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This study explored the relation and use of religious ideas in television news stories. A psychophysiological
experiment, based on Langa€™s (2006) model of limited capacity processing, was conducted using pre-
recorded television news stories containing religious cue words. Reactions to these words were measured
using secondary task reaction times. The experiment was designed to test whether reaction times were
slower in stories containing a religious cue word. Results were also paired with responses from a index of
religious belief to test whether religious people processed religious cue words in stories differently than non-
religious people. The analysis yielded no significant results. However, this study does help further the
basis and need for more insight into the interaction between religion and media



