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FARMERS’ MARKET SHOPPERS  
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Lawrence M. Lewis 
 

Assistant Professor Bill Allen, Thesis Committee Chair 
 

ABSTRACT 
 

     The purpose of this study is to determine what actions Utah farmers’ market shoppers 

would be willing to take to protect their supply of local food: agriculture. This qualitative 

study used in-depth interviews of 32 farmers’ market shoppers in Salt Lake City, Utah to 

determine their perceptions of local agriculture and whether they would consider taking 

any action to protect local farmland.  The study found that they were highly supportive of 

small-scale farmers who supply fruits and vegetables to farmers’ markets. The shoppers’ 

most frequently stated actions would be to join an education/outreach program as well as 

continue to shop at farmers’ markets. Other actions mentioned were: Work politically to 

educate other Utahns, help people understand the importance of locally grown food, and 

lobby state and federal legislators in favor of laws that benefitted small local farming. 
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CHAPTER 1: INTRODUCTION 
 
 
 

     When school teacher Deborah Spielmaker holds up a watermelon in front of her fourth 

grade class and asks “where does this come from?” she unfortunately hears too many students 

mistakenly reply: “the store!”  The correct answer is; “the farm!”  But it’s not just fourth 

graders who get the answer wrong.  A large percentage of American adults can’t seem to 

connect their food with the farm (Aubrun, Brown and Grady, 2006). In fact most Americans 

have no established understanding of the food system that they can call to mind.  What little 

understanding they do have includes many gaps and distortions and are probably as 

counterproductive as they are helpful from the perspective of advocates.   

     At least one author writes that this agricultural “blind spot” is in part caused by the 

complexity of the food system and the quality of information received by the general public 

from the media (Pawlick, 2001; Aubrun, et al., 2006).    

     This study addresses this consumer disconnect with their food and the farm which is viewed 

by many agriculture leaders as a threat to the industry’s ability to influence public policy and 

create laws favorable to agricultural production. Ultimately, these conditions could lead to the 

loss of our supply of abundant, healthy and affordable food (Pawlick, 2001; Aubrun, et al., 

2006).   

     This issue played out in early 2009 when the U.S. Environmental Protection Agency (EPA) 

debated whether to impose fees on dairy operators to mitigate potential clean air issues 

regarding methane gasses emitted from cows. The so-called cow tax would have cost farmers 

an estimated $175 per cow, put some operators out of business, and resulted in a 7-8 cent per 
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gallon increase in the cost of milk to consumers (Poor, 2009).  While this issue was under 

consideration by the EPA, public reaction was nearly non-existent.  

     A comprehensive study of consumers’ understanding of agriculture found a complex 

relationship between public perception of agriculture, the multifaceted nature of the industry 

and the media’s difficulties in communicating this topic to its audience. In a compilation of 

studies regarding what and how Americans think about their food, the W.K. Kellogg 

Foundation offers a detailed and clear synopsis of current conditions and suggestions to 

advocates on how to move forward.  A second study examined the news media’s role in 

exacerbating the disconnection.  Thomas Pawlick’s The Invisible Farm contends that economic 

and social changes in newsrooms produce reporters whose urban frames of reference perpetuate 

misconceptions about food and agriculture. Reporters themselves criticize their coverage of 

agriculture as superficial, event-oriented and often too cute or folksy (Pawlick, 2001).   A third 

area of research involves the study of farmers’ markets customers, and whether their attitudes 

and perceptions of local agriculture offer insight into addressing the issue of consumer 

disconnect with agriculture.    

     The number of retail farmers’ markets in the U.S. has grown from a few hundred in 1970 to 

more than 6,100 as identified by the U.S. Department of Agriculture (USDA, 2010).  Hitchley 

(1995) observes that there is more on the minds of farmers’ market shoppers than fresh food 

and low prices. Consumers express satisfaction in helping to protect open space, maintaining 

the rural character of the land, and the key issue of preserving local farmland. 

     A number of studies have looked at farmers’ markets and the impact their shoppers have on 

local agriculture.  While a few studies report that customers are attracted because of the 

“experience” (Brown, 2002), or because of the quality foods, freshness of product and a 
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sociable atmosphere (Sanderson, Gertler, Martz, and Mahabir, 2005), none to this researcher’s 

knowledge has discovered what actions shoppers would take to protect their supply of local 

foods.  

     The agriculture industry in Utah and nationwide has struggled for some time to find ways to 

increase awareness among urban residents of the connection between farming and ranching on 

the one hand and the food supply on the other.  This issue is also resonating beyond the farm.  

City planners are aware of the positive values of open spaces to their community persona, 

landowner values, as well as to the environment.  Academic scholars are asking the question, in 

the framework of the function of the news media, what messages are reaching consumers about 

their food and the farm?   

     The Utah Department of Agriculture and Food (UDAF), as well as other state agriculture 

departments, wish to broaden consumer support for farming with the goal of making the 

industry more sustainable, profitable and viable into the future (Commissioner L.M. Blackham, 

personal communication, June 15, 2010). Currently 5.7% of America’s farmers produce 75% of 

the country’s food (USDA, 2007).  That is a ratio that is projected to become even more uneven 

as the country’s population increases but its number of farmland acres decline.  In order to 

protect the nation’s food security in the coming decades, crop yields must continue to increase 

as they have over the past decades.   Agriculture leaders feel an urgency to preserve agricultural 

lands, but face increasing opposition from various fronts. Leaders believe a consumer 

population armed with an understanding of the importance of conventional large-scale 

agriculture as well as smaller local agriculture is a viable solution.  This study is intended to 

work towards this goal.    
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Explanation of concepts and terms: 

     Farmers’ Market: An outdoor marketplace where two or more farmer vendors generally 

offer locally grown fruits and vegetables for sale to the public during the harvest season.  Utah 

has 48 farmers’ markets. The vast majority of the markets are located outdoors. 

     Agriculture: In order to facilitate meaningful answers from the respondents, agriculture was 

generally self-defined by the participants to mean the growing of fruits, vegetables, and other 

crops or livestock offered for sale at farmers’ markets.  This was further defined as foods 

grown locally by small-to-medium-sized operators who used little or no chemical inputs.  At 

times participants made references to large-scale agriculture as well.  

     Farmer: Any agricultural operator who produces a food crop. Farmers’ market vendors 

generally raise their own products on smaller farms located reasonably close to their market.   

     Rancher: Any agricultural operator who produces animal food such as sheep, cattle, goats, 

swine, and poultry. 

     Shopper:  For the purpose of this study, shoppers to be interviewed will be either male or 

female between the ages of 18 and 75.  This age group represents the vast majority of the Salt 

Lake City area population. The study seeks to question shoppers who already have or intend to 

purchase foods for eventual consumption either for themselves or their families.   Experienced 

farmers’ market shoppers are valued because of their perceived awareness of the value of food 

sold there. Since this study seeks to identify potential support actions, it is desired to find 

respondents who are aware of issues regarding agriculture and their food supply. 

     This research paper describes conditions that influence the motivation for this study. This 

study does not solve the food-farm disconnect phenomenon but it does make inroads in 

understanding what communication messaging might address the central phenomenon.  
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     This study examined farmers’ market shoppers understanding of the connection between 

their food and the farm and whether they would act to protect their source of food. Examples of 

such actions are: 

• Buy locally grown foods at grocery stores. 

• Attend city council meetings to voice support for zoning ordinances that favor 

agriculture. 

• Write or email state or federal legislators to express support for laws that protect local 

farms and ranchers 

• Attend city council meetings to voice support for ordinances that protect farmland. 

• Join a social media website to voice support for farmers and ranchers.   

     In order to determine what actions shoppers would take the study used in-depth questioning 

to discover perceptions and attitudes and to probe whether those values translate into a 

commitment to act to protect that source of food.   

     The purpose of this study is to determine what actions these shoppers would be willing to 

take to protect their supply of local food: agriculture. The answers developed during this study 

would aid in the development of education or advertising messages for consumers, students and 

members of the news media. 
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CHAPTER 2: LITERATURE REVIEW 
 
 
 
Theoretical Basis 

     The research question ties directly into a grounded theory exploration of the topic. 

The theoretical framework for this study uses as a starting point, the assumed belief (theory), 

that farmers’ market shoppers value their local supply of food, and would take action to protect 

the source of that food: agriculture.   

This approach may be viewed as a slight deviation from traditional applications of the 

methodology which does not test a hypothesis, rather it sets out to find what theory is present in 

the data.  This study used the stated belief as a starting point then applied the traditional 

grounded theory methods to develop a body of data.  

     Grounded theory has specific procedures for data collection and analysis, although there is 

flexibility and latitude within limits (Corbin and Strauss, 1990).  Each investigator begins his or 

her study with some questions or areas for observation as some data collection may be 

standardized.  Such latitude and flexibility mentioned by Corbin and Strauss allowed this study 

to remain focused while developing theory generated by the respondents. 

   This qualitative study used open-ended questionnaires and one-on-one interviews to reveal 

answers to the central issue: To what extent do farmers’ market shoppers value their supply of 

fruits and vegetables, and would they take action to protect this source of food?  The grounded 

approach discovered three central research topics that emerged during the interviews.   

1. What is the level of knowledge about local agriculture do farmers’ market 

shoppers posses?  

2. Do farmers’ market shoppers perceive any threats to local agriculture?  
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3. What actions are farmers’ market shoppers motivated to take to protect local 

agriculture? 

     Grounded theory lends itself to this project because of the study’s desire to discover what 

messages would motivate farmers’ market shoppers to take action to protect agriculture.  By 

developing theory that was grounded in the attitudes of shoppers, this study developed relevant 

and valid data that helped determine what advertising messages might motivate people to 

protect agriculture. 

Understanding Grounded Theory 

     Grounded theory (Glaser and Strauss, 1967) is a systematic qualitative research 

methodology in the social sciences emphasizing generation of theory from data in the process 

of conducting research. While we have been accustomed to expecting to conduct a study by 

stating a theory, then working on research to determine if there is support for the theory, 

grounded theory operates almost in a reverse fashion from traditional research and at first may 

appear to be in contradiction of the scientific method.  Rather than beginning by researching 

and developing a hypothesis, the first step is data collection, through a variety of methods. 

From the data collected, the key points are marked with a series of codes, which are extracted 

from the text. The codes are grouped into similar concepts in order to make them more 

workable. From these concepts, categories are formed, which are the basis for the creation of a 

theory, or a reverse engineered hypothesis.  This contradicts the traditional model of research, 

where the researcher chooses a theoretical framework, and only then applies this model to the 

studied phenomenon.  By enabling researchers to inquire in depth and detail, qualitative 

methods allow the investigation of phenomena that are poorly understood or for which there are 

multiple explanations.   
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     A qualitative methodology was well suited for investigating this study’s broad research 

questions, “Are consumers aware of the role agriculture plays in their lives?” and “Are 

consumers willing to take steps to protect local agriculture?” Grounded theory extracted 

concepts from subjects that guided the researcher to formulate message concepts that meet the 

study’s goal. 

Literature Review 

     A number of research articles have independently examined, various elements of this study 

such as the popularity of farmers’ markets (Sanderson, Gertler, Martz, and Mahabir, 2005), the 

public’s familiarity with agriculture (Aubrun, Brown and Grady, 2006), and the news media’s  

framing of agricultural news (Reisner and Walter, 1994).  This study equates those elements to 

the braids of a strong rope, with each independent braid coming together to form a single unit.  

By examining each of the separate elements of this study, one hopes to gather enough 

information to answer the study’s central question.  There appears to be little work done that 

investigates the central focus of this study, but there is adequate literature that examines some 

of the braids of this “rope.” 

Does the increase in popularity of farmers’ markets translate into support for 
agriculture?  
 
Overview of farmers’ markets 
 
     A farmers' market allows growers and consumers to come together at a specific location and 

time. This marketing method has grown in popularity as it offers buyers, sellers and the 

community distinct benefits.   Since USDA’s Agricultural Marketing Service began tracking 

farmers’ markets in 1994, the number of markets in the United States has grown from 1,755 to 

6,132 in 2010, up more than 16% from the previous year (USDA, 2010).  The growth was 

especially rapid in the 1970’s after the passage by the U.S. Congress of Public Law 94-463 
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(PL94-463), the Farmer-to-Consumer Direct Marketing Act of 1976 (Brown, 2002).  In Utah, 

there were 48 farmers’ markets in the state in 2010, an increase of nine markets from the 

previous year (UDAF, 2010).  The USDA estimates total annual sales at farmers’ markets to be 

more than $1 billion (USDA, 2010).  

     Most farmers' markets operate seasonally, opening in the spring and closing in the fall. 

There are year-round markets but they are generally found on the west coast, southeast and 

southwest United States. To participate, a grower, or vendor, pays a fee or percent of sales for 

booth space. The market has a manager that coordinates vendors and promotes the market. The 

market is held in a public location, such as a town square or a city park on a weekly basis. 

Some markets are open in the mornings and others are open in late afternoon.  A farmers' 

market allows growers the opportunity to market directly to consumers without dealing with a 

food broker. Growers can explain how the food is grown and educate consumers on how to 

prepare it.  Consumers have an opportunity to put a “face” on who is growing the product, 

which they do not necessarily get from traditional retail food outlets. This form of direct 

marketing is also regarded as agritourism. Consumers also have the chance to purchase 

products that originate locally and are promoted as being “fresh.”  

     This increase in the number of markets offers a positive signal for this study if one draws the 

conclusion that market numbers are expanding to serve the growing number of supportive 

shoppers.  In addition, farmers’ market managers (Ragland and Tropp, 2009) report that 

between 2000 and 2005 the average number of vendors per market increased from 27 in 2000 

to 31 in 2005.  Market managers also reported that 25% of those vendors used farmers’ markets 

as their only outlet for their farm products.   
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     The growth in popularity of farmers’ markets has been attributed to factors of changing 

consumer interest and the changing economics of agriculture (Bukenya, Mukiibi, Molnar and 

Siaway, 2007). Bukenya, et al. (2007) explored consumers’ purchasing behaviors and attitudes 

toward shopping at public markets in Alabama. Their quantitative study helped them develop 

insights into socio-economic aspects of shopping at public markets such as the positive effect 

that price and product freshness have on consumer purchasing habits.  Insights gained from the 

study help farmers increase their profitability and improve the likelihood that they will continue 

farming.  Likewise, consumers expressed satisfaction in helping to preserve local farmland by 

patronizing farmers’ markets (Hitchley, 1995).  Hitchley (2005) notes that farmers’ markets 

help farmers stay in business and that contributes to the preservation of open space and the 

maintenance of the rural character of the land.   Consumers are attracted to farmers’ markets 

because of the multiple benefits of high quality foods, freshness of product, and a sociable and 

interactive atmosphere (Sanderson, Gertler, Martz, and Mahabir, 2005). 

     Many people who attend the markets indicate they shop there because of the economic, 

social, and agricultural benefits that a farmers’ market brings to the communities that host 

them. A number of studies of shoppers reported the “experience” as being a primary factor in 

their decision to shop at a farmers’ market (Brown, 2002). In New Jersey (Govindasamy, et al. 

1998), 90% of shoppers indicated that the primary reason they attend farmers’ markets was for 

the freshness of the foods offered, the ability to make direct contact with farmers and that 

shopping at farmers’ markets helped support local agriculture.  Farmers’ market managers 

located in the Rocky Mountain States, including Utah, indicated (Ragland and Tropp, 2009) 

customers shopped at farmers’ markets for the following reasons:  

88%  support local agriculture  
94%  access to local food  
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95%  taste of food  
98%  freshness of the foods 

     Aside from the economic benefits that respondents state as their attraction to farmers’ 

markets, the growing number of organic farms is an indication that consumers are concerned 

about food safety and other environmental food issues (Sanderson, et al., 2005).  Even those 

not specifically looking for organic produce may have a preference for welfare-friendly or free-

range conditions for animals, or concerns about pesticide use (Holloway and Kneafsey, 2000). 

     The consumer attraction to safe food and organically grown produce does not go unnoticed 

by farmers.  Through direct farmer/consumer interaction, farmers indicated a willingness to 

reduce chemical inputs to meet customer demands (Hunt, 2007).  Hunt’s (2007) qualitative 

survey suggests that this customer/vendor interaction creates a social linkage that has the 

potential to develop consumer support for the economic and environmental sustainability of 

local agriculture.     

     Interviews with non-organic producers selling produce at farmers’ markets revealed that 

they use as little agro-chemical and hormone inputs as possible, partly because of the 

environmental side effects and animal welfare issues, and partly because they simply cannot 

afford the high prices of these inputs (La Trobe, 2001).  

     Another study takes the concept of consumer influence on farmers a step further by 

suggesting that such influence could lead to more widespread changes in agricultural practices 

(Routledge, 2005).  Routledge (2005) offers the view that farmers’ markets are seats of 

innovation where values such as trust, community support and marketplace economics combine 

to create a “potentially revolutionary influence on the agrifood industry.” 

   The buy locally grown food message is popular across the country, and is an example of what 

consumers can do to support local agriculture.  A Western Massachusetts marketing group 
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known as The Community Involved in Sustaining Agriculture (CISA) developed a marketing 

campaign titled, “Be a Local Hero, Buy Locally Grown,” which encouraged consumers in that 

state to buy locally grown foods (Lattanzi, 2002). Most people found the messages which said, 

“Buying locally grown food contributes to the economy” and “When you buy locally grown 

foods, you are supporting your neighbors” to be believable.  

    CISA’s success regarding consumer attitudes towards farmers’ markets benefits this project 

by encouraging the researcher to contact this segment of Utah’s population that appears 

dedicated to the future wellbeing of the agriculture industry.  This population segment would 

provide meaningful answers to questions regarding what they would do to help or support local 

agriculture. This is relevant since the thrust of this project is to identify specific call-to-action 

language for the UDAF’s ad campaign. 

What level of knowledge about agriculture do farmers’ markets shoppers possess and do 

the media contribute to their perceptions and attitudes? 

     Since this study will explore motivations associated with farmers’ market shoppers and their 

willingness to act to protect it, it is important to understand shoppers’ perceptions of agriculture 

or certain elements that make up the broader concept of the term agriculture.  

    When it comes to public perceptions and attitudes towards small farms and family owned 

larger farms, the public has voiced strong support for these operations (Wimberly, Thompson 

and Lobao, 1992).  These authors concluded that while some citizens may not like government 

to be involved in agriculture, more people felt that government involvement helps or should 

help smaller and family-owned farms.   One possible conclusion to draw here is that 

government policies favoring corporate, nonfamily farms will not find much public support. A 

more recent study of public perceptions of agriculture confirms that Americans value family 
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farms and are concerned that the number of such farms in the United States is in decline 

(Aubrun et al., 2006).  The study reveals that people believe small family farms produce safer, 

more nutritious food and are more likely to protect the environment. Therefore, while they 

support farm subsidies across the board, the public, when allowed to distinguish between small 

and large farms, strongly supports subsidies for small family farms and opposes them for large 

industrial farms. 

     While the public seems to support elements of agriculture, it also holds certain preconceived 

notions of subjects even when the notions are not based in fact (Molnar, Traxler and Harris, 

1992).  This will be an important concept to understand when it comes time to create 

advertising call-to-action messages.   Molnar et al. (1992) point to Berger’s (1988) citation of a 

1986 survey that showed 39% of the American adults gave some credibility to astrology 

reports, and that 40% of American adults persist in believing in lucky numbers.   Molnar et al. 

examined public perceptions of pesticide and chemical use associated with agriculture. They 

conclude that the public has a poor understanding of basic chemical and biological processes 

but they still form negative perceptions about pesticides. They concluded that irrationality, 

scientific illiteracy and sensationalized portrayals of technical issues in the media have helped 

form public perceptions regarding the social risks associated with agriculture.      

     Other potential messaging obstacles might be reflected by a set of sixth, seventh and eighth-

grade students who offered a stereotypical "hayseed" view of farming rather than the realities 

of a rapidly changing industry (Holtz-Claus and Jost, 1995). Though students believed farmers 

were considered important by urban and rural participants, urban youth had little interest in 

agricultural careers. In fact, all participants equated agriculture with farming rather than the 

wider industry. These results indicate that commodity groups or others that wish to 
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communicate with youth should not assume a wide base of awareness about, or interest in, 

agriculture. 

     When it comes to understanding the public’s perceptions of some elements of agriculture, 

such as genetically modified (GM) organisms, authors Oeschger and Silva (2007) offer 

excellent insight.  Their survey of a cross section of the American public found that only 15% 

of the respondents were sure that the incorporation of a catfish gene into a tomato would not 

produce a fishy tasting vegetable.  In other words, 85% believed to some extent the tomato 

would taste fishy, when in fact it would not.  Only 9% of the respondents were confident that 

tomatoes contained any genes at all. 

    Another study of the public perception of GM foods by the Food Policy Institute (Hallman, 

Hebden, Aquino, Cuite, and Lang, 2003) reported the following findings: 

• Americans pay little attention to agricultural biotechnology. 

• Americans do not have much knowledge about agricultural biotechnology. 

• Opinion on the acceptability of GM foods is split. 

• Demographics and styles of choosing food are related to acceptance of GM foods. 

• Women, people over 64, and people with low levels of education are less 

likely to approve of GM foods. 

• People who value naturalness and healthfulness in their foods are slightly less 

likely to approve of GM foods. 

• People who have purchased organic foods in the past are less likely to 

approve of GM foods. 
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    These studies help this author understand the level of awareness and knowledge of certain 

aspects of agriculture, and help lay the groundwork to develop messaging that will increase 

consumer knowledge and awareness of an important aspect of agriculture. 

News Media Contribution to Public Perception of Agriculture 

     Since this paper will attempt to determine what farmers’ market shoppers know about 

agriculture and what their perceptions, attitudes and opinions on the subject are, it seems 

important to understand who or what forces influenced those opinions.  Considering that the 

results of this study will be used in a media advertising campaign, it is important to consider 

what impact the media has had on public perception, attitude and opinion of agriculture.  

     The mass media do not simply mirror the world around them (McQuail, 2005).  The 

collective effect of the media has been to create a set of default understandings and 

expectations that act as a kind of lens through which Americans see the world (Aubrun et al., 

2006).  Viewed through this lens, some facts about the world make more sense and are easier to 

see, while others are a poorer fit with people’s default understandings, and become harder to 

see; such is the case with agriculture and the food supply. 

       The foundation for such an examination is laid by authors who have researched the 

agricultural news setting, identifying forces that are exerted on news organizations from both 

external and internal sources. 

      Newsroom cost cutting steps and farm news writer layoffs have resulted in 

disproportionately low news coverage of agriculture when compared with other subjects 

(Pawlick, 2001). This reduced flow of information could harm public perception of agriculture 

and lead to long-term negative consequences on farming and the world food supply.   Others 

concur, stating that sustained negative news about agriculture (issues such as food safety, 
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animal rights and federal commodity program abuses) could erode public support for farmers 

and farming (Hall et al., 1977).  In contrast, but potentially just as damaging, farm magazine 

writers are overly friendly toward agriculture and less critical of issues that are related to the 

agro industry (Reisner and Walter, 1994). Critics of both levels of coverage claim the distortion 

of agriculture news coverage could affect the agriculture information system and consumers.  

      Pawlick is the author of The Invisible Farm, which takes a critical look at the quality and 

quantity of agriculture-oriented information reaching the public.  A number of studies on news 

coverage of agriculture support the concept that the lack of news coverage of agriculture is 

contributing to the urban public’s disconnect with their food producers.  Reisner and Walter 

(1994) wrote following a survey of news reporters and editors that general news reporters 

judged themselves to be superficial, too cute or folksy, offered too few hard agriculture news 

stories, with too few in-depth stories and did not give agriculture serious long-term coverage, 

and that these conditions appear to enhance rather than reduce the potential for polarization 

between production agriculture and the public.  Pawlick suggests one remedy that could make 

agriculture more visible to reporters, and thus the public, is to begin an agriculture education 

program in schools, particularly journalism schools. 

     Such an education program might have prevented an embarrassing moment for one 

Washington, D.C. news anchor who did not recognize the well-known Black Angus breed of 

cow during a news broadcast.  

“Not many cars were moving, but mooing could be heard on the Capital beltway around 

Washington, D.C., early this morning. A tractor-trailer transporting Black and Gus was 

stopped on the side of the beltway while the driver changed a flat tire…”  

(http://www.youtube.com/watch?v=anKhwRz31lQ) 



 

17 

 

     The reporter’s co-anchor correctly pointed out to the embarrassed reporter that there was 

probably just one Black Angus cow involved in the accident, not two cows named Black and 

Gus.  This excerpt exemplifies the broader problem between the public and the news media.  If 

reporters don’t understand the basics of the subject, how can they communicate any of the more 

complicated issues surrounding agriculture?   

     This media-public relationship is under examination for several reasons.  Researchers have 

demonstrated that the mass media indirectly affect the public agenda (Reisner, 1989; 

Shoemaker and Reese, 1996), and that television and newspapers define the relative importance 

of various issues (Rogers and Dearing, 1988).   Since most scholars agree that the role of the 

media is to educate and inform their readers about important issues, then the media’s 

involvement in agriculture reporting is an important element of our democratic process and the 

forming of attitudes toward important issues.   

     Another reason for this examination is that the decisions farmers make about crop 

production impacts the nation’s food supply, public health and the environment (Hays and 

Reisner, 1991).  The information those farmers receive from the mass media impacts their 

decisions regarding the use of pesticides and herbicides.    

Forces at work in the newsroom 

     There are many forces at work that influence reporters’ decisions about what events to cover 

and how to cover them. One such influence is the news beat system.  Pawlick questions this 

system because many news organizations have relegated agriculture news to a subset of the 

business beat, while sports, fashion and entertainment beats have earned fulltime reporter 

attention.  His and other authors’ (McManus, 1994) assessment is that agriculture has become 

nearly invisible to the media in many parts of the world because there is no audience for 
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agricultural news.  His reasoning is that rural populations are small, old and poor, three strikes 

in a world where audience value is judged by its ability to purchase goods and services sold by 

media advertisers.  Research has also discovered that some in the news industry select what 

events to cover based on market judgment rather than news judgment (McManus, 1994).  News 

that is relevant to their target advertising demographics finds its way into print with relative 

ease. 

     News outlets are shifting away from employing full-time agriculture beat writers, especially 

when economic times are rough.  The Vancouver, Canada Province, is one example.  The paper 

ended its agriculture news beat for economic reasons (Pawlick, 2001).   The paper’s managing 

editor said he’d rather have a shopping mall reporter than a farm writer.  Their readers were 

basically interested in greed, energy, conflict, celebrities, and shelter. 

     The evidence appears to be clear that forces are at work in newsrooms that influence the 

coverage of news.  Reporters are not necessarily independent entities who are totally free to 

express their journalistic judgments; they are employees hired by an organization to perform a 

specific function that is in line with established standards and expectations of the news 

organization (McManus, 1994). The daily offerings to the reading and broadcast public are not 

simple unfiltered slices of life.  This “gatekeeping” action is affecting agriculture news in both 

rural and urban newsrooms.   

     As we move beyond the 15 to 30 years since these media studies were first introduced, we 

must consider the impact that new media have on society and strategic communication.  The 

traditional relationship between the media and society is undergoing major changes. In the past, 

consumers were positioned primarily as an undifferentiated mass receiving one-directional 

information (McQuail, 2005).  In the twenty-first century, with the rise of the internet and its 
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social networking cites, a two-way relationship has developed between new media and the 

public. Technology has created new media channels that directly impact society (Sula, n.d.). 

Because of this, Sula contends, consumers of media have evolved into more educated and 

informed creatures and define themselves by the media they use.  Technology is not only 

altering the platform in which we receive information, but new media is shaping our culture, 

just as the first radio and television sets shaped culture during the beginning of the 20th 

century.  Social networking sites create channels among friends and favorites where consumers 

can take a product’s message or brand and distribute it for the marketer.  Viral marketing is 

perhaps the most compelling of the new media channels because of its alluring, compelling and 

infectious nature (Sula, n.d.).   Many have witness, via Youtube, the 2006 explosion of fizz and 

candy when Mentos and Diet Coke were combined to produce a geyser-like eruption that was 

shared by four million people in a three week period.  The attention that followed was an 

unintended advertising blessing for Mentos and Diet Coke.  

     Farmers’ market operators are tapping into the new media technology to promote their 

products and build relationships with consumers.  The interactive aspect of social media 

websites help marketers learn about their customers and their behavior, then create relevant 

content.   At the same time farmers are tuning in to their customers’ values and are adjusting 

their farming practices (Hunt, 2007).  

     Utah farmers’ market vendors and consumers come together on the State of Utah’s “Utah’s 

Own” website and blog to share information about farming and agriculture 

(utahsown.blogspot.com).   The newly formed Utah Fruits and Vegetable Association 

(ufava.org) uses Facebook to help members stay connected, and to promote their activities.  

The Utah Department of Agriculture and Food created the website AgriAdvocates.org, to 
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develop consumer advocates for agriculture.  The Washington State Farmers Market 

Association offers a directory of markets, and posts their websites and links to Facebook and 

Twitter (wafarmersmarkets.com/socialnetworking.html). 

     From a marketer’s perspective, social media represent a bundle of tools that make it 

convenient to leverage word of mouth, spark interaction with consumers and target messages to 

interested individuals.  

News Media as Gatekeepers 

     Editors make the final decision about what items to let in and keep out of their newspapers.  

In this function they perform a gatekeeping role that determines what agricultural information 

reaches the public. The gatekeeping metaphor, as it relates to communication, is more than 50 

years old.  It developed from Kurt Lewin’s use of the term “gatekeeping” in 1947 to describe 

the decision-making process a housewife used as she decided what food to serve her family 

(Lewin, 1947).  David Manning White was the first to apply the term to the news media in his 

1950 study of a newspaper editor, a Mr. Gates, who used his personal subjective views to 

evaluate the merits of news stories, thus opening and closing the gate to the many stories he 

judged each day (White, 1950). 

      Through the years much research has expanded the gatekeeping concept to include 

(McCombs and Shaw, 1972) possible effects on audiences, which is one of Pawlick’s fears 

regarding his perceived lack of agriculture coverage.  Gatekeeping, especially related to 

communication, is a complicated set of choices within a web of influences, preferences, 

motives, and common values.  
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     The gatekeeping theory was discussed here to illustrate the complexities of the 

communication process.  This study of farmers’ market shoppers is not intending to prove or 

disprove this theory.  

Agricultural news coverage 

     In one study, reporters themselves judged their performance in agricultural news coverage 

as superficial, event-oriented and pro-industry (Reisner and Walter, 1994).  Up until this study, 

criticism of agricultural news reporting was often isolated and anecdotal.  Reisner and Walter 

used agriculture journalists as expert judges to assess their own performance.  The authors 

surveyed 337 reporters in three categories: 1.General reporters who do not regularly cover 

agriculture news, 2. Newspaper farm beat reporters and 3. Farm magazine writers.  Their 

findings concluded: The general news reporters were judged to be superficial, too cute or 

folksy, offered too few hard agriculture news stories, with too few in-depth stories and did not 

give agriculture serious long-term coverage.  The general reporters were one-sided and do not 

understand farming, and give urban readers an incorrect picture of farming life.  The farm 

magazine coverage was just the opposite of the above findings: they were not superficial, not 

too cute, did offer hard agriculture news stories and did give agriculture long-term coverage.  In 

general, these findings show that agriculture news coverage by general and beat reporters is 

event-oriented and superficial, but that farm magazine writers performed better.  If these 

agriculture reporters concur with the critics, then there appears to be good reason for optimism 

that corrective changes might be possible. But any progress toward this would need to come 

from the newsroom organizational level (Reisner and Walter, 1994).   

     Another force that can influence agricultural coverage is journalists’ commitment to 

objectivity (Hays, 1992).  Hays (1992) reports that journalists are vulnerable to manipulation 



 

22 

 

through staged events especially of subjects like agriculture and the environment, topics where 

reporters are likely to have limited expertise.  Simply put, in their quest to be objective, 

reporters include viewpoints that may hold little value in the totality of the issue, but because 

someone else held the view it was deemed significant.  Inclusion of this minority point of view 

is deemed necessary in order for them to feel they were objective.  This blind commitment to 

objectivity may be the root of why some people view reporting as unfair and inaccurate. 

      If news is a window on the world, then according to the preceding authors the current 

audience is receiving information through a window frame that is tilted, distorted or has the 

blinds drawn.        

     One way for agriculture communicators, or even farmers’ market venders to work around 

these limitations is to employ new media communications tools.  The Internet’s popular social 

marketing websites such as Facebook and Twitter and individual blogs offer farmers direct 

access to the public and the public direct access to farmers.   

     At least one promoter of farmers’ markets, the Farmers Market Federation of New York, is 

helping venders and market producers tap into the benefits of the new media by offering 

training on how to use social marketing tools found on the Internet (Groom, 2010). The goal is 

to build interactive relationships between farmers and consumers whereby farmers expand their 

customer base and consumers become more aware of the food system. 

If they listen will they hear you? 

     Since the results of this study will be used to help develop call-to-action advertising 

messages, it is appropriate to consider the inherent difficulties the advertising industry faces 

when attempting to motivate an audience to take a specific action.  Communication, in this 

setting, (Cutlip, Center and Broom, 2006 
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“Is a reciprocal process of exchanging signals to inform, persuade, or instruct, 

based on shared meanings and conditioned by the communicators’ relationship 

and the social context.” 

     The authors note that simply disseminating information does not guarantee communication.  

The communication process contains several basic elements such as: source, message, channels 

and receiver, as well as feedback and noise.   

     We begin with a source who sends or encodes a message which is put into words or 

pictures.  The message is presented through channels, be it the human voice, text or elements 

of the mass media.  The message is then decoded or interpreted by the receiver who is the 

reader, viewer or listener.  Feedback is generated when the sender monitors the response of the 

receiver.  This process is complicated by what is referred to as noise; elements that interrupt the 

sending and receiving of the message.  Public relations and communication practitioners spend 

careers working to master this model for the good of their clients and society. 

     Advertisers attempt to cut through the “noise” of competing messages in a variety of ways. 

One approach is to reach consumers on a subconscious level.  Lindstrom (2008) contends in 

buy-ology Truth and Lies About Why We Buy that many consumers’ purchasing decisions are 

made spontaneously and unconsciously relying on what he calls “brain shortcuts” or somatic 

markers.   These markers, or impressions and memories, were formed by years of experiences, 

some good, some bad.  When we make decisions about what to buy, Lindstrom explains, our 

brain summons and scans these memories, facts and emotions and squeezes them into shortcuts 

that guide our decisions.   Lindstrom cites German brand and retail experts, Gruppe 

Nymphenberg, who found “that over 50% of all purchasing decisions by shoppers are made 

spontaneously—and therefore unconsciously—at the point of sale.”  Zaltman (2003) goes even 
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further by saying that 95% or more of all cognition is tied to the unconscious mind and that is 

why marketers should study consumers’ unconscious mind. 

Are farmers’ market shoppers motivated to act to protect their source of locally grown 

food? 

    Deep seeded motives regarding farmers’ market shopper’s conscious or unconscious 

thoughts regarding their local food supply remains unknown. The relationship between 

intended actions and real life follow through is a key element in any marketing effort.  

Consumer follow through is not a simple matter and depends on several variables (Ajzen,1985; 

and Ajzen and Fishbein,1980).  

     In a study of consumer attitudes and behavioral intentions of sustainable agricultural 

products, Vermeir and Verbeke (2006) found that although public interest and attitudes of 

sustainable agricultural products are mainly positive, behavioral patterns are not universally 

consistent with attitudes.  In other words subjects didn’t do what they said they would do 

regarding the purchase of certain agricultural products.  In a study of consumer behavior with 

respect to food safety and risk information, Verbeke, Frewer, Scholderer, and De Brabander 

(2006) report that consumers often behave in ways that seem irrational, illogical or inconsistent 

to scientists and policy makers involved in risk analysis.   They report people are more likely to 

worry about risks caused by external factors over which they feel to have no control, while 

being much less concerned about personal factors or factors linked to their own behavior or 

lifestyle.  Case in point: motorists drive fast without seatbelts in hazardous road conditions-but 

attribute great physical harm to consuming fruits and vegetables that contain trace amounts of 

pesticide residue.   
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Consumer Follow Through  

     In a study of “green” conscious consumers (Business Wire, 2008), authors found a 

significant disparity in how well environmentally conscious consumers actually followed their 

convictions by purchasing environmentally friendly products.  The study helped marketers 

understand the inconsistencies in green consumers’ commitment, and how to effectively market 

to them. The study surveyed thousands of “green consumers” and then tracked their buying 

behavior.  The report showed that the Eco-chic segment, comprised of younger, more trend-

influenced consumers who claimed to embrace environmental concerns, did not follow through 

in purchasing environment-friendly products.  In contrast, the Eco-centric segment comprised 

of higher-income, educated urbanites who actively work to protect the environment appeared to 

follow through with their convictions with purchases of eco-friendly products. 

     In digging deeper into the question of consumer intention and follow through, one must 

consider two important behavioral theories developed by Icek Ajzen (1985) and Martin 

Fishbein (1980).  The two theories are: the theory of reasoned action and the theory of planned 

behavior.  They contend, among other things, that an individual’s intention to perform a given 

behavior is influenced by attitude, social pressures and their ability to perform the behavior.  

Intentions take into account how hard people are willing to try and how much effort they are 

planning to exert in order to perform the behavior.  The theories offer three basic determining 

factors that influence the strength of the intention. 1. An attitude toward the behavior which 

refers to the degree to which the person thinks the behavior is favorable or unfavorable.  2.  The 

subjective norm which refers to the perceived social pressure to perform or not perform the 

behavior.  3. Degree of perceived behavioral control which is the perceived ease or difficulty 

of performing the behavior and it is assumed to reflect past experience as well as anticipated 
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impediments and obstacles. In other words Ajzen and Fishbein (1980) state that the more 

favorable the attitude the subject has about the behavior and the greater social pressure to take 

the action combined with the perceived ability to complete the action, the more likely the 

individual will perform the behavior under consideration. 

     Applying the theory of reasoned action and the theory of planned behavior to this study will 

lead this researcher to believe respondents will follow through with any suggested positive 

support for agriculture provided: 1. Utah consumers have a strong attitude toward taking action 

to protect agriculture, 2. Believe social norms support such action, and 3. perceive they can 

succeed in and have the resources to take such an action.  

     These two theories were offered only as discussion points to illustrate the challenges that 

advertisers face when attempting to motivate an audience to take an intended action.  This 

study is not intending to prove or disprove either of the theories. 

     As an agency committed to helping agriculture the UDAF must consider developing 

programs or conducting outreach that can help consumers fulfill their survey predictions. The 

agency must also work to remove obstacles that might inhibit consumers from believing that 

any action they take to protect agriculture will be fulfilling for them.  

Moving Forward 

     The literature presented thus far may encourage one to believe that farmers’ market 

shoppers value the fruits and vegetables sold at the markets, and would take action to protect 

this source of food.  That optimism springs from results of studies such as Hitchley (2005), who 

documented that shoppers believed farmers’ markets helped preserve open space.  Likewise 

90% of shoppers in New Hampshire indicated that laws should be created to protect farmland 

and that 82% supported spending a portion of their property tax to preserve open space 
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(Manalo, Sciabarrasi, Haddad, and Jellie, 2003).  The double digit percentage growth of new 

and expanding farmers’ markets nationwide as reported by the U.S. Department of Agriculture 

indicates that more satisfied customers are shopping at farmers’ markets.  This increased 

population of shoppers may result in more people willing to take action to support agriculture.  

The recent popularity of the green movement which promotes the benefits of reducing one’s 

carbon footprint can also be associated with the popularity of farmers’ markets since locally 

grown foods require less pollution-causing transportation.   

     While there is evidence to support an optimistic view of this study, there is also reason for 

concern.   The lack of positive reinforcing messages from the news media about agriculture as 

expressed by Pawlick (2001) and consumer confusion over agriculture biotechnology (Molnar 

et al.1992) seems to support the notion that the public doesn’t make a connection between its 

food and the food system in America.  In a 2006 groundbreaking report on what and how 

Americans think about their food, Aubrun et al. (2006) submit that a number of factors exist 

that prevent consumers from thinking about their food system.  Those factors are: an abundant 

supply of food that has always been available; a food supply that has been acceptably healthy; 

and few Americans participate in food production or even witness it.  Aubrun et al. state that 

these factors appear to have the power to derail progress on the food/food-system subject even 

when experts try to focus the public’s attention on this usually-ignored area. 

     This study is not intended to examine the labyrinth of complex questions regarding why the 

public is losing connection with its food supply.  This study is only intended to illuminate one 

aspect of this complex phenomenon.  The purpose of this study is to determine what actions 

farmers’ market shoppers would be willing to take to protect their supply of local food: 

agriculture.  The answers developed during this qualitative study can aid in the development of 
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education programs for students, consumers and members of the news media, not to mention 

aiding policy makers as they contemplate future issues and opportunities regarding agriculture 

and the food supply. Considering these positive elements mentioned above, it appears this is an 

timely opportunity to approach a Utah population of farmers’ market shoppers to press the 

issue of support for locally produced agriculture.   
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CHAPTER 3: RESEARCH METHODOLOGY 
 
 
 

     To discover whether Utah farmers’ market shoppers will or will not take action to protect 

their source of locally grown agricultural products, this qualitative research study used in-depth 

questioning of 32 farmers’ market shoppers at two Salt Lake City, Utah markets.  This study 

also sought to discover whether respondents could associate the foods they purchase at farmers’ 

markets with the food systems (agriculture).  The qualitative approach was chosen because of 

its ability to explore and understand the meanings individuals or groups attribute to a human 

problem or social condition as opposed to the quantitative approach which concerns itself more 

with statistics and cause-effect relationships (Creswell, 2009).  Qualitative research is more 

personal and seeks to determine consumer attitudes, beliefs and motivations and allows 

researchers to “get close to the data,” to get to the “why” of an issue while drawing insights 

from the participants (Davis, 1979).  Qualitative research supplies the study with direct quotes 

from participants about their experiences, opinions, feelings and knowledge and can find 

meaning in people’s interactions and thoughts (Patton, 2002, 1987).  It also offers an in-depth 

understanding of individuals’ points of view (Denzin and Lincoln, 2005). 

    This approach is appropriate for this study since we are attempting to understand why 

shoppers would or would not take action in support of local agriculture.  Strauss and Corbin 

(1998) say the qualitative process can be used to obtain the intricate details about phenomena 

such as feelings, thought processes, and emotions that are difficult to extract or discover 

through more conventional research methods.  This is precisely what this study seeks to 

achieve.  A number of probing questions were asked to draw out these feelings, thoughts and 

emotions. 
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     Asking farmers’ market shoppers to identify what actions they would take to protect 

agriculture is breaking new ground in Utah and is an appropriate use of the qualitative method. 

Because this specific topic has seen little research, a qualitative study is viewed as the most 

appropriate approach to take. As Creswell (2009) writes, when a concept or phenomenon needs 

to be understood because little research has been done on it, or little is known (Strauss and 

Corbin, 1998), then it merits a qualitative approach.   

A grounded theory methodology guided this qualitative process. 

     Grounded theory was developed by Barney Glaser and Anselm Strauss in the 1960s to help 

improve methods of social research of that era.  Instead of beginning a project with 

preconceived theories in mind, the researcher allows theory to emerge from the data (Strauss 

and Corbin, 1998).  Theory derived from the “mined” data is more likely to express reality than 

by using the alternative theory-first concepts.    

     Based on grounded theory, the end result cannot be predetermined since the data collected 

from the participants will determine the conclusions (Creswell, 2009; Charmaz, 2005, 2006; 

Groat, 2002).  In other words, in grounded theory the participants’ responses are ultimately 

used to formulate theory under examination.  By extracting information and comparing it, from 

one respondent to another, researchers discover common themes which lead to theories. 

     This study began with the general belief that that farmers’ market shoppers value their local 

supply of food, and would take action to protect the source of that food: agriculture.  This 

approach may be viewed as a slight deviation from traditional applications of the methodology.  

This study used that belief as a starting point then applied the more traditional grounded theory 

methods to develop a body of data.  
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     Grounded theory uses specific procedures for data collection and analysis, although there is 

flexibility and latitude within limits.  Each investigator begins his or her study with some 

questions or areas for observation as some data collection may be standardized (Corbin and 

Strauss, 1990).    

     Deviation from strict grounded theory procedures benefitted the study by allowing it to 

remain focused while developing theory generated by the respondents.   The grounded theory 

approach allowed this study to develop theory that represented the farmers’ market shoppers’ 

attitudes about their likelihood to take actions to protect Utah farmland.  Notes were taken 

during the interviews that identified patterns in responses and led to adjustments in subsequent 

interviews.  Patterns emerged in the responses that supported the development of theories.  

Theories that evolved from the questioning include:  

1. Farmers’ markets shoppers believed they are helping local farmers by buying directly 

from them at the markets.  

2. Shoppers value the freshness of locally grown fruits and vegetables enough to take 

action to help protect the Utah farmland upon which these crops grow. 

3. Government, with its ability to make laws and influence landowners, should work with 

consumers to protect farmland.   

   The grounded theory approach benefitted this study by allowing for the unearthing of ideas 

and concepts that guided the researcher into focused areas of questioning that could not have 

been anticipated ahead of time.  One example of such areas was the repeated reference to the 

State’s assistance for local farmers.  

Q. What would you be willing to do to protect farmland? 

A. Lobby your elected officials state and local.    
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Q. What would you lobby for? 

A. The state has got to give help in the form of tax relief and slap the local 
officials when they try to overtax someone who wants to keep one or two acres 
that they own the middle of the city in a farm. I would talk to leaders about what 
we should be doing.  If they don't listen to you then work to get them out of 
office. 
 

     During the interview process, notes were taken that aided in the current and subsequent 

interviews. For example, participants often said they felt government should not subsidize 

agriculture.  But when asked further about this, they said it was permissible for small farms to 

receive some government subsidies.  Thus a pattern developed so that when discussing 

subsidies it was important to distinguish between large and small farming operations.  As the 

interviews progress there came a point of Theoretical Sufficiency.  This term is used to describe 

the point where saturation occurs within a category (Charmaz, 2006). Glaser and Strauss (1967) 

explain that a category’s theoretical saturation occurs when the researcher is finding no 

additional data from the participants and a theory becomes well defined. Participants in the 

three categories (farmer support, fresh food and market support) began repeating concepts after 

the sixth or seventh participant interview in that category. 

Role of the researcher 

     The issue of validity and researcher bias must be addressed since there are background 

elements in play here.  There is a certain amount of bias acknowledged by the researcher since 

he is an employee of the Utah Department of Agriculture and Food (UDAF).  The agency’s 

mission statement is: “Promote the healthy growth of Utah agriculture, conserve our natural 

resources and protect our food supply” (UDAF, 2009).  The agency intends to use the data 

developed in this study to formulate outreach and educational messaging that support its overall 

mission.  The agency’s general philosophy and perspective on this topic is that if the public 
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understood the link between food and the food system, they would take action to support it.  

The agency has traditionally viewed agriculture to mean conventional large-farm production 

agriculture, although recently the agency has embraced the philosophy that supporting all-sized 

agriculture is beneficial to the state’s food security. 

Bounding the study 

Setting 

     The study conducted 32 interviews with willing participants at two different farmers’ 

markets in Salt Lake City, Utah.  The number of in-depth interviews helped assure consistency 

and validity of the results.  As expected, after a certain number of interviews “theoretical 

saturation” took place.   The interviews were conducted on Saturdays and Sundays during a six-

week time frame during June-July of 2010.  This time period represents the beginning of the 

agricultural growing season and the beginning of farmers’ market activity in Utah.  Gathering 

the information within the one-month time frame helped enhance the study’s credibility by 

lessening the variability of the pool of respondents.   

     The interviews were conducted by the study author who employed scientific and 

academically-accepted questioning and note-taking methods. To help ensure a mix of 

demographic characteristics of participants, the researcher approached an equal number of male 

and female and young, middle and older aged shoppers.  A professional looking survey area 

was set up at the markets to add credibility to the study, and offer participants a quiet place to 

conduct the interview.   Pilot testing of the questionnaire was conducted to help sustain validity 

and reliability for the research results (Davis, 1979).  Feedback from test subjects helped refine 

the questionnaire.    
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Actors 

    Our target population was adult shoppers between the ages of 18 and 75 who were shopping 

at farmers’ markets.  This age range represents the general population of the state, and is the 

target population for future educational/advertising campaigns.  The subjects were also 

presumed to possess a better than average understanding of food and the food system.  Since 

our research hypothesis presumes inherent support for local agriculture, the background bias in 

favor of farmers’ markets and local agriculture should not skew the validity of the survey 

results.  The rationale being, who better to ask about farmers’ markets and farming than the 

population that is already familiar with the topic?  Conversely, if we were to question people 

who do not shop at farmers’ markets, and are not familiar with farming, the answers might be 

only hypothetical. 

Events 

     Using in-depth interviewing of 30 or more subjects, the study captured answers that were 

analyzed to determine whether the subjects would or would not take action to support local 

agriculture.  The structure of the questioning allowed the researcher to ask follow up questions 

to help reach the study’s goal. 

 Processes 

     Attention was paid to whether respondents could associate the foods they purchase at 

farmers’ markets with the food systems (agriculture) that generates the food.  One issue that 

potentially could have influence the study was the public’s connectivity with their food and the 

food system as expressed by Aubrun, Brown and Grady (2006).  The authors’ report that the 

public’s understanding of the food system (agriculture) can be derailed by faulty assumptions, 

misguided inferences and gaps in knowledge. This blind spot, as some authors call it, may lead 
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to the participant’s inability to verbalize what specific actions they feel are needed to protect 

their food supply.  Utah farmers’ market shoppers expressed a high level of connectivity with 

the food system, as they know it. This topic will be addressed in this study’s discussion chapter.     

Ethical considerations 

     It was important that the participants felt they could speak freely and their responses be kept 

confidential.  Subjects were informed that the study was being conducted for academic 

purposes and that the results were intended to be used in ways to benefit Utah agriculture.  

Permission to used human subjects was obtained from the University of Missouri-Columbia’s 

Institutional Review Board.  

Data Collection Strategies 

     Qualitative methodology was important to the study since the researcher wished to probe 

deeply into why respondents would or would not be motivated to act to support local 

agriculture.  At one point in the study, participants were offered a series of suggested actions to 

take to protect Utah farmland and asked about their likelihood of taking such action.   

     As Berger (1998) points out, it is possible to learn about people’s taste in music by giving 

them a list of song titles to choose from, but to truly understand why they like any of the songs, 

one must employ depth questioning to discover their feelings and attitudes about their choice of 

music.  This same rationale was applied to understand why shoppers would or would not act to 

protect local agriculture. 

     Ingham (2009) used the qualitative grounded theory methodology to discover what she 

terms the Passion, Place and Attachment to the farm by Missouri farmers over the age of 65.  

Through a series of in-depth interviews Ingham found that there was an attachment to place, 

lifestyle, and work; and that farming provided purpose, meaning, and passion in the 
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participants’ lives.  The richness and depth of her discovery is attributable to the qualitative, 

grounded theory approach of her study.  

     Qualitative in-depth interviews also helped Thompson (2009) determine that college 

newspaper editors’ personal relationships with fellow students and members of the college 

community help them develop relevant and newsworthy articles.  Thompson conducted one-on-

one interviews with 11 college newspaper editors in Florida to understand the intricacies of the 

relationships between editors, reporters and news sources. 

     This study was conducted during a time of the year, and at a location, designed to elicit the 

highest quality responses from respondents.  The participants were made to feel comfortable in 

a shaded interview area with chairs and a table. The interview began with a series of easy 

questions that progressively moved to more thought-provoking questions.  They were 

eventually asked what actions they would take to protect local farmland.  

Following that, they were then offered a number of other courses of action they might also 

consider.  Samples of the suggested actions are: 

1. Attend city council meetings to voice support for ordinances that protect farmland. 

2. Write or email state or federal legislators to express support for laws that protect local 

farms and ranchers 

3. Join a social media website to voice support for farmers and ranchers.   

 The Survey Instrument 

     The survey instrument was a series of open ended questions that were preceded by screening 

questions aimed at eliminating people who are not part of the target demographic. 
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     Introduction:  The introduction explained the purpose of the interview, and asked the 

respondent to participate.  The introduction emphasized the importance of the research project 

and that the respondent’s opinion would help this important cause. 

     Example: Hello, my name is Larry Lewis and I am conducting research on an important 

issue regarding ways to protect Utah farmland.  The information could eventually help markets 

like this one and slow the loss of farmland in Utah.  May I ask you a few questions?  Your 

input is very valuable.   

     Screening:  A screening process eliminated respondents who did not fit the preset criteria 

established for interview subjects.  In this case the survey wished to interview local residents, 

who are familiar with farmers’ markets, are of adult age, and who are there shopping for food 

to eventually cook and eat themselves or with their families.  The first few questions were 

intended to establish whether the respondent meets these criteria. 

     Our desired interview techniques will include active listening, empathy, flexibility, and 

innovations (Davis, 1979).  Good interviewing skills are vital to the success of the study.  

Those skills include knowing what kinds of questions to ask, such as direct and factual type 

questions such as, “Can you tell me what kind of products you purchased today?”  Structural 

questions show that a respondent has organized his or her knowledge about a particular subject: 

“When you talk with your friends, about shopping at farmers’ markets, do you ever talk about 

where the food is grown, or how the food is grown? 

     Stainback and Stainback (1988) write that information gleaned from a previous answer can 

be used to determine what questions should follow to expand the knowledge base.  Therefore, 

follow up questions would seek more detail about shoppers’ awareness of the local food 

system.  
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     The questions were divided into three categories: 

1. Introduction and shopper profile regarding frequency of shopping at farmers’ markets 

and what kinds of products they purchase.  

• Explained purpose of study and how answers will be used.   

• Explained that the use of a tape recorder is for note taking and accuracy only.  

2. Understanding of the connection between the foods at the market and the farms they 

came from.  

• How often do they shop and farmers’ markets? 

• Why they shop there?   

• Comparing the food at the farmers’ market with food at traditional grocery 

stores? 

• Do you speak with vendors? If so, what do they talk about? 

• Do you know any farmers or ranchers?  Are any family members? 

• Do you think local agriculture is threatened in any way? If so, how?   

3. Determining what actions shoppers say they would take to protect local agriculture.   

The following is a sample of questions asked to discover respondents’ thoughts and 

emotions regarding support for agriculture.  A complete list of the questions is located 

in Appendix B. 

• Should the government do something to protect farmland?  If so, what? 

• Should people do things to protect farmland?  If so, what? 

• Buying locally grown foods. 

• Write or email your state legislator to express support for laws that protect 
farmland? 
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• Communicate on blogs on the Internet in ways that support specific agricultural 
practices. 
 

• Write letters to the editors of newspapers in support of agriculture.   

Data Analysis Procedures  

     Grounded theory’s greatest positive impact on data research is its systematic approach to 

gathering and analyzing data (Charmaz, 2006). Grounded theory methods begin comparative 

analysis as soon as there is something to compare; it does not end until all data is collected 

(Charmaz, 2006; Patton, 2002).  The analytical process begins with the creation of codes and 

memos that are derived from the transcribed text of the in-depth interviews.  

Coding 

     Coding is the assigning of labels and meaning to data (Strauss and Corbin, 1998).  These 

labels can be applied to words, sentences, or even paragraphs of data to help organize the data 

collected. As a researcher reads the transcript of the recorded interviews, codes or descriptive 

labels are logged in reference to each word or sentence.  As one codes, certain theoretical 

propositions will occur to you (Dick, 2005).  These may be about links between categories, or 

about a core category: a category which appears central to the study.  As the categories and 

properties emerge, they and their links to the core category provide the theory.  An important 

aspect to understand about coding is that the code is about the “meaning� assigned to the data 

(Miles and Huberman, 1994). 

     Ingham’s (2009) examination of Aging on the Farm used grounded theory’s coding to 

capture various theories about the commonality among aging farmers.   Coding helped her 

identify farmers’ frustration over changes in industry practices and the difficulties of mastering 

computers.    
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     In this study coding and the associated analysis developed the following codes: Shopping at 

a farmers’ market generates a strong sense of community involvement; small operation farmers 

need help; local agriculture is important; shopping at a farmers’ market helps farmers.   

     The following table is an example of the participant’s answers followed by the associated 

coding. 

 

Memo-Writing  
 
     Writing memos is an important component in further exploration of the codes (Charmaz, 

2006). Since the researcher cannot keep track of all the concepts, hypotheses and information 

generated during the interview, there must be a system for doing so.  This is the value of memo 

writing (Corbin and Strauss, 1990).   As a code, or concept expressed by the participant, 

repeatedly surfaced it was important to capture these thoughts and ideas in a memo. These 

memos were a way of considering and analyzing the codes in a written and thoughtful manner 

allowing further consideration of the implications of the code (Charmaz, 2006; Glaser and 

Strauss, 1967).  This process helped move the questioning into a more theoretical arena and 

helped develop concepts that were grounded in the comments of the participants. This process 

continued to generate theoretical concepts that guided this research. 

Q 28. Should government help protect farmland? In Vivo Code 

M7 A I think so because it's more than just an economic issue 
it's a national security issue.   I can see where public money 
should be used to protect large tracts of prime agricultural 
land including water for the purpose of food production.   

Public money should protect 
agriculture land. 

M4 A Yes because we need long-term foresight in the 
care and management of our agricultural heritage and 
lands. 

We need long-term foresight 
to care for our Ag. lands. 

F11 A Yes, I would rather have my tax dollars go to 
saving farmland than some other things. 

Rather have tax dollars save 
farmland than other things. 
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Memo about level of knowledge about agriculture 

Agriculture is gotten too big out of hand. 
 
Anything that grows. I think of green, food and vegetables and some cows. I think of all the 
things on the farm when I was there. 
 
Farmers have to contend with other issues, land and water. Many other non-production issues. 
 
Everything from agribusiness on down to backyard farming. 
 
Agriculture is synonymous with food and agribusiness.  Large-scale subsidized. 
I think about the cows, chicken the produce fields full of food.  

Agriculture is the production of food.  

I think of subsidies.  They are good but we are subsidizing the wrong end of it. We are 
subsidizing the hollow calories.  

I think subsidies are important because it stabilizes the market.    

Don't like to start importing food just like importing oil.  We would become dependent on that 
country and that country has control of us. 

 
 
 

Memo about perceived threats to the agricultural industry 
Yes it's threatened. They’re threatened every day by people who want to take their water, take 
the resources. 
 
I think a lot about the future of sustainability. It’s more than economic issues. Its national 
security issue.   
 
Constantly being threatened by land prices, urban encroachment and more. 
 
Yes it is threatened by suburb developers. I've seen orchards where they used to sell food, and 
all you see now is homes. 
 
Agriculture is threatened by urban sprawl. 
 
It's pretty grim because of the chemicals were putting in the soil. Not a lot of forward thinking. 
The farmers’ markets are the hope of agriculture. 
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Threatened by importing stuff from other countries which is cheaper. Genetically modifying 
food. Not eating the right kinds of foods. 
 
I feel things are misplaced. Millions of pounds of corn are grown but can't be consumed. There 
is food being produced but not making it to the consumer, it’s grown for feed or fuel. 
 
Yes I see the farmland disappearing I see the disenfranchised between modern people who live 
in cities, who don't seem to be aware of where their food comes from. 
 
One of the ways to measure the success of the country is to measure the length of its food line. 
 
 
Thoughts:  This question hit a hot button with many people.  They are able to articulate a 

variety of threats to the system.  Urban sprawl and the loss of farmland they see or live near is a 

problem for many.   Certain practices that are used by larger farms is a negative for several 

participants.  The importation of food from foreign countries is a threat to some.  The federal 

government’s subsidizing of certain commodities is a threat to some.  The lack of financial 

support for small growers, especially those who sell at farmers’ markets, was a threat for 

others.  The lack of understanding of the connection between food and the farm by the masses 

is a threat.   Outreach and education are felt as important actions to undertake to protect the 

food supply.  The importance of this was expressed in various ways including comparing its 

importance to that of public safety.    A threat to national security was also mentioned.  One 

participant suggested that until the general population changes its view of buying food as just 

another purchasing decision, (and seeing food as source of national security) little progress will 

be made on protecting local farmland.    

 
Memo about motivation to act to protect farmland 

 
I really think consumers should vote with their dollars, and if they think local sustainable 

agriculture is good and nutritious, and be here supporting it.  
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     This process continued until there was theoretical sufficiency of the data. 

     Despite the stated benefits of qualitative research, the method has limitations (Davis, 1979). 

The generalizations obtained from the research are limited and can only be applied to the 

people who participated in the study.  Another limitation is the small sample size that can lead 

to a greater potential for bias.  The validity and reliability of qualitative data depend on the 

skill, sensitivity and training of the evaluator (Patton, 1987).  It is recognized that qualitative 

research has inherent limitations such as its generalized answers generated during personal 

If it's within their means they should do what they can to protect agriculture.  

Another way to support them is to buy their products coming to a farmers’ market and buying 
the products if they can buy locally. 
 
Quit complaining about farm noises and smells and support farmland protection. I'm not sure 
what consumers could do other than support places like this.  
 
Without education it is difficult for consumers to help. 

Thoughts: The shoppers feel strongly about the need for something to be done to help these 

farmers.  Many of the responses are that shopping at a farmers’ market is their way of doing 

something.  Their attitudes are that this is obvious to anyone who thinks about the subject of 

where their food comes from.   They wished more people felt as they did and knew as much 

about the topic. Some of these shoppers have spent quite a bit of time and energy doing what 

the farmers do, but on a smaller scale.  Their appreciation for what a farmer does is evident in 

some of the participants.  Aside from shopping at a farmers’ market, education and outreach 

seem important to many.  A feeling of; “if only others knew what I know about gardening, food 

and raising a crop we would be a step closer to protecting farmland.”  Education of others is 

important.  People should know what farmers go though.   
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interviews.  Thus, conclusions drawn from the survey interviews can only be viewed as 

directional rather than definitive.  The study’s conclusion will consider these limitations during 

its discussion. 

Reporting the Finding 

     Because this research uses in-depth interviews, the findings were written in descriptive 

narrative form because this method allows for a more accurate expression of the discovered 

material (Miles and Huberman, 1994).  Rich, thick descriptions are used to document how 

subjects responded to the questions and what actions, if any, they indicated they would take to 

protect local agriculture.  A formal discussion will offer insights into common themes that 

emerge from the data.  Ultimately the researcher identified perceptions and beliefs held by the 

participants that may be used in the development of an educational outreach campaign by the 

Utah Department of Agriculture and Food. 
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CHAPTER 4: FINDINGS 
 
 
 

Population Sample 
 
     Thirty-two individuals who were shopping at two farmers’ markets in Salt Lake City, Utah 

were interviewed for this study.  The one-on-one interviews lasted from 30 to 45 minutes and 

took place on Saturdays and Sundays from June 12, 2010 through July 17, 2010.   The two 

markets were located in neighborhoods with different socio-economic characteristics.  One of 

the markets was located in a downtown Salt Lake City park and is considered the state’s largest 

farmers’ market, attracting more than 5,000 visitors during its hours of operation.  The second 

market was located in a small inner-city park serving a larger ethnic population.  The 

interviews were conducted under a shade canopy with chairs and a table.  A sign was displayed 

that read, “Take a survey - protect agriculture.”  The researcher found that once shoppers 

understood that the survey was for academic purposes, subjects were more amenable to 

participate. Approximately one-fourth of subjects approached the researcher and requested to 

participate in the study.  

     Of the 32 subjects 16 (50%) were male and 16 (50%) were female.  Six participants 

(18.75%) were 18-27 years old, seven participants (21.88%) were 28-40 years old, 14 

participants (43.75%) were 41-60 years old, and five participants (15.62%) were 61 years or 

older. A majority of the participants currently live in a city, but 16 (50%) indicated they either 

once lived on a farm or had family who currently live or once lived on a farm. The vast 

majority was Caucasian (keeping with Utah demographics of 89% Caucasian) and had earned a 

bachelor’s degree.  See Appendix A for participant demographic information.  

     A total of 53 questions were asked of each of the 32 participants with their answers tape-
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recorded for later transcription.  The responses were categorized in three groups, depending on 

participants’ responses to question number seven which asks, “What are your top three reasons 

for shopping at a farmers’ market?”   

     Group #1 was made up of 14 (43.75%) participants who said their number one reason for 

shopped at farmers’ markets was to support local farmers.  Group #2 was made up of 10 

(31.25%) participants who said the number one reason they shopped at a farmers’ market was 

for the freshness of the food.  Group #3 was made up of four (12.5%) participants who shopped 

at farmers’ markets to support local business and the community.  Another four (12.5%) 

participants offered other answers.  

     The responses are displayed in table columns with the verbatim text on the left, and the In 

Vivo coding to the right. Coding is the assigning of labels and meaning to data (Strauss and 

Corbin, 1998).  These labels can be applied to words, sentences, or even paragraphs of data to 

help organize the data collected. The coding reduced and simplified the longer answers to a 

single concept that captured the essence of the answer.  For example participant M4’s response 

to question #7 was: “To support a way of agriculture that I like. I get to talk with them and see 

if they support sustainable practices that I support” is shortened to “Support sustainable 

agriculture.” 

     The answers to question number seven are listed below in Table 1.   

 
 

Table 1 
 
 

Question #7 -- Reason For Shopping At Farmers’ Markets. 
Group – 1: Support Local Farmers 

Participant Verbatim Text In Vivo Coding 
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M 1 1. Helping locally growing farmers get food to the public.                         
2. It is not good when our farmers have become corporate giants and it's 
not good when our agricultural business works as giant corporations and 
Ag. business and not the little guys                                                               
3. I'm a very big supporter of small market farming   

Helping local growers 
Support the little growers 
 
 
Small market farming 

M 3 1. It's important to support local farmers, support local agriculture 
2 Farmers markets have cheap food 
3 It tastes good and likely to not have chemicals 

Support local farming 
Cheap food 
Taste good with less chemicals 

F 4 1. I think the farmers need a little encouragement  
2. I think there's less pesticides used on these things.  
3. The price of the items, although they seem to be more expensive 
these days. 

Encourage farmers 
Less pesticides used 
Price 

M 4 1 To support a way of agriculture that I like. I get to talk with them and 
see if they support sustainable practices I support. 
2 I like the community aspect  
3 It's fun enjoyable experience.  I like sustainable agriculture and hope 
they practice that. And decrease dependence on fossil fuels and 
synthetic chemicals, and I like supporting small-scale farmers local and 
small scale will trump organic. 

Support sustainable Ag. 
 
Community atmosphere 
Fun enjoyable experience 

M 5 1. You get a sense of where the food came from and who grew it. The 
time they put in, the connection with the land.  
2 Like the atmosphere something to do environment. 
3 A lot more value in price. 

Know where food came from 
 
The market atmosphere 
Value and price 

F6 1. To support the local farmer  
2. To be out in the environment. I like the social aspect of farmers 
markets.  
3. To get fresh produce 

Support local farmers 
Social aspect of market 
Freshness of products 

M7 1. I look for farmers markets where farmers are selling products.   
2 Freshness the vegetables are picked in the early morning. 
3.See what people are doing 

Farmer sold products 
 
Freshness 
Being with people 

F8 1. It comes down to some values I have what I want to support fresh 
local produce. Nutrition is important to me and the environment is 
important the way we are producing our food and the fact that has on our 
ability to produce food in the future.  Long-term sustainability of our food  
2. Nutritional value because it's grown closer less transportation.  
Fresher off the farm. 
3.It tastes better 

Long-term sustainability of our food.  
 
 
 
Nutritional value of food 
 
Taste 

M8 1. Shopping local supporting Utah 
2. Fresh real vegetables grown locally  
3. Freshness of the vegetables picked up when they're ripe rather than 
drain. 

Supporting locally grown 
Fresh vegetables 
Farm fresh 

M9 1. Supporting local 
2. Freshness.  
3. Known quality you have an idea where it came from and groaned 
under what conditions. 

Support local farming 
Freshness 
Know how and where it came from 

M11 1. Support local producers.  
2 The freshness of the products of food quality 
3 The social environment. 

Support local producers 
Freshness of food 
Social environment 

F12 1 To patronize local farmers.  
2 The atmosphere  
3.Talk to farmers to see how they grow items and apply that to what I can 
do. 

Patronize local farmers 
Atmosphere 
Talk to farmers 

F13 1. Support FM. Support this way of food growing I love to eat this way it's Support farmers markets 
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its stimulating.  I am anti-corporate farming 
2 The quality of food is important to me.  
3. I like the outdoor experience. 

 
Food quality 
Outdoor atmosphere 

F15 1. Sustainability 
2. Supporting the community  
3. It's fun 

Sustainable farming 
Support the community 
Fun atmosphere 

  
Question #7 -- Reason For Shopping At Farmers’ Markets. 

Group – 2: Freshness of Food 
 

 

Participant Verbatim Text In Vivo Coding 
F2 1. The freshness of the food 

2. To support the local people (farmers) who come out  every weekend  
3. Pleasant the atmosphere 

Fresh food 
Support farmers 
Pleasant atmosphere 

F  5 1. Because it's fresh. It came from a farm recently  
2. I know it came from a local farm.  You don’t know where the food in 
the grocery store came from.  
3. The community. To come out and mingle. 

Fresh food 
Know where it came from 
 
Come out and mingle 

M6 1. Freshness  
2. I'm not big on produce that's been brought into the country from back 
East and shipped here. I buy local  
3. I want to keep the money in Utah and support these growers I want to 
spend my money where each dollar that I spend in Utah actually 
produces in a dollar $.80 of multiplier effect. 

Fresh food 
I buy local food 
 
Support local economy 

F7 1. Freshness 
2. Inexpensive 
3. Grown locally 

Freshness 
 Inexpensive 
 Grown locally 

F10 1.  Local foods haven't traveled so far so they are fresher 
2.  Atmosphere here at the market. 
3. Support local farming 

Fresher foods 
Market atmosphere 
Support local farmers 

M10 1. Freshness  
2. To support local growers.  
3.Can't find some varieties in the grocery store 

Freshness 
Support local farmer 
Can’t find some items in grocery store 

F11 1. I come to buy the fresh greens 
2. Nice place to be. I like being outside 
3. The atmosphere with the people 

Fresh foods 
Like being outside 
Atmosphere 

M13 1. Freshness of the product  
2. Contact with the farmer that grows it.  
3. Atmosphere 

Freshness of products 
Contact with farmer 
Market atmosphere 

F14 1. Freshness of the food.                                                                           
2. Cheaper organic food                                                                             
3. Atmosphere 

Freshness of food 
Cheaper organic food 
Atmosphere of market 

15 1. Freshness.  
2  Support the farmer.  
3. The crowd is fun to be around 

Fresh food 
Support the farmer 
Fun shopping 

  
Question #7 -- Reason For Shopping At Farmers’ Markets 

 
Group – 3: Support Local Business and Community 

 

 

Participant Verbatim Text In Vivo Coding 
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Finding 

     The largest of the four groups is the farmer support group, which indicates the primary 

reason these participants shop at farmers’ markets is to support local farmers. Many 

respondents in the other three groups also indicated farmer support as a secondary reason for 

shopping at a farmers’ market.  This notation is important to this study as it works to answer 

the central question regarding what shoppers would do to protect their source of local food. 

F 1 1. I shop locally to put my tax dollars to work in Utah to support our 
economy  
2.  Keep the farmers going. 
3.  Builds our inner city strengths if we keep that going the rest will work 
around it 

Support local economy 
 
Support farmers and  
Build economic strength. 

M 2 1. I feel like the better community we have the more self-sustaining we 
can be  
2. Supporting the farmers, search out farmers who are using good 
farming practices like organic food quality.  
3 Outside atmosphere making friends social aspect 

Support local community 
 
Support local farmers 
 
Being outside atmosphere 

F 3 1. Support the local markets  
2. Freshness of foods  
3. The outdoor experience 

Support the local markets  
Freshness of foods  
The outdoor experience 

F9 1. To buy locally. 
2. The freshness of the foods  
3. To support local farmers 

Buy locally 
Freshness of food 
Support local farmers 

  
Question #7 -- Reason For Shopping At Farmers’ Markets 

 
Group – 4: Other 

 

 

Participant Verbatim Text In Vivo Coding 
M12 1. Variety. Different items  

2. Price  
3. Atmosphere not much pushing and shoving 

Variety of items 
Price 
Friendly atmosphere at market 

M14 1. Antithesis of Wal-Mart  
2. About real people get to know the person who's selling the item more 
culture behind it less homogenous  
3. The shopping atmosphere 

Opposite of Wal-Mart 
Know the seller 
 
Shopping atmosphere 

F16 1. For the organic foods 
2. Fresh tasting food 
3. Arts and crafts 

Organic food 
Fresh food 
Arts and crafts 

M16 1. To get out, inexpensive entertainment.                                                 
2. Variety of foods.                                                                                     
3. Nutritious foods 

 

Inexpensive entertainment 
Variety of foods 
Nutritious food 
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     From this point on the participants’ responses are categorized in one of the three primary 

groups: Group #1 (farmer support) is brown, group #2 (fresh food) is blue and group #3 (local 

business and community) is green.  The “other” group responses were included in the broader 

analysis. Each primary group was assigned a color code to more easily identify the groupings.  

     During the interview process 17 questions emerged as “core” questions.  These were 

questions that elicited meaningful answers from the participants and helped the study examine 

participants’ perception of local agriculture. A list of the 53 questions is provided in Appendix 

B.  

     The 17 core questions are. 

10. How do you compare farmers’ market produce with grocery store produce? 
13. Do you talk to the farmers here, what do you talk about? 
14. Are farmers’ market farmers different from farmers who sell to grocery  
      stores? 
19. Define the word “agriculture.” 
20. What do you think about the future of farming?  
25. How does the loss of farmland affect the farmers here? 
26. How does the loss of farmland affect you? 
27. Is any government agency or private business working to protect farmland? 
28. Should government, using taxpayer money, help protect farmland?  If so, what? 
29. Should people (consumers) help protect farmland, if so what? 
30. What would YOU be willing to do to protect farmland? 
34. How do you feel about government subsidies for farmers? 
35. Will the U.S. ever NOT be able to grow enough food to feed ourselves? 
36. Is farm fertilizer and pesticide runoff the same as factory pollution? 
38. Should developers of farmland pay a tax that is used to protect other, existing 
      farmland? 
39. Are farmers’ market farmers good stewards of the land? How about larger 
      farmers? 
41. Do Federal laws that regulate farmland pollution make it difficult for farmers 
      to stay in business? 

 
     Included in the core questions is the key question, number 30, which asks, “What would you 

be willing to do to protect local farmland?”  Before asking that question, a series of three lead 
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up questions were asked.  Listed here are those three lead up questions, followed by examples 

of responses. 

Q 27. Is any government agency or private business working to protect farmland?   
M1 A  There are some out there.  The Utah Conservation districts. Salt Lake 
County has a program this year with open green space using for backyard 
farming. 
M5 A I hope the Department of Agriculture is, but I don't know.   
M8 A Yes I think there are some. The national forest service is trying to protect 
pastures.  We also have agriculture departments that try to help the farmer 
supplement costs. 

 
28. Should government help protect farmland?  If so, what? 

M7 A I think so because it's more than just an economic issue it's a national 
security issue.   I see where public money should be used to protect large tracts 
of prime agricultural land including water for the purpose of food production.  
We're too dependent on fossil fuel.  I could see us going to war for food down 
the road if we don't treat it as a national security issue.   
M4 A Yes because we need long-term foresight in the care and management of 
our agricultural heritage and lands 
F11 A Yes, I would rather have my tax dollars go to saving farmland than some 
other things. 

 
29. Should people help protect farmland? If so, what? 

M15 A People should yes be aware, be aware of where their food comes from. 
Be educated.  
M4 A Consumers vote every time they purchase something. They should know 
what practices are used… if it's within their means they should do what they can 
to protect agriculture. 
M2 A every single person should to do everything they can to protect farmland 
with all this right here and start some kind of program  
M5 A I really think consumers should vote with their dollars, and if they think 
local sustainable agriculture is good and nutritious, then they should be here 
supporting it. 

 
     With the key question #30 being: 
 
30. What would YOU be willing to do to protect farmland? 
 
     The responses are displayed in columns with the verbatim text on the left, and the In Vivo 

coding to the right.  The coding reduced and simplified the longer answers to a single concept 

that captured the essence of the answer.  The answers are grouped by the color coding.   
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Table 2 
 
 

Question #30 -- What are YOU willing to do to protect Utah farmland? 
 

Group – #1: Farmer Support 
 

Participant Verbatim Text In vivo coding 
M 1 I do a lot of work with people out in the community 

helping them to grow orchids. I give workshops trying to 
get the point across that you can grow your own food.   

give workshops on growing food 

M 3 I work on a farm work on a farm 
F 4 There's not much I can do except support the ones that 

are trying to make it. Buy a little bit. Shopping here is my 
way of protecting farmland. 

Shop at a farmers’ market 

M 4 I would actually farm.  I do gardening quite a bit.   Also 
help popularize events like this (FM). This is the life blood 
for small farmers They can't compete at the supermarket 
level. 

Also help popularize events like this 

M 5 Lobbying legislators.  I don't know if locally that can have 
any affect statewide.  I think the real problem is federal. 
Writing letters, personal letters, heartfelt messages to 
federal legislators is the message that's often heard. 

Lobbying legislators.   

F6 Community involvement.  Donating time to help, I don't 
know what else I can do to help a farmer. 

Community involvement 

M7 It's going to be a policy standpoint leaders need to 
understand how policy affects how people form opinions. 

how people form opinions 

F8 I suppose doing work on a farm. To protect farmland and 
lobby the government. To protect farmland it would take 
an agency with teeth. 

lobby the government. 

M8 Probably have my own farm.  I wouldn't mind having my 
own farm I don't have the money or time to be able to do 
a lot of that. 

having my own farm 

M9 Probably due more push on legislature.  More push on 
getting the rules set up to favor farm subsidies for smaller 
farmers. Agribusiness does not need subsidies. 

more push on legislature 

M11 I’d run a farmers market. Use my skills to help design a 
marketing program.  Relay a message, outreach 
education, help farmers convey their messages. 

design a marketing program 

F12 Try to using social media things to communicate. Make 
more of a grassroots effort to make people more aware of 
what's being done nationwide.  See if that can generate 
some lobbying for the government to see if it can be 
done.  At first find out what the government doing 
positively and then go from there. 

lobbying the government 

F13 Contribution to the American farmland trust.  I support 
farmers markets. 

Contribution to the American farmland trust 
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F15 Shop in the farmers market.  Support my community keep 
it local. 

Shop in the farmers market.   

 
Question #30 -- What are YOU willing to do to protect Utah farmland? 

 
Group #2 – Fresh Food 

 
Participant Verbatim Text In Vivo Coding 

F2 It depends on which farmers were talking about.  I would 
if I had the time. It would be fun to volunteer at critical 
times of the year when they need help at harvesting. 

Help at harvesting. 

F5 As a consumer we can support legislation. We can 
support efforts like this. At the places we shop we can 
insist that they buy local. I would support legislation and 
farmers markets. 

support legislation and farmers markets. 

M6 Lobby your elected officials state and local.   The state 
has got to give help in the form of tax relief and slap the 
local officials when they tried to overtax someone who 
wants to keep one or 2 acres that they own the middle of 
the city in a farm. I would talk to leaders about what we 
should be doing.  If they don't listen to you then work to 
get them out of office 

Lobby your elected officials state and local 

F7 Never thought about it. We grow our own stuff at home. grow our own stuff 

F10 Volunteer with something so people will have a better 
understanding. 

Volunteer to help people understand 

M10 Work politically to help identify prime growing lands and 
redirect developing outside those areas. 

Work politically 

F11 Shop at farmers market. Belong to a food co-op CSA. Shop at farmers market. 

M13 If I knew the issues I could verbally expressed support for 
that issue.  I have virtually no voice with political concerns 
that make the policy difficult for me to have a say on how 
to influence.  

I could verbally expressed support 

F14 Raising awareness is a big deal. Some people should 
know about the food how it's grown, the lifecycle, how the 
cows are part of it all. Telling people a little open space is 
good. 

Raising awareness 

M15 I keep preaching it to everybody I know. I keep preaching it to everybody I know 

 
Question #30 -- What are YOU willing to do to protect Utah farmland? 

 
Group #3 - Market Support 

 
Participant Verbatim Text In Vivo Coding 

F1 I'd lobby for them go to the state legislature go to the 
government tell them this is what we want to keep 
America whole. Farming is part of the institution of this 

lobby for them 
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     The responses from each of the groups, captured in the In Vivo Coding, were further 

condensed and grouped into two general categories that emerged naturally from the responses.  

As presented in Table 3, the majority of the responses focused on actions that related to either 

outreach/education or efforts that focused directly on farmers.    

 
Table 3 

Condensed Responses to Q #30                                                                            
Group #1 Farmer Support

Efforts focused on outreach and education Efforts focused directly on farmer 

Give workshops Work on a farm 

Popularize farmers markets Shop at farmers markets 

Lobby legislators Have my own farm 

Community involvement Contribute money to American Farmland Trust 

Help leaders form opinions Shop at farmers markets 

Lobby government  

Push on legislators to support farmers  

Design a marketing program  

Lobby government  

 

country. 

M2  I would do a lot to help out farmers. Do some projects in 
the city. Help bring awareness to the masses. 

Help bring awareness 

F3 I would be willing to buy the right kinds of food to support 
them with my money to support them or put them in close 
organic farming the kinds of farming with healthy food 
with my money that can subsidize as long as it's not 
subsidizing the agribusiness 

to buy the right kinds of food to support them 

F9 Educate people. If you're all aware of the problem and 
choose his not to do it is different than not knowing about 
it in the first place. (Education is key in figuring out 
problems. 

Educate people 
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Finding: 

     By analyzing the condensed statements of the respondents it appears that the most popular 

action that farmers’ market shoppers would take, in addition to shopping at a farmers’ market, 

is to speak out in favor of local farmers and ranchers. Specific actions mentioned were to work 

politically, help people understand the importance of locally grown food, lobby state and 

federal legislators, and shop at a farmers’ market.  There appears to be little difference in 

responses between respondents in each of the three main (brown, blue or green) groupings.  

Eight additional actions 

     Some respondents found it difficult to verbalize specific actions they personally would take 

to protect the farmland on which local growers raised their crops.  To aid them in this effort, 

and to further explore the study’s central question, they were offered a list of eight additional 

Group #2 Fresh Food 

Efforts focused on outreach and education Efforts focused directly on farmer 

Support legislation Help farmers at harvest time 

Lobby Grown our own food 

Help people understand Shop at farmers markets 

Work politically  

Verbalize and express support  

Raise awareness  

Preach to everyone I know  

Group #3 Market Support 

Efforts focused on outreach and education Efforts focused directly on farmer 

Lobby for farmers Buy food to support them (farmers) 

Help bring awareness  

Educate people  
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actions they might consider taking. The participants were asked to rate the likelihood of them 

taking each of the eight actions on a five-point scale with 1 being very unlikely, 2 being 

unlikely, 3 being neutral to the action, 4 being likely to take the action and 5 being very likely 

to take the action.  

     The use of this five-point rating scale tool was viewed as an efficient way to introduce 

additional methods of how the respondents could protect local agriculture.  Rating scales are 

one of the most common types of measurement tools used in advertising market analyses 

(Davis, 1997).  

     The eight additional actions were: 
 A. Plant a home garden or participate in a community garden. 
 B. Eat more fresh fruits and vegetables. 
 C. Look for and buy locally grown foods like at a farmers’ market.  

D. Write or email your legislator in support of farmer friendly laws 
E. Sign a petition that supports farmer friendly action. 
F. Attend city council meetings and voice support for protecting farmland. 
H. Join a Facebook group and become a fan of Utah farmers and ranchers. 
I. Tell friends why protecting farms and ranches is important. 
 

     The participants answers to the eight action questions were recorded and scored as seen in 

Table 4. The participants (P) are categorized and color-coded according to the three main 

groupings of why they shop at farmers’ markets.  Brown being support for farmers, blue being 

fresh foods and green being support for local markets, and the white being other reasons.  The 

mean score for the group is listed at the bottom of the table.   

 
Table 4 

Eight Additional Actions 
All Participants 

P A. Home 
garden 

B. Eat 
more local 
vege’s 

C. Look for & 
purchase local 
foods (fm) 

D. Write 
legislator 

E. Sign 
petition 

F. Attend 
council 
meeting 

H. Join 
Facebook to 
support farmers 

I. Tell friends 
about benefits of 
Agriculture 

F 1 5 5 5 5 5 3 1 5 
M 1 5 5 5 5 5 5 5 5 
F 2 5 4 5 4 4 2 1 5 
M 2 5 5 5 5 5 5 1 5 
F 3 2 5 5 5 5 3 3 5 
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Finding: 

     The analysis of the scores of the participants who were offered eight additional actions 

shows that eating more locally grown vegetables and telling friends about the benefits of 

agriculture ranked the highest at 4.84. One hundred percent of participants were likely or very 

likely to take this action.  The more aggressive outreach actions such as speaking up at a city 

council meeting or write to a lawmaker were among the moderately supported options at 3.75 

and 3.5, respectively.   Despite their moderate scores, 50% or half of the participants indicated 

they were likely or very likely to write their legislator to support farming and 62.5% indicated 

they were likely or very likely to support farming at a city council meeting.  Even the least 

popular action of joining the social website, Facebook, attracted 43.75% support.  

M 3 5 5 5 4 5 4 1 5 
F 4 4 5 5 1 1 4 1 5 
M 4 5 5 4 2 2 4 4 5 
F  5 5 5 5 2 5 2 5 4 
M 5 5 5 4 5 5 5 5 4 
F6 5 5 5 3 5 3 5 5 
M6 4 5 5 4 5 4 3 4 
F7 5 5 5 1 5 5 1 5 
M7 5 5 5 5 5 5 5 5 
F8 5 5 5 3 5 5 4 4 
M8 5 5 5 1 5 4 5 5 
F9 5 4 5 4 5 4 1 4 
M9 5 5 4 5 5 5 1 5 
F10 5 5 5 4 4 3 3 5 
M10 5 4 4 3 5 4 1 3 
F11 5 5 4 3 5 3 1 5 
M11 5 5 5 4 5 5 5 5 
F12 5 4 3 2 5 2 5 3 
M12 5 5 4 2 5 5 4 5 
F13 5 5 4 5 5 5 1 5 
M13 5 5 4 2 5 4 1 5 
F14 5 5 5 3 4 3 4 5 
M14 5 5 5 5 4 4 5 5 
F15 5 5 5 1 5 2 1 5 
M15 5 5 5 3 5 1 1 5 
F16 5 5 5 5 5 5 5 5 
M16 4 4 3 2 4 2 1 4 
         
Score 154 155 144 112 148 120 90 155 
Mean 4.81 4.84 4.62 3.5 4.62 3.75 2.8 4.84 
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     The favorability of the eight additional action questions was also analyzed according to the 

three main groups.  

 

 
Finding: 

     Group #1, ranked planting a home garden and eating more local vegetables the highest at 

4.92 while ranking writing their legislator the lowest at 3.2.  Group #2, ranked planting a home 

garden the highest at 4.88 while joining Facebook the lowest at 2.22.  Group #3 ranked signing 

a petition in support of local agriculture the highest at 5.0, while joining Facebook the lowest at 

1.5.   

     The eight action questions were also analyzed according to participants’ age.  The 32 

participants were divided into four age groups: 18-27, 28-40, 41-60, and over 60 years of age. 

 

Table 5 
Eight Additional Actions  
Combined by Groups 

P  A. Home 
garden 

B. Eat 
more local 
vegi’s 

C. Look for & 
purchase 
local foods 
(fm) 

D. Write 
legislator 

E. Sign 
petition 

F. Attend 
council 
meeting 

H. Join 
Facebook to 
support 
farmers 

I. Tell 
friends 
about 
benefits of 
Agriculture 

Score 69 69 64 46 63 58 48 66 Farmer 
support Mean 4.92 4.92 4.57 3.2 4.28 4.14 3.42 4.71 

Score 44 43 42 26 42 30 20 41 Fresh 
food Mean 4.88 4.77 4.66 2.8 4.66 3.33 2.22 4.55 

Score 17 19 20 19 50 15 6 19 Market 
support Mean 4.25 4.75 5.0 4.75 5.0 3.75 1.5 4.75 

Table 6 

Eight Additional Actions by age   
Age 18-27 

P A. Home 
garden 

B. Eat 
more local 
vegetables 

C. Look for & 
purchase local 
foods (fm) 

D. Write 
legislator 

E. Sign 
petition 

F. Attend 
council 
meeting 

H. Join 
Facebook to 
support farmers 

I. Tell friends 
about benefits of 
Agriculture 

M 2 5 5 5 5 5 5 1 5 
M 4 5 5 4 2 2 4 4 5 
F9 5 4 5 4 5 4 1 4 
F14 5 5 5 3 4 3 4 5 
M14 5 5 5 5 4 4 5 5 
M16 4 4 3 2 4 2 1 4 
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Score 29 28 27 21 24 22 16 28 
Mean 4.83 4.66 4.50 3.5 4.00 3.66 2.66 4.66 

Age 28-40 
P A. Home 

garden 
B. Eat 
more local  
vegetables 

C. Look for & 
purchase local 
foods (fm) 

D. Write 
legislator 

E. Sign 
petition 

F. Attend 
council 
meeting 

H. Join 
Facebook to 
support farmers 

I. Tell friends 
about benefits of 
Agriculture 

F  5 5 5 5 2 5 2 5 4 
F6 5 5 5 3 5 3 5 5 
F8 5 5 5 3 5 5 4 4 
F10 5 5 5 4 4 3 3 5 
M11 5 5 5 4 5 5 5 5 
F12 5 4 3 2 5 2 5 3 
F15 5 5 5 1 5 2 1 5 
         
Score 35 34 33 19 34 22 28 31 
Mean 5.00 4.85 4.71 2.71 4.85 3.14 4.00 4.42 

Age 41-60 
P A. Home 

garden 
B. Eat 
more local  
vegetables 

C. Look for & 
purchase local 
foods (fm) 

D. Write 
legislator 

E. Sign 
petition 

F. Attend 
council 
meeting 

H. Join 
Facebook to 
support farmers 

I. Tell friends 
about benefits of 
Agriculture 

F 1 5 5 5 5 5 3 1 5 
M 1 5 5 5 5 5 5 5 5 
F 2 5 4 5 4 4 2 1 5 
F 3 2 5 5 5 5 3 3 5 
M 3 5 5 5 4 5 4 1 5 
M 5 5 5 4 5 5 5 5 4 
M6 4 5 5 4 5 4 3 4 
F7 5 5 5 1 5 5 1 5 
M7 5 5 5 5 5 5 5 5 
M8 5 5 5 1 5 4 5 5 
M9 5 5 4 5 5 5 1 5 
M10 5 4 4 3 5 4 1 3 
F11 5 5 4 3 5 3 1 5 
M12 5 5 4 2 5 5 4 5 
         
Score 66 68 65 52 69 57 37 66 
Mean 4.71 4.85 4.64 3.71 4.92 4.07 2.64 4.71 

Age 61 and over 
P A. Home 

garden 
B. Eat 
more local  
vegetables 

C. Look 
for/purchase 
local foods 

D. Write 
legislator 

E. Sign 
petition 

F. Attend 
council 
meeting 

H. Join 
Facebook to 
support farmers 

I. Tell friends 
about benefits of 
Agriculture 

F 4 4 5 5 1 1 4 1 5 
F13 5 5 4 5 5 5 1 5 
M13 5 5 4 2 5 4 1 5 
M15 5 5 5 3 5 1 1 5 
F16 5 5 5 5 5 5 5 5 
         
Score 24 25 23 16 21 19 9 25 
Mean 4.80 5.00 4.60 3.20 4.20 3.80 1.80 5.00 
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     Table 7 analyzes the combined scores of the eight additional actions based on age groups of 

participants.  

 

 
Finding: 

Based on the scores, members of the 18-27 year group would be more likely to plant a home 

garden (4.83) and least likely to join Facebook to support farmers (2.66).  Members of the 28-

40 year age group would rather plant a home garden (5.0) and would be least interested in 

writing their legislator (2.71).  Members of the 41-60 year group would be more likely to sign a 

petition to protect agriculture (4.92) and least likely to join Facebook to support farmers (2.64).  

The 61 years and older group scored eating more vegetables the highest at 5.0, and scored 

joining Facebook the lowest at 1.80. 

Finding: 
Responses to 17 Core questions 
 
     The 32 participants also responded to a series of additional questions that lead up to, and 

followed, the central questions that have just been examined.  These have been referred to 

earlier as the 17 core questions.  These supportive questions helped the author develop theory 

and a better understanding of the subject’s perception of local agriculture.  A number of the 

Table 7 
Eight Additional Actions Combined 

Results by Age 
P  A. Home 

garden 
B. Eat 
more local  
vegetables 

C. Look 
for/purchas
e local 
foods 

D. Write 
legislator 

E. Sign 
petition 

F. Attend 
council 
meeting 

H. Join 
Facebook 
to support 
farmers 

I. Tell 
friends 
about 
benefits of 
Agriculture 

Score 29 28 27 21 24 22 16 28 Age 
18-27 Mean 4.83 4.66 4.50 3.5 4.00 3.66 2.66 4.6 

Score 35 34 33 19 34 22 28 31 Age 
28-40 Mean 5.00 4.85 4.71 2.71 4.85 3.14 4.00 4.42 

Score 66 68 65 52 69 57 37 66 Age  
41-60 Mean 4.71 4.85 4.64 3.71 4.92 4.07 2.64 4.71 

Score 24 25 23 16 21 19 9 25 Age 
61 + Mean 4.80 5.00 4.60 3.20 4.20 3.80 1.80 5.00 
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questions and responses are offered here.   A list of the study’s 17 core questions and answers 

are displayed in tables in Appendix C.   

     The following information is derived from answers to several of the “core” questions which 

are intended to develop additional meaning and depth to the respondents’ answers. 

Findings: 

     When shoppers were asked to compare farmers’ market produce with larger grocery store 

produce they nearly unanimously identified traits in farmers’ market produce such as freshness, 

nutritional value and confidence in knowing the food came from local sources.   

Fantastic quality. It's picked that morning or the night before, which puts you a week 
ahead of the grocery stores. It doesn't wilt and the diversity. 
 
I trust them here. Farmers have a reputation that their items are quality. I know who 
they are and I’m going to make sure the food is quality. 
 
Farmers’ market food is better for you. They're also supporting people around you. 
Food from (large markets ) come from foreign countries it's not only not good for 
agriculture in this country it's not good for pollution and having container ships 
crossing the ocean bringing food to you. 

 
     Shoppers believe there is a big difference in the motivation of farmers who supply to 

farmers’ markets or grocery stores. 

I assume the farmers that supply the bigger grocery stores are more agribusiness large-
scale farms. The food comes from California. 
 
People who sell at a farmers’ market are more hands-on.  Large corporate farms in my 
mind very seldom do they ever touch what they're producing. 
 
I can imagine a difference. It depends on their profit motives. More profit oriented at 
bigger stores. 

Some have different philosophy. They're all trying to do the right thing but getting there 
in different ways. 

     What about the future of farming? Is it threatened? 

The vast majority of our people are living in cities.  There is less focus on agriculture. 
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Yes it is threatened by suburb developers. I've seen orchards where they used to sell 
food, and all you see now is homes. 
 
Agriculture is threatened by urban sprawl. 
 
It's pretty grim because of the chemicals were putting in the soil. Not a lot of forward 
thinking. The farmers’ markets are the hope of agriculture. 
 
It is threatened by importing stuff from other countries which is cheaper. Genetically 
modified food.  Not eating the right kinds of foods. 

 
     Participants felt the continued loss of farmland impacted the farmers at the market in a 

positive way, by increasing demand for their products.  But that meant higher prices for 

consumers and less choice.  

Losing farmland increases the price of food so everybody's food is going up. The impact 
is small now, but over time it will be tremendous. 
 
That's why I have a half-acre.  I'm trying to restore it.  Taking matters into my own 
hands to supply my own food. 
 
If my food has to come from farther away it's not as fresh and doesn't taste as good.  It 
should be shipped so it uses less petroleum which destroys the environment.  So yeah 
the more farmland has taken up for strip malls the less healthy we all are, just look at 
the air in Salt Lake City in the Summer. 

It means my food is going to come further and further away and be less fresh and have 
more preservatives. 

 
     The participants were asked what they knew about government policies that affect 

agriculture.  The most common answer related to farm subsidies.  

I think subsidies are good but we are subsidizing the wrong end of it. We are 
subsidizing the hollow calories, and the fast food market.  We should be subsidizing 
these farmers’ market groups for fruits and produce. 

The beneficiaries are not necessarily the small farmers.  In general they’re bad, but we 
could use them if done right. 

The people who deserve it aren't getting it.  I think they’re good if they're applied 
appropriately. 

     Will the U.S. ever NOT be able to grow enough food to feed ourselves? 
 



 

63 

 

Possibly.  I don't think it's a good idea food from other countries we should be able to 
take care of ourselves and grow our own. 

Yes.  It's only going to get worse. Farmland should be protected. 
 
Yes. It's scary I would not be happy with that it's like oil creating lots of problems. 
 
No, because the population is stabilizing. It should be the goal of every nation to grow 
enough food to support the people. 

 
     Considering that participants believed the diversion of farmland into residential subdivisions 

or commercial development was a major reason for the loss of farmland, participants believed 

developers should contribute to a state-run fund that mitigates the loss of farmland.  

Yes.  I think developers should be charged more.  There's a lot of property they can 
develop other than farmland. The developers are not providing anything. 
 
Yes of course. In the building industry we've got to get to the point if we don't protect 
our farmland were going to be in dire straits--even if schools and roads get less money. 
 
Development should be encouraged to redirect to areas that are less viable for farming.  

Lower taxes to build in less desirable areas instead of farming areas. 

     Farmers’ market farmers were considered better stewards of the land, compared with larger-

scale farmers. In general, shoppers felt the smaller the farm the fewer inputs, or chemicals, 

were used in the production.  Participant’s sentiments were that the larger the farming 

operation, the more they were devoted to profits rather than care for their product or land. 

By and large the farmers here are good stewards. Those selling to larger store chains 
and people like that, I don't think they are.  The local ones are good stewards.  
 
As a general rule probably the bigger the farm the less likely they are good stewards. 
 
I think they do. I think they work hard and do the best they can. The bigger they get the 
more they have to get involved in unnecessary things. 
 
Because when corporate interests get involved personal sense of responsibility no 
longer exists. 
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Yes to farmers here. The bigger the farm, unless they are concerned about the 
environment are not.  It's not a tomato, it is a unit of commerce. 
 
 I see large farms who've been very good stewards. I've seen large farms just look at the 
bottom line. Some small farmers abuse the land too. 

     When asked whether they thought federal laws that regulate farmland pollution make it 

difficult for farmers to stay in business, participants, in general, sided with the environment—

even if it meant increasing the cost of food. 

  I think there is a balance you always need to strike.  Society is asking for it, and 
farmers need to be sensitive to that because there are more people are talking about the 
environment more. 
 
If you could combine the regulatory burden with tax breaks…something to offset the 
costs of the environmental regulations. 
I think family farmers will change things if you educate them about what they're doing 
wrong as far as the environment. 
 
I think the federal government should take their hands out of regulating farmers, except 
for public welfare and health is concerned. 
 
I think they stifle farming in that effort. 
 
It’s a trade-off. You have to protect the water. 
 
There has to be a meeting place middle ground both issues are important. The concept 
is okay, depends on how it's implemented. 
 

          These findings offer detailed responses to the study’s central question as well as shed 

valuable insight into shoppers’ perceptions of agriculture.  An analysis and discussion 

regarding how these responses can help the UDAF develop outreach messaging, and fulfill its 

goal of helping the agriculture industry are offered in the following chapter. 
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CHAPTER 5: DISCUSSION 
 
 
 

     The purpose of this research was to discover what actions farmers’ market shoppers would 

take to protect their supply of local food.  Once those actions are identified they can be 

integrated into an outreach program by the Utah Department of Agriculture and Food (UDAF), 

or other groups, to encourage segments of the state’s population to support Utah agriculture.  

The need for such outreach programs is motivated by studies that document a consumer 

disconnect with their food and the farm (Aubrun, Brown and Grady, 2006).  Such a condition is 

viewed by many agriculture leaders as a threat to the industry’s ability to influence public 

policy and create laws favorable to agricultural production and continued food security. 

Ultimately, these conditions could lead to the loss of our supply of abundant, healthy and 

affordable food (Pawlick, 2001; Aubrun et al., 2006).   

     The study examined the perceptions and understanding of Utah agriculture of nearly three 

dozen Salt Lake City, Utah farmers’ market shoppers.  Those shoppers were then asked the 

study’s central question -- what would they be willing to do to protect their supply of local 

food? 

Summary of the findings 

     The research found  that the most frequently stated actions that shoppers would take to 

protect their supply of local food was to join an education/outreach program as well as continue 

to shop at farmers’ markets (see Table 2). Many shoppers indicated that simply being at a 

farmers’ market was a sign of support for the farmers.  Specific actions to “advocate” for 

agriculture were: 

• Work politically to educate other Utahns 
• Help people understand the importance of locally grown food  
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• Lobby state and federal legislators in favor of laws that benefitted small local farming 
• Look for and consuming locally grown foods 
• Growing a home garden  

 

     The study analyzed the participants’ responses according to their top three reasons for 

shopping at the market (Table 2 and 3). No significant differences in the actions shoppers 

would take were found when examining across the three reasons for shopping at the markets.  

The preferred actions were, “Taking some action that involved education or outreach to the 

public or lawmakers” and “shopping at the markets.”  This willingness to join an outreach 

campaign and speak up to policy makers should be seen as encouraging to the UDAF as it 

prepares to initiate an agriculture outreach campaign. 

     Why participants shopped at the markets is a critical element of this study.  The attraction to 

farmers’ markets was fairly consistent, with most shoppers saying they were there to (1) 

support farmers, (2) obtain foods that were fresher and better for them or (3) support the local 

economy.   

1. 43.75% shop at farmers’ markets to support local farmers.   
2. 31.25% shop at farmers’ market for the fresh food.  
3. 12.5% shop at farmers’ markets to support local business and the community.   
4. 12.5% shop at farmers’ markets for other reasons  

 

     Many shoppers said the fruits and vegetables sold at the markets were fresher and more 

nutritious than the same items sold in larger grocery stores, and that the farmers at the markets 

cared more about their product and the long-term environmental aspects of farming.  

     Responses to the eight additional actions shoppers might take (Table 4) showed;  

100.00% are likely or very likely to consume more locally grown foods  
100.00% are likely or very likely to tell friends about the benefits of agriculture 
  43.75% are likely or very likely to use Facebook to support farmers 
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     Even though Facebook scored the lowest in this category, that still leaves about four out of 

ten shoppers willing to use the social media page to support farmers.  

     When it came to the more politically active actions; 

93.75% indicated they were likely to sign a petition to support farming 
62.50% indicated they were likely to support farming at a city council meeting 
50.00% indicated they were likely to write their legislator to support farming  

     It is tempting to interpret participants’ statements about what they would do to protect their 

supply of local food as a commitment to taking such actions.  One must consider the possibility 

that participant follow through may be limited.  As discussed earlier in this paper, survey 

participants’ follow through is dependent on a variety of factors including attitude, social 

pressures and their ability to perform the behavior (Ajzen, 1985; Fishbein, 1980).  

     An example of a mixed message offered by a participant is offered here.  When participant 

F12 was asked what she would be willing to do to protect Utah farmland, her response was to 

be part of a grassroots effort to do more lobbying of government (Table 2): 

Make more of a grassroots effort to make people more aware of what's being 
done nationwide.  See if that can generate some lobbying for the government to 
see if it can be done.  At first find out what the government is doing positively 
and then go from there. 
 

     But she later indicated when offered eight additional actions (Table 4), that writing to a 

legislator or speaking up at a city council meeting as something she was least likely to do.  

This study shows that farmers’ market shoppers show a high level of enthusiasm for protecting 

their supply of locally grown food, but follow through could be an unknown variable with 

them.   

     Results of this study show shoppers are most committed to speaking out in favor of these 

farmers whom they identify with, and purchasing and eating locally grown foods is another 

way of showing support.  
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Contribution 

     One of the goals of this paper is to determine what kinds of messages the Utah Department 

of Agriculture and Food could use in an outreach campaign intended to educate the public 

about where their food comes from.  Based on shopper responses messages could include 

elements of:  

• Speaking out in favor of agriculture   

• Becoming an advocate for agriculture 

• Writing to legislators 

• Attending city council meetings 

• Shopping at farmers’ markets and/or buying locally grown foods 

• Using social media websites to spread positive information about agriculture 

     This paper made references early on to consumers’ lack of knowledge of the food system 

(Aubrun et al., 2006).  The cited authors credit consumers with being aware of the various 

aspects of food, but not of the food system (agriculture).  This study attempted to explore Utah 

shoppers’ perceptions of the food system as a means to understand why they might take actions 

to protect it.   A number of Salt Lake City farmers’ market shoppers indicated they were aware 

of a system, albeit a localized system that focuses on small growers who possess shared values 

and sell their products at farmers’ markets. For example:  

F13 Absolutely--these are the people like me. They're interested in quality.  They 
nurture it. They put their own selves into their own values.  The ones at the 
stores are interested in mass production and profit. 
M7 I think at the chain store there is more mass-production. They are the low-
cost volume type.  Here I feel they are more committed to the environment. 
 

     These shoppers frequently attributed positive terms to smaller farmers and negative terms to 

larger production agriculture. For example:  
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M6 Large corporate farms in my mind very seldom do they ever touch what they're 
producing. They're sitting in a big machine that's doing all the work for them. The 
people here are producing a better product. 
 

     There’s more going on at the market than fresh vegetables and low prices.  Many shoppers 

are there because they connect with the philosophy of the smaller farmer.   This mindset that 

small is good and large agriculture is harmful may create difficulties for outreach messaging 

that would try to promote the benefits of large production agriculture to farmers’ market 

shoppers.  Statements that are critical of organic farming, or that support pesticide and 

herbicide use, biotechnology, and large farm subsidies are likely to lose credibility among these 

audiences. 

     Additional outreach messaging should consider farmers’ market shopper’s frame of 

reference with regard to the terms “agriculture” and “farming.”  Messaging should consider 

participants’ enthusiasm for joining an outreach program but also consider that half of the 

participants would email lawmakers and two-thirds would attend a city council meeting to 

show support.  A strategy for the UDAF to consider is one of cultivating some of the more 

active members of the public who support common ideals and values.  The UDAF should 

consider the perceptions of agriculture expressed by participants: For example: 

• M15. I see the disenfranchisement between modern people who live in 
cities who don't seem to be aware of where their food comes from. If it 
comes from the grocery store they're satisfied, that bothers me. That 
threatens agriculture. Because farmers are getting older, children are 
not taking over the farm.  Encourage more young people to be farmers. 
There's enjoyment out of creating something. 

• M5. Agriculture is threatened by importing stuff from other countries 
which is cheaper. Anytime we rely on foreign products for our needs, it 
puts us in peril, just look at the oil industry. 

• M11. I think it's threatened by developers and housing and water and 
pesticide use. Pesticide resistant seeds and genetically modified food. 

• F8. I think developers should be charged more.  There's a lot of property 
they can develop other than farmland. 
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• M4. We need long-term foresight in the care and management of our 
agricultural heritage and lands. Government will help make long-term 
decisions. 

• M13. If I knew the issues I could verbally express support for that issue.   
• F1.  By and large the farmers here are (good stewards). Those selling to 

Smith… and Tyson and everybody else, I don't think they are. 
• M7. All the farmers and ranchers should have some awareness of 

downstream effects. That goes back to being a good neighbor. 
• M7. People are still thinking that agriculture is an option, an economic 

option. We will protect farmland when we think of food as a national 
security issue, not another purchasing option.   
 

     Considering these participants’ propensity to favor small-sized farming operations over 

larger operations one possible strategy for the UDAF is to educate the public about the value of 

both large-scaled and small-scale farming.   Outreach information should offer credible 

information that corrects misunderstanding about the industry and show how large-scale 

agriculture is modifying practices to be more environmentally and consumer friendly.  The 

farmers’ markets also offer a source of information for larger farmers who wish to tap into the 

values of this segment of the food consuming public.  

For the future 

     In the short term the UDAF may wish to promote farmers’ markets as a means to support 

this segment of the agriculture industry despite the fact that a very small percentage of Utah 

farmers and ranchers participate at these markets.  Long term, the agency may wish to explore 

the broader audience’s perceptions of agriculture and craft messages accordingly. 

Limitations 

     This study is not without limitations.  The farmers’ market shoppers interviewed were from 

Salt Lake County and did not represent shoppers from any of the state’s other 28 counties.  

While the two markets visited for the research were located in different socio-economic 

neighborhoods, visits to other areas of the state might have generated different responses to the 
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questions.  It is unknown what motivated each of the shoppers to participate in the lengthy 

interviews other than to assume they had a high level of interest in the topic.   

     Qualitative research contains limitations when trying to apply results to advertising-related 

needs (Davis, 1979). The generalizations obtained from the data are limiting and can only be 

applied to the people who participated in the study.   The small sample size prevents adequate 

numerical descriptions, and the interpretation of the data is subjective.  Thus, conclusions 

drawn from the survey can only be viewed as directional rather than definitive.  This study 

acknowledged from the start that a qualitative approach was intended to discover broad 

opinions and feelings about the topic and successfully did so.   

     This study sought out farmers’ market shoppers because of their presumed awareness of the 

important elements of farming and agriculture.  The researcher sought subjects who were more 

informed and thus likely to have opinions.  That strategy worked in most cases, but some 

participants admitted the questions were beyond their knowledge of the topic.  

     Another limitation is the lack of examination of the news media’s impact on participant’s 

perceptions of either large-sized or small-sized agriculture.  This paper discussed at length the 

issue of an agricultural “blind spot” in consumers and how the complexity of the food system 

and the quality of information received by the general public from the media may be to blame 

(Aubrun et al., 2006).   The topic of the news media was briefly introduced to participants when 

they were asked to identify where they got most of their news and information and to rate news 

reporters’ level of knowledge of agricultural issues.  As offered in Appendix A, 12 respondents 

(32.5%) identified the Internet as their source of news and information, but added they 

primarily viewed traditional media on the Internet. One participant used alternative media as a 
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main source of news and information.  Most participants (71.8%) described news reporters’ 

knowledge of agricultural issues to be low or very low.    

Future research 

     The number of farmers’ markets in Utah and across the country has increased to more than 

6,100 since the USDA began tracking their numbers in the 1990’s.  Considering this increased 

interest in locally grown foods and farmers’ markets it seems plain that further study of Utahn’s 

and their food supply is warranted.   As mentioned earlier, one of the first follow up studies 

should examine the perceptions of farming and agriculture by the state’s general population to 

determine whether Utahns would act to protect Utah farmland.  Comparing those results with 

this study would offer valuable insight into two presumably different consumer demographics. 

     Participants of this study have shown they connect with the philosophy of the smaller farmer 

and believe these farmers grow food in ways that are best for the land and for the consumer, as 

illustrated by these comments:   

“We need to go back to this type of system.” 

“Agriculture is gotten too big out of hand.” 

“The farmers’ markets are the hope of agriculture.” 

     While the participants exhibited an understanding of where farmers’ market food came 

from, one should question whether their responses can represent the broader population of 

consumers in Utah.  Can the public differentiate between the two types of operations? Are the 

sentiments expressed by the farmers’ market shoppers shared statewide? 

     One issue that stands out to this researcher is whether the negative views of large-scale 

agriculture expressed by farmers’ market shoppers are also held by the general population of 
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Utah and what affect that would have on call-to-action messaging.   This topic seems 

appropriate for a future study. 

      This paper cited early on that the vast majority of our nation’s food is produced by less than 

6% of the country’s farms, and that most of the 310 million Americans are not aware of what 

those farmers do to get food to the grocery store.  This study shows that farmers’ market 

shoppers are not only aware of food, but are aware of a food system, and they appear eager to 

advocate for it.  Outreach messaging that may spring from this study ought to help the larger-

sized production agriculture industry develop a similar connection with its customers who 

would likewise advocate for them.  
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APPENDIX A 

Participant Data 

Participant Age 
range 

Residence Family 
on farm 

CSA 
memb
er? 

Ethnicity Education News/Info. 
source 

Reporter 
knowledge 
of Ag. 

Income 

F 1 41-60 City No No Caucasian Ph. D Newspaper Very low 100k+ 

M 1 41-60 City Yes No Cauc Come col. Radio Low 30-50 

F 2 41-60 City No No Cauc Bachelors Newspaper Very low 50-80k 

M 2 18-27 City No No Cauc Bachelors Alternative Average 30-50 

F 3 41-60 City No No Cauc Bachelors Radio Low 50-80 

M 3 41-60 City No No Cauc Bachelors Newspaper Good 50-80 

F 4 60-+ City No No Cauc Bachelors Newspaper Very low <30 

M 4 18-27 City Yes Yes Cauc Bachelors Radio Low 30-50 

F  5 28-40 City Yes No Cauc Masters Internet Very low <30 

M 5 41-60 City Yes No Cauc Bachelors Internet Very low 50-80 

F6 28-40 City Yes No Cauc Masters TV Average 80-100 

M6 41-60 Suburb Yes NO Cauc Bachelors TV Average 30-50 

F7 41-60 City No No Cauc Bachelors Newspaper Average <30 

M7 41-60 Rural Yes No Asian Masters Newspaper Low 80-100 

F8 28-40 City Yes No Cauc Bachelors Internet Average 50-80 

M8 41-60 Suburb No No Cauc Bachelors Internet Low 30-50 

F9 18-27 City Yes No Cauc Bachelors Radio Very low 50-80 

M9 41-60 City No No Cauc Masters Internet Low 50-80 

F10 28-40 City Yes No Cauc Bachelors Radio Low 30-50 

M10 41-60 Suburbs Yes No Cauc Some col. Internet Very low 50-80 

F11 41-60 City No Yes Cauc Bachelors Internet Very low <30 

M11 28-40 City No No Cauc Masters Internet Low 50-80 

F12 28-40 Suburb Yes No Cauc Bachelors Internet Low 50-80 

M12 41-60 Rural Yes No Cauc Some col. Internet Low 50-80 

F13 61+ Suburbs No No Cauc Bachelors Newspaper Very low 80-100 
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M13 60+ City Yes No Cauc Some col. Radio Very low <30 

F14 18-27 City No No Cauc Some col. Internet Very low <30 

M14 18-27 Rural Yes No Cauc Bachelors Radio Good <30 

F15 28-40 City No Yes Cauc Bachelors Internet Average <30 

M15 60+ City No No Cauc Bachelors Newspaper Low <30 

F16 60+ City Yes No Hispanic Some col. Newspaper Low 50-80 

M16 18-27 City No No Cauc Masters Radio Average 50-80 
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APPENDIX B 

Farmers’ Market Research Interview 
Discussion Guide and Questionnaire 

 
1. Introduction 

Hello my name is Larry Lewis, I am a graduate student at the University of Missouri-
Columbia.   
I am asking people about their opinion of Utah agriculture and our food supply.  Your 
participation will help us better understand Utah farming and ranching. Would you like to take 
the survey? 
Screening questions:  Are you from Utah?  Do you shop at farmers’ markets?  If no to either 
question, thank you very much, but the survey is designed for Utah residents who shop at 
farmers’ markets. If yes to both, then proceed. 
 
Thank you very much for taking time to participate in this interview.  I really appreciate it.  To 
show my appreciation I would like to offer you a token gift at the end of the interview…a bag 
of fresh produce from a Utah farm. 
This typically takes 40 – 50 minutes to complete.  Does your schedule permit that?   
 

2. Background 
Before we get started, I’d like to give you an overview of what we’ll be doing today.  I have a 
series of questions I’d like to ask you about shopping at farmers’ markets and your opinion of 
what needs to be done to protect Utah farmland; the kind of land that produces the foods that 
are sold here and at supermarkets. 
 
Please be very candid in your responses.  There are no right or wrong answers. This is not a 
test.     
As you may notice I will not ask your name or address.  This conversation will be tape 
recorded so that I don’t make any mistakes understanding your answers.  The tape will be 
erased after the study. Everything you say will be kept confidential and used only for this 
research project.   
Is that okay with you? 
 
I know some of these ideas are new to you and you probably haven’t thought of these questions 
before.  That’s okay.  Whatever you say is interesting to me. 
   
Do you have any questions before we begin?   
 

1. Is this your first visit to a farmers’ market this year? Y __   N __ 
 

2. During the summer, how often do you shop at farmers’ markets?______________ 
 

3. Can you recall what year was the first time you shopped at a farmers’ 
market?____________ 
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4. Compared with past years are you shopping at FM’s more or less than before? 
_____________ 

 
5. About how much do you usually spend at farmers’ market?  _____________________ 

 
6. What food items did you buy today?  Or what do you intend to buy today? 

   
7. Why do you shop at farmers’ markets?  What are your top three reasons for shopping 

here? What do you like about FM’s?  (probe and expand on answers) 
____________________________________________ 
The outdoor experience.  For fresh produce.  The food tastes better?  To know where 
my food comes from (talk to farmers).  To help support these farmers. (group responses 
by answer) 

 
8. Do you buy organic products? What percentage of the produce you buy here is organic? 

 
9. How about meat?  Do you eat meat, or do you consider yourself to be a vegetarian? 
  Yes _____   No_______ 

 
10. How do you feel about the food sold here in comparison with the food sold in large 

grocery stores? 
 

11. What does shopping here say about you as a food provider for yourself or your family? 
 

12. What do FM shoppers have in common? 
 

13. Are you able to spend any time talking with these venders? 
What do you talk about? 

 
14. Is there a difference between the farmers who sell here, and the farmers who supply 

product to the large chain grocery stores. 
 

15. Let’s talk about the effort growers go through to grow the food. When you see food at 
the stands here, do you think about where it comes from?  The food growing process? 

 
16. Have you ever been to a farm to see how food is grown/raised? 

 
17. How would you describe your connection to the farm? 

 
18. On a scale of 1 to 5 how difficult do you think it is for farmers to grow this food? 
1 not very difficult   
2 somewhat difficult  
3 neither hard nor easy  
4 fairly easy  
5 very easy  
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19. When I say the word agriculture, what comes to mind?  
What is your definition of agriculture?   

 
20. Have you thought much about the future of agriculture?   
Do you think it is threatened in any way?  

 
21. Can you recall what you hear about farming/ranching  from your friends/neighbors. 
22. Can you recall any agricultural polices created by government?  

 
23. Do farmers/ranchers make a good living?  On a scale, are they poor ___________ rich? 

 
24. Do you think we are losing or gaining farmland each year? 

 
25. If we are losing farmland, does that loss affect the farmers here? 

 
26. If we are losing farmland, does that affect you?  How? 

 
27. Do you think any government agency or business is working to protect farmland? 
Should they? 

 
28. Should the taxpayers (government) help in some way. 
If so, what? 

 
29. Should people help protect farmland? 
If so, what? 

 
30. If you had all the time in the world, and could do something to help farmers, what 

would you be willing to do?  _________________.  (wait for answer)   
            Here is a list of other things you might be able to do.  How likely are you 
to do any of these? 

 
Additional Actions to be Taken  

What things would you be most likely to do? 
 

(a) Plant a home garden or participate in a community garden. 
Very unlikely          Very likely 

1   2   3   4   5 

(b) Eat more locally grown fresh fruits and vegetables. 
Very unlikely          Very likely 

1   2   3   4   5 

(c) Look for and buy locally grown foods.  If necessary be willing to pay a little more to 
buy local. 
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Very unlikely          Very likely 

1   2   3   4   5 

(d) Write or email my legislator in support of farmer friendly laws that protect water rights 
for farmers and ranchers. 

Very unlikely          Very likely 

1   2   3   4   5 

(e) Sign a petition that supports farmer friendly action. 
Very unlikely          Very likely 

1   2   3   4   5 

(f) Attend city council meetings to voice support for zoning ordinances that favor 
agriculture. 

Very unlikely          Very likely 

1   2   3   4   5 
 

(h) Join a Facebook group and become a fan of Utah farmers and ranchers. 

Very unlikely          Very likely 

1   2   3   4   5 

 

(i) Share with others the knowledge you have of why protecting our local/American farms  
     and ranches is essential to the future of the country. 

Very unlikely          Very likely 

1   2   3   4   5 

31. If you were to take the action you identified, how committed do you think you would 
be? 

32. How would you describe society’s acceptance of you taking such action? 
33. If you were to take such action, do you think you would be successful? Do you have the 

resources to be successful? 
 

I want to talk about another aspect of agriculture and that is the laws and rules that 
apply to farming and ranching. 
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34. The federal government offers farmers and ranchers subsidies to help stabilize their 
income and help keep them in business.  Have you ever thought about subsidies and 
what do you think about them? 

 
35. The U.S. continues to export more food to other countries than it imports from those 

countries.  Do you think there will ever come a time when US farmers CAN’T grow 
enough food to meet our food needs, and thus we have to import more of our food from 
foreign countries?   

 
36. In order to grow as much food as possible many farmers use fertilizers to stimulate 

plant growth, and herbicides and pesticides to control weeds and bugs.  Sometimes 
those products runoff the farm.  And dairy and beef farmers have issues relating to 
manure management.   
The question is: Do you consider this to be a form a pollution, and should agriculture be 
regulated by government the same way factories and heavy industry is regulated?  
Even if it results in higher food prices?  If yes why?  If no why? 

 
37. There was a debate some time ago that dairy operators should be taxed for every cow 

they own because cows give off methane gas, and that is thought to be harmful to the 
environment.  This was called the “cow tax”.  Have you ever heard of that, and should 
there be such a tax on cows to protect the environment?    If yes, why.  If no why? 
Even it means an increase in the cost of milk, cheese and other dairy products? 

38. Farm and ranch land provides fresh food, open space, clean water and wildlife habitat.    
But this important resource is threatened by unwise development and increasing 
economic pressures on farmers. 
Do you think some of the taxes that developers already pay the county to develop 
farmland into subdivisions should be diverted to a fund that protects existing farmland?   
Even if it means counties will get a little less money for roads and schools? 

I am going to ask next about the environment, like clean air and clean water.   
 

39. Do you think the farmers here are good stewards of the land and contribute to a cleaner 
environment?  What about the larger farmers? 

 
40. Do you think farmers think much about consumers like you and me, about what WE 

want? 
 

41. How would you feel about federal laws or policies that try to reduce greenhouse gasses 
and pollutants in rivers and streams but somehow make it more difficult for farmers like 
those who sell here to stay in business? 

 
42. What do you think of this scenario? 

A dairy in a remote part of our county has been in existence for four generations.  As 
our population grows homes are built closer and closer to the dairy.  Eventually the 
dairy is surrounded by homes and residence in those homes start complaining about the 
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smell from the dairy and ask the city council to do something about it.  What do you 
think should happen? 

 
43. B  (ask the other half this version of the question) 

What do you think of this scenario? 
As our state’s population continues to grow it is inevitable new home construction will 
encircle existing farms in the county.   What should a city council do, if anything, when 
a dairy that gives off odors is surrounded by new homes and residents complain about 
the odors? 

 
Demographic questions: 
 

44. Male Female 
 

45. Age: 18 – 27  28 – 40  41 – 60 60 – over 
 

46. Residence: 
Do you live in a large city,  smaller suburban city/town  or rural area? 

 
47. Do you have family that lives on a farm?  Y_____ N____     

 
48. Are you familiar with the term CSA?  (community supported agriculture)    

Are you a member of a CSA?  Y___   N ___ 
 

49. Ethnicity:  
White, Hispanic/Latino, African American, Asian/pacific islander,  Native American, 
other  

 
50. Education:  

High school; some college; bachelor’s; masters; doctorate; none of these. 
 

51. Where do you get most of your news and information? 
Newspaper ___     TV ____ Radio _____ Internet____ From friends _____   
Other_____ 

 
52. Is your annual household income: 

Less than $30,000,  30,001 to 50,000 50,001 to 80,000 80,001 to 100,000  
more than 100,000 

  
53. How would you describe news reporters’ level of knowledge of agricultural policies? 

Very low ___ Low ___ about average ___ good ___ very good ___ 
 

Before we conclude the interview is there anything else that has come to mind that you 
would like to say?  

Is there anything you wish to ask me? 
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The interview is over.  Thank you for your time.  Let me offer you some produce for your time. 
If you want to change or add something to your answers you can contact me at: 801-514-2152. 
or 
larrylewis04@utah.gov 
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APPENDIX C 

 
17 Core Questions and Answers  

 
Group #1 Farmer Support 

 
 10. How do you 

compare FM produce 
with grocery store 
produce?  

13. What do 
you talk about 
with farmers? 

14. Are FM farmers 
different from 
farmers who sell to 
grocery stores? 

19. Define the 
word 
“agriculture.” 

20. What about the 
future of farming? Is it 
threatened? 

M 1 FM foods is better for 
you. They're also 
supporting people around 
you. Food from Smith's 
come from foreign 
countries. It's not only not 
good for agriculture in 
this country, it's not good 
for pollution…and having 
container ships crossing 
the ocean bringing food 
to you. 

I talk to 
vendors about 
what they're 
selling. I talked 
to a few of the 
vendors here 
about what 
they're selling 
about their 
products. 

Oh yeah my families 
in dairy farming. My 
cousin is in a farm 
that's been around 
since 1858 in 
Wisconsin it's 1000 
acre farm. The  
larger scale it's a lot 
more work.  A lot of 
cash on hand, it’s a 
business.  Right here 
is a lot better way of 
doing things 

Agriculture is 
corporate 
farming, which 
is kind of sad 
because not 
taking care of 
them. 
Agriculture is 
gotten too big 
out of hand. 

Big-time agriculture is very 
dependent on petroleum. 
The petroleum bubble is 
about to break. Without 
petroleum for 
transportation and for 
growing and herbicides 
and pesticides 
We need to go back to this 
type of system. It is 
threatened by sprawl very 
much. 

M 3 Some of it is better. The 
question is what kinds of 
chemicals have been 
used by some of the 
farmers here. If they 
grow organically it’s 
better. 

I've gotten to 
know one.  I do 
talk about 
passing along 
some of his 
secrets how he 
had to get a 
tomato plant to 
start. 

The bigger ones are 
probably mono 
croppers. Here they 
are more diversified. 

Growing things,  
going food 

Yes I think it is as fuel 
costs go up and the cost of 
fertilizers cost of 
transporting the food costs 
of processing the foods 
with population going to 9 
billion were going to be 
challenged to grow our 
food. 

F 4  They produce better 
quality food and I support 
farmers rather than Wal-
Mart. Price is an issue for 
me 

I talk about 
things I see 
done well or if it 
looks nice from 
them, like to 
encourage 
them. 

Those farmers who 
sell to the big stores 
may be from out of 
our country. I think we 
should support our 
own people not bring 
our strawberries in 
from Mexico or 
somewhere else. 

Anything that 
grows. I think 
of green food 
and vegetables 
and some 
cows. I think of 
all the things 
on the farm 
when I was 
there. 

I'm afraid to think about 
what the future is. It may 
be something we read 
about because competition 
is too keen. It’s 
threatened. They’re hardly 
making a living because of 
competition. 

M 4 Fantastic quality. It's 
picked that morning or 
the night before, which 
puts you a week ahead 
of the grocery stores. It 
doesn't wilt and the 
diversity. 

How they 
produce their 
items. 

Small farmers have 
been driven out. In 
general large farms 
are agribusiness for 
the sale to grocery 
stores.  Local small 
farms sell to farmers 
markets. 

The cultivation 
of food natural 
products food 
consumption. 

Quite a bit. Most practices 
diminish the productivity of 
the land. Living with the 
principle that if we teach 
small scale farming then 
were can just live on the 
interest and we can live on 
that forever. 

M 5 Most of the food in Where it came Yes farming is an Production of Unfortunately I think it's 
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grocery stores is 
harvested and grown for 
its ability to look good in 
the store. Iceberg lettuce 
has nothing to do with its 
food value and its value 
to people it's about the 
markets and its looks and 
how much they can get 
from you for it. 

from the 
varieties. Early 
in the season I 
get starts from 
them for my 
garden.  I can 
find heirloom 
varieties that 
would normally 
not be able to 
find elsewhere 

agribusiness 
industry… it's not 
what it used to be. Its 
corporations may 
have a much bigger, 
greater concern about 
their market than 
these guys do.  
They’re doing in in 
their backyard for the 
most part 

food getting away from the 
basics. I’m not excited 
about the genetic issues 
that are involved, 
especially with soybeans. 
It's threatened by all kinds 
of things like sprawl, we 
see sprawl in Utah. 

F6 The quality is better here. 
Price is not always better 
but I don't mind because 
I'm supporting local 
agriculture. 

I don't talk that 
much.  Where 
are they 
located. 

NA I think of 
produce. I think 
of the ranches 
as well, not just 
fruit and 
vegetables. 

Yes it's threatened. Las 
Vegas is trying to takeover 
our water.  It's a struggle 
not easy. They’re 
threatened every day by 
people who want to take 
their water, take the 
resources. 

M7 I trust them here. 
Farmers have a 
reputation that their items 
are quality. I know who 
they are and I’m going to 
make sure the food is 
quality. 

I ask about 
their farms.  I 
like to talk 
about their 
farms. 

I think at the chain 
store there is more 
mass-production. 
They are the low-cost 
volume type.  Here I 
feel they are more 
committed to the 
environment. 

I think it's 
family farm.  
It’s not just a 
production 
issue. You 
have to 
contend with 
other issues, 
land and water. 
Many other 
non-production 
issues. 

I think a lot about the 
future sustainability. It’s 
more than economic 
issues. It’s national 
security issue.  Constantly 
being threatened by land 
prices, urban 
encroachment, water, 
those kinds of competition 
for resources that's where 
the pressure is coming 
from. 

F8 Because I like organic 
and can talk to the 
growers here. 

Where they are 
from. I like to 
compare notes 
on growing 
techniques.  I 
grow on a half 
acre.  

No, but I think it 
depends on the 
grocery store. Some 
stores buy from local 
producers but I don't 
know where some of 
the bigger grocery 
stores get their 
products. 

Tractors. A lot 
of things come 
to mind like 
mechanize big 
farm 
agriculture.  

 

I think the systems we're 
using is not sustainable. 
When you get corporations 
and profit needs they are 
going to use inputs like 
petroleum.  I think that's a 
problem.   

M8 I like the flavor I like the 
prices are a lot better 
than at the market. 

From where 
their product 
came from. 
You get to 
really know 
them and they 
get to know 
me. 

I think some here are  
going to sell the best 
items that they can 
rather than whatever 
is available. 

Growing. 
Growing 
meats, fruits, 
vegetables, the 
earth, dirt. 

I hope it keeps going. Yes 
it is threatened by suburb 
developers. I've seen 
orchards where they used 
to sell food, and all you 
see now is homes. 

M9 As a general rule this is 
higher-quality fresher 
lettuce. Less damage in 
transit not picked early 
for transit… that's one of 
the things. 

Everything 
under the sun. 
Their food. I get 
to learn about 
fruits and 
vegetables and 
other things I 
wouldn't get to 

Probably if only in 
scale. There are not 
too many hundred or 
thousand acre 
farmers selling here. 
Probably not even in 
the 10,000 acre 
farmers here. 

Everything 
from 
agribusiness 
on down to 
backyard 
farming. 

Agriculture is threatened 
by urban sprawl. Water 
reserves, change in 
climate patterns, increased 
demand from urban 
environments and not just 
industry but the electricity 
generation.  A conflict 
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known. I 
learned about a 
new kind of 
pepper this 
morning. 

between water and power. 

M11 I have mixed feelings. I 
really like and trust the 
guy at the farmers 
market on a personal 
level way more than at 
the supermarket. But  
generally, we have a 
pretty safe food system. 

What are some 
of your trade 
secrets on 
growing new 
items, and how 
to cook it. 

I think they're not as 
business savvy and 
they have a more 
colorful personality as 
opposed to the 
agribusiness guys. 

The food and 
agriculture. A 
lot of stuff. 

I think it's threatened by 
developers and housing 
and water and pesticide 
use. Pesticide resistant 
seeds and those issue. 

F12 Higher expectations for it 
here taste better. 

I don't talk that 
much I ask 
about their 
methods. 

Definitely the farmers 
at the grocery stores 
have mass farms. 
They're far removed 
from the production 
more money 
exchanging hands 
less care with what 
the food is produced 
it's all about bulk. 

Livestock and 
dairy. 
Producing 
foods and 
feeds. 

I would like to see less 
subsidizing to not grow 
and more growing for our 
own food consumption.  
Less exporting processed 
foods, less reliance on 
foreign that goes into 
processed foods and 
eating more fresh things. 
Its costs is threatening it. 
Got to be something in 
there where the cost is 
cheaper to produce and 
Mexico where the land is 
cheaper. Cheaper to bring 
it in than it is to irrigate 
than to do it here and 
transported across the US. 

F13 Grocery stores are not 
going to be organic. The 
stuff there is mass-
produced. 

I don't talk to 
growers. 

Absolutely these are 
the people like me. 
They're interested in 
quality, they nurture it, 
they put their own 
selves into their own 
values.  The one’s at 
the stores are 
interested in mass 
production and profit. 

I think of the 
big business 
guys. 

I hate Monsanto.  I hate 
genetically modified. If 
people don't find it at the 

F15 Variety here is 
completely different that 
the big stores. It doesn't 
last as long but it's twice 
as fresh. 

NA Some have different 
philosophy. They're 
all trying to do the 
right thing but getting 
there in different ways 

Te national 
forest service. 
Department of 
Agriculture. 
Anything from  
4-H to farmers 
markets 

 

It's pretty grim because of 
the chemicals were putting 
in the soil. Not a lot of 
forward thinking. The 
farmers markets are the 
hope of agriculture. We 
are shifting to sustainable 
living and long-term taking 
care of ourselves, fertility 
issues,  A.D.D. issues with 
pesticides. 
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 25. How does the loss of farmland 
affect the farmers here? 

26.  How does the loss of farmland affect you? 

M 1 Eventually it will.  My friend who is 
selling here, hers is in backyard  
sharing program. She doesn't have 
land of her own. She's taking people's 
property and growing on it. The reason 
she's growing on it is because there's 
nowhere else for the growing. 

It affects me personally not because just a piece of mind that affects me 
that because of the things I don’t grow that I have to buy. It affects the 
whole community’s peace of mind. Food insecurity is becoming an issue 
in this country, not for myself as much as for a lot of people on the poor 
end of the spectrum. Why are our community gardens growing so much? 
Because during times of economic downturn like we're having now it's a 
sense of security is his important to people to know food is there for you. 

M 3 If there's less farmable land, it’s being 
taken over by development. We have 
to scramble to find enough space to 
grow our food, especially close to 
here.  

If you're taking green space away and you’re putting up buildings the air 
gets worse. 

F 4 Absolutely. They have to sell part of 
the farmland to support themselves.    

Makes me angry all I can do is help support them. 

M 4 That might benefit FM farmers. As we 
lose farmland it's a motivating factor 
for small-scale farms.  So they’re 
using land that's not big enough for big 
farmers. 

Losing farmland increases the price of food so everybody's food is going 
up. The impact is small now, but over time it will be tremendous. 

M 5 Sure, because there's less of it and 
what farmland is left is going to 
corporate farming.  I just don't see that 
as a good thing. 

I ‘d rather see farmland than houses.  It doesn't affect me at the grocery 
store because the produce is shipped in from all over the world. 

F6 They need to support themselves.  
They are losing their land… less to 
build on. 

You get less quality products to choose from. 

M7 Long-term perspective,  the 
sustainability of the land becomes 
less. Because of the land issue, 
farmers are moving from acreage to 
acreage and may not be taking care of 
that as well. 

See prices go up.  Less sustainability. 

F8 It makes them more important. That's why I have a half-acre.  I'm trying to restore it.  Taking matters into 
my own hands to supply my own food. 

M8 Yes it does affect the farmers here.  
For one thing a lot of them just can't 
seem to compete with the bigger 
markets like the Mexican products that 
keep coming in. 

Cost-wise,  if there isn't a lot of variety, if you don't have competition that 
person can raise their prices. 

M9 Somewhat yes. Yes because it gets offered a variety of things that get offered it. 
M11 It probably helps them because they're 

urban farmers. They can command a 
higher price because it's hard to get 
the other produce here 

It's bad for me… higher costs but with increasing quality. 

 

F12 NA Probably. The quality is diminishing and getting a higher amount of 
preservatives.  The food is different if has to travel farther, it has to last 
longer.   

F13 NA I have to keep growing my own 
F15 NA We all lose out on that one.  Not being able to get as quality food. 
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 27. Is any 
government 
agency or private 
business working 
to protect 
farmland? 

28. Should taxpayers/ 
government help 
protect farmland?  If 
so, what? 

29. Should people help 
protect farmland?  
If so, what? 

30. What would YOU be willing 
to do to protect farmland? 

M 1 There are some out 
there.  The U.S. 
conservation 
districts. Salt Lake 
County has a 
program this year 
with open green 
space used for 
backyard farming. 

The only way that should 
happen if it is a whole 
community system. It's all 
based on community that 
takes everybody. 

Got to get back to being 
connected to our land.  
People have forgotten 
where their food comes 
from. 

I do a lot of work with people out 
in the community helping them to 
grow orchards. I give workshops 
trying to get the point across that 
you can grow your own food.   

 

M 3 I don't know, I hope 
so, but it doesn't 
appear so. 

Yes I think they should.  
Gulf of Mexico is an 
example. 

Yes I work on a farm 

F 4 I don't know that.  
I'd like to know who 
it is. I don't know an 
individual or our 
politicians who are 
out there really 
trying to save 
farmland. 

They should just stop 
making it so hard for 
them to survive. 

We have to support them 
like what you are doing.  
They have to charge more 
because it costs them 
more to produce. I have to 
decide whether I want to 
pay more at these markets 
but still support farmers. 

There's not much I can do except 
support the ones that are trying to 
make it. Buy a little bit. Shopping 
here is my way of protecting 
farmland. 

M 4 They should be.  I 
think some steps 
are being taken. 
The USDA does 
make attempts to 
conserve topsoil 
and protect 
farmland. 

Yes because we need 
long-term foresight in the 
care and management of 
our agricultural heritage 
and lands. Our system is 
based on short-term 
profit. Government will 
help make long-term 
decisions. 

Consumers vote every 
time they purchase 
something. They should 
know what practices are 
used… if it's within their 
means they should do 
what they can to protect 
agriculture. 

I would actually farm.  I do 
gardening quite a bit.   Also help 
popularize events like this (FM). 
This is the life blood for small 
farmers They can't compete at 
the supermarket level. 

M 5 I hope the 
Department of 
Agriculture is, but I 
don't know.   

Absolutely. All that’s left 
is  houses… were all just 
going to be sitting around 
in houses. 

I really think consumers 
should vote with their 
dollars, and if they think 
local sustainable 
agriculture is good and 
nutritious, then be here 
supporting it. 

Lobbying legislators.  I don't know 
if locally that can have any affect 
statewide.  I think the real 
problem is federal. Writing letters, 
personal letters, heartfelt 
messages to federal legislators is 
the message that's often heard. 

F6 I think they should.  
I don't think they do 
that enough. 
Definitely they're 
not protected 
enough. 

I think so. Everyone 
needs to eat. Everyone 
needs quality products.  
Yes I think the farmer 
should be protected. 

I don't think they think they 
should.  I don't know if that 
would happen. Rather 
than the government, the 
people have to vote for 
that. Vote through the 
legal process to help 
farmers. 

Community involvement.  
Donating time to help, I don't 
know what else I can do to help a 
farmer. 
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M7 More say than do. I 
see words in the 
policies that I see 
they're not following 
through.  You don't 
see the action. 

 

I think so because it's 
more than just an 
economic issue it's a 
national security issue.   I 
see where public money 
should be used to protect 
large tracts of prime 
agricultural land including 
water for the purpose of 
food production.  We're 
too dependent on fossil 
fuel.  I could see us going 
to war for food down the 
road if we don't treat it as 
a national security issue.  
One of the ways to 
measure the success of 
the country is to measure 
the length of its food line.  

I definitely think so. We 
need to be more aware of 
what farmers are faced 
with.   

 

It's going to be a policy standpoint 
leaders need to understand how 
policy affects how people form 
opinions. 

F8 In name yes.  I don't 
know if they're 
effective. 

Yes Yes.  Buy from farmers 
that you can identify that 
have sound practices and 
they don't sell out to 
developers and they are 
taking care of the land. 
Those who are not 
washing topsoil away, buy 
from them. 

I suppose doing work on a farm. 
To protect farmland and lobby the 
government. To protect farmland 
it would take an agency with 
teeth. 

M8 Yes I think there are 
some the national 
forest service is 
trying to protect 
pastures.  We also 
have agriculture 
that tries to help the 
farmer 
supplementing 
costs. 

Yes as long as it's 
reasonable. 

Yes anyway shape or 
form. They pay taxes.  
Another way to support 
them is to buy their 
products coming to a 
farmers market and 
buying the products if they 
can buy locally. 

 

Probably have my own farm.  I 
wouldn't mind having my own 
farm I don't have the money or 
time to be able to do a lot of that. 

M9 Agriculture as a 
business yes. But 
agriculture at the 
smaller scale, not 
so much. 

I think yes there is a 
need. 

Yes. Because you have to 
eat.  If you want to have a 
choice in what you are 
eating, shop local. Shop 
farmers markets, 
encourage people to join 
the local co-op, joins CSA. 

Probably due more push on 
legislature.  More push on getting 
the rules set up to favor farm 
subsidies for smaller farmers. 
Agribusiness does not need 
subsidies. 

M11 I think that I've 
heard of some 
programs out there, 
conservation 
programs. 

I'm okay with that. I don't know what people 
would do? Volunteer.  I'm 
okay with government 
subsidies  raising 
awareness that farming is 
a good thing. 

I’d run a farmers market. Use my 
skills to help design a marketing 
program.  Relay a message, 
outreach education, help farmers 
convey their messages. 
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F12 Yes but they're 
heavily lobbied by 
certain big farming 
interests.   

 

I think if you consider tax 
breaks as the same 
thing… yes there should 
be some kind of incentive 
for them to do it. 

Yes especially buying 
more locally produced 
things.  Knowing how 
things are produced in 
growing your own for your 
family. 

 

Try to using social media things 
to communicate. Make more of a 
grassroots effort to make people 
more aware of what's being done 
nationwide.  See if that can 
generate some lobbying for the 
government to see if it can be 
done.  At first find out what the 
government is doing positively 
and then go from there. 

F13 No, government is 
not there for the 
people.  

 

Yes, but they won't. I 
would have them go to 
the American Farmland 
Trust conservation 
easements. 

Quit complaining about 
farm noises and smells 
and support farmland 
protection.  

 

Contribution to the American 
Farmland Trust.  I support 
farmers markets. 

 

F15 Oh yes there are 
some. Nothing 
comes to mind. 

Absolutely yes. Not so 
much chemicals in the 
ground or lobbyists and 
Monsanto and Cargill, 
that's where the shift 
would have to occur to 
stop that. Not support 
that form of agriculture. 

Shop at farmers markets. Shop in the farmers market.  
Support my community keep it 
local. 

 

 

 34. How do you feel 
about government 
subsidies for 
farmers? 

35. Will the U.S. ever NOT 
be able to grow enough 
food to feed ourselves? 

36. Is farm fertilizer and 
pesticide runoff the 
same as factory 
pollution? 

38. Should developers of 
farmland pay a tax that 
is used to protect other, 
existing farmland? Even 
if it means fewer funds 
for roads and schools? 

M 1 I think subsidies are 
good but we are 
subsidizing the wrong 
end of it.  We are 
subsidizing the hollow 
calories, and the fast 
food market.  We 
should be subsidizing 
these groups (FM) for 
fruits and produce. 

Yes.  It's only going to get 
worse. Farmland should be 
protected. 

Very much so.  It’s got to 
be regulated even if it 
results in higher food 
prices. Because 
eventually it’s going to 
cost us more in health 
care, and all these 
poisons were putting into 
the system is causing 
cancer rates to skyrocket 
in this country.  

Yes of course. In the 
building industry we've got 
to get to the point if we 
don't protect our farmland 
were going to be in dire 
straits. Even if schools 
and roads get less money. 

M 3 I think subsidies are 
essential in the 
beginning of 
something. The object 
would be to wean one 
off subsidies once 
they get established. 
As an ongoing thing 
subsidies from the 
government are bad. 

No I don't think that'll ever 
happen. 

Yes, something should be 
done, even with higher 
food prices.  The runoff is 
influencing the water 
supply for a lot of animals. 
Quality of life, health 
issue. 

Yes.  

F 4 Strong feelings  I think it's inevitable that we Not as much as the They make a lot of money. 
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against subsidizing 
some people.  I think 
they're a rat trap. 
Discourage people 
from doing things the 
way we used to.  
When they were paid 
not to do something 
they became lazy 
disgruntled and not 
nice people.   

will have to depend on it 
because our farmers are 
going under.  Because 
competition's too great will 
buy it cheaper from 
wherever.  I don't know how 
to stop that.   

industry with oil and that 
stuff.   That's a tough 
question.  I don't believe it, 
because they're out there 
making a living and not 
out there for the big 
money. It shouldn't have 
to be regulated by 
government. 

 

It would be a good idea.  I 
think it's a good idea but I 
don't think it will happen 
because there will be no 
farmland to protect.   

 

M 4 The beneficiaries are 
not necessarily the 
small farmers.  In 
general bad but we 
could use them if 
done right. 

 

Maybe lean towards no, 
because the population is 
stabilizing. If we degrade our 
land then the answer is yes, 
depends on the time scale.  
It should be the goal of every 
nation to grow enough food 
to support the people. 

Definitely.  It is a form of 
pollution. Needs to be 
regulated like other forms. 
Yes to higher food prices 
even if.  Prices should 
reflect cost to produce the 
food. 

I agree. The best 
agricultural land is near 
our cities. We need to 
maintain what we have if 
we want to continue to 
have a secure food.    

M 5 I think it's important 
because it stabilizes 
the market.   I grew up 
in Nebraska and the 
sugar industry is 
subsidized. If there 
are other products 
that help us create a 
sustainable market 
yes. You have to 
support subsidies. 

No.  I think more farmland 
could be used to grow local 
food instead of shipping it all 
over the country.  Anytime 
we rely on foreign products 
for our needs, it puts us at 
peril, just look at the oil 
industry. 

It is a form of pollution. I 
think farmers need to work 
out the problem. I think 
farmers are innovative 
enough they'll figure it out. 
Greenhouse gases are the 
problem. 

 

Absolutely.  We have lots 
of roads and schools 
already. Need to live in the 
cities and stop expanding 
into farmlands. 

F6 I haven't thought 
about that.  I think 
anything we can do to 
support the farmer is 
great. 

It's very possible.  I think 
there could come a time. 
The less we can rely on 
other countries the better.  

It's a different kind of 
pollution, but yes I 
consider it pollution. Of 
course it should be 
regulated and we have to 
protect our environment if 
cows ingest those 
pollutions then we will 
eventually ingest them it's 
cyclical.  (food costs) Yes 
that's what you're buying 
when you buy organics so 
I guess. 

Sure. That's hard to say 
we have to pay taxes for 
something…if it means 
supporting local farmers 
sure. 

M7 I don’t think subsidies 
are thought out well.   
Helping small farmers 
stabilize their situation 
and the right to farm. 
Subsidies yes, if done 
correctly and include 
family farms smaller 
ones. 

I think we have the 
resources and research to 
do it. (feed world) We need 
to push policies through we 
have the talent to do it in the 
schools to do it. For the oil 
for food. 

It's not the same as 
mercury or lead.  It is 
nutrients.  I think farmers 
should be careful. When 
you look at what the public 
perception is, it can be 
harmful. We should not be 
abusive with chemicals 
and not put them in our 
streams. 

I think so definitely. The 
biggest threat to 
agriculture is the 
escalating cost of 
farmland.  It should be 
part of our society like fuel 
becomes a part of our 
society. 
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F8 The people who 
deserve it aren't 
getting it.  I think if 
they're applied 
appropriately. 
Ranchers can't go to 
DC and lobby for 
subsidies.  

Yes it's possible.   I don't 
think it's inevitable. I don't 
think that's going to happen. 

 Yes. Because of the 
industrial agricultural 
practices you don't need 
it.  We don't need a 
livestock feed lot.  We can 
do it a different way. 

Yes. And even increase 
taxes on developers to 
protect farmland.  Yes I 
rather see an increase on 
the developers.  I don't 
think they are paying for 
the impacts they are 
causing.  The don't have 
to pay for a lot. 

M8 Sometimes soil needs 
to sit and rest. Don't 
grow anything on it 
and the government 
helps to pay for that. 
I'm okay with that. 

 

Yes I fear that.  As long as 
we export more than 
importing it’s great.  I'm not 
opposed to importing foreign 
food.  Don't like to start 
importing food just like 
importing oil.  We would 
become dependent on that 
country and that country has 
control of us. 

Yes I do. That's why I 
encourage any kind of 
organic growth.  Where 
are organic pesticides that 
are new products coming 
out that are green 
fertilizers and green 
pesticides. That's what's 
going to happen; higher 
food prices I think a lot of 
people are looking at 
these green pesticides are 
a lot less money than the 
other ones. 

Yes.  I think developers 
should be charged more.  
There's a lot of property 
they can develop other 
than farmland. The 
developers are not 
providing anything. 

M9 I think the subsidies 
as a general rule 
distort the market. 
But, I think there is a 
place for incentives in 
startups. I'm in favor 
of micro-businesses 
like small farms. 
Family farms not 
corporate farms in 
favor of legislation that 
favors that end of the 
spectrum. 

That's entirely possible.  
If possible, bad, not a good 
thing. 

I think there certain types 
of herbicides and 
pesticides that are toxic 
and should be contained 
on farms. All the farms 
and ranches should have 
some awareness of 
downstream effects. That 
goes back to being a good 
neighbor. Whatever else 
comes from ranch feedlot 
is material that could be 
harvested to be treated as 
a crop not treated as 
waste.  If that results in 
higher food costs, then 
that it's been the hidden 
costs all the way along. 

I'd have to read more 
about how it was 
implemented. Sounds like 
a good idea but the 
consequences of that to 
see how it was 
implemented. 

 

M11 I'm fine with subsidies. 
Yes it helps to 
stabilize the food 
system. We have a 
buffer, it creates a 
buffer. 

If we keep building houses 
sure.   I preferred domestic 
food supply so whatever we 
do to make it sustainable. 
We already are. 

Yes I do and yes it is. 
Yes, even if causes higher 
food prices. 

You should pay extra if 
you pave over farmland. 
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F12 My impression is 
they're not actually 
helping the rest of the 
nation as much their 
growing feed to be 
exported. 

 

We’re already at that point. 
Yes to dependency on 
foreign foods, and we’re too 
dependent on processed 
foods. 

Not as bad as pollution 
from factories but it is a 
form of pollution.  Yes to 
being regulated, yes 
sometimes we need to be 
educated more as to what 
is actually good for us how 
it affects our health and 
how it affects the rest of 
our lives. 

Yes.  Yes even if schools 
Roads 

 

F13 NA Yes were already there were 
losing farmland. 

Yes, but we can’t do 
anything about it.  We’re 
getting the stuff from other 
places anyway. 

Yes I support this. 
Yes even if there's less 
roads in school money. 

F15 NA Hopefully not.  We’re not 
exporting high-quality food. 
We have an overabundance 
of corn products.  That's a 
bad idea to have food travel 
that far 

 

Absolutely. Yes and it 
should be regulated. 
That's the problem with 
grocery store food it 
doesn't represent the cost 
of keeping the 
environment clean. The 
corporations have found a 
way to mask that cost. 

Sure.  I'm on the fence 
about less money for 
roads and schools. 

 

 39. Are FM farmers good stewards 
of the land? How about larger 
farmers? 

41. Do Federal laws that regulate farmland pollution make it 
difficult for farmers to stay in business? 

M 1 Some of the farmers here are very 
careful and with some it's the wide end 
of the spectrum. 

NA 

M 3 NA NA 
F 4 I think they do and they are they take 

care of the land I think they work hard 
and do the best they can do larger 
farmers the bigger they get the more 
they have to get involved in 
unnecessary things for 

I think the environmentalists are just going crazy. They're causing more 
damage than good and I come from. 

M 4 Yes,. On the larger scale you have 
fewer people involved without that 

We have multiple needs, one is addressing climate change.  It’s 
adjustable depending on the size of the farm.  A larger farms need 
more protections for the environment.   

M 5 Oh absolutely. Because corporate 
interests get involved personal sense 
of responsibility no longer exists 

I think farmers are innovative enough they'll figure it out so they can 
stay in business.  

F6 I would hope so.  I would think so I 
would hope so. Once things get 
commercial the bottom-line profit over 
products is hard to say 

That's kind of hard to say those are the things you want to reduce 
gases, you have to have middle ground. 

 

M7 I see large farms who've been very I think there is a balance you always need to strike. Society is asking 
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good stewards I've seen large farms 
just look at the bottom line. Some 
small farmers abuse the land too. 

 

for it and farmers we need to be sensitive to that because there are 
more people talking about the environment more. We need to watch 
that if we can get both sides together they would make a very powerful 
force. Food production becomes a necessary function of our society. 
People are still thinking that agriculture is an option, an economic 
option. We will protect farmland when we think of food as a national 
security issue, not another purchasing option.   

F8 Some of them are of no follow the 
more. I don't know 

There needs to be exemptions looked at depending on the size of your 
operation if your size is one that's going to create sizable runoff than it 
needs to be looked at.   

M8 I do believe so especially the organic 
ones I like JR keeping our economy 
and our agriculture strong. Even the 
larger farms can do that  

that's what sticks in my craw. That's bad and we need is laws that 
protect the environment but also help protect more the farmers more 
so. Growing up on a farm grant from the five-acre Drews vegetables. 

M9 As a general rule probably the bigger 
the farm less likely 

I think those are bad laws the intended consequences the idea is good 
execution is we need to rethink this was proposed and what actually 
happened are not the same thing. I think we need to consider the 
environmental concepts of Hertfordshire need a better understanding of 
what the costs are a form of farming 

M11 Yes It does make it more difficult for those of you public resources to keep 
them available for the people farmers aren't the only ones in the world.  
Cleaning up their operation is something they have to do. 

F12 Not all of them depends on what 
they're making, salute might be using 
pesticides to get a good grip people 
would want to buy because of 
comparing them with products in the 
grocery store of 60%. (Very low 
percentage 

If you could combine the regulatory burden with the greater tax breaks, 
something to offset the costs of the environmental regulations. 

 

F13 Yes I do not the big grocery stores 
them 

 

If the federal government makes the policies and the makes it more 
difficult for farmers than the farmers will have to adjust.  

F15 Hard to tell if they're here they're 
making some effort to be stewards. I 
don't know about bigger stores. Its 
factory farming the food in the grocery 
stores. Not necessarily. 

It's ironic the way policy works. Why can't the farmers have a common 
broad band policy on their farms agree on things like that?  

 

 
17 Core Questions and Answers  

Group #2 – Freshness of Food 
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 10. How do you 
compare FM 
produce with 
grocery store 
produce?  

13. What do 
you talk about 
with farmers? 

14. Are FM farmers 
different from 
farmers who sell to 
grocery stores? 

19. Define the 
word 
“agriculture.” 

20. What about the future 
of farming? Is it 
threatened? 

F2 It's fresher this 
time of year more 
fragile 

I talk about their 
product, where 
it's grown, 
whether it’s from 
their farm.  

 

I assume so. I 
assume the farmers 
that supply the 
bigger grocery 
stores are more 
agribusiness large-
scale farms. Comes 
from California. 

 

The word is 
synonymous 
with food and 
agribusiness.  
large-scale 
subsidized. 

Yes large-scale farming a 
different culture everything 
that's happening whether 
climate change or continued 
use of pesticides herbicides 
and thanks.  I think it's 
threatened in different ways 
both large and small scale.  
The small is threatened by 
development and 
economics. 

F5 I think it's better 
here. It's fresh, 
delicious fruit is 
usually right on 
the verge of 
being ripe as the 
farmers know 
when to pick it.  
Up at the stores 
they do some 
things to it to 
make it look a 
certain way it 
looks too perfect 
at the stores. 

I don't spend a 
lot of time talking 
with them 
usually is too 
busy to talk. 

NA I think of people 
raising crops 
and tractors. 

I have thought about it.  
People were buying and 
developing farmland it 
started to disappear. Yes it is 
threatened by the 
developers. The land is 
being used for other things 
to. 

 

M6 As far as quality 
of the food here 
is actually has 
taste. 

 I ask them 
where  the 
produce is 
grown, did they 
grow it or did 
they just get it 
from a large 
barn.  How long 
they've been 
doing this and 
why they're 
growing this 
particular item 
that their 
growing. 

People who sell at a 
farmers market are 
more hands-on. 
Large corporate 
farms in my mind 
very seldom do they 
ever touch what 
they're producing. 
They're sitting in a 
big machine that's 
doing all the work for 
them. The people 
here are producing a 
better product. 

Large corporate 
farms.  Any 
large corporate 
farms that 
produce food.  
Eggs, milk 
produce seed for 
the cows eat the 
chickens all that 
is agriculture. 

Yes I see big farms 
disappearing constantly.  
New subdivision on 
everything I knew as a farm 
is now a subdivision. 

F7 Fresh food. Talking to 
vendors about 
how things are 
grown.  Ask to 
tell us about the 

I don't know Farms. wheat Not a whole lot anymore of 
farmland.  It’s going. We 
don't want to rely exclusively 
on imports. 
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product. 

F10 Much better.  
Local, not 
shipped from 
South America.  
Fresher. 

Tomato farmers 
about how 
they're growing 
them. 
Comparing to 
how I grow in my 
own garden. 

For sure, they are 
more personally 
related to their 
customers. face-to-
face with those who 
sell. They care more 
about the ones who 
are buying it.  The 
big farmers don't 
know where their 
food even goes. 

I think about the 
cows, chicken 
the produce 
fields full of food. 

 

I am concerned, because 
I've watched this valley 
change from a farming area 
to suburbs and now.  Where 
are we going to get the food. 
There are houses there now. 
That threatens agriculture. 

 

M10 Sometimes it's 
superior 
sometimes it's 
not. 

Depends. 
Usually talk 
about how the 
food might be 
used for 
preparation. 

A farm as a farm Green fields, 
livestock. 

It is threatened by urban 
expansion urban sprawl. 

F11 I think it is fresher 
better quality, 

  Growing food 
and farms 

I'm worried that if we 
continue to not support local 
farmers were not going to 
have any. Threatened by 
importing stuff from other 
countries which is cheaper. 
Genetically modifying food. 
Not eating the right kinds of 
foods. 

M13 Grocery stores 
cater to big farms 
which takes away 
from localized 
growers and they 
don't buy from 
local producers 
for the most part. 

The products 
and politics. 

People who do it 
here too it for the 
love of it not for 
profit. 

Farming. Worried about losing our 
lead in the worlds as far as 
agriculture production 
because we no longer have 
family farms.  We cater to big 
farming organizations banks, 
insurance companies. That's 
destroyed the economy of 
agriculture.  

F14 Superior, you go 
to smear this 
tomato has no 
blemishes yellow 
squash is perfect, 
cucumbers are 
sprayed with wax 
but inside it's 
soggy not crisp 
equality of food at 
grocery stores is 
bad. 

The food where 
it comes from 
what their goals 
are. How it was 
grown. This 
specific 
information 
about the 
products. 
Understanding 
how the food 
was grown. 
More connected 
to the food 

I can imagine much 
of a difference. 
Depends on their 
profit motives. More 
profit oriented at 
bigger stores. 

Industrialized 
growers not little 
agrarian growers 
large equipment 
growers. 
Business is 
agriculture. 

 I feel things are misplaced. 
Millions of pounds of corn 
are grown but can't be 
consumed. There is food 
being produced but not 
making it to the consumer, 
grown for feed. 
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system. 

M15 This is fresher. 
That I support the 
farmer the 
grower.  

 

Yes support 
them encourage 
them to continue 
with the program 

I never see the 
farmers who sell to 
the grocery stores. 
Centralized huge, 
they buy huge 
quantities of the 
store. Here it's more 
personal talk to the 
individuals. It's all 
fresh. 

Agriculture the 
production of 
food. 

 

Yes I see the farmland 
disappearing. I see the 
disenfranchised between 
modern people who live in 
cities who don't seem to be 
aware of where their food 
comes from. Diminishing 
farmland. They're not aware 
of where their food comes 
from. If it comes from the 
grocery store they're 
satisfied that bothers me. 
That threatens agriculture. 
Because farmers are getting 
older, children are not taking 
over the farm.  Encourage 
more young people to be 
farmers. There's enjoyment 
out of creating something. 

      

 25. How does the loss of farmland affect the 
farmers here? 

26.  How does the loss of farmland affect you? 

F2 On a larger scale it does. More people are 
taking up urban farming, city lots and that sort of 
thing.  

Yes the more farmland we lose it can affect climate it can affect 
the general air quality depending on what the farmland is being 
placed by.  I guess eventually food availability. The general 
ecosystem…bees, birds. 

F5 I don't know this is a whole different area. It means my food is going to come further and further away and 
be less fresh and more preservatives. 

M6 Yes. Makes it much more difficult for me to get quality products and 
makes it more expensive because if you just went down here and 
took out every other vendor that had produce what's the price can 
be on the ones who are left? Supply and demand. 

F7 A lot harder for them to find places to grow costs 
more money they have transported further a 
domino effect. 

The distance and freshness of food. 

F10 Affects them losing the water rights as well. 
Especially in Utah this is a problem. Make their 
product more valuable so they can charge more. 

My food will cost more come from farther away, will have to look 
to keep going to the big corporate guys. 
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M10 Put them under pressure to sell the land for 
development as it becomes more valuable for 
development than food.  I hope it doesn't get to 
the point where land is more important than 
food. 

In many ways it effects how well the environment can clean itself. 
Affect wildlands, it affects wildlife food prices water availability. 

 

F11 Helps because there's less competition they 
cannot expand 

Prices go up. 

M13 Helps their market.  On a small scale it hurts in 
the long run because those limits of production 
that could be used better. 

Increases the prices. 

F14  More expensive food at the grocery store. Let's chance of having 
plentiful food in the future. Losing grazing rights. Now forcing 
cattle to be grown on feedlots. 

M15  We wouldn’t have fresh vegetables locally grown. And dependent 
on getting apples from New Zealand and Chile. That's sad. Not 
good for me. I hate to see the small farms go. 

   
 27. Is any government 

agency or private 
business working to 
protect farmland? 

28. Should 
government help 
protect farmland?  If 
so, what? 

29. Should people help 
protect farmland?  
If so, what? 

30. What would YOU be willing 
to do to protect farmland? 

F2  Yeah I think so, but I 
don't know.  There 
seems to be subsidizing 
which I'm not opposed 
to. Subsidizing the 
wrong types of farms. 
Yes something is going 
on to protect farm on 
there might be some 
kind of local form of 
farm aid.  

Yes.  I'm paying 
taxes I  don't mind 
paying taxes. 

They help or hurt whether 
they mean to or not by the 
choices they make.  Sure I 
think, people have an 
obligation to think about 
where their food comes 
from and how it gets to 
their table 

It depends on which farmers 
were talking about.  I would if I 
had the time. It would be fun to 
volunteer  at a farm at critical 
times of the year when they need 
help at harvesting. 

F5 No. Maybe a private 
agency. 

Depends on how 
much is threatened. If 
it were threatened to 
the point they should 
start doing 
something. 

 

I'm a consumer I don't 
know the ins and outs.  I'm 
not informed. I'm not sure 
what consumers could do 
other than support places 
like this. 

As a consumer we can support 
legislation. We can support 
efforts like this. At the places we 
shop we can insist that they buy 
local. I would support legislation 
and farmers markets. 

 
M6 No you can't expect the 

government to do 
anything except take 
your wallet. 

 

Yes. Tax break for 
someone who has 10 
acres and they're 
growing to sell at 
farmers markets.   

 

I don't know what we can 
do aside from telling our 
elected officials to wake up 
and smell the coffee. 

 

Lobby your elected officials state 
and local.   The state has got to 
give help in the form of tax relief 
and slap the local officials when 
they tried to overtax someone 
who wants to keep one or two 
acres in the middle of the city.  I 
would talk to leaders about what 
we should be doing.  If they don't 
listen to you then work to get 
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them out of office. 

F7 I hope some. I hope so. 

 

I think they should 
but I don't know if 
they will. I don't mind 
my tax dollars going 
to pay to help 
farmers. 

Yes. Never thought about it. We grow 
our own stuff at home. 

 

F10 I don't know I would 
hope so. 

Yes.  Sounds good 
but may not be good 
in the long run. 
Depends on how it's 
managed. 

Yes.  As individuals pay 
attention to how things are 
being zoned things that are 
happening in our 
communities with water 
rights and open space as 
far as growing our own 
food. 

Volunteer with something so 
people will have a better 
understanding. 

M10 Some probably not 
enough.  Yes they 
should help. 

 

No.  I think they 
should make it easier 
for the farmer to 
protect his land. 
Make development in 
prime growing land 
more difficult and 
direct development in 
less productive areas 
easier. 

Yes. Become more 
involved in where they 
obtain their food. I 
remember “Boys Town 
movie with Spencer Tracy.  
People believe food comes 
from boxes.  

 

Work politically to help identify 
prime growing lands and redirect 
developing outside those areas. 

F11 There might be.  It's 
hard to say.  They'll 
doubletalk to some 
degree I don't think it's a 
top priority. 

I would rather have 
my tax dollars go to 
saving farmland than 
some other things. 

I like the community 
sponsored agriculture 

Shop at farmers market. Belong 
to a food co-op CSA. 

M13 Not anymore. I'd don't like 
government 
interference, however 
I think government 
has a valuable tool at 
their disposal for 
educational purposes 
because of our 
agricultural colleges. 

Of course they should. 
Without education difficult 
for consumers to help. 

If I knew the issues I could 
verbally expressed support for 
that issue.  I have virtually no 
voice with political concerns that 
make the policy difficult for me to 
have a say on how to influence.  

F14 Government sort of. 
The environmental 
protection agency is 
working towards it but 
there's so much red 
tape to go through. 

 

Absolutely.  Why 
protect farmland 
when the government 
pays subsidies to 
farmers. Protecting 
the land itself is 
important getting it 
used for the right 
thing is important is a 
good cause for 
taxpayer dollars. 

Yes recycle. Raising awareness is a big deal. 
Some people should know about 
the food how it's grown, the 
lifecycle, how the cows are part 
of it all. Telling people a little 
open space is good. 
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M15 Not under the 
Republican 
administration. They 
support big business. 
And by large quantities 
factory farms don't 
always know what 
they're doing the recalls 
because of pollution I'm 
concerned with that. 

 

That would be one 
approach.  The 
government needs to 
do more. The 
government should 
provide for the 
welfare for the 
common people 
that's protecting 
farmland waste of 
farm. Protecting 
farmland is equal to 
protecting public 
safety. 

People should yes be 
aware, be aware of where 
their food comes from. Be 
educated. 

 

I keep preaching it to everybody I 
know. 

     

 34. How do you feel 
about government 
subsidies for 
farmers? 

35. Will the U.S. ever 
NOT be able to grow 
enough food to feed 
ourselves? 

36. Is farm fertilizer and 
pesticide runoff the 
same as factory 
pollution? 

38. Should developers of 
farmland pay a tax that is used 
to protect other, existing 
farmland? 

F2 I have I think 
subsidies have a 
place but they're not 
functioning the way 
they should I. I don't 
know if it's big 
agriculture needs 
subsidies as much as 
smaller mom-and-pop 
farms. 

I can't hazard a guess 
on that.  if that were to 
happen not sure where 
we import enough food. 

Yes protect farmland 
against that. 

Yes considering I’m a 
hydrologist who deals with 
water quality regulations 
and other industries sure 
which doesn't mean I'm 
totally opposed to fertilizer 

 

Yes that would be a good idea. 

 

F5 Yes have thought of 
them. They'd 
subsidize public 
transportation to me 
farming is a different  
matter.  We need to 
have a farm we need 
to have them all over 
I would support 
subsidies for farming.  

I cannot imagine that. I 
don't like the prospect 
is not necessary. 

Not really. I guess 
technically it is but it's just 
one of those things that 
comes with the territory.  

 

I wouldn't say that in all cases 
depends on the area and 
supported in some areas but not 
as a federal law that applies 
everywhere. I don't have a 
problem with that I think Utah is 
doing okay in that area. 

 

M6 I think they're a waste 
of my tax money if a 
farmer can't keep his 
farm going then he 
shouldn't be a farmer. 

If things continue the 
way they are right now 
yes. That scares me. 

Yes. Yes even if it results 
in higher food product.  

 

Yes. That's okay even if less 
money for roads and schools. 

F7 Never thought about 
that no opinion. 

 

Possibly. I don't think 
it's a good idea food 
from other countries we 
should be able to take 
care of ourselves and 

Yes. Yes just a big 
industry. We pay out the 
nose anyway yes. 

That's a good idea. What's the 
difference we take money from 
schools anyway. 
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grow our own. 

F10 There are pros and 
cons to it gets 
complicated not an 
easy issue. 

It's possible. We 
already eat Mexican 
grapes. Bad because 
we should be 
supporting local it's 
good it looks like we 
have a lot of variety in 
the grocery stores. 

Yes.  I don't know if it 
should be regulated there 
should be some options to 
accommodate our whole 
planet, that's okay if it 
increases in costs, the cost 
now is artificially low. 

That sounds like a good idea. 
You need roads and schools that 
complicates things. 

 

M10 I think they do.  They 
don't do what they're 
supposed to.  
Artificially prop up 
prices but they make 
dormant land less 
valuable to the farmer 
and more valuable to 
developers. It's a 
battle bad law. 

 I think it's possible. I 
would have to start 
growing more of my 
own. 

 

Not in the form of pollution 
like factories but 
underutilized resources. 
They have trouble getting 
rid of manure. It is a form 
of pollution but education 
is more valuable. 

 

That might not be an unwise 
idea. Even if it meant little less 
for roads and schools. I think 
development should be 
encouraged to redirect in areas 
that are less viable for farming. 
Lower taxes to build in less 
desirable farmland farming 
areas. Better farmland should 
have increased taxes for 
development. 

F11     
M13 Every time 

beekeepers receive a 
subsidy expense and 
no benefit to the 
beekeepers very 
minimal usually to the 
bigger beekeepers 
because of how it's 
designed.  

Yes I do because 
they're losing bees. 
Young people not 
coming into the system 
behind the retiring older 
farmers.  Through 
dependence question 
we are already headed 
in that direction. We 
have corporate farms. 

No way. Farming has been 
in existence since the 
history of the planet these 
are very minimal impacts.  
Farmers use to much 
chemicals. But the runoff is 
not bad. 

Existing farmland needs to be 
protected for it to be productive. 
There might be some benefit to 
that however taxation is a poor 
way to manage the resources. 

F14  Yes. It's scary I would 
not be happy with that 
it's like oil creating lots 
of problems. 

Yes.  Yes it is a form of 
biohazard.   I think the 
long-term impacts of 
pollution are more costly 
than slight increase in food 
costs to reduce 
environmental impacts.  

Sounds like a great idea, even if 
it means less dollars for roads 
and schools. 

M15 I'm in favor of them to 
an extent. 

 

 It'll happen because 
we propagate. We have 
to do that especially 
with large buyers like 
Wal-Mart, Associated 
Groceries because they 
support such a large 
market. Supports the 
population  provides 
food. 

Yes, absolutely damages 
farmland.  Yes same as 
factories endangers the 
health and welfare of the 
public. Question of 
education farmers should 
be regulated as to control 
the use of these products.  

We need something that protects 
farmland a program that protects. 

     

 39. Are FM farmers stewards of 
the land? How about larger 

41. Do Federal laws that regulate farmland 
pollution make it difficult for farmers to stay 

42. Should existing 
farms have 
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farmers? in business? protection from 
nuisance suits 
brought by residents 
in newly built 
subdivisions near 
farms? 

F2 I like to think so is some variability. 
Hopefully at least some of the big 
ones are they're probably looking 
just at the bottom line the short-term 
return. 

  

F5  Some of the environmental laws are so 
oppressive they put global farms out of 
business if that's the case then that's not good 
legislation. 

 

M6 50-50. They're people some people 
don't care some care a lot. About 
bigger farmers question. I'm going to 
say yes with an exception of I don't 
think the corporate farms are good 
stewards of the land. 

I don't I feel like everything the federal 
government touches they screw up. And the 
only thing the federal government should be 
doing is national defense everything else 
should be left to the states. I think family 
farmers will change things if you educate them 
about what they're doing wrong as far as the 
environment. 

 

F7 Yes.  I hope they do I hope they do 
good practice management. 

 

I think it's a Catch-22. Which it's not all federally 
done I don't like government getting into 
everybody's face.  No opinion. 

 

F10 I think some of them are, some are 
and some are not. 

 

Complicated issues. There has to be a way that 
everybody can win and form a balance. It's a 
big picture issue. 

 

M10 I can't say. Some are some are not. I would be against that. I think the federal 
government should take their hands out of 
regulating farmers, except for public welfare  
and health is concerned. Let the farmers get 
the federal government out of their lives. 

 

F11 I think so, not necessarily some are 
so not. 

 

Not sure. I want to protect the environment but I  
know there is a need maybe not on the federal 
level, but the state level. 

 

M13 For the most part I think they do, I 
think most of them are trying very 
hard in that area however 
sometimes the ones that use a lot of 
petrochemicals needs some 
education. 

I think they stifle farming in that effort.  

F14 Yes to farmers here. Larger ones, 
unless they are concerned about the 
environment. It's not a tomato is a 
unit of commerce. You can't 
stereotype but… 

  

M15 I think they try to be more aware of 
it. They are stewards of the land. I'm 

Trade-off. You have to protect the water.  
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concerned about the factory type of 
operation. 

 
17 Core Questions and Answers 

  
Group #3 – Market Support 

 
 10. How do you 

compare FM 
produce with 
grocery store 
produce?  

13. What do you 
talk about with 
farmers? 

14. Are FM 
farmers different 
from farmers 
who sell to 
grocery stores? 

19. Define the 
work 
“agriculture.” 

20. What about the future 
of farming? 

F1 It's better quality.   
It's nicer it's fresher. 

 

About the products. 
Help businesses if 
they've had a good 
crop year. 

 

These mom-and-
pop shops that's 
what keeps 
America alive.  
The big farmers 
are in it for the 
money. 

 

 Food products 
and the things 
we eat. Cattle 
sheep pigs 
chickens. 

 

It scares me to death 
because people were 
selling off their farm 
properties so we can have 
more subdivisions.   We 
need to keep the earth 
working for us.  Threatened 
by the almighty dollar. 

M2  I feel some of the 
stuff is exactly the 
same unless I talk 
to the farmer. Some 
will pick it up off of 
the truck and bring it 
here and sell it as if 
it's their own I asked 
them did you grow 
this. 

I talk about how 
they grow stuff how 
to keep the bugs 
away anything.  
Making sure the 
foods I buy at the 
market are actually 
grown by them. 

 

I think there is 
yes.  There's got 
to be a difference. 
These people 
spent time and 
energy and love 
on their farms. 
Maybe a big 
cornfield but got 
sprayed with big 
machines that 
didn't have the 
love and care. 

I think 
agribusiness. I 
think Monsanto I 
think big 
government, 
lobbyists.  Have 
to take the 
whole picture 
into account. 
Small farmers is 
agriculture to 
me. 

Ya, most definitely 
threatened. People trying to 
patent seeds that’s scary. 
Vast majority of our people 
living in cities.  Less focus 
there is on agriculture and 
the more focus on what 
else can you produce it 
deserves more attention. 

 

F3 I'd trust it more here 
because I don't 
necessarily trust 
what organic in the 
big store. The 
vendor has to be 
the grower here.  

 

 I talk to the 
vendor's overtime I 
usually buy from 
producer I know. I 
talk about 
everything.  Make 
sure it's organic. 
How to do it how 
they done this 
week.   

 

It would be an 
assumption I think 
yes these farmers 
are more 
interested in 
quality to quantity. 

 

What comes to 
mind, people 
growing things 
for animals to 
eat agriculture is 
a word to me 
sounds like a big 
company 
whereas farm in 
those kinds of 
things sound 
family.  It 
sounds like it's 
become a 
corporate thing.  

I think it’s threatened by the 
big business making it so 
that where it's more about 
quantity at all cost.  I think if 
we want to have a future we 
would be better served by 
having smaller farms closer 
to home.  
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F9 Better quality higher 
quality. 

Yes their produce 
how often they 
come here, the 
difficulty because 
of this is your only 
sales option 
difficulty in selling 
their products. 

 

There would have 
to be put in its 
getting their name 
out there.  The 
farmers who sell 
to bigger markets 
have less care 
about what they 
grow because of 
picking a large 
rate because of 
the lower quality.  

I think of fields 
of alfalfa for hay. 
The entire 
process. 

Yes, it's terrifying it's a finite 
resource. We can't live on a 
system that we’re on. It can 
be linear, must be cyclical, 
sustainable.  Threatened 
yes by our demands. 
Threatened by urban 
development.  

      
 25. How does the loss of farmland affect the 

farmers here? 
26.  How does the loss of farmland affect you? 

F1 The less product you have, the higher the prices are 
going to be and it puts that much pressure on people to 
produce more products. 

Higher prices for me. 

 

M2   
F3 The farmers who grow here they are very creative 

about finding their own farmland within the urban area.  
That's what government needs to support small-scale 
farming urban fine pieces of land and where we can 
grow things.  

If my food has to come from farther away it's not as fresh 
and doesn't taste as good.  It should be shipped so it 
uses less petroleum which destroys the environment.  So 
yeah the more farmland that’s taken up for strip malls the 
less healthy we are.  Just look at the air in Salt Lake City 
in the summer. 

F9 If they don't have farmland to produce their goods at 
their livelihood. 

By the quality of the food we get. We limited force to buy 
from grocery stores. 

   

 27. Is any 
government 
agency or private 
business working 
to protect 
farmland? 

28. Should 
government help 
protect farmland?  If 
so, what? 

29. Should people 
help protect 
farmland?  
If so, what? 

30. What would YOU be willing to do 
to protect farmland? 

F1 No they talk about it 
but they don't don’t 
do anything. 

Government should  
step to the plate and 
take care of the 
farmers. Farmers are 
subsidized, they always 
have been. They need 
to look out for them 
because if they sell off 
the land and we don’t  
have any agriculture 
then it'll all be foreign 
food. We need to make 
America work for us 

People should say 
no. We want 
homegrown food.  
We want to live in 
America the way it's 
supposed to be. Go 
to the government tell 
them this, that we 
have to keep America 
whole. Farming is 
part of the institution 
of this country. 

I'd lobby for them go to the State 
Legislature go to the government tell 
them this is what we want to keep 
America whole. Farming is part of the 
institution of this country. 
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like we used to. 

M2 I hope.  I'm not 
informed about that. 

I'm going to say no it's 
not the government’s 
responsibility.          I 
Don't know if that's 
their place to protect 
land private property is 
the way to do that. 

Everybody should.  
Every single person 
should to do 
everything they can 
to protect farmland 
with all this right here 
and start some kind 
of program. 

 I would do a lot to help out farmers. Do 
some projects in the city. Help bring 
awareness to the masses. 

  

F3 There are individual 
agencies and 
people who work 
very hard like 
extension agents    
I think some 
agencies are 
beginning to help.  

I would love to spend 
money to go to 
supporting small farms 
that grow healthy food 
away from the 
agriculture business. 

The best thing we 
can do is vote with 
our money. 

I would be willing to buy the right kinds of 
food to support them with my money to 
support them or put them in close 
organic farming the kinds of farming with 
healthy food with my money that can 
subsidize as long as it's not subsidizing 
the agribusiness. 

F9 I don't know if that's 
a government 
organization or not 
there is a little bit 
but I can't recall the 
name of it.  

Yes, a tax incentive to 
not sell to urban 
prospectors. That 
would be the best way 
that's the biggest threat 
to farmland is urban 
expansion. It might tax 
grocery chains who 
don't use local farmers. 

Yes same way we 
are taxed for 
education system 
even though I don't 
have any kids. We’re 
all consuming foods 
so we should support 
the food system. 

Educate people. If you're all aware of the 
problem and choose not to do it, is 
different than not knowing about it in the 
first place. Education is key in figuring 
out problems. 

     
 34. How do you 

feel about 
government 
subsidies for 
farmers? 

35. Will the U.S. ever 
NOT be able to grow 
enough food to feed 
ourselves? 

36. Is farm fertilizer 
and pesticide 
runoff the same as 
factory pollution? 

38. Should developers of farmland pay 
a tax that is used to protect other, 
existing farmland? 

F1 They've always 
done I don't know 
how efficient they 
are if we don't help 
and they can 
survive. 

 

The writings on the 
wall.  I think if we can 
grow our own we 
should not buy foreign.  
Just farmers should be 
protected, not let the 
big farms by all of 
them sell off keep it in 
agriculture. 

Yes you bet and it 
should be organic.  
They keep going up 
so it doesn't make 
much of a difference. 

Yes I agree, they didn't care about the 
wetlands may put roads and Legacy 
Highway it didn't matter what people 
thought they decided to do it anyway. 
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M2  I think they 
subsidize big 
farms.  I'm not a 
big fan of handouts 
because you have 
to take it from 
somebody to give 
somewhere else I 
guess not. 

I don't think that's true 
at all. That will never 
happen. We see a lot 
of cattle and other 
animals. Why produce 
mass amounts of 
meat, it's not a nice 
thing to do to the 
animals. I like animal 
rights. 

It's hard to say. I 
don't know. It is 
pollution that is 
changing the 
environment, is 
affecting the ocean 
animal life making a 
toxic environment.  

 

I have no idea it's hard to take money from 
somebody and give it to another I don't 
know if it's the state's job to protect 
farmland maybe it is I don't know the 
answer. 

 

F3 It depends on what 
they're subsidizing 
there are some 
subsidies that are 
doing more harm 
than good if they 
could move them 
to organic urban 
farming of healthy 
foods instead of 
corn and not 
growing things. 

No.  That's ridiculous. 
We have to stop using 
petroleum for getting 
things from one place 
to the other.  If we 
grew locally it would 
alleviate that. Oh yes it 
should be protected. 

 

Yes. Yes just like 
factory industry they 
have to be regulated 
like an industry. 
Even if it results in 
more costly food.  

Yes at the very minimum. You'll have to 
get creative to find money for roads and 
schools. 

 

F9 I believe in it for 
that purpose to 
help farmers. I 
don't view it as free 
money at 
something they 
need. 

 

Yes.  I don't like 
importing food anyway 
it's not keeping the 
money locally. 

 

Yes. Because it it's 
not a naturally 
occurring chemical 
that we as humans 
introduced to the 
environment. Yes 
even if higher food 
costs. 

 Yes even if it would force counties to be 
more efficient with their money. 

     
 39. Are FM farmers stewards 

of the land? How about 
larger farmers? 

41. Do Federal laws that regulate farmland pollution 
make it difficult for farmers to stay in business? 

42. Should 
existing farms 
have protection 
from nuisance 
suits brought by 
residents in 
newly built 
subdivisions 
near farms? 

F1 For the most part they're 
conscientiously trying to do a 
good job. Farming is a tough 
business.  By and large the 
farmers here are. Those 
selling to Smith and people 
like that and Tysons and 
everybody else, I don't think 
they are.  The local ones are 
good stewards.  
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M2 Yes for the most part. But not 
if they are doing agribusiness 
doing genetically modified 
seeds and using Roundup no. 

  

F3 Yes. I don't know them all. Agri 
business horrible stewards of 
the land. 

  

F9 For the most part. The more 
mechanize you are the more 
removed from the process you 
are. 

There has to be a meeting place middle ground both issues 
are important. Concept okay depends on how it's 
implemented 
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