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ABSTRACT

The purpose of this study was to examine Progressaymer Company’s 1966
launch ofSouthern Livingnagazine in Birmingham, Alabama, in its socioawtu
context. The publisher ¢frogressive Farmeithe largest magazine in the South,
launchedSouthern Livingvhen Birmingham was at the epicenter of the cigihts
movement. The primary research question was: Hd¥duthern Livingnagazine
reflect or reject its sociocultural environment®isTstudy examined more than one
thousand archival documents and revieBedthern Livingnagazine’s first four years of
content. It found thaBouthern Livingvas the result of extensive preparation to taaget
new audience of affluent urban and suburban sauther Struggles between company
leaders at Progressive Farmer Company 8eerthern Livintg content mirrored tension
between white southerners in the region. Oveltadl magazine was a rejection of the
significant societal change in the region. It egemted a way to reconfigure white
southern identity in a nostalgic way that allowedders to escape the tension of the
1960s, but it also negated the place of African Aca@s in southern culture. This
research extends scholarship on the role of magaamAmerican culture, contributes to
the understanding of Birmingham, Alabama, durirgclvil rights movement, and is the

definitive history ofSouthern Livingnagazine’s launch.



INTRODUCTION

Since January 2007, more than 200 employees havéhkir jobs at the Southern
Progress Company headquarters in Birmingham, Alaaifhe media landscape has
undergone an earthquake of change in recent yfeams mergers and sell-offs to a
myriad of demands on audience attention and aduegtrevenue. This change has not
spared the magazine industry, which is experientegwn identity crisis. The revenue
triangle of advertisers supplementing the costulifiigation in exchange for access to a
niche audience is no longer necessarily sustainable

Southern Livingvas one of a trend of niche magazines during 8694.
Progressive Farmer Company (now renamed Southegrdas) launched it in 1966 to
reach prosperous southerners moving off the famnrao cities. It recognized a hole in
both advertising and editorial content that tardebee American South, and it formulated
the magazine to fill that gap. A small group ofmpanned the launch, and they also
shapedsouthern Livingn their image—the magazine was their representaif
southern identity, made for southerners by soutiternThe launch was successful nearly
from the start, as its founders navigated the piatigpitfalls of behind the scenes
dissention and disagreement about what the magalamdd represent. In the end, the
individuals who pressed for a cheerful depictiorthaf good life prevailed, and within a
matter of monthsSouthern Livingvas profitable. When in 1985, nineteen years #fie

magazine launch, Time Inc. boudghtuthern Livingand its parent company, it paid more

! Jimmy DeButts, “Southern Progress Cuts More Jsbsdvertising Revenue SlipsBirmingham
Business Journafl2 November 2009, available from http://birminghlizjournals.com/birmingham/
stories/2009/11/09/daily31.html.



money for them than any other magazine companyarunited States had ever received
in a buyout.

Now, more than two decades later, the magnifistarie-and-steel Southern
Progress headquarters still stands. It was designledhlight the natural beauty of the
foothills of the Appalachians just southeast oihdirgham, but the building is a reminder
of better times.Southern Livingvas once a prized possession to a media empmeitso
future is less certain. The weak economy has comged pressure on traditional media
companies. Perhaps as a sign of the things to,dondanuary 2007 Time Inc. sold
Progressive Farmeithe magazine that started it all, and now a sataff publishes it
just a mile down the road froBouthern Living One of the reasons for the sale was that
Time Inc. had a number of “niche brands” that dud fit into the company’s plans for the
future?

The story ofSouthern Livingnagazine’s launch is about magazine specialization
in the United States during the 1960s, a time vtherfuture of magazines was anything
but secure and when understanding audience wadtsesus proved particularly
necessary to survive the changes. It is also aheuutler family whose lives
intertwined with Progressive Farmer Company, speadlfy Eugene Butler who helped
turn a family business into a publishing powerhouSmally, this story is about white

southerners clinging to an idyllic identity andeadous status quo during the turbulent

2 Jimmy DeButts, Progressive FarmeParent Sold for $445M Birmingham Business Journal9
September 2008, available from http://birminghamjcairnals.com/birmingham/stories/2008/09/22/story9.
html.

3 “Progressive Farmer Magazine SoltdA Times 3 January 2007, available from http:/articlesnas.
com/2007/jan/03/entertainment/et-magazine3.



years of the civil rights movement. The storySaiuthern Livingnagazine’s launch has
yet to be chronicled in its entirety.

This dissertation has one overarching question: Hiav§outhern Living
magazine reflect or reject its sociocultural enmimeent? In exploring that question, this
research seeks to answer the following questioris Were the Progressive Farmer
Company employees responsible for the launchoafthern Livingand how did they
implement it? Why did Progressive Farmer Compaegte a new magazine? What
themes were present 8outhern Living first four years of content?

This research contributes to the scholarship omiigham, Alabama, during the
civil rights movement and extends the research agaxrines during the rise of
specialized publications in the 1950s and 1960mvestigates the dynamics of the
decision-making process that culminated in Progredsarmer Company’s launch of
Southern Livingand it presents a thorough examinatiosofithern Livingnagazine’s
early content, identifying themes and exploring tbase themes corresponded to the
social environment surrounding the magazine.

Southern Living relationship to the time and place of its binés received little
scholarly attention. In fact, magazines as a nradiave been understudied. David
Abrahamson has identified magazines as being afeasakness in historical research,

particularly compared to other media. Academimatship has overlooked them as



being a medium for entertainment, but as produntisrapresentatives of culture, they
deserve more research that explores their reldtipnsith society’
Magazines have a unique connection to their audiéas the most dialogic of all

media.”

As a medium, magazines must create a dialogueredtders and build a
community among them. Magazines only thrive beeaithe communities they form
with their audiences, and overlooking that relatltp misses an opportunity to
investigate the larger needs and wants of that aamitsn It is not whaSouthern Living
said in just one month or even two; it is its rensfng of ideals month after month,
reflecting back at readers what they desired taaseednfluencing cultural ideals in the
process. Diane Mossholder argued in her thesisithgazines, in their “fostering a
sense of community,” aid in the preservation of ttanmunity, and they provide a target
reality to which readers can aspire—the best vanathe tastiest dessert, or the loveliest
flower garderf. A magazine liksSouthern Livinchad the ability to form an ideal for its
audience, in this case affluent white southernaesting to solidify their identity as
unique and special.

How does a magazine create a sense of communitggaendiverse readership
extending from Missouri to Florida and Delawar&d&xas? For her master’s thesis,

Megan Norris Jones considered whkatithernmeant to the magazine’s editorial staff in

interviews she conducted in 2005 and 2006. Shermé@ted that the editors’ conception

* David AbrahamsoriThe American Magazine: Research Perspectives aospect{Ames, lowa: lowa
St. University Press, 1995) xix; David Abrahamddiagazine-Made America: The Cultural
Transformation of the Postwar Periodio@resskill, NJ: Hampton Press Inc., 1996), 3-4.

® Carolyn Kitch,Pages from the Past: History and Memory in Ameridagazine{Chapel Hill: The
University of North Carolina, 2005), 9-11. See aBenedict Andersorimagined Communities:
Reflections on the Origin and Spread of NationaliR®vised EditiofNew York: Verso, 1983, 2006), 46.
® Diane Mossholder, “Patterns of Success: ThreedRagiMagazines,” (Master’s thesis, University of
Missouri-Columbia, 1994), 100.



of southern identity was two-pronged: it meant kb geographic region widely
considered to be the American South and a “convegade of comfort” through familiar
“food, people, places, and even plants.” She algoed that the magazine’s vision of
southern identity originated with readers, whontadistrove to please with content that
readers would recognize as authefticlentity is an amorphous entity, grounded both in
half-truths and total fiction, and magazines thatspnt a regional identity must define it
in a way that resonates with readers, even ifrtfedns sustaining stereotypes.

Katherine Fry’s dissertation “Regional Consumer Elages and the Ideal White
Reader” focused on publications that represented/idwest, the South, and the West.
She contended that the commodification of regienéilre, or the selling of products
that target a regional identity, largely excludeaarities and reinforces stereotyges.
She also emphasized the fluidity of geographictithents basis often relies on a
collective memory, or the joint remembrance of augr of people, that may shift and
change’

Historian James Cobb explained that the whitewasbirhistory inSouthern
Living occurred in the aftermath of the civil rights mmeant, when white southerners
scrambled to find an identity that was unique buelated to racism: “For many of them
that search seemed to begin at the very end afiilgights era with the cleverly

commodified vision of Southernness as it appeareda comforting and aesthetically

" Megan Norris Jones, “Defining the Southersputhern Living(Master’s thesis, University of Missouri,
2009), 86-87.

8 Katherine Fry, “Regional Consumer Magazines aeddieal White Reader: Constructing and Retaining
Geography as Text,” ithe American Magazine: Research Perspectives aosipectsed. David
Abrahamson, (Ames: lowa State University Press5),9886-204.

® Katherine FryQld SouthAgrarian Midwest, and Frontier West: DiscoursesR&fpression and
Consumption in Southern Living, Midwest Living, &uhset Magazing’h.D diss., Temple University,
1994), 9.



pleasing pages @outhern Livingnagazine® He argued that it was no accident that a
magazine for white southerners launched in the laars of the civil rights movement,
but even while he broadly discussed the magazowitent, he provided few examples
of it. His focus was less about the actual padge&oathern Livingand more about the
mentality it represented.

Journalist Diane Roberts wrote tt@duthern Livinghas provided proof for white
southerners that their regiors tlistinct,is special, perhaps even chosen” and in a good
way. Between its glossy pages, it has offeredite$mm a world that might have chided
the South for being stuck in the past or distinats backwardnessSouthern Livingsaid
just the opposite, that the South was unique, mayba eccentric, in SO many positive
ways!! That “mirage” hid so much pain, as American S¢sdirofessor Allen Tullos
explained in his 1979 article “Azalea Death Trifitot only are the historically rich
folkways given an eye-catching or sentimental treatt which ultimately trivializes
them, but sanction is given to a way of lookingdjfatwhich eliminates its unpleasant
tragic realities, its historical burdens and itsife obligations.” By looking the other
way, the magazine endorsed a lifestyle that roroeetil reality and let white southerners
off the hook for their role in the events takinggé around therf.

In her article “Consuming Southern Landscapes” ighkd in 1998, Susanne

Dietzel primarily focused on the glamorizing of ¢capes iBetter Homes and Gardens

10 James C. Cobi#way Down South: A History of Southern Identitew York: Oxford University Press,
2005), 223.

" Diane Roberts, “Living Southern Bouthern Living in Dixie Debates: Perspectives on Southern
Cultures Eds. Richard H. King and Helen Taylor (New Yaxew York University Press, 1996), 96.

12 Allen Tullos, “Azalea Death Trip: A Journey Thrduthe Land of Southern LivingSouthern Changes
1, no. 10 (1979), 32, available from http://bedicdiry.emory.edu/southernchanges/article.php?id=sc01
10_005.



andSouthern Livingnagazines, as well as, oddly, a catalogue caWeekds Through
her admittedly “cursory” review of their contenlhesconcluded that whether or not
magazine content actually represented realityeriiainly “shap[ed] Americans’
conceptions of the region,” and she asserted tigat@nception was detrimental.
Southern landscapes that focus on the gardeng o¥ehlthy and highlight an upscale
lifestyle hide “the South of poverty, backwardness] conservatism-* Dietzel argued
cogently thaSouthern Livingand publications like it romanticize a perceptudn
southern identity to not only magazine readersalsd to people living outside the
region, giving them the notion that an ideal eveists.

John White, author of the 1994 articlduthern LivindReconsidered,” defended
the magazine against criticism from historians emltural scholars. He argued that it
began to shift its whites-only image in the ea®@Qs by featuring a few African
Americans and acknowledging civil rights museumtoasist destinations. He linked
some of this shift to the tenure of then-editorrdéltex Floyd Jr.; yet, the rhetorical
vision of the magazine has remained foggy. Whiteted Floyd as saying in a January
1992 issue of the magazine: “Only in the South @l find a magazine lik§outhern
Living and loyal readers like yourselve’."Why isSouthern Livingonly possible in the
South, and what makes it so unique? This soradsurance of the importance of
southern identity is characteristic®buthern Livingand John White overlooked the

obvious in staving off criticsSouthern Livings fantastically successful at exuding

13 Susanne B. Dietzel, “Consuming Southern Landscafissal Representations of the American South.”
The Southern Quarteri6, no. 4 (1998), 39-40.

1% John White, “Safe to Have on Your Coffee Talleuthern LivingReconsidered Alabama Reviey47
(July 1994), 208.



regional pride, and it has moved toward conscioumsdiuding a token few minorities in
its pages; however, it is its image throughouhistory that provides a rich landscape for
understanding those who created and published #ganme and those who hung on its
every word.

A few manuscripts addreS®uthern Living entry into the marketplace. In 2000
John Logue and Gary McCalla wrote a memoir abaeit time as company employees
and ultimately editors dbouthern Living They provided fascinating details about the
inner-workings of the company, but as employeesfaedds of many of the key
individuals involved, Logue and McCalla’s versidnewents must be understood within
that context. They did not use footnotes, refegsnor a bibliography to make any of
their research verifiable; thus, their book is usehly within the confines of a memaoir.

The most significant research 8outhern Livings Tracy Lauder’s 2004
dissertation, which focused on the magazine’s lauhow Progressive Farmer Company
organized it, the editorial niche, and the rhettne magazine espoused. Lauder, a
formerSouthern Livinggemployee, argued that magazine editors reinfotttedocial
status quo, underscoring “class structures, intgingj] racial divides, and limit[ing]
roles for women® In 2007 she published an article based on heedion research
that echoed those findings.

Lauder suggested that the magazine was simply makimise business decision

when it targeted frustrated southerners: “Otheramamps during that time were doing

5 Tracy Lauder, “The Birth ocSouthern Livingn the 1960s,” (Ph.D. diss., University of Alabarga04),
191.

'8 Tracy Lauder, “Thé&outhern LivingSolution: How the Progressive Farmer Launched gadime and a
Legacy”Alabama Review0, no. 3 (July 2007): 186-221.

8



much of the same thing—providing editorial matetidt reflected what readers wanted,
which rarely included advocacy article’.”In fact, the magazine industry as a whole at
this time was transitioning from a mass circulatwadel to a diversified system where
publications with smaller circulations deliverecsilic audiences to advertisers, who in
turn supplemented newsstand and subscription ¥al&s.a niche publicatior§outhern
Living did need to please its specific readership inraimeucceed.

While Lauder provided great insight into the magaza inception, there is room
to extend the research. Lauder reviewedthern Livintg content—Iletters from the
editor, personality profile features, and the “Silag Southerners” department—but her
research only examined a small amount of the magaaly dissertation explores
magazine issues as comprehensive packages ofigidstad advertising content in an
attempt to view the denouement of Progressive Fa@ompany’s planning as readers
might have seen it. | consider all the magazirmdert to identify themes present and to
probe how those themes related to the social emviemt surroundin@outhern Living
Lauder focused more of her effort on the rhetongsibn of the magazine and its
portrayal of women and minorities. My researchrdeas for a deeper understanding of
Southern Livings relationship to the social history of Birminghaspecifically the
mindset of white southerners in that time and pldéeally, Lauder’s approach explored
Southern Livints launch as an organizational one; my researatmi® focused on what

the archival documents show about the individualslved in the decision-making

17 1hi

Ibid., 208.
18 John Tebbel and Mary Ellen Zuckermahe Magazine in America 1741-19@%w York: Oxford
University Press, 1991), 246.



process. Though Lauder incorporated archival natieom Southern Progress, | also
expand the archival search into material availableoth Mississippi and Texas.

While others have argued soundly tBauthern Livingstereotyped regional
identity, excluded African Americans, and confirveadmen to the home, its founders
most likely never intended to do more than readit@discontented southerners. They
ignored outside advice on how they would structbeemagazine and what content they
would provide, and they made the magazine in iheage, what they believed
southerners like themselves would want. Of cothieg portrayed women within the
realm of the home, because in their world most merked outside the home, while
women worked within it.Southern Living founders overlooked African Americans
because they did not view them as part of theirrnamity or their audience.
Furthermore, engaging in debates about race wauidsbir up the same sort of trouble
that had imploded Birmingham in the 1960s.

These men had every right to create a magazinedpetsented southern life as it
fit their ideals. They had a specific viewpoimgdahey deliberately structured their
magazine around it. They were reaching out tthalfamilies like themselves who had
left the farm within the last generation or two Btill cared deeply about their
homeplaces. These men recognized the changegdaittem, and their magazine was
phenomenally successful because its tone was digthdiney knew their audience
because they were their audience. They too felethbarrassment, frustration, and fear
of many white southerners across the region inarespto the violence, racial
demonstrations, and massive change that was oeguinrthe 1950s and 1960s. Their
ingenuity was in producing a lifestyle publicatithrat targeted discontented white

10



southerners who were thrilled to find a magazirae poke directly to them. Had these
men launched a different magazine at the samettrtiee same audience, it most likely
would have failed, and had they launched the saagamine at a different time perhaps
it would have failed as well.

It is significant that these men ignored African émeans in their magazine,
while paying tribute to a stereotypical white copwen of southern identity. The Myth
of the Lost Cause, at the junction of history ar&tmory, was much more about what
individuals wanted to believe than whatever acjuaXisted. In ignoring African
Americans as members of the white socioculturalroomty, these men were also
perpetuating a racism that denied the African Aoariplace in southern culture. This
covert racism not only whitewashed blacks from ket culture but also romanticized
the Lost Cause of the Confederacy in a way thateder®d everything violent and
oppressive about that past for African Americaihle problem in producing a lifestyle
magazine for white southerners was in its narrofinden of southern identity that left
out so many who lived in the regio®outhern Livingvas less about southerners at all
and more about glamorizing the lives of the uppétete-class white people who lived
in the region™®

In the political upheaval of its time and places thagazine’s content is
significant, because it spoke to people who watdetteam of a better place. The fact
that such an intimate group of businessmen creaiepist a magazine btheir

magazine provides a unique vantage point into thertdview. Southern Livingexists

9 David Goldfield,Still Fighting the Civil War: The American SouthdsBouthern HistoryBaton Rouge,
LA: Louisiana State University, 2002), 3-7; TaraRhersonReconstructing Dixie: Race, Gender, and
Nostalgia in the Imagined Sou{burham, NC: Duke University Press, 2003), 110.
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as much more than a well-executed business modepretty magazine; it is a window
into a volatile time and place where white soutkesrclung to myths about their
communities—and themselves. The storgotithern Living launch, its editorial
mission, and its content is also the story of mahite southerners during the 1950s and
1960s, which is why the magazine succeeded beysmivn creators’ wildest
imaginations.

To establish the major players in the magazinedawamd how the launch itself
unfolded, this dissertation employs valuable arghimaterial, including interoffice
memorandums, minutes of company meetings, feedibackadvertisers, reader letters,
and brochures promoting the new magazine. EugetierBpresident of Progressive
Farmer Company in the 1960s, lived in Dallas, Teaas regularly corresponded with
his staff in Birmingham. As a result, he left aalth of information behind about the
company’s financial stability, the competing opmsoof staff members about the
editorial mission oSouthern Livingand his intention in starting a new magazineis Th
material exists at two public archives: the EugBao#ter Papers at Cushing Memorial
Library at Texas A&M University and the Eugene RButiPapers in the Manuscripts
Division of the Special Collections Departmentha Mitchell Memorial Library at
Mississippi State University. The two archivesdtiger contain twenty-seven boxes of
material. No known publication douthern Livinghas incorporated these documents.

The third archive | visited was Southern Progresm@any’s private library
housed at its headquarters in Birmingham, Alaba@®aining access to the documents
there is extremely rare. The only research regyftiom them is Tracy Lauder’s 2004
dissertation and her subsequAtdbama Reviewrticle. Lauder gained access to the

12



archives through her connections as a former emeploy had the fortune of contacting
the librarians in the weeks after Time Inc. ann@ahit was closing Southern Progress’s
library permanently as a cost-cutting measure. thoelibrarians willingly opened the
archive for me, even as they prepared for their asmination, and | had the freedom to
peruse the documents at will. | collected more thiae thousand pages of documents
from Southern Progress.

The archival material at Texas A&M University, Missippi State University, and
Southern Progress offer an opportunity to withbegalanning and execution 8buthern
Living's launch. The Progressive Farmer Company emptosespoonsible for the launch
are no longer living, but the documents they lettind provide a window into their
hopes and dreams for the magazine. Certainly,sbaght to improve the outlook of
their publishing company that targeted southerméas, an unsustainable market, but
they also identified discontented white southerasrgheir future. They purposefully
chose their audience and their mission, and thafyect arguably the most successful
regional magazine to date. Their objectives aedstibsequent successSafuthern
Living suggest the breadth and depth of the socioculthaiges that were occurring in
the region. Because of its location in Birmingh#&itabama, at the heart of the
contentious struggle for equal rights for AfricamAricans, examining a lifestyle
magazine that spoke to an up-and-coming audienuié Wgnoring the realities of the
region’s troubles, presents an opportunity to bettelerstand white southerners in that
time and place.

In addition to archival research, this dissertatraiudes a review ddouthern
Living magazine’s content from 1966 through 1969, inclgdhe feature well,

13



departments, and advertising. Most scholarly noastofSouthern Livingare either
based on perceptions of the magazine or on adwakiew of its content, rather than on
a thorough examination of it. In order to fullyderstand the magazine’s concept and the
aspirations of the men involved, one must delve the actual product they created. |
explore the magazine’s themes, how its contentgéndiover the first four years, and in
what ways that content might relate to the sogi@renment surrounding the magazine.
Though my analysis is descriptive in nature, imisch more thorough than any previous
research o®southern Livingoecause | sift through every article and advertess in
forty-two issues of the first four years of pubtioa in an attempt to understand the
magazine as its creators intended it and as ialgtwas. My purpose in including this
content review is to buttress the archival reseuaiitih a discussion of the Progressive
Farmer Company’s final product.

This dissertation begins with the history of Pregree Farmer from 1886 until
Southern Living launch in 1966. The first chapter interweavesitieabout
Birmingham and the region to ground the experiariderogressive Farmer Company
and its employees into the happenings around them.

Southern Living timing was impeccable, and it was no accideat Brogressive
Farmer launched the magazine when it did. Thergkcbapter explores the precursors
to company’s decision to produSeuthern Livingas well as the important figures
involved in the planning and execution of the ldunc

The third chapter provides a look at the decisiakimg process in launching

Southern Livingfrom the disagreements over the tone of the magaa the interoffice

14



memorandums discussing every detail of the plannihmvestigates some of the pitfalls
Progressive Farmer Company experienced in 1963 964l

The fourth chapter details how the company redalitéeefforts in 1965 and
1966 to repair organizational dysfunction amongstadf planning the magazine, to
streamline the editorial approach, and to pronsmethern Livingo new readers and
advertisers. This section culminates with the Felyrd966 magazine launch.

The fifth chapter delves into the actual final prot examining the first four
years of the magazine’s editorial and advertisimgtent. It explains what themes were
present in that content and how those themes delathe sociocultural environment
surroundingSouthern Living It also investigates what the final product niiggy about
the men who produced it and the families who réad i

The sixth chapter explores reader and advertisporese tsouthern Livingand
the events at Progressive Farmer Company in thes wdi@r the launch from 1966 to
1969. It also includes actual feedback to the miagaand examines how the company
changed as a result 8buthern Living

The last chapter offers my conclusions. Only alksgnaup of individuals had
editorial license to construSouthern Livingnamely the leadership of Progressive
Farmer Company and its president Eugene Butleey Bbught advice from media
professionals and journalism school deans aboutriber magazine’s editorial mission,
its advertising base, and potential personnel hyrets the decision-making was really left
up to a hand full of men who carefully charted ardcuted every detail of the new
magazine.Southern Livingvas a direct product of the small group of peeghe shaped
it.
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CHAPTER ONE

Magazines do not exist in a vacuum, and they anme itih@n just pictures and text
on paper. In a dialogue with readers, magazinggesi everything from fashionable
trends to hobbies to political opinions. They teemcommunity with their readers, who
have the luxury of perusing their content over vge@hkonths, and even years. They also
are a reflection, of sorts, of the people who poedilnem, even if that reflection is
distorted. Many magazines present fantasticaimesof reality for readers, but even so,
that stylized portrait still provides evidence lbétaspirations of an audience willing to
pay for issue after issue&outhern Livings no exception. The magazine was a product
of its times. It was the creation of a small grafipnen, who very carefully shaped its
image and designed its debut, and within its hyséwe clues about these men and their
world.

The story ofSouthern Livingnagazine begins witRrogressive Farmera small-
circulation farming newspaper. Leonidas LaFayet#c® circulated the first issue on
February 10, 1886 from Winston, North Carolina; tiegt year he moved the publication
to Raleigh?* Progressive Farmewas part of a larger educational trend that ades
agricultural methods and technologies, and inatfiest days, the publication was little

more than a newsletter authored by a small groupesf. It was one of 7,500 periodicals

2 polk’s famous second cousin was also named Lesifdik. He was a Confederate officer, an
Episcopalian bishop, and a large North Carolinddawner. See: “L.L. Polk (Leonidas LaFayette), 1:837
1892,” Documenting the American South, UniversitNorth Carolina website, available from
http://docsouth.unc.edu/nc/polk90/bio.html.

2L Eugene Butler, “A Year by Year History of Progigesarmer Company (later Southern Progress) from
Its Origin in 1903 to 1968,” TMs, 1903-1913 Sectiéolder 29, Box 7, Eugene Butler Papers, Cushing
Memorial Library, Texas A&M University, College Sitan, Texas, 1.
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launched in the United States from 1885 to 1905ubiike more than half of them that
folded or merged, it survived and continued to gitsweadership® In fact, through its
influence, Polk advocated for major changes in faghm North Carolina and for
advanced agricultural education across the regiteworked alongside Stephen Lee,
Mississippi A&M College’s first president, to eslish land-grant agricultural schools
and extension services in every southern $tate.

After Polk died in 1892, ownership of the publicatitransferred to his wife until
her death in 1901. Her estate sBldgressive Farmeto the publication’s business
manager and her son-in-law, J.W. Denmark. Twosykder he sold it to its twenty-
three-year-old editor, Clarence Poe, and four itoredor about $7,300. By that point,
the newsletter’s circulation had fallen 70 perdemin a high of 20,000 at Polk’s deéth.
Poe was passionate about the education of rurarehj who often had as little as a few
months of schooling a year. Families needed therlaf their children, but Poe saw this
as shortsighted. An education meant more optiates in life, and he thought an
educated population was better for society as devhBy 1908, Poe had increased
Progressive Farmes circulation to 36,000 when he merged it with Mssippi’s

Southern Farm Gazettereated by Tait Butler. Butler, the first veteny professor at

2 John Tebbel and Mary Ellen Zuckermaihe Magazine in America 1741-19@0ew York: Oxford
University Press, 1991), 68.

% Eugene Butler, “Progressive Farmer's Educationak&de,” TD, Folder 9, Box 7, Eugene Butler Papers,
Cushing Memorial Library, Texas A&M University, Gege Station, Texas, 2.

24 Eugene Butler, “A Year by Year History of Progigesarmer Company (later Southern Progress) from
Its Origin in 1903 to 1968,” TD, 1903-1913 sectifw|der 29, Box 7, Eugene Butler Papers, Cushing
Memorial Library, Texas A&M University, College Sian, Texas, 1; “Publications Purchased By
Progressive Farmer,” TD, Folder 32, Box 7, Eugen#ds Papers, Cushing Memorial Library, Texas

A&M University, College Station, Texas.
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Mississippi A&M (now Mississippi State Universityyas also a champion for farmers
and was adamant about their education, much like &a Poé&?

Progressive Farmemaintained a unique system with two separatecediti
Clarence Poe continued to edit the eastern edition North Carolina, while
Mississippi’s Tait Butler maintained the westerrepwhich was really only a renamed
Southern Farm Gazettdn 1908 they relocated The Progressive Farmengamy’s
printing plant to Birmingham, Alabama, a more cahliocation that had extensive rail
service, and three years later, the company madsetlitorial offices to the city. From
Raleigh, North Carolina, Clarence Poe continueguide Progressive Farmer Company
until 1953, but it was the Butlers who became fymhtrenched in the company. Eugene
Butler followed his father into the business in 1%k an assistant editor. He had
graduated from Mississippi A&M in 1913 and toilext four years extending his
education both through actual farm labor in Migpiss Tennessee, and Arkansas and
through coursework. At Cornell University, he esadra second bachelor’s degree, and
then he received a master’s degree in agronomyanitinor in journalism from lowa
State?®

In 1922, Eugene Butler moved to Dallas, Texasyversee the Texas edition of

Progressive Farmeran outgrowth oThe Texas Farmern newspaper the company had

% Emory CunninghanEighty-Nine Years of Service in the South: TheySibthe Progressive Farmer
Company(New York: Newcomen Society, 1975), 8-11; Johnu®gnd Gary McCalld,ife at Southern
Living (Baton Rouge, LA: Louisiana State Universip00), 23-24; Tebbel and Zuckerman, 68; Butler,
“Progressive Farmer’s Educational Crusade,” 2,1@leB, “A Year by Year History of Progressive Farme
Company (later Southern Progress) from Its Origih903 to 1968,” 1903-1913 section, 6.

% Lin H. Wright, Shy Giant of the SoutStarkville, MS: Mississippi State University, 1886-7, 49:
Carolyn Green Satterfield, “An Interview with FowlBugger,” TDS, 18 July 1977, Folder 50, Box 2,
Southern Progress Archive, Birmingham, Alabama&utler, “A Year by Year History of Progressive
Farmer Company (later Southern Progress) fromiigi©in 1903 to 1968,” 1903-1913 section, 7-8.
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purchased in 1913. Eugene Butler stayed in Tdxasighout his career, even as he
climbed higher in the company’s management. Afterfather’'s death in 1939, he
became a member of the executive committee andviberpresident of the board of
directors four years later. When Clarence Poeegtin 1953, he officially handed the
reigns to Butler, whose family now had both primawnership and management of
Progressive Farmeand its editions. Eugene’s son Britt, continuiing family tradition,
also joined the company after he graduated witivihengineering degree from Texas
A&M. %" Eugene Butler remained president of the compaii} 1068, but even “as late
as 1984, as he approached 90, he still put inl avkek at the office, still counseled with
Texas farmers about their land, crops, and livéstad still wrote occasional editorials
for Progressive Farmet?® He maintained a connection to the company uigtibleath,
six days before his 16'birthday?°

Over the course of its historlProgressive Farmeadvocated for better farming
techniques, more federal funding, and improvechgwonditions for families. Its
advertising staff promoted its regional approasfenecoining the phrase “The next half
century belongs to the South” in the 1940s. Acrwydo advertising executive Oscar

Dugger, the company had few impressive market fadtbopromote to advertisers, but

2" Wright, 7-8; Logue and McCalla, 24; Eugene Bu@ellection Finding Aid, Cushing Memorial Library,
Texas A&M University, College Station, Texas.

2 \Wright, 72.

29 Eugene Butler Collection Finding Aid, Manuscriptivision, Special Collections Department, Mitchell
Memorial Library, Mississippi State University, 8uaille, Mississippi; Eugene Butler, “A Year by Yiea
History of Progressive Farmer Company (later Sautfogress) from Its Origin in 1903 to 1968,” 1903
1913 section, 6.
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they could sell to emotions by “bear[ing] down @e trusading factor of the magazine...
glorify[ing] the philosophy of Dr. Poe and Dr. Bet/"*

By 1930,Progressive Farmehad as many as one million subscribers, following
the national magazine trend of pushing circulatigares as high as they would go. In
fact, the magazine had the highest number of pdbdibers of any publication in the
South when its circulation hit 1.8 million in 194As a comparisorCosmopolitarand
Collier's had already reached a million subscribers by 1848 theSaturday Evening
Postwas on its second million. These soaring circatanumbers were possible because
of “low prices, efficient distribution, relevant ikatial material, and attractive
illustrations,” but pleasing advertisers becameemoportant as they supplemented
more and more of the actual publication cddktimately, the dependency on enormous
circulation numbers for favorable advertising rgtesved unsustainabldn addition to
other regional farming newsletteRogressive Farmecompeted against larger media
companies, which often had holdings in the farnsiegtor:*

After the poverty-stricken years of the Great Dspiren and the social upheaval
of World War I, the Progressive Farmer Company aagpecific problem with its
audience. The number of farm famili®pgressive Farmes bread-and-butter, was
declining. More and more southerners were leathedand for manufacturing jobs

available in towns and cities across the coun8mnall-scale farming was becoming

economically unfeasible, as wBsogressive Farmeés audience growth. Still throughout

%0 carolyn Green Satterfield, “An Interview with Osddilton Dugger,” TMs, 22 June 1977, Folder 50,
Box 2, Southern Progress Archive, Birmingham, Ataba?2.

31 Eugene Butler, “A Year by Year History of Progigesarmer Company (later Southern Progress) from
Its Origin in 1903 to 1968,” TD, 1941 section, F@l®80, Box 7, Eugene Butler Papers, Cushing Meroria
Library, Texas A&M University, College Station, Ta 1. Logue and McCalla, 25. Tebbel and
Zuckerman, 79, 141.
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the 1940s and into the 1950s, the publication piexvifellowship for farmers weathering
the tough times. It continued purchasing simiganfing newsletters and expanding its
readership, acting as a “vigorous and sometimesetiaroponent for the Soutff.”This
track of growth came to an end by 1958. In one PPeagressive Farmes advertising
revenue dropped 12.5 percéhtCompany leaders saw the handwriting on the wall.
They needed a means to capture the subscribesdaedisers they would lose in the
coming years.

Progressive Farmewas only a small part of a much larger natioredr By the
1950s, the magazine industry in the United Statesaxperiencing phenomenal change.
First, an influx of advertising revenue and cirtiga figures occurred. The $725 million
of advertising in 1955 was almost double the figuoen 1946, and magazines were
“distributing more single-issue copies than theezenpeople in the natiori*

Urbanization meant more people had access to nutnecptions. Rising consumption of
such items as cars and appliances helped fostertaing demand, and the expansion of
leisure time provided Americans with more timeead magazines.

But a crisis rapidly followed this boom. Natiomalblications found themselves
competing for advertising revenue with televisiomédosing. With newspapers and
radio, magazines had enjoyed an advantage of al\@gperience through photography,
artwork, and design elements, but television prediommediacy for viewers and

advertisers that magazines could not offer. Ulbams publications such &ollier’s,

32 Cunningham, 16.

3 Eugene Butler, “Sixty-Fifth Annual Report of theeBident of Progressive Farmer Company,” February
1969, Folder 41, Box 2, Southern Progress Arcldianingham, Alabama, 2.

34 Tebbel and Zuckerman, 244.

% |bid., 244-245.
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Look Life, andSaturday Evening Posigan failing, often because established
magazines were unprepared to negotiate the chamgjes marketplace. In one month,
December 1956, bot@ollier's andWoman’s Home Companidalded, an ominous sign
to magazine publishers. Advertisers were increggipicky about wanting a specific
and loyal audience. Americans during this timequekwere also becoming more
individualistic after the focus on service and fl@si during World War 1l and the
postwar years. The late 1950s and early 1960savpasiod of increasing wealth,
suburbanization, and leisure activities, and remadeught publications that recognized
the changes. Also, the very paper on which magaaiere printed became more
expensive, and postal rates were rising. As dtrefall these factors, smaller, targeted
audiences became more important as mass-circulaiiniels of publication faltered.
One of the most successful areas of specializatasin regional magazines
because they had ready access to a readership andarket for advertisers. The
concept began with Southern Pacific Railroé&imsetn 1898, which promoted travel in
the western states. Another early example Yiaatkeemagazine, which launched in
1935 in New Hampshire and focused its efforts anlifiestyles of the Northeast.
Regional publications saw significant growth in 1860s; more than sixty such
magazines sprang up during that decade alone. Jdmsrally mimicked consumer

magazines in style but often had the backing omillexs of Commerce or city and state

3% Eugene Butler, “A Year by Year History of Progigesarmer Company (later Southern Progress) from
Its Origin in 1903 to 1968,” TD, 1956 section, 1EZvid AbrahamsoriMagazine-Made America: The
Cultural Transformation of the Postwar Periodid@resskill, NJ: Hampton Press Inc., 1996), 3, 49;
Tebbel and Zuckerman, 244-247; Steven Wadts Playboy: Hugh Hefner and the American Dream
(Hoboken, NJ: Wiley, 2008), 3-4; Carolyn Kitdhages From the Past: History and Memory in American
MagazinegChapel Hill, NC: The University of North Carolifress, 2005), 9; John Quenelle, “The Story
of Southern Living: A Man Plus an Idea,” MSs, 2481987, Southern Progress Archive, Birmingham,
Alabama, 63.
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governments. Other examples of successful regudaications aré&lew YorkAtlanta,
andTexas Monthly’

Magazines for southerners were not a new phenomehosm Sunny Souttarried
fiction and non-fiction pieces from 1875 until 190dncle Remus’s Magazinkunched
in 1907, published poetry and illustrated storaesyvell as editorials. In 1905 both
Trotswood’s MonthiyandTaylor's Magazinestarted publishing, and they lasted long
enough to merge before ceasing publication in 18duthern Magazinaffiliated with
the Daughters of the Confederacy, ran from 193W&7 in Wytheville, Virginia. But by
the early 1960s, no national magazines were puddisielow the Mason-Dixon line, and
if they did mention the region, often it was in tantext of the traumatic events of the
civil rights movement. White southerners werehia mood to read about something
other than rac&

A component to the prosperity of regional publioati was the pervasiveness of
travel in the United States. Americans had sufféifeecen years of economic hardship
and war and were eager to experience the boomisigvpoeconomy. Travel was also
easier, as more families had cars and could sbfiken their own across America’s new
and improved highway$. Beginning withHoliday magazine in 1946, periodicals that
primarily focused on travel poured onto the sc&ne.

Company leaders at Progressive Farmer were awdinesd changes, and they

sought to create a magazine that would help thenpete in the changing marketplace.

3" Tebbel and Zuckerman, 258-259; See also: “Aboutkéa Publishing,” http://www.yankeemagazine.
com/about/index.php.

% Quenelle, 62-64.

¥ Richard K. Popp, “Magazines, Marketing, and th@&nuction of Travel in the Postwar United States”
(Ph.D. diss., Temple University, 2008), 3, 280.

“%|bid, 149.
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They intended to address both advertising and aadishifts, as well as to diversify their
readership beyond farm publications. They were &g in Birmingham, Alabama,
perhaps the epicenter of contentious civil rightsszement stand-offs. This influence

was another factor in the kind of magazine Progredsarmer Company launched.

A Precursor to the 1960s

The 1960s wreaked havoc on a variety of societahadhat white southerners
embraced. The decade had a profound impact orakigxuace relations, and the role of
young people. Baby-boomers went off to collegeedration filtered into the dimmest
recesses of American life, and women became incigigidiberated to explore careers
outside the home. The square kids from the senilglave It to Beaver” homes were
changing the rules. But, if the 1960s in the Whi&tates was a time of rapid social
transformation, the seeds of that change weregiantthe 19508"

The postwar years brought prosperity to many Anagisc the number of families
joining the middle class in the 1950s was incregsinthe rate of more than a million a
year. These families could afford to buy their dwames, often in the suburbs, and then
furnish them with plenty of modern appliances. yheuld purchase cars, and then
travel on vacations in their leisure time. As sojrthings to come, the first Holiday Inn

opened in 1952, and Ray Kroc began franchising Mais fast-food restaurants in

*! David HalberstamThe Fifties(New York: Villard Books, 1993), 473.
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1955. Both chains appealed to the mobile, subuidrariies with a little extra money in
their pocket$?

The swell of children born to post-World-War-11 Anea was beginning to come
of age in the 1950s. By 1956, 13 million teenadpad a yearly income of $7 million, a
26 percent rise in just three ye&tsThey had disposable income, which they oftenspen
on music. Elvis was just the handsome face t@geitrend of white teenagers listening
to integrated music. White musicians, like Ehgs;opted black beats, but for the first
time, African American musicians were also begigrtim have nationwide appeal.
“Chuck Berry, Little Richard, Sam Cooke, Ike Turn@nd Fats Domino were now
integrated into the white hit-chart$'” This exposure was one way African Americans
were beginning to fight their way into mainstreamaisty.

Television revolutionized 1950s America. By thel@f 1952, there were 19
million television sets, only the beginning of ahaological transformation. It allowed
millions of average citizens to see their politigan action, to watch Elvis gyrate, and to
witness sporting events from thousands of milesyawidough radio had united listeners
from one side of the nation to the other, televissombined both sound and images,
allowing viewers to actually witness events witkittown eyes. One of the most
profound results was that even the middle-classenhbther cocooned in the whitest of

white communities had to turn off her televisiohteeignore the racial upheaval of the

1960s™

*2Halberstam, 163, 170, 176, 587.
*3 Halberstam, 473.
4 Halberstam, 692.
5 Halberstam, 195.
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In the years after World War I, African Americaoscame increasingly well-
organized in a fight for social, political, and aomic equality. Two events during the
1950s were critical to the civil rights movementloé 1960s. The first was the Supreme
Court’'sBrown v. Board of Educatiodecision of 1954, which eliminated any legal
justification for so-called separate-but-equal stimgy. The ripple effect continued
decades into the future and was the beginningeofa$t massive white stand against
integration. Many southern states ignored thesii@eiand attempted to continue to deny
African American students proper educational fugdind access to adequate schools.
Other southern communities flat-out denied the @uitthof the Court by reinforcing
strict segregation codes in all aspects of daiéy from the patronizing of businesses to
holding political office and voting to attendinglgic schools. David Halberstam in his
tomeThe Fiftiescalled theBrowndecision “the single most important in the decéke,
moment that separated the old order from the nalhafped create the tumultuous era
just arriving.” He also emphasized the impacthef tourt decision on journalists, who
now had a moral responsibility to document racistdmination before the nation’s very
eyes on the television scre&hn.

The second event critical to the civil rights mowsnwas the Montgomery bus
boycott. “Four days after the Supreme Court hdedronBrown, a black leader named
Jo Ann Robinson wrote a letter to Montgomery’s miggding him of the growing
resentment blacks felt about their treatment orbtises, reminding him that more than

three quarters of the system’s riders were blackmaentioning the possibility of a

4 Halberstam, 423-424.
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boycott.”’ African American leaders in the community deciiteslas a hardworking
seamstress who was the perfect candidate for #ikenge of targeting the legality of
segregation on public transportation. After Roaek® arrest in December 1955, “the
obvious response was a boycott” that lasted neayar and involved great individual
sacrifices and meticulous organization. Carpoliésva@d African Americans who could
not walk to their destination to take a ride in sbining other than a city bus; since
African American residents largely kept the busesing, the strike was not only a
visible challenge to the system of racial oppressiot also a pain in the city’s budget.
Out of the Montgomery boycott came a pattern ftacking the status quo economically
and confidence that African American communitiegldde quite successful in their
challenges, but, perhaps most significantly, Makrtither King Jr. earned his stripes in
Montgomery. The civil rights movement gained aefaad a leader who would prove

monumental to the cause in the years afitad.

Race in the American South

During the midpoint of the 2bcentury, socioeconomic changes were sweeping
across the American South. Agriculture, which badn in decline, had become a dead-
end for small-time farmers, who could no longer makliving by working their land.
Urbanization, particularly after World War Il, medhat cities were growing, while the

population of small towns began to shrink. Loaad atate governments acknowledged

47 Halberstam, 545.
8 Halberstam, 562.
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the promise of industry jobs and actively recruibediside investment. Manufacturers
increasingly saw the savings in moving companieshsavhere the cost of operation and
living was cheaper and labor unions were nearlyexstent. Many veterans from
World War 1l and the Korean War were able to attealleges and universities—or at
least send their children to college. This invesitrin education provided an entire
generation of young people with expanded careeorbppities. These economic
changes, in turn, allowed more people access tmldienclass lifestyle than ever
before?®

One group of Americans remained on the outsideihgpia. African Americans
had suffered more than two hundred years of slaaedya brutal civil war, only to find
themselves still fighting racial oppression durthg 1960s. Their activism during the
civil rights movement was the most public and cohteis part of a struggle undertaken
by generations of African Americans, from abolitiorthe Civil War to the rise of Jim
Crow segregation during the 1880s and 1890s. Tueils were comprehensive, from
gaining the right to vote to being able to testifycourt and buy houses in whatever
neighborhood they chose. In short, they wanteddmee rights of citizenship that all
other Americans held.

Segregation was a system of both laws and custioatsdstricted African
Americans from full citizenship. White Americanachalways had the economic, legal,
and social upper-hand, and segregation helped ittaimathat control. Though it existed
in towns, cities, and counties across the coutitrg,system was particularly rigid in

areas where the majority of African Americans liveiche American South had high

49 Quenelle, 56-58.
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African American populations, a holdover from thegle-scale agriculture of the early
19" century that required the cheap labor of slavesder to make a small percentage of
whites extraordinarily wealthy. Segregation alssdme more stringent during the
Reconstruction years, as whites sought to regaicontrol they had lost during the Civil
War. The whiteness of one’s skin became a crié@tabr in full citizenship in the United
States. As blackness became the skin color odkand economic exclusion, whiteness
became the non-color, the neutral standard thatigged full participation in the United
States. Where whites assumed a race neutralguditiose of color in the country were
keenly aware of the differences in acceptatice.

Race relations in the American South were partibuteaumatic. There white
southerners reacted en masse to the socioeconbamges around them. African
Americans had been part of the social order of rab#te region since its earliest days;
yet, many whites sought to construct a cultureamdlentity separate from that past.
“White southerners created their modern senseavhdlelves as different, externally,
from the rest of Americans and different, intempaltom African Americans, at the level
of culture.”® Using cultural artifacts, such as literature amnsic, to unify them, white
southerners collectively looked past Reconstructiod the Civil War to a time they
imagined to be free of racial tension: the antelmelSouth. They turned the Civil War
into a noble fight over culture, in which the inthied Yankees intended to overrun their

superior agrarian way of life with roots to anci@reece. In this way, southerners could

* Grace Elizabeth Hal@jaking Whiteness: The Culture of Segregation inSbath, 1890-194(New
York: Vintage Books, 1998), 21.
*! bid, 10.
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blame the Yankees for poverty after the Civil War,the decline in their way of life,
and for brewing racial tension.

In contrast to the 1950s and 1960s, the antebefauth of their creation was a
time of beauty and peace, where everyone knewrtismoplace and accepteditWhite
southerners who had little else in common couldewwith this ideal in mind, largely
with the help of cultural artifacts, such as thegtDixie,” the Confederate flag, and the
book Gone With the WindFrom Texas to Georgia to North Carolina, whdatkerners
created a separate culture based not on share-aay experiences but on an ideal;
they belonged to a fraternity of likeminded people valued their way of life as
superior to and separate from American culturee gdwer of such a bond should not be
underestimated— individuals have been willing teegiip their lives over allegiance to a
community of people, most of whom they will neveee know?® In uniting around a
past that ignored African Americans, white soutkesrexcluded them time and again,
not just in the physical spaces of restaurantsbaisthess but also in the ephemeral world
of identity, in seemingly harmless places Ieuthern Livingnagazine.

Even some white southerners who claimed to sympathith African
Americans, calling for fair treatment of them, ulghtlhe idealistic notion that separate
but equal facilities were possible and beneficxalAfrican Americans. African
Americans were entitled to their own doctors andykers, business districts, and schools,
but they were better off as islands, kept to théwese Eugene Butler with Progressive

Farmer Company even danced circles around reatitythis argument:

52 i
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When the U.S. Supreme Court in 1954 ruled thatofil could not be registered

in the public schools on a basis of color, PROGREEFARMER joined 90%

of the white people in the South in being opposgeiistruling....It seemed

entirely irrational to say that schools for blaeksl whites equal in facilities and
quality of instruction, the only difference beirgetcolor of its students, were
discriminatory. This, in essence, made black skshooequal only because their
students were black. This, it seemed to us, tarb@sult to black citizens.
In other words, what was prejudiced veadling the separate but equal doctrine unequal,
not the actuality of it. This belief assumed thaeparation between races allowed, or
even ensured, equality. It is unclear if Butletuatly believed African American
children receiving fewer years of instruction imwded classrooms in ramshackle
buildings with nearly non-existent state fundingsveamparable to the educational
experiences of white children. Regardless of hwangly he believed this theory, the
fact that he argued it passionately iRragressive Farmeeditorial suggests that he was,
at a minimum, willing to publicly advocatet.

African Americans chipped away at segregation tghocivic and church
organizations, through legal challenges, and, byl®60s, through social
demonstrations. While the old order crumbled, mahite southerners were oblivious,
by both choice and ignorance. When demonstraiomged in their communities, some
of them were completely blindsided, having convithttgemselves that African
Americans were either incapable or unworthy of titizenship. A few white

southerners saw the inevitable, that a peopleonllf be oppressed for so long, and they

applauded the coming change. Others saw the claamthdecided they would do

** Eugene Butler, “The Progressive Farmer CompangtiscBtional Crusade,” TD, Folder 9, Box 7, Eugene
Butler Papers, Cushing Memorial Library, Texas A&Miversity, College Station, Texas, 11.
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whatever it took to make sure African Americansarévad a chance at equal rights.
Many more white southerners were somewhere in letilee two extremes.

During this upheaval, state leaders, such as RasseB of Mississippi and Orval
Faubus of Arkansas, bellowed racist remarks far then political gain. They claimed
states’ rights gave their constituency the freedomhecide the integration of state
institutions, like public schools, without interégrce from the federal government. This
sort of governmental chaos existed from the higleests of state governments down to
the smallest local councils. In many places, thg yudges, sheriffs, and politicians who
could have mitigated the confusion only riled ugatly tenuous situations. Media
outlets in the region were also complicit; theyetgrcovered African Americans, and
often ignored or obscured the injustices agairenth

Many white southerners believed the rhetoric thatfederal government was
wrongly interfering in state and local matters,hy@gas because they heard little else or
because they wanted to believe that the loss oftheontested place at the top of the
social hierarchy was someone else’s fault. Chandesorienting and difficult to accept,
particularly when it means the end to a way of likdost white southerners probably
would have continued with their social, economiaj &gal superiority had they not been
forced to change. In a fractured community likenBhgham, Alabama, in the 1960s,

this change was a particularly bitter pill to sweall

%5 Jason SokolThere Goes My Everything: White Southerners inAhe of Civil Rights, 1945-197Blew
York: Knopf, 2006) 6-9, 57.
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“Bombingham”

In 1871 northern investors, specifically Unitedt8saSteel, established the
community of Birmingham located in the southerntifdits of the Appalachian
Mountains. The town quickly blossomed into a dityt with rapid growth came “a
lingering black smog so thick that streetlighteafburned during the daylight hours”
Such a description hardly resembles a southerm, idied “except for the heat of its
summers and the accents of its people, there tti@sii Birmingham that was
reminiscent of the South of Margaret Mitchell,” tathor of the Civil War historical
fiction Gone with the Wind’

Atlanta, Georgia, only 150 miles east from Birmiagh was its economic rival
until the mid 28' century. While their populations were comparahl&950 with
Birmingham at 326,037 and Atlanta at 331,314, Bighiam’s economic growth, largely
based on mining, stalled in the 1950s, while Ad&ntnore diversified economy
prospered. By 1960 Atlanta’s population outnumddéemingham’s by 150,008
Industry expansion in Birmingham “declined from $8&lion in 1960 to only $11
million in 1962.°

Atlanta was also the city “too busy to hate,” wiliemingham struggled with

race relations. Its economic downturn compound@&ssdensions in a city already

¢ william D. Barnard, “Introduction,” irBirmingham, Alabama, 1956-1963: The Black StrudateCivil
Rights ed. David Garrow (Brooklyn: Carlson Publishin§89), xi-xii; Jonathan S. BasBlessed are the
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deeply divided along class and race liffe§he executives who “managed the iron and
steel industries, the insurance companies, thidegiland the banks,” lived just over the
mountains from Birmingham in Mountain Brook, “thigleth wealthiest city in the nation
in 1960 with a median family income of $14,689.1n sharp contrast, African
Americans in Birmingham’s Southside neighborhooly aweraged $1,500 a ye%4r.
Racial segregation forced most African Americane menial labor, while only three
percent of whites held such jobs. The median gétarAfrican American families was
$3,000, half that of whites, and African Americdimsshed a median 7.7 years of school
as opposed to whites’ completion of 12.5 y&ar3he disparity had improved little by
1970 when 96 percent of the city’s poor blacks @&¢ercent of non-poor blacks still
lived in low-income areas of the city, while onl¥ percent of the city’s white poor and
26 percent of its white non-poor lived in thoseghéiorhood$?

The incongruity was striking. While downtown Birmgham struggled
economically, Birmingham’s suburbs were “[ijnsuthia the thickly wooded and
landscaped subdivisions,” where residents:

sought the comfortable and safe suburban ideal &pba set forth bouthern

Living, the middle-class magazine of the New South ediit@&irmingham. Just

as the visually rich pages of the glossy monthlyldanvite its readers to escape

into an ordered and secure world, political indejete suggested that
Birmingham'’s suburban middle class could escap@tblelems of urban lifé>

9 Glenn T. EskewBut for Birmingham(Chapel Hill: University of North Carolina Pred4€97), 10.
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Keeping their distance from Birmingham, these whimmunities refused annexatith.

Rigid Jim Crow segregation was an impenetrableasbarrier between races.
Many whites in Birmingham were so accustomed te fthustices of Jim Crow customs,
laws, and etiquette” that they hardly noticedTihe more extreme element resorted to
bombing African American homes and businessesdtept the racial order, to keep
African Americans in their appropriate jobs andgmorhoods, literally forcing the
separation of racés.

Until local sit-in protests in 1960, Birminghami®tibles largely existed under
the national radar. Birmingham’s African Americammunity, like many in the South,
was split over how to handle segregation, with samenbers pushing for direct action
measures and others desiring slower, less consiayehange. Some professional
African Americans, with perhaps more to lose ecoicalty, hesitated to provoke the
white power structure. Others were frightened frautward participation by police
commissioner Eugene “Bull” Connor and his violamrtd often unpredictable, police
force®®

At the local level, Reverend Fred Shuttlesworth W&sorganizing force for
working-class African Americans. “Self-confidemtchaggressive,” he was an active
figure in Birmingham'’s civil rights movement, hahg to build a grassroots network

among the city’s poor through his organization Attebama Christian Movement for
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Human Rights (ACMHRS? In giving these African Americans a space in iz
organize, he “kept alive a flicker of black protesBirmingham throughout the late
1950s and early 1960s" while Birmingham remained out of the national signt.”
When theNew York Timesent reporter Harrison Salisbury to cover theystdr
Police Commissioner Bull Connor arresting sit-imdastrators in the city, Salisbury
“couldn’t believe Birmingham.” Some residents “dréweir curtains when they talked to
him; some talked only elliptically; others wouldtétk at all.” Salisbury’s story on the
city ran April 12, 1960, on th€&imes front page with the headline “Fear and HatredpGri
Birmingham.” The story described the situatiorBirmingham as Salisbury saw it:
Every channel of communication, every medium ofumbinterest, every
reasoned approach, every inch of middle grouncdbkas fragmented by the
emotional dynamite of racism, reinforced by thepylhe razor, the gun, the
bomb, the torch, the club, the knife, the mob,gbkce, and many branches of the
state’s apparatus....Telephones are tapped, orithégar of tapping. Mail has
been intercepted and opened.... The eavesdroppenfdineer, the spy have
become a fact of life.
TheBirminghamNewsresponded to th€&imes story by running it two days later on the
front page with the headliné&Néw York TimeSlanders Our City—Can This Be
Birmingham?,” giving white readers yet another esecto overlook the problems of their
city.”
During the 1960s, several newspapers operatectioityy TheBirmingham

News owned by the Newhouse chain, was the afternoparpavhile Scripps-Howard’s

Post-Heraldwas smaller and generally more inflammatory oniseae of race relations.
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Northern companies owned them both but gave thetored freedom, and they were
even printed on the same presses. Overall, theydited the separation between news
and opinion,” but the newspapers also “wantecklittiore than to protect business
interests and promote the image of a city moving/éod in harmony, even if it meant
downplaying the huge racial fault line looming retroad ahead’® Covering the
African American community was left to the thirdwspaper, th&irmingham World
owned by the African American Scott family of Attan

In 1962 Shuttleworth’s ACMHR joined students toigasa boycott of retail
stores to desegregate “lunch counters, rest roanasdrinking fountains,” and to
improve employment opportunities for African Amems. The boycott succeeded in
reducing downtown business by about forty peradintctly hurting white merchants.
To punish African Americans for the boycott, theyGTommission removed $45,000
from the surplus-food program, thereby woundingpberest members of the
community’®

Until 1963 national civil rights organizations haificulty operating in
Birmingham. The state legislature had banned #woNal Association for the
Advancement of Colored Peoples (NAACP) from Alabam&956, and the Student
Nonviolent Coordinating Committee’s presence wasstrong in Birminghani?
Shuttlesworth attracted attention from national roers of the movement with ACMHR.
At this time, Martin Luther King, Jr. was lookingrfa success after his embarrassment in

Albany, Georgia. Shuttlesworth, in turn, recipri@chbecause he thought national
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groups, specifically King’'s Southern Christian Leeship Committee (SCLC), would
bring notoriety that would force social and econorfiange in the communify. In
1962 Shuttlesworth advocated that the SCLC join ABMn additional demonstrations
in Birmingham, and he and King began planning tarhsa campaign to begin in the
spring of 1963. They called the plan Project C seteduled it to coincide with Eastér.

Dissent in the city during Project C grabbed inational attentiorf! Chaos
reigned with downtown demonstrations, two competitg governments, and Bull
Connor’s use of fire hoses on protestors, includinitgdren’® It was during this time that
King wrote “Letter from Birmingham Jail,” which santonsider to be “the most
important written document of the civil rights peet era and a widely read modern
literary classic.”® As Martin Luther King said in a 196@memagazine article: “It was
the year of Birmingham...when the civil rights issugs impressed on the nation in a
way that nothing else before had been able td*¥o.”

The purpose of the 1963 demonstrations in Birmingkas to elicit as much
publicity as possible, to shock people around thddninto finally understanding the fear
of everyday African Americans in the city. Fortbisan Glenn Eskew, much of the

violence captured in the media looked worse thagatly was, but it “symbolized the
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historical brutality behind race relations in thigy.¢3! If the intent was truly to force the
American government, as well as citizens throughio@icountry, to pay attention to the
woes of African Americans in Birmingham, the tacertainly succeeded. The camera
coverage also played an important role in convipaiarthern whites that Jim Crow
segregation was real, immediate, and terribly unjt&ny suggestion by southern whites
that their Jim Crow laws and lifestyle were motagjal, or practical, or that the South’s
Negroes were fundamentally happy, was demolishetidjmages® This realization
“awakened the middle-class conscience” and madteg/butside the South much more
concerned about racism in the region. Presiddmt 5o Kennedy said that the events of
Birmingham “have so increased cries for equalit tho city or state or legislative body
can prudently choose to ignore thef. The media scrutiny helped turn the tide of public
opinion in communities across the country.

Television portrayal of the civil rights demonstoats specifically affected
Birmingham residents:

To see what they had not been able to witnesstivdin own eyes, white and

Negro Birmingham residents were forced to turn etwork television news,

where, in short but powerful black-and-white imapasked into the fifteen-

minute news programs, the myth of law enforcemaiility and restraint was

exploded®
The advantage of television coverage was that#fitst time, African American

residents did not have to participate in the derratisns to witness the violence.

African American reporters had been unable to ceueh violence, for risk of their own
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safety, for years, and mainstream newspapers hgelyagnored racial issues in
Birmingham. But television news reflected the A&m American experience and
brought the issue of race relations to the fordfréfor the first time, the events were
absolutely undeniable to both African Americans aites in Birminghant>

As the city’s struggles gained more national attentiocal residents on every
side of the race issue felt pressure. Many whiteens had become obsessed with the
criticism of the city’s image, making them “defevesiand willing to lash out at any
negative portrait of their hometowf®” The city was losing investment, revenue, and
population, affecting both white and African Amenmccommunities. The police force
was largely thought to be out of control, beatingtery men, women, teenagers, and the
handicapped, not to mention African Americans, wigoe considered “inferior beings,
singular manifestations of a monolithic ma&s.Commonly regarded as ground zero for
racial violence, no place suffered from “racialgiem as great as in Birmingham, which
produced the most fierce of the country’s batttescivil rights. Birmingham was
America’s Johannesburd® Violence frightened not only African American idents
but also any white moderates willing to speak @atiast segregation. Radical anti-
Semitism was on the rise, threatening the Jewighilption, and the fear of communism,

a direct result of the Cold War, made honest puiBcussion of community issues
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nearly impossibl&® Any person with views not conforming to the maieam was at
risk of economic sanction or outright violence frarhite southern radicals.

Adding to the confusion in Birmingham, the city wagserating with two
governments, the newly-elected mayor and city chuas well as the members of the
previous administration who refused to leave offidéis infighting tore a hole in the
political infrastructure, providing little guidanéer white residents on how to handle the
local demonstrations. The Senior Citizens Committeade up of eighty-nine local
businessmen, many of whom directly felt the effe¢t®st downtown revenue, filled the
gap in leadership by seeking negotiations with@sinl American leaders. Secretly, they
hashed out a deal with protestors that ended t68 d®monstrations. Though the
specific individuals involved in the negotiation mt@innamed, thBirmingham News
listed seventy-seven of the organization’s memhbdesv days after the protests ended.
The names included tid¢ews’own publisher Clarence Hanson and the editoref th
Birmingham Post-HeraldJames E. Mills?

After a few months of relative peace, the violehitea crescendo in the fall of
1963. On Sunday, September 15, 1963, a dynanagt killed four African American
girls at Sixteenth Street Baptist Church. “As phioners and police pulled the bodies of

innocent children from the rubble, an angry crowdlack bystanders formed around the
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scene.” Violence consumed the city and “riotingkar out.®*

Once again, race divided
the city.

Birmingham, notorious for decades of racial viokeand discrimination, has long
been bound to its civil rights image; yet, histar@avid Garrow asserted in 1989 that
one area of weakness in civil rights historiograpiag the thorough investigation of
Birmingham’s role in the movement. “Greensbordnteand St. Augustine, as well as
Little Rock, Tuskegee, and Memphis, all have béensubject of at least one significant
book-length study, but the local aspects of Birrheng's civil rights experience have not
yet received extensive published attentith Ple sought scholarship that would focus
specifically on how the movement operated at tealltevel.

Since that time, historians have combed throughynagpects of the city’s
troubles, from its weak leadership to the divismathin its African American community
to its faltering economic situation. These scholave examined the civil rights
movement from within the city and as a part ofldrger national strategy, and they have
discussed the roles of local politicians, religitemsders, and the federal government. In
studying Birmingham'’s history and its place in tél rights movement, they have

provided a variety of lenses through which to ustierd racial oppression, violence, and

the fight for equality in the United Stat&s.
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It was during this painful period of Birmingham,adlama’s history th&outhern
Living magazine was born. At a time when the city eathedhickname Bombingham,
when its racial oppression grabbed headlines arthndiorld, and when the inept local
government proved unable and unwilling to enfoiefety for African Americans,
Southern Livingportrayed the exact opposite: a peaceful, apaliportrait of life for
white southerners. It targeted an audience whizpeal to ignore the chaos around
them, and it sought to answer naysayers outsidesthen with a version of southern
identity that contradicted all the bad publicityuch a mission is certainly much more
complex than a simple business decision. In ogbrige apolitical in this specific time
and place, the magazine was also choosing to vetlitewashed story of the South, one
that glorified the Lost Cause, largely ignored aém Americans, and reminded

southerners of all the positive ways in which tiaere exceptional.
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CHAPTER TWO

A new South was emerging during the 1950s. Snmal-farming was failing to
pay the bills; the never-ending grind of plantihgrvesting, and tending livestock was
less attractive than the industry jobs coming ten® and cities across the region. Large
agricultural firms were edging their way into theuth, and as the economy shifted, the
men at Progressive Farmer Company took noticey Vigsved their mission as one of
service to farming families, and they had no intambf deserting them. At the same
time, they recognized that their livelihoods restetkly with the fortunes of agriculture
in the region; it would be wise to diversify. Thieyew very well why southerners were
leaving the country for the city because most efritwere the first generation of their
own families to depart the farm. They had an eomati attachment to the ideal of
farming, but they had a financial responsibilityidok outside of it.

Racial tension was also bubbling to the surfactterAheBrowndecision in
1954, Jim Crow segregation was under attack fronc&f Americans no longer willing
or able to accept injustice. They organized cowmthd attacks to the system and slowly
chipped away at the walls that had barred them fndrite society. It was painfully slow,
this piecing together of some security for themsghand it required many African
Americans to put their very lives on the line. tAsy challenged a system of oppression
that had existed for hundreds of years, they atsletmined the tenuous security of
whites, who were quite intent on maintaining thest quo. This tension was largely
invisible in the pages @outhern Livingtself, but it was visible to the men of
Progressive Farmer, who were keenly aware of tbe ‘igsituation” in the South.
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Internal discussion existed Rtogressive Farmethroughout the late 1950s about
a new magazine launch for suburban, white southgrbet it was the early 1960s that
settled the matter. Birmingham came apart at¢laens, from the beating of Freedom
Riders in 1961 to a push for new city leadershif962 to the Project C demonstrations
in 1963, culminating in the bombing of Sixteenthe®t Baptist Church. The economic
underpinning of the city crumbled, as fewer bussesdocated in the city and downtown
boycotts threatened local businesses. More and mbites left Birmingham for the
suburbs and then refused to allow these commundiagorporate into the city limits.
Vacated neighborhoods suffered as whites couldanatould not, sell or rent their
homes to African Americans, and bombings terrifiddcan Americans who dared to
cross the lines. Fred Shuttlesworth had beenrglol organize African Americans in
Birmingham and was largely responsible for the dowm boycotts, but in 1963 Martin
Luther King and the outside world focused squaoglyhe city. What they saw was not
pretty. In fact, local business leaders like SwyBr were embarrassed. How could they
attract much-needed investment in Birmingham vhthdity having such a hateful
reputation? He helped to organize the Senior €i8zCommittee and pushed for a new
mayor-council system to rid the city of the infarsddull Connor, but the Old Guard
would not budge. In the spring of 1963, the cigyl lhwo city governments during the
middle of the Project C demonstrations. The warks shocked at the mayhem in
Birmingham, and it was into this very environmehsaocial, economic, and political
turmoil thatSouthern Livingvas born.

Southern Livingnagazine was no accident. The process of laug8onthern
Living magazine was a lengthy one, stretching nearlycadke Much debate and careful
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planning went into the decision, and it was not thra the men at Progressive Farmer
Company took lightly. They were cautious about lbey would diversify their
company; they were only willing to invest in prathat they were sure would prosper.
According to Advertising Manager Oscar Dugger,lthench process “slow and
conservative,” because the company was creatirgvanmagazine during a “time when

Life Magazinewas weakening, Saturday Evening Foad folded, and the new Holiday

Magazinerequired lots and lots of money to get into theckl” Progressive Farmer’s
Board of Directors was unwilling to borrow for tegpansion, so the company had to
find a way to contribute its own funds toward daiéication®® The leading men at
Progressive Farmer pondered, queried, and discessed aspect of the expansion, and,
before the magazine’s launch, they were as sutteegtscould be that it would be a hit

with its target audience.

The Men Behind the Launch

Emory Cunningham played a crucial roleéSauthern Living launch. Fresh out
of Auburn University, he was hoping for a job irriagltural journalism when he arrived
at Progressive Farmer Company in 1948, but ingtegdined the advertising
department. He became a rising star, rapidly dhigpProgressive Farmer’s corporate
ladder. Cunningham attributed his success toriterstanding of southern farmers and

his ability to explain their wants and needs taareatl advertisers who had little
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knowledge of the region and its people. Paul H@anningham'’s superior at the time,
noted his intelligence, charisma, good looks, amgleiccable agricultural background.
While Huey was in poor health from 1955 to 1959nQingham fulfilled many of the
duties of advertising director before he officialpceived the title after Huey’s death in
1959. By that time, the company’s president Eudguitéer had his eye on Cunningham,
who was on his short list of young prospects fqarpmanagemerit.

Cunningham had the idea f8outhern Living/ears before anyone at Progressive
Farmer took note. Reportedly, as early as 194Qri@unningham discussed the
possibility of a southern magazine published bytlseuners with Raymond Wiley, the
Dallas advertising sales representativeHmgressive Farmerif true, this would mean
Cunningham forecast the launch more than fifteems/before it actually happened.
Informally, Cunningham promoted a southern lifestylagazine within the company for
years®®

Clarence Poe retired as president of ProgressinadfaCompany in 1953, giving
the title over to Eugene Butler, who immediately@g to find ways to diversify the
organizatior?! Butler had come of age at the company his faffat, had helped found,
and he had climbed through its ranks. He movddaitas early in his career to run the

Texas edition oProgressive Farmerand he stayed there the rest of his life, commguti
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to Birmingham regularly to oversee operations amamunicating by telephone and
interoffice memorandums with employees there daily.

Eugene Butler was knowledgeable about the sodialdil around him during the
1950s and 1960s. For nearly sixty years, from 16282, Eugene Butler wrote
editorials forProgressive Farmemagazine. In them he discussed a number of hot-
button issues of the day, including segregatiosiriguschoolchildren as part of
integration, and civil rights demonstrations. Hasvknowledgeable about politics and
current events, and he was deeply concerned alftmg the region out of poverty. He
favored both economic investment in the South antepting an agricultural way of life,
two ends of a spectrum.

Butler filed away dozens of newspaper clippingeditorials and congressional
testimony concerning integration, education, andipe. Most of them chided
nonviolent protest, criticized the Supreme Courb@isg too liberal, and applauded a
state’s right to determine its own matters, paléidy education. Butler passionately
protected public education, especially for poortevichildren, and he said that using
schools as pawns “to effect social change, withegard to its effect on education, has
been disastrous.” He argued that busing, in pdaicundermined neighborhood schools
and wasted precious resources. What he did noit golenhaps even to himself, was that
the resistanc® social change had been even more disastrousotw @ducation in the

region®
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One editorial in particular that Butler saved wagiten by George Schuyler, a
conservative African American journalist. The eddl about Martin Luther King, Jr.
began: “The assassination of Dr. Martin Luther Kidg tragically emphasizes again the
fact that ‘militant non-violence’ always ends viotly.”®® It was as if King’s death was
his own fault. Even though he promoted non-vio&nhe editorial suggested, King
knew it would spark violence in the end; he shdwdde known better than to challenge
white supremacy in that way. Such an editoriahdcative of the mindset of middle-of-
road white southerners during that time who consdi¢heir own position of intolerance
and indifference as perfectly reasonable, whileaitteons of demonstrators were wholly
nonsensical. They were only too happy to have faicak American journalist reinforce
their position.

Butler also received th&outhern Journapublished in the 1970s by The L. Q. C.
Lamar Society, a rather liberal consortium of seuthjournalists, politicians, and
thinkers committed to aiding the region’s move frtira arguments over race into a
sunnier future. Its members included Hodding GditeWilliam Winter, John Lewis,
Wilma Dykeman Stokely, and H. Brandt Ayers. Bultept three issues of ti@outhern
Journalfrom 1976, a three-part series on the impact sfriguon both public and private
education. Itis not clear whether he supportedotiyanization or simply kept the issues

because of his interest in educatith.
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Butler collected 105 of more than 1,000 of hid@tkls atProgressive Farmer
into a bound book. He intended the sampling toepeesentative of his body of work:
“They cover a wide range of subjects from landuhags, and lynching; colleges, cotton,
and courts; taxes, tenancy, and tractors.” He@eladged that some were “rather
strongly worded,” but their intention was to attdeas and policies,” never
individuals. Concerning his own political viewpgihe wrote:

During this long period my economic and politica@ws have changed from

those of a Woodrow Wilson Democrat to the conseswabf a Ronald Reagan

Republican. For example, in the early years @seadl Democrat, | thought the

states were using the “states rights” argumentvtidastate’s responsibilities.

More recently | have concluded that the federalegoment has gone much too

far in taking over matters that should have beéridehe states.

Interestingly, Butler admitted that his politicaéwpoint had shifted, most likely after the
1960s and integration when southern whites whobiegeh on the liberal edge of
segregationist thinking slid over to a more conagve perspective that called for
protecting a state’s power (to avoid federal magslat Education was an area that
especially troubled Butler. He believed that fogcintegration threatened public
education for all southern children and would fondete children, who could afford it,
into private school&*

According to his editorials, Butler believed tiAdtican Americans were entitled
to the same basic rights as other citizens—théahil vote, a fair judicial system, a safe
place to live, a good education, and the opporgunibetter oneself. The violence of the

day appalled him; he desired peace across therre@iot, racism required no second

thought in Butler’s world. An otherwise honorabted, and gentle man could also

191 Eyugene ButlerEditorial Opinion n.d. but after 1982, Folder 6, Box 10, EugenddBiRapers, Cushing
Memorial Library, Texas A&M University, College $itan, Texas.
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believe that separate but equal was possible—agl fawr. Reading Butler’'s words, it is
as if living, working, and socializing with blaclepple, not just around them, was no
consideration. In his editorials, “the Negro Peshf was the unfortunate burden of the
South, which had the majority of the country’s A& Americans; it was an impossible
situation, to resolve the needs and wants of Afriéenericans while toting the status
quol®?

Butler could not understand why African Americarmsud demonstrate; it looked
like rabble rousing and chaos to him. Reform sth@oime from within the system. In
one editorial, he asked: “Just how many civil wremge to be committed in the name of
‘civil rights’ before this nation comes to its ses8%® He was particularly hard on
journalists: “Sharing the blame for the great nagianfluence of civil rights fanatics are
the mass communication media. No group has dome ta@ncourage and publicize
these disturbers of the public peace than the revesp, the magazines, and TV
stations.*®* He valued the right of African Americans to dersiate, peacefully and
lawfully, and he thought the establishment showlth® so slow to grant them the right

to vote; however, he questioned the sincerity o$inpootestors: “For, after all, 9 out of

10 demonstrators, especially their leaders, arenmberested in getting publicity by

192 Eygene Butler, “Open the Door White Folks,” origig published July 194 Editorial Opinion Folder
6, Box 10, Eugene Butler Papers, Cushing Memoiiladdry, Texas A&M University, College Station,
Texas. See also: Eugene Butler, “Justice Must Ber@Bkind,” originally published in January 1966
Editorial Opinion Folder 6, Box 10, Eugene Butler Papers, Cushiegibtial Library, Texas A&M
University, College Station, Texas.

193 Eygene Butler, “Every Man, His Own Judge,” oridip@ublished in July 196&ditorial Opinion,
Folder 6, Box 10, Eugene Butler Papers, Cushing Mé&hLibrary, Texas A&M University, College
Station, Texas.

194 Eugene Butler, “Lawless Chickens Come Home todRistRoost,” originally published in October 1965
Editorial OpinionFolder 6, Box 10, Eugene Butler Papers, Cushingidél Library, Texas A&M
University, College Station, Texas.
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causing trouble than in establishing the rightdtev’ While all citizens should be able
to vote, to Butler the violence associated witggg it was unjustifiable. The ends for
him did not justify the means. While Butler maywbdeen a moderate in some of his
beliefs, at least by the standards of his timegade, he was thinking like a white man
with all the rights and privileges that came with $kin color. He could call for change
within the system, because that system worked for hine sjstem he hoped would
ensure basic rights and privileges for African Aitans was the very system that

permitted crimes against them and then withheldgution for the perpetratol’.

Diversification Plans

Between 1950 and 1960, the number of farm famitidarogressive Farmes
sixteen-state territory declined by nearly fortyqamt. Even with the slump in its
audience, the magazine continued to increaserdslation numbers, from 950,000 in
1944 to 1.4 million in 1960. Company leaders begaiear the circulation figures were
inflated and untenable, that the magazine was ésuff from ‘mass circulation fever.”
They needed to cut circulation and solidify thempany’s future. By 1955 they
seriously discussed options for some sort of expares they witnessed the meltdown of

magazine institutions such @sllier's andWomen’s Home Companionoth of which

had been in existence for about seven decadesy réhkized that if farming continued to

195 Eugene Butler, “The Case for Mississippi,” origipgublished April 1965Editorial Opinion Folder 6,
Box 10, Eugene Butler Papers, Cushing MemorialdijprTexas A&M University, College Station, Texas.
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decline and they had no other revenue stream, €&sge Farmer Company was
doomed:%®

In 1957, the company established a Long Range Pigi@ommittee to explore
its options; its members were major players indh@pany, including Eugene and Britt
Butler, Clarence and William Poe, and John Pearsamg of the original investors and
their families’®” The group’s mission was to examine the compagngsvth potential to
predict any potential pitfalls. They investigagagerything from changes in southern
agriculture to company stock distribution to equgminthey needed to purchase. In 1958
Progressive Farmer began peddling accident insaranits subscribers; the next year it
acquired Birmingham Printing Company. Then in 13&npany executives formed the
Diversification Committee to explore additional exgion opportunities. Members of
the group were Fowler Dugger (the chairman), AleearNunn, Oscar Dugger, Emory
Cunningham, and O.B. Copelaff.

By that time, many within Progressive Farmer wasewssing the need not only
to expand the company but to have a regional {ifeshagazine directed toward

southerners. Butler considered agricultural palons about dairy, hogs, wildlife, and

1% Eygene Butler, “Sixty-Fifth Annual Report of theeBident of Progressive Farmer Company,” February
1969, Folder 41, Box 2, Southern Progress Archlibiemingham, Alabama, 2-3 (Confidential information
was removed from this document, signed OBC, prgb@B. Copeland, and dated 10 July 1975); Eugene
Butler, “A Year by Year History of Progressive F&anCompany (later Southern Progress) from Its @rigi
in 1903 to 1968,” TD, 1956 section, Folder 30, BoXEugene Butler Papers, Cushing Memorial Library,
Texas A&M University, College Station, Texas, 3.

197 The members were: Clarence Poe, Eugene Butlem,Bearson, Fowler Dugger, Jim Kilgore, Paul
Huey, Alexander Nunn, William Poe, and Britt Butler

1% Quenelle, 52; Butler, “Sixty-Fifth Annual Reporiitthe President of Progressive Farmer Company,” 3;
“Committees: Progressive Farmer Company, 1961-19a2, Folder 34, Box 2, Southern Progress
Archive, Birmingham, Alabama; Butler, “A Year by &eHistory of Progressive Farmer Company (later
Southern Progress) from Its Origin in 1903 to 198®), 1957 section, Folder 31, Box 7, Eugene Butler
Papers, Cushing Memorial Library, Texas A&M UnivgrsCollege Station, Texas, 6; Eugene Butler to
Clarence Poe, TLS, 29 August 1957, Folder 9, Bd&xugjene Butler Papers, Manuscript Division, Special
Collections Department, Mitchell Memorial Librafyississippi State University, Starkville, Missisgip
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tobacco. Potential projects also included hundind fishing manuals, a southern-style
cookbook, and purchasing a magazine caélledthern Outdoor LifeCompany leaders
seriously discussed launching a dairy magazinaten1961, but their enthusiasm cooled
once they realized how limited their audience wdagd Butler believed their best bet
was an outdoors magazine of some sort, and Emanpi@gham seconded his opinion
but stressed the importance of defining their e@it@nd circulation concept before they
made any final decisiort§?

Though the company discussed a number of optiansdie to grow the
company, Butler specifically wanted a plan to moae@ders fronProgressive Farmeto
a new home magazine, possibly calrdgressive Home Magazin® Progressive
Farmerhad an extremely loyal audience who talked cagdidih the magazine’s staff
through letters. Staff writers answered back fneadly tone that encouraged the
relationship. They actually felt a kinship withethaudience because in large part they

shared hobbies, lifestyles, and histories withpbeple who read the magazine. The

199 Eugene Butler to Fowler Dugger, Alexander Nunm @scar Dugger, TLS, 9 February 1961, Folder
23, Box 1, Eugene Butler Papers, Manuscript Divisipecial Collections Department, Mitchell Membria
Library, Mississippi State University, Starkvillslississippi; Butler, “A Year by Year History of
Progressive Farmer Company (later Southern Progiress Its Origin in 1903 to 1968,” TD, 1961 sectjo
7-8; Emory Cunningham to Friends, TLS, 29 Noveni881, Folder 23, Box 1, Eugene Butler Papers,
Manuscript Division, Special Collections Departmemitchell Memorial Library, Mississippi State
University, Starkville, Mississippi; Eugene ButterEmory Cunningham, TLS, 28 April 1962, Folder 23,
Box 1, Eugene Butler Papers, Manuscript Divisigme@al Collections Department, Mitchell Memorial
Library, Mississippi State University, Starkvillglississippi; Emory Cunningham to Eugene Butler, TLS
27 April 1962, Folder 23, Box 1, Eugene Butler Rap®anuscript Division, Special Collections
Department, Mitchell Memorial Library, Mississipptate University, Starkville, Mississippi.

10 Eygene Butler to Fowler Dugger, Clarence Poe, &teler Nunn, Oscar Dugger, Emory Cunningham,
J.L. Rogers, Britt Butler, and Jim Kilgore, TL, 8larch 1961, Folder 11.202, Box 5, Southern Progress
Archive, Birmingham, Alabama.
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hope was that in starting a new magazine they aaalctate this loyalty and mutual
respect with a different audient®.

In March 1960Progressive Farmesalesman, Ted Bjork, wrote to his colleague
Emory Cunningham about how the time was of theressa launching a home
magazine:

The West wasn't always the rich market it is nothihk the South is growing the

same way, and we can materially assist it to do®ar. editorial could logically

help stimulate a new “way of living” for our Soufhhis type of new life could
and should be for farmers as well as all others.tBaicirculation could spread
even more strongly to the urban life of smaller owmities and even to suburbs.

Don't you feel that someone will do it? After atls the trend. Every study |

have seen shows the circulation weakness of allilooer magazines in the

South. This will not long be ignoréd?

Bjork’s prediction was extraordinarily accurate.

In late 1962 and early 1963, company leaders delibé about a magazine for
just their non-farm rural audience, but they watriis advertising would compete with
Progressive Farmer In the spring of 1963, they entirely changedrttizection*® At a
company board meeting in December 1962, Emory Qgaim did not discuss a home
magazine for the non-farm rural audience; insteadpcused his attention on a magazine
that would appeal to urban and suburban familidse Board was extremely interested in
the proposal and requested that Cunningham contiisuesearch*

African Americans had already begun to protestiimiBigham in the fall of

1962. Local organizers joined students in boyngttetail stores to desegregate their

11 Quenelle, 67.

12 Quenelle, 65-66; Eugene Butler to Fowler Duggéaréhce Poe, Alexander Nunn, Oscar Dugger,
Emory Cunningham, J.L. Rogers, Britt Butler, and &iilgore, TL, 31 March 1961, Folder 11.202, Box 5,
Southern Progress Archive, Birmingham, Alabama.

13 Butler, “The Progressive Farmer’s Expansion Proygtd 8.

14 Quenelle, 68.

55



“lunch counters, rest rooms, and drinking fountaarsed to improve employment
opportunities for African Americans. The boycottimded downtown business owners,
reducing their sales by about forty percent. Aaslious local election loomed on the
horizon, and national civil rights organizers hacthBngham in their sights. As white
businessmen, Progressive Farmer Company’s leadeastdiboard members were not

immune to the trouble headed their Way.

Convincing the Board

In March 1963, a series of correspondence betwessrfeCunningham and
Eugene Butler explored a circulation plan for remgwsubscribers frorRrogressive
Farmermagazine and transferring them to the potetalthern Livingproject, but the
conversation remained in the realm of circulatigifes and which southern
metropolises they should target. On April 2, 1988¢ar Dugger, Advertising Director
for Progressive Farmemrote to Eugene Butler that he believed theit degersification
bet was a new home magazine. He said he had medtibeSouthern Livingdea to “a
number of prominent business friends” in Birminghathof whom were
overwhelmingly supportive. They enjoyPdogressive Farmefor the virtuous
philosophy it demonstrated in both its editoriadl aulvertising content; he could envision

them switching to a magazine that, while more suitetheir lifestyles, was published by

15 |_ee Bains, Jr. “Birmingham, 1963: ConfrontatiorenoCivil Rights,” inBirmingham, Alabama, 1956-
1963: The Black Struggle for Civil Rightd. David Garrow, 151-199 (Brooklyn, NY: Carldéuablishing,
1989), 169.
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a familiar company. In launching this new home arge, the company would reach the
“thousands of non-farm Progressive Farmer subssridned a vast number of urban and
suburban families of the South who would welconr¢halesome family magazine into
their homes now that so many urban magazines aieeotrating on sex, sensationalism
and anti-Southern propaganda®

The subtext is theBouthern Livinglike its parent company, would shun the
alcohol advertising to which some religious soutlees were opposed, and it would
avoid the seamy, controversial topics of the daghsas birth control pills and race riots.
Respectable, white southerners would not have twobeered with negativity,
particularly all the bad news coming from Birmingh#self at that very moment. On
April 2, the day Dugger wrote his letter, Birminghaesidents were casting their ballots
in the run-off mayoral election between Albert Beall and notorious commissioner
Bull Connor, which marked the beginning of interoaéos as two city governments
fought for legitimacy.

Emory Cunningham also wrote to Butler, sending aimemo the very next day.
Dugger was Cunningham’s superior, and they shgpedams on the company’s future.
Cunningham told Butler that he favored a greatel fiar diversification than buying
another publication or adding an editiorPigressive Farmerhe hoped the company
would aim higher and launch its own home magaZidg: enthusiasm for a Plains

Edition [of Progressive Farmer] or separate pubbceis dulled somewhat by belief that

18 Eygene Butler to Emory Cunningham, TLS, 7 MarcB3,Folder 11.153, Box 5, Southern Progress
Archive, Birmingham, Alabama; Emory Cunningham tegEne Butler, TLS, 8 March 1963, Folder
11.153, Box 5, Southern Progress Archive, BirmimghAlabama; Oscar Dugger to Eugene Butler, TLS, 2
April 1963, Folder 11.276, Box 6, Southern Progresshive, Birmingham, Alabama; Butler, “The
Progressive Farmer’s Expansion Program,” 17-18.
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we need something bigger than either of thesellybahind; something big enough to
give the Company room to grow in a big way oveeraqu of years.” He believed, as he
had for years, that tHeouthern Livingdea was full of potential. As an advertising man
Cunningham was aware of the lack of national adsiag in the region, as well as
audience wants and ne€ds.

Again, it is the timing of his letter to Butler thia so striking. From late 1962
until March 1963, a relative quiet exists amongttimisands of Progressive Farmer
memorandums; in March, a conversation blossomesldast Emory Cunningham and
Eugene Butler about a circulation plan for a pogtaunch. But, in April the idea that
the company had danced around for years finallgeghtraction—and a new
significance. April 3, 1963, the day CunninghanotgrButler about the necessity for
Southern Livingwas the first day of Project C, the protests tvatrtook the city for the
better part of six weeks. It was the beginning pkriod of unrest in Birmingham that
drew international condemnation and has continaetgfine the city, and though
Dugger, Butler, and Cunningham veiled their refeesnto it, they were well aware of the
situation around them.

On May 16, just six days after the Birmingham pstgeended, Fowler Dugger
sent a memorandum to Emory Cunningham reviewingrsgyoints they needed to
clarify before an upcoming Progressive Farmer Camjioard meeting. They planned

to discuss how many subscribers to target, theifit@and loss projections, and a rough

7 Butler, “The Progressive Farmer’s Expansion Progtd 7-18.
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outline ofSouthern Living subject mattet'® On May 22, Board members converged
for their semi-annual meeting. For the first tirttee Board heard the results of
Cunningham’s research on the prospect of launcBmghern Living Cunningham
began by proposing a question to them: “Is our ll@argye goal to grow much bigger than
we are, with the risk and increased efforts andamsibilities such growth demands, or
would we rather take less risk, be more sure ditpggery year, and accept less potential
for long range growth in profit, service and oppoity for our employees?”
Cunningham then outlined the changes he believeddmpany needed to make,
regardless of which path they took. He suggest®ding Progressive Farmes
audience, moving the magazine’s home section tbdlk of the publication just before
classified advertising beginning with the Augustis, and, in October, changing the
home department from “Progressive Home” to “Southéving.”**°

Cunningham then continued by explaining to hisemncke why taking any risk at
all was necessary when the company was solventapdmary publication was
successful. He told them thRatogressive Farmehad hit its peak in terms of advertising
and circulation and that future growth would hawdé found elsewhere. The decline in
farming, the rise in advertising competition witther publications and television, and
Progressive Farmés domination over other farm periodicals meant thair growth
would soon stagnate. Also, advertisers would ometito look for more specified

audiences, and the southern farm familieBrafgressive Farmecould not help them

18 Fowler Dugger to Emory Cunningham, TLS, Folderl$9, Box 5, Southern Progress Archive,
Birmingham, Alabama.

119 Minutes of the Board of Directors Meeting of the@ressive Farmer Company, 22 May 1963, Folder
11.133, Box 4, Southern Progress Archive, BirmimghAlabama, 7-8.

59



take advantage of that tren8outhern Livingvould give them “more head room to
grow” by allowing them to attract additional consemadvertising. Put simplygouthern
Living could capture the advertisers tRabgressive Farmecould not*?°

Cunningham outlined for the Board how they shadta launch into motion.
First, they needed to separate 100,000 non-farmiiésnirom theProgressive Farmer
subscription list and move those readerSaathern Living For at least a yeaBouthern
Living would carry much of the same advertising and editcontent as the home
section ofProgressive Farmerand it would retain the nanirogressive Farmeon its
masthead until it could stand on its own. Cunnargladvised that the first twelve-to-
eighteen months @outhern Livingvould be crucial to its success, so the company
should be prepared to hire some of the best agtitest personnel to work on the
project. After the first yeaGouthern Livingshould have about 200,000 subscribers, and
Progressive Farmewould be down to 1.2 million. The company’s chant success
would increase greatly once the two publicatiorehed the 500,000/1 million mark.
Cunningham then made the point that this adjustmventd allow them to bet on the
future of the South as a whole, rather than justtinal sector of the region: “Our destiny
would be linked with the future of the total Soutls,well as the farm South, and
Progressive Farmer Company would be flexible endadbke advantage of all the rapid
changes we are sure to see in the years aheathem®dchanges may even come faster
than we imagine™* This “rapid change” to which Cunningham alludeasveertainly

economic, but he was also likely referring to tleeywchanges happening down the road

120 Minutes of the Board of Directors Meeting of the@ressive Farmer Company, 8-9; Quenelle, 70.
121 Minutes of the Board of Directors Meeting of the@ressive Farmer Company, 9-11; Quenelle, 71-72.
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from their corporate office—the Project C demortsires, the social unrest, and the bad
publicity for Birmingham.

To the Board, Cunningham openly expressed his wadvout the execution of
Southern Living Their success would depend on how organizegribject was, how
well they researched their advertising and consunaket, and how supportive
management was. He advocated that one persorthesgele authority and
responsibility of overseeing the launch; readintyeen the lines, sincgouthern Living
was largely his idea, his plan, and his researtately he hoped that person would be him.
But, he acknowledged that talk around the compaggeasted his authority with the
Southern Livingoroject was drawing to a close: “From recent disans, | know there is
a good chance someone else may be appointed joarawhat | have started?®
Cunningham'’s tone was one of concern; he was t@orry because this decision
stalledSouthern Livingand jeopardized its future.

Cunningham concluded his presentation by summarikria eight objectives and
advantages of his plan:

1. Maintain Progressive Farmer’s traditional editogahlities of integrity, high

ideals, service, inspiration and friendliness.

2. Further increase Progressive Farmer’s servicerto feeople.

3. Reach more non-farm families who are in the agacqtiisition and planning

for the future.

4. Through treatment, subject matter and timing atkes, make Southern

Living distinctly southern, filling the void in serce rendered by national
advertising media.

5. Offer advertisers a smaller, more refined farm ande, but a larger and better

southern audience for consumer products.

6. Provide larger outlet for books, insurance and elianeous services we may
profitably sell to advertisers.

122 Minutes of the Board of Directors Meeting of the@ressive Farmer Company, 11-12.
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7. Capitalize on good standing of The Progressive Ea@ompany with non-

farm people who grew up on farms and in small towns

8. Put Progressive Farmer Company in position to gaatv trends in

population and marketing®
Cunningham outlined the exact plan the companp'ad: targeting home-owning,
suburban, and youthful southern families, unbunigRirogressive Farmeof circulation
that it did not need, and providing ProgressivartearCompany with an additional
revenue source.

Executive Editor oProgressive FarmeAlexander Nunn then spoke to the
Board. He praised Emory Cunningham’s service ¢octtmpany and his leadership in
performing this research for the Diversificationn@uittee. Nunn continued by
presenting the editorial team’s plan #wuthern Living First, he said that they needed to
conduct a study with the magazine’s potential autBeeither by personal interviews
with small groups or direct mail interviews withrgar ones. They also intended to target
suburban families who were not current subscribéRrogressive Farmet*

Nunn outlined for the Board the timeline for theanpges that he and Cunningham
proposed.Progressive Farmés home department would become “Southern Livimy” i
October 1963. The editorial staff would createlat jssue ofSouthern Livingnagazine
in late winter of 1963 or early spring of 1964. July or August of 1964, if possible, they

would publicly announce the new magazine, and theu@tion department would begin

selling subscriptions. Then, they would distribtite first issue oSouthern Livingn

1231hid.,13-14.
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February 1965. The editorial staff hoped to hawe @r three issues of the magazine
already prepared by that time.
Next, Nunn identified the new magazine’s theme:

1. It will serve non-farm Southern families with parttlar emphasis on young
families.

2. It will be devoted to better Southern living andllwe made so Southern and
so useful that it will not attempt to compete withtional magazines in the
home or family field.

3. It will serve as a voice for the South and willderusading magazine for the
South, somewhat more conservatively pitched thanHilogressive Farmes
thought to be.

4. It will be a prestige magazine, somewhat more staited than The
Progressive Farmer

5. The South has a reputation for good food, gradieusy, and good manners.
This new magazine will be devoted to the best e§¢hand other phases of
Southern living:?°

Nunn, as would become evident, had difficulty usteEmnding the subtlety &outhern
Living. He was accustomed Ryogressive Farmeés crusading voice, and he truly
viewed the new magazine as a sister publication eatmparable motives. He did
recognize thaSouthern Livindhad to be more refined th&mnogressive Farmeif it were
to enter the home magazine field that included weaights likeBetter Homes and
Gardens He was also supportive 8buthern Livingas a medium to remind southerners
about how wonderful it was to live in the regiont be remained stuck in a mindset of
Southern Livingas an ambassador to an unappreciative “Northf#ilad to
acknowledge the superiority of southern culture.

Nunn listed the areas he believed the magazinetrogyter: travel, education,

horticulture and floraculture, homes, clothing &ashions, food, social issues, famous

125 1hid.,15.
126 1hid.,16.
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southerners, health, community projects, fishingfimg/camping, sports, music and art,
reader participation, religious life, southern brgt humor and cartoons, fiction, Negro
life, southern books, and a shopping guideln other words, the editorial staff had
brainstormed everything they believed the magazimoeild be and listed them all. They
were far from devising a streamlined and more s&aloutline of what the magazine
would be. This wavering continued through8atuthern Livins earliest years. One
interesting aspect to this extensive list is thetusion of “Negro life.” The founders of
the magazine very rarely acknowledged African Aceerireaders at all in their
discussions ofouthern Living Though Nunn did provide them a section, he sEjesl
them from the content at large by creating a speaika of the magazine for them.

Nunn continued by exploring the new editorial posis the company would need
to create in order to laun@outhern Living

1. One coordinating editor, probably a man who wdwdad the editorial staff for
Southern Living.
. One woman editor with training in home equipmamd furnishing.
. One woman editor with training in family lifehitd care, etc.
. One artist.
. One to two persons to assist in editorial prédaowvork.
. One or more secretarial staff members.
. Probably considerably more freelance materidketased than is now
purchased for Progressive Farmer use.

. Itis anticipated that one or more staff memineay be brought in as much as
six months in advance of first publication d&té.

~NOoO O WN

o

From Nunn’s hiring assessment, several thingslaes.c First, he intended to hire a
skeleton staff to write, produce, and publish teevmagazine. He called for the

company to employ less than ten full-time peoplelie project, and he left much of the

127bid.,16-17.
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actual creation of editorial content up to freeknsc This strategy would prove
detrimental to the launch in the coming years.o8dcNunn envisioned a clear division
in the labor force; he specified that women shaviersee the content having to do with
the home and families, while a man should leacetitee Southern Livingoroject. Such
a mindset was not unusual in that time and plageit bloes present a window into the
male-dominated internal structure of the comp&ly.

On the morning of May 24, 1963, after hearing adddl presentations on
circulation and advertising, the Board approvedhier research on the Southern Living
project™® They charged Advertising Director Oscar Duggehwilie responsibility of
forming a task force to predict when and how theyld start the new magazine and how
much it would cost. Dugger created the Southewmbi Task Force Committee with
Circulation Manager J. L. Rogers, Assistant TreasWernon Owens, and Executive
Editor Alexander Nunn’s assistant O.B. CopelandsuBA-committee that specifically
focused on researching the marketSouthern Livingncluded O.B. Copeland, Emory
Cunningham, and Orville Demaree. All of these mkimately reported to President
Eugene Butler and the Board of Directts.Even while the company moved forward on
Southern Livingit investigated other options. It tested two amges Southern Fishing
andSouthern Hunting and Fishingut ultimately Progressive Farmer Company decided
they were too limited in their subject matter, whigas already well-covered in other

publications*?

129 |pid.,19-20.
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The Time Is Now

Four days after the board meeting, Clarence Ptmyrader of the company and its
former president who lived in North Carolina, tekegmed Alexander Nunn,
Progressive Farmés Executive Editor. He was distressed about Aladamthe midst of
civil rights protests, and he hoped Nunn couldrirgae with the governor to salvage the
state’s reputation before any further damage:

My great interest in the progress and future obAlaa is evidenced by the fact
that we have had our main office there for moraftiiféy years. This interest in
the state’s future leads me to say this: With evid®nscientiousness and courage
Governor Wallace has now explored the last argess$ible national
subordination to the state in educational and amilimatters. At the same time |
know he now wishes to avoid blood-shed [sic] amzkemlly unnecessary
bloodshed which might injure the state’s progressafhundred years to come. |
wonder therefore if you and others might not beablget him to say something
like this: “I have fought a good fight, | have kdpe faith, | have done my utmost
for success. But now the dictates of future pragoesnand that we no longer
waste our energies and talents in a fruitless exmte@hich might only increase
hatred and bitterness. | am theresore [sic] vgltimjoin in helping Alabama
forward in such a new effort for peace by all oeople just as | conscientiously
sought to lead them in the effort | have just mazrésic]"*

The next day Poe followed his telegram with a tetteNunn. He explained that a
nationally-prominent friend of his had called hionask if he “knew anyone who might
have some influence with Governor Wallace.” Nuraswne of two people Poe believed
might have an ear with Alabama’s leader. Poeldn that he assumed his message to
Wallace would do little “good but there may be @hance in a thousand that it might

have some mellowing influence. At any rate we #thoot pass up any opportunity to do

133 Clarence Poe telegram to Alexander Nunn, TD, 2§ W63, Folder 24, Box 2, Eugene Butler Papers,
Manuscript Division, Special Collections Departmemitchell Memorial Library, Mississippi State
University, Starkville, Mississippi.
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something that may save the South from a worsatigituthan the one it is already it**
Poe sounds frantic in this correspondence, despwratop the waves of bad news
coming out of Alabama.

There is no record of Nunn’s response to Poe woitweeks later Nunn did honor
his request. On the very morning that George Walkttempted to delay the integration
of the University of Alabama by standing in a doaywto physically block two African
American students, Nunn telegrammed George Wallace:

As you make final plans for this morning’s confratibn may | say emphatically
you are far more important to Alabama, to law ardkg and to constitutional
government as governor than a martyr in federabclys Don'’t give anyone
satisfaction of gloating over federal troops in dalsosa or George Wallace
jailed. You have fought a good fight, you have kiyet faith. You can say after
forcefully stating your position and Alabama'’s tlyati have never promoted
hatred and bitterness, that with a federal cowtéobefore you, you mean to act
to maintain peace and law and order and to givengothe least opportunity to try
to justify outside federal force. Supreme Courisiens have been overturned in
past and will in future. We are interested, nasancalled civil rights legislation
but in expanded economic growth for all Alabamidospetter people and
responsible citizenship. Challenge all of whatgy@sition or race to join with
you in that goal.

Alexander Nunn, The Progressive Farffrer

Nunn altered Poe’s tone somewhat in this telegthough he did echo some of the same
language. Nunn is more defensive toward the féderseernment’s stance and resolute
in the morality and legality of the governor’'s gami. He clearly has little sympathy for
demonstrators and strongly supports Alabama’steesis to federal mandates

concerning racial equality. This telegram sugggstscrucial points: Nunn had some

134 Clarence Poe to Alexander Nunn, TLS, 29 May 1%8#der 24, Box 2, Eugene Butler Papers,
Manuscript Division, Special Collections Departmeavitchell Memorial Library, Mississippi State
University, Starkville, Mississippi.

135 Alexander Nunn telegram to George Wallace at thivéisity of Alabama, TD, 11 June 1963, Folder
24, Box 2, Eugene Butler Papers, Manuscript Divisipecial Collections Department, Mitchell Membria
Library, Mississippi State University, Starkvillglississippi.
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relationship with the notorious governor, and hes wary much aware of the politics of
the day. Progressive Farmer Company might haveepted itself as removed from
regional troubles with its launch 8buthern Livingnagazine, but the truth was just the
opposite.

Southern Living timing was impeccable. Though Emory Cunninghed
tossed around the idea in the 1950s, though matimrvthe company had long favored a
southern lifestyle magazine, and though the compaaywaffled on launching a home
magazine for a couple of years, Progressive Fa@oarpany chartered new ground with
the project in May 1963. It might have been chahe¢ a board meeting was scheduled
for that month, but it was not happenstance th#tenspring of 1963 Progressive Farmer
Company finally found a magazine project on whiclvas willing to take a risk and that
the magazine glorified the white southern lifestyle

The first two memorandums that survive in thredises about the urgency of
launchingSouthern Livingvere written on April 2 and April 3 of 1963, twé thhe most
significant days of the Birmingham demonstratioRsior to April 1963, the conversation
about diversification had largely centered on ramabazines; yet, within a couple of
weeks of Martin Luther King, Jr. writing his lettgom jail, of water cannons
confronting African American youth, and of whitesdmessmen scurrying behind the
scenes to end the cha@snuthern Livindinally saw the light of day. Suddenly, what had
been ggoodidea became greatidea. Southern Livingvas a band-aid on all the
negative publicity. For these white men, most bbm lived in Birmingham in 1963,
Southern Livingvas a welcome breath of fresh air.

Perhaps, Progressive Farmer Company President EBygler said it best:
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| felt that expansion at the right time usually opé the door to opportunity -- but
if taken at the wrong time could lead to disasteortunately, we couldn’t have
picked a more opportune time to start a magazinetdd to Southern interests.
Southern people were sick and tired of the contisuend usually ill-founded
criticisms of our region. They welcomed a pubiigatdevoted to helping
Southern families take full advantage of assetswieae found more abundantly
in the South than in another region of the natin.

Butler was clearly interested in uplifting whiteusberners and giving them a positive
portrayal of their identity about which they colld proud, but his tone betrays him.
There was also an enthusiasm for answering attrilieism about the region and a
defensiveness toward a country that did not apate¢white) southern culturé&Southern

Living magazine had the potential to do all that—and more

136 Eugene Butler's summary of editorial meetings, fild, but probably in mid-1970s, Folder 9, Box 7,
Eugene Butler Papers, Cushing Memorial Library,aBe&&M University, College Station, Texas.

69



CHAPTER THREE

The Progressive Farmer Company Board of Directonsented to the Southern
Living project in the spring of 1963, but its appabsimply permitted research on the
potential magazine to continue. Company leaddtfat to determine who would work
on the project, how they would facilitate the lalnpand, perhaps most challenging, what
the magazine would say. Progressive Farmer Compaagedsouthern Living
magazine—its potential for attracting new advenmtisifor keepind’rogressive Farmer
readers no longer connected to agriculture, arahaslditional revenue stream—but
even though the company had plenty of experientle puiblishing a southern farming
magazine, it was in unchartered territory withfediyle publication. The enthusiasm that
had buoyed the project in the spring of 1963 waasethe reality of actually launching a
magazine set in.

From June 1963 until the spring of 1964, opiniopsud how best to implement
the new magazine divided the decision-makers. e areas of disaccord existed. One,
company leaders split over whether they shouldter@mew magazine at all; most
employees agreed a market for it existed but thengwess unified on how risky the
venture would be to the company’s economic stabilitwo, they disagreed over how
closelySouthern Livingshould be connected Ryogressive Farmeand whether it
should champion southerners as its parent magdainelhe last area of disagreement
was in the rhetorical vision of the magazine. Ethese who agreed on the other two

points diverged on the editorial content, photogsa@nd design elements of the new
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magazine; each person had a different perspeativehat defined southern identity and
what would appeal to a broad audience.

Advertising Manager Oscar Dugger strongly backedthern Livingwhile his
brother, Fowler, was less sure, though he was ocgdi of the need for expansion,
perhaps in a publication with someSQduthern Living characteristics. Clarence Poe,
the last major link to the original foundersRrogressive Farmermrecognized the genius
of the titleSouthern Livingand the concept behind it, but the magazine mpldet was
tough, meaning that its execution needed to bedkssy Alexander Nunn was entirely
pessimistic abousouthern Livinglargely because of the threat it pose®togressive
Farmers central role in the company. Emory Cunningh#me,man behind the idea, was
obviously in favor of the project, though he quaiséid Progressive Farmer Company’s
implementation of it, while the company’s presidEnggene Butler attempted to balance
all these opinions. He want&buthern Livingo come to fruition, but he continually
reminded his staff that he had made no final degisn how to publish the magazine.
For nearly a year, the president of the compangéedhis bets, encouraging the project
on one hand but reserving judgment on the dtHer.

A schism formed within the company, and it basicedivolved around one
central problemProgressive Farmewas about farming, whilSouthern Livingvas not.

Progressive Farmerepresented the old way of doing things, the @dt&, and

137 carolyn Green Satterfield, “An Interview with FawlDugger,” 18 July 1977, Folder 50, Box 2,
Southern Progress Archive, Birmingham, Alabama; $aterfield, “An Interview with Oscar Milton
Dugger,” 22 June 1977, Folder 50, Box 2, Southeoyfess Archive, Birmingham, Alabama, 1; Clarence
Poe to Friends, TLS, 5 September 1963, Folder 8X,18, Eugene Butler Papers, Manuscript Division,
Special Collections Department, Mitchell Memoridbilary, Mississippi State University, Starkville,
Mississippi; John Quenelle, “The Story of Southieirring: A Man Plus an Idea” MSs, 24 June 1987,
Southern Progress Archive, Birmingham, Alabamay75-
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agriculture. Southern Livingvould be talking to a different audience, suburfzamilies
who had already left the farm in their rear-viewnmi. They might have a cherished
place in their hearts for a South they felt no lemgxisted, but they certainly had no
interest in reading about the boll weevil. Thostha company who believed their
ultimate loyalty lay in farming, namely Alexandeuhh and his underling O.B.
Copeland, had difficulty seeirfgputhern Livingas anything other than an extension of
the parent magazine, while those who believedenvibion of the new magazine felt
stymied, limited, and frustrated by the lack ofgness. These differences also had their
roots in the larger socioeconomic changes swedpm@outh. Some white southerners

acquiesced, at least on the surface, while othayglteir heels in at the sight of change.

Nunn’s Loyalty to Farming

Though many at Progressive Farmer Company appladigetsifying and the
idea ofSouthern Livingone employee remained less than enthused. Adexatunn,
executive editor oProgressive Farmemwas one of the most ardent advocates against
Southern Living launch. He specifically struggled wilttogressive Farmes “fading
star,” accusing some staff members of jumping ahigh climbing aboar&outhern Living
because they salrogressive Farmes future as less bright. He believed starting & ne
magazine would weaken his own magazine and lislility to fight for farmers.

In a letter written from his farm in LoachapokaaBma, Nunn discussed his

frustration with Eugene Butler: “I do not at allcapt the philosophy that PF is going to
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be less important in the years ahead. Agriculsigoing to grow more important and if
we keep abreast of the times, or just ahead, thdoubtedly we will fully benefit.” He
did not acknowledge that “keeping abreast of the&” might very well mean investing
in a new publication for a new audience. In theele Nunn also questioned whether the
staff had moved too quickly toward embracBguthern Livingand whether they were
really prepared to handle two separate publicafiths

Nunn had a deep relationship wRinogressive Farmemagazine. Not only was
he its editor, but he trusted its commitment aadrocate for farmers. He possessed his
own farm, he delighted in agricultural issues, hadesisted the overall changes
occurring in the regional economy. Nunn most lkehs less enthusiastic about
Southern Livingoecause it was competition not only Rnogressive Farmewithin the
company but also because it represented the sloaretaaconomic change he opposed.

Nunn also wrestled with the major issue of his dasgee relations. In one
editorial inProgressive Farmerhe, like Eugene Butler, took the stance thatoasig
Christians, southerners should embrace peace, pEmmaiified” African Americans to
vote, and avoid extremism, in any form. He disappd of demonstrations either for or
against integration, and he believed rather theging based solely on skin color, people
should consider the character, morality, intelliggrabilities, culture, and social
standards of a person. Nunn told readers thaye@e¥son ought to have the opportunity
to develop to the best of his ability, and he emagad white landowners to clean up

housing for African American renters that was oftamely livable. Finally, Nunn

138 Alexander Nunn to Eugene Butler, TLS, n.d. buhvesitapled document from 11 January 1964, Folder
11.154, Box 5, Southern Progress Archive, BirmimghAlabama.
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worried that extremists would end public schooljalihwould be detrimental to poor
children who could ill afford private school. Heastised African Americans for
flooding white schools and white citizens for oeatting when one African American
child integrated a white school; either extreme Mqaush public schooling to the brink.
He ended his editorial in a conciliatory tone: “8lyrthe things that unite us here in the
South are of far greater importance than the thingsdivide us. Surely it's time we
were putting first things first. Surely it's tinte be looking for the things on which we
agree and which are essential to &iP.”

What Nunn, and many other white southerners, fadeaitknowledge was that
even in calling for peace and fair treatment, ttetgined the position of power. White
southerners determined which African Americans vegraified to vote, which ones
lived a moral life, and which ones had the charaatel intelligence worthy of being
treated as equals. He disparaged the involvenighedederal government, particularly
the Supreme Court and Congress, in forcing equdlityhe underestimated the measures
some southerners would employ to bar African Anaarscfrom full citizenship. In
taking a moderate stance, he protected those wabutéherners not willing to give African
Americans any freedoms; he assumed the best ihexousociety would dictate the
outcome, rather than those Ku Klux Klanners intambombing African Americans back
into submission. For Nunn, and many white soutkiex;rthe best course of action was
inaction, turning a blind eye to the region’s trtedh The argument was that rabble-

rousing begat rabble-rousing and that moderategeveloiutherners were better off not

139 Alexander Nunn, “An Appeal to Men and Women of @Will,” originally printed inProgressive
Farmermagazine, 24 May 1960, Folder 34 Box 9, EugenéeB®apers, Manuscript Division, Special
Collections Department, Mitchell Memorial Librafyississippi State University, Starkville, Missisgip
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entering the fray at all, but in that divisive tinsaying nothing was condoning
reactionary elements willing to kill and maim toimtain social codes. Nunn’s position
represented the scores of white southerners ldbeimiddle, somewhere between their
Christian conscience and their regional loyalty.

Interestingly, attached to Nunn’s editorial way@ed response to it:

You say you have lost all patience with extremastsoth sides. WELL...... do

tell! Don’t you think for one minute that decentuitern white people aren’t fed

up with you ‘moderates’ who haven’t got the gutattually say what you

REALLY mean.

And to add insult to injury you invoke the ‘Chrestiity’ theme. Since when has it

become our ‘Christian duty’ to mingle and mix witile Negro race? You show

me where my Bible tells me to do this and I'll skipt Meanwhile, SHAME ON

You A THOROUGHLY DISGUSTED READER.
Such a response is an example of the depth oftem in the South and the anger that
even Nunn encountered when advocating peacefui@aduto the region’s problems.
Being a moderate segregationist was not enougtnése angry white southerners, one
reason men like Nunn acquiesced to the pressuseisin. If Nunn rode the fence, he
could reassure himself that he had called for dgivetfeatment of African Americans,
while doing very little to incite the fanati¢s’

When Nunn finally did lend his support &muthern Livinghe viewed it as an
opportunity to speak about the same farming issuasew audience, city folk who

might otherwise fail to appreciate the necessitggriculture. This strategy of preaching

farming to an audience unconnected to agricultuwelvhave flopped; it made no sense

140 Anonymous reader to Alexander Nunn, TD, FolderBa 9, Eugene Butler Papers, Manuscript
Division, Special Collections Department, Mitchglémorial Library, Mississippi State University,
Starkville, Mississippi.
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to create a niche magazine without consideringutiience’s wants and needs. Nunn
had another major hang-up: he had powerful segoegstt connections in Alabama’s
Governor George Wallace. Nunn invited Wallace'sewiLurleen, to appear on the very
first Southern Livingover, a total diversion from Emory Cunninghanmison of an
apolitical publication** Though cooler heads intervened and Lurleen Weltid not
grace the magazine’s cover, the offer was indieadbvNunn’s confusion concerning
Southern Living He viewed his choice of such a noteworthy sautlman as the
perfect fit for the front of a southern women’s raaige. Nunn totally misunderstood the
aim of the magazine as a lifestyle publication, irduently he was befuddled about
how to convey southern identity without doing tligt@rial equivalent of waving an
enormous Confederate flag. Over his tenure, Nwathgnoved himself a devotee to the
Progressive Farmer Company and its mission, bstrhply could not understand this
change into new terrain.

A key division formed between Nunn and Emory Cughem. Nunn represented
the Old Guard. He was of Clarence Poe’s mindeat,a magazine should crusade for a
purpose, while Cunningham “believ8duthern Living crusading for a better South
should be done more subtly, through leading by gtenty showing what was good for
the South in order to promote and encourage thoakties.”? Cunningham did not
disputeSouthern Livingas a crusader of sorts, but he understood thiairesdls and
opinionated articles would throw the magazine thfray, the last place it needed to be.

If Southern Livingvere going to rise above the dissension tearirtigeategion, it had to

141 Quenelle, 108-109.
142 Quenelle, 77-78.
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avoid negativity of any sort. Nunn simply could eavision a magazine that did not
demonstrate an obvious purpose and intent. Tietsoin would continue well into the
early years oSouthern Living
Cunningham hesitated to confront Nunn, who wasead. He explained the
situation to John Quenelle, a Progressive Farm@t@me who composed an
unpublished manuscript abdBbuthern Livings launch:
| had a great feeling of affection and respecthiar and | didn’t want to hurt
him.... | thought the world of him. He was just deang and when a fellow’s
wrong on a subject of that kind...you can’t win aguanent. ... He was just a
scrupulous, honest man who came from an era ataraubackground.... The
times had just moved on beyond him, and we wouwle lieeen a complete failure.
It would have been like the Civil War, fighting farlost cause. The last thing |
wanted to do was spend my life defending somettiiagjust wouldn’'t work. So
it was a very emotional thing with né&
Cunningham represented a new breed of white sogheHe did not dispute the
hallowed position of whites in southern societyt e believed in couching those beliefs
into a less offensive banner—southern pride. K ietter to extol the virtues of the
region and leave gray area for readers to see wdrateey wanted. The magazine would
keep itself out of the headlines, it would haveltrgest possible appeal, and it would
still accomplish its mission of singing the Southiaises at the top of its lungs. But,
Cunningham had an allegiance to Nunn, and to nkerhiim, who were fighting for a
way of life long past, and he realized that if lusiped them too hard, Eugene Butler and

the board members were likely to support Nunn, Wad served the company faithfully

for many years. Cunningham bided his time to algsgoint to upper-management.

143 Quenelle, 109-110.
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The Archaic Structure of Progressive Farmer

During this struggle, the personnel structure atdbmpany was nothing short of
archaic. All of the Progressive Farmer employeesewfirst-and-foremost, putting out a
monthly farm magazine. The Board of Directors baghted a Task Force, but it was
comprised of individuals with a variety of opinioaloutSouthern Living Some of the
people actually researching the project were nohbegs of the Task Force, which was
particularly clumsy, given the stated purpose efTlask Force was to perform research.
The man with the most enthusiasm &wuthern Livinglid not have free reign to run with
the idea.Southern Livingvas largely Emory Cunningham’s concept, but he naadirst
in command on the project because Progressive F&omapany feared losing his skill
on the advertising side of the busin&¥s.

On September 23, 1963, just eight days after th@iBgham church bombing,
Eugene Butler issued a memorandum to the leadd?sogfessive Farmer Company
outlining the company hierarchy. He explained thatpurpose of the Southern Living
Task Force was to research and then to determénkeetst course for the magazine
launch, but he worried that they could implememnt &éhanges while “Southern Living”
was still a department withiArogressive Farmemagazine. The editorial and art staffs
at Progressive Farmeneeded control over its content, with advice fittwa Task Force,
in order to revamp the “Southern Living” departmeno a full-length magazine. Such

an arrangement was bound to cause friction and bcag the transition because the

144 Fowler Dugger to Eugene Butler, TLS, circa 1968 dEr 36, Box 8, Eugene Butler Papers, Cushing
Memorial Library, Texas A&M University, College Sian, Texas; “Southern Living Research Committee
Report,” TD, 7 November 1963, Folder 11.273a, Bp$@uthern Progress Archive, Birmingham,
Alabama, 1.
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Task Force did not necessarily have the same ntimingafor the new project as the
Progressive Farmestaff did. They were involved in the decisionnfra business side,
whereas the farming magazine staff had the editexjgertise but also a loyalty to
Progressive Farmer Even given the challenges, Butler felt that #yistem was their
only option, so he advised company leadershipdilitite cooperation among the
staff14°

Eugene Butler and his own son even correspondedgitine fall of 1963. Britt
pushed for a quicker transition, and Eugene respatitat the committee process took
time because the entire group made the decisilbngality, by not fully committing to
the new magazine, Eugene Butler was making thesidecio slow the launch process,
which staff passionate abdBbuthern Livingsaw as a hindrancé&®

In October 1963, Butler sent an internal memorantiuthe Task Force,
including Fowler Dugger, Alexander Nunn, Oscar Dergdgmory Cunningham, and his
own son, Britt Butler. He began by saying:

| get the feeling from talking with a number of day employees that several of

them believe we are moving too slowly on Southaunly. They probably don’t

fully realize that The Progressive Farmer decidgsartant matters of policy on a

basis of group opinion, and that this procedurelesthme consuming, has much

to recommend it.
Butler was more than likely referring to pressumnf his son Britt, Emory Cunningham,
and some of the younger members of the companywehe chafing at the sluggish

progress of the launch. In the memorandum, Bditkexpress his desire f&outhern

Living, but while others in the company were itching avdathe final product on the

145 Eugene Butler to Oscar Dugger, Alexander Nunn,|Epo@ugger, Emory Cunningham, and Britt
Butler, TL, 23 September 1963, Folder 11.215, BpSd&uthern Progress Archive, Birmingham, Alabama.
146 Quenelle, 82-85.
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table, he was cautious. Butler requested memleas lsim whatever information they
had concerning the launch, particularly marketnmfation and cost figures. With this
information, he said he would “be willing to make iy mind about Southern Living.”
Though the Board had given their approval and nvattyin the company supported the
launch, as the company’s president, ultimately @&utlad the last word on the mattér.
However, Cunningham continued to push to know wbald execute the magazine’s
idea because he was concerned that sorReogiressive Farmes staff would run his
fresh idea into the grourtd®

That fall the relationship between Alexander Nund rogressive Farmer
Company became strained, as the organization egttitoward a new magazine without
his blessing. He conceded to Butler that his @pinvas only one perspective and that he
would “go along” with plans to proceed with the raame, but he cautioned reticence.
He warned that he was not the only one having fedtlabouSouthern Living Nunn
also told Butler that he was concerned about temhthy of the staff working on the
project because “a good company or a good corpor&ilows administrative channels”
and they were moving away from, rather than towtuak goal.

Though the structure of the Task Force within Pesgive Farmer Company had
clear limitations and it was muddying the reseamclthe launch, Nunn actually wanted
more rigidity and structure. Nunn was old schomhim a loyal employee worked

faithfully at the same company for the duratiorhe mployees to be trusted were the

147 Eugene Butler to Friends, TLS, 18 October 1963lyERlanning folder, “Southern Living: The
Birthing” binder, Southern Progress Archive, Birigiivam, Alabama.

148 Emory Cunningham to Eugene Butler, TLS, 24 Octdl$83, Early Planning folder, “Southern Living:
The Birthing” binder, Southern Progress Archivesniihngham, Alabama.
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ones who had proved their fidelity through yearbard work. They had specific
jurisdictions, and the lines of authority were gfhdt and narrow. This formal structure
did not allow for the flexible, give-and-take dissipns about a new magazine. Nunn
was fast becoming a relic, a man stuck in the fast.

Eugene Butler recognized that haviguthern Livingexist within the home
department oProgressive Farmepresented a unique challenge to the lines of aiyho
and communication in the company. Individuals ¢gaswith thinking outside the bounds
of a farm publication answered to longstanding canypemployees whose loyalty lay
with Progressive Farmeand, in many cases, farming as a cherished llgesin a letter
to key employees, he acknowledged that the ditiiesiicould drag th&outhern Living
launch down, but he hoped they would hang on thrdhg chaos and keep the lines of

communication open to hif°

What IsSouther?

A major problem existed during these months of aiglen. Perhaps Bouthern
Living’s organizers had reached real consensus, théirf@atard would have been clear,
but much of the hemming and hawing had to do wathfiesion over how to define

southern Each man had his own understanding of soutliemtity and his own opinion

149 Alexander Nunn to Eugene Butler, TL, 25 Septend®&3, Folder 36, Box 8, Eugene Butler Papers,
Cushing Memorial Library, Texas A&M University, Gege Station, Texas.

150 Eugene Butler to Friends, TLS, 23 September 186Rier 28, Box 11, Eugene Butler Papers,
Manuscript Division, Special Collections Departmemitchell Memorial Library, Mississippi State
University, Starkville, Mississippi.
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about what southerners wanted in a magazine. ageed they had to do something,
they agreed in principle to the ideaSduthern Livinga magazine to appeal to suburban
white southerners, but determining what the magagiould actually be was far more
challenging.

During the summer of 1963, leaders within ProgsesBiarmer Company
corresponded about the new project, discussingppotise advertising, editorial content,
and company hierarchy* Then, in July Oscar Dugger sent a handwrittee tmt
company president Eugene Butler, and he attachestksheet of editorial content for
Southern Livingnagazine that therogressive Farmestaff had created. Dugger was
irritated because the staff continued to have mifag mindset with what was supposed to
be a slick, lifestyle magazine. On the workshBeigger circled the topic “Family
affairs: How Can We Help the Aging” as evidence thaProgressive Farmestaff still
misunderstood th8outhern Livingdea. To Butler he wrote: “Unless handled from
young family angle with old people living with theathis would be very bad for S.L.
You will note little if any change from usual HorDept. features in this tentative plan.
This tells me we need new editorial talent discdssemy letter to you today.” He asked
for Butler to keep his critiques in confidence utitey could discuss them in persth.

Dugger also worried about the illustrations andtpbmphy inSouthern Living

Progressive Farmehad never prided itself on the beauty of its pagessumed farming

151 Oscar Dugger to Alexander Nunn and O.B. Copel@h®, 28 May 1963, Folder 36, Box 8, Eugene
Butler Papers, Cushing Memorial Library, Texas A&Miversity, College Station, Texas; Eugene Butler
to Oscar Dugger, TLS, 29 May 1963, Folder 36, Bpk@ene Butler Papers, Cushing Memorial Library,
Texas A&M University, College Station, Texas; OsPargger to Eugene Butler, TLS, 3 June 1963, Folder
36, Box 8, Eugene Butler Papers, Cushing Memoiiladdry, Texas A&M University, College Station,
Texas.

152 Oscar Dugger to Eugene Butler, handwritten nati, sut probably July 1963, Folder 36, Box 8,
Eugene Butler Papers, Cushing Memorial Library,aBe&&M University, College Station, Texas.
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families wanted a simple, no-frills magazine thapéasized content rather than
handsome design elements.Stuthern Livingntended to break into the lifestyle
magazine market, Dugger believed it had to be htitactive and readable, because its
competition used high-quality, color photography dlustrations pleasing to the eye.
Southern Livingvould only be an inferior, fuddy-duddy step-chiithe Progressive
Farmer staff failed to take its appearance seriously.clddfied this point with
Alexander Nunn, who was overseeing the editoriat&at ofSouthern Living Dugger
suggested that they hire an art director capabileeo€hallenge, but his concerns largely
fell on deaf ears with Nunn, who was so committeBrogressive Farmethat he had
trouble seeing outside of its editorial mission.

In mid-July Dugger began overseeing weekly “Southeaving conferences,”
meetings where staff members brainstormed thessecos, but, even after weeks of
meetings, Nunn expressed confusion about whichrasivigy categorysouthern Living
would classify as. Dugger forwarded the messadgauggene Butler with an exasperated
handwritten note: “This inquiry is just another ication of how hard it is for our people
to get the concept of Southern Living — For momtbw we've been talking about it as a
Home type magazine, appealing to the entire fainiRor all the talking about the
Southern Livingconcept, some staff, Nunn in particular, still dit get it>°
In fact, Nunn second-guessed several of the kegagia that Emory

Cunningham and Oscar Dugger continued to empha€ine, he wondered what age

153 Oscar Dugger to Alexander Nunn, TLS, 16 July 13&8der 36, Box 8, Eugene Butler Papers, Cushing
Memorial Library, Texas A&M University, College Jitan, Texas; Oscar Dugger to Friends, TLS, 18 July
1963, Folder 36, Box 8, Eugene Butler Papers, @gskiemorial Library, Texas A&M University,

College Station, Texas; Alexander Nunn to Oscardeugwith a handwritten message from Oscar Dugger
to Eugene Butler), TLS, 7 August 1963, Folder 36x B, Eugene Butler Papers, Cushing Memorial
Library, Texas A&M University, College Station, Tax
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range they intended to target. They kept sayiey there aiming for young people, but
did that include teenagers? He had apparentlyanierd the reiterations, present in a
number of memorandums, of appealing to young fasiliTwo, they had said the new
magazine should inspire people to action, to baitteck or to bake a cake. He doubted
the soundness of that philosophy. Should everglameally attempt to encourage direct
action? He wrote: “It seems to me we are askingnéadaches from the very beginning
if we assume that our total approach to Southevmgiis going to be to get readers to do
something, to make plans or build something, @ado some place.” Nunn offered his
own opinion: “Much of what | believe should go irfouthern Living to make it
successful is going to be a matter of attitude$inesse, and of subtle, often
subconscious, treatmentS* What exactly Nunn meant is unclear, though thedede
chose are certainly fascinating. They suggesthtedtelieved in advocating a position,
most likely a pro-South message, but in a morelswumdy tharProgressive Farmedid.
This statement is completely at odds with his presiconcerns th&outhern Living
would not be as forthright in its positions asptedecessor. The sum total of Nunn’s
complaints throughout months of memorandums taka p@ssimistic tone, as if no plans
were sufficient because any magazine launch wagebimon forProgressive Farmer

In August 1963, Eugene Butler sent a personalrl&it®scar Dugger and carbon-
copied Fowler Dugger and Alexander Nunn. He watddow how well the structure

of personnel working oBouthern Livingvas functioning> Oscar Dugger responded

154 Alexander Nunn to Oscar Dugger, TLS, 26 August3l¥®lder 36, Box 8, Eugene Butler Papers,
Cushing Memorial Library, Texas A&M University, Geye Station, Texas, 1-2.

135 Eugene Butler to Oscar Dugger, TLS, 5 August 1%@#der 11.165, Box 5, Southern Progress Archive,
Birmingham, Alabama.
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by expressing concern that regardless of how tddhitogressive Farmeemployees
were, they were too close to farming to successfalinch a lifestyle magazine. He
worried about getting the editorial content rigfithe big key to the success of Southern
Living is that it have the right editorial conceptd content. If it does, | have no doubt
we can sell it to the right people and that adsers will support it.” He also stressed the
need to have a leader in mind for the new magdmhere they launched it. He
wondered how the publication would fare if the spe of its leadership were not ironed
out first. Dugger wanted to hire someone from ioketshe company who had the kind of
lifestyle magazine experience all of the farm wstatProgressive Farmelacked*®

In addition to having no lifestyle magazine expece Progressive Farmes
staff members were in a fog asSouthern Living content. Part of the challenge with a
magazine that binds its readers together basedemity is in clarifying that identity,
which is such an amorphous concept that streamglimiocohesive product based on it can
be elusive. One person sees the South as a plaeenKor its humor, while another
person wants to focus on the region’s best tragstidations. In addition to that
challenge, how does one define a lifestyle mag&zigaould it include hunting and
fishing, southern tall-tales, and book reviews®olild focus on southern sporting events
and unusual hobbies. Or would it be a better magaxith articles geared toward
homemakers? Should it include history, or shouekdlude history?

Ideas in just one staff-member brainstorming sessicduded all these ideas and

dozens more. Some opinions were woefully stugkénpast, particularly when the

16 Oscar Dugger to Eugene Butler, TLS, 8 August 1%8#jer 11.167, Box 5, Southern Progress Archive,
Birmingham, Alabama.
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discussion was about women. One suggestion watutieeach month a famous
daughter of a famous Southerner,” as though ad@dbout a woman had to be tied to a
man. Another idea was to offer a “series of ag8abn how young homemakers can keep
from getting bored with home.” Most women surefdhlenough to do to keep them
busy. Other suggestions were rather forward-lagkior example, one person reminded
the staff that “30% of the wives will be holdingad, as well as being a housewife.”
Someone else, with a snarky undertone, said: “lsstésif we can keep our folks from
saying housewife instead of homemaker.” In nealtlthe discussions about content,
women were housewives and mothers.

A few ideas alluded to an undercurrent rarely nter@d. One proposal was the
cryptic “plow some ‘middle ground.” One can ordgeculate exactly what the phrase
meant. Perhaps it hinted at not only avoiding eagant topics but actually fostering a
place of reconciliation within the magazine. Aratperson was more direct, suggesting
an article to explain “what to do when a coloredspa comes to your church.” Clearly,
the dilemma was a concern, but what is intrigusthat religion was not discussed as
part of the magazine. This suggestion had mod®teith how to handle racial
confrontations and the reality of integration tlitamad to do with religion.

A few suggestions were offbeat, such as: “Let’s etth the thought in mind that
many of the people we are writing for aren’t nat8@utherners.” This idea begs the
guestion who they intended to read the magazimatioutherners; perhaps it was to be

a public relations publication meant for those mlgtshe region or an instruction manual
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for new residents of the South. Either way, thggestion was completely at odds with
the stated mission for the magazine.

TheProgressive Farmestaff was simply trying to cover too much grourl.
document “Basic Principles On Which We Are Planhiexgplored the vision for the
magazine. Its authors aspired for a magazine ‘@igtinctive flavor.” Though it should
not be a repeat ¢frogressive Farmeiit needed to mimic its “warmth,” “friendliness,”
and “family appeal.” With a new lifestyle magazimrogressive Farmer Company had a
“special opportunity to promote better rural-urhemderstanding and cooperation.” The
pull to extol the virtues of farming was incredilbigrd to resist; however, the document
did clarify thatSouthern Livingshould exhibit “a definite and continuing effoot t
contribute to the building of a better South” hui light-hearted manner. It would
separate itself from national publications by aignito deal with Southern subjects from
the standpoint of Southern people,” which in 1968ant avoiding political and social
controversy. The document also listed contenfiue“or six broad fields,” which were
really more like eight: food, the home, gardening &ndscaping, clothing and fashion,
travel, hunting and fishing, cultural subjects, &wdnan interest features. At the bottom
of the page, “Must not weaken PF” was handwritteth anderscoretf®

Charlie Scruggs, who becarReogressive Farmés editor and eventually a
company vice-president, honed in on the inheresilpm in defining southern identity.

They were splitting hairs over the editorial contemd finding a consensus would be

157“Brainstorming Session: Southern Living,” May Hitial Conference, TD, undated, Folder 11.274, Box
6, Southern Progress Archive, Birmingham, Alabain,

158 “Basic Principles On Which We Are Planning,” TOhdated but probably November 1963, Folder 28,
Box 11, Eugene Butler Papers, Manuscript Divis®pecial Collections Department, Mitchell Memorial
Library, Mississippi State University, Starkvillglississippi.
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nearly impossible. He advised that they visudleepeople reading the magazine: “If
we pick the right Subject Idea and use a happwreigs family to illustrate the subject,
enough Southern atmosphere will almost surelyiriégdl place that we don’t need to
concern ourselves with this problem.” The key weafocus on exactly who they wanted
reading their magazine. Sure, a rigid outlinehig family might lead to a stereotype,
but, more than likely, not forming a guide for thestves would lead to a chaotic
magazine, one that was “namby pamby” about itstitfen

Scruggs also highlighted thiging part of the magazine’s title. He argued a
lifestyle magazine’s photography should demonstat®n: “I believe it is a cardinal
error to call this Southern Living and then notwimeople ‘living” He wanted for the
magazine to be dynamic, thrilling, and overwhelnyrguccessful; he particularly hoped
the first issue would “bust folks right between thees.” More than anything, he wanted
to succeed or fail spectacularly, but mediocrityswat an option. The colorful Scruggs
ended his memo about the magazine by writing: “&s &l know, I'm thick skinned.
So, shoot it full of holes if you like. It won'ehthe first time I've been shot dowfr?

Emory Cunningham was confident in h&euthern Livingshould become this
raging success story. He had never intended éomigazine to discuss the unpleasant
aspects to southern life. Rather than editoriaizeut problems in the regio8puthern
Living “subtly says or implies that it's okay to be a 8wuner...that it is a good way of
life, and it is a good thing to be.” It led by exple, showing that southern identity was

superior. He told Quenelle: “We didn’'t need [sarthidentity] discussed and we didn’t

139 Charlie Scruggs to Oris Cantrell, TLS, 11 Octob263, Folder 36, Box 8, Eugene Butler Papers,
Cushing Memorial Library, Texas A&M University, Gege Station, Texas.
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need it argued about, we didn’'t need somebodyki® agposition; what we needed was
somebody who would come along and find the beStoatthern living, the best of
Southern people, the good things they have doneslaowcase that without comment.
That's what people have responded’fff."Quenelle argued that what was wrong with
Cunningham’s viewpoint was that Progressive Fai@wnpany had been advocating for
the region for so long that expecting opinionsatceta back seat ®outhern Livings

chatty style was a formidable task for fPegressive Farmestaff.

Though Eugene Butler had come of age in Progre$siwaer Company and
might have been tempted to side with Alexander Nitmerultimately supported
Cunningham’s ideas about h&@wuthern Livinghould differ from its parent magazine.
He said:

| think the purpose dbouthern Livings to portray the best features of Southern

life. It's really not a crusading magazine.... Bug did feel like there was

certainly a place for a magazine of that type gomheently it came along right at
the right time and provided something the Soutlpeple really wanted.... It
filled a niche that was there and needed to bedffi*
Butler recognized that white southerners were $@agdor a place where they could
avoid the negativity about their way of life, agdavhere they could feel good about
being southern, anBlouthern Livindilled that void.

Southern Livingas its founders proposed it, could not have lsegragazine that

included African Americans. In its distinct timedaplace, it sought to reinforce the

goodness of southerners, the soundness of thefd)eind the superiority of their way of

life. It reached out to discontented, white soutkes. If it accomplished those aims, it

%0 Quenelle, 106.
51 Quenelle, 107-108.
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could not also be a place of reconciliation whdke@utherners united to embrace their
cultural commonalities. Southern identity was sgregated along racial lines during the
1960s that including African Americans in the magazvould have signaled racial
equality to the millions of white southerners whwartedly refusing to accept people of
color into their homes, workplaces, restaurantsrahes, motels, and schools.
WhitewashingSouthern Livingalso issued a clear message to eager readers: this
magazine was a friend to white southerners, itevesof them, and it would not expect
them to extend themselves outside of their condomnes. Truly avoiding the issue of
race was impossible—even avoiding the issue of naea statement in itself.

It is significant that Progressive Farmer Compaayer identified the race of the
people it was targeting; it never called the maga@hite Southern LivingSoutherners
were white; they were the non-race, the true ciszef the region. Grace Elizabeth Hale
argues irMaking Whitenesthat the “denial of white as a racial identityg ttenial that
whiteness has a history, allows the quiet, thekslass, to stand as the norf?’ White
southern culture was The Culture, and white sontrerhad an uncontested place in the
American psyche. It was unnecessary to mentian ¢béor, because their race was the
status quo.

Southern Livingnagazine’s purpose as a cheerleader for the diestbéthe
region and as a challenge to the South’s negatitéqity underscore Hale’s argument
about race: “Southern whites constructed theiratadentities on two interlocking

planes: within a regional dynamic of ex-Confedesatersus ex-slaves and within a

182 Grace Elizabeth Hal&aking Whiteness: The Culture of Segregation ingheth, 1890-194(New
York: Vintage Books, 1998), xi.
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national dynamic of the South, understood as whigajnst the rest of the natiot?®
Under the surface of all the confusion about whatl@southern Livingsouthern, the
constant was that the magazine’s readership wddtesa common history separate from
the rest of the countrySouthern Livindit a characteristic of southern culture at a time
when white southerners were especially motivatetitvate an identity whitewashed of
race, controversy, or negativity. They used caltproducts, like Confederate flags, to
establish their separate and special regionalitgen¥leanwhile, much of the national
dialogue chastising southerners reinforced theusxkmh of African Americans, as if they
were not just as southern as whites. The resteotountry, it seemed, accepted the
premise that southerners were intrinsically whB@uthern Livingnagazine, in this
context, was not only another method of reinfordimginherent whiteness of southern
culture but it also established the separatenessutherners, based on racial identity,

from the rest of the country.

Researching the Audience

At the end of 1963, Progressive Farmer Compangdéast audience for the first
time, a way of holding its finger in the air to sekich way the wind was blowing. It
mailed a letter to selectdtogressive Farmereaders that said:

Dear Progressive Farmer Subscriber:

A good many of our subscribers have told us thegatdhave any connection
with farming. They also say they are interestegtodall in the new Southern

183 1hid., 9-10.
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Living Section of The Progressive Farmer (forme&dyled The Progressive
Home).

The reception from both men and women readerssaéw Southern Living
Section has been very enthusiastic. Now we arengalefinite plans for a
separate Southern Living Magazine to be publishedthty in addition to The
Progressive Farmer.

Southern Living Magazine will contain most of théides that appear in the
Southern Living Section of The Progressive Farmples a lot more on Home
Equipment and Furnishings, Building, Remodeling Regbairs, Landscaping and
Gardening, Sports and Recreation, Travel, Healimily Relations, Fiction, etc.

If you are farming or farming-connected we want yowontinue to get
Progressive Farmer — bigger and better than évet., if no one in your family
has a farm connection, we feel confident you widifpr our new Southern Living
Magazine.

You can become a Charter Subscriber of our new magaimply by telling us
to send it to you in place of The Progressive Faystarting with the very first
issue. There will be no extra cost to you to midk® change. You will get as
many copies of Southern Living Magazine as you waateive of The
Progressive Farmer.

While the first issue is some months away, we nedshow now how many of

our Progressive Farmer subscribers will want tangleaover to Southern Living
Magazine.

Please sign and return the enclosed postage padtgour earliest convenience.

Your prompt cooperation will be deeply appreciaded help us speed up our
plans for the new magazine.

Yours Sincerely,
THE PROGRESSIVE FARMER

Eugene Butler
President and Editor-in-Chté&f

184 Eugene Butler to Progressive Farmer SubscriberFolder 11.153, Box 5, Southern Progress Archive,
Birmingham, Alabama.
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This letter advertise8outhern Livingo the audience sector no longer involved in
agriculture, and it urged interested readers tiet tapid response would push the
company’s plans forward, assuring them that theydceeceiveSouthern Livingor the
same price as they had paid Riogressive Farmer Basically, for those readers willing
to substitute the new magazine for the old onepitld be a win-win; they could stop
receiving a magazine that no longer pertainedemthwhile having the opportunity to
invest in a new, more relevant publication. Howetlge company could only offer its
assurances that this classwbgressive Farmereaders would benefit from the switch.
The description oSouthern Livings content was so jumbled and vague that it pravide
little information and required a leap of faithnacharter subscribers.

From the response to the letter, the company deteththat about thirty percent
of Progressive Farmesubscribers, or around 400,000, were interest&buthern
Living magazine. Company employees who studied thelatron figures concluded
that quality, not quantity, was essential to tistiategy. Rather than aim for high
circulation numbers, they should focus their eHont areas of the region where they
could reach families with above-average incomelev&éhey compared this plan with
The New YorkeandSunsetwhich both had much smaller, targeted audiertas t
general interest publicationghe New Yorkenad just under a half a million circulation,
while Sunsehad about 700,000. Both figures m&tmithern Livin{s prospects good

with potentially 400,000Progressive Farmereaders onboard at its inceptitn.

185 «progressive Farmer and Southern Living Circulafia D, 1963 written in pencil, Folder 11.153, Box
5, Southern Progress Archive, Birmingham, Alabama.
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The research subcommittee of the Southern Livingk Feorce also oversaw a
study of high-income families living in the regiersuburbs and had discussions with a
variety of individuals in advertising and circutatito determine the appropriate market
and the viability of a southern lifestyle publicati They issued recommendations for in-
depth research on suburban families in cities dten Birmingham, for face-to-face
meetings with potential subscribers, and for addal investigation of advertising and
circulation plans, but they wanted this researamedcheaply, without too much time or
money devoted to it. They also emphasized the itapoe of hiring quality staff
members to execute the launch:

We should be cautious about placing too much emgloas‘things” such as

production facilities, as important as they arel #o little emphasis on people to

do the job, incentive and inspiration for them toitg and an organizational setup

where sound decisions can be made fast enoughdingl giving these people a

clear-cut knowledge of what is expected of them.
The company had to value its personnel becausenbsythe asset that would make or
breakSouthern Living At the end of its report, the committee issuetkar endorsement
for launching the new magazine, but that endorsémas still not a mandate. Eugene
Butler had not declared his formal approval ofteegazine, and company executives
remained divided over the best course of actidn.

Meanwhile, Emory Cunningham was becoming increggitroubled over
Progressive Farmer’'s mismanagement of the researaterningSouthern Living O.B.

Copeland, Nunn’s deputy, executed an extremelyiensfic focus group with seven

married “homemakers” between the ages of 25 arfdo® the Birmingham area during

186 southern Living Task Force, Research SubcommiRegeort, TD, 7 November 1963, Folder 11.273a,
Box 6, Southern Progress Archive, Birmingham, Ataba
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the fall of 1963. The women all had children, wé&etive in community work such as
PTA and garden clubs,” and were members of locatattes. They answered twenty-
nine questions about their readership habits agid lifestyles'®’ The information
gleaned was vague and not particularly helpfubiattEmory Cunningham made in a
blistering letter to O.B. Copeland dated Januard9B4.

Cunningham outlined how the researchSouthern Livingshould have
proceeded. He said that he would have polled &dees first to see if they would be
leery of being involved with a brand-new magazame] he believed discovering what
they wanted in terms of editorial content would iaidlesigning a publication that
optimized advertising demand. Cunningham alsalfielt Progressive Farmer Company
should have executed a subscription rate testteyrdane what people would be willing
to pay for the magazine and that audience ressimild have been a component not
just of the planning process but should have caetinwvell into the magazine’s first
years to determine if they were on the right tratken, he complained that the types of
guestions proposed for the reader survey were webdading and would not get the
information the company needed. Though CunningiasSouthern Livintg biggest
advocate, he wholeheartedly disagreed with thewiaatof the research on theunch.

It was a battle he would fight more than onte.

1870.B. Copeland to Emory Cunningham and Orville DexeaTLS, 15 August 1963, Folder 11.217, Box
5, Southern Progress Archive, Birmingham, AlabafRanel Discussion To Provide Background
Information For Southern Living,” n.d., Researchd@, “Southern Living: The Birthing” binder, Soetn
Progress Archive, Birmingham, Alabama.

188 Emory Cunningham to O.B. Copeland, TLS, 7 Jand&64, Research folder, “Southern Living: The
Birthing” binder, Southern Progress Archive, Birigliivam, Alabama.

95



Putting on the Brakes

Southern Livingloundered in 1963. No one agreed on exactly titmwmagazine
should look or sound. The concept of heraldingtsemn life was as varied as the
southerners working on the project. Members ofjRgssive Farmer, such as Emory
Cunningham and Britt Butler, hated to squander sugheat opportunity in the
dissension over details, while Alexander Nunn Keslithe concept of a farming
company reaching outside its comfort zone. Eudgarnker struggled to balance all the
ideas, all the confusion, and all the dissensidh Wis characteristic equitable and level-
headed approach. He realized at the end of 193hé best decision he could make
was to stall the entire project while the compasgvaluated its concept.

In the winter months of 1963, the company put tfakés orSouthern Living
moving the start date from the spring of 1965 tbriary 1966. For months Alexander
Nunn and a few others within Progressive Farmer @ had been dragging their feet
about the launch, believing more research on thgamiae’s concept was needed before
they made any commitment. Ultimately, Butler métedecision to delay because “all
research activity, cost studies, editorial, adsaryj, circulation and production planning
should be completed on a new magazine at leasaraapead of the closing date for its

first issue” and that deadline had already pas&ed.

189 Eugene Butler to Alexander Nunn, TLS, 23 Septenil®é3, Folder 36, Box 8, Eugene Butler Papers,
Cushing Memorial Library, Texas A&M University, Geye Station, Texas; “(Suggested Letter),” n.d.,
Folder 11.154, Box 5, Southern Progress ArchivemBigham, Alabama.
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Oscar Dugger, Chairman of the Task Force, sugg&tddr immediately notify
company members of the change. He also chide@Butho lived in Texas, for his
absenteeism on such a major project:

| still strongly believe that President Butler wiked to arrange to spend a great

deal of time in Birmingham these next several msfitin the frequent

consultations that will be necessary to implememtgdanning so as to arrive at
these important inter-related decisions on schedéh all departments
involved in Southern Living plans, and departmesdds so busy, | strongly urge
that our President assume active command of tHase during the ensuing vital
months until a decision is reached.
Dugger considered the planning@duthern Livingperhaps the most precipitous time in
Progressive Farmer Company’s history, and the compaeded Butler’s direction.
Dugger offered to be Butler’s “deputy” in Birminghavhen his superior had to remain
in Texas:’® On January 22, 1964, Butler named Oscar Duggenfoffice emissary
who would be present in all discussion and corredpoce concerning§outhern Living
He also did away with the Task Force, leaving Atedexr Nunn and O.B. Copeland in
charge of editorial research and Emory Cunninghadh@rville Demaree to complete
the advertising side. This decision pitted two@ppg camps against each other in the
execution of the launcH?

In a letter dated January 24, Eugene Butler adddesl the issues at Progressive

Farmer Company that had delayed the magazine’s.ddihey were undecided about

whether the Alabama Highway Commission would arthex downtown Birmingham

location for a highway project, which might fordeetcompany to search for a new

10 «Revised Statement of Southern Living Planning@airman of Task Force,” n.d. but probably early
1964, TD, Folder 11.168, Box 5, Southern Prograshi&e, Birmingham, Alabama; Oscar Dugger,
“Statement On Southern Living Planning,” TDS, 3cBeber 1963, Folder 11.461, Box 10, Southern
Progress Archive, Birmingham, Alabama, 2.

"1 Eugene Butler to Oscar Dugger, Emory Cunninghalexander Nunn, Otis Copeland, and Orville
Demaree, TLS, 22 January 1964, 11.167, Box 5, 8outRrogress Archive, Birmingham, Alabama.
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location. The company was understaffed, with maeyple working full-time on both
Progressive Farmeand researching the Southern Living project. &utimphasized that
the delay had nothing to do wi8outhern Livints importance to Progressive Farmer
Company but was merely the result of these circantgs: “In recent months, we have
actually gained rather than lost enthusiasm fortls®ua Living and the growth
opportunities it offers.” Butler cautioned thaétbompany had not issued a definitive
verdict on the launch of Southern Living but tHait ramping up of planning efforts
signaled “the prospect of Southern Living becomangality.” He also reassured those
in the company who might be uncomfortable with nngvihe spotlight off of
Progressive Farmer Though the company would slowly reduce its datian, the
farming publication would remain “the key to [theépmpany’s overall success.” He
ended the letter by recommitting himself to thenpiag of Southern Livinghe would
travel from Dallas to Birmingham every other weekthat singular purposé?

On May 27, 1964, Oscar Dugger, at Eugene Butledgsiest, sent a memorandum
to the Board of Directors updating them®outhern Livint progress. He told them that
research had demonstrated that they should begim#gazine with a circulation of
200,000 and build it up to 500,000 as quickly as/tbould—hopefully within two years:
“The larger our starting circulation can be andfdster we can build it up to 500,000
among the right sort of people, the more salablitld be to advertisers and the
cheaper our unit cost to print, bind and mail.” ndgerated to them that the magazine

should appeal to families—both men and women—aniaoiped that soon Progressive

12 Eugene Butler to Friends, TL, 24 January 1964d&o11.215, Box 5, Southern Progress Archive,
Birmingham, Alabama.
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Farmer Company could hire editorial staff to wookety onSouthern Living In terms of
advertising, they proposed offeriRgogressive Farmeadvertisers a combination rate
for appearing in both publications to give themrarentive to bet on the new magazine.
Finally, he reported that the Progressive Farmen@amy sales staff was eager to
promoteSouthern Livingand the revampdarogressive Farmeronce they were given
the go-ahead”®

Launching a magazine for southerners proved a ahffreult mission than it had
sounded in the spring of 1963. Basing an entigri@mss venture on an identity was
particularly formidable when no one could agreéhow to translate it into print.
Progressive Farmer Company tried to exude confel@ren it came t&outhern Living
from the outside, company leaders appeared to &aeebrainer, a genius solution to
their audience problem. In realityouthern Livingsurvived for months in the minds of
individuals who, for the most part, agreed to thagple of launching a lifestyle
magazine for southerners but little else. Thisrmdéfriction heldSouthern Living

magazine captive.

173 Oscar Dugger to All Directors, TLS, 27 May 1964)der 11.152, Box 5, Southern Progress Archive,
Birmingham, Alabama.
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CHAPTER FOUR

From the spring of 1964 until February 1966, Preginee Farmer Company
proceeded with its planning 8buthern Livingbut the process was anything but smooth.
Many of the problems that had stymied the comparyo63 continued, and new issues
presented themselves. As the launch date drewrclosmpany members consolidated
the chatter abouBouthern Livingnto plans of action for advertising, circulati@nd
editorial content. They shunned most outside adaitd turned inward, relying on their
own experiences of southern identity to shape tagaxnine for southerners like
themselves who were white, middle- to upper-midadtess, and educated. Even as they
structuredSouthern Livingas the region’s sunny and effervescent represeatat darker
tone lingered under the surface of their brainstogm The conversations often danced
around their frustration, embarrassment, and higembout how the rest of the country
viewed their communities. They sought validatibatttheir culture was worthy, perhaps
even superior, and that those who judged them siergly blind to the richness of
southern identity. Of course, this southern idgmias always exclusively white.

Emory Cunningham was the only one of the majorrégishapingouthern
Living to understand the delicacy of its balancing dt¢te magazine simply could not be
a reincarnate dProgressive Farmetor it would fail. The closest it could come to
farming were how-to articles about cultivating resed pastoral photographs of
plantations.Southern Living audience would have had no interest in thefjaations
for the farming lifestyle that Alexander Nunn midiave slipped into the magazine, if
given the opportunity. Wh&outhern Livingould defend was the honor of the people
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living there. The magazine should answer all tiitecs who had no appreciation for a
way of life millions treasured, but subtly, throuigh content and its imagery. By
demonstrating the virtues of the southern lifestytgle avoiding divisive topics, the
magazine would find a grateful and enthusiastideeship.

Producing a magazine that did not have a stromgstaas exceedingly difficult
for Progressive Farmer Company because for eigidysyadvocacy had been the
company’s mission. For generatioRspgressive Farmemagazine had viewed itself as
the farmer’s friend. Suddenly, the same compairtly priogressivan its title was
supposed to create a useful and engaging yet lgrapelitical publication. How could it
both have a strong voice and remain silent on safittee most challenging issues that
had ever faced the South? This conundrum wasdtdhrt ofSouthern Livint early
identity crisis.

Leadership continued to be a challenge; Alexandem\tantankerously held his
ground, while Emory Cunningham pushed toward hsgowi for Southern Living
Meanwhile, Eugene Butler handled a number of vaeana the top echelons of the
company. He had envisioned handing the presidemeyto Fowler Dugger, who would
hold that position for a five-year term and thesgthe title to Alexander Nunn. In 1964,
Butler realized that Dugger’s health would precliaha from interest in the presidency,
and Nunn had already expressed a desire to rét@gessixty-five, just when Butler had
hoped he would lead the company. Butler begaeedlse future of the company was in
the hands of “capable younger men now holding wgtpns with the Company,”

particularly Emory Cunningham. If Cunningham’suggiion for success had not been
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enough to recommend him, this shift in power leoterclout to his opinions in the
coming years’*

In 1964 and 1965, the chain of command at Progressarmer Company became
even more chaotic, and employees at both magagieesconfused about who answered
to whom. Southern Livintg staff reported not to Norman Youngsteadt, itsalbed
editor, but to the department editorPabgressive FarmerOn June 17, 1965, Alexander
Nunn sent a memorandum to staff members, expressitagion that the two editorial
staffs were not cooperating as fluidly as Bregressive Farmeream always had.
Company management was in the habit of giving eygas leeway to execute their
responsibilities with autonomy, but Nunn felt thathad to spell out the lines of
authority for staff members: “I hope that everybamyv understands that the position of
Editor of Southern Livings comparable to and on an equivalent basis \Hitfition
Editor’ of Progressive Farmer.. | had felt that this was clearly understood by#aus,
but apparently this is not quite so.” In other wgrunn, not Youngsteadt, was
ultimately in charge of the development of editbcantent for the new venture. This
realignment robbed Youngsteadt of any real authofithe very next month Nunn forced
Youngsteadt into the Managing Editor position fothbmagazines, and he hired O.B.

Copeland, his assistant, as the editddadithern Living Nunn said the change could not

174 Eugene Butler to Clarence Poe, Jim Kilgore, CoNrek, and Charles Poe, TLS, 6 July 1964, Folder
11.5, Box 3, Southern Progress Archive, Birminghalapama.
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“be blamed on Youngsteadt” entirely, but he “couldiet the job done.” Youngsteadt
lasted a few more months before quitting; his regmaent Jim Dyer only lasted a yéat.

During the summer of 1964, the Progressive Farnoengainy hit another major
roadblock. It received a letter from John Owenddnall that notified it ohis new
magazineSouthern Livingthough he had not actually published the magaamkedid
not have the title copyrighted, he claimed comnawm fights to it. The magazine itself
was little threat, since Broomall only intended ifioio serve the Atlanta area, but
Progressive Farmer had settled on the 8t@thern Livindor their own magazine and
had promoted it within advertising circles. Eug&uwler had already committed
$500,000 to the project, with another $500,000latk& if the launch required it. The
company was too far down the road to turn back.

Progressive Farmer’s attorney suspected the thuasat bluff, particularly since
Broomall could not furnish financial documents tweeks before his proposed launch
date of June 16, 1964. Rather than fight with Hhmagressive Farmer Company paid
him $500 in August 1964 for the rights to the ngBoeithern Living It was not the only

competition the company faced. In January 196&heglaunched their new magazine,

175 Alexander Nunn to Dr. Copeland, Mr. Goodwin, M@&antrell, Mr. Youngsteadt, Mr. Eugene Butler
and Mr. Fowler Dugger, TDS, 17 June 1965, Foldet44, Box 5, Southern Progress Archive,
Birmingham, Alabama;

John Quenelle, “The Story of Southern Living: A MRalus an ldea” MSs, 24 June 1987, Southern Progress
Archive, Birmingham, Alabama,116-117; Alexander Nua J.D. Kilgore, Charles Poe, Cordra York, and
Ben Kilgore Ill, TL, 22 July 1965, Folder 36, BoxBugene Butler Papers, Cushing Memorial Library,
Texas A&M University, College Station, Texas; Eugdutler, “A Year by Year History of Progressive
Farmer Company (later Southern Progress) fromiligi®in 1903 to 1968,” TD, 1965 section, Folder, 31
Box 7, Eugene Butler Papers, Cushing Memorial lejgriexas A&M University, College Station, Texas,
3; “Southern Progress Corporati@guthern LivingMagazine, Editorial, Advertising and Circulation
Leaders, 1966-1983,” TD, n.d., Early Planning foJd8outhern Living: The Birthing” binder, Southern
Progress Archive, Birmingham, Alabama; Oscar Duggédiriends, TLS, 22 July 1965, Folder 11.146, Box
5, Southern Progress Archive, Birmingham, Alabama.
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an advertiser wrote to notify them ti&insetnagazine in California was researching a

southeastern edition. That idea apparently nesredo fruition!’®

Targeting Its Audience

In early 1965, Progressive Farmer Company outlitedirculation strategy for
Southern Living Eugene Butler’s rationale was to target theofeihg twelve “strictly
Southern” states: Texas, North Carolina, South IBeroVirginia, Kentucky, Tennessee,
Mississippi, Arkansas, Louisiana, Georgia, Alabaaraj Florida’’ The Deep South
states Georgia, Mississippi, Arkansas, and Alabagra at the heart of the plan. Butler
said the company would lim&outhern Livint “territory to the Confederate States with
the exception of adding Kentucky” to create “a miooenogenous territory” where “the
‘Southern’ in our name will not be a disadvantagmné an area that can be most easily

served editorially.” The wordouthernwas a lightning rod in some areas of the country,

176 3ohn Owen Broomall to Hugh P. Carter, TLS, 15 di9i§4, Folder 36, Box 8, Eugene Butler Papers,
Cushing Memorial Library, Texas A&M University, Geye Station, Texas; “Dun & Bradstreet Report,”
TD, 22 June 1964, Folder 36, Box 8, Eugene ButigrePs, Cushing Memorial Library, Texas A&M
University, College Station, Texas; Hugh P. Carbevernon Owens, TLS, 20 July 1964, Folder 36, Bpx
Eugene Butler Papers, Cushing Memorial Library,aBef&M University, College Station, Texas; Vernon
Owens to William Bew White, Jr., TLS, 23 July 1964lder 36, Box 8, Eugene Butler Papers, Cushing
Memorial Library, Texas A&M University, College Sitan, Texas; Contract between John Owen Broomall
and Progressive Farmer Company, TD, handwrittea 2@tAugust 1964, Folder 36, Box 8, Eugene Butler
Papers, Cushing Memorial Library, Texas A&M UnivgrsCollege Station, Texas; Don Cunningham to
Emory Cunningham, TLS, 10 January 1966, FoldeB2&, 8, Eugene Butler Papers, Cushing Memorial
Library, Texas A&M University, College Station, Tass Eugene Butler to Fowler Dugger, TLS, 10 August
1964, Folder 11.5, Box 3, Southern Progress Ar¢heningham, Alabama.

" The company generally proposed targeting from &Bda 17 percent of each stat@mgressive

Farmer circulation, with the exception of Georgia, Alak@nMississippi and Arkansas where the
percentages were closer to 25 percent. They atéehtp siphon off only two percent Bfogressive

Farmer's circulation in Florida. Texas, North Caroliremd Alabama, had the mdabuthern Living
recipients with 30,000 each. The state with thveef#t was Florida, with only 1,000.
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but Progressive Farmer intended to send its nevamiags into the communities where it
would have just the opposite reaction: a warm reocep The worchomogenouswhich
internal documents use more than once, hints ahdarcurrent. These states were never
homogenous with only white, middle class residembs,with people who were
homogenous in their feelings toward the issuet®fday. These states were far from
homogenous in their geography or their economigisthey were bound by two
commonalities: a history of slavery and large nuralaé white residents ready and
willing to enjoy a magazine that turned their atit@ms away from the bad news around
them?!’®

The anticipated audience profile outhern Livingvas everything’rogressive
Farmerwas not. In terms of audience incorBeuthern Livingvas very nearly the
opposite of its parent magazine. Sixteen perceitg prospective readers earned less
than $5,000 a year, compared to forty percemrofjressive Farmes audience. A third
of its audience made more than $10,000, comparBdogressive Farmeés sixteen
percent. Southern Living median income, at $8,500, was thirty percenh&ighan
Progressive Farmeés $5,900.

Southern Livint audience was also projected to be younger, avith twenty-
eight percent of its readership older than thingef compared t®rogressive Farmeés
forty-one percent. More @outhern Livintg prospective readers had purchased cars or

furniture or remodeled their homes in the last yeanProgressive Farmereaders. But,

178 «First Issue Circulation of Southern Living andBressive Farmer (Adjusted),” 11 March 1965,
Financial folder, “Southern Living: The Birthingidder, Southern Progress Archive, Birmingham,
Alabama; Eugene Butler’s talk at an advertisingsaheeting, TD, 5 April 1965, Folder 8, Box 7, Euge
Butler Papers, Cushing Memorial Library, Texas A&Miversity, College Station, Texas, 7-8. See also:
“Magazine For South Discussed By ExperBifmingham Post-Herald16 July 1965, Folder 11.154, Box
5, Southern Progress Archive, Birmingham, Alabama.
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by far, the biggest discrepancy was in educatidalf of Progressive Farmés audience
had a grade school education or less, while heffoafthern Livints projected readership
had at least a high school education. More thinire of them were college-educated,
while only thirteen percent dfrogressive Farmereaders had been to college.

In addition to its “distinctly southern” contentuer envisioned&outhern Living
as unique among all of its competition. It woulslllyoader in scope th&@etter Homes
& Gardensby including more feature articles and travel mate It would carry even
more categories of content th8ansetwhich focused its editorial on western living.
Butler also hope&outhern Livingvould have a warmer tone than any comparable
publications, fostering an intimacy with its reagtep similar toProgressive Farmes
relationship with its audience. He want&outhern Livingo include more people in its
articles and photography than some of these oiflestyle magazines ditf® Butler
believed by following this market, they had morddase in not publishing the magazine
at all than in the launch itseff*

The strategy proved effective. In December 1966gfessive Farmer Company
engaged in a direct-mail program to reach additipr@spective readers f&@outhern
Living. It mailed one million brochures, with the goairy a 4.5 percent return of
45,000 new subscribers. Instead, the effort redutt 92,000 subscribers, a response

greater than anything the circulation consultaitt ba had ever seéff

9 «pudience Profile,” n.d. but most likely prepared1965, Folder 11.202, Box 5, Southern Progress
Archive, Birmingham, Alabama.

180 Eygene Butler’s talk at an advertising sales meett0.

181 Eugene Butler's talk at an advertising sales mge®-10.

182 Quenelle, 95.
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Streamlining the Editorial Concept

During the summer of 1965, Eugene Butler askedfalie major players in
Progressive Farmer Company to come up with editobgctives forSouthern Living
0O.B. Copeland, the new magazine’s editor, adviSatlite mostly about the good things
in the South; if discuss [sic] bad things, inclways to improve them*®® Oscar
Dugger, the advertising executive, shared his igatisButler in a letter. First, he
believed the magazine should target both men amdemdn growing urban areas.
Second, it should “create and maintain a totaloeidit environment that presents
southern life with a warm, intimate, dynamic stytgVing “full and dramatic recognition
to the sharp differences between southern livirthat of other regions of the country.”
To define southernness, Dugger and other membd?sogiressive Farmer often relied on
the dichotomy of the South being whatever theaé#ite country was not. Next, Dugger
said that the new magazine would:

give the South, for the first time in its long loist, a family magazine published

in and for the South with an exclusively southeditaial concept. It must

therefore speak SOUTH — SOUTH — SOUTH from covesdeer. In short, it
must be — in every issue — as uniquely southeaonegge myrtle, Mardi Gras, fig
preserves, and black-eyed peas!
This last phrase found its way into much of thenpptional material for the magazine in
the coming months. Foods, plants, and regionaiteweere safe topics that reminded
white southerners of their homes and communitiélsomt invoking controversy.

According to Dugger, the standard for editorial teo was that the region’s “history, its

institutions, cities, resorts, personalities, laadks, art, literature, music, architecture,

183 «Opjectives, Philosophy for Southern Living,” O.Bopeland, 28 July 1965, Folder 11.154, Box 5,
Southern Progress Archive, Birmingham, Alabama.
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cooking, flowers, trees, etc.be so Southern in treatment that it would be inappate
in a magazine edited for any other region.” Wheaders flipped through the magazine’s
pages, they should be awash in things that remitited of the Soutff*

Great confusion still existed about what qualifesgouthern a list of cover
possibilities for the first four magazine issuasged from the stereotypical, a photo of
azaleas, to the enterprising, a depiction of tiggorés economy, to the natural, an image
of a person fishing in a stream, to the bizarqgicture of a circus on Florida State’s
campus. What exactly was joining such dispargies$anto a singular product
Progressive Farmer Company could market to readere@ressive Farmer staff
members were sure (white) southerners were thettatglience, but beyond that little
cohesiveness existédf. Seven months befofouthern Livints launch, Alexander Nunn
told TheBirmingham Post-Heralthewspaper that the new magazine would “feature
mostly farm articles and [would] contain articles $outhern food, Southern habits and
various aspects of Southern life in general” butildo“be aimed primarily at the city and
suburban dwellers...}*® That the man ultimately responsible &wuthern Livints
editorial content was still including the wdlia'm in his description of articles should

have been alarming to Emory Cunningham, EugenesBwahd Oscar Dugger.

184 Oscar Dugger, “Southern Living: What Kind of a Maime? What Are Its Objectives?,” TD, 22 July
1965, Folder 11.154, Box 5, Southern Progress AeshiBirmingham, Alabama.

1850.B. Copeland to Co-Workers, TLS, 31 August 1968der 11.199, Box 5, Southern Progress Archive,
Birmingham, Alabama.

186 “Magazine For South Discussed By ExperBifmingham Post-Herald16 July 1965, Folder 11.154,
Box 5, Southern Progress Archive, Birmingham, AtabaAfter this article, Herbert Mayes asked to keep
his relationship witfSouthern Livingunofficial because he was concerned it would écindlith his

lifetime contract as editorial adviserMcCall's magazine. See: Oscar Dugger to Friends, TLS, BO Ju
1965, Folder 11.146, Box 5, Southern Progress Ae;tBirmingham, Alabama.
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Ephemeral ideas abo8buthern Livindhad lingered for years, but in the months
approaching its publication deadline, Progressaarier consolidated all the discussion
into one document, an attempt at parsing the iateronversation and forcing a unified
vision. In August 1965, Emory Cunningham circutbéeprospectus outlining the
concept for the new magazine. All of the majorypla in the launch had access to the
prospectus and submitted feedback, suggestiong;arettions in the last weeks of
August'®” How closely Butler and Cunningham worked togetbesreate the prospectus
is unclear; however, in a letter to Butler, OscagBer gave him credit for doing “an
excellent job” on the document. The magazine’s aditor O.B. Copeland, who was
thrilled finally to have a focused identity arowtlich to organize the magazine’s
content, also wrote to Butler to tell him that frespectus was “excellentf®

From the opening line of the prospectus, Progredsarmer established the
magazine’s close relationship with its readers:Sbuthern Living, we present a
magazine with a unique and intimate identificatrdth the area it serves.” Its sole
purpose was to speak to those southerners whomeghef the country either
misunderstood or overlooked, and it was differeadduse it was authentic. The
document then reiterated the sentiment often egpcem exactly the same wording
throughout internal memos, marketing material, pregentations concerning the launch:

“Southern Living will be truly Southern — edited Bputherners, for Southerners, and

3 The men involved were: Eugene Butler, O.B. Copsl@texander Nunn, Fowler Dugger, Oscar
Dugger, Vernon Owens, Britt Butler, and J.L. Rogers

188 Emory Cunningham to Advertising Offices, TLS, 2p&enber 1965, Prospectus folder, “Southern
Living: The Birthing” binder, Southern Progress Ainge, Birmingham, Alabama; Eugene Butler to
Friends, TLS, 23 August 1965, Folder 11.154, Bo$&thern Progress Archive, Birmingham, Alabama;
Oscar Dugger to Eugene Butler, TLS, 16 August 1988¢ 2, Folder 11.154, Box 5, Southern Progress
Archive, Birmingham, Alabama; O.B. Copeland to Bug®utler, TLS, 17 August 1965, Folder 11.154,
Box 5, Southern Progress Archive, Birmingham, Ataba
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about Southerners.” Progressive Farmer Compangmgtunderstood its readership—it
wasits readership. Rather than faulting southerfaerbeing misfits in the national
consciousness, it glorified their distinctivenétswill be edited for the South’s unique
differences — its differences in geography and atex- in the way it works and lives — its
differences in a hundred other special ways.” €h#ferences were more than just
stubborn defiance against federal civil rights lawsiolent protections of strict Jim
Crow segregation codes. Whatever people weremgantiseeing about the South in the
national media was only part of the story. Thedlifle thaSouthern Livingoresented
was how white southerners preferred to see thems@mthe mirror—as genteel hosts
living in handsome homes, framed by manicured gedeith spreads of delicacies on
their antique dining room tables. The magazindlgleeflected that identity back to
readers (for a nominal subscription cd&?).

To find a safe commonality, or one that did notude politics, race, religion, or
any other controversial topic, the magazine retiegblants, home design, food, and
travel to unite its readersSouthern Livingvas supposed to be the last word on how the
region lived—what the region’s people really bedevand what the region hoped to
become. In reality, it was often grasping at sgrawform an identity separate from the
bad news of the day.

In the next paragraph of the prospec&sythern Livingcemented its readership

ideal:

189 «prospectus,” TD, n.d. but likely completed in Aisg 1965, Prospectus folder, “Southern Living: The
Birthing” binder, Southern Progress Archive, Biriglivam, Alabama. See also: Eugene Butler, “Opening
Remarks” at Southern Living Conference, TD, 16 andctober 1963, Folder 11.217, Box 5, Southern
Progress Archive, Birmingham, Alabama.
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Southern Living will give full and dramatic recogjon to the sharp differences
between Southern Living and that of other regioisvill seek the readership of
those Southerners who do live better because tieetaking advantage of assets
that are found more abundantly in the South thaanyother section of the
nation. They live better because they use andyghpSouth’s open country, its

mild climate, long gardening season, and relativelgrowded highways.

Happily, they are the Southern people whose patteliming is different because

they are the Southerners who are better educatethare prosperous. They are

the Southerners who take weekend trips, use spquipment, garden as a hobby,
and live on larger size lots. They were the findheir communities to air-

condition their homes and to build a swimming poBbuthern Living will seek a

spot close to the heart and home interests of theatherners — the best segment

of the South’s growing population.
These were people who had the means to buy thimyg@ places; they were the sort of
readership that advertisers adoBauthern Livingvas also not just a women’s magazine;
its founders had always intended for it to Haraily magazine. By reaching out to both
men and women in higher income brackets, Progressavmer Company was able to
attract the widest range of advertising and to nak&rong argument for why companies
should care about its audience.

By explaining whonouthern Livingntended as its audience, the magazine also
outlined whom it intended to ignore: immigrantsppwhites, and, most especially,
African Americans. These Southerners were unablakie “advantage of assets” out of
their reach. Southern norms in 1965 left Africamekicans struggling to receive
society’s most basic services, much less anythitigie The Civil Rights Act of 1964
had made discriminating against African Americansatels and restaurants illegal, but
some southern communities were slow to acceptlibeges. How could African
Americans travel when they were unable to stayatels and eat in restaurants? Not
every community had black-sanctioned amenitiesréorelers unable to frequent the

same businesses as whites. African Americans amn@usly not the “Southerners who
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are better educated and more prosperous.” Decddasism had seen to that. Who had
the extra income to spend on air-conditioning amishsning pools—well-to-do white
southerners, who were the “best segment” of thione'g’

Even in the prospectuSputhern Livint editorial content was incredibly varied.
It stated that the “new magazine will feature tloeith’s outstanding personalities, its
economic and cultural developments, its histosyjrstitutions, cities, resorts, landmarks,
art, literature, music, architecture, flowers, ames.” Its founders intended every article
to inspire readers to do something—travel to a destination, pursue a new hobby, or
cook a new recipe. The staff attempted to havestiomg for every reader, but in the
rush to be exciting and fresh for a wide audietive magazine also tackled it all,
spreading itself too thinly®*

The prospectus outlined the six areas Progressiumer Company’s
management would use to judge each articlauathern Living

1. Does this issue build a fair, intelligent imafe¢he South and Southern Living?

2. Will it increase the pride of Southern peoplé¢heir region and will it help

build a Better South?

3. Does it radiate the spirit of the South, saytrgngly and positively this is a

Southern magazine devoted to the best intereSswuthern people?

4. Is it so interesting and important to readeas thwill be read avidly and talked

about, with subscribers looking forward eagerlytfoe next issue?

5. Will it help build the distinctive flavor we wato achieve in Southern Living?

6. Is it well written, timely, accurate, inspirati@ and entertaining? Is it about

significant developments, things that save timemodey, broaden interests, and
inspire pride®?

90«prospectus,” 2.
l«prospectus,” 2-3.
192«prospectus,” 4.
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Most of these measuring sticks had to do with angahe appropriate southern image
and reaction in the hearts and minds of readéithe Imagazine failed to foster a sense of
pride, then it had missed its mark.
A one-page document titled “What Southern LivisgAll About” concisely
echoed the prospectuSouthern Livingvas a magazine for modern urban and suburban
families. It was about the people of the regiord as core from month to month would
be articles on travel and recreation, homes ardslzaping, and food and entertaining.
But, a few statements in the document are incomgydemonstrating just how varied the
opinions at Progressive Farmer Company were whedidtussion turned to the politics
of the magazine. For example, one statement vamithern Living is a family service
magazine with no axe to grind, but always with apof view. It will neither
editorialize nor preach, but rather will illustratee Modern South with the South’s
modern families*** The statement suggest®duthern Livingvould not openly argue
through an editorial page, but it would demonstitst@rinciples through pictures and
text. Another statement discussed feature articles
Built on a core of service articles will be a leagledge -- a feature article each
month dealing with a person, a city or state, omatitution that illustrates the
Modern South’s response to its opportunity for pesg. This article should be
just controversial enough to stir the reading aocketo constructive action.
The magazine could not be both apolitical and owairsial. By striving for any

controversy at allSouthern Livingvould be breaking its code to rise above the megat

topics of the day. Finally, the document sugge#itatSouthern Livingvas a unique

193 «What Southern Living Is All About,” (presumablythored by Roger McGuire because “By RM” was
written on the document), TD, n.d. but likely fafl1965, Prospectus folder, “Southern Living: The
Birthing” binder, Southern Progress Archive, Birigliivam, Alabama.
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publication just for southerners that would alsmdpnational attention to the region.
Though the Progressive Farmer staff might havedalth other, and perhaps themselves,
that they had no axe to grind, they longed to atsestheir South to the world—the one

of hospitality, mouth-watering cuisine, white-colned mansions, and endless vacation
destinations.

On August 10, 1965, Emory Cunningham sent a memdora to Eugene Butler
concerning th&outhern Livingorospectus. Though the two men discussed the zimga
frequently, Cunningham wanted to clarify some afdpinions. First, he believed the
magazine should be strictly southern, cover-to-caneorder to establish its niche.

Every article and every photograph had to have semienal connection. Second, he
explained why he was less concerned about haviogllert photography quality and
rich colors throughout the magazine; there wasiaoch competition for a slick
magazine withLook Life, andMcCall’'s available. What pretty magazines could not
offer, though, was exceptional editorial coverafjthe South. Cunningham said that
“Southern Living’s purpose is to move away from gfemeral to the specific, from the
massive everyone to the meaningful someone.” Gugmam ended his missive to Butler
by issuing a striking statement, one that he medewn paragraph: “One further point.
Southern Living should be unique because of twogit ignores — the north and the bad
features of the south™ If the magazine was to be a respite for whitettsern families,

it had to ignore these topics, and what made gumin the marketplace was not only

what it did discuss but all the issues it refusecthention.

1% Emory Cunningham to Eugene Butler, TLS, 10 Augi@85, Folder 11.154, Box 5, Southern Progress
Archive, Birmingham, Alabama, 1-2.
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Outside Advice

The men behin@outhern Livinglid seek outside advice concerning the new
magazine, but these individuals often misunders@mathern Livints purpose. Its
founders never intended it to be a women’s magayete much of the advice envisioned
it as a southerBetter Homes & Gardensather than as a lifestyle publication. When
advisors did issue constructive criticism, it wiigie harsh, challenging the potential a
farming publishing company could possibly have vatlifestyle magazine. Emory
Cunningham said that as a result, the Progressikieét staff began to turn inward,
creating the magazine as they saw fit: “We soomksithere is no easy way to create an
editorial format. Outside research firms were edge not able to help. Panel
discussions led by our editors were bégt."The company eliminated outside advice to a
minimum.

Progressive Farmer primarily limited formal guidano consultants Herbert
Mayes and Wilson Hicks. Mayes was one of the rfasabus magazine publishers in the
country who had served as editorGdod Housekeepingefore he ledMcCall’s. He was
president of McCall's corporation in 196%. Hicks was famous dsfe magazine’s first
photo editor who aided in the creation of photojmlism®’ It is significant that the two

men outside the company employed to give couns8oathern Livingvere major

19 Text of Emory Cunningham speech, TD, 25 Januafg1Bolder 28, Box 11, Eugene Butler Papers,
Special Collections Department, Mitchell Memoridbtlary, Mississippi State University, Starkville,
Mississippi, 3.

1% Wwolfgang Saxon, “Herbert Mayes, 87, Former Topt@dif Magazines, DiesNew York Timesl
November 1987, available from http://www.nytimestd987/11/01/obituaries/herbert-mayes-87-a-
former-top-editor-of-magazines-dies.html.

197«Nine Famous Star Employeesansas City Star4 February 2010, available from http://www.
kansascity.com/2010/02/04/1727493/famous-emplolgeak.
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figures in the national magazine scene, evidené&agressive Farmer Company’s desire
to compensate for its lack of experience beyBrogressive Farmemagazine.

In November 1964, J. R. Abernathy of Grizzard Adigerg in Atlanta had a
series of conversations with Alexander Nunn. Abé#rg praised Progressive Farmer’s
slow, deliberate approach at launch®wuthern Livinggiven the high mortality rate of
magazines and the decline of such stalwar&atisrday Evening PastHe told Nunn that
the most promising trend in terms®duthern Livingvas the mobility of Americans “in
their incomes, habitats and characteristics.” €headers with money to spend on
furniture and vacations were a boon with adveris&ut, with all the changes in the
marketplace, Abernathy advised Progressive Farmerpgany to have a unique product
before it launched and to be financially-sound @foto lose whatever it invested if the
venture failed. Abernathy envision&duthern Livingas a melding of the agricultural
past with the industrial future: “A new way of lile emerging in the South which is
unique to that region. This 8outhern Livinga delicate balance of the heritage and
graciousness of the old South with the rapid pd¢beonew. It is this way of life that the
new magazine will servé® Though Abernathy was intrigued about continuing a
advertising relationship with Progressive Farmem@any, it is unclear if the company
ever pursued it.

Alexander Nunn did propose, at a board meeting,tteacompany hire Herbert
Mayes because of his excellent record WitCall's magazine as an editorial adviser.

Mayes had a lifetime contract wiicCall's, so as part of an “unofficial” arrangement

198 3. R. Abernathy to Alexander Nunn, TLS, 30 Novenit#64, Folder 11.202, Box 5, Southern Progress
Archive, Birmingham, Alabama.
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Mayes would be present in the Birmingham officeéhdays a month and available for
consultation by telephone. Members at the boaretimg split over whether hiring
Mayes would be helpful, fearing he would treé®aluthern Livingoo closely to a
women’s magazine format, which they resisted vooifsly. Eugene Butler requested
Alexander Nunn, O.B. Copeland, and Emory Cunningleave the meeting and call
Mayes. If he would agree to operate within therfasuofSouthern Livingas a family
magazine, perhaps the Board could agree on hirmg fithe three men returned to the
meeting from their long-distance phone call to refileat Mayes had agreed to their
stipulations, and the Board hired him on a montmtmth basis®®

When O.B. Copeland broug&buthern Livingoroofs to New York for Mayes to
examine, Mayes found plenty to disparage. Therceas ugly. Its type was hard to
read. The magazine was skimpy. It needed to dieciaore people, more southerners.
He thought maybe content on health concerns woegdl ibup. The magazine itself
resembledProgressive Farmemwhich was no compliment. The Art Department reed
more responsibility for creating a beautiful produche titles and blurbs were poorly
written; one individual should have the job of wrg them all. Overall, Mayes was
“disturbed” by the quality of writing. When tolti¢ color choices in the magazine could
not be undone two months before the magazine wantetss, Mayes concluded that too

should change; even at the last min@uthern Livingshould be open to necessary

199 Oscar Dugger to Friends, TLS, 20 July 1965, Folde46, Box 5, Southern Progress Archive,
Birmingham, Alabama; Britt Butler, Minutes of the&d of Directors Meeting of the Progressive Farmer
Company, TDS, 15-17 November 1966, Folder 11.143,48 Southern Progress Archive, Birmingham,
Alabama, 8-9 and 12.
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alterations. Mayes concluded Progressive Farmergaay had many, many
improvements to mak&’®

Wilson Hicks was much more political than Mayesis remarks, but he had

nearly the same critiques. He wondered: “Southerimg is the progeny of The

Progressive Farmgand it couldn’t have a better sire, but don’t yamree that there is a

continuing danger that Siight be melded too much in BFmage?” Hicks wanted
Southern Livingo be fresh and exciting each month for its resdmnd following too
closely inProgressive Farmés footsteps would make it stale. He thought invorg the
photography was a must. He also worried abougdli@rial content; Paul Plawin and
Gary McCalla had potential that “some good, harding jobs” might uncover, but Brad
Byers was a subject on which Hicks would elaboiragefuture lettef*

In the summer of 1965, Sid Noble, an advertisingcexive in New York City,
wrote Emory Cunningham, warning him of the impoceaof creating a sleek magazine
capable of competing in the big leagu&authern Livint competition would be the
likes of Better Homes and GarderSunsetHouse BeautifylHouse and Garderand
American Home Noble counseled that even the best farm magaainéd be unable to
provide the color and style that readers of sudiligations would expect from a lifestyle
magazine, so he advised that Progressive Farmep&uohire an excellent art director
and an editor with experience at a top-quality maga Cunningham disagreed. He had

already decided that the editorial contenSotithern Livingvas more essential than its

200 B. Copeland to Eugene Butler and Alexander Niiug, 23 November 1965, Folder 36, Box 8,
Eugene Butler Papers, Cushing Memorial Library,aBe&&M University, College Station, Texas.

21 wilson Hicks to O.B. Copeland, TLS, 10 August 1966lder 36, Box 8, Eugene Butler Papers,
Cushing Memorial Library, Texas A&M University, Geye Station, Texas. See also: Emory Cunningham
to Wilson Hicks, TLS, 25 October 1965, Early Plaigpfolder, “Southern Living: The Birthing” binder,
Southern Progress Archive, Birmingham, Alabama.
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appearance. It was more important to create a mragythat sounded southern than it
was to have it look pretty.

Again, fifteen months later, Noble wrote to Progres Farmer Company, this
time appealing to Roger McGuire, the company’sutatton manager. He said that
although the magazine had made progress, he didefietreSouthern Livinghad
“attained the standards of quality in appearanckealitorial content that are needed to
bring to it the success that it deserves and shuaNd.” His tone was one of irritation
that his previous advice had been ignored. McGhiee forwarded these two letters to
Eugene Butler, who responded to Noble’s lettersiyray him a series of questions about
the magazine’s content, article length, and appearaButler was generally open to the
criticism, but he did dispute Noble’s statement traadvertiser had said the company
was “trying to produce SOUTHERN LIVING with a fammagazine staff and farm
magazine methods.” Butler argued, defensively, ttecompany had hired a separate
staff to work on the magazine. He did not mentloat most of those staff members were
formerProgressive Farmewriters and editor’?

Advertising agencies frequently recommended thepasm move its
headquarters out of the tarnished Birmingham. Qneeompany realized it would have
to relocate because its buildings were in the pathe new interstate highway, some
executives seriously investigated the i@®aApparently, Alexander Nunn was in favor

of leaving Birmingham, and Charles Poe, the forai@irman of the company who lived

202 plbert Sidney Noble to Emory Cunningham, TLS, 861965, Folder 11.303, Box 7, Southern
Progress Archive, Birmingham, Alabama; A.S. Nobl&kbger McGuire, TLS, 14 September 1966, Folder
11.303, Box 7, Southern Progress Archive, BirmimghAlabama; Eugene Butler to A.S. Noble, TL, 24
September 1966, Folder 11.303, Box 7, SouthernrBssgArchive, Birmingham, Alabama.

203 Quenelle, 61.
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in Raleigh, North Carolina, believed Atlanta woblel a much better location than
Birmingham. He said that Atlanta, as the “hublef South,” was “bustling” and
“progressive.” While Poe acknowledged the cosnhofing the company and all its
employees several hours to the east, Atlanta hierlieansportation, had a better
national reputation, and was a better draw forreiemployees, making the move worth
the cost. He wrote: “I realize the present unfatbe publicity Alabama is receiving is a
temporary thing — last year it was Mississippi, tngsar it may be Georgia or North
Carolina. But with all due respect to Birminghamtladta has a much brighter future
than Birmingham....” Not only would prospective tungrefer Atlanta but Poe thought
that current employees would probably rather pland move. The cost to the
company would be significant in the short term éagily something they could recover
with a slight amount of additional advertising egelar.***

From 1963 to 1965, Alexander Nunn and other Pregred-armer leaders
searched for personnel, particularly an editorhret Nunn, still in the farming
magazine mindset, suggested a man from the “fanpegent trade publication
industry.” Though the men at Progressive Farmekaastheir connections and wrote
letters to journalism deans across the region ggkininput, many of them reported the
same problem: Birmingham’s reputation had beermsoghed during the demonstrations
of 1963 that few bright candidates were interegtadoving to the city. Dean Norval
Neil Luxon of the University of North Carolina resgpded: “Whether one likes to admit it

or not, the fact that these jobs are in Birminghamo help in recruiting, as | am sure you

204 Charles Poe to Alex Nunn, TLS, 30 March 1965, EpRI7, Box 2, Southern Progress Archive,
Birmingham, Alabama, 1-2.
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have already discovered. | do not mention thiscally, but merely as a statement of
fact, because it was mentioned in the replies fseneral men and women to whom |
wrote and talked?®® Emory Cunningham resisted leaving Birmingham. biekeved
that “our biggest mistake has been in underestngdtie South’s potential and our own
potential as a business firm.” If they fled thiyen its darkest days, would they be any
different from so many other Americans who had giug on the regiof?®

Though many individuals contacted Progressive Faf@oenpany with
suggestions and instructions for how to make it8 magazine a smash, Eugene Butler,
Emory Cunningham, and Alexander Nunn were not @algrly interested in outside
help. Most recommendations misunderstood the @irresouthern identity.
Sometimes the advice was simply not what Progredsarmer Company employees
wanted to hear, that their farm connection wageathto their new venture. Progressive
Farmer officially hired just two consultants, Hertdglayes and Wilson Hicks, and
employed only some of their prescriptionsSouthern Livints early years. For the most
part, the magazine’s founders relied on their omtnition and publishing-savvy to shape

the new magazine.

Publicizing the Launch

A January 1966 press release annourgmathern Living publication. It listed

the amount of the first press run as 290,000, wiitulation in twelve states primarily in

25 Quenelle, 113-114.
208 Quenelle, 61.
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urban and suburban markets. It described the nragjazditorial format as “geared to
the interests of Southern families with emphasisoouls, travel, gardening and
landscaping, home care, Southern places and pditesand the South’s social,
cultural and recreational life.” The press releqgeted Eugene Butler as saying:
“Southern Living is edited for the South’s uniquéfetences — its differences in
geography and climate — in the way it works anddiv its differences in a hundred other
ways. Month after month our new magazine will poytgood Southern living ideas and
qualities.”®’

That same montBIRMINGHAM Magazinga publication sponsored by the
Birmingham Chamber of Commerce, ran a featurelaréiboutSouthern Living It
delved into the socioeconomic changes in the regim@hhowSouthern Livingcould
capitalize on them. It quoted Butler: “We feelttttee South needs and wants a magazine
like SOUTHERN LIVING. In providing that answer viankly anticipate an acceptance
of SOUTHERN LIVING ranging from warm friendliness énthusiastic affection. Call
it regional pride or whatever you wish, we confithgexpect to find this kind of
audience.” Accompanying the article were a sesfelor photographs from the
magazine: a white family on horseback, a yellover@swhite couple playing golf, and a
living room decorated in red and white. Two ofgbg@hotos demonstrated hobbies

traditionally for affluent families—horseback rigjrand golf*®®

27 gouthern Living Press Release, part of a sectitmose documents at the back of the binder, “Senth
Living: The Birthing” binder, Southern Progress Ainge, Birmingham, Alabama; See also: Press release
Associate Media Directors and Planners, 25 Jung, 19t of a section of loose documents at the back
the binder, “Southern Living: The Birthing” bindeSputhern Progress Archive, Birmingham, Alabama.
28« New Magazine Presents a New ImagBIRMINGHAMMagazine January 1966, Folder 11.301,
Box 7, Southern Progress Archive, Birmingham, Ataba10.
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Progressive Farmer Company issued another pressesthe weeRouthern
Living launched. It explained that the magazine woutbepass the “South, its cities,
the countryside and the people who make the Sowhcording to Butler, its raison
d’etre was “to help Southern families make bettsr af their growing incomes, their
leisure, their mental and physical assets, andetb@urces of the South--to the end that
they may live more enjoyable and purposeful liveslie press release emphasized the
company’s authority on southern identity in langa&dg@quently present in internal
discussions: “This is a magazine for the Southamilf, about the South, by the
Southerner?® The magazine claimed authenticity because itsdets knew southern
identity as only southerners could.

Progressive Farmer Company disseminated at leastfarter subscription
brochures intended to drum up subscriptions imtbaths prior tdSouthern Livintg
launch. One brochure opened to a large, blackvanite spread that showed an article
on Houston in a sample magazine on the left sidecantained text introducing the
magazine on the right side. It said: “Perhaps ntlome any other adjective, Southern
suggests a way of life that is all too rare inwweld today. It's characterized by
hospitality, grace, serenity, beauty, and fineioeis Because we think these and others
are characteristics worth perpetuating, startingahruary, there will be the magazine,
SOUTHERN LIVING.” In advertising the magazine, Bressive Farmer sought to

redefine the southern lifestyle. No longer wouild world see southerners as racist or

29 «News Release: New Southern Magazine,” TD, nkelyi January 1966, Folder 11.217, Box 5,
Southern Progress Archive, Birmingham, Alabama.
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backward; instead, all of the region’s pleasanhcbations were available within the
pages ofSouthern Living
To the question “Why Southern Living?” the brochareswered:

It would seem that the last thing America needsdlgays is another magazine.
And for Americans at large, this is probably trigut for American Southerners,
it is anything but so.

We think you, like us, have been wishing for a nzagathat is completely and
exclusively Southern, in interest, content, stgled tone. A magazine published
for and by Southerners who are proud of their aget..and certain of their
ability to make meaningful contributions to theagion and their country.

If you believe the traditions of the South shoutddmlarged and enriched through
a publication of its own, you are invited to readabout how you can
participate’*°

The text from another brochure heartened readats$hils wastheir magazine:

New Englanders have their “Yankee’ and ‘Down Ed&&igazines. New Yorkers
have their ‘New Yorker.” And now--for the first ter-we have a magazine we too
can pridefully call our own:

SOUTHERN LIVING is as deep down Dixie as a Virgici@eper, a Mississippi
steamboat, a Georgia peach, a Carolina warblegxanrose, a Louisiana
purchase, a Kentucky colonel, an Alabama star, rtkasas traveler, a Florida
orange, a Tennessee -- Williams!

It's a magazine strictly for us who love the Sowthp wish we knew more about
her people and places, and who want to see henoertb develop, mature,
grow, as the best of all possible places in thi b&all possible worlds in which
to live, to work, and to raise our childréft.

The brochure showered southerners with glowingudagg about how exceptional their

identity was, and it sought to excite them intodmemg charter subscribers.

219 Charter subscription brochure with cover “For j$i$tbe a Charter Subscriber,” Folder 11.154, Box 5,
Southern Progress Archive, Birmingham, Alabama.

21 Unnamed charter subscription brochure text, 2 bkt 1965, Circulation folder, “Southern Living:
The Birthing” binder, Southern Progress Archivesniingham, Alabama, 2.
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The brochure text also created a relationship thi¢hreader by fostering an us-
against-them mentality. For example, it said, atmonspiratorially:

If you're anything like me and the Southerners dwnyou're well aware that

there is no magazine of the South. An absendated by national magazines

that too often dismiss the South as having littgerthan drawls, hominy grits

and Tara.

My feeling, and hopefully yours, is that no regluas greater need for, or better

resources to produce, a magazine that is trulpwis. Written, edited, and

published by Southerners for Southerners.

The problems of the South, like its benefits, argue. And it is only reasonable

that they be dealt with on a continuing basis lgyghople who know them best --

Southerners*?
The brochure lashed out at unflattering and inateustereotypes of white southern
identity, but rather than dispel them entirédputhern Livingssued its own spin on
them. It handled them with the confidence thatasthe magazine by southerners for
southerners—had the unique ability to define sautlealture without perpetuating
unfavorable stereotypes. This brochure text atsweded unpleasant aspects to the
southern lifestyle and promised readers a safegtaceal southerners to handle them.
Southern Livingnoved away from this philosophy in the coming gedrincluded less
and less of the region’s problems, from next tdimagf to none at all.

Another charter subscription brochure resembleduhee magazine with bright,
color photographs of southern landscapes on glosggr. The scenes included a white-
columned plantation home surrounded by fuchsiaeasah full bloom and an overlook

of the forested Smoky Mountains from a perch okphmdodendrons. Another page

featured a life-size picture of the new magazing whie following blurb: “In just a few

212 |pid.
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weeks’ time, azaleas like those on the cover otl8wn Living commence a pageant
whose brilliance and beauty is matched nowhereielgee world....For other articles
that celebrate the natural wonders, people, histodyheritage of our Southland, lift this
page:” The next spread shared details about prdparsieles and sections for the new
magazing'?

A third brochure read “THE MANY FACES OF YOUR SOUTH the outside.
Once opened, it showed black-and-white picturgseople from around the region with
the text: “THE SOUTHERNER WHO IS PROUD OF SOUTHERHEOPLE AND
SOUTHERN INSTITUTIONS...will find a wise and informexmpanion in
SOUTHERN LIVING...the only family magazine exclusiyeddited for the South.” It
continued by appealing to southerners who appestidine food,” were “interested in
tasteful décor,” were “concerned with home managgrhand enjoyed having fun. The
brochure again committed a sin the magazine neganavould commit after its first
year of publication. It mentioned “national prabl€’ and said concerned southerners
would “appreciate wise counsel and astute repomtir§OUTHERN LIVING.” The
brochure ended by saying:

SOUTHERN LIVING opens up this world in which yowdi and reveals the

exciting, dynamic, many-faceted tempo of today’sitfo It speaks with force

and intimacy...lives in close companionship withréaders because it is a

magazine prepared by Southern editors for Southeople. A natural outgrowth,

by popular demand, of THE PROGESSIVE FARMER, SOURNE.IVING

will serve the town as ably as THE PROGRESSIVE FAHhas for 80 years
served the farmi*

213 Charter subscription brochure with cover “Firstgmaine ever published,” Folder 11.154, Box 5,
Southern Progress Archive, Birmingham, Alabama.

24 pre-publication charter subscription brochure witrer “THE MANY FACES OF YOUR SOUTH,”
Folder 11.463, Box 10, Southern Progress ArchiveniBgham, Alabama.
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The magazine claimed authenticity because its fetsdere its readership, and it cared
because its founders’ issues were the same asidiseodits audience. The brochure also
reminded potential readers that Progressive FaGuapany was one of them, a truly
southern company they could trust.

After the first issue oSouthern Livingvent to press in January 1966, Butler
commended the editorial, advertising, and circatastaff, saying: “I hope the
subscribers and advertisers are as well pleaskdmas If so, Southern Living can’t help
being a succes$™® Alexander Nunn also congratulated the editotiff stelling them:

Ever so often in the history of man and civilizasan idea, an ideal, and the time

meet. We are doubly fortunate. Southern Livindasbly blessed. The South is

ready for it. Circulation response, double whathad planned for, already
indicates the extent of its acceptance. The Soasghhad no regional magazine of
its own — no spokesman for its brilliant industpabgress, for those responsible
for its accelerated programs of education, its biwlrendowment of vacation
facilities, no widespread medium to tell of its hesnlandscaping, history, and
culture. There has been no voice to speak efiggtand eloquently for it.

Southern Living, if we live up to our abilities andr opportunities, can do all of

these things.

After being wrong abousouthern Livingn so many ways, Nunn ended his glowing
memo with a conjecture that proved accurate: “dptethat Southern Living will prosper
with the inevitable prosperity and advancemenhef$outh. Five years from now, ten
years from now, our responsibilities and our opyaittes will far exceed any goals we

strive to attain today**® Southern Livingvas phenomenally successful, even beyond

what its founders in 1966 could have imagined.

215 Eugene Butler to O.B. Copeland, TL, 5 January 18®6der 11.201, Box 5, Southern Progress Archive,
Birmingham, Alabama.

8 «History of Southern Living,” TD, n.d., Folder 3Box 8, Eugene Butler Papers, Cushing Memorial
Library, Texas A&M University, College Station, Tax
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CHAPTER FIVE

In February 1966, Progressive Farmer Company miedirst issues of
Southern Livingnagazine to thousands Rfogressive Farmeés subscriberé!’ It was
an exciting time for the individuals who had wredtWwith implementing their promising
concept. After years of dialogue and researchfitia¢ product came to fruition. It was
by no means perfect. As consultants Wilson Hicld lderbert Mayes had warned, the
magazine looked too much like what it was—a lifestypagazine distributed by a farm
publishing company. The photography and desigrewated and boring, the quality of
the printing was unimpressive, and the articles téa the work of freelancers. The
magazine was still haphazard, with articles ran@iam cloying fashion spreads to
droning pieces on the economic progress of th@regiGlimpses of the magazine’s
future of strictly home, travel, food, and gardenaontent shined through the confusion,
but Southern Livingvas clearly not that genial, apolitical magazieé yTrhough little of
Alexander Nunn'’s farming content made it into thegazine, a few of his editorials did;
it took Emory Cunningham several years to finallgse the publication as he had
envisioned it.

Looking back, Cunningham remembered a magazinédratatized the beauty
and advantages of the South and its potential gatiafying lifestyle” from its beginning.
After almost a decade of publication, Cunninghaid eathe magazine:

If you read our magazine you know it consciouslypbasizes the more positive
aspects of life in the South. We know from our dmtmate acquaintance with

27 John Logue and Gary McCallafe at Southern Living (Baton Rouge, LA: Louisiana Stditversity,
2000), 33.

128



the South, from thousands of reader letters, ayd frareful review oSouthern

Living results, that our editorial format is working. Biying readers accurate

information that is constructive and usable, waeaahmore success than if we

were to focus on the unfortunate and the negétfie.
Cunningham believe8outhern Living recipe of content would hook readers, stifle
critics, and serve as a beacon of hope to a rdgadty in need of some good news. He
was right, at least about hooking readers, bwiok several years before the magazine
settled into its niche.

Publishing a new magazine is quite a feat. Thié istay be sparse, the workload
immense, and the deadline pressure stifling. Marght individuals can conceive a
magazine, but actually putting it into print isighter order.Southern Livings length in
its first years and whether the amount of conteataased or decreased was an
expression of the magazine’s overall health. AsyRassive Farmer hired more staff
strictly for Southern Livingthe magazine’s editorial content increased anduglity
improved. The magazine’s first issue was ninetg-pages, but throughout the year, the
length decreased to a steady seventy-two pagesAtmust to December 1968° It
also retained the subtitle “an edition of Prognes$tarmer” on its cover until August
1966 when it began to separate itself from its pamagaziné’

The shortest issue reviewed was January 1967 wheasionly sixty pages.

Progressive Farmer had spent months in 1965 finieguthe early articles and

218 Emory CunninghanEighty-Nine Years of Service in the South: TheySibthe Progressive Farmer
Company(New York: Newcomen Society, 1975), 14.

29 For this research, | analyzed 42 issueSaithern Livingnagazine’s first four years of publication,
from the first issue in February 1966 to Decemi8#89l The following issues were unavailable: Novemb
and December 1967, January 1968, December 1963 @arember 1969. Each monthly issue was
explored in its entirety, from the articles to fftetographs to the advertisements larger than owmeH of

a page. The intention was to evaluate the com®néaders might have seen it.

220 seeSouthern LivingAugust 1966.
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photographs foSouthern Livingbut once the magazine actually started publistihney
staff had to grind out editorial content month aftenth, resulting in shorter issues.
Southern Livingpegan increasing its content in 1968, as its stgffoved. The size of
the magazine consistently increased from 1967 @9 1%he longest issue reviewed was
April 1969 at 174 pages, nearly three times lortlgan issues from 1967.

Considering the magazine’s advertising-to-editaiadib is valuable for several
reasons. Magazines since the 1960s have depepdadheir advertisers to supplement
subscription revenu&! Especially in the case of a new magazine, finding keeping
advertisers is essential to its success. Progeegsirmer Company might be able to
publish a magazine for a short time based onnefitial reserves, but increasing
advertising content was crucial to the magazinagévity. Southern Livingheeded a
compelling product to lure its audience, whichumtconvinced advertisers to jump
aboard. Without them, the magazine would havedthshly as long as Eugene Butler's
financial commitment to the project.

Southern Living advertising content fluctuated greatly in theyegears. The
first issue had thirty-four percent advertisingtwthe average for 1966 being around
thirty percent. The lowest amount occurred in Astgi966 and again in January 1967
when only one quarter of the magazine was adwvegtisihe largest amount of
advertising was sixty percent in October 1968 wihenmagazine ran a section on

regional travel sponsored by the Southern Traveédddrs Council in Atlant&? By

221 See: David Abrahamsohlagazine-Made America: The Cultural Transformatadrihe Postwar
Periodical (Cresskill, NJ: Hampton Press Inc., 1996).
22 The section begins on page 51 and continues t® pagouthern LivingOctober 1968.
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1969, the average of advertising pages had clintbedarly half of the magazine’s
overall content, suggesting improved financial gitgtfor the magazine.

Southern Livingusually contained articles concerning four mapids: travel and
recreation, homes and decorating, foods and emtgaand gardening and landscaping.
True to the founders’ promise to include more peaplthe magazine than their
competition did, most issues during these earlysyabso contained feature articles on
prominent southerners, as well as a departmercc&lingular Southerners” that
spotlighted successful people from around the reg@ther editorial content ran the
gamut, from fashion advice and football previewhadav-to articles to recipes. The
magazine usually defined the South as the states Tirexas east to Georgia and Florida
and north to Delaware, Maryland, and Kentutky.

Most of the magazine’s content in the 1960s fit finemes: regional travel
promotion and economic boosterism, the perpetuatiaraditional race and gender
roles, the connection of southern identity to CiMr history, and the expression of
southern exceptionalism. Progressive Farmer Coynfadinstrongly about promoting
economic progress within the region, though theypered that enthusiasm with travel
features as the magazine grew into its secondharttlytears. The magazine was largely
the creation of its founders, and they, for the hpast, treated the home as the realm of
women, while men worked outside the home. They bésely mentioned or portrayed
African Americans in the magazine at all. It wasier to leave that sore subject
untouched, and they were not part of the demogcapiagressive Farmer Company was

targeting. The southerners creating the magazere proud of their own personal

23 For example, see the mapSouthern LivingFebruary 1969, 82.
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histories, their families, and their connectionshte land. This appreciation for heritage
had a definite place in the magazine, though é@rofteralded a tenuous connection to the
antebellum era and to the Civil War. FinaBguthern Livingsaid, over and over again,
through its articles, its photographs, and somegiitseeditorial commentary that the
South was exceptional—and in a good way. This dyidg theme was the magazine’s
entire purpose, to reassure white southernerghibatway of living was superior and

that they should treasure it, even when the refteofvorld said otherwise.

Travel Promotion

During the 1960s, travel was the dominant thenm&outhern Livingboth in
editorial and advertising content. Its prevaleooly increased during the first years of
publication. By 1969, it ruled the first fourth thfe magazine. The content included the
“Travel South” department, feature articles on istudtestinations, and sections of
advertising devoted to the region.

Travel promotion appeared in a variety of waythmmagazine. Some of the
magazine covers touted tourist destinations, sas¢theMarch 1966 one featuring a view
of Mississippi's Delta Queen steamb@t.In the corresponding feature article, writer
John McKinney contrasted his experience on the Amdiver with the Mississippi
River: “And now | was back home, and for the fiigte here | was flowing down the

middle of the Mississippi. Discovering our Soudimd learning at last that gold is where

224 gouthern Livingvlarch 1966, cover.
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you find it. Right here in Dixie?*® In this way,Southern Livingconjured adventures
within the region waiting to be discovered and seasd readers that the region was full
of promise.

Southern Livingegularly promoted the standard tourist attragjauch as Six
Flags Over Georgia amusement park, which appeardédeomagazine’s June 1967
cover. According to the related feature articlie Bags in Atlanta provided a taste of
southern history in addition its rides and showsds a distinctly southern amusement
park?® Throughout the summer of 1968, both advertisesnand stories promoted
HemisFair in San Antonio, Texas, which was expettedtaw eight million visitor§?”
One article suggested routes for driving to SaroAiat, while another one discussed
tourist attractions in the cif{?®

Editorial content also focused on specific commasisuitable for tourists, such
as Key West. The magazine provided informationvbat to do there, where to stay, and
why Key West was a worthwhile tourist stop. It Bgghe city’s identity as more
southern than most of the region, quoting residetty Bruce: “We Key Westers are the
only people in America who live so far South th& ean kid Alabamians, Georgians,
and Mississippians—not to mention South Caroliniaabout being Yankee$? In this
way, southern identity was closely connected taggahy; the farther south one lived,

the more southern the person was.

22 gouthern LivingMarch 1966, 12.

2264gjx Flags Over Georgia3outhern LivingJune 1967, 22-23.

227434 FACES OF SAN ANTONIO: What To See and Whe®guthern LivingAugust 1968, 22.
228«Qyer 300 Things and Places in the South To SeelanOn Your Way to HemisFairSouthern
Living, June 1968, 42. “34 FACES OF SAN ANTONIO,” 22.eSdso: “The Fair Girls Of HemisFair,”
Southern LivingAugust 1968, 38.

2 peane and David Heller, “The Character and Charaaif Key West,'Southern LivingApril 1968, 52.
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Sometimessouthern Livingpromoted community events as worthy of tourism.
For example, September 1968’s “Travel South” depant featured Scottsboro,
Alabama, and its First Monday trade expositionsaasique slice of Americana...come
to life.” It described the scene:
The sound of genial voices and shuffling feet nmesghith the yelp of dogs,
squawk of chickens, coo of pigeons, squeal of @gd,the occasional splatter of
tobacco juice on the pavement. Somewhere acrossdhel a fiddle and guitar
swing into a lively hoedown tune, a banjo tinkles, and a mule brays in the
distance. Overalled figures mill about in the wa&eptember sun, curiously
looking at each other and at the fantastic arrayuois, clocks, bottles, milk cans,
iron kettles, plows, washbowls and pitchers, ligekt flatirons, spinning wheels,
antique washstands, white mice, and unidentifigelgaws. Men, women, and
children enthusiastically haggle over prices. Atsleeved itinerate preacher
strides back and forth before the courthouse spps)ding his fist into his
palm?%°
The article created a romantic scene of a commuaeityniscent of a past era. It also
was a revision on the national connotation of Stmito as the town where nine African
American male youths were detained and rapidlygmoted for the rape of two white
female teenagers in a weak case that the Supreom t@ace heard. A June 1968 article
focused on artists in Appalachia, a theme simdahée one in Scottsboro. It highlighted
“weavers, potters, carvers, blacksmiths” who fokawn the footsteps of their ancestors
to create “finished works [that became] prized pss®ns.?*! Such editorial content
treated these communities as relics of a simpiee.tiSometimes just being antique was

enough to make a place noteworthy. The magazutedold covered bridges in

Virginia and Georgia’s last state-sponsored femtyere “traffic today by nostalgic

#30«Nobody Invented ‘First Monday’ in Scottsboro;Jitst Happened,” Travel South departm&at,thern
Living, September 1968, 8.

%1 Michael Frome, “Arts and Crafts Of the Southergitdands Survive Against the Pace of Modern
Time,” Southern LivingJune 1968, 33.
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travelers is greater than ev&’? The past in the pages $buthern Livingvas not at all
forgotten; it was a cherished connection that wastw of tourism.

The magazine highlighted other community eventsdisplayed the
distinctiveness of the southern experience, su¢cheaSNorld’s Largest Watermelon
Cutting,” where more than “30,000 ‘city slickersither for singing, guitar playing,
dinner on the grounds, and the crowning of the melating champion of all Georgia.”
The magazine asked: “Where in the world can yolBge€00 people in one place for a
watermelon cuttin’? Where else but in Atlanta, Ggarin July.?®® Though Atlanta was
already becoming a distinctly Americanized metragp@&outhern Livingportrayed it as
just another down-home community.

Advertising content that promoted southern toursghlighted hotels, parks,
cities, and states. Sometimes state tourism bgandfased sections, like one entirely
devoted to Texas in the April 1969 is<tié.The Southern Travel Directors Council in
Atlanta sponsored an extensive advertising seati@ctober 1968 that continued for
nearly twenty pages. It included text and photes tlosely resembled the magazine’s
actual editorial content, as well as a two-page ofape region with numbers that
corresponded with destinatiofiS. Places advertised in the segment included Cajlawa
Gardens in Pine Mountain, Georgia, the Mississipyif Coast, and colonial

Williamsburg, Virginia?3®

#2«Covered Bridges Yet Stand in VirginiaSouthern LivingFebruary 1969, 29: “Georgia’s Last State-
Run Ferry,”Southern LivingFebruary 1969, 24.

Z34world’s Largest Watermelon CuttingSouthern LivingJuly 1968, 41.

#4g0uthern LivingApril 1969, 7. See als@outhern LivingMarch 1968, 47-61.

254p Smokiness So Vague in the AirSouthern LivingOctober 1968, 51, 53, 62-63.

238 gouthern LivingOctober 1968, 58&outhern LivingOctober 1968, 6@outhern LivingOctober 1968,
71.
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Southern Livingalso participated directly by creating its ownrtem event, the
Southern Living Show, usually held in Atlanta. Aldfuary 1968 article described the
eighth annual event, which pre-dated the magarsed,ias “2 acres of beauty and
originality to show interior and exterior desigdgcorative home furnishings, ornamental
horticulture, gardening, landscaping, and indoadoar living at its best.” In addition to
drawing as many as 45,000 tourists, the magazipeated regional and national
publications to cover the event, disseminatingnmiation to “approximately 40 million
people.®®’ In 1968 the magazine devised another way far éxtol regional tourism—
the Travel South Photo contest. Entries couldugkelphotos taken during a vacation in
any one of eleven southern stat&s.

Much ofSouthern Livints editorial and advertising content focused onaeal
tourism. Featured locations ranged from small, momity events to amusement parks
like Six Flags. This content served a greater gsggghan simply travel promotion alone.
It spotlighted the exceptional nature of the regibat tourists could only experience
these adventures in the South. It suggesteditbatgion was worthy of tourism and
that southerners could both benefit its economywasitiplaces where their accents
would not betray them by staying within the Southdsinds.

Southern Livingalso established who it intended as its readdistive travel
content. Though more Americans had cars and keisme in the 1960s, travel was still

the luxury of the middle class, and the magazingetb traditional hobbies of the wealthy

%374 et's Go To the Southern Living ShowSouthern LivingFebruary 1968, 43. See also the
advertisement iSouthern LivingNovember 1968, 24. It described the event gmsatise of
enchantment.”

28 gouthern LivingMay 1968, 54. See als8outhern LivingMay 1969, 55.
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in the region, such as skiing and golf. Poor witethe South were clearly unable to
hop in cars they did not own and drive to destoratithey could not afford. It was even
more unlikely that African Americans could enjSguthern Livints travel advice.
Though the Civil Rights Act of 1964 banned racialcdmination in public places, its
acceptance varied widely. As the system of segjmygdisintegrated, one motel might
give an African American family a room, while theeonext door refused them. The
same restaurant might seat an African Americandaysbut not the next day, and small
communities off-the-beaten path flew under the réoiayears as though the Civil Rights
Act had never happened. African Americans wetkwstivelcome in motels, restaurants,
and tourist attractions across the region, wher®fmal Jim Crow” lingered. The
South’s businesses could no longer legally turnyasfacan Americans, but no law
forced them to drop their sullenness. Generatidmacism did not disappear overnight;

in many places, it simply went undergrouid.

Economic Boosterism

Closely connected to its promotion of regionav&aSouthern Livingexhibited a

deep regard for economic progress throughout tiiemeespecially in its earliest years

#9 Richard K. Popp, “Magazines, Marketing, and the&nuction of Travel in the Postwar United States”
(Ph.D. diss., Temple University, 2008), 373; Bilirndr, “Decade of 1960s Brought Dramatic Changes in
Lives of Mississippians,” ifcyes on Mississippi: A Fifty-Year Chronicle of CgafiJackson, Miss.: J
Prichard Morris Books, 2001), 166-167; Minor, “SoBigns Racial Barriers Crumbling, and More
Changes in Prospect,” Eyes on Mississippi: A Fifty-Year Chronicle of Chgr225; Gene Roberts and
Hank Klibanoff, The Race Beat: The Press, the Civil Rights Stryggld the Awakening of a NatigNew
York: Alfred P Knopf, 2006), 359 and 375; Jason @pKhere Goes My Everything: White Southerners in
the Age of Civil Rights, 1945-1975 (New York: Kng@006), 227; Thomas J. Sugr@yeet Land of
Liberty: The Forgotten Struggle for Civil Rightstime North(New York: Random House, 2008), xv-xvi.
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of publication. Its editorial content from 1966datO67 expressed a consistent theme of
inner-city rehabilitation and increased industmation, often contrasting the region’s
exponential growth to perceived economic stagnailmove the Mason-Dixon Line. In
the very first issueSouthern Livinggompared Houston, Texas'’s rise to New York City,
and it chattered that Houston was impervious thasdds because citizens there “always
seem to have prospered” In this way, the South was at least as goodytitoetter, than
the proverbial “North.” Another piece focused ourttsville, Alabama: “Space City,
Spic, Span, and Spectacular: How one of the Sotdktest growing small cities took a
giant step forward in city beautificatioh™ The next month, the magazine included an
article on Florence, South Carolina’s downtown veglgorogram, calling it “a renovation
miracle.””** The following month the magazine again praiseityas growth, this time
Jacksonville, Florida’s striving for one milliongsidents by 1976. All of these articles
were about economic progress and the gleaming downstthat forecast a promising
future for the South*®

In a nod to the famous Civil War fictiddone with the Windet in Atlanta, Paul
Plawin quoted Scarlett O’Hara concerning the citissng like a phoenix from the ashes:
“They burned you,’ she thought, ‘and they laid yitat. But they didn't lick you. They
couldn’t lick you. You'll grow back just as high disassy as you used to be!”” Plawin
said that Scarlett could never have foreseen heatghe city would become: “The

building all along the streets, and in the heamt$ minds of proud Atlantans, has not

240 g50uthern LivingFebruary 1966, 17.

24lugnace City, Spic, Span, and Spectacul@nuthern LivingJanuary 1967, 28.

242« Before’ And ‘After’ Views Of A RENOVATION MIRACLE,” Southern LivingFebruary 1967, 11.
243«0One Million by '75,” Southern LivingMarch 1967, 16.
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ceased since the first new brick was laid in Shetstaake.?** He credited the city’s
economic success to its New South mentality bupC&@uth connection, as well as to its
commitment to education and increasing city reverilige story itself underscored the
city’s Civil War history of destruction and retdiide predicable white southern mantra of
“rising again.”

Another article highlighted architect John Portrodrtlanta, who was
redesigning downtowns throughout the country. &ld that “the greatest problem
facing the country today is not the war in Vietnarag racial friction, nor the threat of
inflation, nor the revolt on the campus” but “thiesiblution of our civilization through
the slow dying of our great citie§*® Apparently, what most plagued the United States
was not any number of social issues but simplymudegline, a ridiculous notion for
anyone living through such turmoil.

Interestingly,Southern Livinggeven touted Jackson, Mississippi, a small city
riddled with problems in the 1960s. Jackson wagptbiitical center of the most
notorious of all southern states. As such, it beza battleground for extreme
segregationists on one side and equal rights atdion the otheé’® Yet, Southern
Living's editor, O.B. Copeland, portrayed the city ineamirely different light. He wrote

the article “City With A Clean Face And Forward Lddhat explained how “Jackson,

244 gouthern LivingApril 1966, 16.

24> Harold Martin, “The Central City Crusade Of Jotorthan,”Southern LivingAugust 1969, 30.
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Miss., became one of the nation’s cleanest, maaitifal, and most progressive cities”
through its “pride.” Copeland attributed the citgigccess to its willingness to invest in
infrastructure projects like a new airport and @igautification through garden clubs,
park facilities, and litter prevention. The aidame at a time when cities across the
country were breaking apart over race and clasessand it served dual purposes: to
change the dialogue on southern cities like Jacksainhad developed poor reputations
and to negate the criticism of the region by higffiing its successes in relation to the
nation’s failures*’
Southern Livingalso featured the economic growth of specificest2f One
story in particular questioned what made North @a&ats meteoric rise different from
slower progress in other southern states:
North Carolina has surged ahead so boldly that rpaoeple consider her the
most progressive state in the South. She ranks guherbest in universities,
public schools, highways, tourism, trucking, andustry. North Carolinians are
proud of what they have, but are still a bit pudzéout why they have come so
far so fast*®
The article largely attributed this improvemenptadent state leadership and utilizing
natural resources. It went on to say:
Back in the early 1800’s [sic], North Carolina wasbackward and indifferent
that people called it the “Rip Van Winkle Statedday, it holds such a reputation

for progress that few people realize its per capitame still ranks below that of
Georgia, Virginia, Texas, and Florida among thetBeun state$>°

2470.B. Copeland, “City With A Clean Face And Forwabk,” Southern LivingMarch 1966, 66. See
also: Roberts and Klibanoff, 401.

28 See also: M'Nelle Cause$@outhern LivingApril 1967, 51.

29«The Elusive Why of North Carolina8outhern LivingMarch 1966, 14. See also: Bradley Byers,
“Louisiana’s Long Affair With The French3outhern LivingJanuary 1967, 19.

#0«The Elusive Why of North Carolina,” 15.
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The insinuation was that if the country thought thaZarolina was economically
progressive, it should take a better look at alithprovements the other southern states
were making. They, too, were worthy of praise.

Other editorial content focused on the region’snemic growth as a whole. One
article separated the South from the rest of thmtyg based on its industrialization: “In
the past five years, almost half of the nationat@éase in manufacturing employment and
in large manufacturing plants was in the South. fEggon’s share of money spent by
manufacturers on new plants and equipmentmae than that of any other regiofr’

The editorial went on to encourage young southsrteeremain in the region because of
expanding job opportuniti€s? According toSouthern Livingthe South was far above
its stereotype of being economically backwardsaict fit showed much more economic
promise than any other area of the country.

In the July 1967 issu&outhern Livingan two articles in tandem. “Southeast’s
Industry-Building Challenge” began on the left paged “Three Major Industry Growth
Areas” started on the corresponding right pagegetlzer they explored what hindered
the region’s growth (an inferiority complex) andwhbard work, wise leadership, and the
utilization of natural resources were key to ecomapnogress>> The second one also

showed concern for the South’s economic alienaposdicting that “the Southeast is

#lugtay South, Young ManSouthern LivingMay 1966, 52.

%2 Championing the economic progress of the regisa ehme in the form of content about education.
See: Bradley Byers, “Will Intellectual Sunshine Make Industrial Plants Grow?Sbuthern Living
October 1966, 20B. “The Brainpower Theor$8uthern LivingOctober 1966, 47. Richard M. Morehead,
“Those Young University President§buthern LivingSeptember 1966, 33.

23 uther H. Hodges, “Southeast’s Industry-Buildingalenge,” and Winthrop Rockefeller, “Three Major
Industry Growth Areas,Southern LivingJuly 1967, 42-43. Six Sisters of the Souguthern Living
February 1967, 25outhern LivingFebruary 1967, 26.
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going to be more closely allied with the nationab®omy, national trends, and national
situations in the decades ahead®?”

Part ofSouthern Livints mission, especially in its earliest years, watoster
southern economic growth. Alexander Nunn and yespghant O.B. Copeland desired to
promote the regional economy as they might haverdksfd farmers iRrogressive
Farmer. They won the argument in the first two yearewkhe magazine featured
urban success stories and explored what changes lo@a economies stronger. During
this time,Southern Livinggounded much like a Chamber of Commerce brochure,
cheerleading about how much promise the region sti@g the country’s future
industrial center. The magazine took a defendimece against the stereotype of
southern backwardness, not challenging such ideastlgt but instead issuing a hearty
vindication through its portrayal of economic pregg. Before long, the boosterism

waned and dissipated into the regional travel eangarticularly after Alexander Nunn

left the company and Emory Cunningham’s visiontf@ magazine prevailed.

Regional History

Southern Livingyolstered the importance of the region by emplhasits history,
and it frequently attached historical significance preservation of the South’s unique
relationship to the Civil War. Unlike every othegion of the country, the southern

states had voted themselves out of the Union amghfoagainst their countrymen one

24 Rockefeller, 57.

142



hundred years earlier. Rather than being emba&udaszsout the southern betrayal of
national unity and the subsequent def8atjthern Livingook on a proud tone. Defiance
toward outside interference, independent thougid,ragional loyalty were all aspects of
southern identity that made them exceptional—aralpositive way. Linking southern
heritage to a romanticized antebellum era anddd_tdst Cause of the Civil War was a
consistent theme throughout the first four yearguddlication.

Southern pilgrimages of antebellum homes, complgte period clothing, were a
steady component of the “Travel South” departméittt example, one blurb described
March and April as the “pilgrimage months in Missigi as cities and towns throughout
the state turn back the clock to pre-Civil War d&§3 Another mention of pilgrimages
concerned Eufaula, Alabama: “It only takes a sHaxte...to recapture the atmosphere of
the Old South. Hostesses for the tours will setsitene of antebellum days in period
costumes and hoop skirt€® A “Travel South” article “The South Opens Her letiest
Doors” began: “The tradition of the pilgrimage ssecurely rooted in the Southern way
of life as is our legendary hospitality. Indeeiligfimages are a natural extension of this
hospitality—graciousness on a grand scaté.This editorial content presented
pilgrimages as unique to southern culture and figakthe significance of antebellum
heritage. It also overlooked the dark side toahi&bellum years—slavery.

The magazine touted antebellum homes outsidesddttincture of formal

pilgrimages. In the February 1967 issue, “Louiai@hantation Homes: Present a

25 «Eor Two Months, Antebellum Days in Mississippi &ig,” Travel South departmer8puthern Living
March 1966, 8.

ZeuEyfaula’s Spring Pilgrimage And Heritage Tourd & Travel South departmen§outhern Living
April 1967, 6.

%7«The South Opens Her Loveliest Doors,” Travel SodepartmentSouthern LivingMarch 1969, 13.
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Glimpse Into the Past” explored “three delightfataistoric places to visit in this bayou
state.®® An article in the April 1967 issue described @@mble Plantation built by
slaves in 1845 as “restored” with “all furnishingsrom the Old South?*® Almost
every magazine issue contained at least one askertint about Stone Mountain outside
of Atlanta, the site of an enormous granite canohthree Confederate generals, but in
February 1967Southern Livingan an article about the “plantation,” calling@eorgia’s
newest family vacation land” where a “bit of histdis] being made° During this
time, Stone Mountain had a national reputation laawven for the Ku Klux Klan, surely a
deterrent to African Americans. The history tBauthern Livingeaders might
experience at Stone Mountain was a revisionisteeithat trumpeted myths about white
southerners, while reinforcing their claim on s@uthidentity.
Sometimes the magazine portrayed southern homesrastic vestiges of the
past. The article “Journey Back Into History agEfield” began:
The romance of the South will linger on foreveEidgefield, South Carolina.
This charming hamlet is steeped in America’s hgeiaaturated with historic
mansions, seasoned with aristocracy, scented sttatgardens, shaded by
magnolia trees, and imbued with Southern hospjtéiit
Such articles allowed readers to reminisce abdetir time, one in which life was
peaceful and homes were magnificent—a time that ially existed in the white
southern imagination.

At its most sentimentagouthern Livingan the article “Pilgrimage” in July 1967

that described a journey to the James River ar&drgiinia. The author Carey Hinds

284 guisiana Plantation Homes: Present a Glimpse fhé Past,Southern LivingFebruary 1967, 22-23.
9 «Florida’s Famous HousesSouthern LivingApril 1967, 21.

20 50uthern LivingFebruary 1967, 10.

#1«journey Back Into History at EdgefieldSouthern LivingApril 1968, 36.
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returned to reconnect with her family homeplacectvishe discovered had been sold to
DuPont for a rayon plant. Though the antebellumé&oo longer existed, she did
discover a place that “receded into the past,Herda were no billboards, no houses, no
cars except my own on a heavily wooded stretchgifviiay,” where “[t]rees grew so
close to the road that they formed a canopy abv&1 There Hinds found Shirley
Plantation, owned by the same family for nine gatiens. She recounted its “history,”
an almost passeé version of southern plantation ohygly. Union troops during the Civil
War had nearly destroyed the home, but it was shyeddaughter-in-law who
“plead[ed] with the Union commander to spare thedao When she was taken to the
commander to make her request, both were astontstaidcover that they had been
friends as children.... The Union force departed thgint from an intact Shirley?®® The
Shirley Plantation storyline reveals the cherislohgn idealized past and a particularly
deep connection to Civil War mythology. It alsdidars the same narrative recounted by
a number of white southerners across the region.

Other editorial content reflected this sense @inextion with the Civil War
South. The article “The Quick and The Dead in Riohd, Virginia” featured Peter
Rippe, director of Richmond’s Confederate Museurhe spread included a photo of
him in front of the Robert E. Lee Monument sitting_ee’s chair and dressed in a
uniform of the Confederate genef&l. Another article discussed Robert E. Lee’s “first

military post” at Fort Pulaski National Monument Gockspur Island near Savannah,

%2 Carey Hinds, “Pilgrimage, Southern LivingJuly 1967, 10-14.
%3 |pid., 14.
%4 paul Plawin, “The Quick and The Dead in Richmovidginia,” Southern LivingNovember 1966, 20.
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Georgia®®

The Civil War battle near Murfreesboro, Tennesskere “83,000 Union
and Confederate troops...clashed in 1862” was thgpsubf article “The Week Stones
River Ran Red?*® One story talked about “a new 160-acre park tebcate what was
perhaps the most unique incident of the Civil Wautiile another one described Pilot
Knob, Kentucky, the lake “where Confederate guilkedtUnion gunboats” and sank the
NavyZ?®” All of these articles glorified the Confederateops as heroes, as if they were
not part of a rebellion against their own countrpme
Southern Livingan the article “Your Confederate Money May Be Widviore
Than You Think” in its February 1967 issue. Thegei began with:
‘Save your Confederate money, boys, the Southrigél again!’ This cry is
commonly regarded as a joke. Not that the Southrising, in a sense, again.
But most folks will tell you those Confederate idiren’t much good for anything
except souvenirs or play money for the kids or dasthers in boxes in
granddaddy’s attic. Hold on though. Your Confetkeraoney may be worth
more than you think®®
Such an article assumed more than audience intewe#tat readers even owned
Confederate money and cared about its value. flodeaalso reinforced the idea that
southerners shared a common bond to a Civil Wdr pidee reality was that southern
society was not homogenous at all, including imetgerence of Civil War memorabilia.
The magazine also portrayed the southern appreciafihistorical locales as

superior to that of the rest of the country. Baaraple, a piece on the Georgia coast

began with the tagline: “A visit here is like a joay back in time to regain the

25 «This Fort Was Robert E. Lee’s First Military Past1829-31,"Southern LivingMarch 1968, 16.
26«The Week Stones River Ran Re@duthern LivingMarch 1968, 22.
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squandered legacy of beauty, history, and sea miss irrevocably lost to most
Americans.?®® Such a description underscored the untouchedyeéithe South, while
devaluing the vast wilderness available in otheaarof the United States. The region
also apparently had more appreciation for genealaggording to staff member John
Logue. In an article on tracing family lineage,da&d: “Not only is the South a leader in
the interest in genealogy, but the South alsadhiawen of archives, church histories, old
courthouse records, country newspapers, and sio@gtten cemeteries—all ‘soul
material’ for the practicing genealogist® According toSouthern Livingsoutherners
had more interest in their history than other ragidid. This notion underestimated the
historical reserves and genealogical interestheroareas of the country, particularly in
places rich in American history like New Englandgat was another way to emphasize
to southerners the importance of their regionahtitie and their exclusiveness from the
rest of the United States.

Sometimes the historical connection was little ntbem fiction. Susan Myrick,
an accent coach for the actor€done With the Windeminisced about her experiences
in an article in October 1967. According to Myri¢cke movie shot thirty years earlier in
Atlanta was a “faithful representation of Margavitchell’s magnificent story of the
South, the Civil War, and the ‘Tragic Era’ of Restmction.””* The article assumed the

reader was familiar with the storyline and hadraerest in the Civil War-era fiction, and

#9The Georgia Coast, Where the Tides of History Was the Shore,Southern LivingJune 1969, 26.
This particular article was also paired with arsadtion on Georgia (see pages 27-35). Linking rdidirgg
and editorial content in this way, especially canggg regional tourism, was common.

270 30hn Logue, “Tracing the History Of Your FamilyrCBe Fun, It Can Be Funny, It Can Even Be
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it demonstrated an idealized understanding ofithe period and a willingness to accept
fiction as fact.

The version of history th&outhern Livingnvoked was often one of the romantic
moonlight and magnolias variety, where the Soutghtihave lost the Civil War but not
its exceptional identity. This unique culture veae rooted in an appreciation of the
past, something worth celebrating during the sagaleaval of the 1960s. As massive
change came to the region in all sorts of formsyynahite southerners reached back to a
nostalgic time and to a fictitious South beforaahtension, the demise of farming, and
outside interference—a time when African Americesase loyal slaves, when white
aristocrats had shining plantations, and whenegjireents of society knew their place.
The magazine connected readers with this sharedi athel reassured them that the
dysfunction of the region was not permanent; thditional stratifications of southern
society were so ingrained that no government manctaild really change the fabric of
the region.Southern Livinglaimed that while many other Americans might forgem
where they came, the South was supremely proud ofdividuality, its heritage, and its
guixotic ideals, even when its mentality put soutlees in the dialogic cross-hairs of the

nation.

Defining Southerners

OccasionallySouthern Livingspoke directly to its readers through its “Life at

Southern Living” department. Its founders sincgimlieved they were their audience:
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white, moderately educated, upper-middle class,aageineration or two removed from
the farm. Publisher Emory Cunningham in March 1888 readers that the “magazine
was created by people like you, for people like.yotf’? In April 1969, the magazine
used the same department to boast that it had ®¥68ibscribers and to remind its
audience of their importance: “We owe much of awgcess to the rapid growth and
distinctiveness of our region, and to you, our eising readers, who have made a place
for Southern Livingnagazine in your lives and, in this way, have magéace for
Southern Livingn the South”® Progressive Farmer Company had hoped to indpére t
same audience loyalty with its new magazine aadtwithProgressive Farmethrough

its authenticity and its friendly tone, and it deteive warmth and devotion back from
readers. The magazine’s founders believed theédk#eir success was to reach
southerners like themselves and to speak with ihemcommon language. It is clear
from the magazine’s content in its first four yeafpublication thaSouthern Livingvas
speaking only to a subset of southerners.

First of all, very few images of African Americaagpeared in the magazine at
all. In fact, the ones that did appear in theyttwvio magazines analyzed showed African
Americans in stereotypical servant positions, akMammy inGone with the Winda
manservant, or a maitre?d® The one exception was a photo of Louis Armstriong
story about New Orleans jaZZ. The only article that centered on an African Aicem

highlighted Aunt Fanny’s Cabin in Atlanta, a restau where “the Old South completely

272 Emory Cunningham, “From the Publisher,” Life AtuBloern Living departmenS§outhern Living
March 1968, 7.
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surrounds you” in former slave quarters on an d¢dahgation. There customers could
expect “authentic old Southern cooking” and memu$he form of a “young Negro boy
in a white jacket...wearing a slate around his netk@hanting the main courses listed
thereon....?”® Though it advertised an African American businéss magazine did so
in a stereotypical way, still limiting the appeéltbe restaurant to an ideal of the Old
South and black southerners as good cooks andnégrva

Though the 1960s in the American South was a tifracial unrestSouthern
Living rarely alluded to race relations at all. It hiatchly to its commitment to steer
clear of such content, with only a few exceptioAs article on southern author Wilma
Dykeman struck a surprisingly moderate note inlissussion of her bodMeither Black
Nor White which “cover[ed] the entire South” and dealt withe Southern scene,
Southern heritage, Southern problerfi€.”An article about teenagers in Greensboro,
North Carolina, began: “When their social clubsevabolished, hundreds of teenagers
banded together into service clubs with goals marghwhile.” But it breezed through
the 1962 “unpleasant incident” that “brought abalowlishment of social clubs at all
schools in Greensboro” without mentioning thatltkely culprit had to do with racial
discrimination and integratiofi® Another piece on universities in the region mamed
African American universities as “lagging in thegrovement process, although they are
making strides particularly in remedial educatiéff." Though it at least brought African

American students into the wider discussion of lseut education, it did so in a way that

2’® 5arah Shields Pfeiffer, “Eating Out In Atlanta3guthern LivingMay 1966, 38.
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portrayed African American schools as inferior @odstraining the progress of other
schools in the region. It also failed to explaimpAfrican American education lagged,
the result of centuries of disavowing their rightetqual educational opportunities.

The only mention of the civil rights movement itsghs in a piece related to the
Fourth of July. In discussing United States higt@haplain of Birmingham-Southern
College Donald G. Shockley said that:

the decade of the 1960's [sic] will be remember®drze of the most frightening

periods in American history, embracing as it ddeswiolent death of a President,

the Vietham War, the civil rights movement, the warpoverty, the ‘death-of-

God’ theology, the ‘new morality,” and a host ohet events and movements the

very mention of which brings surges of emotion—pwsior negative—to every

American breast®
In the article, Shockley was more concerned withietal upheaval in general and less
with the underlying reasons for such disturbanbashe did acknowledge the sweeping
changes many white southerners feared.

In November 1966, Alexander Nunn’s editorial “A @hnt, Modern South Writers
Are Missing” did not openly reference civil rightsyt it did express the frustration many
white southerners felt toward their place in thBamal consciousness: “Us Southern cats
on a hot tin roof have had many a long hot sumrheuodiscontent based in the kind of
literary treatment this region has been given.” thEn committed a major sin in the
magazine—he actually used the wondched

In continuing basic sets of images handed dowhdmt in refusing to consider

the South’s mid-20 century awakening into as much steel, chrome péaite

glass as any other geographic section, the fidtipregenitors have continued to
conform as if they would be lynched for not doings

%0 ponald G. Shockley, “For the Future: Rededicatimindependence Southern LivingJuly 1967, 52.
1| ogue and McCalla, 85.
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The editorial spoke volumes about the anger unogriyouthern Living It argued
southerners were above the belittling of outsidarge they were just as savvy to
industrialization as other Americans. The edilcalao reinforced the separateness of
white southerners from the rest of the country; &easv, what is most telling is that the
magazine printed the tertynchedin a context that eliminated the African American
claim of horrific violence to it. It inverted thmeaning of the word from being an
unspeakable act against African Americans to baingetaphorical mob act against
northern writers who might cut white southernemnsslack. Emory Cunningham had
shunned the idea that editorials would ever g&mathern Livint pages, so he must
have been horrified at this veer off course. Iswee only editorial of its kind; no other
openly resentful missive appeared in the magaziméact, the few articles that did
allude to racial tension appeared in 1966 and 196i& magazine moved even farther
away from discussion of social unrest in 1968 a@@l91by not covering it at all.

The portrayal of women in the magazine also sthiitethe early years.
Throughout its first issue§outhern Livingncluded features on hair styles and fashion
on a regular basis, glorifying female beauty. &mmple, “The College Girl And Her
Weekend Wardrobe” described a young woman'’s clgtfon a weekend spent visiting
her boyfriend at a nearby university. It undersdathe importance of appearance: “The
canny Southern coed takes full advantage of themppities weekends provide to see

and be seen. But there’s really no reason why eweryfrom student to alumna, can’t be
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just as smartly dressed for a fall weekend of angl.kK?** This fashion trend began to
taper off during the 1968 issues and was virtuadlg-existent by 1969.

Frequently, the magazine illustrated women as faeiily’s cook and the
primary household consumer, in both editorial athzeatising content. One ad in
particular warned: “There are some people arounol weémnt to spoil woman’s greatest
indoor sport: Shopping®®® The article “The Bride Cooks Dinner” began:

The furniture’s been delivered, the crystal anchalare unpacked and stored in

the brandnew [sic] china cabinet, the linens aesged, and the glamour of eating

out has worn a bit thin. This is the time the yolmigle wants to start using her
wedding gifts, try out some of her new recipes, simolw her husband that even
though she has a college degree, she can €3ok!
Southern Livinglemonstrated an ambivalence toward women workingiade the home
and bound women to their roles within the home.

Women were often important because of the mendin ives, such as Mrs. Jack
Valenti, a former aide to President Lyndon B. JamsThe writer described her as a
“pretty blonde from Texas,” and photos showed Ises another to two children. Little is
said about her former career in politics and Herdutside the hom@> Though the
magazine usually highlighted women in its “Singuautherners” department for their
own accomplishments, it also struggled with howaaray them. For example, in

September 1967 the department showcased Mrs. G@dege Louise) Snellings, who

had “three degrees” but would “tell you jokinghjlf | do is cook.” Snellings had

#2«The College Girl And Her Weekend Wardrob&guthern LivingSeptember 1967, 41. See also:
Bonnie Carr, “Lovely To Look At: Form the Lone Starate,”Southern LivingMarch 1967, 42-44A. “The
Fair Girls at HemisFair,5outhern LivingAugust 1968, 38. “It Matters Not If You Win or &e, But How
You Look at the Game Southern LivingNovember 1968, 34.

283 pdvertisementSouthern LivingSeptember 1967, 57.

284«The Bride Cooks Dinner,Southern LivingMarch 1968, 76.

285 Bradley C. Byers, “Mrs. Jack ValentiSouthern LivingAugust 1967, 34.
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graduated from Newcomb College, Tulane Law Schaad, Columbia University,
certainly an impressive resume, Bduthern Livingpromoted her as an accomplished
cook, as well as an “ardent horsewoman” and memibiive local school board®

Another example is Celestine Sibley, a journalist eourt reporter who used her maiden
name. She certainly failed to fit a traditionad¢adl of womanhood, but she said “women
don’t have to battle for their rights” and “sex [syao hindrance,” underscoring a
perceived parity in the treatment of the se¥és.

The magazine overlooked any controversy surroundimgen’s rights. For the
most part, it was conservative in its expectatibsouthern women to be smart shoppers,
excellent cooks, and superior hostesses. Occdlyioine editorial slant of the magazine
sounded confused, as if not exactly sure how ttrgypa successful southern woman in a
role that did not include the home. Part of thentality might have been related to the
purpose of the magazine as a whole, to glorifystineghern home, but it also reinforced
traditional gender roles. The largely male leakdigrand male staff most likely had no
intention of such an effect; they were creatingdbetent in a time and place when the
purpose of a woman was deeply rooted to her huslmendamily, and her house. They
were shaping gender rolesSouthern Livingas they believed the world around them
defined womanhood.

Southern Livingalso exuded an elite status. For example, instory Mrs.

William James Rushton Il of Birmingham, who wasrned to the president of

286 «kjtchen Counselor,” Singular Southerners departiy®outhern LivingSeptember 1967, 28.
#7«gyccess Without Strife,” Singular Southernersatépent,Southern LivingSeptember 1967, 28.
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Protective Life Insurance, “prefers to entertaiiv@eated dinners.” The magazine
glamorized her luxurious lifestyle:

Her hostess gown, a vibrant red silk, is from Neirvaarcus. On her trips to and

from Oklahoma, her home state, she says she gefsilideas about entertaining

from her mother. Between tennis matches, thisciess mother and homemaker
finds time to be a garden club member and a Jwaaguer. This fall, she was in
charge of decorations for the Symphony Ball, a fiemcwhich raises money for
the outstanding Birmingham Symphony Orche$tta.
Rushton was fabulously dressed, had time to emegad socialized with the upper-
crust in Birmingham, all pleasures of the affluent.

The types of homes featuredSouthern Livingvere usually in suburban settings
with large yards to landscape and plenty of roonrédaovations and expansions. For
example, an article showcased Mountview, “an 8-aorgemporary country estate”
outside of Greenville, South Carolifif. Furniture choices and decorating tips were
frequently fodder for discussion, and the magagpuke to people who could not only
afford to spend time and money on the aesthetitisenf home but also could purchase a
vacation home—or at least dream abo@t’itOne story even detailed how eleven-year-
old Jack Westbrook, Jr.’s parents built him “a maplendored treehouse.” The article
provided the treehouse’s floor plan, which had sivgle beds, a kitchen unit, a half-
bath, and a porch. Jack was even fortunate entmulgéive “an intercom system,

telephone, television, FM radio, electric heatirgfrigerator, toaster, and hotplate” at his

disposal, as well as “[t{jwo heavy cast iron barkeegiands, similar to ones in public

28 «Christmas Cheer is an Elegant Tabl8guthern LivingDecember 1966, 32.

289«p House Created for Its SettingSouthern LivingSeptember 1968, 41.

290 see:Southern LivingApril 1969, 80, 108, 110; “Families Share This@sd Home,Southern Living
April 1969, 116.
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parks” for outdoor entertainirfj* His treehouse was probably more livable than soime
the region’s housing.

Southern Livingntended for its readers to have plenty of exime. It was not
interested in readers unable to consume heattidy;demographic would be worthless to
advertisers. But, more than just targeting itsSenck, the magazine created a fraternity
of sorts—people who spoke the same language, atsathe food, and had the same
vacations. These people had a space within thespa&outhern Livingo live a
glamorized life, one that was significant and spkecWhile the elite of other regions
might scoff at their backwardness, the rich anddasnof the South could snip right back
at the criticism, demonstrating their own valuatiéure withSouthern Livingand the
white, southern middle class could flip through the&gazine and dream about a more
fulfilling life for themselves.Southern Livindhad no intention of addressing African
Americans, poor whites, immigrants, or any othestlserner who failed to fit its specific
demographic qualifications.

Though the magazine often addressed the homeattiédnal domain of women,
it did consistently incorporate content for menttides discussed decorating a
“sportsman’s dream room of storage,” Major Leagasdball spring training, and golf
tournament$?? Southern Livingalso regularly picked All-South football teaA1s. One

advertisement for Arkansas from April 1969 callethe “Playstate of the Year” with a

21 gouthern LivingFebruary 1968, 51.

292«p Sportsman’s Dream Room of Storag&guthern LivingApril 1969, 89; “Those Daffy Days of
Spring Training,"Southern LivingFebruary 1968, 24; “How To Master The Maste8qguthern Living
April 1968, 51. “South’s Pros Dominate the PGA T,d@outhern LivingAugust 1967, 55.

293 For example, seBouthern LivingSeptember 1967, 37.
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photo of a woman in a bikii?* Such a reference ®layboymagazine certainly would
not have been limited to female readers. The magazZounders had never been
interested in a magazine only directed at womemeyThoped to reach families, so the
magazine strived to include men in a direct waguvary edition.

Southern Living content from 1966 to 1969 spoke to white soutbes, both
male and female. It largely excluded African Anoaris, as well as any political or
social issues outside the scope of economic groWtiargeted southerners eager to read
something uplifting about the towns and cities thalfed home, and it reached out to
people who had more money than ever to spend aredparties, decorating their

homes, landscaping their yards, and traveling adiwes region.

Shifting Content, Steady Message

Throughout its first four years of publicatidduthern Livings content shifted,
but the overarching messages stayed very muclathe.sSouthern Livingexpected its
readers to have the income for a modern, consumpased lifestyle. Its content was
for adults enthusiastic about traveling, home owhigrand renovation, and entertaining.
The emphasis on female fashion dwindled, as dideafezences to African Americans.
The magazine had launched with a strong push famaoic growth that decreased after
the first two years, but it remained pro-businesdting its emphasis of outright

economic boosterism to travel. It encouraged sra#rs to vacation within the region—

294 pdvertisementSouthern LivingApril 1969, 58.
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to spend their money at home. The magazine alsddeel a number of these regional
destinations based on a whitewashed-version histbimg South was a white space in the
magazine, where regional history was connectedgloréication of the Confederate
cause in the Civil War. As the magazine hit itglst it reinforced, month after month,
thatSouthern Livingvas a magazine for white southerners.

Southern Livingaccepted the premise that southerners were iitaihsdifferent
from other Americans, but it twisted that into spwe—that they offered the country a
distinctive culture.Southern Livingprided white southerners on their hospitality, the
beauty of their region, and their economic progrédse magazine also defined the
region as being the antithesis of “the North,” msited to be industrial, urban, and
economically stagnant. It was especially defensiveorthern criticism concerning the
southern way of lifé>°

Southern Livingepresented what was best about the region amitpba public
relations function, selling a better version of 8wuth than was available in the national
media. In this way, it was remaking the South’ag®. Publisher Emory Cunningham
described this role in the “Life at Southern Livirdgpartment: “Our greatest satisfaction
comes from the knowledge that Southern Living abates to the quality of the
distinctive Southern scene it depicts and is cbating also toward a better national

understanding of what the South has to offé?.”

2% Eor example, see “Meteoric Morris Dees: Young 8etrer on the Grow,Southern LivingMay 1966,
74. “Fashion in the SouthSouthern LivingApril 1967, 45. Gary McCalla, Life At Southernvig
departmentSouthern LivingDecember 1969, 6.

29%“Erom the Publisher,” Life at Southern Living defmaent,Southern LivingMarch 1968, 7.
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Perhaps the best example of the editorial philogoyds in the words of Eugene
Butler. He penned a missive titled “Southern Lgzin Tune With Today’s South” in the
very first issue:

You will soon find that this magazine is edited floe South’s unique
differences—its differences in geography and clawain the way it works and
lives—its differences in a hundred other ways. Southern region is one of
changing habits and customs, booming economy, aratdble climate. Itis a
part of the nation where emphasis is given to $ocidtural, and recreational life.
The magazine you now hold will truly be Southern-iestifor people living in
the South. It will be a special interest familygaaine for both men and women.
We hope to interest you and others who want to avgrour homes, like to
travel, enjoy good food, take part in communityaa$f, and seek to know more
about the South’s people and progress. It wilbbiegoal to publish a timely,
vibrant magazine for you and others who live bdierause you are taking
advantage of assets found more abundantly in tbhéhSban in any other part of
the nation. You live better because you use amayghpe South’s open country,
its mild climate, long growing season, and reldtivencrowded highways. And
we earnestly seek the friendship of such Southenvlp take weekend trips,
enjoy outdoor living—hunting, fishing, camping, hog—and are home

owners?®’

The overwhelming message was one of southern emoepsm, that the region was
separate from and better than the rest of the cauitttriumphed the variety of the
southern landscape, its extensive culture and endgntity, and the significance of its
economic progress. Turning a blind eye to regignablems, Butler called attention to
troubles in the rest of the country, particulardyrban areas.

Butler’s claim thaSouthern Livingtruly” represented what it meant to be
southern excluded a vast number of southernerswene not white and middle- to
upper-middle class. It reinforced that its readweese theeal Southerners. In this way,
the magazine was more than just a good businessaletor Progressive Farmer

Company or an innocent fantasy for readers. Laeth@h Birmingham, Alabama, in

297 Eugene Butler, “Southern Living In Tune With Todagouth,”Southern LivingFebruary 1966, 4.
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1966, the magazine provided an excuse for readgmetend that the South’s problems
no longer existed. They could remove themselvédis suburbs, turn their focus
inward, and open up the latest issu&oftithern Livingo ignore the social reality around
them. They could comfort themselves with the kremgke that they, and they alone,
were members of a fraternity of southern identityd whether or not the rest of the
country understood mattered little, because they waified in their appreciation of all

that was good about southern living.
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CHAPTER SIX

In January 1966, when Progressive Farmer Com@amchedSouthern Living
magazine, it sought to recoup losses fildrogressive Farmemagazine’s declining

audience. The company’s leadership hoped to r@aaw territory of urban and

suburban southerners who had no magazine repnegéhéir lifestyle. These men were

part of a trend of people leaving the farm, ang tkeew that a market existed for people

like them who loved the region and clung to alkigditions but who also sought the
American Dream in cities and towns across the South

Remarkable socioeconomic changes were sweepirgpthery; the American
South was no longer a white space where white radrahl the advantages. While
Progressive Farmeleaders were plannirfgouthern Livingtheir world was changing
around them. The Equal Pay Act of 1963 made wardgkex discrimination illegal.
The Civil Rights Act of 1964 and the Voting Rigi#&st of 1965 made all the behavior
that had barred African Americas from full citizénsillegal. Certainly, prejudice still
existed, but these landmark legislative decisioasevindicative of a turning tide. No
longer would the country ignore rampant discrimm@teven in the South.

Progressive Farmer Company knew it had a g8outhern Livinghad potential
to save the company, to make all its leaders aackbblders wealthy, and to be a force

in the national magazine marketplace. It woulcleay to thumb the southern nose at

the rest of the country, to show them how cultisedtherners really were. It would also

give southerners a rallying cry, a place to congregnd tell each other how superior
their culture was. In 1966, Emory Cunningham said speech to the Houston
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Advertising Club: “For a long time we have thougfit South and Southwest contained a
group of literate people who would respond warrolyatmagazine dedicated exclusively
to this area and its people. We thought an editéwrmat that was completely Southern
would strike a hot spark among these peopl®.Progressive Farmer Company aimed
for the stars witlsouthern Living

In order to achieve that success, Progressive Fdratkto sidestep a number of
landmines. If the magazine sounded too negatougherners would have no interest in
it; they already had plenty of bad news.Stuthern Livingvas not attractive enough, the
magazine would land with a thud, while well-to-adutherners continued readiBgtter
Homes & GardensIf Southern Livindailed to be authentic, to sound like southerners
talking to fellow southerners, its readers, whoena@ready sensitive to outside influence,
would ignore it as some Yankee publication. Ifd?essive Farmer’s leadership could
not find common ground and if they continued to tiug magazine in opposing
directions,Southern Livingvould be pulled apart. The magazine needed toesz@m
forceful, energetic, and consistent message; ithdd a reassuringly familiar package
month after month, while also offering somethingvrie excite readers. Its success
depended upon its ability to hook readers and tfitem them the same rewards each
issue. It had to be ambivalent on all the politisacial, and economic challenges facing
southerners, but if it sounded milquetoast, it widall to inspire the enthusiasm and

loyalty Progressive Farmer Company desir8duthern Livingvalked a fine line.

2% Text of Emory Cunningham speech, TD, 25 JanuaB1Bolder 28, Box 11, Eugene Butler Papers,
Manuscript Division, Special Collections Departmemitchell Memorial Library, Mississippi State
University, Starkville, Mississippi, 1.
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Refining the Editorial Content

In 1965 and 1966, Sid Noble, who owned his own edieg agency in New York City,
offered his advice to Progressive Farmer CompdnyOctober 1966, he mailed two
pages of typed suggestions to Eugene Butler. bigpgd the advice into seven
categories: covers, text type, headlines, illustnaayout, regular features, and the
magazine’s image. Overall, Noble’s opinion wag tha magazine needed more
refinement, that it should have better headlinbstqgraphy, and design elements. The
writing should be friendly and engaging, but natcsearine and folksy, the voice that
sometimes crept into the editorial content. Theds Roman font was all wrong with its
“cramped economy.”

Worst of all was the magazine’s vision. lIts teleggested that the magazine
covered life in the South, but what did that adfuadean? Noble told Butler that
defining that image and tailoring the content tovould “improve the whole magazine
[more] than anything else conceivable.” He endsdstggestions with a half
compliment: “Much more is good, and a lot is baat, thhe worst fault is a confused
image.” He told Butler that Progressive Farmer @any must choose its audience
carefully and then design the magazine specifidalljthem “so that they can identify
themselves completely and wholeheartedly with yaftart.” Noble advised the
magazine’s founders to create their ideal readerdetide age, income, education,
hobbies, and where that person lived. He wantechtto visualize that reader’s thoughts
and beliefs:

Do they believe that they are smatrt, intelligerd aophisticated? Do they want
to add sparkle, energy and growth to their livég® they proud of the panorama
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of the Southern scene? Do they want all of theigus living they can afford?

What are their aims and desires for their futurhenSouth? If a magazine is to

establish empathy with these people, it has tdllm# these things too, so that

they immediately identify with it>°
Once Progressive Farmer did this preparation, therwompany could hire the people
who could best create their vision, but Noble’stdwt line was that before they could
improve the magazine, they had to unify their cptioa of Southern Living He told
Butler if they followed his advice, he believedyheould create “one of America’s truly
great magazines” and their success would be gueaitf

The problems Noble identified continued through®atithern Livings first year
of publication. Much of the content was basedonsetnagazine’s formula of homes,
gardening, food, and travel, but random topics agicelly appeared. “The first issue
contained humor and cartoons; other early issuésateles on teenage drivers and other
subjects relating to young people, as well as eiageon fashion including such articles
as ‘The World of Wigs.”®* A 1967 memo outlined the editorial content astiding a
“features department where such subjects as edu¢c&@outhern personalities, Southern

cities, and states are sometimes treated.” Thidigpartment was where much of the

ambiguity and confusion ov&outhern Livintg concept still existed. It was a catch-all

299 5id Noble to Eugene Butler, TD, 25 October 1968idér 28, Box 11, Eugene Butler Papers,
Manuscript Division, Special Collections Departmeavitchell Memorial Library, Mississippi State
University, Starkville, Mississippi.

390 |bid.

301 John Quenelle, “The Story of Southern Living: AtRlus an Idea” MSs, 24 June 1987, Southern
Progress Archive, Birmingham, Alabama, 143.
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space in the magazine where the founders coulavttiveir varying opinions about
meaningful content for southernéfé.

Southern Livingemained disorganized, as behind the scenes Rewged-armer
Company’s leadership argued about what the magahimeld be. Freelance writers had
difficulty writing in the practical, factual, andiéndly voice of the new magazine, and
editors frequently returned their stories for reas. Wilson Hicks, a consultant for the
magazine, told Nunn in October 1966 tBauthern Livingvas “a problem, a very real
and vital problem.” He felt the magazine was @dHioned and failed to speak to
modern southerners, much of which was attributebislexander Nunn’s influence and
his connection t®rogressive Farmet>>

The magazine’s editor, O.B. Copeland, faced a tyaokopinions among his own
staff. One writer wanted the magazine to incluadgaerbusiness editorial, while another
believed it should be lafe magazine for the South. The magazine’s cover cataeni
had postponed putting anyone political on the coweit at least 1967, but some staff
members still suggested stories that highlighteshemic, political, and social issues the
magazine was supposed to be avoiding. Emory Cgham and Alexander Nunn
continued to wrestle over the overall editorial oept, whether to advocate for the South
openly or not. Copeland had a natural tendensyd® with the man who had been his
superior for the past six years, but Cunninghanvigesl convincing argument§?

Copeland struggled. When he did disagree with Nberwas formal and respectful but

302«gouthern Living: The Magazine of the Modern Sqith “Southern LivingThe Birthing” (a binder of
documents in the archive said to be from Roger Ma&ifiles), 1 November 1967 (date written in pinc
on the document), Southern Progress Archive, Bigmim, Alabama.

303 30hn Quenelle, 143-146.

304 John McKinney to Charlie Scruggs, TLS, 9 Augussd.9-older 11.205, Box 5, Southern Progress
Archive, Birmingham, Alabama; Quenelle, 118.
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also timid. About the budget for editorial copySouthern Livinghe told him: “Dr.
Nunn, | do not mean to be disagreeable aboutdhis$ there may be many reasons why
we should go ahead with the budget and plans asontimed by Hal, but | am
concerned in the ways | have indicated above, asekimed to me | needed to say these
things to you.” Copeland was almost apologetibaming to challenge Nunn’s authority.
This loyalty to Nunn created additional friction @speland tried to be equitable in his
balancing of the opinions aboBbuthern Living®®
Since the fall of 1963, Eugene Butler had beenlgdnit firmly pushing Nunn
toward the vision he shared with CunninghamSouthern Livingbut Nunn simply did
not buy into a model ddouthern Livinghat eliminated advocacy. To Butler’s
assurances that they were on the right track aatdatitditional research could be pursued
after the magazine’s launch, Nunn responded:
Orville Demaree and Emory seem to believe they ladlibe market factors.... |
would not argue about ‘market factors.” | would/@a very strong conviction
that we do not have enough ‘audience wants’ inféiona In my judgment, if
Southern Living should be broken out, we can mestly insure its success if we
do our deadlevel best to find out the subtle thihgs$ are in the minds of
Southern people today, then strive within boundsitefgrity and good journalism
to incorporate those qualities. While we may betgrsure of what some of these
subconscious things are in the minds of Southem feeople, | don’t believe we
have a similar grasp or understanding of such gr@mt¢hinking in the minds of
our urban and non-farm people.
Nunn flat-out disagreed with Butler that they slibeven launch the magazine, much less
thatSouthern Livingshould follow Cunningham’s concept. He worriedttthey could

predict the concerns, opinions, and interes®rofjressive Farmereaders, buSouthern

Living’s audience was more of an unknown. The healteftatter was that Nunn

3950.B. Copeland to Alexander Nunn, TLS, 8 Septenil®&6, Folder 36, Box 8, Eugene Butler Papers,
Cushing Memorial Library, Texas A&M University, Gege Station, Texas.
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continued to have Brogressive Farmemagazine mindset with an entirely different
publication®®®

Though Butler was generally in agreement with Cngham, he had a tendency
to encourage the magazine to be too broad. Ir66 §8eech to the advertising
department, he said that in addition to the stahti@style recipe of travel, history, food
and entertainment, home improvement, and gardemddandscaping, he also believed
thatSouthern Livingoccasionally should contain articles about soutlsgorts, writers,
and health. The rationale for including thesedspvas that “these are obviously
subjects of interest to people with fairly goodantes and opportunities to enjoy better
things in life.” He never envisionétbuthern Livingas simply a southern version of
Sunset Rather, Butler believed that “Southern Livingsld cover a somewhat broader
and more comprehensive field,” particularly by uihg serious discussion of “critical
urban and suburban problems.” He worried 8aithern Livinghad failed to include
enough of this type of content in its early issues:

We do not want Southern Living to be a stodgy mageageeking to solve the ills

of the world. No one can be more tiresome thanvame considers himself a

messiah with a call from heaven to save mankinawé& plan to guard against

too much crusading copy in Southern Living. Bufag Southern Living

impresses me as perhaps having too much foam darehaogh beer. Or since

Southern Living doesn’t carry beer advertising hags | should say too much
gravy and not enough meAt.

30% Eugene Butler to Alexander Nunn, TL, 23 Septenil®3, Folder 11.262, Box 5, Southern Progress
Archive, Birmingham, Alabama; Alexander Nunn to Eng Butler, TLS, 9 October 1963, Folder 11.262,
Box 5, Southern Progress Archive, Birmingham, Ataba

%97 Eugene Butler speech to Progressive Farmer Comgudwertising department, TDS, 22 March 1966,
Folder 11.9, Box 3, Southern Progress Archive, Bigham, Alabama.
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Butler referred to Wilson Hicks, the editorial asimi, who wanted readers to remember
“some outstandingly significant article[s]...longexfthey lay the issue asid&® Butler
was afraid that in choosing an apolitical pathrttegazine was too light without enough
substance. He was also trying to mediate morbeoéktreme opinions at the company
by including as many viewpoints as possible.

Cunningham and Butler differed ab&authern Living substance. For
Cunningham, “outstandingly significant articles”n@e@nly useful to the magazine’s
purpose if they remained in the lighthearted reairdécor, recipes, and the natural
landscape. The magazine had to avoid any mentigmnal problems, which would
only alienate readers; its best advocacy was ipdtiségive example it set for the region,
month after month. This tug-of-war ovM@outhern Living content was the familiar one
between the Old Guard, who represerReagressive Farmemagazine’s mindset, and
younger employees ready to embrace a new diredbothe company and for the

region.

The Response t®outhern Living

Though internal dissension limit&buthern Livingn its early years, many
readers did not appear to notice. They flockettiéomagazine. They wrote flattering
letters to the Progressive Farmer Company, andgpesad the word about the new

magazine to fellow southerners. They were so gager magazine they could trust from

308 |bid.
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people like themselves that they overlooked theaniag’s fuddy-duddy appearance and
its jumbled content.

On March 22, 1966, Eugene Butler spoke to the lessgve Farmer Company
advertising department in Birmingham. Butler tbld audience that while the market
justified two million subscribers, a “more logicajdal was to focus on a smaller number
of readers, “people with fairly good incomes angapunities to enjoy the better things
in life.” The first issue of the magazine had icgiation of 30,000, but Butler believed
that number would reach 500,000 by January F86®Readership numbers climbed
much quicker than Butler or even hired consultéortscast. The magazine reached
550,000 in November 1968, and by January 197@uiésanteed circulation was 600,000,
though four months later the press run was actu@$;846. A readership survey also
reinforced that they were reaching both men and @mgranly sixty percent of readers
were femalé’!”

Some of this success was no doubt the result deresatisfaction with the
magazine. Progressive Farmer Company leadersaaitated a close relationship with
readers that endeared the company to them, ah#uewithProgressive Farmer
magazine. For example, in computerizing readerdatp, the risk was that some
subscribers would be lost or mistakes would calasmtto quit the magazine. Emory

Cunningham responded to this concern by saying:'f&\fet going to give up on a one.

309 [ai

Ibid.
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We're going to try to save every one of theth-"O.B. Copeland, editor Gouthern
Living, said that he had learned from Cunningham hovatisfg readers: “[L]iterally
thousands of subscriptions have been extended Heyarmal periods, extra books have
been sent, or refunds have been issued to tryeasplour customers? Progressive
Farmer Company treasured its readers, and it maédlsey knew how much the
company appreciated them.

A 1968 survey of two thousand readers suggestedSthahern Living audience
reciprocated this closeness. Four out of five @nick members used recipes from the
magazine, while more than half took gardening aslvi€orty percent used travel tips
from Southern Living People were doing more than just flipping thiotige pages; they
found the magazine useful, relevant, and helpfiley also shared the magazine with
those closest to them. A whopping three-fourtipered telling friends and family about
something in the magazine, while nearly two-thr@isommended the magazine itself.
Another two-thirds passed copiesStfuthern Livingo friends and family™® About the
audience reaction t8outhern LivingEugene Butler said:

In 1964 and 1965 when Southern Living was in tlaaping stage, we thought a

regional magazine for the South would strike adpatrk and be given an

enthusiastic reception by readers. This did happ&sponse from readers was

exciting and satisfying. It may be true that nbestmagazine in the history of the
country was given a warmer, more cordial recepipneaders’*

31 bid.
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For most readers, Progressive Farmer Company asvan quantity, an established
southern company with a good reputation througRiitgressive Farmemagazine.
They welcomed a new magazine from such a trusteybaay, especially a publication
that proclaimed it would herald the superioritysotuithern identity.

Butler saved a number of letters respondin§dathern Living Most were from
readers, but advertisers and individuals from tlagamine industry also responded.
Nearly all were positive. They glorified the magezconcept and execution, suggested
articles and advertising, and patted various st&finbers on the back for their
achievement. Mrs. H.N. Benton, hostess at the &@a@lub Center at Sears in
Birmingham, said that she enjoyed the first issuti® magazine so much that she had a
hard time putting it down: “It is, without a doubhe most interesting and informative
magazine | have eveead. You can rest assured I'm going to be aiwglk
advertisement for it*° Frank Rossiter of the Savannah, Geolg@aning Newsand
Evening Pressewspapers, said:

“Southern Living” bears no resemblance to a fredidyn magazine, rather it has

all the quality, interest and warmth of one that basked in the Southern

sunshine for many years. It is amazing how compjigtou have captured the
charm of the South in your very first trip to thenper. The field of Southern
interest is so vast that | predict “Southern Livimgll prosper and grow in stature
and circulation with each passing month. Will y@ave your Circulation Dept.
send me a one year subscription.... Like any homgep] | am willing to put up
$2 on a winner:®

Most letters shared the enthusiasm of Benton arssiio; readers were thrilled to

support the magazine.

31> Mrs. H.N. Benton to J.L. Rogers, TLS, 19 Janu&@$6l, Box 5, Folder 11.263, Southern Progress
Archive, Birmingham, Alabama.

318 Frank Rossiter to Eugene Butler, TLS, n.d., Bokdder 11.263, Southern Progress Archive,
Birmingham, Alabama.
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Many readers shared their approvabouthern Livings portrayal of the region.
Alice Virginia Shaver of Arlington, Virginia, saidHow pleased | am with your new
magazine, ‘Southern Living.’ Itis lovely and p@ays splendidly my beloved Southland
in all its God-given beauty—and talenf8’ C.P. Everest, Sr. of Winston-Salem, North
Carolina said: “Mrs. Everest and | are looking fard/to future issues. Keep up the good
work and success will be certain. Please accaptangratulations for the publication
that reflects the gratious [sic] living that endearost of us to Southland, U.S*K. R.O.
Parrish, the Director of Advertising at Stitzel \iée] a distiller of Kentucky bourbon,
said: “First of all, as a reader, | think this is@ely needed medium, if it is written for
and by Southerners. With the tremendous growth-h-bmtustrial and cultural—that is
taking place in the South, such a magazine shaad h terrific future...3'° All these
readers expressed gratefulness for a publicatatrutiderstood the South they called
home and could be trusted to create a faithfulesgmtation of it.

People who adored the magazine were not just tie@ Beuth southerners—
some readers were retirees from outside the regibihe others were living on the edges
of Southern Livings territory. Norman MacDonald of Fayetteville,kansas, had a
request for the staff outhern Living He wondered if they would send a copy of the

magazine “to a friend of mine who is planning ttresto the South—Ilike | did!... |

317 plice Virginia Shaver to Eugene Butler, TLS, 8 FRedry 1966, Box 6, Folder 11.264, Southern
Progress Archive, Birmingham, Alabama.

318 Charles P. Everest to Eugene Butler, TLS, 25 Jgril@66, Box 6, Folder 11.264, Southern Progress
Archive, Birmingham, Alabama.

319R.0. Parrish to James Rodgers, TLS, 5 January, Bx®65, Folder 11.263, Southern Progress Archive,
Birmingham, Alabama.
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would send him myopy, but | find it too valuable®*°

MacDonald’s friend lived in
Elgin, lllinois, a suburb of Chicago. Ray KuestéiSt. Louis, Missouri said:

Gil Hunter brought back from Birmingham the Febyuigsue of Southern Living

and gave it to me yesterday. | was thrilled at@stent and appearance, but |

decided to give it the real test, so | took it hceme gave it to Olga and asked her

to look it over. She sat down with it at aboutesew’clock and got so interested

that she forgot all about the TV until it was tifioe the ten o’clock new#?
Missouri, where Kuester lived, was not even onthefstates Progressive Farmer
Company targeted.

Rose Hughes of Norfolk, Virginia, expressed how mslee enjoyed the
magazine each month, and then she said: “Sometimesder if you all are trying to
make all of us displaced Southerners so homesielfl, go back home so the South can
rise again! Once a rebel—always a rebel! Please kip the good work* A staff
member wrote a note ®outhern Living editor O.B. Copeland asking: “Is she under the
delusion that Virginia is not part of the SouthPhe assistant advertising manager wrote
Hughes back a letter thanking her for her dedioaiocthe magazine but pointing out that
Southern Livinglid not consider Virginians to be “displaced Seutters.??3

George Blair, a friend of Progressive Farmer Compmanployee Don
Cunningham, said:

| had intended to write you after the first issaene out. | was very much

impressed with it. And the second issue confirngsoniginal enthusiasm.
Format, content, lay-out and diversified appedlhas everything. Mary was

320Norman L. MacDonald to Southern Living, LS, 1 Mart966, Box 5, Folder 11.263, Southern Progress
Archive, Birmingham, Alabama.

%21 Ray Kuester to Jim Rogers, TLS, 11 January 1966&,3B Folder 11.263, Southern Progress Archive,
Birmingham, Alabama.

322 Rose M. Hughes to F.E. Henderson, LS, 3 Octob@&8,1Box 6, Folder 11.264, Southern Progress
Archive, Birmingham, Alabama.

323 Smith W. Moseley to Rose M. Hughes, TLS, 17 Octdt®68, Box 6, Folder 11.264, Southern Progress
Archive, Birmingham, Alabama.

173



impressed also, and believes the book will haxengtappeal with women. |

believe a combination of continuing features, fa gardener, home-maker,

hobbyist, sportsman etc. combined with specialetasf interest to the

Southerner (such as the Houston story by Plawit)givie wide appeal to the

magazine and should build circulation steadffy.

Blair was apparently not distracted by the confagiger the magazine’s content, nor was
he displeased with the appearance of the magazimeh were two major concerns in

the internal discussion aboBbuthern Living Dozens of respondents$outhern Living
had this same grateful tone, as if they were statiiwith whatSouthern Livingould

offer that they were willing to overlook its glitek as a new magazine.

A few letter writers expressed irritation at howtioaal media portrayed their
states. For example, G.B. Southernwood, a taxtagémMissouri-Kansas-Texas
Railroad Company in Dallas, Texas, was particuladgcerned about Texas’s depiction.
He offered his advice based on the promotionaltuce he had received prior to
Southern Living launch:

May | compliment you on your slick, colorful presation in introduction to

Southern Living. This is exactly the type of magazsorely needed. | would like

to go further in stating that most national magegidismiss Texas as having little

more than drawls, cactus and desert. | am weatyngfue-in-cheek slurs and that
talked-down-to manner in anything written about 3®and Texans.
He then proceeded to outline in great detail a remobstory ideas on Texas that showed

it as a populous, progressive, modern state witielieritage, as opposed to a dry,

rugged, sparsely-populated Western state.

324 George Blair to Don Cunningham, TLS, 21 Febru@§6l, Box 5, Folder 11.263, Southern Progress
Archive, Birmingham, Alabama.

325 G.B. Southernwood to James Rogers, TLS, 29 Deceh®@8, Box 5, Folder 11.263, Southern
Progress Archive, Birmingham, Alabama.
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were.

Some readers expressed conservatism in wishingldoom to the way things
William V. Howland of Biloxi, Mississippi wte:

Mrs. Howland came back from the Beauty Parlor thisning all enthused about
a copy of your magazine (your first issue) she eaer there and said she wanted
me to subscribe to it for her at once. Said sliead of all these sophisticated
magazines you see these days and would appreagyatada clean, Southern
magazine, for a change. The last 2 issues of Tamged an article she thought
never should have been printed. We take Town &@guLadies Home Journal,
McCall’'s, House & Garden etc. etc. and are gettatup with a lot of the stuff
they print....From the way we are going in the ol&1A. these days, | don’t
know what we are coming to. We are going downfhgt>*°

From the letter two things are clear: Howland did consideiSouthern Living

“sophisticated” on the level of national magazirteg,Southern Livints simplicity was a

compliment. It was a safe space, a reliable placead both engaging and non-

controversial articles.

Reader Bill Wood from Birmingham wrote to Oscar Dag

| have read the second issue of “Southern Liviagd feel that | must take time
out to write how refreshing it is to read this npublication. In todays [sic]

world there is so much “junk” published that pussimia bad frame of mind when
we read it, not with “Southern Living.” | took tisecond issue home last night,
read everything in it except the article on Nort@r@ina. | intend to read that
tonight if | can get the magazine before the widats me to i’

Frances Murrell of the English department at Trtgt&College in Troy, Alabama,

wrote: “I want to tell you how much | enjoy the naagne_Southern Living It was like a

breath of fresh spring air. It is delightful tadi a magazine in which there are no dirty

stories and in which the people in the South atébaimg stoned as absolute

326 william V. Howland to Southern Living, TLS, 29 Jaary 1966, Box 5, Folder 11.263, Southern
Progress Archive, Birmingham, Alabama.

327 william C. Wood to Oscar Dugger, TLS, 23 Februa®$6, Box 5, Folder 11.263, Southern Progress
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Monsters.??® Readers like Bill Wood and Frances Murrell expeesrelief to have a
magazine they could trust to be wholesome andtungif Other publications had the
potential to irritate or injure their pride—therasvno telling what article might be
lurking within the pages of national magazinesswsensitive to the troubles of white
southerners.

Some letters contained bitterness about the cdantggative connotation of the
South. Martha McCafferty from Tuscumbia, Alabaraals

For years | have wished that we had a magazinaghalol here in the South; at
last someone is doing something about it. ThelSbas been ridiculed in the
North. It is time for someone to show our sidehaf picture and publish the true
facts about our wonderful section of the countenttemen, | hope you will strive
to do this**®

Mabel Clare Thomas of College Station, Texas wrote:

Few readers have had more wonderful years of “®onthiving” than | have,
and none will be happier to welcome this “voicedttbresents it in truth to
readers. | am so tired of hearing life in the &auriticized by people who know
nothing about it except what their own prejudice hkhowed them to see.
SOUTHERN LIVING will give the South a true and same voice of its own, and
| want to thank you for it. The magazine is nolydmeautiful, but it is an
inspiration to our own people to continue makingitBern living bette?>°

Florence Fritz of Fort Meyers, Florida, expressedrty the same sentiment to Eugene
Butler. She said:

What a fine thing you are doing for us all! Toadothe wrong people have
“depicted” what they considered the South—usuabynf what went on in their
own minds. We who are old enough to see the pakthee future know that the
most desperate need of the South today is unddistaaf all levels and
aspirations—not just the lower levels of our profde The beauty, charm, and

328 Frances Murrell to Eugene Butler, TLS, 2 Februkd§6, Box 6, Folder 11.264, Southern Progress
Archive, Birmingham, Alabama.

329 Martha McCafferty to Southern Living, TLS, 15 Janu1966, Box 5, Folder 11.263, Southern Progress
Archive, Birmingham, Alabama.

%30 Mabel Clare Thomas to Eugene Butler, TLS, 27 Janii@66, Box 6, Folder 11.264, Southern Progress
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ideals of the South are still the shining futurédafierica, if any semblance of the
founding ideas are to remain on this continentd sthout saying such things,
your magazine—just born—seems on the way towastioff the Nation a mirror
of those things™*
Fritz believed thaSouthern Livingould be a mirror of a southern society she
recognized, reflecting a more positive image ofSloeth to the rest of the country.
These readers all reveled in the im&geithern Livingoresented, and they desired for the
magazine to answer all the critics who had notlhingnegative comments about the
region. They turned the accusations of their gliegiaround on “northerners,” who
were instead the culprits of discrimination agaimbite southerners. They were so
cocooned in their way of thinking that they wereabile to see that the beauty of their
regional identity was overshadowed not just by jpads or regional bigotry. Americans
were having more and more trouble overlooking #ggan’s racial violence and blatant
prejudice while still appreciating such insigniintanatters as the quality of table linens
and antique silverware, the brilliance of azaleashe superiority of red-eye gravy.
Other readers responded with more bile toward detsifluence. Ralph
Townsend of Fairfax, Virginia, said:
The progress of your magazine is delightful to behloving proof that raucous
vulgarity need not be the prime characteristic stiecessful periodical in
America. This is to beg that you do not let angi¢ liberals move in to give
Southern Livinga touch of swank, just a little zip and flourisiore modern flair,
more arresting covers, and more streamlining, arally, dead-end ruin. That’s
their record with Collier’s, the Saturday EveningsE the old New York Sun and

Post and endless others. Over the years my wortkght me into direct
observation of their streamlining talents, fronsfiflourish to final finish, not

31 Florence Fritz to Eugene Butler, TLS, 18 Janu@§6l Box 6, Folder 11.264, Southern Progress
Archive, Birmingham, Alabama.
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alone in publications, but in much else, maybeudirig lastly the United States
as a natiori>?

Townsend believed people who did not understanadidgnces of magazines such as
Collier's and theSaturday Evening Postad demolished the otherwise sound
publications. Not all Americans wanted a slickggdhagazine; some readers still
desired quaint, traditional, and maybe even olthitased magazines. His explanation
oversimplified the downfall of these national ingtions, but one aspect of his critique is
valid. In the rush to compete in a national markete, some publishers forgot who their
audiences were and what they wanted.

Interestingly, Emory Cunningham sent a memo attt¢behis letter to the Board
of Directors and Progressive Farmer Company leaddessaid: “This is such an unusual
letter | wanted to share it with you.... | agree withich that Mr. Townsend say&’®
What part of Townsend’s letter resounded so stsomigh Cunningham is unclear, but
Cunningham most likely recognized how lost consreaAmericans felt in the national
dialogue and how firmly they clung to a world thegognized. Even seemingly small
matters, such as the appearance of favorite maggmaiere significant. In this way,
Southern Livingvas clearly more than a magazine; for both itatoms and its audience,
it represented a way to escape change, to embeatalgia, and to foster a community of
likeminded white southerners. The magazine wda@mf solace that acted as a
counterbalance to a rapidly disintegrating worlttj & it did not mirror reality, it did

mirror a white southern romantic ideal. Its impmite to its audience, and even to men

332 Ralph Townsend to Editors of Southern Living, TESVlay 1969, Box 6, Folder 11.264, Southern
Progress Archive, Birmingham, Alabama.

%33 Emory Cunningham to Board of Directors, John Telar Gary McCalla, Harold Dobson, and Bob
Haney, TDS, 23 May 1969, Box 6, Folder 11.264, Beut Progress Archive, Birmingham, Alabama.
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like Cunningham who were forward-thinking on theface, should not be
underestimated.
Noteworthy business and political leaders resporiaearably toSouthern
Living, most likely because it was helping to reworkrmage that was detrimental to the
economic bottom line. Clinton Milstead, Districtr&ctor of Public Relations for United
States Steel in Birmingham, said: “After reviewtheg first issue, | was so impressed
with it that | would like to also have it sent toyraffice. | feel it will be of interest to our
visitors and of assistance in keeping us abreashat is happening throughout the
South.... My congratulations to you and your staftlais splendid productior®® Some
political leaders also expressed their genuineelégsisee a more positive picture of the
South. Orval Faubus, the Arkansas governor farfausis stand against integration in
Little Rock, wrote:
This is to express my sincere appreciation foripga the ' volume of
SOUTHERN LIVING. This is an excellent publicaticend | predict that it will
enjoy great success. In fact, by the time the magaeached me, | noted that
certain deletions had been made along the line-pescietc. All my staff
members seemed equally delighted with it; therefioit@nk you should place me
on your permanent mailing list.3*°

Progressive Farmer Company was obviously strikiegright tone for discontented

white southerners if it had Orval Faubus so endsiigially on board®

%34 Clinton R. Milstead to James Rogers, TLS, 27 Janli@66, Box 5, Folder 11.263, Southern Progress
Archive, Birmingham, Alabama.

33> QOrval E. Faubus to Ed Wilborn, TLS, 11 Februarg@9Box 5, Folder 11.263, Southern Progress
Archive, Birmingham, Alabama.

3¢ Orval Faubus was Arkansas’s governor during thegiration of Central High School in Little Rock in
1957. Throughout his political career, he wavdretiveen moderate and conservative tones, but just
before nine African American teenagers attemptddtagrate the school, Faubus chose a tact that
pandered to the extremists in the state. He Siid: my opinion—yes, even a conviction—that itlwiot

be possible to restore or to maintain order andeptdhe lives and property of the citizens if fbte
integration is carried out tomorrow in the schaafishis community.” He put his support behind
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A few letters came from within the journalism fiel@he dean at Auburn
University, E.V. Smith, wrote: “You are certainky be congratulated on publishing a
magazine of such excellence that it will competswmcessfully for the advertising
dollar.”**" The senior editor dReader’s DigestBen Hibbs, said: “I think this issue is a
dandy, and if you can hit this same pace in fuissaes | see no reason why Southern
Living shouldn’t be a thumping success. The selaadf material is excellent, | think,
and the magazine is well written, well laid out dregutifully illustrated.**® Emory
Cunningham must have been particularly proud @f ¢brrespondence, because he
bragged to all the advertising offices and the Ba#rDirectors about what a compliment
it was to have “a recognizably expert source” giueh a tributé>

Advertisers also sent letters expressing their@a@r generally the result of
increased consumer activity that they attributeddweertisements in the magazine.
Forrest Gilliam, owner of Tri-State Sales in Padydéentucky, said: “In comparing
Southern Living with two of the other magazinessgéected, House Beautiful and
House and Garden, our pull percentage-wise tomvestment was greater from Southern

Living....l think the returns that we have had speakd for Southern Living and the

segregationists. The scene that ensued was onei@is; white protestors and the National Guard
operating on behalf of Faubus to turn the studawiy. A standoff ensued, and Faubus gained n&tiona
attention as a segregationist leader. The eventsifle Rock, Arkansas, on the map for racial
discrimination. See: Gene Roberts and Hank Klibaidfe Race Beat: The Press, The Civil Rights
Struggle, and the Awakening of a Nat{dew York: Knopf, 2006), 151-180. Faubus’s quaavailable
on page 158.
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Archive, Birmingham, Alabama.

%39 Emory Cunningham memorandum to All Advertisingi€ds, TDS, 17 January 1966, Box 5, Folder
11.263, Southern Progress Archive, Birmingham, Atah.

180



market it covers in the New Soutff® ThoughSouthern Livingffered a reduced cost
for advertisers to encourage their investment enntéw publication, their positive
response suggested another reason for enthusguthern Livingvas reaching an
untapped market of affluent southerners promisingdvertisers, who were clearly
pleased with the return on their advertising dsllar
One striking commonality is that nearly all thades written to Progressive
Farmer Company sound personal, as if the readarsala bond witlsouthern Living
They had a stake in the magazine’s success. Agasst-them mentality strengthened
this connection. Progressive Farmer Company was than a publishing company—it
was asouthernpublishing company speaking to fellemutherners It took them
seriously, respected their perspective, and udliftem. Progressive Farmer Company
did not lecture or scold. It imbued its pages wptisitive images that gave readers a
reason to smile, and they responded with loyaltyemhusiasm. One letter Butler saved
said:
| want you to know how pleased | am with the newgamne, “Southern Living.”
Every article in it was interesting & I'm lookingiward to future issues. The
cover picture was especially beautiful & attractivkink & the fact that the
magazine is written especially for our region af tountry certainly appeals to
me. | am a true blue Southerner & love my stal&ké&the Southern people,
climate, food — & everything pertaining to the Sout've lived in the North for
almost a year at one time & | really think thoseafikees” envy us. More power
to you and all those on the stift.

Southern Livingstruck a chord—exactly the chord they had hopeg #ould strike—

but the response was more than they had imaginkd.well of frustration and hurt pride

30 Forrest E. Gilliam to Jim Moon, TLS, 22 July 19&8x 5, Folder 11.263, Southern Progress Archive,
Birmingham, Alabama.
341 A Reader to Eugene Butler, L, 26 January No YBax 6, Folder 11.264, Southern Progress Archive,
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was much deeper than even Progressive Farmer Cgrhpdmpredicted Southern

Living was able to tap into the white southern desidefend the region against the
negativity of “the North,” or outsiders. It refled their desire to escape the reality of
their time and place into a South that was as @soits cuisine, as dynamic as its
tourism, and as lovely as its landscapes. It sidtfully skirted issues that required it to
have an obvious opinion, so that the audience caad into the pages whatever they
wanted to see.

Not all the feedback was positive. Eugene Buttengiled a list of negative
reactions to the charter subscription brochure,thayg all challenged the magazine’s
portrayal of southern identity, especially in ligiftthe region’s current affairs. Alicia
Smith of Pompano Beach, Florida, returned the eharbscriber card with a note that
said thatSouthern Livingonly meant to her “The K.K.K. The White Citizensucils

The Birch Society, etc. Selma, etc. | am wiaitel_protestant but | am often ashamed of

it....” Not only did Smith reject being%outhern Livingubscriber, she wanted nothing
to do with a magazine that reminded her of alliégative connotations of white
southern identity?

The other responses that Butler saved had muckathe irritation with the
magazine’s depiction of the region, its denialaifial discrimination, and its cheerful
tone at such a critical time in the South’s history

Remembering our shock this summer at seeing thée@erate flag instead of

Old Glory atop the capitol building in Montgomehdoubt that our family would
be interested in reading SOUTHERN LIVING.

342 plicia Smith note on a charter subscriber cardd&o028, Box 11, Eugene Butler Papers, Manuscript
Division, Special Collections Department, Mitchiglémorial Library, Mississippi State University,
Starkville, Mississippi.
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W.I. Fallis, Dallas, Texas

Anything from the State of Alabama makes me ashavhéeing a
Southerner...No thanks.
Nashville, Tennessee (unsigned)

Questions: Among the “Many Faces of Your South'’l tere be included:
1 — The rape of justice in Southern Courts?
2 — The calculated denial of Negro voting rightdississippi, Louisiana,
Alabama, Georgia?
3 — The horror of bombs thrown into children’s Sap&chool classes?
Plus many other faces so ugly it sickens one tktbf them in the
same face of azaleas and roses?

| would be interested in knowing!

George A. Sraver, Alexandria, Virginia
As long as you have a George Wallace as Goveradong as Hayneville, Ala.,
(sp?) has its own brand of justice— we boycott laingt and everything that
smacks of Alabama. We think the state should beéerttasecede.

Thomas I. Murphy, Dallas Texas
| am completely out of accord in regard to a magaaonf this kind. | think it is
time for Southerners to stop thinking in terms@ftgnalism and begin to think
of themselves as Americans, under the Stars afueStas members of a
sovereign nation composed of individual statest-sowereign states.
The South either through malice of forethoughtmeanscious inferiority makes
no comparisons outside itself. It is always thstpthe largest, the finest, etc., in
the South.
| think it is high timethat the South psychologically become a part ofgreat
Union and get into the main stream of American liféntil this is done it is

victimizing itself and its people to the curse tagnation.

When you edit a magazine to this purpose | shalstibe.
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Katherine Menzee, Alexandria, Virgififa

How much of the reaction ®outhern Livingvas unfavorable is unknown, but
the existence of these negative letters is sigamfic First, Butler saved them. He chose
to single them out of the volume of corresponddresurely received. It is also
noteworthy that out of the dozens of letters Buskered, the only ones that were negative
did not discuss boring editorial content or poasige choices. They were strongly
opposed to the messages in the magazine, th&watyern Livingportrayed the lifestyle
of white southerners. To these people, the magatisparaged the difficulty of the time
and the severity of the region’s problems.

These letters also demonstrate that white soutremigiht have eagerly
subscribed to the new magazine, but the resporakwhite southerners was not
monolithic. Southern Livinglid strike a “hot spark” with hundreds of thoussiod
people in the region; however, there were alsoevutherners who resented the
magazine and its claim on the southern lifestyllbey recognized any southern identity
that omitted African Americans as false. The AdricAmerican experience was bound so
intricately to that of southern whites that exchglthem denied their place in southern
culture and undermined the severity of their opgices White southerners might be
more than their history of racial discriminatiomtlthey also could not hide from it. In

fact, ignoring race in the South in the 1960s wetsayother way to condone the bigotry.

33«Comments Received from People Invited to Becorhar@r Subscribers: SOUTHERN LIVING,” TD,
n.d., Folder 36, Box 8, Eugene Butler Papers, Gshkiemorial Library, Texas A&M University, College
Station, Texas.
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Changes at Progressive Farmer Company

Southern Livings stifling relationship withProgressive Farmewas an ongoing
challenge in the years after the launch. The magafirst six issues were classified as
an edition ofProgressive Farmeby the Audit Bureau of Circulation, and the two
magazines shared the same front cover. Havingrdiit ideals and editorial content was
impossible as long as the two magazines were sdwihed. By the end of 1966,
Progressive Farmer Company formerly split the twbligations, removing any mention
of Progressive Farmefrom Southern Livingbut Eugene Butler believed more need to
be done**

Butler finally decided that the magazine needed—ae®krved—its own
publisher, someone who had no responsibilititogressive Farmemagazine. He had
kept the role of publisher for himself, overseemgch of the launch, but it had always
been one of several competing interests for BuiNow thatSouthern Livingvas
printing monthly, he needed a deputy to oversesiheone who would handle the daily
pressures and only call his attention to dire prtd. The company had also expanded
by nearly twenty percent in 1966, increasing frdd #o 475 employees. Supervising
each magazine and all of the new personnel, dirgttie company’s expansion efforts,
and representing the interests of the Board ofddars pulled Butler in too many

directions. Abdicating the publisher role woultbal one person the time to focus solely

344 Quenelle, 143-144.

185



on Southern Living success and would eliminate any obligation eofdrming
magazine®

Some ofProgressive Farmés longtime top brass had retired, leaving two peop
as obvious contenders for the publishing role: Aleder Nunn and Emory Cunningham.
Nunn had more seniority, but he was also closegtiang from the company than
Cunningham. Butler approached Nunn about becopugjsher ofSouthern Living
Nunn had volunteered to handle Herbert Mayes, thgide adviser who provided
excellent suggestions but also had a tendencyffle faathers. Butler requested that
Nunn take over a more formal leadership role @ittuthern Livingwhich “probably
presented Nunn with a paralyzing dilemma.” Of seulunn would fancy the position
because “he didn't seem to want to lose editooakl| of anything published by the
company,” buProgressive Farmewas his baby. Nunn resist&§.

During this time, Wilson Hicks, the other consuttamrote to Nunn that in his
assessmengouthern Livingvas “outdated.” The magazine’s major hindrancs it&a
reliance orProgressive Farmestaff members, who were accustomed to an agrralltu
magazine. Both consultants also recommended teriding Director (and
Cunningham’s immediate superior) Oscar Dugger nbt thatSouthern Livindhave its
own management but that Emory Cunningham serveaincpacity. Dugger traveled to

Dallas to discuss the matter with Eugene Bufiér.

34> Eugene Butler, “A Year by Year History of Progigescarmer Company (later Southern Progress)
from Its Origin in 1903 to 1968,” TD, 1966 sectidtglder 31, Box 7, Eugene Butler Papers, Cushing
Memorial Library, Texas A&M University, College $ian, Texas, 9; Quenelle, 144.

348 |pid., 143-144; Eugene Butler, “A Year by Year tdiy of Progressive Farmer Company (later
Southern Progress) from Its Origin in 1903 to 198®), 1967 section, Folder 31, Box 7, Eugene Butler
Papers, Cushing Memorial Library, Texas A&M UnivgrsCollege Station, Texas, 13.

37 Quenelle, 145-147.

186



Alexander Nunn refused Butler’s offer, and withewyd he announced his
retirement from Progressive Farmer Company, intenth avoid the company’s
imminent decline. He had always been hesitant atheuaunch oSouthern Livingand
now viewed the company’s direction as detrimerddhe future oProgressive
Farmer>*® The board had also passed a rule in 1964 thapaoynemployees had to
retire at age sixty-five to receive their compaeygion and retirement benefits. Though
Nunn, Fowler Dugger, and Eugene Butler were allugex, the pressure for them to
leave the company gracefully still remained. Ictfan January 1, 1968, Fowler Dugger
retired, just six weeks after Nunn. These vacanc@dped to make room for Emory
Cunningham at the top of the compafy.

In June 1967, Eugene Butler circulated a memorantiatmannounced Emory
Cunningham waSouthern Living new publisher. Butler said: “The best servicedty
can render the Company for the next 12 to 18 masths Publisher of Southern Living.
If he can put his full time on Southern Living,dlleve we’ll have our best chance to put
that part of our operations on a paying basis.tlduhought that the two of them
working together could finally givBouthern Livinghe consistency it had needed from
the beginning to unify the editorial content. Heds “With both Emory and myself
working to get Southern Living on the right ediadrirack, | believe we can solve our
present most critical Southern Living problefi” Butler was correct. With the stability

of Cunningham at the helm and the turnovelPafgressive Farmeloyalists,Southern

%% pid., 144-147.

39 |bid., 197; Butler, “A Year by Year History of Ryeessive Farmer Company (later Southern Progress)
from Its Origin in 1903 to 1968,” TD, 1967 sectidr3.

30 Eugene Butler to Jim Kilgore, Charles Poe, Coiuek, Ben Kilgore, and Gordon Smith, TLS, 29 June
1967, Folder 11.9, Box 3, Southern Progress Arclidieningham, Alabama.
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Living's editorial content steadily improved, as diddiisulation numbers and
advertising revenues.

During this time, Cunningham’s star rose as rapadiyhe fortunes @outhern
Living.*>* Eugene Butler began a slow retirement from hisilfgss company, and he
announced that on September 1, 1968, Cunninghardueake over his place as
President of Progressive Farmer Comp&AyThough Butler continued to have a
leadership role on the Board of Directors, he et¢&@ from formal authority over the
magazines that had dominated his professional cakgaory Cunningham became the
face of Progressive Farmer Company as it morphedaimational player, changed its
name to Southern Progress, and entertained muliemdollar buyout offers.

Cunningham received notoriety as the man who laech8louthern Living The
headline in th&uscaloosa News his obituary read: “Southern Living’ foundentdry
Cunningham dies.” The article gave him sole critithe feat that had involved so
many figures. It said: “Cunningham, beginning asd salesman for the Progressive

Farmer, joined Southern Progress in 1948, rosaugfirthe ranks and as a corporate

%1 Emory Cunningham received a 7.7 percent raiseigust 1967, from $26,000 to $28,000.
Cunningham'’s salary was four times the median Hoelseincome in 1967, which was $7,200. Only 10
percent of the population earned over $15,000cBomarison, in 2010 Cunningham'’s salary would be
equivalent to about $183,000. See: Minutes frdPnagressive Farmer Company Executive Committee
meeting, 8-9 August 1967, Folder 11.146, Box 5,t8eun Progress Archive, Birmingham, Alabama;
“Consumer Income: Household Income in 1967 andcBadeSocial and Economic Characteristics of
Households,” 15 July 1969, Series P-60, No. 62 sGgeBureau, available from
http://www2.census.gov/prod2/popscan/p60-062.pd&t@f Living calculator, American Institute for
Economic Research, available from http://www.aigyi@search/worksheets-and-tools/cost-of-living-
calculator; CPI Inflation Calculator, U.S. Buredu.abor Statistics, United States Department ofdrab
available from http://www.bls.gov/data/inflation Icalator.htm.

%2 Quenelle, 148-150.
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executive convinced the company to launch Southiging magazine in 1966°*° His
New York Timesbituary also commended Cunningham as the marn‘labnched his
Martha Stewart-like vision of a glossy new Dixieli®66 in a magazine called Southern
Living.” It continued:

Mr. Cunningham pressed the argument that as thth $apidly urbanized,

Progressive Farmer’s potential growth in readerstap limited. With Southern

Living, he wanted to reach the growing number afge who lived in cities and

their suburbs, though he still saw their countrgkgagiounds as perhaps their most

important commonality>*
Though Cunningham did have a key role and the e@zirate vision of the southern
market, he was one of several men responsibl8dathern Living Had Eugene Butler
and the Board of Directors refused their supparthe magazine, it never would have
seen the light of day, and had Oscar Dugger, Cgiiaim’s superior in the early 1960s,
not argued on his behalf, Cunningham’s viewpoirghthhave been overshadowed by
that of Alexander Nunn and othBrogressive Farmeleaders.

What had once been a questionable venture becaorrass storyAdvertising
Agesaid in 1977: “By almost any significant measurenagazine publishing success,
Southern Livinchas been a phenomendi> Its founders attributed this fortune to its
“crucial” timing. Southern Livingvas the only lifestyle magazine made for white

southerners by white southerners at a time of hergdd tension between the South and

the rest of the country, between races within dggan, and even between southern

$3ugouthern Living’' founder Emory Cunningham dieSHe Tuscaloosa New6 January 2000, 5,
available from http://news.google.com/newspapersZisdAAAAIBAJ&sjid=EqQYEAAAAIBAJ&pQ=
6641,4367241.

%4Douglas Martin, “Emory O. Cunningham, Publisheieat 78, The New York Time&8 January
2000, available from http://www.nytimes.com/2000&8lus/emory-o-cunningham-publisher-
diesat78.html?pagewanted=2&src=pm.

35 Quenelle, 148-150 and 183.
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whites divided over how to handle the problemsogRessive Farmer Company had the
unique ability to say what scores of white souteesrwanted to hear, and it had
credibility as a regional publishing company witheputation for faithfully serving its
audience. Had an outside company tried to recf@atéhern Livingg accomplishment, it
would have fallen flat; this audience was partidylaensitive to outsiders. They
distrusted the national dialogue, and they walktenhtselves off from the opinions of
people they deemed as not qualified to have ananpinf you did not live in the region,
you were in no position to judge, and if you liviedhe region and you judged, you were
not a true southerner. You were a traitor. Thosed mentality meant that only a truly
southern company could portend to speak for ortibensoutherners®

Eugene Butler felt the socioeconomic changes swgdpe region. He and the
other men at Progressive Farmer Company couldgnote the happenings around them.
In fact, Butler said: “...I am convinced that thend$ of change are blowing hard and
that they’ll blow us right out of business unless adapt to them®®’ Southern Living
was their way of riding that wave of change, areltbhose discontented white
southerners as their future. What Oscar Duggéeatdical pride” spurred the fortunes
of Southern Living Southerners rallied around the new magazinesrgagubscribing to
it and passing issues to friends and family. En@upningham said: “At the time

Southern Living was launched, of course, much efdbverage of the South in nationally

distributed magazines was negative. Southern gisipositive coverage appealed to

%% Roger McGuire to Eugene Butler, TLS, 20 Janua®9] %Folder 36, Box 8, Eugene Butler Papers,
Cushing Memorial Library, Texas A&M University, Gege Station, Texas.

%7 Eugene Butler’s talk to advertising salesmen dia@ay Gardens, 6 September 1967, page 6, Folder 8,
Box 7, Eugene Butler Papers, Cushing Memorial lrijgr&iexas A&M University, College Station, Texas.
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many active, well-heeled, well-educated Southern@te magazine’s circulation and
advertising numbers show that the approach corgitmeucceed*? Circulation
numbers rapidly climbed, as white southerners eodardheir magazine. They
overlooked the chaotic content, the dull appearaae the boring writing in those first
issues. They were thrilled to have an authenpoasentation of their lifestyle, by their
own definitions, and they forga®puthern Livingor not being as sophisticated as other
lifestyle magazines. Progressive Farmer Companglstt the “ideal time,” a time
when white southerners were so relieved to reciagazine lik&outhern Livinghat
they accepted the magazine, even with its watt&€ugene Butler said: “The publication
came along at just the right time and apparently fMng the long felt desire of
Southern people for a magazine of their own thatld/present the bright side of
Southern life.3%°

Alexander Nunn and Emory Cunningham representedsthiools of white
thought in the South in the 1960s. Nunn openlyged the change around him. He saw
federal involvement as wrong, the forcing of inegm as short-sighted, and the decline
in a wholesome, farm-centered lifestyle as detriaeo the region’s future. He was
angry, and he wanted to do something about it. nigham knew the region had
problems, but he was more discreet. He believatBbuthern Living subtle messages

would encourage southerners toward better behgsaoticularly concerning

environmental conservation:

%8 Quenelle, 165-166.

39 Carolyn Green Satterfield, “Interview with Mr. @sdMlilton Dugger,” TD, 22 June 1977, page 4,
Folder 50, Box 2, Southern Progress Archive, Bighaim, Alabama.

30 Eugene Butler, “A Year by Year History of Progigescarmer Company (later Southern Progress)
from Its Origin in 1903 to 1968,” TD, 1966 sectidtglder 31, Box 7, Eugene Butler Papers, Cushing
Memorial Library, Texas A&M University, College Sitan, Texas, 1.
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Cunningham has said from Southern Living’s firsuis that getting a family to
go camping together is far more effective in coning people to protect our
natural resources than ten editorials condemnitegéid landscapes or poorly
planned development. The person who experienegeys and benefits and
even the misfortunes of gardening is much mordyitebe an avid protector of
the soil and of the environment than someone wads@ewspaper articles
deploring the losses of soils through erosion &edcbntamination of the
environment with chemicaf§?
Perhaps this encouragement did help readers apfgréle southern landscape, but the
magazine was about so much more than just treeiamels. Its founders had promised
a publication full of southern people that spokediy to southern people, but these
southerners were always white and affluent. Wienee African Americans? Where did
they belong in the region’s futureSouthern Livingsaid little on this topic. It suggested
that they did not exist, that southern culture digsinctively white, and that white
southerners should continue to cherish a sentihemtstalgic, and narrow conception of
southern identity. African Americans were also dnigsans of southern culture, their
history was as present in the history of plantatias the white men who had owned

them, and an identity removed of them was faSeuthern Living subtle advocacy

ignored that reality.

%1 Quenelle, 165-166.
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CONCLUSION

This dissertation relies heavily on archival resharMost beneficial were the
hundreds of inter-office memorandums between Eu@enler and the Progressive
Farmer Company staff, which provided a means temesconversations abo8buthern
Living magazine, even though its founders are no lomgegl They are records of
ideas, opinions, and concerns long ago thoughesédlmen, if asked, might blunt the
edges of reality, remembering less dissension am@ accord. Archival documents give
us a peek at a life and a time we will never exgrere for ourselves.

While archival material can provide great historioaight, such sources have
clear limitations. They are subject to naturahdters and human tampering, which may
render some valuable documents unavailable. Atsoresearcher views the documents
out of their everyday context. In the example ebanpany memorandum, the impetus
for its issuance and the response of its readeysremaain uncleat>> Another problem
is that the process in which researchers, archivéstd collectors gather documents and
make them available is not without its own politié&’hich documents are saved, why,
and where they are located are all decisions ffettahe outcome of archival research.
These documents are then subject to the rulesemtiictions of the various libraries,
institutions, and companies where they are locaidthugh archives provide a rich area
for scholarship, the researcher is bound by thadirons of her time. | will never walk

in the shoes of the men of Progressive Farmer Com@ad my research is only as

%2 Martha Howell and Walter Preveniérom Reliable Sources: An Introduction to Histoliséethods
(Ithaca, NY: Cornell University Press, 2001), 38z&beth Bramm Dunn, “Preserving or Distorting
History? Scholars Reflect on Archival Repositoridsistorical Methods40, no. 4 (Fall 2007): 160.
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reliable as my sources. The documents both ealoléimit my view into another
world.

My reliance on archival documents and my examimatibtheir greater societal
context are what set this dissertation apart froavipus research ddouthern Living
Much of the information available in the archivasTiexas, Mississippi, and Alabama
were an untapped resource. My research uneaitieadtimations within the walls of
Progressive Farmer Company, which previously weikaawn, as was the struggle
between Alexander Nunn and Emory Cunningham. dissertation also includes the
most thorough investigation &outhern Living editorial and advertising content to
date, providing examples of the actual magazinkuiminate the discussion.

Room for future research exists on b8thuthern LivingandProgressive Farmer
magazines.Southern Livinghas continued to be a force among magazines peflis
the United States for more than four decades, gnagimany fruitful areas for research
concerning its mission, its success, and its plaseuthern cultureProgressive Farmer
was more than a farm rag; it was a publicatiomatfbrefront of agricultural education,
making it an excellent topic for anyone interestethe movement that spurred
agricultural colleges, improved farming technologgd the consolidation of farming
companies into conglomerates. Comprehensive ¢aliecof Southern Livingnagazine
are available at several locations in the UnitedeSt including the University of Texas'’s
Center for American History and the J.D. Williambrary at the University of
Mississippi. Though my research Snuthern Livingnagazine’s early content was
thorough, it was the result of one researcher’'snexation. My interest was in its
relationship to its wider sociocultural environmeting the 1960s, particularly
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concerning race relations. Further in-depth reseanSouthern Living editorial and
advertising content throughout its history woulahtcibute to the wider scholarship on
magazines. Progressive Farmer Company’s all-nedesidn-makers in a time of
changing gender roles would also be a rich areeek®warch.

Magazines are a valuable medium for research becpadicularly since the
1950s, they aim for specific individuals and cremt®mmunity with them, unifying their
readers around interests, ideals, and concerngiaiitees reflect the society that
produces them and then reinforce its beli@suthern Livingargeted a specific
audience, white southerners, created a communttytivem, and then reinforced their
mentality about all the virtues of white southeutiere. Magazines, such 8suthern
Living, provide a unique link to our understanding of past because they highlight
some experiences and ignore others, presenting ahmut the values of their audiences
and creators. They do not have to mirror realitjoareinforce the factual to be worthy
of investigation, and their place in popular cudtshould not be a deterrent to researchers
in mass communication or history. Identity is ascmabout what people want to be as it
is about what people actually are, and publicattbas serve the fantasies of a society
should receive scholarly scrutiny. For this reagpagazines as a medium deserve more
serious research.

This dissertation contributes to magazine schoiarsy exploring the launch of
one of the nation’s most successful publicationsndLthe period of magazine
specialization. It also examines the inner-workin§ithe creation of a magazine, from
the research and development phase through théichesi years of publication. As a
business history, the heart of this research igxaenination of Progressive Farmer
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Company from the perspective of the people moststed in it. This dissertation
underscores how bountiful corporate records caanleshould serve as an
encouragement both to scholars interested in bssimstory and to forward-thinking
executives willing to preserve the good, bad, agigt for future generations. Finally,
this research is media history, an area worthithe &nd energy of many more scholars.
History might not repeat itself, but only througbpeeciating its lessons do we have
context for the significance of the present andrkit

Eugene Butler is responsible for this research.leftesolumes of documents
behind with the intention that the company’s higtoe a guide for its futur®® In saving
even the most mundane handwritten note, Butlealéfail of his own thoughts for future
generations. In his written correspondence, Eu@ernlker was careful, respectful, and
genuine. A sincere devotion to his company andmployees shows through his words,
as if he treasured his place at the helm of thelyamsiness and took seriously the duty
such a position brought. This is the man who aidstop working until he was one
hundred years old, just before his death. He paately wrote about the region’s
concerns, he believed in the value of agricultara society, and he viewed Progressive
Farmer Company as an advocate for the average fatdeealso lived his entire life off
of the farm, followed father’s footsteps into tlarily business as a young man, and
fostered his own son’s place in the company. Toesextent, Eugene Butler’s entire life,

from beginning to end, was threaded through thgrfessive Farmer Company.

33 Eugene Butler, “A Year by Year History of Progigescarmer Company (later Southern Progress)
from Its Origin in 1903 to 1968,” TD, Preface, Fet®9, Box 7, Eugene Butler Papers, Cushing Merhoria
Library, Texas A&M University, College Station, Tas 1-2.
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Alexander Nunn and Emory Cunningham representegdhes of opinion at
Progressive Farmer Company. Nunn owned his own,faelieved to his core in the
superiority of an agricultural lifestyle, and res@lin his role aProgressive Farmer
magazine. He was dear friends with the men atréssgye Farmer Company. Though
he submitted to their plans f8outhern Livinghe was never comfortable with the
magazine’s threat tBrogressive Farmemor with the social change it represented. As a
man with a long history as an agricultural joursialne could not envision a future at
Progressive Farmer that did not involve farmingpen advocacy.

Emory Cunningham also had a farming backgroundpasany southerners did,
but he was not tethered to it. He joined the cam@s an ad man, and he was quick-
witted and people-savvy. Cunningham saw a nee8dathern Livingnagazine years
before anyone else, and as he rose through the cditke company, he brought the idea
with him. Had he not fostereégbuthern Livingand fought for it as an apolitical
publication meant for southerners leaving the fatma,farm-centric Progressive Farmer
Company would likely have taken the magazine ifr@ction that doomed it. Perhaps
Cunningham'’s greatest gift was in encouraging Rrsgjve Farmer Company in a new
direction without alienating himself &outhern Living Without Cunningham, Eugene
Butler and other Progressive Farmer leadership inmghe chained the company’s future
to a hunting and fishing magazine or on some sufdarming, but the credit for
Southern Livinglso rests with Butler, who was willing to envisigreatness for his
company and to allow it to expand outside the Btnins of agriculture.

My research at Southern Progress’s headquartessmisea challenge in that it
will be difficult to replicate. Though | have theands of documents in my possession,
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many more outside the scope of my dissertation ireor@ouched in boxes in the archive
in Birmingham. | was incredibly fortunate to hathe opportunity to access Southern
Progress’s archive. Had | not contacted the coryipdibrarians in the last weeks of
their employment, | would have missed the oppotjuai a lifetime. As the two
librarians dismantled the library and preparedfi@ir own termination, they willingly
opened the archive for me. At that time, they weoeking to secure a donation of all
the archival material to one of several universitiethe region. They told me that the
leadership at Time Inc. did not favor the idea ohating the documents and were leaning
toward simply closing the doors to the vault aralieg the documents there. | do not
know the fate of the dozens of boxes of documgudsrsing more than one hundred
years of history. My hope is that future histogamill also have access to them.

Gary McCalla, who becantgouthern Living editor in July 1969, said that
maintaining a connection to readers was hardlyafleige because “[w]e live like our
readers live¥* Southern Livint founders were their readers: white, affluentyen
generation or two removed from the farm, and edwtad hey bristled at the national
dialogue about a backward South, and they sougbrioe the criticism unfounded.
Southern Livingvould put a smile on (white) southern faces, itlgdde a how-to
manual on the right way to be southern, and it @dalint the criticism about racial
discrimination, lack of education, and poverty. sime extent, these men were right.
Their lives were more than what the country savth@national news; southerners did

have positive traits to pass on to American cultuBat, white southerners were also

34 John Quenelle, “The Story of Southern Living: AtRlus an Idea” MSs, 24 June 1987, Southern
Progress Archives, Birmingham, Alabama, 155.
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beleaguered by their own resistance to change, réfeisal to admit mistakes, and their
fear of accepting African Americans into their bveThe rest of the world was fed up
with their excuses.

In this way,Southern Livingnagazine reflected its sociocultural environmets.
pages were a response to the large-scale econathieanographic changes happening
in the region: the decline of agriculture, urbad aoburban population growth, and
people with more leisure time and spending moriewas also a magazine purposed for
southerners frustrated by negative publicity altbeir hometowns, their values, and their
beliefs. These white southerners embraced a wotlte pages osouthern Livinghat
did not exist, but their fantasies speak volumBsey wanted tranquility, a connection to
an idealized past, and reassurance that their Wifg evas valuable. They also sought a
manual for living the American Dream, southernaty$outhern Livinglid all that and
more; it also encouraged travel within the regisrmavay to boost local economies, and
it became the definitive guide for white southetentity. Southern Livingeinforced
ideals about the region’s unique appreciation sfdny, its hospitality, and the superiority
of its culture. In this waySouthern Livingabsorbed the mentality of its founders and its
audience and shined that ideal back to its readers.

Southern Livingvas also a whole-scale rejection of the world adoi. The
South was never just a land of azaleas, white-co&dhplantations, and happy white
people drinking sweet tea. Birmingham, Alabamaipaistry town torn apart by
economic stagnation and the tense racial divids,exactly the opposite of the nostalgic
fantasySouthern Livingorovided. When Progressive Farmer Company desrgit to
highlight social troubles, namely rapid urban grhowt intended only to present
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solutions. It would not discuss problems with newaer, and after the publication’s first
year, any mention of regional challenges dissipataxstatic. There was no place for
negativity;Southern Livingvould have nothing to do with racial discriminatjahe
busing of public school children, integration, thmplementation of civil rights,
arguments of states’ rights, or any other topit teminded its readers of the grave
concerns they faced. The magazine also had ne fdathe scores of working-class
whites who called the South home. In fact, for ynaoutherners there was no face in the
magazine to represent therf@outhern Livingperpetuated a narrow, exclusive definition
of southern identity for upper-class whites. Thenmat Progressive Farmer Company
reserved the termouthernfor the people like themselves: not poor whiteéfican
Americans or Cajuns or Hispanics or those livingppalachia. The vast scope of
southern identity was condensed into a narratigewas anything but reality, and the
face ofSouthern Livingvas ungquestionably white, the neutral non-color.

For some readers, a trip throu§buthern Livingnight have been an hour-long
vacation from reality; for others, the magazine wasandate to ignore the obvious, that
the South had endemic troubles and no easy ans®erghern Livingyave these readers
an excuse to be obtuse—to dismiss outsiders asgad understand or appreciate their
way of life. The magazine might have denied tlgga@'s culpability, but its avoidance
of controversy in that very time and place angitesnomenal success were actually
indicative of the fissures in southern society.tha midst of the darkest days of
Birmingham and some of the most contentious cights battles in the nation, the spark

of Southern Livingactually flamed.
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The argument exists th&buthern Livingvas simply a magazine, lighthearted
and pleasant for the reading pleasure of its agdieiad it been anything other than
cheerful and friendly, it would have been a flokhat critique is a fair one, but it is
beside the point. This research does not dispetesdundness of the business plan, the
finesse of the final product, or the loyalty thegaaine created with its audience. It is
the fact of the magazine’s success—aiithern Livinghad to omit the troubles that
existed around it—that is so telling. A magazinattreminded readers of the societal
upheaval around them would have been an enormdusefebut that is exactly the crux
of the problems in the region. The decision totexduash the magazine only buried the
problems, and the absence of African Americans antjerscored the larger societal
struggle with how to define southern identity imts that were not binary, literally black
and white. To totally exclude African Americangddn overlook their place in southern
culture was a decision in itself. African Amerisamad been part of the essence of
southern identity since the region’s earliest dagsoring them irSouthern Livingvas
indicative of a larger mindset; if white southeseould not see African Americans, who
were relegated to their own schools, businesselsca@mmunities, then they did not exist.

For most white southerners, there was too muchgghano much turmoil, and
too much negativity. The world was changing, drartplace in it was no longer certain.
The areas they were being asked to examine weneetsonal—the schooling of their
children, their economic security, the equity dadittsociety. So many southern whites
were wholly unwilling to accept that they were wgotheir friends were wrong, and their
parents and grandparents had been wrong. Africaaerikans were more than their skin
color; they were people entitled to all the sangéts as their white brothers and sisters.
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This equality had to be more than the kindnessaal gthristian bestows on the hired
help. This kind of change meant that white soutées had to reconfigure their
perspective to accept that people were peopletatdiie color of one’s skin should be
neither a ticket to opportunity nor a shackle #® biottom rung of society. How much
easier it would have been to ignore that realigntto embrace it. What a relief a
magazine likeSouthern Livingvould have been, reassuring in its confidencettieat
South was exceptional, not because it was exceglyoracist, not because its laws were
exceptions to basic American tenets, and not becgaistate governments acted as
exceptional units outside of federal authority.eBouth was exceptional because of the
beauty of its landscape, the charm of its peoid,the taste of its cuisine.

Human nature is intricate and multi-faceted. heigssuring to assume the
upholding of antiquated and unfair racial mores thasact of lower class rednecks afraid
of losing their tenuous place in society. It mgler to view the culprit as the power-
hungry patriarchs who stirred up the masses. Bwtdioes one understand the educated,
upper-middle class family man, the everyday whatgtlserner resisting equal rights for
his African American counterparts? Racism is {bat insidious. Middle of the road
southerners, uninterested in radical change omience to maintain the status quo,
viewed their position as reasonable, peace-lo\and, most beneficial for the region, but
in seeing themselves in that light, they had teaepfrican Americans as their equals,
because otherwise they would be unable to calf fesition fair and just. The men at
Progressive Farmer Company would not have idedtthemselves as racists, as resistant
to change, or as cherishing a past that never WweBrogressive Farmeeditorials
Eugene Butler and Alexander Nunn both advocateit bights for African Americans—
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the ability for “qualified” citizens to vote, funalg for education, and protection from
violence. Progressive Farmer Company’s choiceartbrace demographic changes with
Southern Livingvas forward-looking; however, its blindness to &facan American
place in southern culture and its defensivenessaromg the judgment of outsiders
speak to the pervasiveness of prejudice.

Racism is an infestation; it seeps into the hearts minds of unsuspecting
people, even otherwise decent folks. It is mostaging where it is invisible in the
actions of people totally unaware of its consegaencl'he violent and obvious acts of
oppression gain attention and, eventually, condéioman nearly all crevices of society,
but, in some ways, the American story of racialregpion is one of all the things left
undone, the words left unsaid, and the actionslovked. So many Americans truly
believed the color of one’s skin mattered in cageifind social ability. Some of them
still do. Even people too good to say it or tordgect on it could maneuver through life
avoiding people they believed were lesser than théhey did not have to advocate
violence; it was their inaction that blocked thepar African Americans. Like
ostriches burying their head in the sand, thepaet things happen, and then they pointed
the finger at African Americans for wanting equghts. It wagheir fault for
demonstrating. It watheir fault for pushing the envelope, and, rather tresirgy what
was right in front of them, white southerners bldnegeryone else for the chaos around
them. Hatred can find its way into the heartswarethe people who would give the
shirts off their backs for another human being,gbeevho in every other respect are
God-fearing, charitable, and kind. It is much easo vilify the rednecks shouting
epithets at children, their faces purple with rages harder to understand the people who
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found themselves lost in the middle, caught uphiange they could not, or would not,
accept.

The story of Progressive Farmer Company an8afthern Livingnagazine is
not one of outright racism. Instead, it is thegwf looking the other way, refusing to be
empathetic, and being so sure of one’s positionathgense of reason is lost. Placed in
its sociocultural context, even the seemingly-irevd@ages obouthern Livingnagazine
suggest the underlying tragedy of its time andealaérejudice was not just the mistake
of idiot, uneducated, bigoted white southerner&lht on maintaining their position of
supremacy in society; it was not just an Americastake, the result of colonialism,
slavery, and then segregation ground into the mohdgnerations of citizens. The
pervasive racism of the 1960s Birmingham, Alabasapmpelling because it
demonstrates just how deep and wide fear can spmeddt is a warning about how
corrosive hatred is to a society. White southermrethe Jim-Crow South were not the
only humans capable of being close-minded. Tloig/ss just one small footnote in a

very large book.
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