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to cool eggs promptly, results in rapid deterioration similar to
declines in the quality of milk under like conditions of improper
cooling and high temperatures.

Fertile eggs in the process of candling and grading can only
be identified by germ development. For this reason properly
handled fertile eggs may be sold on a quality basis.

Careful Handling and Packing Important

The air cell is normally located in the large end of the egg.
Buyers observe the size and condition of this air cell as an
indicator of quality. Eggs should be placed in the case with
the large end up, to prevent the weight of the shell’s contents
from breaking this air cell. Excessive jarring or dropping of
the case, or rough handling in transit to market should be
avoided, for the same reason.

The use of new flats and fillers is preferred. In any event
this material should be absolutely clean. Care should be taken
to remove any adhering dust, because a slight increase in tem-
perature of cooled eggs during transit may cause the eggs to
“sweat”. Contact with dusty flats and fillers, under such con-
ditions, results in soiled eggs.

Any protection that can be given to eggs in the process
of gathering them and in transit to market is worth while. Cases
that are exposed to the sun should be covered with a tarpaulin
or moist burlap feed sacks.

Market Twice Each Week

Time is an important factor in egg marketing. The state-
ment, “Eggs are Milk”, implying identical handling, storing, and
marketing procedure, summarizes the necessity for frequent
marketing. Eggs should be marketed at least twice each week,
even though less than a full 30 dozen case is sold at any one
time. Producers could well afford to pay one cent per dozen
to have their eggs picked up at the farm. The difference in
quality and price will usually pay this added marketing cost
and an additional cent per dozen.

The Egg Size Factor

To many persons, egg size is one of the first considerations
in quality egg production. Actually, market returns show that
small eggs sell for as much per ounce as large eggs of identical
interior quality. Size does affect the return per dozen, but
there is little that producers can do about this factor after
the current year laying flock is established.

Egg size is largely a matter of heredity. Pullets for replace-
ment purposes should obviously be obtained from flocks that
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be practically free from other defects or blemishes.
The white must be firm and clear.

Grade B—U. S. Standard:

The shell must be clean and sound, but may be slightly
abnormal.

The air cell must not exceed three-eights of an inch in depth,
and may show movement not in excess of one-half inch.

The volk outline may be well defined. The yolk may be
mobile and. may show slightly visible germ development and
other definite,, but not serious defects.

The white must be reasonably firm and clear.

Weight Requirements.—These grades are sub-divided on
the basis of weight per dozen into classifications of large and
medium.

Large Extras or Standards must weigh 24 ounces per dozen
and individual eggs in retail grades are permitted with a weight
per dozen of 23 ounces. However, the cartoned dozen of eggs
must total 24 ounces. '

Medium Extras and Standards have a weight requirement
of 20 to 22 ounces per dozen, with an average of 21 ounces per
dozen. . :

On Missouri markets utilizing these grades it is customary
to pay premiums above the current receipt price in these two
classifications. The current receipt price in St. Louis is fre-
quently used as the base  price. Premiums above this base
price range from four cents per dozen for Large Extras, during
the spring months, to as much as eight cents or more during the
late summer and early fall months. As the season of hot
weather develops the premiums advance and the average pre-
mium for the year is approximately six cents per dozen.

Medium Extras and Large Standards usually sell at the
same price, which averages about two cents less than that paid
for Large Extras.

Eggs falling below these two top grades sell at prices rang-
ing from 1 cent above to 1 or 1% cents under the base price.

Any producer who feeds his flock a good ration, gathers
eggs at least three times daily, cools them promptly in a humid
place, and markets clean eggs twice each week can produce
eggs that will grade 85% or more in the Extras or Grade A
classification.
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