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ABSTRACT

There are tangible benefits for newsrooms that involve editorial designers 

in the development of digital editions. This was a key finding in a case study 

of four large American news organizations, including the Los Angeles Times, 

Virginian-Pilot, USAToday, and Boston Globe. Interviews with the design 

directors of these publications show that in almost all cases, designers are 

starting to have a more prominent role in the design of digital news products. 

This involvement appears to have financial and journalistic advantages for 

these organizations, including an increase in subscribers and more in-depth, 

interactive online storytelling.
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Introduction

As a journalist, I belong to two worlds. Throughout my first four years 

at MU, I focused myself on city government reporting. I sat through council 

meetings and sifted through campaign finance data. I found it worthwhile to 

inform people about what their government was doing. The Missouri Method 

prepared me well for this path. I’ve had the opportunity to work as a reporter 

and editor at the Columbia Missourian, and I’ve held several reporting and 

editing internships.

But, for the same amount of time I did this, I practiced art photography in 

high school. I spent countless nights in the Arkansas Arts Center darkroom 

and loved taking pictures. That was a huge part of my life — and that visual 

experience was sorely missing when I only worked with words. Slowly, I real-

ized that design was at the intersection of these two paths. With that in mind, 

I applied to the Masters program at MU. Once I was accepted to the program, 

I tried to learn as much as I could about news design and visual storytelling. 

This experience culminated in the spring, when I was heavily involved 

with several parts of the design program. As a TA, I was art director for the 

Vox iPad app, and I worked with students in the Advanced Magazine Design 

course (J7988). I was also enrolled in that course, and was creative director 

for JACK. Magazine. This men’s food magazine was developed for and 

presented to Meredith Corporation executives at the end of the semester. 

Prior to this past semester, I also worked as a design student and TA at the 

Missourian.
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But a pair of other courses I took this spring have likely had a bigger 

impact on me and my chosen career path. I took the Advanced Data Jour-

nalism (J7462) course and Multimedia Planning and Design (J7502). Both of 

these courses are related to web development and design. Although I was 

already starting to become interested in this through my work on the Vox iPad 

app, these courses drove home my desire to become a digital designer. But 

I wasn’t experienced enough to find an internship in digital design in time 

for this project. Even though working at the Reading Eagle as a print page 

designer didn’t mesh entirely with my career goals, I still gained valuable 

professional experience. By the end of my project, though, I was able to find a 

job in website design, and I now work at MidwayUSA, a large online retailer of 

shooting supplies and sporting goods. 

Although this job is outside of a newsroom, I feel like my education at 

MU, and my professional project, have prepared me for it. After a few years 

of experience at MidwayUSA, I hope to return to journalism once more and 

practice digital storytelling.
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Field Notes

Week 1 Project Summary

What I did this week.

Since this was my first week at the Eagle, I spent quite a bit of time 

getting used to things. For the first two days of my internship, I didn’t even get 

to do hands-on design. On those days, I was shown how the paper’s content 

management system, DORIS, works, and I was introduced to the Eagle’s 

design style.

In the later part of the week, I was given more responsibility. I designed 

the entire “Life” section (not counting the section front) on these days, and I 

also designed the Money section front. On the whole, though, I was surprised 

by how automated the designs were for most of the paper’s pages. For 

instance, the daily advice page is setup so that all the text is flowed in and 

styled correctly with the click of a couple of buttons.

Any larger/ethical issues that came up.

I didn’t run into any major issues during my first week. The biggest 

challenge was getting used to designing news pages again. After working at 

Vox the past semester on the iPad app, it was tough getting used to working 

on a page with multiple stories. Fitting stories together and around ads was 

tougher than I remembered. 

Research component update.

This week, I was able to get a hold of and confirm interviews with three of 

the four papers I want to study for my research component. Design supervi-
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sors at The Los Angeles Times, Virginian Pilot and Boston Globe all agreed to 

interviews. USA Today has been difficult to find contact information for, but I 

don’t think I’ll have a problem getting a hold of them this week. 

This coming week, I also plan to start writing detailed questions for each 

paper. I’ll likely need some feedback on these once I finish preparing them. 

My goal is to do all of my interviews in the last week of June or first week of 

July. 

Week 2 Summary

What I did this week.

Things are going smoothly at the paper. This was a somewhat odd week, 

as I worked my first night shifts on Friday, Saturday and Sunday. Because of 

a scheduling mistake on the part of my boss, though, there was nothing to 

actually do. Going into the weekend they thought they were a person short, 

but this wasn’t the case. So I didn’t end up doing much.

I have continued to handle the Life section of the paper during my 

daytime shifts, and I’m also posting content to Wordpress blogs for two of 

the paper’s tabloid publications. It definitely keeps me busy, and I’ve already 

gotten to be a much faster page designer. I would like to do something a little 

more ambitious, though, and I’m trying to think of a good idea for a long-term 

project. 

Any larger/ethical issues that came up.

Although this doesn’t have much to do with me, the newsroom was 

buzzing this week about an order put down by the paper’s CEO. The Eagle 



5

is family-owned and run by a friend of the family. This CEO is new, too, and I 

get the feeling most of the newsroom doesn’t have a very high opinion of him. 

They see him as too close to the power/business structures in the city (and 

too willing to try to please them).

So, when he said this past week that no more crime stories (except for 

cases of rape or murder) should appear in the paper, the newsroom was 

outraged. Instead of featuring front-page or local section-front stories, almost 

all crime news will be relegated to the police blotter. In his words, this is 

meant to make Reading look better.

Most in the newsroom see this as pandering to the local police chief, but 

I’m not so sure. Although he shouldn’t just flat out acquiesce to the demands 

of those in power, I don’t think his proposal is such a bad idea. I’ve always 

lamented the over-coverage of crime on local television news, and newspa-

pers are likely guilty of this too. It does sound like he framed his argument in 

the wrong way and, by extension, might have the wrong reason for doing this. 

The one example that comes to mind is the story of a TV station in Florida, 

which made a moral and public service argument for not covering much crime 

news. I can’t find a link to the story about this experiment, unfortunately, but 

discussing the issue from that perspective might have gone over better.

Research component update.

I’ve confirmed with everyone except USA Today for the interviews. I’ve 

left messages for USA Today’s director of communications and design editor. 

I’ll probably take time from my shift tomorrow to pester them again. 
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I’ve made progress on my questions, too. I’m starting with the LA Times, 

since that is my first interview, and I’ve gathered all my samples, taking notes 

along the way. These weekend night shifts delayed me more than I thought, 

but I hope to send the questions to you all for review by tomorrow or Wednes-

day.

Week 3 Summary

What I did this week.

I’m starting to feel settled this week, as there isn’t much going on. I took 

care of the Wordpress uploading again while designing the Life section during 

the rest of the week. I also was given a few pages to design in Business 

Weekly, one of the paper’s tabloid products. That was pretty straightforward, 

other than what I’ve discussed below.

Any larger/ethical issues that came up.

While I was working on Business Weekly this week, I noticed a peculiar 

ad and asked the assistant design editor about it. The ad, for a local business, 

appeared to be a Reading Eagle story. It used the same typefaces, had a generic 

byline, and even used a photo with a Reading Eagle credit on it. The only indica-

tion it wasn’t an ad was a small label on one corner of the page. Apparently, the 

business owners were profiled in Business Weekly a few weeks ago and wanted 

to rerun their story. It was obvious that my boss wasn’t really comfortable with 

this, but there wasn’t anything that could be done at that point.

This situation got me thinking about the power of design. By using 

the same styles, it lends a sense of credibility to the story and gives 
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it that impression that we were involved with it. Since we did write the 

original story, it doesn’t bother me as much, but it was still distressing 

that the advertising department doesn’t have some restrictions on this 

kind of thing.

Research component update.

I should be sending in my questions for your feedback in the next few 

days. I feel confident about them on the whole, but I wasn’t sure how specific 

I should get with my questions. I think I’ll need some guidance on whether I 

want that 30,000-foot view, or whether I’ll want to get a lot of detail. Like with 

all things, I’m sure it depends on the situation. 

Week 4 Summary

What I did this week.

It seems like everyone has started to take vacations lately, so I’ve been 

very busy. Last week, one of the designers, who normally handles two tabloid 

sections, went on vacation. So, I picked up her work, designing Weekend and 

Voices.

Weekend, an event preview guide, is what you’d expect. But Voices is a 

more interesting publication. It is a tabloid insert into the paper, and almost 

all of the content is produced by students (cover photos are shot by Reading 

Eagle staffers). 

Since it is aimed at a high school audience, the template design for 

Voices isn’t subtle at all. Sharp drop shadows on photos, thick borders on 

boxes and unsophisticated type treatments are the norm. Some sections, 
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such as a ‘person on the street’ Q&A offer a bit design freedom in how they 

are arranged. So, I found it tough to know what qualified as “good” design for 

these sections, since I didn’t really like any of it.

In the process, I did some design things I’m not too proud of, but I think I 

was able to adapt to the design voice of Voices. 

Any larger/ethical issues that came up.

This experience also made me question the taken-for-granted truth that 

young people want kitsch designs. That seems like assuming women are 

always drawn to the color pink. It seems like a convenient visual crutch, to 

some degree.

Yet, design is such a visceral experience — I often rely on my gut or my 

own taste to know what is right — that those stereotypes do sometimes ring 

true. After all, Voices is popular with high school students and there are some 

truths to design that I can’t really explain (such as FUTURA always looking 

modern, even though its 80 years old.)

Research component update.

Well, aside from my recording issue, the first interview went well. 

The revised questions (based on all of your feedback) elicited some good 

responses. I spoke to Michael Whitley, of the Los Angeles Times, for about 45 

minutes. 

One sign that bodes well for future interviews was that he talked a lot 

about the big picture and long-term goals of the organization. I was afraid 

these managers might be too connected to the daily product and not have 



9

that vision, but it seemed like the opposite was true. He was keyed into the 

philosophy and direction of the paper, and could relate those aspects to its 

design style across the organization’s different platforms.

The most interesting part of the interview, though, was also the shortest: 

When we discussed the Los Angeles Times’ iPad edition. He, nor his design 

staff, had any input into its creation, design or functionality. Apparently, an-

other department within the Los Angeles Times created this app. When I was 

talking with him about this, his answers became terse one-word responses, 

and he grew defensive. He even said “and that’s all I’ll say about that” after 

I asked a follow-up question. I definitely was able to sense some tension in 

those responses. I’m wondering how I analyze that for the purposes of my 

project, though. Is tone something that can figure into an analysis? I’m also 

still mulling over exactly how that relates to my original RQs.

Week 5 Summary

What I did this week.

For the past month and a half, I’ve been working on a side project for the 

Missourian. Entitled “100 Ages: A Century of Voices” the project consisted of 

100 interviews with Boone County residents. 

I was asked, sometime after spring break, to design the website for this. 

After my work on the Vox iPad app, I knew I wanted to create something 

that blended the experience of an app with the functionality of a website. In 

the Advanced Data Journalism class at MU, I had learned about the coding 

language behind the Missourian’s website: Django. 
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Eventually, I stumbled upon a similar coding library called Angular.JS. 

Created by Google developers, this library was easy to get a basic grasp of, 

but difficult to use past that. It was a much better tool than Django, though, 

and really made the project possible.

All in all, I’m really proud of the way the design turned out. I think it 

frames some truly great journalism, and I’m glad I got a chance to do it. Take 

a look, if you have some free time.

Any larger/ethical issues that came up.

While working on this project, I had to deal with several larger issues. 

I found it tough to not lose sight of the journalism behind this project while 

trying to develop the website. At one point, for instance, I was trying to create 

a search bar that would drop down and display a person’s picture and name 

when you were searching for them. This was clumsy, but I saw it as another 

coding hurdle that I had to surmount. When I actually thought about how 

someone might spend time with the project, though, I realized people likely 

don’t want something that complicated – it would have gotten in the way of 

the stories. So, I scrapped that approach in favor of what you see now on the 

site — a more traditional search feature. 

One of the bigger challenges was also dealing with some last-minute 

requests by Missourian editors, once they saw my first draft. Overall, it was a 

positive experience. We compromised on some changes, made others, and 

the site, as a whole, is stronger for it. But looking back, I wish I had communi-

cated my progress better to them. I guess I didn’t take this approach originally 

http://media.columbiamissourian.com/100ages/#/
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because I was worried about presenting something unfinished. Each part of 

the website depended so much on the other parts that it really wasn’t ready to 

be seen until everything was done. It is not like a print design where you can 

finish one part of a page and leave another part blank. So, I guess there are 

arguments for both approaches. 

Research component update.

Not much has changed since Tuesday. Next week, I’ll likely start to tackle 

questions for my next interview, the Virginian-Pilot. I spent the day or two 

after Tuesday’s interview cleaning up my notes from my conversation with the 

Los Angeles Times’ design editor. 

For the Pilot, one of the areas I’m really interested in exploring is the 

seeming disconnect between the website’s design and its print edition. Of all 

my case studies, this one has the biggest difference between the two prod-

ucts. They seem to be even two brands: PilotOnline and The Virginian Pilot. 

It’ll be interesting to hear the thought process behind that and how that affects 

both the design and content shown on those different platforms.

Week 6 Summary

What I did this week.

Coming up, I have a short week of three days, which will give some 

additional time to work on my analysis, but it also means that this past 

week was seven days long. I did design my first few local section fronts, 

which was exciting, and in general, I was complemented on my deadline 

performance. 
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They’ve kept me so busy these past few weeks, I haven’t really felt com-

fortable taking on any large-scale projects. 

Any larger/ethical issues that came up.

Switching in the middle of the week from nightshifts to dayshifts has been 

a very rough transition for me. I often feel like my body’s sleep cycle doesn’t 

quite ‘get it’ when I go from nights to days. The design director does set my 

schedule for the following day shift to start at noon, but I find that almost as 

an easy out for him. I know he has good intentions, but if I came in at noon, 

I would be far behind, and editors who leave at 5 p.m. would be expecting 

to have proofs by then. Plus, who would want to work until 7 p.m., and what 

work would there be to do once the dayside staff leaves?

Although it was a rough transition, I should be working pretty regular 

weeks from here on out. My internship is set to end at the end of August, and 

I’ve already started applying for web design jobs. 

Research component update.

I think everything is going well. My next interview will probably be with 

USA Today, but I don’t have it setup yet. It has been tough to figure out the 

right person to talk to (I’ve been bounced around), but I think I have tracked 

them down. I’ve also reached out to the Boston Globe about setting up a time, 

but have yet to hear back.

After the first two interviews, an interesting theme has emerged of a lack 

of coordination between design executives at these papers and the digital 

side of things. It’ll be interesting to see how the Boston Globe and USA Today 
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compare, since they are well-known for their digital efforts in recent months. 

I’m guessing design executives at these two papers will be more of a part of 

what’s going on with these organizations’ digital products.

Transcribing the interview with Paul Nelson took much longer than I 

thought, but it was worthwhile listening to it again and then reading the tran-

script. It made me think about the conversation when I was out of the moment 

and a little bit more removed from it. 

Week 7 summary

What I did this week.

Well, we had a designer recently quit, so they’ve had me working on a 

mixture of night and day shifts, plugging any holes that pop up in the sched-

ule. 

I’ve also been busy searching for jobs, and I’ve got an interview with a 

website design firm in Chicago. It would be for a three-month internship that 

pays well — It almost seems closer to a short apprenticeship. We’ll see how 

that goes, but I’ve got my fingers crossed.

Any larger/ethical issues that came up.

For a smaller paper, the Eagle sure does have a healthy dose of drama. 

This week, a longtime crime reporter, Jason Kahl, was fired from the Eagle. I 

didn’t know him well, but from my few night side shifts, it was obvious that he 

thought highly of himself. 

I guess he eventually started developing a social media presence 

around himself, garnering half the fans of the actual Reading Eagle Face-



14

book page (more than 6,000 likes on his professional Facebook page). He 

would post story updates and other information on this page. But, I guess 

he got into hot water for posting information that hadn’t been verified. And 

he never really linked back to the Eagle, so he was drawing hits away 

from the paper’s website. The paper warned him, and it even suspended 

him once. That didn’t stop him from posting, though, and he was fired for 

insubordination. 

What’s interesting, though, is that supporters of the fired reporter started 

a Facebook group that gained 6,000 likes in a single day. Pretty impressive, 

really. I was in a web team meeting where they were discussing this and 

how to respond. Someone raised an interesting question: “Is he doing our 

job better than we are?”. This person understood why Kahl were fired, but 

brought up the question anyways. 

I think it is an interesting one. On the one hand, posting unverified 

information, especially for a cop reporter, is a very serious transgression. I 

don’t blame the Eagle for acting the way they did. That said, I wonder what 

would’ve happened if they embraced his ‘persona’ and tried to make him 

more of an online personality for the Eagle. I mean, thousands of people 

liked his Facebook page, but the paper only lost nine subscriptions. So, 

I doubt his followers would know about the Eagle or follow it if he wasn’t 

such a presence on social media. This was just something I was thinking 

about. 
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Some relevant links:

A Romenesko post on this:

http://jimromenesko.com/2013/07/24/fired-reading-pa-eagle-police-report-

er-gets-support-from-the-community/

The Facebook support page:

https://www.facebook.com/SupportJasonKahl 

Research component update.

My interviews are done! The last couple of interview subjects had tight 

schedules, so I had to set them up in a short timeframe. It worked out well, 

though. I’m still working on the transcripts for them, but hope to have them 

completed by the next weekly update I send. 

Looking back on everything has been interesting, but I’m not sure how 

to proceed once I get the transcripts done. I originally talked about doing a 

constant comparative analysis, but I’m not sure if that would tell me much. 

What do other students typically do in this situation? Is there a preferred 

method to analyze a small set of in-depth interviews?

Week 8 Summary

What I’ve done this week.

Vacations have started to slow down, so I’ve been less busy at the Eagle 

(since I don’t have to fill in as many holes). I asked my boss, the design 

editor, about doing some more conceptual designs, since I’ve noticed the 

Eagle does a lot of them. He was happy to oblige. So, I got to sit in on a 

planning meeting. At this meeting, designs for upcoming ‘Life’ section covers 
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were discussed. This was an interesting experience, and I’m going to design 

most of these special pages this week (my weekend fell on a Monday and 

Tuesday). Or, at least I hope to design them. I’ve heard that after these plan-

ning meetings, people tend to forget what was discussed and then nothing 

happens until the day before a story is set to run. Most of my stories are lined 

up for the following week, so I’m hoping better communication on my part will 

make all the pieces come together.

Any larger/ethical issues that came up.

In addition to the few pages I mentioned above, one of the more senior 

designers asked me to come up with a cover concept for a story in the paper’s 

weekly business insert. I had one night to come up with something, and I came to 

him with several options. We had an impromptu meeting with the business editor, 

and I discussed some of my concepts. The story was about how some local 

companies are partnering with insurance companies to offer comprehensive, cus-

tomized health plans. Not only do these plans save money, but they also result in 

more employees for each company gaining coverage. 

I wasn’t crazy about any of my ideas, and this senior designer pitched 

one himself. He’s also the paper’s illustrator and loves comic books. So his 

idea, of a fist clenching dollar bills, wasn’t really my style and I didn’t care too 

much for it. They went with this one, though. He then asked if I wanted to do 

that illustration, and I felt I had to turn him down, so I did. I just didn’t think 

that I would execute it as well, and, frankly, I didn’t want to spend a lot of time 

working on a conceptual design that wasn’t mine.
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Research component update.

I finished transcribing all of my interviews this weekend. The process 

took longer than I thought it would, but I’m now starting to write my first draft, 

which I’ll send on to Professor Moen for his initial feedback, and then out to 

the rest of my committee. 

Week 9 Summary

What I did this week & A larger issue.

I did get a chance to work on some of the more intensive pages I men-

tioned in my last write up. I got to do two pages in particular that I’m proud of.

One is a page for a summer blockbuster movie quiz. For this page, I used 

movie posters and made my headline look like an old movie theater sign, 

complete with imitation light bulbs (white circles with a glow effect). Pretty 

much everyone liked this page, and I got a lot of complements on it. 

A few days later, I did an illustration for the front page of the Life section. 

The story was about foods that supposedly have some sort of holistic healing 

capabilities. For the story, I decided to use icons that represented each food. I 

began by drawing each one, but my drawings didn’t work well when scaled down. 

So, I went with some more traditional vector illustrations (think of your typical 

monochrome icons). I created some of them myself, and used others from the 

Noun Project, an open source collection of high-quality vector symbols. 

My finished illustrations then repeated these icons over and over again, with 

a large red cross symbol overlaid on the whole thing. Originally, I planned to have 

this illustration be a range of green colors, since I thought that got at the ‘natural’ 
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angle of the story. My boss, though, insisted I only use the paper’s approved 

colors for my illustration. This made little sense to me, and I strongly disagreed 

with him. At one point, I felt he was even talking down to me, but I tried to stay 

calm. Eventually, I ended up making the illustration blue, because that was the 

only one of the paper’s colors that looked halfway decent. 

Needless to say, it was frustrating, and I think my illustration would’ve 

looked better the original way I had it. It was just sad to see a somewhat 

arbitrary design standard have a higher importance than a storytelling device, 

since color is such an integral part to any design, particularly an illustration. 

Research component update.

I’ve gotten about 2,000 words of my actual analysis written, covering 3 of 

my 4 case studies. I’ll be able to finish the last one this week and I’ll read over 

and review everything before sending it Dr. Moen for his initial feedback.

Before I began writing this week, I reread my interview transcripts and 

thought hard about what I found out. I think my key takeaway so far has been 

that of the papers I’ve studied — regardless of their current situation — all are 

moving toward having their designers more involved in their digital products. At 

the same time, though, this appears to only be happening when each publication 

reasons that they can make money off a better designed digital product.

Week 10 Summary

What I did this week.

Last week, and this week, I’ve been working nights, putting out the local 

Berks & Beyond section of the paper. This work is always pretty straightfor-
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ward, and closer to simple page production than actual design. I don’t mind it 

though. 

This Friday is going to be my last day at the Eagle. I was planning to go 

into early September, but I’ve been interviewing with MidwayUSA for a web 

design position, and they are flying me in for an onsite interview next week. 

I’m excited about that, and hope it works out. 

Any larger/ethical issues that came up.

With this job opening up, it’s made me think long and hard about my 

future. I feel bittersweet about the idea of leaving journalism, but I think this 

position would teach me valuable lessons about digital design I won’t learn 

from most newsrooms. As I’ve learned from my research, and as I’ve seen 

firsthand this summer, many news organizations are simply too far behind 

the curve digitally. And if a place is truly innovative, I’ve found I don’t have 

enough technological expertise to get my foot in the door. 

Maybe I’ll come back to journalism a few years down the road, but for 

now I think this position with Midway is a good opportunity for me. Going 

into this summer, I was almost certain I would take a design job on the East 

Coast, and be happy with that. But the Midwest, I think, is where I belong. 

Research component update.

I’ve emailed the first draft of my analysis to Professor Moen. I’m inter-

ested to hear what he thinks. Overall, I think I’m pretty satisfied with how it 

turned out, but we’ll see. 
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3 - Work evaluation

Professional Evaluation

Over the summer at the Reading Eagle, I was given quite a bit of respon-

sibility, as my weekly logs show. This meant while I didn’t actually do as much 

true design work as I had hoped, I learned a lot about managing time well and 

staying organized. Since I was the only person responsible for the Berks and 

Beyond section at night (the paper’s local news section), and the Life section 

during the day, I had to adapt and think quickly when something changed. I 

could ask questions of other people at work, but it was still my responsibility 

to get each section out on time and without any issues. 

I’ve been in situations like this before during my time at the Columbia 

Missourian, but never did I have so many pages to design at once. That was 

a challenge, especially when the stories I was working with merited a little 

extra attention. In those situations, it was tough to quickly come up with an 

effective design that stood out while also getting all of my other work done. 

I became better at this as my internship progressed and neared its 

end. Before that, I felt like I was pretty much only doing production or layout 

instead of creative design. I talked to my supervisor about this feeling, and he 

agreed to try and have me do more design-intensive work. I’m proud of how 

these pages turned out, and think they represent some of my strongest work 

at the Eagle. This includes two Life Pages (One an illustration, the other a 

summer movie preview) and two local pages (A nearly full-page infographic 

and a MLK-day package). 



21

Once I began working on these more intensive projects, another kind of 

learning process took place. My supervisor, the design editor at the Eagle, 

began his career as a reporter, and transitioned to design once digital 

pagination become commonplace. This means he doesn’t have any kind of 

traditional art or design background. This might not be an issue with some 

design editors that have a similar background, but I found that it was harder 

to convince him of my design ideas than I expected. Coming from the Journal-

ism School, it was usually pretty easy to get someone on board with an idea, 

even if it was a risky one. So, this gave me experience with selling a skeptical 

editor on an idea. One example of this is when I was doing that illustration I 

mentioned earlier for the Life section. As I was working on the illustration, I 

had a certain color scheme in mind for it. These colors, though, weren’t the 

standard ones the Eagle used for elements such as infoboxes and section 

headers. Personally, I didn’t think that mattered much, but the design director 

felt differently about it. We went back and forth discussing this and came to 

a compromise. I’m still not necessarily happy with it, but it was a valuable 

lesson in working with a difficult editor. No matter the job, this experience will 

be invaluable.

Finally, even though this didn’t take place at the Eagle, I could not eval-

uate my professional performance this summer without touching on the 100 

Ages project. I was the website designer for this project, which was a col-

lection of 100 interviews with Boone County residents of all ages. Out of my 

professional experience, this most encouraged and prepared me for a career 
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in website design. I used an experimental code library to setup the website, 

and went with a minimalist design to highlight each person’s story. During 

this project, I learned the importance of some basic website design principles 

including rigorous testing, cross-browser compatibility and version control 

(using a program to keep constant track of your changes to a piece of code). I 

also learned some valuable lessons in working with editors, as I did in Read-

ing. Towards the end of the project, I showed my editors my progress. They 

had a lot of changes to make, and since it was almost the project deadline, I 

really had to rush on it. This, and my experiences in Reading, taught me that 

no matter what you’re doing, constant, effective communication is key. That’s 

one of the biggest lessons I took away from this professional project. 
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Physical Evidence

As I said in my professional evaluation, as a design at the Eagle, I 

primarily worked on the paper’s Berks & Beyond section (local news) and 

the paper’s life section. Descriptions of these and other sections I worked on 

are below. Work examples are found on the following pages for the following 

sections:

Berks and Beyond: A straightforward local and state news section, Berks 

and Beyond also includes the editorial pages and obituaries.

Life Section pages: The daily life section features entertainment and 

health news. It is targeted mainly at young women. The Scoop pages seen 

below are a daily round up of celebrity news.

Voices: Content in Voices is produced by area high school students and 

published weekly throughout the year. A pair of interns from local highschools 

organize contributors and setup photo shoots.

Other Sections: Money, depending on the day of the week, is either 

included in the A-section, or stands alone as its own section in the paper. 

Home only has content from wire services, and is mostly PR-oriented in its 

approach. Reading Eagle Direct (RED) reuses content from the daily print 

edition and is given away for free, to entice potential subscribes. 
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Our opinion

TRAGEDY OFFERS REMINDER
OF RISKS OFFICIALS TAKE B8

By Holly Herman
R ea ding E agle

A Reading mother 
thanked Reading Pa-
trolman Russ Foltz 

Saturday for talking to her 
6-year-old daughter about the 
dangers of illegal drugs.

“It’s never to early learn,” 
44-year-old Jeana Lee said 
to her daughter Sophia at a 
display during the 12th an-
nual Anti-Drug & Crime Com-
munity Rally at Baer Park in 
northwest Reading.

More than 400 men, wom-
en and children attended the 
rally, organized to inspire 
children as well as adults to 
avoid illegal drugs. 

Smiles were abundant 
as the participants enjoyed 
music from the local band 
Jazz N More, along with 
play equipment and several 
dozen educational displays 
from social-service and law-
enforcement agencies.

Foltz showed a steady 
stream of parents a display of 
drugs and drug paraphernalia. 
He advised them to keep an 
eye out for such items in their 
homes, as they are signs that 
their children may be getting 
themselves into trouble.

“This is a great exhibit,” Lee 
said. “I want my daughter to 
learn about what to stay away 
from if she sees these drugs in 
the city parks.”

Sophia said she enjoyed the 
lesson.

The mother and daughter 
then shared cotton candy and 
sat in the audience to listen 
to community-building and 
anti-drug speeches from pub-
lic offi  cials.

Stacy Butler, mistress of 
ceremonies, welcomed the 
crowd.

“We want to keep the drugs 
off the streets,” she said. 

“This is a beautiful town that 
has become infested with 
drugs.” 

State Sen. Judy Schwank, 
a Ruscombmanor Township 
Democrat, told the crowd to 
stay smart and stay away from 
drugs.

“What are you going to say 
if someone asks you to try 
drugs?” Schwank questioned. 

“No.”
Schwank said it’s important 

for kids and adults to stay 
away from drugs.

“This rally is great,” said 
Schwank, one of several state 
and local offi  cials to speak at 
the event. 

“I am here to support the 
people who are working to-
gether to try and improve the 
community.”

Cindy Roussel, rally chair-
woman, said the event was 
organized to take back the 
neighborhood from crimi-
nals and stop the illegal-drug 
problems.

“We want the neighborhood 
to be crime-free,” she said.

Ryan Bradley, chief execu-
tive offi  cer of Men Acting Now 
Inc., 132 W. Oley St., said his 
group provides a halfway 
house for former prisoners 
and others who want to stay 
off  drugs.

“We have our mascot here,” 
he said. “We have a program 
to empower our residents to 

become productive citizens.”
James Brown brought his 

son Isaiah, 14, and daugh-
ter Ay-vanonna, 2, to the 
event.

“It’s really nice to see people 
you have not seen in a while,” 
he said. 

Everyone joined together 
for a common cause: to keep 
the neighborhood safe.

Thor Vazquez, program di-
rector of Berks Community 
Action Program, a nonprofi t 
housing agency, said he was 
happy to see everyone smiling 
and having a great time.

“This is about strengthening 
the city,” he said. 

“It’s an economic situa-
tion. We need the police to 
have a strong presence in 
the city. We don’t want the 
kids to be using and selling 
drugs.”
Contact Holly Herman: 610-478-6291 
or hherman@readingeagle.com.

Speeches, displays at
annual event in city 

Anti-drug rally’s message: Just say no 

By Ford Turner
R ea ding E agle

Saving land for poster-
ity through an act of charity 
should bring some reward.

That concept is part of the 
thinking behind proposed 
legislation to extend and 
enhance federal tax incen-
tives for people who agree to 
have conservation easements 
placed on their land.

“It would be a great benefi t 

to our farmers,” said Tami S. 
Hildebrand, executive direc-
tor of the Berks County Ag-
ricultural Land Preservation 
Board, which deals with many 
easements. “It is a good aid.”

The bill, introduced by U.S. 
Rep. Jim Gerlach, a Chester 
County Republican whose 
district includes part of Berks, 
would make the tax incentive 
program permanent. It is 
scheduled to expire Dec. 31.

The concept has the sup-

port of several groups in Berks 
and surrounding areas.

“By far, the majority of 
landowners we work with are 
motivated to preserve their 
property because they feel a 
strong emotional connection 
to the land; protecting it from 
development feels like the 
right thing to do,” said Kirsten 
Werner, a spokesman for the 
Natural Lands Trust, a non-
profi t that is deeply involved 
in Hopewell Big Woods, a con-

servation area that straddles 
the Berks-Chester County 
line. 

“This legislation helps them 
to choose conservation, en-
suring that their land will be 
there for generations to come,” 
Werner said.

The concept has detrac-
tors.

Christian Malesic, executive 
offi  cer of the Home Builders 
Association of Berks County, 
said the program would help 

deplete the inventory of de-
velopable land.

The association, he said, op-
posed using taxpayer-funded 
incentives to conserve land 
because they ultimately 
limit benefi cial building and 
growth.

“What you have essentially 
done is turned America into 
the U.S.S.R.,” Malesic said of 
long-term implications of the 
program. “It really is a form of 
communism.”

A conservation easement 
preserves the nature of a 
particular tract of land. It is 
registered with the county 
recorder of deeds.

Because it generally pro-
hibits development, the ease-
ment makes land less valuable 
in the real estate market. The 
tax incentive lets a land owner 
claim as a charitable contri-
bution a portion of the diff er-
ence between the traditional 

Proposed bill extends tax incentives for preserving land

[ See Proposed >>> B3 ]
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Jazz N More performs onstage at the rally.
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Demarray Reyes, 10, of Reading hangs posters around the stage at  a community rally Saturday in Baer Park against drugs and violence. The Anti-Drug Coalition spon-
sored the festival with the help of other local agencies.

‘New’ Reading Fair in growth mode
Event getting more support from commuunity, offi  cial says/B4
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Pedro Sanchez of Reading 
came face to face with history 
this week.

He and four other students 
from I-LEAD Charter School 
were in Washington for a 
series of events that culmi-
nated with their attendance 
Wednesday at the 50th an-
niversary observance of the 
Rev. Martin Luther King Jr.’s 

“I Have a Dream” speech.
President Barack Obama 

and former Presidents Jim-
my Carter and Bill Clinton 
were at the event, too. But 
Sanchez, 16, had already been 
deeply impressed by people 
he met the previous day at an 
event at the Newseum.

They were members of a 
group history has dubbed the 

“Little Rock Nine.” In 1957, 
three years after a landmark 
Supreme Court decision 
ended public school segre-
gation, the governor of Ar-

kansas tried to keep them out 
of Little Rock High School 
by calling in the National 
Guard.

Ultimately, mob violence 
around the high school 
forced President Dwight 
D. Eisenhower to dispatch 
Army paratroopers to Little 
Rock.

“ What they have been 
through. We haven’t been 
through anything compared 
to that,” Sanchez said of the 
Little Rock Nine.

Angel Figueroa, I-LEAD 
co-founder, said he and Dr. 
Tamara Smith, dean of aca-
demics at the school, trav-
eled to Washington with the 
students as part of an ongo-
ing project involving the Na-
tional Park Service and the 
National Alliance of Faith 
and Justice.

“It’s really amazing to see 
all of these people, and what 
they have done,” Sanchez 
said.

Students confront
history of racism
on Washington trip

MLK’s Dream

By Ron Devlin
Reading Eagle

The sound of freedom 
echoed across the 
Kutztown University 

campus Wednesday, com-
memorating the Rev. Mar-
tin Luther King Jr.’s call to 

“Let Freedom Ring” issued 
50 years ago on the steps of 
the Lincoln Memorial. 

Precisely at 3 p.m., in 
concert with the national 
campaign, three Kutztown 
students rang the 142-year-
old bell that once stood atop 
Old Main.

“Today, we commemorate 
one of the finest moments 
of American democracy in 
action,” said Prof. Jerry 
W. Schearer, noting that 
250,000 turned out for the 
March on Washington for 
Jobs and Freedom, Aug. 28, 
1963.

Schearer, who chairs Kutz-
town’s commission on hu-
man diversity, recalled gospel 
singer Mahalia Jackson urg-
ing King to depart from his 
prepared remarks.

“Tell them about the dream, 
Martin, tell them about the 
dream,” Schearer quoted 
Jackson as saying. “He was 
off , he was on his own, he was 
inspired.”

King’s passionate “I have 
a dream” response lent im-
mortality to the speech, a 
landmark in the civil rights 
movement.  

About 100 persons gath-
ered in Kutztown’s Col-

lege Hill Memorial Grove, 
a plaza next to Old Main, 
to hear professors and 
students speak of King ’s 
vision.

Dr. Carlos Vargas-Aburto, 
provost, recalled how King’s 
speech laid the foundation 
for the Civil Rights Act of 
1964, the Voting Rights Act 
of 1965 and the Equal Hous-
ing Act of 1968.

While progress has been 
made, Vargas-Aburto sug-
gested the dream has yet to 
be entirely fulfi lled.

“My charge to you is to 
keep the dream alive,” he 
said. “The dream lives on 
and still needs all of us if it 
is to be achieved.” 

Dr. Ellesia Blaque, who 
teaches African and Ameri-
can literature, said she is a 
product of King ’s dicutm 
that people be judged by 
the content of their char-
acter not the color of their 
skin.

Born in Philadelphia four 
months before King’s speech, 
Blaque, 50, has overcome ad-
versity to achieve standing in 
academia.

“I have a responsibility to 
live up to that dream,” she 
said. “And, also to instill it 
in young people.”

King ’s speech was re-
cited in its entirety by Dr. 
Anne Zayaitz, dean of lib-
eral arts and sciences, and 
the students who rang the 
bell: James Carraghan, 21, 
of Douglassville; Troy Spier, 
22, of Fleetwood; and Molly 
Bilinski, 21, of Schuylkill 
Haven.

Spier recounted King ’s 
stirring call for freedom to 
ring from every mountain-
side.

“And when this happens,” 
Spier recited, in part, “we will 
be able to join hands and sing 
in the words of the old Negro 
spiritual: Free at last, Free at 
last; Thank God Almighty, we 
are free at last.” 
Contact Ron Devlin: 610-371-5030 or 
rdevlin@readingeagle.com.

The sound of freedom ringing

By Stephanie Weaver
Reading Eagle

While on a train trip in 
the Midwest eight years ago, 
Rich Schott met a woman 
who told him a story he’s 
never forgotten.

Schott, a business in-
structor at Albright Col-
lege, doesn’t remember the 
woman’s name, but knows 
she was a schoolteacher 
who had marched with Dr. 
Martin Luther King Jr. on 
Aug. 28, 1963.

Schott admitted he was 
a bit apprehensive to delve 
into a conversation about 
the civil rights movement 
with the woman. 

“I’d always felt like there’s 
just baggage and you always 
expect the person to be an-
gry, especially someone that 
marched with Dr. King, be-
cause they lived the move-
ment and have every reason 
to be angry,” he said. 

But this woman wasn’t 
angry. 

She spoke about a time 
she went into a depart-
ment store as a young girl 
with her parents and was 
asked to leave. Her father 
refused.

For Schott, who had only 
memories of King’s memo-
rable speech from what he 
read in history books, this 
woman brought that day 
alive. 

“I could relate to her as a 
person, someone who as a 
child was a victim of racism 
and lived the movement,” 
he said. “I really want to 
thank her for that connec-
tion.”

Schott shared his memo-
ries during one of two infor-
mal and intimate services 
held at Albright College on 
Wednesday in honor of the 
50th anniversary of King’s 

“I Have A Dream” speech. 
The Rev. Paul Clark, Al-

bright chaplain, said the 
services were meant to be 
liturgies where guests could 
reflect on the speech and 
the hope behind the move-
ment that birthed it. 

About 20 people attended 
each of the services, with 
many sharing their per-
sonal experiences with 
racism and remembrances 
of King’s speech 50 years 
ago. 

Clark encouraged those 
who gathered to “keep the 
movement moving” today, 
challenging them to fi nd the 
courage to build on King’s 
legacy.

“We work through unity 
toward a freedom that we 
can’t even imagine yet,” 
Clark said, “but we’ll get 
there.”
Contact Stephanie Weaver: 610-371-
5042 or sweaver@readingeagle.com.

Memory of
chat brings
day home

Students, faculty
at KU mark day
King gave speech
in Washington

READING EAGLE: JEREMY DREY

Professor Brenda Ingram-Wallace reads two quotes from Dr. Martin Luther King Jr.
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Ringing the bell of freedom at Kutztown University 
Memory of chat long ago brings meaning of day home 

Students confront history of racism on Washington trip
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You aren’t going to read 
here about this horrifi c 
homicide trial coming 

up.
Nor are you going to get 

more information on Berks 
County District Attorney 
John T. Adams’ crusade to get 
out-of-county sex off enders 
out of Berks.

Every now and then lawyers 
just like to have fun.

Reading attorney Allan L. 
Sodomsky realized this 23 
years ago when he started 
practicing in Reading.

Ever since, his firm, now 
Sodomsky and Nigrini, has 
scheduled a special “Fun Day” 
in August.

It’s a daylong escape from 
the daily grind of criminal 
defense work, which can be 
taxing on the mind and the 
nerves. This year, employees 
participated in a full day of 
friendly competition, good 
food and lots of laughs.

“We are all very competitive 
people,” Sodomsky said of his 
staff. “We all played sports 
in high school and some in 
college.”

Sodomsky said planning is 
all part of the fun. Each year, 
the agenda is diff erent.

This year, the party group 
consisted of Nigrini; Lara 
Hoffert, attorney; Robin 
Wertz, offi  ce manager; Dawn 
Gonzalez and Jane Weeber, 
legal secretaries; and Albert D. 
Schade Jr., investigator.

The day started off  with a 
breakfast at the Fifth Street 
Diner.

From there, the group went 
bowling at Hiester Lanes, 
then played golf at Pagoda 
Golf Area, South Heidelberg 
Township.

The group ended up play-
ing games and dining at The 
Works at Wyomissing.

“This is a day where we like 
to relax and have friendly 
competition,” said Nigrini, a 
former college varsity soccer 
player. “We share camarade-
rie. It’s a morale booster.”

“It’s not so friendly,” Sod-
omsky joked. “We all like to 
compete.”

Sodomsky, an avid bowler 
and former college tennis 
player, conceded he lost the 
bowling competition this year 
to Gonzalez, 176-150.

“This is awesome,” Gonzalez 
said as she showed her med-
als. “This is all about bragging 
rights.”

Schade won at miniature 
golf with a 7-under-par 49.

“It was a lot of fun,” Schade 
said. “It’s a challenging little 
course. It’s competitive. It’s 
great to get together with 
people you work with outside 
of work.”

Sodomsky said everyone 
will be talking about the day 
until the planning for next 
year’s Fun Day begins.

“It’s so great to hear every-
one giggle,” Weeber said. “The 
miniature golf was the most 
fun, even though it was 90 
degrees.”
Contact Holly Herman: 610-478-6191 
or hherman@readingeagle.com.

Holly 
Herman

Our opinion

SYRIA REPRESENTS ANOTHER 
MIDEAST MORASS FOR U.S. B8

By Liam Migdail-Smith
Reading Eagle

PennDOT is considering 
adding two roundabouts to 
Route 222 in Maidencreek 
Township instead of the one it 
originally proposed at the in-
tersection with Genesis Drive 
and Tamarack Boulevard.

The revised plan for the 
highway, which includes an 
additional roundabout at 
Schaeff er Road, was unveiled 
during a recent meeting be-
tween the agency, township 
staff  and area businesses.

PennDOT spokesman Sean 
A. Brown said the two-round-
about plan is still just a rough 
draft and the agency hasn’t 
fi nalized what the stretch will 
ultimately look like.

“This stuff ’s still in the very 
early stages of the design pro-
cess,” he said.

The roundabouts would be 
part of a series of projects to 
ease congestion and improve 
safety on the heavily traveled 
commuter route. The state 
has also pitched a roundabout 
at Route 662 in Richmond 
Township and is considering 
one at Long Lane in Maxataw-
ny Township.

The Maidencreek project, 
which also includes adding 
lanes to the intersection at 
Route 73 and widening the 
road south to the end of the 
expressway, was expected to 
start in 2016 and cost about 
$16.2 million. Brown said 
he’s not sure yet how adding 
another roundabout would 
aff ect the price or timeline.

In its meeting with Maiden-
creek, PennDOT also showed 
plans for a roundabout at 
Route 73, instead of the wid-
ened traffi  c-light intersection 
that’s been planned. 

But agency officials said 
that was just to show where a 
roundabout would go if there 
was one at the intersection 
and it’s not something they’re 

PennDOT 
might add 
roundabout 
to Route 222

By Liam Migdail-Smith
Reading Eagle

City police officers have 
been pulled from their sta-
tions at the Reading Citadel 
intermediate high school 
while the school district 
fi gures out how it’s going to 
come up with the money to 
pay for them, district offi  cials 
said Wednesday.

“We don’t have coverage 
in the building,” school 
board President Pierre V. 
Cooper told fellow board 
members at the end of their 
meeting. 

“The police are circling and 
in the area, and they can be 
there at a moment’s notice,” 
Cooper said. “But they are not 
in the building.”

The two offi  cers stationed at 
the Citadel, who also serve the 
high school, were at the school 
for the fi rst day but were reas-
signed to regular city patrols 
later in the week, Dr. Carlinda 
Purcell, superintendent, said 
after the meeting.

That’s because the district 
has not approved a memoran-
dum of understanding with 
the city that sets the guide-
lines and costs for the school 
patrol arrangement. “Unless 
we approve the memorandum 
of understanding, we have no 
officers in the school,” she 
said.

Under the agreement, the 
school district would pay the 
city $200,000 to have the of-
fi cers at the Citadel.

Administrators said that 

cost is in line with what the 
district has paid for police 
coverage in the past. There 
used to be four officers 
stationed in the schools, 
and the district paid about 
$400,000.

The number of offi  cers was 
reduced last year, and the two 
offi  cers that remained were 
paid for by a grant the city 
received.

But the city’s grant money 
has run out, and the district 
doesn’t have money available 
to pick up the tab.

“That’s not budgeted for,” 
Cooper said. “We have to 
make a decision; if the board’s 
wish is to pursue that, where 
do we get the dollars to do 
that?”

Purcell said she is looking 

into grants that could help 
pay for the offi  cers. She’s been 
in touch with state lawmakers 
to fi nd out what options are 
available.

If that doesn’t work out, 
Cooper said the board will 
have to decide if it wants to 
free up other funds to get the 
offi  cer back.

“This issue is not going 
away,” he said. “We cannot 
put dollars before safety.”

He said the district will be 
working hard to get the matter 
resolved as soon as possible.

In other business, board 
members discussed the open-

ing week of school. Many said 
they had noticed an improve-
ment over last year in stu-
dents being dismissed safely 
and orderly. 

But some board members 
said before the meeting that 
they had heard reports from 
parents and other board mem-
bers of some students ending 
up on the wrong buses.

Purcell said those are 
glitches that tend to happen 
when school starts and that 
administrators have been 
working to correct them. 

She didn’t have any specifi c 
examples of schools that had 
been aff ected but said it did 
not appear to be a widespread 
problem.
Contact Liam Migdail-Smith: 610-
371-5022 or lsmith@readingeagle.com.

[ See Roundabout >>> B2 ]

RECALLING HISTORY
Speakers remind participants of responsibility to live up to dream 

Kutztown University student Troy Spier rings the bell outside Old Main on Wednesday afternoon 
to mark the 50th anniversary of the Rev. Martin Luther King Jr.’s landmark speech.

Hopewell Furnace site marks signifi cance of day

B3

B4

For once, ball 
not in their court 

MLK’S DREAM
50 YEARS LATER

$45,000 more for Sovereign Center
Reading Parking Authority agrees to change revenue split/B7

City police are pulled from the Citadel 
Nomination: The Democrats 
choose an attorney to run for a 
city school board seat. B7

READING EAGLE: BEN HASTY

20% say Cor-
bett has 
performed 

suffi  ciently well to de-
serve re-election. Fur-
ther, 38 percent of 
Republicans, 22 percent 
of independents and 7 
percent of Democrats 
believe he deserves to 
be re-elected.

15% grade Cor-
bett’s job 
perfor-

mance on improving 
the economy and cre-
ating jobs as an A or B, 
followed by education 
at 11 percent.

Berks
news@readingeagle.com
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Covering Kutztown Uni-
versity’s 50th anniversary 
tribute to the Rev. Martin 
Luther King Jr.’s landmark 

“I Have A Dream” speech, I 
got to thinking about some of 
the other historic events that 
occurred in 1963.

King delivered his inspi-
rational speech, a hallmark 
of the civil rights movement, 
during the March to Washing-
ton for Jobs and Freedom on 
Aug. 28, 1963.

I was around then, and see-
ing a black Georgia preacher 
standing at the foot of Abra-
ham Lincoln and addressing 
250,000 people, you knew 
something monumental was 
happening.

At long last, 100 years after 
Lincoln’s Gettysburg Address, 
momentum was on the side of 
racial equality.

The optimism of the King 
speech, however, would be 
short-lived.

Three months later, on Nov. 
22, President John F. Kennedy 
would be assassinated as he 
rode in an open car through 
Dealey Plaza in Dallas.

A veil of despair hung over 
the nation as first lady Jac-
queline Kennedy cradled the 
wounded president in the limo 
speeding toward Parkland 
Hospital, where the 46-year-
old leader was declared dead.

The image of tiny “John 
John,” on his third birthday, sa-
luting his father’s fl ag-draped 
coffi  n shall be forever seared 
in the American psyche.

Few people took notice, 
however, when a month ear-
lier, Lee Harvey Oswald got a 
$1.25-an-hour job at the Texas 
School Book Depository in 
Dallas. It was from the sixth 
floor of the depository that 
Oswald fired three shots as 
the Kennedys and Texas Gov. 
John Connally passed below 
about 12:30 p.m.

A little more than two hours 
later, Lyndon Baines John-
son was sworn in as presi-
dent aboard Air Force One 
on way back to Washington. 
The photo of Johnson, right 
hand raised and left hand on 
JFK’s Catholic missal, Mrs. 
Kennedy at his side, is one of 
the iconic images of the 20th 
century.

Talk about iconic images: 
On June 11, 1963, a Buddhist 
monk named Thich Quang 
Duc set himself afi re in Saigon, 
South Vietnam, signaling 
deep-rooted opposition to the 
American-backed regime of 
Ngo Dinh Diem. 

The very same day, federal 
troops dispatched by Kennedy 
forced Alabama Gov. George 
Wallace to allow black stu-
dents to enter the University 
of Alabama.

The next day, June 12, 
Medgar Evers, NAACP field 
director in Mississippi, was 
murdered.

And that’s the way it was, 
as newsman Walter Cronkite 
might say, 50 years ago.
Contact Ron Devlin: 610-371-5030 or 
rdevlin@readingeagle.com.

CLASSIFIED 
ADVERTISING 
STARTS ON B10

The American 
scene in 1963

Ron
Devlin

Results of a survey of 594 Pennsylvania registered voters conducted by the Center for Opinion 
Research at Franklin & Marshall College in Lancaster between Aug. 21 and Monday.

Numbers going down for Corbett, Obama

76% say it is 
unaccept-
able for 

state and local offi  -
cials to ignore laws with 
which they disagree.

Our opinion

LAST THING CITY HALL 
NEEDS IS MORE LAWYERS B8

GOV. TOM CORBETT

THE STATE LEGISLATURE

PRESIDENT OBAMA & OTHER NOTEWORTHY FINDINGS 

17% say Gov. 
Tom Cor-
bett is doing 

an “excellent” or “good” 
job. Among Republicans, 
that rate is 30 percent.

11% say the state 
Legislature is 
doing a “good” 

job. Less than 1 percent 
say it is doing an “excel-
lent” job, which is the 
lowest job-performance 
rating for the Legislature 
since the question was 
fi rst asked in 1999. 

29% say a 
trans-
portation 

funding plan is the top 
priority for state law-
makers, followed by 
Medicaid at 24 percent.

28% say un-
employ-
ment and 

the economy is the 
state’s most impor-
tant problem, followed 
by schools and school 
funding at 23 percent.

34% approve of 
President 
Barack 

Obama’s job perfor-
mance, down from 44 
percent in May.

By Beth Anne Heesen
R ea ding E agle

Sonya Payero recently moved 
to the city and was nervous 
about her 13-year-old daugh-
ter, Helen Fernandez, switch-
ing from Muhlenberg Middle 
School to the Reading Citadel 
intermediate high school.

The teen started eighth 
grade at the Citadel this week.

“It’s a lot different from 

Muhlenberg,” Payero, 32, said 
of the Citadel. “She’s telling 
me it’s a lot of drugs, a lot of 
fi ghting.”

Payero took comfort in 
knowing that two city police 
offi  cers would be stationed at 
the Citadel.

But after the Reading School 
Board’s decision Wednesday 
to pull those officers until 
they can fi gure out how to pay 
for them, Payero became un-

nerved.
“I’m really scared now,” she 

said. “It’s more dangerous with-
out the police and there will be 
more fi ghts going on. We need 
to fi nd something to do so they 
can pay the police.”

In the previous school year, 
police arrested or cited 425 
students or others on school 
property, including 270 at 
the Citadel and 86 at the high 
school, said Reading Police 

Chief William M. Heim.
“It’s mostly disorderly con-

duct and harassment, includ-
ing pushing, shoving, slapping, 
striking — that kind of thing,” 
Heim said, adding that those 
off enses usually result in ci-
tations.

But police sometimes deal 
with more serious problems, 
such as weapons violations.

Berks County District At-
torney John T. Adams said a 

police presence at the Cita-
del is warranted due to the 
number of incidents. County 
juvenile officials say they 
deal with students from the 
Citadel more than any other 
school, Adams said.

Citadel ninth-grader Ra-
mon Alvarez doesn’t like hav-
ing cops in school and said 
he’s glad they’re leaving.

“It bothers me because I feel 

By Ford Turner
R ea ding E agle

August was not a warm and fuzzy 
month for either Gov. Tom Cor-
bett or President Barack Obama 

when it came to Pennsylvania voters.
A statewide poll of registered voters 

found that only one in fi ve believe Cor-
bett has done his job well enough to de-
serve re-election, while the number of 
voters who rated their view of Obama 
as “strongly unfavorable” jumped to 41 
percent in late August from 36 percent 
in May.

G. Terry Madonna, director of the 
Center for Politics and Public Aff airs 
at Franklin & Marshall College, said 
former Govs. Tom Ridge and Ed Rendell 
both experienced drops in their ap-
proval ratings early in their fi rst terms, 
followed by bounces.

“Corbett’s dropped, and he continued 
to drop, while at this same point in Ren-
dell’s and Ridge’s governorships, they 
were moving up,” Madonna said.

A primary cause, Madonna said, is the 
drumbeat of bad news about education, 
a priority with Pennsylvania voters. And, 
Madonna said, Corbett has not been ef-
fective in conveying his message.

“Even the Republicans are saying the 
governor has a story to tell, and he just 
hasn’t told it,” Madonna said.

John A. Fielding, chairman of the 
Berks County Republican Party, said 
the county’s Republicans are not wild 
about Corbett. Part of the reason, he 
said, is that when Corbett ran for gov-
ernor in 2010, he won statewide but 
was beaten handily in the primary elec-
tion in Berks by former state Rep. Sam 
Rohrer of Robeson Township. 

“He beat their favored son,” Fielding 
said of Corbett.

Obama’s performance in the poll is 
tied directly to the economic mess he 
inherited when he first took office in 
January, 2009, according to Tom Her-
man, chairman of the Berks County 
Democratic Party.

“President Obama is not getting the 
credit he is due,” Herman said. “The 
president is getting a bum rap because 
people are looking for a quick fi x. And 
there is no quick fi x to what was in place 
when he took offi  ce.”

Among other things, the poll also 
found that fewer than one percent of 
voters believe the state Legislature is 
doing an excellent job. It was the Legis-
lature’s poorest showing in the poll since 
the question was fi rst asked in 1999.

The Franklin & Marshall College 
Poll involved a survey of 594 registered 
voters conducted between Aug. 21 and 
Monday.
Contact Ford Turner: 610-371-5037 or fturner@
readingeagle.com.

62% of those 
surveyed 
believe 

the state is “off  on the 
wrong track”.

The Legislature’s public 
approval is at its lowest 
point since 1999, the 
poll found.

Voters are increasingly 
unhappy with President 
Barack Obama’s job 
performance.

With his top priorities 
stalled, Corbett’s pop-
ularity continues to 
plummet, even among 
his fellow Republicans.

No cops at Citadel has some on edge

[ See No agreement >>> B3 ]

Two charged in murder 
City pair accused in shooting of Birdsboro man/B2
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Musician and Berks County native Taylor Swift performs for thousands at Lincoln Financial Field in Philadelphia on Friday. It was the fi rst of two sold-out shows.
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By Jon Fassnacht
R ea ding E agle

PHILADELPHIA — Her 
anthems chronicling 
the awkward, transi-

tional phases of youth and 
young love have made Taylor 
Swift a hero of ’tweens and 
teens.

So it’s only fi tting that her 
career has reached a transi-
tional phase of its own.

After releasing three al-
bums rooted in country with 
shades of pop/rock, Swift 
went straight pop with last 
year’s “Red.”

Friday night’s show at Lin-
coln Financial Field, her fi rst 
of two sold-out shows there 
this weekend, cemented her 
transition to pop princess.

Pounding rock drums 
opened the show, the “I Love 
Rock ‘n’ Roll” power chords 
in No. 1 hit “We Are Never 
Ever Getting Back Together” 
closed it, and quite a few 
songs in between bounced 
along on prominent beats.

Swift sang the first verse 
of opener “State of Grace” 
in silhouette behind a red 
curtain before the prop gave 
way, revealing the willowy 
23-year-old in a bowler hat, 
white dress shirt and short 
black shorts. It was the fi rst 
of more than 10 outfi ts she 
would wear throughout the 
course of the 110-minute 
show, which did not include 
an encore. (They’re silly 
things, anyway.)

“So it’s good to be home, 
guys,” said Swift, who called 
Wyomissing home until 
2004. “There are so many 
things that a hometown can 
do for a musician who comes 

from that place. So many 
nice things you can do. But 
I think you’ve really topped 
yourselves this time, Philly. 
Two sold-out nights here in 
this gigantic stadium.”

The crowd was heavily fe-
male, with many high school-
age or younger. Homemade 
T-shirts and signs were ev-
erywhere, as were all things 
glowing. The multitude of 
blinking signs and letters 
made the stadium look like 
a monster-sized Lite-Brite.

As the night wore on, the 
last vestiges of the day’s 
stifling heat gave way to a 
pleasant breeze, making the 
evening perfect for an out-
door show.

The set list had the crowd 
seeing “Red,” with 12 of the 
17 songs culled from the al-
bum. That was a bit new-song 
heavy, and left no room in 

the set for earlier hits such 
as “Mine,” “Ours” and “Our 
Song.”

A few of the arrangements 
were tinkered with, most 
notably “You Belong With 
Me,” which was recast as a 
’60s R&B girl group homage, 
complete with matching out-
fits and choreography. And 
the bass solo (!) in “Stay Stay 
Stay” morphed into Swift 
singing a snippet of the Lu-
mineers’ hit “Ho Hey.” But 
for the most part the songs 
stayed true to their album 
versions.

Swift was quite the talker, 
regaling the audience for 
about 20 minutes throughout 
the set. She discussed song 
meanings and songwriting in 
general, talked about growing 
up on a Christmas tree farm 
near Reading, wished bullies 
would go away once you grow 

up, ruminated on love and 
begged those in attendance 
to vote for “I Knew You Were 
Trouble” in this year’s MTV 
Video Music Awards.

Despite all the elaborate 
graphics, set changes, py-
rotechnics, dancers and 
high-wire acts, one of the 
most effective parts of the 
evening came when the 
show stripped down. Dur-
ing a choreography-heavy 
performance of the summery 

“22,” Swift and her dancers 
pranced across the fl oor to 
a stage at the other end of 
the stadium. Following the 
song, Swift performed a few 
songs on an acoustic guitar, 
at one point being joined by 
opening act Ed Sheeran for 
the duet “Everything Has 
Changed.”

It’s understandable why 
Swift would want to put on 

an incredibly elaborate show, 
wanting to reach the audience 
members who were literally 
a football fi eld away. But the 
acoustic segment was the 
only part of the show during 
which more than three songs 
passed without a momentum-
stifling break in the action 
necessitated by another cos-
tume or set change.

Sometimes the set themes 
made sense for the song, such 
as a classic Hollywood look 
for “The Lucky One,” a song 
about a woman who hits it 
big, then gives it all up.

Other times, not so much, 
as when Swift played the 
sparkly ringleader in the 
over-the-top, circus-themed 

“We Are Never Ever Getting 
Back Together.”

All the running around, 
dancing and costume chang-
es occasionally manifested 
themselves through the mi-
crophone, as Swift under-
standably got a bit winded.

Another unintended sound 
leaking into the microphone 
was the crowd. Whenever 
Swift got up close and per-
sonal with her fans, her mic 
picked up much of the crowd 
noise in her vicinity, drown-
ing out her singing and caus-
ing piercing shrieks to be 
amplifi ed many times over.

It’s certainly possible Swift 
could return to making more 
of the overtly country music 
of her past. But with the suc-
cess she’s had in her new in-
carnation, especially globally, 
her days as a country prin-
cess are likely never going to 
return.

Like, ever.
Contact Jon Fassnacht: 610-371-5017 
or jfassnacht@readingeagle.com.

A Swift
transition

to pop

CONCERT REVIEW

Show emphasizes move 
from her country roots

By Stephanie Weaver
Reading Eagle

Other than a few candles 
sitting at an intersection, 
Church Street in Reading was 
quiet less than a day after the 
fatal stabbing of a neighbor-
hood teen.

The empty street Satur-
day afternoon mirrored the 
empty feeling in Wanda Gra-
bey’s heart as she tried to 
comprehend what happened 
a few hundred feet from her 
home.

“I feel so sad for the family,” 
she said. “What could have 
been worth taking his life?”

Reading police said Wil-
berto Rojas, 15, was attacked 
by an older man who slashed 
his throat in the 800 block 
of Church Street on Friday 
night as Rojas was walking 
to a nearby playground. He 
fell at Church and Douglass 
streets and was rushed to 
Reading Hospital, where he 
was pronounced dead a short 
time later.

Police Saturday were in-
vestigating the slaying. They 
described the assailant as a 
Latino man in his early 30s 
with a light complexion, me-
dium height and medium 
build.

Neighbors said Rojas, who 
was going to be a sophomore 
at Reading High School this 
fall, loved to play basketball 
and that he stayed out of 
trouble.

Police seek man
who cut throat
of Reading teen

Our opinion

IMMIGRATION REFORM 
DIVIDES REPUBLICANS B8

Netting goals for four heroes
Soccer tourney on hot day raises money for memorial funds/B3

Shock,
sorrow
follow
stabbing

READING EAGLE: JEREMY DREY

Swift, who lived in Wyomissing until 2004, told the Philadelphia crowd it was “good to be home.”

[ See Killing >>> B2 ]

Fundraiser planned
A fundraiser is planned 

today to benefi t the fam-
ily of stabbing victim Wil-
berto Rojas, 15, along with 
the Youth Media Initiative of 
the Haydenfi lms Institute, 
Breinigsville.

People will be collecting 
donations along the 1100 
block of Rockland Street be-
tween 8:30 a.m. and 2:30 
p.m., according to Hayden 
Craddolph, founder of the 
institute.

The Youth Media Initia-
tive is working with area 
teenagers to create public-
service announcements ad-
dressing issues of concern 
to teens, including violence, 
Craddolph said.

Another fundraiser is 
scheduled for Wednesday 
from 10 a.m. to 4 p.m. at 
Georgio’s Pizza, 500 Penn 
Ave., West Reading.

— Reading Eagle
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By Don Spatz
Reading Eagle

The state has given Reading 
the eligibility it wants to com-
pete for a highly prized City 
Revitalization and Improve-
ment Zone that, similar to Al-
lentown, would use state and 
local tax revenue to attract 
jobs and millions of dollars 
in private investment.

But it’s still uncertain 
whether Reading will be 
one of the two pilot cities 
the state chooses in the fi rst 
round this year, or even 
whether the city will apply 
in time.

Lancaster already has 
submitted its own proposal, 
and Bethlehem is expected 
to shortly. The second round 
for two more cities doesn’t 
begin until 2016.

Mayor Vaughn D. Spen-
cer could not be reached for 
comment.

His special assistant, Eron 
Lloyd, had said earlier that 
the city will pursue the ap-
plication and is waiting for 
state guidelines, but Lloyd 
also could not be reached for 
comment Friday.

Jon C. Scott, president of 
the Greater Reading Eco-
nomic Partnership, said 
that group and others have 
off ered the city help on the 
application.

“We will keep pushing to 
beat the deadline,” he said.

Others, however, includ-
ing state Sen. Judy Schwank, 
who fought hard to make 
Reading eligible, don’t be-
lieve it will.

A zone’s key advantage is 
that its operators — expected 
to be an entity separate from 
the city — can use state and 
local tax revenues gener-
ated in the zone to pay off 
the bonds funding its opera-
tions.

Those bonds can be used 
to buy property, demol-
ish buildings, install new 
infrastructure like streets 
and utilities, and even build 
new facilities for incoming 
companies.

“The important thing is 
that the city is involved in 
identifying what properties 
and sites are included in the 
zone,” Scott said.

The zones could be up 
to 130 acres, but Scott said 
since their parts don’t have 
to be contiguous, cities can 
be very selective.

In Reading, he said, the 
zone might include Penn 
Square as well as areas along 
the riverfront.

But it may miss 
the application 
deadline

City eligible
for state funds 
to revitalilze

[ See City vies >>> B2 ]

Our opinion

KANE SHOULD ENFORCE ALL 
COMMONWEALTH LAWS B8

By Stephanie Weaver
R ea ding E agle

There will be plenty of ac-
tivity along the 3000 block 
of Friedensburg Road in the 
next couple weeks, but Oley 
Township residents can rest 
assured the Sacred Oak of 
Oley will remain untouched.

After previous property 
owner Rachel Theis was 
forced to leave the property in 
April as part of a bankruptcy 
proceeding, the future of the 
more than 400-year-old tree, 
which Lenni Lenape Indians 
believed had healing powers, 
was uncertain.

It took less than two weeks 
for Reading attorney Christo-
pher Hartman of Bern Town-
ship to step in and purchase 
the property.

“I’ve been looking at farms 
for years to return to my roots 
a bit,” said Hartman, whose 
brothers farm several proper-
ties throughout Berks County. 

“I have a young daughter, and 
I want her to have the oppor-
tunity to experience some of 
the farming lifestyle I had as 
a child.”

According to county re-
cords, he bought the 94-acre 
property at 3098 Friedens-
burg Road for $645,000 this 
spring.

The land is currently rented 
out to a neighboring farmer, 
but Hartman hopes to eventu-
ally farm the land himself. 

While he was aware of the 
Sacred Oak when he pur-
chased the property, Hartman 
said it wasn’t the reason he 
jumped on the opportunity.

“I have an interest in the 
property primarily as a farm, 
and the tree is just something 
extra special that goes with 
this particular property,” he 
said.

A proponent of farm pres-
ervation and environmental 

protection, Hartman plans to 
protect the Sacred Oak just as 
Theis did the past decade. 

However, he does have 
some changes in mind for the 
rest of the property, starting 
with the farmhouse that sits 
just feet from the road. 

“I want to have the house a 
little further off  the road be-
cause Friedensburg Road is 
a busy road, and there have 
been some accidents along 

it,” Hartman said. 
He added that there also 

are issues with water leaking 
into the home’s foundation. 
He plans to have it moved to 
higher ground just beyond the 
barn and believes the change 
will help further preserve the 
19th-century home. 

“I’m supportive of the his-
toric preservation that Oley 
Township put into place,” he 
said. “It’s very challenging to 

move this house, but I think 
it’ll be a good thing for the 
community.”

The big move is scheduled 
for the fi rst week of August. 
Once it is fi nished, Hartman 
plans to further repair and 
renovate the house before 
moving in. 

So far, Hartman has granted 
public access to the Sacred 
Oak because he understands 
its importance to the com-
munity. However, he said he 
will probably limit that access 
once he moves onto the prop-
erty. He is currently working 
with Oley Township offi  cials 
to create a limited public ac-
cess agreement,

“I’m hoping to do the right 
things with this property,” he 
said. “As far as I’m concerned, 
the tree is safe and secure in 
my ownership. I’m hoping it 
will be there for many years 
to come.”
Contact Stephanie Weaver: 610-371-
5042 or sweaver@readingeagle.com.

But new owner says public will still have limited access to Sacred Oak of Oley 
Old farmhouse to be moved away from road 

Summer program a warm-up
Tulpehocken students learn how to prepare for future/B7

CRIZ made easy
Here’s an explainer of 

the new City Revitalization 
and Improvement Zones 
authorized by the state in 
June:

Benefi ts 
The zone operator — 

expected to be an entity 
separate from the munic-
ipality — can use much 
of the state and local tax 
revenue generated by the 
zone to pay off  the bonds 
funding its operations.

Those bonds can be 
used to buy property, de-
molish buildings, install 
new infrastructure like 
streets and curbs and utili-
ties, and even build new 
buildings for the incoming 
companies.

Eligibility
There are two programs, 

one for cities with popu-
lations of 30,000 or more 
and another one for bor-
oughs and townships with 
populations of 7,000 or 
more.

However, Harrisburg is 
excluded because it’s in re-
ceivership.

Each municipality must 
submit a complex applica-
tion for its own zone of up 
to 130 acres.

Control
The state Depart-

ment of Community and 
Economic Development 
chooses which municipal-
ities get approved, based 
on their applications. 

There will be two cities 
approved in the fi rst round, 
which starts as soon as the 
DCED writes the regs and 
the state Treasury sets up 
the fund.

But the next round waits 
until 2016, when the pro-
gram begins approving up to 
two cities a year.

The boroughs and town-
ships program allows only 
one approval the fi rst 
round. Later rounds are 
unclear.

Tax revenues available: 
Subject to state and lo-

cal approval under those 
rules:

State: Sales, personal in- ■

come, corporate net in-
come, capital stock transfer 
and liquor taxes — but not 
cigarette taxes.

Local: Earned income,  ■

commuter, business privi-
lege, amusement and local 
services taxes.

READING EAGLE

The Sacred Oak in Oley Township.

READING EAGLE: HAROLD HOCH

In this view of the property, 
the house being moved is in 
the background, approximate-
ly 300 feet from the barn, at 
right. The new location for the 
house will be behind the barn, 
a view not shown in this photo.

READING EAGLE: HAROLD HOCH

Christopher J. Hartman is currently having work done to move the old farmhouse he just bought along Friedensburg Road to a loca-
tion behind a barn farther back on the property, for what he claims to be a better quality of life.
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Broken Bridges

1. ANTHONY’S BRIDGE
location: Anthony’s Mill Road, 
Washington Township.
type: Warren pony truss.
age: 110.
length: 85 feet.
owner: Berks County.
average daily traffic: 250.
status: Closed since 2009. 

County plans to approach township about plans for it.

2. BARTO BRIDGE
location: Old Route 100, 
Washington Township.
type: Concrete arch.
age: 105.
length: 82.
owner: PennDOT.
average daily traffic: 1,288.
status: Open without restrictions.

3. DREIBELBIS STATION 
BRIDGE
location: Covered Bridge Road, 
between Greenwich and Wind-
sor townships.
type: Burr arch truss covered 
bridge.
age: 144.
length: 168 feet.

owner: Berks County.
average daily traffic: 168.
status: Weight restriction of 3 tons. Historic rehabilitation planned.

4. GRIESEMER MILL BRIDGE
location: Spangsville Road, 
Oley Township.
type: Burr arch truss covered 
bridge.
age: 145.
length: 140 feet.
owner: Berks County.
average daily traffic: 500.

status: Weight restriction of 3 tons.

5. HEFFNER’S BRIDGE
location: Garman Road, be-
tween Greenwich and Rich-
mond townships.
type: Through truss.
age: 108.
length: 81 feet.
owner: Berks County.
average daily traffic: 47.

status: Weight restriction of 5 tons. County plans to approach 
township about plans for it.

6. LAKE ONTELAUNEE 
BRIDGE
location: West Shore Drive, 
Maidencreek Township.
type: Open concrete arch.
age: 86.
length: 403 feet.
owner: PennDOT.
average daily traffic: 285.

status: Closed since 2010. Repairs budgeted on PennDOT’s four-
year plan.

7. RUSH’S MILL BRIDGE
location: Union Canal Trail, 
Bern Township.
type: Howe pony truss.
age: 144.
length: 52 feet.
status: Narrowed and moved 
to the trail in 1980 from another 
location over Perkiomen Creek.

8. RUTH’S BRIDGE
location: Old Wyomissing 
Road, Wyomissing.
type: Concrete arch.
age: 103.
length: 65 feet.
owner: Berks County.
average daily traffic: 68.
 status: Weight restriction of 
10 tons.

9. WILEY’S ROAD BRIDGE
location: Bowers Road, Onte-
launee Township.
type: Whipple through truss.
age: 130.
length: 202 feet.
owner: Berks County.
average daily traffic: 868.
 status: Closed since 2011. Coun-
ty plans to demolish bridge.

10. ZETTLEMOYER’S BRIDGE
location: Long Road, Green-
wich Township.
type: Pratt through truss.
age: 109.
length: 154 feet.
owner: Berks County.
average daily traffic: 63.
status: Closed since 2012. 

County plans to approach township about plans for it.

Ten examples of historic 
bridges in Berks County
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By Liam Migdail-Smith
Reading Eagle

As Berks County faces criti-
cism for its plans to demol-
ish the historic Wiley’s Road 
Bridge, it’s gearing up for a 
diff erent project that will save 
a historic span.

The county won a $1.4 mil-
lion federal grant last year 
for a historic restoration 
of the Dreibelbis Station 
Bridge, a wooden covered 
bridge between Windsor and 
Greenwich townships. The 
144-year-old span sees an 
average of 168 vehicles a day, 
according to PennDOT.

The work will keep the his-
toric features of the bridge 
intact, while strengthening 
it so it can continue to sup-
port traffi  c.

Berks has five covered 
bridges and works to keep 
them intact, county com-
missioner Kevin S. Barnhardt 
said.

“Those fi ve are going to stay, 
come hell or high water,” he 
said.

The diff ering plans for Wi-
ley’s and Dreibelbis Station 
bridges highlight a national 
trend.

While efforts usually are 

made to preserve covered 
bridges, the same isn’t always 
true of other historic spans, 
such as metal truss or con-
crete arch bridges, said Nathan 
Holth, a preservation advocate 
from Michigan and editor of 
HistoricBridges.org.

It starts with the federal 

government, he said. The 
U.S. Department of Trans-
portation gives out grants 
for repairs to historic covered 
bridges, but there aren’t com-
parable programs for other 
historic bridges.

People tend to rally around 
covered bridges because they 

are considered icons of the 
past, Holth said.

“They’ve been around a lot 
longer and they started being 
replaced a lot sooner” than 
other bridges, he said. “So 
there’s nostalgia associated 
with them as far back as the 
1940s and ’50s.”

Pennsylvania has 210 
covered bridges. Lancaster 
County has the most with 
27, and Washington County, 
southwest of Pittsburgh, is a 
close second with 23.

The state had planned to 
demolish all the covered 
bridges it owned in 1959, but 
a group called the Theodore 
Burr Covered Bridge Society 
of Pennsylvania formed to ad-
vocate for preserving them, 
said Fred J. Moll of Fleetwood, 
the group’s historian.

“We organized ourselves 

and said, ‘Something has to 
be done,’ ” he said.

A similar eff ort on behalf of 
truss bridges, such as Wiley’s, 
could lead to more support 
for preserving those spans, 
Moll said.

But, he added, it would like-
ly be a tougher battle than the 
one covered-bridge advocates 
fought in 1959 because the 
financial barriers to preser-
vation are greater than they 
were then.
Contact Liam Migdail-Smith: 610-
371-5022 or lsmith@readingeagle.com.

Covered bridges prove easier to preserve

preserve the bridge for 
pedestrians and cyclists, it 
would have to pay for main-
tenance and inspections, he 
said. And it wouldn’t be al-
lowed to tap into the state and 
federal money it gets for road 
and bridge projects for those 
expenses, he added.

The Greater Reading Con-
vention & Visitors Bureau is 
interested in joining discus-
sions about what can be done 
with Wiley’s Road Bridge and 
looking for funds to preserve 
it, said Crystal Seitz, the bu-
reau’s president.

The bureau doesn’t market 
metal bridges as tourist attrac-
tions as it does with covered 
bridges. But Wiley’s is impor-
tant to tourism because it’s used 
by bicyclists and hikers who 
come to the area, and it adds 
to the historic setting, she said.

“When visitors come to see us 
here, they love the architecture 
that we have and that we haven’t 
disposed of,” Seitz said.

Culture of preservation
Pennsylvania in general 

doesn’t have a great reputa-
tion for preserving historic 
bridges, said Nathan Holth, 
a preservation advocate from 
Michigan and editor of His-
toricBridges.org.

“There’s an unwillingness 
just to even leave the bridge 
abandoned next to its replace-
ment,” he said.

That doesn’t mean every 
historic bridge in Pennsyl-
vania is demolished, Holth 
said. He pointed to projects in 
Berks such as the planned res-
torations of the Penn Street 
and Lake Ontelaunee bridges 
as examples of Pennsylvania 
getting it right.

But eff orts to save historic 
bridges are most successful 
when keeping a span is a prior-
ity from the start, not an after-
thought, Holth said. The key 
is creating a culture among 
offi  cials and project engineers 
that promotes preservation.

“If everyone comes to the 
table with an idea of saving 
the bridge, a lot of times it can 
happen,” he said.

New eff orts
Pennsylvania is taking 

steps to change the way it 
plans for work with historic 
bridges, said Kris Thompson, 
architectural historian for 
PennDOT.

“It’s time, before we lose any 
more, that we really play it 
smart and save what we have,” 
she said.

PennDOT is putting togeth-
er a prioritized list of historic 
truss bridges it wants to save. 
The idea is that plans for keep-
ing the bridges can be made 
before they need work.

“If we identify which ones 
are truly the most signifi cant, 
those are the ones we hope 
people would be willing to 
spend a little more money to 
rehabilitate them and keep 
their historical signifi cance,” 
Thompson said.

In some cases, bridges have 
been moved to new locations, 
such as trails or back roads, 
where they get less traffi  c or 
are used only by bikes and pe-
destrians. That keeps them 
historically significant be-
cause they’re being used for 
transportation, Thompson 
said.

“Once it’s taken off our 
transportation network,” she 
said, “there’s a good chance 
it won’t be there for future 
generations to enjoy.”

Holding on
Staus said he’d like to see 

the Wiley’s bridge saved and 
hopes county offi  cials will re-
consider their position.

While chatting near his 
home, Staus ran into Joe Ja-
cob, a neighbor who lives next 
to the bridge.

Jacob has hundreds of pho-
tos of the bridge and said he 
used it just about every day 
when it was open. He had no 
idea of the county’s plan to 
take it down until Staus told 
him about it.

“I’ve lived here for eight 
years,” Jacob said. “I love the 
bridge, and I’d hate to see it 
gone.”
Contact Matthew Nojiri: 610-371-
5062 or mnojiri@readingeagle.com.

[ From B1 >>> ]

Preservation eff ort
faces challenges

READING EAGLE: JEREMY DREY

The Dreibelbis Station Covered Bridge spanning the Maiden 
Creek between Greenwich and WIndsor townships is slated to 
undergo a $1.4 million restoration.

READING EAGLE: JEREMY DREY

The Dreibelbis Station Covered Bridge dates to 1869, spanning the Maiden Creek from Greenwich 
to Windsor townships.

By Steven Henshaw
R ea di n g  E ag l e

A motorist made a grisly 
discovery Wednesday morn-
ing when he spotted the 
body of an apparent shoot-
ing victim along a Route 12 
exit ramp in Reading near the 
Muhlenberg Township line, 
city detectives said.

The unidentifi ed victim — 
described by investigators as 
a Latino man in his 30s — ap-
pears to have been dumped 
along the westbound exit 
ramp to River Road after he 
had been shot somewhere 
else, investigators said.

Sgt. John M. Solecki of the 
criminal investigation divi-
sion said there appeared to be 

gunshot wounds on the body. 
An autopsy has been sched-
uled for today.

No identifi cation was found 
on the body, and by midafter-
noon police knew of no new 
reports of any missing adults 
in the area, Solecki said.

County detectives with 
the Berks County district 
attorney’s Forensic Services 
Unit were trying to identify 
the victim through his fin-
gerprints.

Solecki said the motor-
ist was coming down the 
ramp when he noticed the 
victim’s white sneakers. He 
looked more closely from his 
car, saw the body and called 
9-1-1.

The victim also was wearing 
tan shorts and a gray T-shirt.

An officer arrived and im-
mediately called for the coro-

ner’s offi  ce and city detectives. 
Police also closed the on- and 

off-ramps for westbound 
Route 12 at River Road. The 

ramps remained closed well 
past the morning rush while 
evidence technicians looked 
for evidence.

Solecki said detectives 
are seeking help from any-
one who can identify the 
victim, heard any gunfire 
T u e s d a y  n i g h t  o r  e a r l y 
Wednesday or saw anything 
suspicious in the area of 
the ramp.

Witnesses can call detec-
tives directly at 610-655-6246 
or make an anonymous tip 
to Crime Alert Berks County 
at 877-373-9913. Crime Alert 
will pay a cash award for in-
formation that leads to an 
arrest.
Contact Steven Henshaw: 610-371-
5028 or shenshaw@readingeagle.com.
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Our opinion

IT’S ABOUT TIME BASEBALL 
EXPANDS INSTANT REPLAY B8

Motorist spots body of apparent shooting victim near Rt. 12

By Mike Urban
R ea di n g  E ag l e

The north path of the 
Reading Public Mu-
seum’s arboretum is 

now a lot brighter after sun-
set thanks to the installation 
of 20 old-style lampposts.

The 150-watt lights are on 
the Reading Hospital side of 
Wyomissing Creek, stretch-
ing from the corner of Mu-
seum Road and Parkside 
Drive North to the fi rst red 
bridge in front of the peren-
nial garden.

That part of the path used 
to be dark at night, but the 
lights are now on from dusk 
until dawn.

The metal lampposts have 
been in use for more than a 
week, and they’re nostalgi-
cally styled to make them 
appropriate for a museum 
property, said Michael An-
derson, public relations/
marketing director. They 
also match other lampposts 
on the property.

The project was designed 
to make the arboretum safer, 
more secure and more enjoy-
able after dark, and will allow 
the museum to expand its 
outdoor sculpture collection, 
said John Graydon Smith, 
museum director and CEO.

“It will increase the sense 
that the arboretum is an ex-
tension of the museum and 
not just a park,” he said.

The lights cost $75,000 and 
were paid for through grants 
from the Wyomissing Foun-
dation, the Henry Janssen 
Foundation and the Berkshire 
Charitable Foundation.

The project will also have a 
$50,000 second phase, with 
22 more lights being added 
along the length of the North 
Path, continuing westward 
to Trudy’s Garden.

The concrete pads for 
those lights already are in 
place, but the museum is 
awaiting additional funding 
before it installs the lamp-

posts.
The new lampposts have 

already gotten good reviews 
from visitors to the museum 
grounds, Anderson said.

“I was out the other night 
and some people were walk-
ing their dogs and riding 
bikes and they told me the 
lights were beautiful,” he 

said. “They really make a 
diff erence.”
Contact Mike Urban: 610-371-5023 
or murban@readingeagle.com.

Brighter nights at the museum
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Body Found

By Liam Migdail-Smith
R ea di n g  E ag l e

Sitting in the high school 
auditorium, Gov. Mifflin 
School District teachers 
silently watched images of 
their worst nightmare: a 
school shooting. 

As they viewed the montage 
of security camera and news 
footage, an FBI agent pre-
pared to tell them that they, 
not law enforcement offi  cials, 
were in the best position to 
prevent similar attacks.

“When something like that 
happens, it’s over in about 
four minutes; and the police 
will never get there on time 
unless they’re in the park-
ing lot,” said Ray Carr of the 
FBI’s Philadelphia offi  ce. “I 
believe that you as teachers 
are the front line.”

Carr was at Mifflin on 
Wednesday as part of the 
district’s eff ort to train teach-
ers in identifying potential 
threats before they happen. 
He discussed warning signs 
that attackers often exhibit.

“This is one of those dif-
ficult topics that you’re go-
ing to have to breach,” said 
Kevin Smith, the district’s 
safe schools director. “It’s 
not comfortable.”

Because of all the safe-
guards in place in schools, stu-
dents are still safer there than 
they are in other places, like 
home or the mall, he said. But 
with schools becoming more 
of a target for mass killers, it’s 
important that teachers and 
staff be prepared to handle 
and prevent tragedies.

“Through these kinds of 
discussions, we establish a 
method of dealing with this 
stuff ,” he said.

Identifying potential kill-
ers isn’t just a matter of 
looking for students, staff  or 

community members that 
fi t a certain profi le, Carr told 
teachers.

“Don’t get caught up in 
looking at someone from the 
outside,” he said.

Attackers tend to have a 
grudge they want to settle, 
he said. They spend time 
planning attacks, watching 
videos of other attacks to get 
themselves pumped up and 
reading online lists detailing 
killing sprees.

They’re after notoriety, 
Carr said. They want to sur-
pass past killers’ death tolls.

“ When they plan and 
they’re preparing, that means 
you have the opportunity to 
disrupt it,” he said. “But you 
have to be tuned in.”

Those preparing for an at-
tack often reveal their inten-
tions through their behavior, 
Carr said. There are some 
signs: stockpiling weapons, 
sudden changes in behavior, 
depression, suicidal or hope-
less statements, obsession 
with other people, fi nancial or 
sexual recklessness and vio-
lence against their families.

Attackers often give hints 
on blogs, social media or on-
line videos about their inten-
tions.

“People want to brag,” Carr 
said. “People want you to 
know what they’re about to 
do.”

What’s important, he said, 
is for teachers who recognize 
these signs in students or 
other people to discuss their 
concerns with administrators 
or law enforcement so the 
situation can be managed.

“We always say, ‘It’s not my 
problem’ and move on,” he 
said. “I’m telling you, don’t 
do that. I’m begging you not 
to do that.”
Contact Liam Migdail-Smith: 610-
371-5022 or lsmith@readingeagle.com.

20 old-style lampposts now illuminate the north path of the arboretum

Teachers told
they can help
stop attacks

READING EAGLE: JEREMY DREY

A $75,000 project has lighted, from dawn till dusk, the arboretum path on the Reading Hospital 
side of the Wyomissing Creek.

READING EAGLE: STEVE HENSHAW

Reading police investigate the scene where a  body was found at 
the off -ramp from Route 12 west to River Road on Wednesday 
morning.

City Council off ers its wish list
Presents commission with 48-page tally of desired powers /B3



26

24.  Blacksmith Road over Ma-
natawny Creek, Amity 
Township

25.  Levengood Road over Ma-
natawny Creek, Amity 
Township

26.  Bashore Street over a trib-
utary to Crosskill Creek, 
Bethel Township

27.  Airport Road over Lit-
tle Swatara Creek, Bethel 
Township

28.  Myer Drive over Crosskill 

Creek, Bethel Township
29.  Gebhart School Road over 

Allegheny Creek, Brec-
knock Township

30.  Mill Road over Conestoga 
Creek, Caernarvon Township

31.  Grove Road over Irish 
Creek, Centre Township

32.  Gibraltar Road over Antietam 
Creek, Exeter Township

33.  Dutch Mill Road over Sa-
cony Creek, Greenwich 
Township

34.  Grandview Road over 
Tulpehocken Creek, Jeff er-
son Township

35.  Heidelberg Road over 
Spring Creek, Lower 
Heidelberg Township

36.  Gaul Road over Little Ca-
coosing Creek, Lower 
Heidelberg Township

37.  Paper Mill Road over Ca-
coosing Creek, Lower 
Heidelberg Township

38.  Canal Road over Tulpe-
hocken Creek, Marion 
Township

39.  Scharff  Road over Tulpe-
hocken Creek, Marion 
Township

40.  Toll House Road over Oyster-
ville Creek, Oley Township

41.  Evergreen Road over Al-
legheny Creek, Robeson 
Township

42.  Old River Road over Al-
legheny Creek, Robeson 
Township

43.  Seton Road over Allegheny 
Creek, Robeson Township

44.  Walters Avenue over Man-
or Creek, South Heidelberg 
Township

45.  Normal Avenue over Saco-
ny Creek, Kutztown 

46.  Peach Street over Sacony 
Creek, Kutztown

47.  Park View Road over Anti-
etam Creek, St. Lawrence

48.  Parkview Road over Wyo-
missing Creek, West Reading

STATE-OWNED BRIDGES
1.  Route 61 over Laurel Run, 

Muhlenberg Township
2.  Route 422 over Tulpehock-

en Creek, Womelsdorf
3.  Route 625 over the Angeli-

ca Creek, Cumru Township
4.  Route 645 over a tributary 

to Crosskill Creek, Bethel 
Township

5.  Route 724 over Angelica 
Creek, Cumru Township

6.  Crystal Cave Road over Sa-
cony Creek, Greenwich 
Township

7.  Windsor Castle Road over 
Windsor Creek, Windsor 
Township

8.  Creek Road over Onte-
launee Creek, Albany 
Township

9.  Forgedale Road over Bieber 
Creek, Rockland Township

10.  Bertolet Mill Road over 
Pine Creek, Oley Township

11.  Bellevue Avenue over rail-
road tracks, Muhlenberg 
Township

12.  East Chestnut Street over 
west branch of Swamp 
Creek, Washington Town-
ship

13.  Mill Street over west 
branch of Swamp Creek, 
Washington Township

14.  Centre Avenue over rail-
road tracks, Reading

15.  West Wyomissing Avenue 
over Wyomissing Creek, 
Cumru Township

16.  Tulpehocken Forge Road 
over Mill Race, Marion 
Township
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Apparently PennDOT 
wasn’t bluffi  ng.

The ag enc y has 
been warning for a year that it 
would have to put new weight 
limits on bridges across the 
state unless it gets more mon-
ey to fi x them. 

The restrictions are over-
due, officials said. But they 
were holding off  putting them 
into eff ect while state legisla-
tors debated a funding boost.

The bridges are deterio-
rating and can’t handle the 
weight they used to, said Ron-
ald J. Young Jr., spokesman 
for the PennDOT district that 
includes Berks County.

“We can fi x them,” he said, 
“but we don’t have the funding 
right now to do that.”

That leaves two options: Let 
heavy vehicles keep beating 
up the structures until they’re 
no longer safe for any traffi  c 
or enact weight restrictions to 
try to extend their lives.

Well, as I reported earlier 
this week and again today, the 
threats are soon becoming re-
ality. PennDOT has issued a 
list of the restrictions, 16 on 
state bridges in Berks and 32 
on local or county ones, and 
will start enforcing them as 
soon as they can manufacture 
and install the signs.

The restrictions limit only 
where heavy trucks can go but 
the rest of us are still going to 
be aff ected.

Industries are going to take 
a hit. That means fewer jobs, 
or at least more road blocks 
to attracting new ones.

And if trucks can’t go the 
way they usually go, they’re 
going to fi nd another way. So 
drivers on those roads: Expect 
to see a lot more big rigs.

In some cases, those trucks 
might end up on roads they 
shouldn’t be on, which brings 
more problems.

Bottom line: It’s going to be 
another mess on top of all the 
transportation-related night-
mares — congestion, closures, 
bumpy roads — we’re already 
dealing with.

It’s been more than three 
years since a statewide panel 
said that transportation in 
Pennsylvania is underfunded 
to the tune of $3.5 billion a 
year.

It’s been more than two 
years since another panel 
fi gured out how to make up 
about $2.5 billion of that gap 
and issued a list of suggestions 
for doing so.

So how many more years is 
it going to be before someone 
does something about it?

I’ve been reporting on 
transportation in Berks for 
about two years and the sto-
ries seem to follow all the 
same themes: Weight limits 
causing headaches, bridges 
closing, roads being congested, 
a lot of people talking about 
more money for transporta-
tion but measures not gaining 
enough traction.

I’d really like to be able to 
tell a diff erent story.
Contact Liam Migdail-Smith: 610-
371-5022 or lsmith@readingeagle.com.
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Time for action
on bridge repairs

Our opinion

IT’S LESS BURDENSOME NOW
TO GET VOTER ID CARD B6
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They cannot carry their weight

COUNTY- AND MUNICIPAL-
OWNED BRIDGES
17.  Swamp Creek Road over 

the west branch of Swamp 
Creek, Colebrookdale 
Township

18.  Swamp Creek Road over 
Swamp Creek, Cole-
brookdale Township

19.  Water Street over Laurel 
Run, Muhlenberg Township

20.  Poplar Neck Road over 
Schuylkill River, Cumru 
Township

21.  Werner Street over Wy-
omissing Creek, Cumru 
Township

22.  Valley Road over Spring 
Creek, Amity Township

23.  Brown’s Mill Road over 
Monocacy Creek, Amity 
Township

Budget crunch fi nally forces PennDOT to enforce restrictions on crumbling spans

‘Meals’ drivers exempt
Not target of Parking Authority crackdown/B2

Penn Street Bridge spared: 
But few in Berks are. B3

By Stephanie Weaver
Reading Eagle

Students from all types of 
cultures made their way to 
Albright College and Alver-
nia University Thursday as 
the campuses welcomed new 
freshman and transfer stu-
dents.

Move-in day at Albright 
was especially chaotic as 
the college made room for 
its biggest freshman class 
in school history: 675 stu-
dents. Some halls typically 
reserved for upperclassmen 
were opened to freshman 
to accommodate the large 
class.

While most students mov-
ing into both campuses are 
from Pennsylvania, the pri-
vate institutions also attract 
students from throughout the 
United States and around the 
world.

At Albright, about 280 
members of the freshman 
c l a s s  a r e  f r o m  o u t - o f -
state.

Students came from all four 
corners of the country, travel-
ing from California, Florida, 
Oregon and Maine to Read-
ing.

Twenty-five incoming 
freshman are international, 
hailing from 12 diff erent coun-
tries including Saudi Arabia, 
Ghana, Senegal, Palestine and 
China.

About 30 percent of Alver-
nia’s 400-member freshman 
class come from out-of-

state.
Alvernia has four interna-

tional students in its fresh-
man class. 

Here is a glimpse at how 
four students new to Read-
ing dealt with all the move-in 
day festivities.

Sean Kilduff , 18, 
Smithfi eld, R.I.
Albright College freshman

As soon as he walked into 
his dorm room in North Hall, 
Sean Kilduff  started moving 
furniture.

The tall redhead was on his 

own for the fi rst time and not 
wasting time. Kilduff  wanted 
to make some extra space be-
fore his new roommate moved 
in. 

“I already had this planned 
out in my mind, how this was 
all going to go,” he said as he 
pushed a desk out of the way.

Kilduff found out about 
Albright from one of his high 
school teachers and fell in love 
with the area.

“Rhode Island is small, you 
know everyone,” he said. “I 
like the city of Reading, be-
lieve it or not. Pennsylvania’s 
beautiful and it’s wide open.”

Kilduff looked at several 
colleges in the Boston area, 
but settled on Albright. He 
admitted his mom was a bit 
emotional watching her old-
est child move more than fi ve 
hours from home. 

“We did pretty much the 
Last Supper with the whole 
family there,” he said, laugh-
ing.

Kilduff  plans to study bio-
chemistry and participate in 
a sophomore program that 
allows him to transfer to the 
medical school at the Univer-
sity of Pennsylvania.

“The fi nancial aid package, 
that was just amazing,” he 
said. “It just made this place 
twice as lovely.”

New students at Albright, Alvernia move in

[ See New college >>> B3 ]

Most hail from state;
some international
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Incoming Albright freshman Sean Kilduff , 18, Smithfi eld, R.I., works on setting up his dorm room 
Thursday.

TOE AUNG, 20. MYANMAR
Albright College freshman

T u c k e d  i n t o  a  d a r k , 
cramped room, Toe Aung is 
adjusting into his new home 
on a new continent.

Since the freshman class at 
Albright is by far the largest 
in school history, the Myan-
mar native is sharing a room 

made for two with two other 
roommates who are also in-
ternational students. 

“Our class has a very big 
size, so everybody is fi tting 
in, but we don’t mind,” Aung 
said, smiling. “The more the 
merrier, right?”

Aung found Albright while 
searching online for a small 
liberal arts college in the 

United States. He is plan-
ning to study psychology and 
sociology and was attracted 
by the small, lecture-style 
classes at Albright.

“We can’t get that back in my 
country,” he said. “We have a 
very large school size.”

He applied to fi ve schools 
and was accepted at four, but 
said Albright immediately 
stood out since both faculty 
and fellow freshmen connect-
ed with him on Facebook.

“Albright is the only one 
that made me feel like a 
family,” he said. “I liked it so 
much that I just blindly chose 
without ever coming here.”

Aung traveled to the United 
States for the fi rst time about 
two months ago when he 
moved to Nevada. He arrived in 
Pennsylvania for the fi rst time 
Monday when international 
students could move in. 

“Everywhere is so green 
and quiet and peaceful,” he 
said. “And everybody’s taking 
care of me.”

MICHAEL LAVERY, 20, 
IRELAND
Alvernia University junior, part 
of a one-year exchange pro-
gram

As he made his way to Fran-
cis Hall at Alvernia Universi-
ty for the fi rst time, Michael 
Lavery couldn’t escape a sea 
of hugs.

The junior transfer student 
from Ireland didn’t mind at 
all. He quickly joined the 
line of Alvernia resident 
assistants and orientation 
leaders off ering free hugs to 
unsuspecting freshmen. 

The friendly, outgoing 
atmosphere on Alvernia’s 
campus is one of the things 
Lavery said he likes the most 
about the United States.

An avid traveler, he has 
been across the Atlantic 
numerous times but never 
before spent a year living at 
an American university. 

“If you want to say it the 
American way, ‘It’s awesome,’” 
he said beaming. “It’s really 

fantastic here. Everybody’s so 
welcoming. I’m so immersed 
in everything that’s going on. 
You’re not going to get any-
where without somebody 
stopping and saying hi.”

With his distinctive Irish 
accent, Lavery quickly be-
came friends with many 
students after moving onto 
campus Tuesday. 

He is participating in a one-
year exchange through the 
Study USA program, which 
picked Alvernia as his best 
fi t. He has already put in two 
years at Queens University in 
Ireland and will study busi-
ness during his time at Al-
vernia. 

While in Berks County, he’s 
looking forward to visiting 
the Pagoda and going snow-
skiing for the fi rst time. And 
during his time off for holi-
days, he’ll squeeze in some 
more traveling.

“A lot of people fi nd it quite 
daunting, but I wouldn’t re-
ally consider myself a home-
bird,” he said. “I really enjoy 
traveling.”
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By Steven Henshaw
Reading Eagle

Investigators believe they 
have identifi ed the man who 
was found shot to death along 
a highway exit ramp in Read-
ing close to the Muhlenberg 
Township line.

They were withholding 
the man’s name because they 
have been unable to contact 
his relatives, Capt. Damond 
M. Kloc, head of the city po-
lice criminal investigations 
division, said Thursday.

Investigators previously 
said the man was a Latino 
who appeared to be in his 
30s.

Identifi cation of the victim 
is a key step in the homicide 
investigation, Kloc said, espe-
cially because city detectives 

knew of no reports of missing 
adults after a passing motor-
ist found the body along the 

westbound exit ramp from 
Route 12 to River Road about 
6 a.m. Wednesday.

The investigation has 
been hampered by the lack 
of information, including 
where the man was killed. 
Now that police believe they 
know who the victim is, they 
want to confirm where he 
lived.

“The important thing is we 
think we have this guy identi-
fi ed,” Kloc said.

Detectives with the Berks 
County district attorney’s Fo-
rensic Services Unit assisted 
city detectives in identifying 
the man.

An autopsy performed 
Thursday morning in Reading 
Hospital determined that the 
man died of gunshot wounds 
to the head and neck, Coro-

ner Dennis J. Hess said. The 
death was ruled a homicide.

Investigators said there 
was no evidence that the vic-
tim was shot where the body 
was found.

Kloc said the lack of an 
identifi ed crime scene is forc-
ing detectives to cast a wide 
net. Since no one reported a 
shooting or hearing gunfi re 
in the area Tuesday night or 
Wednesday morning, detec-
tives have been gathering 
video from various surveil-
lance cameras in and around 
the city.

“This has been the largest 
video search in memory just 
because we don’t know where 
to look,” he said.

Contact Steven Henshaw: 610-371-
5028 or shenshaw@readingeagle.com.

Police ID body found near Route 12
Help needed

Reading police are seek-
ing help from anyone who 
heard any gunfi re Tuesday 
night or early Wednesday 
or saw anything suspicious 
near the exit ramp from 
Route 12 to River Road in 
the city near the Muhlen-
berg Township line.

Witnesses can call de-
tectives at 610-655-6246 
or make an anonymous tip 
to Crime Alert Berks Coun-
ty at 877-373-9913. Crime 
Alert will pay a cash award 
for information that leads 
to an arrest.

By Liam Migdail-Smith
Reading Eagle

The Penn Street Bridge and 
small spans on the northern 
stretch of Route 222 will 
be spared from the mas-
sive round of weight limits 
PennDOT plans to enact later 
this month, agency offi  cials 
said Thursday.

But they said at least 16 
state-owned spans in Berks 
and 32 bridges that are 
owned by the county or mu-
nicipalities will have new or 
lowered limits in the near fu-
ture, which will cut off  roads 
all over the county to heavy 
trucks.

PennDOT Secretary Barry 
J. Schoch has been warning 
for about a year that the re-
strictions would be necessary 
without money to fi x the ag-
ing bridges. After the state 
Legislature recessed for the 
summer without approving a 
funding boost, he said restric-
tions would be coming soon.

“Without additional rev-
enues anticipated in the fu-
ture, I have to make the safe 
and responsible decision to 
reduce how much weight is 
crossing these deteriorating 
bridges,” Schoch said in a re-
lease Thursday.

PennDOT had originally 

been working off  a list of about 
1,100 state-owned spans that 
were at risk for restrictions. 
That list had 28 Berks bridg-
es, including some on major 
routes like Penn Street and 
Route 222.

The list of pending restric-
tions the agency released 
Thursday includes only half of 
the original list but also adds 
470 county and municipal 
bridges that will also get new 
or lower limits.

Agency spokesman Steve 
Chizmar said the original list 
was tentative and the new list 
could still change.

“It’s still a little fluid but 
this is the direction where 
we’re headed right now,” he 
said.

Local transportation offi-
cials and some in the trucking 
industry have said that the 
weight limits will disrupt 
truck routes, hurting business 
and forcing big rigs onto back 
roads.

PennDOT said new limits 
on state bridges will go into ef-
fect over the next few months. 
The limits on county and mu-
nicipal bridges will wait un-
til PennDOT discusses them 
with the local governments 
involved.
Contact Liam Migdail-Smith: 610-
371-5022 or lsmith@readingeagle.com.

Penn Street Bridge
spared restrictions

SARAH MEYERHOFF, 18, SAN 
JUAN CAPISTRANO, CALIF.
Alvenria University freshman

Alvernia University may 
be more than 2,600 miles 
away from Sarah Meyerhoff ’s 
house in California, but it still 
feels like home.

Meyerhoff  wanted to fi nd 
a small private liberal arts 
school and Alvernia popped 
up when her older sister 
searched online. It only took 
a quick campus tour for Mey-
erhoff  to fall in love.

“It was just the right fit, 
really nice area and the 
faculty were very helpful,” 
she said. “I got that homey 
feeling.”

Meyerhoff liked the fact 

that Alvernia is within walk-
ing distance of a small city 
and not the middle of no-
where. But most importantly, 
she was eager for a change in 
climate.

“It’s always sunny at home,” 
she said. “I get to have win-
ter here. I get to wear all my 
boots and scarves and winter 
clothing.”

The forensics major ended 
up picking the school that 
was the farthest away from 
home, but said she was ready 
to make the big move.

“It’s exciting and intimi-
dating because it’s not like I 
can go home every weekend,” 
Meyerhoff  said. 
Contact Stephanie Weaver: 610-371-
5042 or sweaver@readingeagle.com.

Allow extra travel time
Saturday in Kutztown 

You may want to allow 
extra time if you plan to 
drive in the Kutztown area, 
including Route 222, on Sat-
urday when roughly 1,900 
Kutztown University fresh-
men move into residence 
halls.

Drivers should expect 
heavy traffi  c in and around 
campus from 8 a.m. to 3 
p.m., university offi  cials 
said. The heaviest traffi  c 
will likely occur between 9 
a.m. and noon, they said.

Parking will be restrict-
ed to the north campus on 
Saturday. No parking will be 
available on the south side 
of campus during move-
in. New students will be di-
rected to unload vehicles 
as quickly as possible, then 
move to north campus.

— Reading Eagle

New college students in Reading move in

By Liam Migdail-Smith
Reading Eagle

Berks County is willing to 
pay to replace the aging An-
thony’s Mill Road Bridge in 
Washington Township if the 
township agrees to take over 
responsibility for it.

The county owns the 
110-year-old span, which has 
been closed since 2009 due 
to deterioration.

County offi  cials told town-
ship supervisors Thursday 
that they have approval 
from PennDOT to replace 
the bridge while keeping its 
historic truss style. 

The work would cost more 
than $700,000.

“We’re willing to invest this 
money —  liquid fuels money, 
community development 
money — if the township is 
willing to consider a transfer 
back to the township once it’s 
brought up to modern stan-
dards,” county Commissioner 
Kevin S. Barnhardt said.

The new bridge will have 
an estimated life of 50 years 
but still wouldn’t be able to 
handle large trucks, he said. 
By taking ownership of the 
bridge, the township would 
assume the responsibility for 
maintenance and repairs.

The county has been look-
ing at the 59 bridges it owns 
and deciding which to repair, 
replace or eliminate with its 
limited funds.

In cases like Anthony’s Mill, 

where the bridges have more 
local than regional impor-
tance, it’s asking the munici-
palities to take them over.

It make sense for the town-
ship to shape the bridge’s fu-
ture because it likely has more 
interest in it than the county 
does, Barnhardt said. 

“You live here,” he said. “You 
work here. You drive over it 
every day.”

Township officials said 
they’ll consider the off er and 
want to hear what residents 
have to say.

Reaction from residents at 
the meeting was mixed, even 
among those who live on An-
thony’s Mill Road, which has 
become a dead end since the 
bridge closed.

Some said they wanted a 
new span to provide conve-
nience and another way out 
of the neighborhood in an 
emergency. Others said they’d 
rather see it go because its 
closure has reduced traffic 
on the road.

Barnhardt said the county 
hasn’t decided what to do if 
the township doesn’t take the 
off er.

He would be in favor of de-
molishing the bridge but said 
he’s not sure how the other two 
commissioners would vote. 

But keeping it up without 
repairs is not an option, he 
said, because it’s too much of 
a liability.
Contact Liam Migdail-Smith: 610-
371-5022 or lsmith@readingeagle.com.

County, Washington Twp. might
make deal on deteriorating span
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Anthony’s Mill Road Bridge has been part of Washington Town-
ship’s landscape since 1903.
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Albright freshman Toe Aung, 20, from Myanmar, moved in early 
and is living in a double room with two other men. He worked in 
the dark because one of his roommates was sleeping.
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Alvernia freshman Sarah Meyerhoff , 18, wearing glasses, from 
San Juan Capistrano, Calif., with her classmates on their way to 
the opening convocation Thursday.

READING EAGLE: LAUREN A. LITTLE

Michael Lavery, 20, from Ireland, off ers free hugs on the way 
to the freshman class photo during Alvernia Move-In Day on 
Thursday.

[ From B1 >>> ]
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After a week packed with 
drills, cadets in the Boyertown 
Navy Junior Reserve Offi  cers 
Training Corps unit celebrat-
ed the completion of their 
Basic Leadership Training 
course Friday morning with 
a pass-in-review ceremony. 

The ceremony, just a few 
days before many cadets re-
turn to school, was held in the 
Cub Gym at Boyertown Area 
Senior High School. 

Parents pinned the Cadet 
bar on the collar of their chil-
dren as part of the ceremony.

The Basic Leadership 
Training program provides 
cadets with basic knowledge 
of close-order drills, military 
customs and citizenship to 
help them build a foundation 
to become future leaders. Stu-
dents spend several hours a 
day learning fundamental 
drill movements and military 
facts. The program also en-
courages cadets to earn their 
high school diplomas and pur-
sue a college education.

Junior cadets complete leadership training

By David Mekeel
Reading Eagle

The Reading Republican 
City Committee has found 
two possible candidates for 
a special seat on the Reading 
School Board, and they’re 
both familiar names.

The committee is look-
ing for a candidate to run 
for a two-year seat on the 
board, a seat left open after 
the resignation of Frank B. 
Denbowski earlier this year. 
Former board member Wil-
liam Cinfi ci has been fi lling 
the vacancy, but his term will 
expire in December.

The Republicans and Dem-
ocrats each have the oppor-
tunity to fi eld a candidate to 
serve the remainder of the 
term in a special election that 
will be held during the Nov. 5 
general election.

The Republican commit-
tee accepted applicants for 
the two-year seat at a meet-
ing Thursday. Any qualifi ed 
candidate was invited to in-
terview for the post, but only 
two did so.

And both are already on the 

November ballot.
Bryan Twyman and Abra-

ham J. Cepeda each threw 
his hat in the ring. Both will 
also appear on the ballot as 
Republicans vying for a four-
year seat on the board.

Twyman and Cepeda, both 
Democrats, each ran for four-
year seats as both Democrats 
and Republicans in the May 
primary. Both fell short on the 
Democrat side, but made the 
ticket as Republicans.

Cinfici, who is leading the 
search for a Republican can-
didate, said Thursday that 
the committee will consider 
both candidates and take 
an official vote at the com-
mittee’s next regular meet-
ing Sept. 12. That meeting 
will be held at 7 p.m. at the 
Berks County Republican 
Committee’s headquarters 
at 529 Reading Ave., Suite D, 
in West Reading.

The Democrats have not yet 
publicly disclosed if, when or 
how they will choose a can-
didate.
Contact David Mekeel: 610-371-5014 
or dmekeel@readigneagle.com.

2 potential GOP candidates
for city school board spot
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Two Reading women and a 
17-year-old girl have been ar-
rested on prostitution charges 
after they met an undercover 
detective in a Wyomissing ho-
tel, investigators said Friday.

C a r l y  A n n e 
Klink, 18, and Me-
lissa Madera, 20, 
were arraigned late 

Thursday before Senior Dis-
trict Judge William N. Hall Sr. 
in Reading Central Court.

The 17-year-old is being 
charged through juvenile au-
thorities because of her age.

The arrests were the result 
of an undercover investiga-
tion by a detective with the 
Berks County district attor-
ney’s offi  ce.

Klink of the 600 block of 
North Ninth Street remained 
free on $25,000 bail, and 
Madera of the 1000 block of 
Church Street was committed 
to Berks County Prison in lieu 
of $10,000 bail.

According to county detec-
tives:

An undercover detective 
was investigating Internet 
advertisements for escort 
services in the Reading area. 
He responded to one of the 
ads Thursday and arranged to 
meet the woman at the hotel 
a short time later.

About 2:30 p.m., Madera 
met the detective in a room 

and was arrested after agree-
ing to provide sex for money.

The detective then re-
sponded to another ad and 
the woman arranged a meet-
ing at the same hotel.

About 2:45 p.m., Klink and the 
17-year-old arrived and were ar-
rested after agreeing to have sex 
with the detective for money.

Congressman to hold
update meeting

U.S. Rep. Charles W. Dent 
will hold a one-hour legisla-
tive update meeting Monday 
at 1 p.m. in the Kutztown 
Train Station, 110 Railroad 
St.

He will discuss national 
issues and answer questions 
from area residents.

Dent is a Lehigh County 
Republican who represents 
part of Berks County.

Governor reappoints
Berks farmer to post

Gov. Tom Corbett has re-
appointed Larry E. Kehl of 
Richmond Township to the 
state Agricultural Land Pres-
ervation Board, which makes 
decisions on adding farms to 
the statewide program that 
prevents farms from ever be-
ing sold for development.

Kehl, a farmer, also serves 
on the Berks County Conser-
vation District Board.

AREA 
DIGEST

Undercover operation leads
to three prostitution arrests

By Liam Migdail-Smith
R ea din g  E ag le

Brecknock Township su-
pervisors hired two police 
offi  cers Friday, adding more 
manpower to a department 
that’s seen some turnover and 
drama in the last year.

The move came during a 
special meeting to discuss po-
lice and personnel matters.

The new officers, Kyle 
Bohn and Toby Davis, will 
work part-time, each earning 
$16.95 per hour. Supervisors 
said they wanted to hire the 
officers before the Septem-
ber meeting so they can get a 
jump start on training.

With the new additions, the 
department has four full-time 

and seven part-time offi  cers.
The township is still without 

a permanent chief since former 
Chief Robert E. Geist was fi red 
in October. Cpl. Jack Singerling 
has been leading the depart-
ment as offi  cer in charge.

Supervisors Chairman Jef-
frey M. Fiant said the town-
ship is working to move the 
department in a positive di-
rection by fi lling vacancies.

“We’re just trying to get 
things back (so) that staffi  ng is 
where it should be,” he said.

The hiring was approved 
with a 2-0 vote. Supervisor 
Richard K. Burkhart was ab-
sent.
Contact Liam Migdail-Smith: 610-
371-5022 or lsmith@readingeagle.com.

Brecknock Township hires
two part-time policemen

Reading Eagle

A Hereford Township 
bridge that had been closed 
since January for replace-
ment has reopened, PennDOT 
offi  cials said Friday.

Crews finished a $1.6 mil-
lion replacement of the Toll 
Gate Road Bridge over the 
Perkiomen Creek. The new 

span is a steel girder style, 
similar to the old one, which 
was built in 1909.

The crossing has an average 
daily traffi  c of 1,848, according 
to PennDOT.

The new bridge is longer 
and wider than the old one. 
A culvert west of the span 
was replaced with a drainage 
pipe.

Replaced Hereford bridge opens

READING EAGLE: HAROLD HOCH

After completion of their week-long Basic Leadership Training, Boyertown Navy Junior Reserve offi  cers have a pass-in-review cere-
mony Friday at Boyertown High School. Hunter Perretta, front, stands at attention with his platoon.

Spencer Wolf, a Boyertown High School sophomore, at attention as a member of the Honor Squad 
during Friday’s awards ceremony.

Berks traffi  c toll 2013 2012
Total killed to date 23 28

District judges
(All information was obtained from re-
cords in the Berks County Courthouse.)

Before Ann L. Young
Cases waived into court:

Heath D. Cunningham, ■  39, Rein-
holds, drunken driving.

Vanessa Colon, ■  42, of the 900 block 
of Pear Street, possessing heroin.

Kristen Lampariello, ■  27, Lititz, Lan-
caster County, drunken driving.

Daryll W. Fahy, ■  48, of the 100 
block of Main Street, South Heidel-
berg Township, retail theft.

Jill E. Erbrick, ■  23, of the 1300 block 
of West Wyomissing Boulevard, 
Spring Township, drunken driving.

Before David E. Glass
Cases waived into court:

Henry E. Forrest, ■  25, of the 200 
block of South Arthur Drive, South 
Heidelberg Township, driving under 
the infl uence of a controlled substance.

Christopher M. Drupp, ■  39, of 
the 1200 block of Old River Road, 
Robeson Township, drunken driving.

Bambi L. Cocci, ■  40, Stowe, drunk-
en driving.

Matthew J. Mercer, ■  54, Terre Hill, 
Lancaster County, aggravated as-
sault while drunken driving.

Stephen Bergman, ■  28, of the 400 
block of Old Lancaster Pike, Cumru 
Township, theft from a motor vehicle.

James C. Miller, ■  32, of the 500 
block of High Street, Birdsboro, theft 
from a motor vehicle.

Before Dean R. Patton
Cases held for court:

Marilyn Baez, ■  27, of the 500 block of 
Greenwich Street, disorderly conduct.

Phillip D. Beeson, ■  24, Myrtle Beach, 

S.C., possessing a controlled substance.
Richard Ramos Paneto, ■  34, of the 400 

block of South Fifth Street, retail theft.
Cases waived into court:

Alejandro Marcos-Bermeo, ■  63, of 
the 500 block of South 18 1/2 Street, 
retail theft.

Douglas E. Johnson, ■  20, of the 200 
block of Wunder Street, retail theft.

Wayne L. Dietrich, ■  47, of the 500 
block of Barlow Avenue, Bern Town-
ship, drunken driving.

Joshua W. Cullen, ■  25, of the 100 
block of South Eighth Street, theft.

Ricky J. Cortez, ■  29, of the 1300 
block of North Front Street, intending 
to deliver cocaine.

Matthew R. Schittler, ■  25, Emmaus, 
Lehigh County, drunken driving.

Misty M. Hoover, ■  34, of the 1400 block 
of North 10th Street, drunken driving.

Jonathan S. Hafer, ■  33, of the 2500 
block of Kutztown Road, Muhlenberg 
Township, intending to deliver a con-
trolled substance.

Lawrence K. Walters, ■  61, of the 3800 
block of Magnolia Avenue, Muhlen-
berg Township, drunken driving.

Julio A. Yancor-Lima, ■  24, of the 800 
block of McKnight Street, drunken driving.

Ryan Manley, ■  22, Upper Darby 
Township, Delaware County, theft.

Mark S. Kowalski, ■  28, of the 5100 
block of Wilshire Road, Muhlenberg 
Township, attempting to fl ee police.

Adrian T. Maurer, ■  21, of the fi rst block 
of Chestnut Street, Maidencreek Town-
ship, intending to deliver marijuana.

Before Kim L. Bagenstose
Cases waived into court:

Pedro A. Rodriguez, ■  23, Schuylkill 
Haven, drunken driving.

Nick J. Hinkle, ■  23, of the 9000 
block of Steinsville Road, Kempton, 
accident-related off enses.

Danielle A. Cox, ■  35, Orwigsburg, 
drunken driving.

Police Log

LABOR DAY DEADLINES
Publish Date  Advertising Deadline 3 P.M.
Friday, August 30 ....................................................Tuesday, August 27
Sunday, September 1 HOME & Real Estate section
Saturday, August 31 ........................................ Wednesday, August 28
Sunday, September 1 Life section
Sunday, September 1 ...........................................Thursday, August 29
Monday, September 2
Tuesday, September 3
Wednesday, September 4
Thursday, September 5 ............................................ Friday, August 30

The Advertising offi  ce will be closed on 
Labor Day, Monday, September 2, 2013.

345 Penn Street, Reading, PA  •  Phone 610-371-5100

By Beth Anne Heesen
R ea ding E agle

The crowd stood silent-
ly as Charles Seibert 
placed a wreath on his 

ancestor’s grave and saluted.
Seibert discovered only 

a year ago, while searching 
through Berks County re-
cords, that his sixth great-
grandfather served in the 
Revolutionary War.

The discovery prompted 
the Amity Township man to 
organize a ceremony on Sun-
day at Christ DeLong United 
Church of Christ in Bowers.

He wanted to do something 
that would honor his ances-
tor, Andreas Ziegler, and 15 
other Revolutionary War pa-
triots buried in the church 
cemetery.

He asked fellow members 
of the Gov. Joseph Hiester 

Chapter of the Sons of the 
American Revolution to lead 
the memorial, which opened 
with a prayer and the Pledge 
of Allegiance.

“Securing our freedom re-
quired rebellion, but it wasn’t 
fighting for fighting’s sake,” 
said Floyd Turner, a member 
and past president of the or-
ganization. “It was grounded 
in principle and purpose and 
led by extraordinary men of 

honor and vision.”
Seibert, 62, said he became 

interested in genealogical re-
search in 2001 or 2002, but 
didn’t fi nd anything on Ziegler 
until 2012.

“I spent probably about six 
months researching him, a lot 
of time at the courthouse go-
ing through wills and deeds,” 
Seibert said.

Seibert learned that his 
ancestor, a blacksmith and 

farmer, was 32 when he took 
the Berks County Militia Oath 
of Allegiance in 1777.

Months after his discovery, 
Seibert sent in his applica-
tion to join the Sons of the 
American Revolution. His 
records on Ziegler provided 
proof that he had traced his 
lineage to someone who sup-
ported the war for American 
Independence, an admission

READING EAGLE: LAUREN A. LITTLE

The Gov. Joseph Hiester Chapter of the Sons of the American Revolution parades into the cemetery during a ceremony at Christ 
DeLong United Church of Christ in Bowers on Sunday. Sixteen Revolutionary War patriots are buried in the church cemetery.
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It’s wedding season.
E v e r y  w e e k e n d  i n 

churches all over Berks 
County young couples are 
celebrating one of life’s most 
joyous occasions with dear 
friends.

And the best of those 
friends — childhood pals, 
high school chums, college 
roommates — are sitting 
in honor seats at the head 
table.

As a bride or groom, you 
know in your heart that this 
day, your wedding day, is just 
one of thousands of memories 
you’ll share with those friends 
in the years ahead.

It must be true. The maid 
of honor just toasted you and 
professed her undying, ever-
lasting devotion to you and 
your new husband.

The sad truth is, though, 
unless she’s your sister, today 
may be the last time you ever 
see her. Or any other friends 
in your wedding party, for that 
matter.

I never really thought about 
how often wedding party 
binds are broken until I read 
a recent online piece in Slate 
magazine. Editor David Plotz 
calls them last-timers.

They’re the people clos-
est to you in the world, the 
ones smiling broadly in the 
posed pictures, the ones act-
ing weird on the dance fl oor 
and the ones wishing you a 
life of happiness on the recep-
tion video.

“And suddenly, one day” 
Plotz writes, — “two, fi ve, 20 
years on  — you will think to 
yourself: I haven’t seen her 
since our wedding.”

The Slate article sent me 
in search of my own wedding 
album, and I’ll be darned if 
Plotz wasn’t right.

Pam and I married in 1990, 
and of the 10 other faces star-
ing at me from our wedding 
party portrait, other than 
siblings, I’m sorry to say we 
aren’t nearly as close to any 
of them as we were 23 years 
ago.

In fact, there are two who 
I’d say qualify as last-timers.

How did it happen?
It’s simple really: Life gets 

in the way. Jobs and kids. Kids 
and jobs.

Priorities change after 
you’re married, and as much 
as you’d like to stay close, 
sadly it doesn’t always turn 
out that way.

Distance plays a role. For 
two in our wedding party, I 
couldn’t tell you where they 
live today, and I’m not sure 
my wife could, either.

Sure, in today’s world, Fa-
cebook and things like it can 
help you stay in touch, but 
being in touch isn’t the same 
as being close. I can picture a 
couple in their 20s, about to 
be married, reading this col-
umn and scoffing, “Ah, that 
will never happen to us.”

Don’t be so sure. Just ask 
your parents to pull out their 
wedding album.
Contact Metro Editor Jim Kerr: 610-
371-5019 or jkerr@readingeagle.com.

Our opinion

CITY SCHOOL BOARD TOO SLOW 
TO EXPRESS ITS DESIRES B8

Jim
Kerr

Cherished friends
become memories

By Beth Anne Heesen
R ea ding E agle

Two closed Wilson School 
District elementary schools 
might be demolished, district 
offi  cials have announced.

West Wyomissing and Lin-
coln Park elementary schools, 
both in Spring Township, have 
been vacant since the 2011-12 
school year.

“Having buildings lay dor-
mant for extended periods 
of time without a plan is not 
ideal,” Dr. Rudy Ruth, Wilson 
superintendent, said Thurs-
day.

The school board voted 
to close the schools in 2012 
because repairs would have 
cost more than $9 million. 
For about one-third of that, 
school offi  cials instead added 
classrooms to Green Valley, 

Shiloh Hills and Spring Ridge 
elementary schools.

Staff at the Lincoln Park 
and West Wyomissing schools 
were transferred to other 
buildings, and several posi-
tions were eliminated through 
retirements and attrition.

Wilson officials estimate 
that the move is saving more 

than $700,000 a year in staff -
ing and utilities, but now they 
have two empty buildings.

“They’re so outdated, they’re 
really of no value to anybody,” 
Diane J. Richards, director of 
fi nance and support services, 
said at a meeting last week.

School board member Jay 
Nigrini, facilities committee 

chairman, said it would cost 
$237,000 to demolish West 
Wyomissing and $151,000 for 
Lincoln Park.

Ruth said there will be a com-
munity meeting later this sum-
mer to discuss the options.

“I can tell you that we are 
working toward the best pos-
sible end result — both for the 

district as a whole and the 
neighborhoods surrounding 
the vacant schools,” he said.

Officials said they don’t 
know what they would do 
with the land if the West Wy-
omissing and Lincoln Park 
buildings are demolished.
Contact Beth Anne Heesen: 610-371-
5084 or bheesen@readingeagle.com.

Meeting to air fates
of vacant buildings

Two Wilson schools could meet wrecker’s ball

Boone budget on agenda
School board could end months of diffi  cult deliberations/B5

READING EAGLE: IAN MAULE

Wilson School District offi  cials are considering demolishing Lincoln Park Elementary School, left, and West Wyomissing Elementary 
School, both vacant after closing in 2012. Repairs for both would have cost more than $9 million.

Ceremony at cemetery for 16 Revolutionary War patriots results from man’s research on ancestor

Salute for soldiers from past
Local patriots
Known Revolutionary War 
patriots buried at Christ 
DeLong United Church of 
Christ in Bowers. All were 
members of Berks County 
Militia.

Theobald Bieber,  ■

1756-1826
Freiderich Bower, ■

1758-1845
Johannes DeLong, ■

1723-1813
Michael DeLong, ■

1739-1819
Jacob Fenstermacher,  ■

1751-1835
Heinrich Grim, 1765-1847 ■

Jacob Haak, 1744-1829 ■

Heinrich Hoff man, ■

1741-1818
Johannes Karcher, ■

1758-1824
Peter Kieff er, 1736-1815 ■

Nicholas Long, 1730-1817 ■

Jacob Scharadin, ■

1761-1822
Johannes Schmidt,  ■

1702-1815
Johann Casper Schmeck,  ■

1720-1812
Heinrich Sterner, ■

1763-1836
Andreas Ziegler, ■

1744-1800
Source: Gov. Joseph Hiester 
Chapter, Sons of the American 
Revolution

[ See Revolutionary >>> B2 ]
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By David Mekeel
Reading Eagle

A 31-year-old Conrad 
Weiser High School coach 
was committed to Berks 
County Prison after being 
charged with having sex with 
a 16-year-old student.

Benjamin J. Stopper of the 
200 block of Longview Drive 
in South Heidelberg Town-
ship was ar-
raigned late 
Friday by Se-
nior District 
Judge Paul 
J. Hadzick 
on charges 
of  institu-
tional sexual 
assault and 
corruption 
of minors. 
Stopper was jailed Saturday 
in lieu of $20,000 bail.

State police said Stopper, 
an assistant football and 
track and fi eld coach, had sex 
with a female Weiser student 
more than 20 times, occur-
ring in his house, the girl’s 
house and his car.

Dr. Randall Grove, Conrad 
Weiser superintendent, said 
Saturday that he could not 
comment on the case nor 
discuss Stopper’s status as 
a coach. A Weiser football 
website listed him as a volun-
teer on the coaching staff .

“At this time the school dis-
trict cannot comment on the 
facts of this case,” Grove said, 
adding that the matter is be-
ing handled by police.

According to state police:
Stopper met the girl 

through his role as a coach, 
giving her and other students 
rides home after practices.

Near the end of May, while 
his wife was pregnant with 
their now 2-month-old child, 
he began a sexual relation-
ship with the girl. That re-
lationship continued until 
Friday, when it was discov-
ered by the girl’s father, who 
contacted authorities.

The girl told police she and 
Stopper had sexual encounters 
every time she saw him. They 
took place in the girl’s home 
when her parents where not 
there, in Stopper’s car and in 
his home while his wife was in 
the hospital after giving birth.

The girl also once accom-
panied Stopper on a business 
trip to Philadelphia, having 
sex with him in the front seat 
of his car when he pulled 
over on their way home.

Stopper, a member of a 
prominent Berks football 
family, is a former star play-
er for Weiser. He graduated 
in 2000 and then attended 
Johns Hopkins University in 
Baltimore to play football.
Contact David Mekeel: 610-371-5014 
or dmekeel@readingeagle.com.

Our opinion

BOYERTOWN RIGHT TO HIT
DRAWING BOARD AGAIN B8

By Mary E. Young
R ea ding E agle

Th e  l o n g  o v e r d u e 
$13.3 million refur-
bishing of the Berks 

County Courthouse and the 
companion services center is 
proceeding on schedule and 
on budget.

Even periodic heavy rains 
haven’t stopped progress, Fa-
cilities Director Ryan Hunter 
said.

Contractors have been 
working four 10-hour days a 
week; so if the weather is bad 
one day, they switch their day 
off , he said.

Every now and then con-
tractors arrive on Saturdays 
to do work they can’t do when 
the buildings are fi lled with 
workers and visitors or to 
catch up when they get behind 
schedule, Hunter said.

“There’s a lot of activity,” he 
said. “We’re getting into the 
real visible work now. You 
see people swinging off the 
building.”

Hunter conceded that the 
buildings look a mess right 
now, with scaffolding all 
around them and piles of de-
bris here and there.

“This is the fun part for con-
tractors,” he said. “It’s pretty 
much smash and grab.”

People are being tolerant of 
and patient about the ongoing 
construction, Hunter said. 

And not a single construc-
tion worker, visitor or county 

employee has been hurt since 
contractors started the heavy-
duty part of the project in May, 
so the safety precautions put 
in place are eff ective, he said.

The courthouse was com-
pleted in 1932. Parts of the 
exterior were refurbished in 
the 1970s and in 1992. But 
this is believed to be the fi rst 
total overhaul of the build-
ing’s skin.

Construction and design 
issues have caused problems 

with the services center since 
it was completed in 1992.

Chief Operating Offi  cer Carl 
E. Geffk  en is pleased with the 
way the project is progress-
ing.

“It’s going to be much more 
accessible for the public and 
the employees,” he said.

Hunter is sure the project 
will stay on time and budget.

“We spent a long time with 
engineers and architects to 
make sure we know what we 

need to do to address the is-
sues,” he said. 

“We’re confident we will 
have shored up our build-
ings and made them weather-
tight.

The inconvenience will 
pay off next year when the 
projects are fi nished, Hunter 
said.

“We’re giving the buildings 
back their luster,” he said.
Contact Mary Young: 610-478-6292 or 
myoung@readingeagle.com.

County rehab project on schedule

Berks County Courthouse
Cost: Roughly $6.9 million.
Completion: November 
2014.
Work to be done:
Sealing, cleaning and weath-

erizing windows.
Weatherizing around arches.
Repairing, sealing and 

cleaning sandstone pan-
els where needed.

Repointing facade mortar 
joints.

Installing new roofi ng at all 
levels.

Refurbishing elevator me-
chanical penthouses.

Upgrading exterior lighting.

Berks County
Services Center
Cost: About $6.4 million.
Completion: June 2014.
Work to be done:
Replacing sidewalk.
Expanding exterior lighting.
Repairing brick and stone 

facade.
Replacing cast stone band 

at third-fl oor level.
Replacing windows and sur-

rounding cast stone be-
low third level.

Demolishing and recon-
structing parapet walls 
on the 13th through 16th 
fl oors and roof elevations.

Installing new roofi ng at all 
levels.

Cleaning and sealing facade 
and windows.

Some want polling site back at KU
Democrats urge commissioners to reconsider relocation/B10

Benjamin J. 
Stopper

Coach is
 jailed on
sex charge

READING EAGLE: HAROLD HOCH

A heavy-equipment operator works on the building project at the Berks County Services Center.

READING EAGLE: HAROLD HOCH

A bird’s-eye view of the work from the 10th fl oor of the Courthouse.

Member FDIC
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No minimum daily balance 
No monthly service fee 

Annual Loyalty Reward
FREE Mobile Deposit

A BETTERTHANFREE CHECKING ACCOUNT
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Members of the Cardinal Squad at Camp Cadet get assistance at the shooting range from David Isiguzo, standing at left, and retired trooper Kent Riegel during a ses-
sion at the South Mountain YMCA Camps in South Heidelberg Township.

With that type of plan, em-
ployees are entitled to the 
balance of the retirement 
account, unlike a tradition-
al pension in which they’re 
guaranteed a certain amount 
of income each year after re-
tiring.

The change starts this 
year.

“It gives us a better handle 
on our budgeting process and 
on trying to control any sur-
prises that would result in ex-
traordinary tax increases,” said 
Tony J. Sacco, president of the 
township commissioners.

Municipal offi  cials in many 
communities are looking to 

make changes in retirement 
plans as they face steep costs. 
Some in Berks County always 
have used alternative retire-
ment plans, and others have 
no retirement plans at all.

Defi ned-contribution
Current Cumru employ-

ees will still receive pension 
payments based on how many 
years they’ve served. They 
also will have accounts with 
the new plan.

The township will make 
contributions to employees’ 
accounts, basing the pay-
ments on how much it paid 
for the pensions in 2012. 

Employees can make pretax 
contributions to their plans 
if they want.

The funds are put into an 
account. The employee owns 
it and makes investment 
choices for it.

The approach removes 
uncertainty regarding costs, 
Sacco said.

With a pension, the town-
ship has to make up the diff er-
ence if the plan loses money 
on investments or employees 
live longer than expected, col-
lecting more money. With a 
defi ned-contribution plan, the 
employees assume the risk.

By Liam Migdail-Smith, 
Beth Anne Heesen and Anthony Orozco
Reading Eagl e

It was starting to punch a larger hole in Cumru Township’s 
budget every year.

The township had to make up the diff erence between what 
was in its pension plans for police and other employees, and 
what needed to be paid out. In 2008 it paid $94,250 after state 
aid. By 2012, that increased to $294,000.

So the township decided to try something diff erent.
Police pensions are governed by state law. But the township 

was able to negotiate with its Teamsters union to switch the 
nonpolice pension to a defi ned-contribution plan similar to 
a 401(k).
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Generally speaking, 
reporters are a pretty 
tough bunch. 

But the shooting at a town-
ship meeting in the Poconos 
stirred more than a few peo-
ple in this newsroom. Three 
people were dead at the hands 
of a resident who had a long-
standing gripe with township 
offi  cials. This one hit home. 

Why? Because most of us, 
reporters and editors alike, 
have been there. We’ve sat in 
small, cramped meeting rooms 
and watched angry citizens en-
gage public offi  cials in shouting 
matches. Often, the quarrelling 
parties know each other by fi rst 
name. The feuds run deep. The 
grudges are personal. 

After the shooting, I was a 
bit concerned about whether 
our reporters would be ap-
prehensive at public meetings. 
Would they feel uneasy doing 
their jobs? I asked a few to 
share their thoughts.

Steph Weaver, who covers 
communities in the Daniel 
Boone and Oley Valley school 
districts, wasn’t all that sur-
prised at the events that un-
folded in Ross Township.

“I’ve seen how hostile meet-
ings can get when a resident 
feels they’ve been wronged 
and are frustrated with their 
local offi  cials, so it just seemed 
like one of those things that 
was bound to happen at some 
point,” she said.

However, Steph said she’s 
now more aware of people in 
the audience legally carrying 
concealed weapons. 

“At two of my meetings the 
week of the shooting, local offi  -
cials pointed out the presence 
of guns in the room to me after 
the meeting adjourned,” she 
said. “While I’m sure I had no-
ticed the guns before, it never 
really registered in my mind 
until that week.”

Matt Nojiri handles com-
munities in the Conrad Weiser 
and Schuylkill Valley districts. 
He considers it part of the job 
to occasionally encounter an-
gry people.

“We all have stories about 
people who blew up at us for 
things we wrote or about feel-
ing slighted by their local rep-
resentatives or government,” 
he said.

Still, Matt said, you can’t 
live your life expecting the 
worst from people. 

“Tragedy is a part of life,” 
he reasoned. “Ultimately, 
you just try to treat people 
well and hope they will do the 
same for you.”

Liam Migdail-Smith han-
dles boroughs and townships 
in the Muhlenberg and Gov. 
Miffl  in areas. 

“It’s rare, but it’s still unset-
tling knowing it could happen,” 
he said of the shooting. 

Liam said he’ll heed the ad-
vice of one municipal offi  cial 
from Berks he interviewed 
about the tragedy: “Keep it 
in the back of your mind. But 
you can’t spend too much 
time worrying about it.”
Contact Assignment Editor Jim Kerr: 
610-371-5019 or jkerr@readingeagle.com.

Jim
Kerr

When meetings 
turn violentFinding their way through the maze

SPECIAL REPORT:
THE PENSION QUESTION

[ See municipalities >>> B3 ]

Local communities vary considerably in their 
approaches to employee retirement benefi ts.

By Anthony Orozco
Reading Eagl e

As young cadets fi red 
.22-caliber rifles on 
command, 16-year-

old junior counselor Michael 
Wenrich loaded magazines for 
the next round of military-
style shooting.

“I want to fulfi ll a life in the 
military, sir,” the Muhlenberg 
High School junior said. “This 
camp helps with building 

yourself for leadership roles 
that you need.”

For a second year, Michael 
has attended Camp Cadet, 
a police-oriented summer 
camp for boys and girls ages 
12 to 15 from Berks, Lebanon 
and Schuylkill counties.

The Pennsylvania State 
Police, Troop L — which 
comprises stations in Berks, 
Lebanon and Schuylkill coun-
ties — hosted its annual Camp 
Cadet at South Mountain 
YMCA Camps.

The weeklong program, 
which concluded Saturday, 
 has been held at the South 
Heidelberg Township site for 

three years.
Trooper David C. Beohm, 

camp director, said the pro-
gram has been introducing 
young people to law enforce-
ment careers since 1985.

“Some kids learn very quick-
ly that this is not sitting at 
home, eating chips and drink-
ing soda,” he said. “It is strict, 
and you’ll see they address 
you with ‘yes, sir,’ and ‘no, sir,’ 
and we have a lot of training 
activities for the kids.”

Cadets hone skills in a 
range of activities that they 
may encounter in law enforce-
ment or military careers.

“And at the end of the week, 

we give out awards for the 
best runner, marksman, best 
rider,” Beohm said.

Cadets also see demonstra-
tions of different aspects of 
law-enforcement and hear 
personnel from different 
agencies.

This year the camp hosted 
96 kids. The majority, like 
13-year-old Brian Cunnius, 
came from Berks.

The Shillington teen echoed 
Beohm’s comments about how 
camp can prepare him for a 
career in either the military 
or law enforcement.

“My father thought I needed 
a little bit more discipline,” 

Brian said while waiting for a 
horseback riding test. “It has 
really helped me with listen-
ing skills and to pay attention 
to my surroundings.”

Brian hopes to return next 
summer as a junior coun-
selor to help lead a squad of 
cadets.

Although the camp can 
be demanding and expecta-
tions are high, he said others 
shouldn’t be afraid to chal-
lenge themselves.

“With a little hard work and 
dedication, this camp can be 
a lot of fun,” he said.
Contact Anthony Orozco: 610-371-
5015 or aorozco@readingeagle.com.

LESSONS ON TARGET 
AT CAMP CADET

Teens practice skills
used by police, military

Our opinion

DRUG DROP-OFF BOXES MAKE
COUNTY A BETTER PLACE B8

Kutztown panorama 
Library wall mural a collage of cultures/B2
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I am not a physically in-
timidating person.

I am not tall, and that’s 
putting it nicely.

I am not strong, and that’s 
being kind.

But I have a daughter. So 
watch out.

There have been a few re-
cent stories in the national 
and local press involving bad 
things happening to people’s 
daughters.

It’s been disturbing for 
those of us who have daugh-
ters.

Many of you know what I’m 
attempting to convey.

Even if you don’t have a 
daughter, perhaps a niece or 
granddaughter instead, you 
probably know what I’m talk-
ing about.

What has puzzled me most 
about these news stories is 
the composure and restraint 
that has been shown by the 
fathers in these cases.

What I am about to tell you 
is, more or less, a confession if 
anything should ever happen 
to my daughter.

If anything were to hap-
pen to her in the way that 
things have happened to 
other people’s daughters in 
these national and local hor-
ror stories, I cannot promise 
to exhibit composure and re-
straint.

In fact, I can promise you 
the opposite.

I would fl ip out.
I would fl ip right the heck 

out and someone would pay.
A trial and a sentence 

wouldn’t be necessary for 
anyone who attempts to do 
something to my daughter.

I am not a physically intimi-
dating person. I don’t even 
own a gun.

But Lord help you if you 
ever do anything to my daugh-
ter.

My daughter has thus far 
had phenomenal teachers, 
coaches and mentors.

Not one of them has given 
me cause for concern.

So when she joins a new 
sport, I won’t convey this 
message to the new coach.

When she goes to college, I 
won’t post this column to the 
door of her dorm room.

When she gets married, I 
won’t read this aloud to the 
groom.

I won’t have to. The senti-
ment involved here will al-
ready be apparent to those 
who need to know it.

I am not that worried that 
something will ever happen 
to my daughter because the 
chances are remote, even 
considering the recent news 
about trusted individuals 
taking advantage of people’s 
daughters.

But if something ever does 
happen, then I am not the one 
who should be worried.

I have a daughter. So watch 
out.
Contact Jason Brudereck: 610-371-
5044 or jbrudereck@readingeagle.com.

By Don Spatz
Reading Eagle

From 2002 to 2012, Read-
ing’s state-required payments 
into its three pension funds 
rose by more than 10 times 
to $4.36 million — and it’s 
expected to nearly double 

that to $8.5 mil-
lion this year, or 
11 percent of the 
entire budget.

Although in early 2007 
those funds were fully fund-
ed, by 2011 they were a third 
short — or $90.5 million — of 
what actuaries said they need 
to pay future claims, accord-
ing to the latest fi gures avail-
able.

That is why Reading and 
numerous other cities and 
business groups in Penn-
sylvania have been asking 
state legislators to give them 
some help by changing the 
laws.

Mayor Vaughn D. Spencer 
acknowledged the city has 

made serious mistakes in rais-
ing pension benefi ts.

“There’s no doubt the pen-
sion plans got skewed,” he 
said. “There’s no way we 
should have been in the DROP 
program (for police and fi re-
fi ghters), or 70 percent pen-
sions (to police).”

He said another mistake 
was letting police offi  cers buy 
fi ve years of service time they 
hadn’t worked, to pad their 
pensions.

Many cities, including 
Reading, are begging lawmak-
ers for the right to off er new 
police and fi refi ghters cheaper 
pensions called defi ned-con-
tribution plans, rather than 
the expensive defi ned-benefi t 
plans state law requires.

However, the mayor said 
an initial surge of support has 
been losing ground.

As a retired teacher, Spen-
cer has a defi ned-benefi t pen-
sion, and he doesn’t fault such 
plans as the sole cause of the 
city’s problems.

If they were run the way 
they were meant to, at a lower 
benefi t level, he said, they’d 
still be viable.

“If you’re not managing your 
pension obligations very con-
servatively, you run into prob-
lems,” Spencer said.

But the city wasn’t manag-
ing conservatively.

Its Act 47 fi nancial recovery 
plan, written by outside con-
sultants, in 2010 warned that 
the city had granted pensions 
its weak tax base couldn’t af-
ford, that the pension system 

is one of the greatest threats 
to the city’s survival, and that 
only changes in state law can 
help.

City auditor David M. Cituk 
said the state has provided 
some help in a process called 
smoothing, which lowered the 
city’s payment into the funds 
for four years by artifi cially 
inflating each fund’s assets 
up to 30 percent.

“It bought us some time, and 
that’s better than nothing,” he 
said.

He noted it saved Reading 

and other cities a few million 
dollars a year, though it just 
kicked the problem down the 
road.

But that help is over. The 
city is back to hefty payments 
this year and in the future.

“We’re faced with this year 
after year,” Cituk said. “At 
least give us some legislative 
relief so we have some breath-
ing room.”

However, some City Coun-
cil members have said they’d 
have better luck in court than 
in the Legislature.

“We’re never going to have 
consensus in the Legisla-
ture,” Councilwoman Marcia 
Goodman-Hinnershitz said. “I 
don’t see in Pennsylvania that 
it takes you anywhere.”
Contact Don Spatz: 610-371-5027 or 
dspatz@readingeagle.com.

Offi  cials here and in many other municipalities 
want changes to laws related to budget-choking 
retirement plans for government workers.

Reading seeking relief from state

Third of 
four parts

SPECIAL REPORT: THE PENSION QUESTION | The city, county and state governments each have faced 
their own pension dilemmas. Each has dealt with them in diff erent ways. Here’s a look at their situations.

Jason
Brudereck

Our opinion

EFFORT TO SAVE BALD EAGLES
A SOARING SUCCESS STORY B8

Special shield
of love around
Daddy’s girl

By Beth Anne Heesen
Reading Eagle

Twenty or 25 hours 
a week, Sandy Stief is 
mowing grass at the 

hilly, 34-acre Aulenbach 
Cemetery.

As caretaker and historian, 
she’s volunteered to work at 
the cemetery in Mount Penn 
and Reading for 10 years.

Stief, who is retired, loves 
the place. Twenty-three of her 
relatives are buried there.

But mowing around about 
20,000 headstones and pick-
ing up litter physically ex-
hausts her.

Stief ’s husband, Donald, 
president of the cemetery 
board, takes off work on 
Wednesdays to help.

“We can’t just continue do-
ing this forever,” Sandy said. 

“It’s eventually going to be up 
to … Mount Penn and Reading 
to maintain and mow.”

A 1923 Pennsylvania law 
states that courts have the 
authority to designate local 
governments as caretakers of 
neglected burial grounds.

Local governments must 
then fi nance the maintenance. 
The burial grounds also must 
remain open to the public.

About 60 percent of the Au-
lenbach property is in Mount 
Penn. The rest is in Reading.

Mount Penn Mayor Peter J. 
Heizmann broached the topic 
of the cemetery’s maintenance 
at a council meeting Aug. 13.

“That’s money out of our 
budget, and that’s not going to 
be a cheap property to main-
tain,” said James Cocuzza, a 

borough councilman.
Heizmann said he met with 

the Stiefs and one other cem-
etery board member earlier 
this month, and the Stiefs said 
they weren’t sure how much 
longer they could maintain 
Aulenbach by themselves.

Other than workers who 
are contracted to trim weeds, 
they’re on their own.

Heizmann is trying to fi nd 
out if others might be inter-
ested in taking on the cem-
etery work. But so far, there 
are no takers.

Reading Councilwoman 
Marcia Goodman-Hinner-
shitz said Aulenbach Cem-
etery officials have never 

formally approached council 
about the matter, but council 
discussed the issue several 
years ago.

A solicitor was directed 
to look into what the city’s 
responsibilities would be 
should Aulenbach need to 
be sustained, she said, but 
council hasn’t discussed the 
issue since.

Mount Penn has been do-
nating $5,000 to the cemetery 
annually, but Reading isn’t 
contributing.

“Reading’s struggling to take 
care of the properties we are 
already responsible for, and 
we have a lot of land,” Good-
man-Hinnershitz said.

There are about 1,300 vet-
erans, including 522 from the 
Civil War, buried at Aulenbach, 
and Heizmann believes that as-
pect would be a selling point.

“I thought about it being a 
historic landmark, but was 
told that there’s no real fa-
mous historic person in there 
like Ben Franklin, so we can’t 
go that route,” he said.

Heizmann also wondered 
if a private fi rm might be in-
terested in ownership, but the 
Stiefs said that there’s little 
money in the business.

“I haven’t sold any lots in 
11⁄2 years, and haven’t had any 
burials in six months,” Sandy 
said.

But Heizmann said he won’t 
stop looking for alternatives 
so borough taxpayers aren’t 
eventually on the hook.

He also said it’s important 
that whoever takes on the 
cemetery does a good job with 
upkeep.

There is concern that if a 
property that large becomes 
overgrown, it could hurt the 
ability to attract businesses 
and homebuyers.

Heizmann credits the Stiefs 
for doing a good job with the 
upkeep, and Sandy said she 
often receives compliments.

“We’ve had people tell us 
it looks better than it ever 
looked, and it really looks 
good,” she said. “It’s just quite 
a physical eff ort to do this. By 
the end of the day, I’m tired.”
Contact Beth Anne Heesen: 610-371-
5084 or bheesen@readingeagle.com.

Cemetery labor of love seen drawing to close

more coverage
 City: ■  The value of its pensions 
varies. B3
 Chart: ■  Comparative data on 
the city’s pension plans. B3
 County: ■  Its controversial ap-
proach pays off . B3
 State: ■  It and the 500 school 
districts are in a deep hole. B3
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Mayor Vaughn D. Spencer says the city has made serious mis-
takes in raising pension benefi ts.

READING EAGLE: RYAN MCFADDEN

Stief has done volunteer work 
at the cemetery for 10 years, 
including as caretaker and his-
torian.

READING EAGLE: RYAN MCFADDEN

Sandy Stief spends 20 to 25 hours a week mowing the 34-acre Aulenbach Cemetery that straddles 
Mount Penn and Reading. Husband Donald helps her on Wednesdays.

Fire damages Birdsboro home
Cat dies but occupants escape blaze without injury/B2
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This state has more 
than 3,200 local mu-
nicipal pension plans, 

25 percent of all the plans in 
this nation.

Our metro reporters spent 
six months hounding Berks 
County municipalities for 
documents related to the 
pension plans they provide 
for employees. The infor-
mation they did manage to 
obtain was incomplete and 
inconsistent.

S o m e  m u n i c i p a l i t i e s 
couldn’t even fi nd the infor-
mation.

Some said they had no plans 
even though they appear on 
the list for receiving state aid 
toward the costs.

Some of the plans have Joe 
Schmo from towns you’ve nev-
er heard of advising them.

Hundreds of millions of dol-
lars are invested in these plans 
just in Berks alone. Yet no one 
can determine how much of it 
is taxpayer money.

I could go on and on 
about all the bizarre things 
we learned while doing the 
four-part series that ran this 
week.

Only one conclusion can 
be drawn. These plans need 
to be consolidated to reduce 
fees paid to consultants and 
boost returns – and soon. If 
not, the entire system could 
be headed for collapse.

It’s not just me saying that. 
I spoke to quite a few people 
familiar with these plans.

Some municipalities have 
switched or are switching to 
defined-contribution type 
plans. Kudos to them. What 
employees have in their ac-
counts at retirement is what 
they get. If the stock market 
goes south, they’ll have less. 
If the stock market does well, 
they will, too. Either way, tax-
payers are off  the hook.

Unfortunately, a majority 
of the 3,200 plans are the 
defi ned-benefi t type in which 
employees are promised a 
certain level of payments 
when they retire based on 
their pay rates and years of 
service.

Benefi ts aren’t overly gen-
erous from what we saw. They 
are, however, an obligation 
that must be met.

Even if the employees 
contribute along with the 
municipality, taxpayers are 
on the hook for making up 
plan shortfalls when the stock 
market tanks.

County Commissioner 
Mark Scott, who came up with 
a successful idea to bring the 
county pension plan above 
the fully funded level, de-
scribed the municipal pen-
sion plan system as a ticking 
time bomb.

“We’re going to have to pay 
the piper shortly,” he said, 
referring to the municipal 
tax increases he and others 
expect will come. “This is 
going to be another burden 
that’s going to slow down the 
economy even further.”
Contact Mary Young: 610-478-6292 or 
myoung@readingeagle.com.

CLASSIFIED 
ADVERTISING 
STARTS ON B10

Mary
Young

Pension tension 
deserves mention

Our opinion

RELOCATED POLLING PLACE 
SHOULDN’T BE A PROBLEM B8

By Stephanie Weaver
Reading Eagle

Armed with a large black bag, “Team Trash” 
meticulously searched the grass in Read-
ing’s Pendora Park Friday during Alvernia 

University’s Orientation Day of Service.
Bethany Roche, Christine Gieringer and Kelsi 

Bickel, all Alvernia freshmen, helped pick up trash 
in a small portion of the park on Forrest Street. 
They represented a contingent of 486 students and 
faculty that descended on Reading Friday to help 
spruce up 10 city parks and playgrounds.

“I think it’s really great that we’re doing this and 
helping out,” said Roche, a forensics science major 
from Shillington. “There’s so many of us. We’ll be 
able to get the whole park done because there’s so 
many freshmen and it doesn’t take a lot of time.”

All three girls have grown up just a few miles from 
Reading but they said Friday was the fi rst time they 
set foot in a city park.

Clean scene: Alvernia picks up parks

[ See New >>> B2 ]

READING EAGLE: BILL UHRICH

Picking up debris Friday at Pendora Park as part of the Alvernia University Day of Service for incoming freshmen are, from left, Christine Gieringer, 18, of Wyomiss-
ing, Kelsi Bickel, 18, of Wyomissing, and Bethany Roche, 18, of Shillington.

READING EAGLE: BILL UHRICH

Alvernia students and 
faculty spruce up the 
playground area Friday 
at Pendora Park. “It’s sur-
prising to see that we 
live so close to the area 
but we don’t realize that 
parks like this need to be 
cleaned up,” said fresh-
man Kelsi Bickel of Wyo-
missing.

Re adi n g Eagl e

Students at Brandywine 
Heights Elementary School 
will get two extra days of 
summer vacation due to on-
going eff orts to combat mold 
in the Topton school.

Brandywine Elementary 
will be closed Monday and 
Tuesday, the district an-
nounced Friday on its web-
site.

“ We need to close the 
school due to air quality test-
ing,” Superintendent Andrew 

Potteiger explained in an on-
line notifi cation.

Brandywine’s high school, 
middle school and intermedi-
ate school will open Monday 
as scheduled.

“I wanted to be completely 
honest so as to avoid rumors,” 
Potteiger said. “I realize it 
might cause inconvenience, 
but the decision to postpone 
the opening of school was 
made for the safety of our 
students.”

Aggressive cleaning will be 
done over the weekend, Pot-
teiger said, and the air quality 
will be retested before open-
ing the school Wednesday.

In the online notice, Pot-
teiger explained that the 

building’s carpets had been 
recently cleaned with two 
types of cleaners.

Initial air quality testing 
by SSM Group Inc. of Wyo-
missing, however, showed el-
evated mold counts in some 
areas of the fi rst fl oor.

The district brought in 
Service Master to clean all 
fi rst-fl oor classrooms.

Carpeting and all horizon-
tal and vertical surfaces were 
cleaned, and dehumidifi ers 
and air purifi ers installed.

Results of a second round 
of testing, received Friday, 
showed that air quality passed 
but concern remained about 
mold spores in the carpets.

Service Master will clean 

the carpets again over the 
weekend, and dehumidifi ers 
and air purifi ers will continue 
running.

Potteiger anticipated the 
school would open Wednes-

day, provided air quality 
meets safety standards.

The Meet the Teacher 
Night at the elementary 
school, scheduled for Tues-
day, has been postponed.

Mold concerns close Brandywine elementary
It will be shuttered  
2 days for cleaning Mold exposure is associ- ■

ated with allergic reactions, 
asthma, and other respira-
tory complaints. People with 
chronic lung conditions can 
have severe reactions to 
mold.

Molds can grow on virtu- ■

ally any substance, if there 
is moisture. Molds can grow 
on wood, paper, carpet and 

foods.
It’s virtually impossible to  ■

eliminate all mold and mold 
spores indoors. But mold can 
be controlled by controlling 
moisture.

Find tips on dealing with  ■

mold: www.epa.gov/mold
Source: U.S. Environmental
Protection Agency

Facts about mold

Cops release victim’s name
Man’s body was found along exit ramp in city /B1



28

Monsignor Dennis T. Hartgen 
of Holy Guardian Angels Roman 
Catholic Church, Muhlenberg 
Township, offi  cial liaison between 
the Allentown bishop and priests 
of Berks County

“The pope’s comments indicate 
no change at all in Catholic faith. 
God is the fi nal judge in all things; 
we do not judge. People read into 
this a big change in Roman Catho-

lic policy, but it’s not. It’s really more of a media 
spin. The church can’t change its morality, its faith. 
People are always responsible for their actions. We 
have always accepted people as they are, but not 
always what they do.”

Religion

FACES OF FAITH: 
SHERYL LANCIANO D3

Life
life@readingeagle.com

PEOPLE,
STYLE AND 
ENTERTAINMENT

Al-Jazeera America plans
Network to have 24-hour live programming/D3

Saturday
AUGUST 3, 2013
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WHAT TO WATCH
A new series features a psy-
chic from New Jersey coun-
seling clients with all kinds of 
issues. “Psychic Tia” airs at 
10 p.m. on A&E.

WHERE TO GO

Flavor your day at the Italian 
Food Festival from noon to 10 
p.m. at the St. Marco Society, 
4945 Commerce St., Temple.

SAY WHAT?
“He who has no wish to be 
happier is the happiest of 
men.” — William R. Alger

TODAY’S FUN FACT

Lake Kariba, 43, Zim-1. 
babwe
Bratsk Reservoir, 40, 2. 
Russia
Lake Nasser, 37, Egypt/3. 
Sudan
Lake Volta, 36, Ghana4. 
Manicouagan Reservoir,  5. 
34, Canada
Lake Guri, 32, Venezuela6. 
Williston Lake, 18, Can-7. 
ada
Krasnoyarsk Reservoir, 8. 
17, Russia
Zeya Reservoir, 16, Rus-9. 
sia
Kuybyshev Reservoir, 14, 10. 
Russia

TRIVIAL PURSUIT
Geoff rey Rush won an Oscar 
in 1997 for his role as a trou-
bled pianist. Name the fi lm 
and the character he played.

Answer: “Shine,” David
Helfgott

By Bruce R. Posten
Reading Eagle

When it comes to 
analyzing the sig-
nificance of Pope 

Francis’ comment, “Who am 
I to judge,” concerning gays 
and the sexual orientation 
of priests, reactions diff ered 
among Berks County Catholic 
leaders, academics and oth-
ers on any impact the pope’s 
words might have on Catholic 
doctrine.

But in weighing tone against 
substance, many agreed that 
Francis has sounded a concil-
iatory note buttressed by his 
personal image that refl ects 
qualities of grace over judg-
ment.

Where that tone will lead, 
however, is still unclear.

Pope Francis’ first news 
conference covered a range 
of topics, but it left a distinct 
impression of openness and 
acceptance, especially with 
his comment, “We shouldn’t 
marginalize people for this 
(being gay). They must be in-
tegrated into society.”

“ … If someone is gay and 
searches for the Lord and has 
good will, who am I to judge?” 
the pope asked.

“One of the things that 
struck me was the media cov-
erage,” said Dr. Gerald Vigna, 
62, a Roman Catholic and pro-

fessor of theology at Alvernia 
University. “The progressive 
or liberal websites rejoiced 
at his remarks as if it were 
a great breakthrough, while 
conservatives interpreted 
what he said as nothing new.

“I believe both sides were 
looking for affirmation and 
actually wound up misinter-
preting what he was saying. 
On the one hand, the Catholic 
church has always said hate 
the sin, but love the sinner. In 
that regard, Pope Francis isn’t 
saying anything new.

“But, on the other hand, his 
omission of critical terms and 
refusing to use the language 
of condemnation such as the 

term ‘objectively disordered’ 
in referring to gay people has 
set him apart as using a much 
more pastoral tone than re-
cent Vatican comments.

“Pope Francis has already 
made some conservatives 
uncomfortable even though 
he has signaled no change in 
the church’s doctrine regard-
ing same-sex relationships 
or having women priests for 
that matter. He’s made clear 
that women’s ordination is a 
closed subject.

“But maybe that’s what 
a pope should do, shake up 
both sides.”

Vigna described Francis 
as coming across as a gentle 

shepherd of his fl ock, whose 
character traits of simplicity, 
openness and graciousness 
have endeared him not only 
to Catholics, but to others be-
yond his denomination.

He chose the name Fran-
cis after St. Francis of Assisi, 
who is the Catholic model of 
simplicity and humility, Vi-
gna said.

He compared Pope Francis 
to the late Pope John Paul II, 
another popular and charis-
matic pope, but noted there 
are differences in the char-
acter of the two men.

“John Paul II also was warm 
and pastoral, but he was intel-
lectual, stood up strongly for 
faith and was more complex,” 
Vigna said. “There is a diff er-
ence with Francis because of 
his simplicity and concern for 
the poor and the marginal-
ized.

“In Brazil, he delighted in 
meeting ordinary people and 
didn’t show any anxiety at 
all when his vehicle made a 
wrong turn even though those 
in charge of his security were 
concerned.

“The pope conveys a deep 
trust and love in God, and he 
is signifi cantly relational with 
others. People always relate 
well to someone who is warm 
and welcoming.”
Contact Bruce R. Posten: 610-371-
5059 or bposten@readingeagle.com.

Pope Francis’ recent comments leave an impression of openness and acceptance.
G R AC E  OV E R  J U D G M E N T

Ben and Jerry’s sends the 
waste from making ice 
cream to local pig farmers 
to use as feed. Pigs love the 
stuff , except for one fl avor: 
Mint Chocolate Cookie. 

BIG WATER
The largest water reservoirs 
in the world in cubic miles, 
according to seriousrank-
ings.com:

“ … If someone is gay and searches
for the Lord and has good will,

who am I to judge?” 

THE ASSOCIATED PRESS

Pope Francis answers reporters’ questions during a news confer-
ence aboard the papal fl ight on the journey back from his trip to 
Brazil.

Reactions to Pope Francis’ fi rst news conference as pope, where he openly answered questions (not 
pre-selected ones) for 82 minutes. He candidly commented on several socially divisive social issues, 
particularly sexual orientation of some priests and his nonjudgmental stance toward gays.

Local reaction to Pope Francis’ news conference

Monsignor 
Dennis T. 
Hartgen

The Rev. Dr. Stephen
Ohnsman, pastor of Calvary 
United Church of Christ, 640 
Center Ave., whose congregation 
recently decided to become an 
open and affi  rming church for 
the gay community

“When I read the article in 
the newspaper about the pope, 
I thought, ‘Finally, a pope who 

has thought this through and is taking the biblical 
narrative seriously.’ My evolution on this subject 
has followed the same trajectory, and that is one 
of the reasons our congregation became an open 
and affi  rming congregation. … I do not consider 
being LGBT (lesbian, gay, bisexual or transsexual) 

a sin. I believe God makes all of us as unique and 
gifted people, and our sexuality is not a choice, 
but the way we are born.

“I do have a problem with promiscuity and 
adultery — they are choices that can severely 
damage us as individuals, communities and as 
a nation. I also understand sodomy as sinful 
because it is an act of rape, not of two individu-
als who love one another and are committed to 
a relationship. The pope has taken a great risk 
here with the more conservative segments of 
the church, but I believe his statement to not 
only be biblical, but it also has integrity and 
compassion.”

Rev. Dr.  Steve  
Ohnsman

[ See Reaction >>> D3 ]

Pets

ASK THE VET’S 
PETS D10

Life
life@readingeagle.com
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Imaginative ‘Elysium’
Film is visually beautiful/D4

Television

FOR MACDOWELL, FAME 
IS COMPLICATED D2
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AUGUST 9, 2013
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HOW WELL DO YOU KNOW THIS SUMMER’S BIG SCREEN HITS?

By Gayden Wren
The New York Times Syndi cate

Today’s release of “Percy Jackson: Sea 
of Monsters” brings to an end the offi  cial 
2013 blockbuster season. The remainder 

of the summer will be devoted to watching the 
winners vacuum up additional cash as the losers 
slink off  to await their DVD releases.

Meanwhile, film buffs will look with newly 
hopeful eyes toward September, when the kids 
go back to school, adult audiences return to the 
multiplexes and the fi rst Oscar hopefuls are re-
leased.

How was your summer, blockbusterwise? 
Check your knowledge of this year’s hits and 
misses with the following quiz.

Leonardo 
DiCaprio has 
been hailed as an 
Oscar front run-
ner for his perfor-
mance as the title 
character in Baz 
Luhrmann’s “The 
Great Gatsby.” 
Who played Jay 
Gatsby in the 
original fi lm ver-
sion?

What is the signifi cance of 
Leonard Nimoy’s brief 

appearance in “Star Trek
Into Darkness?”

Director Guiller-
mo del Toro’s 
2013 blockbuster 
“Pacifi c Rim” re-
defi nes the idea 
of big, as his 2012 
blockbuster rede-
fi ned the idea of 
small. What was 
his earlier fi lm? 

What real-life school served as 
the model for Monsters

University in the fi lm of the 
same name?

“World War Z” is based on a 
novel by the son of what noted 
fi lmmaker? Hint: His mother 

was an Oscar-winning actress.

As of late July, “The Heat” had 
grossed $141 million at the do-
mestic box offi  ce. What movie 
with two women as its primary 

leads did better?

9. It’s been a relatively quiet summer at the multi-
plexes for DC and Marvel Comics. Marvel had only 
two fi lms in the theaters this year, “Iron Man 3” and 
“The Wolverine,” and DC had only “Man of Steel.” 
However, two other 2013 summer movies were de-
rived from indie comic books. Which ones?

10. Which 2013 blockbuster was made entirely in 
France?

11. Which of the following 12 actors has never played 
or voiced the role of Superman: Kirk Alyn, Dean Cain, 
Henry Cavill, Bud Collyer, Tim Daly, Hugh Jackman, 
Kyle MacLachlan, Christopher Reeve, George Reeves, 
Brandon Routh, Channing Tatum or Tom Welling?

12.  Keeping “Olympus Has Fallen” and “White 
House Down” straight could keep a team of fi lm re-
searchers busy until September. Help them out by 
telling us which of the following characters is from 
which fi lm:
a) Surprisingly combat-ready President Benjamin 
Asher (Aaron Eckhart) and surprisingly combat-
ready President James Sawyer (Jamie Foxx)?
b) Devious Vice President Charlie Rodriguez (Phil 
Austin) and devious Vice President Alvin Hammond 
(Michael Murphy)?
c) Staunch fi rst lady Alison Sawyer (Garcelle Beauvais) 
and staunch fi rst lady Margaret Asher (Ashley Judd)?
d) Canny man of the people Eli Raphelson (Rich-
ard Jenkins), speaker of the House, and canny man 
of the people Allan Trumbull (Morgan Freeman), 
speaker of the House?
e) Secret Service wannabe Mike Banning (Gerard 
Butler), trapped inside a White House held by ter-
rorists, and Secret Service wannabe John Cale 
(Channing Tatum), trapped inside a White House 
held by terrorists?
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ANSWERS ON D3

WHAT TO WATCH
The models are challenged 
by a vertical runway, out-
doors, in the rain, on “Amer-
ica’s Next Top Model,” airing 
at 9 p.m. on CW.

WHERE TO GO

Which 2013 blockbuster is 
about the grandfather of the 
title character of “The Green 

Hornet” (2011)?

In how many fi lms has Hugh 
Jackman played Logan, aka 

Wolverine, the Marvel Comics 
superhero?

Why not spend Friday night 
at the Reading Fair? It’s open 
from 4 to 10 p.m. at the 
Reading Fairgrounds, Coun-
ty Welfare and Hilltop roads, 
Bern Township.

SAY WHAT?
“Age is not 
impor-
tant un-
less you’re 
a cheese.” 
— Helen 
Hayes

Answer: Squirrel tails

TODAY’S FUN FACT
The Imax fi lm system was 
invented by Canadian Ivan 
Graeme Ferguson to premier 
at Expo 67 in Montreal.

NOT SO FIT FACTS

Here are some terrible fi t-
ness tips you can ditch, ac-
cording the TheActiveTimes.
com:
■ You can drop pounds and 
inches without dropping a 
bead of sweat!
■ If you’re feeling sore after a 
workout, pop an ibuprofen.
■ If you have bad knees, do 
your running on a treadmill.
■ Always eat within the fi rst 
20 to 30 minutes after ex-
ercise.
■ It doesn’t matter if you do 
cardio or weight training fi rst.
■ Push through the pain.
■ If you’re not confi dent with 
free weights, gym machines 
are a safe, easy way to do the 
moves right. 
■ A cool-down is absolutely 
necessary.

TRIVIAL PURSUIT
What is the source of the 
hair in most camel’s-hair 
hairbrushes?

MENT

T l i iTelevisi

FOR MA
S COMIS COMP

WARNER BROS. PICTURES

A scene from “Man of Steel.”

SONY COLUMBIA PICTURES

Channing Tatum in a scene from “White House Down.”

WARNER BROS. PICTURES

A scene from “The Hobbit: An Unexpected Journey.”
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Berks Ballet Theatre has 
announced Nathan Bland as 
executive director.

Bland brings to the posi-
tion a combination of dance 
and business experience. As a 
young dancer, he trained with 
American Ballet Theatre and 
the Pittsburgh Ballet before 
going on to dance with the 
Kansas City Ballet in Missouri, 
Eugene Ballet in Oregon and 
Ballet Idaho.

Most recently, he danced 
as a soloist with The Nation-
al Ballet Theatre of Croatia.  
Bland is also owner of the 
Berks Ballet Theatre Conser-
vatory of Dance, headquar-
tered in the GoggleWorks 
Center for the Arts.

“We’re looking forward to 
the knowledge and energy 
we know Nathan will bring 
to this position,” said Dorothy 
Hoerr, president of the board 
of directors of BBT.  

Bland will work closely with 

Artistic Director Kelly Barber, 
who has been in that position 
since 2007. The company has 
operated without an execu-
tive director since 2009.

As a nonprofi t performing 
dance company for dancers 
ages 10-18, BBT is committed 
to educating young dancers in 
classical ballet and contem-
porary dance. In the upcom-
ing season, the company will 
perform “Alice’s Adventures 
in Wonderland” at the Miller 
Center for the Performing 

Arts on Oct. 5, and the “Nut-
cracker” at the Scottish Rite 
Cathedral Dec. 20-21, as well 
as a spring performance.

Bland said: “BBT is such a 
vital part of the community, 
and I want to help ensure its 
growth and reach even further 
into the community of Berks 
County. The upcoming season 
is packed with exciting and 
diverse repertoire and will be 
one of the best seasons that 
BBT has ever had.”

Berks Ballet Theatre announces executive director

FROM D1

Real Estate Listings EVERYDAY in the 

ANSWERS 
TO THE 
MOVIE QUIZ

Nimoy’s appearance 
as Spock Prime in “Star 
Trek into Darkness” is his eighth 
big-screen “Star Trek” perfor-
mance. That breaks a tie with 
William Shatner, the original 
Kirk, for the most “Star Trek” 
movies by one actor. Shatner 
has not appeared in the new re-
boot series, because his charac-
ter was killed off  in “Star Trek: 
Generations” (1994), the only 
fi lm in which Shatner appeared 
but Nimoy did not.

Located a short dis-
tance from Pixar’s 
world headquarters, the Uni-
versity of California at Berkeley 
is an obvious model for the title 
school in “Monsters University.” 
Several of its architectural land-
marks, such as the Sather Gate 
and the Campanile clock tower, 
are reproduced in the movie.

Novelist Max Brooks is 
the only child of fi lm-
maker Mel Brooks and actress 
Anne Bancroft.

The current fi lm “The 
Wolverine” is Jack-
man’s sixth outing as Logan. He 
fi rst played the role in “X-Men” 
(2000), and went on to star 
in “X2: X-Men United” (2003) 
and “X-Men: The Last Stand” 
(2006), as well as in the solo 
venture “X-Men Origins: Wol-
verine” (2009). He has a hu-
morous cameo in “X-Men: First 
Class” (2011). He also voiced 
the character in two video 
games, but that doesn’t count 
for these purposes.
So the total is six. He is sched-
uled to reprise the role at least 
once more, however, in “X-
Men: Days of Future Past,” due 
next year.

“The Lone Ranger” and 
“The Green Hornet” 
are both based on classic radio 
shows of the 1930s and 1940s, 
which shared the same produc-
ers. In the “Green Hornet” radio 
series, it was established that 
the Hornet, aka Britt Reid, was 
the grandson of the Ranger, aka 
John Reid.
So this year’s “The Lone Rang-
er” might be considered a pre-
quel to “The Green Hornet.” 
Further sequels or prequels are 
unlikely, though, because nei-
ther fi lm lived up to expecta-
tions at the box offi  ce.

Sorry, that’s a trick 
question. “The Heat” 
is already the most success-
ful movie featuring two female 
leads in the history of mov-
ies, at least if you don’t adjust 
for infl ation. The runners-up, 
“Beaches” (1988) and “Thelma 
and Louise” (1991), made a bit 
more than half as much com-
bined. “The Heat” also is one 
of only a handful of fi lms writ-
ten by a woman, Katie Dippold, 
to crack Hollywood’s all-time 
Top 250.
Small wonder that “The Heat 
2” is already in preproduction!

No, it wasn’t Robert 
Redford. Redford’s 1974 
version, while still the classic 
one, was actually a remake of a 
remake. Alan Ladd had played 
the role in 1949, but the origi-
nal fi lm version was a silent 
one made in 1926, with Warner 
Baxter as Gatsby.

Guillermo del Toro co-
wrote the screenplay 
to “The Hobbit: An Unexpected 
Journey” (2012), the big-screen 
adaptation of J.R.R. Tolkien’s 
fi rst tale of the small but plucky 
hobbit Bilbo Baggins. As the 
production dragged on, the 
restless del Toro, who original-
ly had been scheduled to write, 
direct and produce “The Hob-
bit,” stepped aside in favor of 
Peter Jackson, a Tolkien veter-
an since “The Lord of the Rings” 
(2002-2004).

“Red 2” is based on a 
2003-2004 comic book 
by writer Warren Ellis and art-
ist Cully Hamner, while “R.I.P.D.” 
was inspired by Peter M. Lenk-
ov’s “Rest in Peace Department” 
(2001). The former was original-
ly published by Wildstorm, the 
latter by Dark Horse Comics.

Like its predecessor, 
“Despicable Me 2” is 
a product of the French ani-
mation house Mac Guff , now 
a subsidiary of the Hollywood 
company Illumination Enter-
tainment. Co-directors Pierre 
Coffi  n and Chris Renaud are 
both French.

A surprising number 
of people have played 
the Man of Tomorrow since his 
fi rst appearance in the comics 
in 1938. On the big screen that 
would include Kirk Alyn, Hen-
ry Cavill, Christopher Reeve 
and Brandon Routh, and on 
the small screen Dean Cain, 
George Reeves, Tom Well-
ing and, yes, Hugh Jackman in 
a 2001 episode of “Saturday 
Night Live.” Voicing animat-
ed versions of the Man of Steel 
have been Bud Collyer in the 
movies and Tim Daly and Kyle 
MacLachlan, among others, on 
television.
Oh, and for the quibblers, Well-
ing did indeed play Superman 
— not Superboy — in the fi nal 
episode of “Smallville.”
Channing Tatum has neither 
played nor voiced the Man of 
Steel, but wait till next year! He’s 
scheduled to get his turn in, yes, 
“The Lego Movie” next year.

No one knows for sure, 
but we think that the 
fi rst names in a) b) and e) are 
from “Olympus Has Fallen,” 
and the fi rst names in c) and d) 
are from “White House Down.” 
To the best of our recollection.
Gayden Wren is the entertainment
editor for The New York Times
Syndicate.
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For more information and to download a race application 
call 610-698-6165 or visit the website at
www.run4sam.net

is proud to be a platinum sponsor of the 6th Annual Run4Sam at Gring’s Mill Park on August 18th

All proceeds benefit the Berks County Community Foundation, Samuel Brooklyn Reed Scholarship Fund and Grings Mill Recreation Area.

Registration begins 8:00AM 
at Grings Mill Recreation Area 
Start times: Race 9:30AM – Walk 9:45AM

Life
life@readingeagle.com
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Doing fame her own way
Actress Shailene Woodley’s spectacular now/D2

Seniors

BOOMERS ARE RETIRING 
IN LATIN AMERICA D10

Wednesday
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WHAT TO WATCH

By Susan Shelly
R ea ding E agle co rrespo nd ent

While most people recognize 
that certain foods contribute 
to overall good health, there 

is increasing evidence that some com-
mon foods, including coff ee, yogurt, 
mint, cherries, ginger and salmon, 
may actually be quite eff ective in re-
lieving pain.

Recent studies from a variety of 
sources indicate that eating certain 
foods can provide relief from condi-
tions ranging from headaches to upset 
stomach to joint pain caused by arthri-
tis. That’s good news for the more than 
116 million Americans, more than a 
third of the country’s population, who 
suff er from chronic pain, according to 
the Institute of Medicine.

Not only does chronic pain interfere 
with quality of life, it also costs the Unit-
ed States up to $635 billion a year in 
health care costs and lost work time.

However, while many scientists and 
health care providers acknowledge 
that certain foods contribute to health 
and healing, they warn that simply 
eating foods with known healing prop-
erties will not guarantee good overall 
health or relief from pain.

Eating a serving of cherries every day, 
for instance, is not likely to ease ar-
thritic pain if the rest of the daily food 
intake is high in refi ned carbohydrates 
and processed foods, which promote 
infl ammation within the body.

And although plain, natural yogurt 
often is recommended for treating a 
condition such as irritable bowel syn-
drome, some nutritionists and holistic 
health professionals believe that it’s 
healthier to avoid dairy foods entirely.

Still, if you’d rather deal with pain 
using natural foods instead of pills, 
consider adding some of these foods, 
as recommended by sources such as 
Prevention Magazine, physician and 
television personality Dr. Oz, Michi-
gan State University and AARP.

CHERRIES
An ingredient 

contained in cher-
ries called anthocy-
anins is thought to 
be a powerful an-
tioxidant that also 
works to relieve 

pain in a way similar to aspirin or other 
anti-infl ammatories. About 40 cherries 
a day may help with arthritis or muscle 
pain. And, a recent study by Boston Uni-
versity found that eating about 30 cher-
ries at the fi rst sign of a gout attack can 
reduce the severity of the fl are-up or 
even cut the incidence of recurrence.

MINT

A cup of mint tea 
every day is not 
only refreshing 
and invigorating, 
but can help 
relieve headaches, 

muscle spasms associated with 
irritable bowel syndrome and other 
types of pain. Spearmint and 
wintergreen are particularly eff ective 
as pain relievers, according to James 
A. Duke, Ph.D., who wrote “The Green 
Pharmacy Guide to Healing Foods.” In 
addition to brewing mint for tea, Duke 
recommends rubbing some on your 
temples or wrists and breathing in the 
scent. When brewing the herb for tea, 
add a squeeze of fresh lemon juice 
before drinking to help extract as 
much pain relief as possible. 

GINGER ROOT
You may al-

ready associate 
ginger root with re-
lief from seasick-
ness, carsickness 
and other types of 
nausea, but it’s also 

thought to have anti-infl ammatory prop-
erties that might help cure migraines, 
muscle aches and arthritis pain. Fresh 
ginger root, found in the produce section, 
can be grated into Asian-style dishes or 
used to fl avor water or tea. A quarter- to 
a half-teaspoon daily may be eff ective.

SALMON, 
SARDINES
OR MACKEREL

High in ome-
ga-3 fatty acids 
but low in mer-
cury, just two to 
three 3-ounce 

servings of these types of fi sh per week 
are thought to help prevent back pain. 
That’s because omega-3s act as anti-
infl ammatories and encourage healthy 
blood fl ow to spinal disks. Even more 
benefi t may be gained by adding fi sh oil 
supplements to your diet, according to a 
study in the journal Surgical Neurology.

YOGURT WITH 
PROBIOTICS

Up to 20 per-
cent of Ameri-
cans suff er from 
some degree of ir-
ritable bowel syn-
drome, but yogurt 

that contains probiotics can help reduce 
pain, infl ammation and uncomfort-
able bloating. Probiotics are bacterial 
strains such as B. infantis and L. acido-
philus that often are found in yogurt. 
Make sure you read labels to assure 
you’re buying yogurt with the benefi ts 
of probiotics, while also avoiding artifi -
cial sweeteners or colors, or excessive 
amounts of sugar and calories. One or 
two 8-ounce servings daily is the rec-
ommended dose.

HOT PEPPERS
Hot peppers 

contain capsaicin, 
which stimulates 
nerve endings 
while also interfer-
ing with a chemical 
that signals pain. 

You can add fresh hot peppers to soups, 
sandwiches and salads or get similar 
benefi ts from chili powder or hot sauce. 
Just use caution when handling hot 
peppers and make sure to wear gloves 
or wash your hands thoroughly if you 
touch them. Many pharmacies carry 
creams that contain capsaicin and can 
help to relieve arthritis pain.

EDAMAME
Fresh green soy-

beans, edamame 
contain plant hor-
mones that can 
help reduce in-
fl ammation and 
relieve osteoar-

thritis knee pain, according to a study 
by Oklahoma State University. Other 
soy products, such as tofu, soy milk, 
soy cheese or soy yogurt, also contain 
the plant hormone known as isofl a-
vones. About 40 grams of soy protein 
a day is recommended for pain relief. A 
half-cup serving of tofu contains about 
20 grams of protein, while a half-cup 
serving of shelled edamame beans has 
about 11 grams. A cup of soy milk pro-
vides about 8 grams of protein.

COFFEE
Coff ee isn’t 

just a natural en-
ergy booster, it 
off ers pain reliev-
ing properties, as 
well. Caff eine can 
help reduce pain 

by narrowing the blood vessels that be-
come dilated when you have a head-
ache, causing the pain to lessen. Coff ee 
also is thought to boost the eff ects of 
other pain relievers. The recommended 
dose, however, is just two 4-ounce cups. 
And if you already rely on lots of coff ee 
to get you through the day, you probably 
won’t experience pain relief from drink-
ing even more.

RED GRAPES
These con-

tain resveratrol, a 
compound that is 
thought to boost 
tissue health 
and help pro-
tect against carti-

lage damage that can lead to back pain. 
Blueberries and cranberries also are 
good sources of resveratrol, as is red 
wine.

Some common foods may 
give you eff ective relief.

WELLNESS, WITH EVERY BITE

Contact Susan Shelly: life@readingeagle.com.

They’re back. The colorful 
Robertsons return for a new 
season of “Duck Dynasty” at 
10 p.m. on A&E.

WHERE TO GO

Head downtown for the Mid-
Day Cafe, 11:30 a.m. to 1:30 
p.m. at the Can Building on 
Penn Street between Fourth 
and Fifth streets. Music by 
Stavros Flamporis.

SAY WHAT?
“Common 
sense is in-
stinct, and 
enough of it 
is genius.” 
— Josh Bill-
ings

TODAY’S FUN FACT
The average person laughs 
10 times a day.

CAR NOSTALGIA
Ten crazy features of old 
cars, according to listverse.
com:
■ Mini-bar in the glove box
■ Iter Avto, an onboard navi-
gation tool using long paper 
scrolls
■ Automatic seatbelts
■ Onboard record players
■ Automatic headlights
■ Chin alarm
■ License plate with skulls
■ Dog sacks
■ Wrist twist steering system
■ Horse head bolted to the 
front

TRIVIAL PURSUIT
Which is the smallest breed 
of dog?

Answer: Chihuahua

© Cadillac

ILLUSTRATION BY WILL GULDIN, ICONS COURTESY OF THE NOUN PROJECT
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“If you 
can’t con-
vince them, 
confuse 
them.” — 
Harry
Truman

By Matthew Nojiri
Reading Eagl e

John Kline couldn’t walk 
up the stairs without 
feeling exhausted.

For the last year, his life has 
been limited to 10-step incre-
ments. If it took more than 
10 steps, chances are Kline 
couldn’t do it, and that meant 
no hunting or strolls down the 
block to chat with neighbors.

“When you can’t breathe, 
that’s the worst,” Kline said. 

“You don’t understand how it 
is when you can’t breathe.”

Kline was left in a prickly 
predicament. Doctors tried 
open heart surgery to replace 
his aortic valve, but past ra-
diation and chemotherapy 
treatments for lung cancer 
left too much scarring to do 
the procedure. The buildup 
of calcium deposits had nar-
rowed his aortic valve and 
made it too hard for his heart 
to pump blood to the rest of 
his body.

If this had happened a few 
years ago, Kline of Kenhorst 
would have been out of op-
tions and limited to those 10 
steps.

But in May, Kline became 
St. Joseph Medical Center’s 
fi rst patient to have a proce-
dure to replace his diseased 
valve without open-heart sur-
gery. The procedure, called 
Transcatheter Aortic Valve 
Replacement or TAVR, has 
slowly been making its way to 
hospitals around the country 
after it was approved by the 

Food and Drug Administra-
tion for limited use in Novem-
ber 2011.

“I guess I’m a pioneer,” Kline 
said with a laugh.

How it works
It’s estimated about 20 

percent of patients suff ering 
from the same valve prob-
lem as Kline are at high risk 
for open heart surgery, said 
Dr. Guy N. Piegari, medical 
director of the cardiac cath-
eterization laboratory at St. 
Joseph Medical Center in 
Bern Township.

For those patients, this new 
approach offers another op-
tion, he said.

Instead of opening Kline’s 
chest, surgeons at the hospital 
threaded a thin tube called 
a delivery catheter from an 
artery in his thigh all the way 
up to his heart.

Attached to the tube is a re-
placement valve made of cow 
tissue that is connected to a 
stainless steel mesh frame.

Once the doctors positioned 
the replacement valve, it was 
infl ated to about the size of a 
thumb, and the catheter was 
removed.

The whole procedure took 
about two hours, and the 
blood fl ow from Kline’s heart 
immediately improved, Pie-
gari said.

Kline spent four days in 
the hospital recovering, but 
said he can already notice a 
diff erence.

“It beats taking 10 steps,” he 
said. “I can take 500 steps.”

Prepping the procedure
Piegari has been following 

TAVR since it was first suc-
cessfully performed in France 
in 2002. The procedure has 
been commercially available 
in Europe since 2007, but has 
only recently been approved 
by regulators in America for 
patients who are inoperable 
or at high risk for complica-
tions from open-heart sur-
gery.

Piegari said the procedure 

is also being used to replace 
the other heart valves in Eu-
rope, and he believes that will 
be the next step in America.

“For me, this means that re-
gardless of what my patient’s 
problem is, I can take care of 
it,” he said.

To get ready for Kline’s 
procedure, a team of heart 
surgeons, cardiologists, anes-
thesiologists and others had to 
prepare for nearly a year. The 
FDA, Medicare and Edwards 
Lifesciences, the California-
based company that makes 
the valves, all have specific 
requirements that have to be 
met before hospitals can pro-
ceed with the procedure.

“We practiced and prac-
ticed,” said Lori Shober, di-
rector of the hospital’s heart 
institute. “We did mock drills. 
We brought the whole team 
together and prepared for ev-
erything. When it was time 
to do the procedure, we were 
ready.”

Recovery
The new procedure comes 

with some risks. Vascular 
complications, such as ar-
tery dissection or perforation, 
were higher with the TAVR 
than with the traditional 
surgical method, but death 

Diseased 
(calcified) native 
aortic valve 

Source: Edwards Lifesciences

Satisfy your police drama fi x 
with “NCIS” at 8 p.m. and 
“NCIS: Los Angeles” at 9 
p.m. on CBS.

WHERE TO GO
There’s not much going on 
around Berks, so why not en-
joy some fresh air by taking a 
walk, weather permitting.

SAY WHAT?

Theater

‘THE WEIR’ 
HAUNTING D10

Life
life@readingeagle.com
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L.A. works magic
Southern California good to Thom Yorke/D4

Movies

CAVILL PREPARES 
FOR STARDOM D2

Tuesday
JUNE 11, 2013
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WHAT TO WATCH

TODAY’S FUN FACT
The 1975 Dictionary of 
American Slang defi nes hap-
py cabbage as money to be 
spent “on entertainment or 
other self-satisfying things.” 

ALL IN THE FAMILY

Ten movies with father-child 
stars, according to entertain-
ment.time.com:

“Blown Away”: 1. Lloyd and 
Jeff   Bridges
“It Runs in the Family”: 2. 
Kirk, Michael and Cam-
eron Douglas
“Honkytonk Man”: Clint 3. 
and Kyle Eastwood
“On Golden Pond”: Hen-4. 
ry and Jane Fonda
“The Great Buck How-5. 
ard”: Tom and Colin 
Hanks
“The Treasure of the Si-6. 
erra Madre”: Walter and 
John Huston
“Paper Moon”: Ryan and 7. 
Tatum O’Neal
“Wall Street”: Martin 8. 
and Charlie Sheen
“Zoolander”: Jerry and 9. 
Ben Stiller
“Lara Croft: Tomb Raid-10. 
er”: Jon Voight and An-
gelina Jolie

TRIVIAL PURSUIT
Other than justice and liber-
ty, how many females have 
appeared on U.S. currency?

By Tracy Rasmussen
Reading Eagle Correspondent 

With phrases like “keenly 
affecting,” “honest … heart-
wrenching” and “remarkable,” 
the reviews Onata Aprile 
earned for “What Maisie 
Knew” are more than enough 
to make a seasoned actress 
blush.

Onata Aprile earned them 
as a 6-year-old.

“What Maisie Knew,” (Rated 
R), is playing at the Fox East 
and tells the story of couple 
immaturely dealing with 
their divorce completely as 
seen through the eyes of their 
6-year-old daughter, Maisie. 
In the title role, Onata is in ev-
ery scene of the movie, which 
also stars Julianne Moore, 
Steve Coogan and Alexandar 
Skarsgard.

Onata is the daughter of 
David Statler, owner of Drag-
onfly Studio and Gallery in 
West Reading, and Valen-
tine Aprile. Although Onata 
was born and lived the fi rst 
couple of years of her life in 
Mohnton, she’s currently liv-

ing (and working) in the New 
York area, coming to Berks 
to visit her dad during vaca-
tions.

Onata, now 8, said working 
on this fi lm was fun, despite 
the somber subject matter.

“My mom helped me to 
learn the lines,” said Onata, 
who hadn’t yet learned to read 
when she was cast as Maisie. 

“But when I got on set, I knew 
what to do.”

Onata said it was her deci-
sion to get into acting when 
she was 4 years old.

“My fi rst things were as part 
of Mommy’s performances,” 
said Onata of her dancer/ac-
tress mom. “But then I made 
my own Web show on You-
Tube.”

The show, “Hello Petulah!,” 

is about Onata and the inter-
esting things that go on in 
her life and has a couple of 
dozen episodes fi lmed by her 
mom. Valentine Aprile has 
also helped keep her daughter 
grounded, while helping her 
understand the roles she is 
asked to play and the emo-
tions she’s asked to portray.

“I had to explain it to her 
in a kid-friendly way,” said 
Aprile, who moved to New 
York to work on her own act-

ing career. “Most of the time 
I just told her to stay soft and 
relax and let herself feel what 
is happening. She is really just 
so super smart and amazing 
that she caught on to what 
was needed right away.”

Onata has had roles in tele-
visions shows (“Law and Or-
der: Special Victims Unit”) 
and roles of varying size in 
several movies (“Yellow,” 

“The History of Future Folk,”) 
but mostly she said she’s just 

a happy second-grader who 
loves acting and the results 
of her hard work.

“I saw the movie,” she said. 
“And I have to say that I actu-
ally liked it.”

Onata had no qualms about 
seeing herself on the big 
screen, either.

“I like seeing me,” she said.
Her father, David, his part-

ner, Lisa Mitchell, and Onata’s 
sister, Lily, saw the movie ear-
lier this week and agreed that 
it was great to see Onata on 
the big screen.

“We cried through the whole 
thing,” Mitchell said. “Lily kept 
saying, ‘I can’t believe that’s 
my sister there!’ We loved it.”

Onata’s sure that she wants 
to continue acting (she’s al-
ready at work on her next 
movie, an unnamed slice-
of-life drama) but like most 
second-graders that’s only 
one item on her to-do list.

“I love to do this,” she said. 
“But I have other things I want 
to do, too. I just don’t know 
what they are yet.”
Contact Tracy Rasmussen: life@read-
ingeagle.com.

Young Berks native earns raves in title role of ‘Maisie’

MILLENNIUM ENTERTAINMENT

Onata Aprile in a scene from “What Maisie Knew.”

If you go
“What Maisie Knew” is 
showing at the Fox East The-
ater, 4350 Perkiomen Ave., 
Exeter Township. Call 610-
779-8121 for information 
and show times.

A new procedure to replace a damaged 
valve expands Kenhorst man’s world.

Take heart

[ See Heart >>> D3 ]

Reading and TAVR
Procedure to be off ered in 
near future. D3.

Answer: Three, Martha 
Washington, Pocahontas, 
Susan B. Anthony.

Using the Transcatheter 
Aortic Valve

Replacement
procedure, 

surgeons  thread a 
thin tube  from an 
artery in the thigh 

to the  heart. A 
replacement valve 

made of cow tissue 
that is connected 

to a stainless steel 
mesh frame is 

attached to the 
tube.

TODAY’S FUN FACT
The fi rst MTV video played 
was “Video Killed the Radio 
Star” by the Buggles in 1981.

WEALTHY WOMEN

The top 10 richest wom-
en in the world and their net 
worth, according to serious-
rankings.com:

Liliane Bettencourt, 1. 
France, $30 billion
Christy Walton, U.S., 2. 
$28.2 billion
Alice Walton, U.S., $26.3 3. 
billion
Iris Fontbona, Chile, $17.4 4. 
billion
Georgina Rinehart, Aus-5. 
tralia, $17 billion
Jacqueline Mars, U.S., 6. 
$17 billion
Susanne Klatten, Germa-7. 
ny, $14.3 billion
Abigail Johnson, U.S., 8. 
$12.7 billion
Miuccia Prada, Italy, 9. 
$12.4 billion
Anne Cox-Chambers, 10. 
U.S. $12 billion

TRIVIAL PURSUIT
What European nation con-
sumes more spicy Mexican 
food than any other?

WHAT TO WATCH

Seniors

STARTING 
OVER D10

Life
life@readingeagle.com
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STYLE AND 
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A lack of action
‘G.I. Joe: Retaliation’ out on DVD/D4

Theater

BROADWAY GOES 
TO THE DOGS D2
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Humans are both hunters 
and hunted in “Capture,” a 
new reality series airing at 9 
p.m. on CW. Australian out-
doorsman Luke Tipple is the 
host.

WHERE TO GO
Come on downtown for the 
MidDay Cafe from 11:30 a.m. 
to 1:30 p.m. at Penn Square 
Center, Sixth and Penn 
streets. Music by Cloud Party 
acoustic.

SAY WHAT?
“Judge a man 
by his ques-
tions rather 
than his an-
swers.” — 
Voltaire

Answer: Norway

By J.M. Hirsch
Th e A s s o ciated Pr ess

Like so many kids, my 
8-year-old son is no fan of 
green vegetables. Or at least 
that’s what he moans any 
time I insist he force down 
yet more salad at dinner.

So recently, I decided to 
blow his mind. I decided to 
create a salad he would love. 
A salad that didn’t immedi-
ately trigger eye rolls and 
complaints. It ended up being 
easier than I thought.

Step No. 1, ditch the greens. 
I’m not saying the kid gets a 
free pass on having to eat leafy 
greens. But for this salad, we’d 
give him a break.

Step No. 2, start with some-
thing he loves. For my boy that 
means steak. He’d live on it if 
he could. As a result, we tend 
to always have some variety 
of steak kicking around, of-
ten a lean and fl avorful bison 
steak or fl ank or something 

of that nature. And since this 
is a cold salad, leftover steak 
from last night’s barbecue is 
just perfect.

Step No. 3, pair it with 
something fresh, something 
that has some acid and sugar 
to cut through the meatiness. 
In this case, fresh mango. But 
strawberries, diced apples, 
even sliced peaches would 
work, too.

With the heavy lifting done, 
building the rest of the salad 
was simple. I diced radishes 
and red onion (superfinely 
diced to make them less objec-
tionable to the little guy) and 
added some chopped cucum-
ber (the one green vegetable 
he says is not off ensive).

Dress it all with a simple, 
yet robust blend of toasted 
sesame oil, rice vinegar and 
chili paste (or you could use 
any bottled vinaigrette you 
prefer), and we had a salad 
we all could love.

Chili Mango-Beef Salad
For the steak, I like to use bi-

son because it is extremely lean 
and naturally organic. But any 
leftover cooked steak is eas-
ily substituted. The trick is to 
slice it as thinly as possible. The 
steak should have just a hint of 
chew in the salad; large hunks 
will be too tough.
Start to fi nish: 15 minutes

Servings: 2
■ Two 6-ounce bison or oth-

er steaks, cooked as desired 
and cooled

■ 1 large mango, peeled, pitted 
and diced

■ 1 medium cucumber, chopped
■ 2 red or Easter egg radishes, 

fi nely minced
■ ½   small red onion, fi nely 

minced

■ 1 tablespoon rice vinegar
■ 2 teaspoons garlic-chili paste 

(or substitute a dash or so of 
bottled hot sauce)

■ 1 teaspoon toasted sesame oil
■ Kosher salt and ground black 

pepper
Slice the steaks crosswise 

against the grain into strips as 
thin as possible. Roughly chop 
the strips to create bite-size 
pieces.

In a large bowl, combine the 
steak, mango, cucumber, rad-
ishes and onion. Toss well.

In a medium bowl, whisk to-
gether the vinegar, garlic-chili 
paste and sesame oil. Driz-
zle the dressing over the salad, 
then toss well. Season with salt 
and pepper.

Nutrition information per 
serving: 310 calories; 50 calo-
ries from fat (16 percent of total 
calories); 6 g fat (1.5 g saturat-
ed; 0 g trans fats); 105 mg cho-
lesterol; 25 g carbohydrate; 3 g 
fi ber; 19 g sugar; 39 g protein; 
590 mg sodium.

THE ASSOCIATED PRESS

Cool, refreshing summer salad can be substantial

By J.M. Hirsch
Th e A s s o ciated Pr ess

As recently as eight months 
ago, I’d have told you I don’t 
really care for fried chicken.

It wasn’t so much that I dis-
liked it, but rather I simply 
never felt it was worth the 
trouble. Certainly too much 
trouble to make at home. 
Even eating it out seemed 
more bothersome than it was 
worth, what with the greasy 
hands and bones and such. I 
recognized I was in the mi-
nority on this, but that’s just 
how it went.

Then I got to play Tyler 
Florence’s sous chef for a 
night. It was fun and deli-
cious all around, but the 
transformative moment was 
when he fed me some of the 
fried chicken the rest of his 
team had been working on. I’d 
heard people rave about his 
fried chicken, a menu staple at 
his San Francisco restaurant, 
Wayfare Tavern. Nonetheless, 
I cautioned him that I didn’t 
like fried chicken.

Except it was wonderful. 
Rich with rosemary and sage 
and salt and pepper. Crisped 
to perfection, yet moist and 
tender inside.

Suffi  ce to say, I’ve spent far 
too much time since that bite 
trying recreate some approxi-
mation of it at home. And 
with time and many, many 
attempts, as well as some tips 
from Florence, I finally cre-
ated a fried chicken that was 
delicious and memorable and 
crave-worthy. It’s still a far 
cry from Florence’s version, 
but I think it is honest to the 

spirit of it.
But there was a problem. 

The recipe was almost impos-
sible to share. You see, part 
of what makes Florence’s 
chicken so perfect is that 
he cooks the meat sous vide 
(basically a long, slow bath in 
moderately hot water) before 
it is deep-fried. I was actually 
so obsessed with this recipe 
that I enlisted my electrical 
engineer father to construct 
a sous vide cooker for me.

Trouble is, most people 
don’t have sous vide cook-
ers. And most people retain 
enough of their sanity to not 
buy or build one just for a 
fried chicken recipe. Hence, 
the difficulty in sharing the 

recipe, which also happened 
to take roughly fi ve hours to 
produce enough chicken for 
six people.

So I went back at it and 
tried to find a workaround 
that lets the home cook use 
a similar two-step cooking 
method without requiring any 
special equipment. The solu-
tion ended up being poach-
ing the chicken. Not quite the 
same, but still pretty great. 
This method also allows you 
to prep the chicken right up 
through the breading stage, 
then refrigerate it for up to 
a day before fl ash frying just 
before serving.

One important caveat. 
Though inspired by Flor-

ence’s chicken, this is not his 
recipe. He helped me get the 
seasonings right, but it is by 
no means his. His is much bet-
ter. But in the event you won’t 
be able to make it out to his 
restaurant any time soon, this 
is a great chicken to make for 
yourself at home.

The Best Fried Chicken You’ll 
Ever Eat At Home
Start to fi nish: 1 hour
Servings: 4
For the poaching:
■ 6 cups chicken broth
■ 3 sprigs fresh rosemary, gen-
tly bruised
■ 1 tablespoon lightly crushed 
black peppercorns
■ ½   tablespoon kosher salt

■ 3 pounds boneless, skinless 
chicken thighs
For the breading:
■ 1 cup all-purpose fl our
■ 12 fresh sage leaves
■ 2 large sprigs fresh rosemary 
leaves
■ 1 teaspoon garlic powder
■ 2 tablespoons chopped fresh 
thyme
■ 2 teaspoons kosher salt
■ ½   teaspoon ground black 
pepper
■ 3 cups panko bread crumbs
■ 1 cup buttermilk
■ 3 eggs, beaten with 1 table-
spoon water
■ 1 quart peanut oil

To poach the chicken, in 
a large saucepan combine 

Here’s a fried chicken 
so tasty it’s worth the 
eff ort to make at home.

Finger-lickin’ good

THE ASSOCIATED PRESS

The Best Fried Chicken You’ll Ever Eat At Home is made with boneless thighs.

[ See Chicken >>> D3 ]
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WHAT TO WATCH
Rising stars of Hollywood 
take the spotlight on the 15th 
annual “Young Hollywood 
Awards,” airing at 8 p.m. on 
CW.

WHERE TO GO
Dead-
heads 
unite for 
the Jerry 
Garcia’s 
Birthday 
Bash at 
6 p.m. at 
the Read-
ing Lieder-

kranz, 143 Spook Lane, Lower 
Alsace Township, featuring 
music by Copper Into Steel 
and Good Lovin’ Jam Band.

SAY WHAT?
“Exercise is la-
bor without 
weariness.” — 
Samuel 
Johnson

Answer: Paresthesia

By Samantha Critchell
The Ass ociated Press

NEW YORK — Pulling on 
the track jacket when the 
newscaster on the radio just 
said it was 7 a.m. and already 
83 degrees felt a little weird. 
Maybe even crazy.

I did it anyway.
I had read and heard so 

much about the technology-
infused breathable wicking 
fabrics being used in the 
sports market to regulate 
body temperatures that I 
wanted to put them to the test, 
in a decidedly nonathletic en-
vironment. 

If these innovations kept 
triathletes and mountain 
climbers feeling not too cold 
and not too hot, couldn’t it 

work for a commuter facing 
an East Coast heat wave and 
an arctic offi  ce?

You have probably been 
there, too: You go back and 
forth from the sidewalk to 
the inside cafe, Main Street 
to the movie theater, even the 
central-air house to the patio 
or deck. 

At least at the office, if 
you’re like me, you have the 
offi  ce sweater, but I certain-
ly couldn’t wear my black 
wool wrap outside on these 
near-100 degree days, not 
even to fetch an iced tea.

So, I wore an Adidas Terrex 
Swift Cocona Hoodie Jacket, 
partially chosen because of its 
waffl  e-weave appearance; it 
wasn’t shiny or clingy, which 
might be my own outdated 

vision of what a high-tech fab-
ric would be like. It matched 
my work clothes well enough 
one day when I paired it with 
a years-old, leaf-print wrap 
jersey dress, but otherwise 
the bright green, with touches 
of brighter neon green, that 
looks so normal in the gym 
or when you’re out for a run 
stood out like a sore thumb 
with my mostly neutral work-
place wardrobe.

But this was an exercise in 
comfort and, for the most part, 
comfort it gave me.

Sometimes, sitting at my 
desk, I could be like Gold-
ilocks, always looking for 
something just right. 

The black wool sweater that 
typically hangs on my chair 
goes on after the fi rst hour at 

work, off  at lunchtime, back 
on at midday and off  again in 
the hour or so before I leave. 

As far as I know, the ther-
mostat in the offi  ce remains 
unchanged; it’s my body tem-
perature that’s fl uctuating.

Greg Thomsen, managing 
director of Adidas Outdoor, 
blames my clothing, or, more 
specifi cally, the fabric. 

A fabric that holds moisture, 
including wool and cotton, 
can start to feel damp with 
just a bit of sweat. 

The air conditioning makes 
the dampened fabric feel cold 
after a while, but I’m putting 
on a top layer of wool, which 
holds the dampness in, he 
said.

This jacket helped limit the 
extremes.

THE ASSOCIATED PRESS

Samantha Critchell, fash-
ion reporter and editor at 
The Associated Press, wears 
a technology-infused sports 
jacket.

Can athletic gear solve a nonathletic problem?
Eleven overlooked “summer” 
movies you might want to 
check out, according to time.
com:
■ “In the Good Old Summer-
time”
■  “Summer With Monika”
■  “Summertime”
■  “Smiles of a Summer 
Night”
■  “The Long, Hot Summer”
■  “Suddenly, Last Summer”
■  “Jazz on a Summer’s Day”
■  “Summer and Smoke”
■  “A Midsummer Night’s 
Sex Comedy”
■  “One Crazy Summer”
■  “Summer of Sam”

TRIVIAL PURSUIT
What is the name of vitamin 
B5 defi ciency disease?

By Félix Alfonso Peña
Reading Eagle correspondent

For an intense, muscle- 
and cardio-building 
bicycling workout, it’s 

hard to beat Mount Penn.
In fact, cyclists need to 

be in good shape and pick 
their routes carefully, or the 
mountain may very well beat 
them.

But for those with suffi  cient 
muscle and the mettle to ped-
al, centrally located Mount 
Penn off ers many advantages: 
The slopes are challenging, 
traffi  c is generally light and 
riders can enjoy the vistas of 
Reading along with pictur-
esque forests and farms.

As a bonus, cyclists will fi nd 
numerous shady spots by the 
road for taking a break if need 

be.
“It’s always nice,” said Jo-

seph Hnatishion, 44, who 
regularly rides from his home 
on the other side of the city to 

train on Mount Penn.
His top reasons for loving 

those rides?
“Fitness, scenery, nature,” 

he said, ticking them off .

Stony Creek resident Kathy 
Grauert, 53, agreed whole-
heartedly.

“I love to train on Mount 
Penn, especially when it’s 

cold and you can’t ride a long 
time,” said Grauert, who, like 
Hnatishion, is a member of 
the Berks County Bicycle Club. 

“You can keep your fi tness by 
riding on the mountain for an 
hour-and-a-half.

“What’s great is that you 
have a variety of slopes,” she 
said. “Long, slow hills build 
the cardiovascular system, 
and short, steep ones are es-
pecially useful for building 
muscle.”

Both cyclists are former 
racers who simply like to 
stay in shape for their own 
purposes, or, as Grauert put 
it, only half-kiddingly, “and 
to keep up with the faster, 
younger cyclists.”

Hnatishion and Grauert 
both love the scenery, of 
course.

“There’s always something 
to see,” Hnatishion said.

He also finds inspiration 
there.

“There are always athletes 
out,” he said, “trail riding, 
downhill racing, mountain 

READING EAGLE: RYAN MCFADDEN

Joe Hnatishion of Reading on a fl at stretch north of the William Penn Memorial Fire Tower on Skyline Drive.

Hnatishion  rides toward the Pagoda on Skyline Drive.

Mount Penn 
makes the 
grade

GET CRANKED: BICYCLING BERKS BYWAYS

The mountain is an 
ideal fi t for those 
inclined to accept 
the challenge of 
steep climbs.

[ See Mount Penn >>> E3 ]

TODAY’S FUN FACT
The porpoise is second to 
man as the most intelligent 
animal on the planet.

SUMMER FILM FEST

Pets

ASK THE VET’S 
PETS D10

Life
life@readingeagle.com

PEOPLE,
STYLE AND 
ENTERTAINMENT

An appealing chemistry
Washington, Wahlberg star in ‘2 Guns’/D4

Theater

BEATLES TRIBUTE BAND 
COMES TOGETHER D2

Friday
AUGUST 2, 2013

SECTION

D

©2013 READING EAGLE COMPANY FEATURES EDITOR KATHY FOLK: 610-371-5051 ENTERTAINMENT EDITOR GEORGE HATZA: 610-371-5075 FAX: 610-371-5098

fyi
WHAT TO WATCH

The competition goes coed 
on “America’s Top Model,” 
hosted by Tyra Banks, with 
men vying with women. The 
20th season premieres at 8 
p.m. on CW.

WHERE TO GO
Head for City Park, 1261 Hill 
Road, as the Bandshell Con-
cert Series presents the Cin-
tron Band at 7 p.m.

SAY WHAT?
“Talent is a fl ame. Genius is a 
fi re.” — Bernard Williams

TODAY’S FUN FACT

In 1878, the fi rst telephone 
book made contained only 
50 names.

GOOD READS
The 10 greatest novels (in-
cluding series) ever, accord-
ing to Entertainment Weekly:

“Anna Karenina” by Leo 1. 
Tolstoy, 1878
“The Great Gatsby” by F. 2. 
Scott Fitgerald, 1925
“Pride and Prejudice” by 3. 
Jane Austen, 1813
“Great Expectations” by 4. 
Charles Dickens, 1861
“One Hundred Years of 5. 
Solitude” by Gabriel Gar-
cia Marquez, 1967
“My Antonia” by Willa 6. 
Cather, 1918
The “Harry Potter” series 7. 
by J.K. Rowling, 1997-2007
The “Rabbit” quartet by 8. 
John Updike, 1960-90
“Beloved” by Toni Morri-9. 
son, 1987
“Charlotte’s Web” by E.B. 10. 
White, 1952

TRIVIAL PURSUIT
Where does the expression 
“out of the mouths of babes” 
come from?

Answer: The Bible, 
Psalms 8:2, which begins: 
“Out of the mouth of 
babes …”

By Jennifer Hetrick
Reading Eagle correspondent

We rush through life, faces 
and fi ngers focused on touch 
screens.

Some time floating along 
the Schuylkill River can be 
the perfect slice of balance 
to a culture drenched in tech-
nology.

Schuylkill River Outdoors, 
based in Amity Township, 
gives people an easy oppor-
tunity to fl oat on.

Owner Pat Turner of Birds-
boro decided to open the river 
business in the warm months 
of 2009, after she was laid off  

of her pharmaceutical indus-
try job of 15 years.

Some of her children now 
helping to run the opera-
tion were also laid off then, 

which made it seem like an 
ideal time to start a family 
business venture away from 
more traditional, stressful 
jobs indoors.

“And my kids grew up along 
the river,” Turner pointed out 
about their childhood appre-
ciation for local waters.

She recalled that a neighbor 
ran a recreational business 
in the past where tubing was 
the main off ering and thought 
time on the water might be a 
good fi t for her next dive into 
livelihood.

Her children, Daemon, 36; 
Zack, 34; and Erica Blaszc-
zyk, 32, run the operation 
with her.

Single tubes, double tubes, 
rafts, party fl oats and kayaks 
are the main means of gently 
drifting down the river.

The usual route totals 3½   
miles at a rate confi rmed by 
the family as a leisurely 1 mph, 
except for when currents add 
more speed into the equation 
in some faster-moving parts 
of the river.

“A lot of people don’t realize 

how clean and calming the 
river is,” Turner said. “We just 
thought it’d be great to intro-
duce people to that as well try 
to make a living.”

Turner noted that many 
think the river is dirty because 
of its history during more in-
dustrialized times.

“That couldn’t be further 
from the truth,” Turner said. 

“People are really surprised at 
how clean the river is today.”

When Turner and her chil-
dren ask people how they 
heard about Schuylkill River 
Outdoors, they get a peculiar 
response.

“The most popular way they 
heard of us is on a placemat, 
but we never advertised 
on a placemat anywhere,” 
Turner said with a chuckle. 

“We always sort of shrug and 
smile.”

“You get a new perspective 

A leisurely tube ride 
along the Schuylkill 
River can be a 
calming experience.

FLO AT THIS IDEA
If you go
■ What: Schuylkill River 
Outdoors
■ Where: 131 N. Main St., 
Amity Township
■ For more information: 
Call 610-582-7238, email 
schuylkillriveroutdoors@
gmail.com or visit www.
schuylkillriveroutdoors.com.

Did you know?
■ The Schuylkill River’s
watershed lies entirely
within Pennsylvania.

Saving money
on the river
■ This year, Schuylkill River 
Outdoors introduced a deal 
where if you pay for three 
tubing or rafting fl oats on the 
river, you get the fourth free.

A river tip
■ Wear plenty of sun-
screen and clothing that 
well-covers your skin. Most 
sunscreens need to be reap-
plied after 80 minutes, but 
tubing down the river lasts 
more than three hours.

By Lynn Elber
The Ass ociated Pr ess

LOS ANGELES — Andrew 
Dice Clay is on a roll. Or as the 
comedian sees it, enjoying a 
resurgence.

He’s in Woody Allen’s lat-
est movie, “Blue Jasmine”; 
will judge a new syndicated 
TV talent show and see his 
autobiography published next 
spring, and is collaborating on 
a documentary about his life 
and career with “Entourage” 
creator Doug Ellin.

Add to that his guest shot 
on “Entourage” in its final 
season in 2011 and last De-
cember’s Showtime standup 
special, “Andrew Dice Clay: 

Indestructible,” and 
it sounds like a come-
back for Clay, 55, after 
a fallow period that 
included a brief 2009 
stint on “Celebrity 
Apprentice.”

He looks at it oth-
erwise.

“I’ve always done 
things a little differ-
ently,” said Clay, who 
became both popular 
and polarizing in the 1980s 
with his profane, raw standup 
routines, especially those with 
women as the topic.

Clay was so controver-
sial — so misogynistic, angry 
detractors said — that his 
1990 appearance as “Satur-

day Night Live” host 
prompted boycotts 
by series cast member 
Nora Dunn and sched-
uled musical guest 
Sinead O’Connor.

He hasn’t lost his 
onstage edge, still es-
saying the Diceman 
persona that he calls 
the “ultimate rock ’n’ 
roll standup comedic 
hero,” one that’s equal 

parts swagger, black leather 
and middle-age pompadour. 
But Clay suggests that the 
culture is so altered that it’s 
caught up with him, putting 
him in a diff erent light.

Women “have become the 
aggressors,” he said. “When I 

say they’re the most aggres-
sive piglets ever, I don’t say 
that with disrespect. I waited 
for this generation.”

In conversation, Clay is so 
polite that before he intro-
duces a racy thought he as-
sures the listener that it’s part 
of his onstage material, not 
rudeness.

He’s eager to talk about his 
sons, Max, 22, and Dylan, 18, 
who Clay said took center 
stage in his life after he went 
through a divorce about a de-
cade ago. Both boys are pursu-
ing entertainment industry 
careers and, together, have a 
band called L.A. Rocks.

“I felt it was really more 
important to raise my sons 

properly than make career 
moves,” Clay said. “I did the 
clubs, did theater, but didn’t 
make any kind of moves to 
have this resurgence until 
they were old enough.”

The Diceman as devoted 
dad?

“My persona is one thing,” 
he said. “Who I am off  stage 
as a human being is really dif-
ferent.”

He’s a relative newlywed, 
married three years to Valerie 
Vasquez, 29 (“I’m crazy about 
her”).

Allen spotted him on “En-
tourage,” Clay said, lead-
ing to his role as a divorced 
blue-collar dad in “Blue Jas-
mine.”

Diceman in new game with Allen fi lm, book, TV show

READING EAGLE: LAUREN A. LITTLE

Front to back, Lauren Palfi , 13; her sister Kaitlyn Palfi , 14; and 
their cousin Brooke Lutz, 16, all of Nazareth, Northampton Coun-
ty, carry their tubes to the river.

[ See Float >>> D3 ]
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Schuylkill River Outdoors employee Daemon Blaszczyk assists Raymond Eldridge, 8, of Mantua, N.J., into his raft.

Actor-come-
dian Andrew 
Dice Clay
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“Oz the Great and 
Powerful”
★★ (out of four)
PG, 130 minutes, Disney
Story: Oscar Diggs (James 
Franco) is a sideshow conjurer 
with a traveling circus in 1905 
Kansas, captured in the black-
and-white, square-framed for-
mat of old-timey cinema. He’s 
forced to make a quick es-
cape from the midway via hot-
air balloon, at which point he’s 
caught in a cyclone that plops 
him down in a brightly col-
ored, wide-screen world. If that 
all sounds familiar, it’s meant 
to: “Oz the Great and Power-

ful” hews faithfully to Victor 
Fleming’s “The Wizard of Oz.” 
Time travel may be one ele-
ment of the L. Frank Baum sto-
ries on which “The Wizard of 
Oz” and this incarnation are 
based, but plopping a Gen-X 
California boy into a role that 
calls for swift instincts and 
shrewd alertness is an error 
from which “Oz the Great and 
Powerful” never recovers. As 
Oz and his motley band trav-
el down the Yellow Brick Road, 
director Sam Raimi punctu-
ates their journey with refer-
ences to the classic “Oz” fi lm, 
introducing a fi erce lion, an 
army of scarecrows and a fi eld 

full of horses of a diff erent col-
or along the way. But what’s 
meant to be an aff ectionate, 
clever way of establishing con-
tinuity between the two narra-
tives instead serves to remind 
viewers of the enduring superi-
ority of the classic.
Who’s in it: James Franco, Mi-
chelle Williams, Mila Kunis, Ra-
chel Weisz, Zach Braff 
Notable extras: Bloopers and 
a “Walt Disney and the Road 
to Oz” featurette that connects 
Walt Disney’s childhood fas-
cination with the Land of Oz 
to the inspiration that became 
his adaptation of the classic 
Baum books. Also, on Blu-ray: 

“The Magic of Oz the Great 
and Powerful” second screen 
experience that gives access 
to three making-of featurettes 
and a Mariah Carey music vid-
eo); “My Journey in Oz” short 
directed by James Franco; an 
interview with composer Dan-
ny Elfman; three additional 
making-of featurettes.
Availability: In stores
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By Charles J. Adams III
Reading Eagle correspondent

Do you believe that a Ouija 
board is a harmless parlor 
game? 

Well, a group called Cres-
sona Paranormal (www.cres-
sonaparanormal.com) has 
issued a warning about the 
Hasbro version of a talking 
board, or planchette writer, 
that dates back nearly a thou-
sand years.

I’m in the harmless corner 
on the matter. Hasbro makes 
toys and games. To me, the 
Ouija board is a game, a toy, 
and nothing more.

But Cressona Paranormal’s 
Team Medium, who goes by 
the name of Hollie Riverwolf, 
said a Ouija board planchette 

in the wrong hands can be 
dangerous.

While she acknowledged 
that many people use talking 
boards with no consequenc-
es, she off ered some precau-
tions.

“Everyone has the poten-
tial to be a conduit for spirits,” 
she said. “We all have latent 
psychic powers hiding some-
where in the deep recesses 
of our untapped brains. Us-
ing the talking board helps 
these powers come closer to 
the surface, allowing spirits 
to speak through us.

“We open our psychic door, 
inviting the proverbial Elijah 
to come through and eat at 
our table.”

Again, Riverwolf conceded 
that such a response from a 

talking board might be what 
people are seeking.

“We feel we are talking to 
those that have passed, and 
they get to tell us that they 
are all right and watching over 
us,” she said. “But there are 
times when our experiences 
are not as wonderful. People 
are told horrible things by 
spirits bent on mischief out 
of malevolence or just plain 
boredom.

“Spirits can manifest pre-
tending to be loved ones, fa-
mous people who have passed 
(I once supposedly was speak-
ing to Jim Morrison) or even 
angels. And people believe 
them, opening up their psy-
chic energies, their souls, so 
to speak. 

“They open their homes 

and invite them in. Now, one 
would not just open their door 
and invite in a stranger from 
off  of the street, would you?  
But when you use a talking 
board without precautions, 
that is exactly what you do.” 

Riverwolf acknowledged 
that despite her or anyone 
else’s warnings, people will 
still use Ouija boards. In her 
dissertation, she outlined four 
techniques that could fend off  
any ill fortunes that she said 
may befall the user.

In my next Berks the Bi-
zarre, I will present those 
precautions.
Charles J. Adams III is the author 
of more than 30 books on ghosts and 
hauntings in the mid-Atlantic states. 
His latest book is “Eastern Pennsylvania 
Ghost Files: Updated.” Contact him at 
gohaunting@aol.com.

Medium claims Ouija board not just a harmless game
BERKS THE BIZARRE

New releases

Top Redbox rentals
The top 10 DVD rentals at 
Redbox kiosks from May 27-
June 2:

“Broken City” — Fox1. 
“Parker” — Sony2. 
“Gangster Squad”3. 
— Warner
“Dark Skies”4. 
— Weinstein
“The Last Stand”5. 
— Lionsgate
“Jack Reacher”6. 
— Paramount
“Silver Linings Play-7. 
book”
— Weinstein
“The Guilt Trip”8. 
— Paramount
“Promised Land”9. 
— Universal
“A Haunted House”10. 
— Universal

— McClatchy-Tribune

“Snitch”

★★★ (out of four)
PG-13, 95 minutes, Summit En-
tertainment/Lionsgate
Story: Neither a family-friend-
ly comedy, nor a fl at-out ac-
tion fl ick, “Snitch” requires 
little of its star other than a 
look of perpetual consterna-
tion. Dwayne Johnson plays 
John Matthews, a man who 
volunteers to go undercover 
for the DEA to get the crimi-
nal sentence reduced for his 
20-year-old son (Rafi  Gavron), 
a fi rst-time off ender who has 
been caught in a drug sting. 
John starts to suspect that 
he’s disposable and that if he 
doesn’t watch out he’s going to 
end up stuff ed inside a metal 

drum fi lled with acid in Juarez. 
Jon Bernthal is fi ne in his role 
as Daniel, the not-quite-re-
formed ex-con who introduces 
John to the underworld. Dan-
iel is the closest thing to an ac-
tion hero here, with Johnson 
doing everything in his power 
to seem like the clueless fam-
ily man who’s never picked up 
a gun before.
Who’s in it: Dwayne Johnson, 
Rafi  Gavron, Jon Bernthal
Notable extras: “Privileged In-
formation” multi-part making-
of documentary, commentary 
with director Ric Roman Waugh 
and editor Jonathan Chibnall; 
deleted scenes.
Availability: Netfl ix, Redbox, in 
stores

“Hansel and Gretel: Witch 
Hunters”
Not reviewed
R, 88 minutes, Paramount
Story: If Abraham Lincoln can 
be a vampire hunter, then of 
course Hansel and Gretel would 
spend their lives tracking and 
killing witches. The pair’s vo-
cation may be the only logical 
part of this rarely funny spoof 
that’s heavy on bone-crush-
ing and blood-gushing. The 
early scenes break down the 
familiar back story: A broth-
er and sister stumble upon a 
candy-coated cottage in the 
woods that’s home to a witch, 
who might be Freddy Krue-
ger’s great aunt. She tries to eat 
them, but they kill her instead. 
And before you know it, they’re 
all grown up (played by Jeremy 
Renner and Gemma Arterton) 

and bounty hunters. They are 
hired by the mayor of a village 
where children are disappear-
ing at an alarming rate. Han-
sel and Gretel arrive as if two 
characters from “The Matrix” 
were dropped into 17th centu-
ry Heidelberg; they are leath-
er-clad and carry massive guns 
and sassy attitudes that don’t 
win them points with the wick-
ed sheriff .
Who’s in it: Jeremy Renner, 
Gemma Arterton
Notable extras: None on DVD 
copy. Blu-ray version (which 
includes a DVD copy) extras 
include the featurettes “Re-
inventing Hansel and Gretel,” 
“The Witching Hours” and 
“Meet Edward the Troll.” Also 
available in 3-D.
Availability: Netfl ix, Redbox, in 
stores

— From wire reports

By Glenn Whipp
Los Angeles Time s

LOS ANGELES — Michelle 
Dockery just fi nished a long 
day of filming at Highclere 
Castle, the English country 
house that always looks so 
lovely on “Downton Abbey,” 
even though most spring days 
there, like this particular one, 
are wet and windy. Before 
heading off to a late dinner 
with “Downton” creator Ju-
lian Fellowes (“I’m going to 
try to fi nd out some story lines, 
but it’s like getting blood out 
of a stone,” Dockery good-na-
turedly complains), the Em-
my-nominated actress took a 
break to talk about where her 
character, Lady Mary, might 
be heading in the wake of 
the shocking Season 3 fi nale 
death of her beloved husband, 
Matthew (Dan Stevens).

How far along are you in 
shooting the new season?

Dockery: We’re almost 
halfway through. We’re fi lm-
ing Episodes 5 and 6.

Lady Mary’s wedding …
Oh, no, not yet! (Laughs.) 

She hasn’t moved on that 
quickly!

Some worry she will 
move on too quickly. She 
must mourn Matthew! 
Properly!

And she will. There’s no way 
she’ll fall for someone that 
quickly. Matthew was the love 
of her life. But …

I knew there was going to 
be a “but …” 

Well, the predicament that 
Mary’s in now is that she does 
need to fi nd someone eventu-
ally. She has the heir to Down-
ton, she has baby George, and 
she is under pressure to fi nd 
someone. In that world, wom-
en had to fi nd someone. It was 
all about marriage and who 
you’d spend the rest of your 
life with.

Judging from what I’ve 
read, potential suitors are 
making a beeline to Down-
ton.

Oh, they are! Yes! She’s an 
eligible bachelorette. It’s ex-
citing. We’ve got some great 
actors joining the show.

Were you surprised 
when Dan decided to leave 

“Downton”?
Initially, I was very sad 

to hear he was going. It has 
been strange not having him 
around because we had be-
come very good friends and 
had done pretty much every 
scene together for three years. 
But the positive is that it’s 
opened a huge door of oppor-
tunity for storytelling. How is 

Mary going 
to survive 
without her 
M a t t h e w ? 
Her world is 
completely 
turned up-
side down.

W h i c h 
gives you 
more dra-

ma to play than, say, Mary 
not getting enough sleep 
because baby George has 
been crying all night.

Yes! There’s more drama in 
misery, though I suppose not 
getting enough sleep would be 
miserable too.

The finale ended with 
that close-up on Matthew’s 
lifeless eyes and bleeding 
skull, did it have to be that 
graphic?

It had to seem final! We 
couldn’t leave it open because 
it would be brutal if people 
were wondering if he was still 
alive. I remember when I fi rst 
read it, I was just in a flood 
of tears. It was the fi nality of 
mine and Dan’s time togeth-
er on the show. But then I 
thought, “Wow! The audience 
will really be shocked!” And 
because the rumor got out 
that Dan was leaving, people 
were prepared for it. But they 
were not prepared for it being 
that brutal. But as I say, it had 
to be that way.

And now even midway 
through fi lming the upcom-
ing season, you still have no 
idea where Fellowes will be 
taking Mary?

I haven’t a clue. And that’s 
what’s brilliant about the 
show. Julian writes as he goes 
along, and the story develops 
from each set of rushes he 
watches. The thing about 
Mary is that she’s incredibly 
strong and has already been 
through quite a lot. Before 
Matthew died, she lost a 
sister and went through the 
whole scandal with Pamuk 
and Richard Carlisle. She’s 
really been through the mill. 
And what’s wonderful to play 
is the whole British, stiff -up-
per-lip thing. 

‘Downton’s’ Dockery talks
Lady Mary’s dramatic curve

Michelle 
Dockery
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DON’T JUST SEE A MOVIE, EXPERIENCE IT AT 

IMAX  IMAX  IMAX

610-374-2828 • rctheatres.com
FREE PARKING • DIGITAL PROJECTION & SOUND

 READING MOVIES 11 
  & IMAX

CHILDREN UNDER 3 NOT ADMITTED TO PG13 or R RATED MOVIES 
AFTER 6PM. SHOWTIMES SUBJECT TO CHANGE WITHOUT NOTICE

FREE SUMMER KIDS SERIES
6/18-8/15; TU, WE, TH @ 10AM

FRIDAY, 6/7 THRU WEDNESDAY, 6/12

FEATURING IN DIGITAL:

SHOWING IN IMAX
STAR TREK: INTO DARKNESS IN 
IMAX3D (PG13) (12:45, 4:00), 7:05, 10:10

EPIC IN DIGITAL 3D (PG) 9:45

Tickets are now on sale for:
This is the End (R) – begins TUE 7:15

Man of Steel in IMAX & IMAX3D
begins THU, 6/13 at midnight

THE INTERNSHIP (PG13) 
(1:05, 4:05), 7:05, 10:05

THE PURGE (R) (1:35, 4:45), 7:45, 10:20

AFTER EARTH (PG13)
(1:20, 4:20), 7:20, 9:55

NOW YOU SEE ME (PG13) 
(1:05, 4:05), 7:05, 10:05

FAST & FURIOUS 6 (PG13)
(12:50, 1:20, 4:05, 4:40), 7:05, 7:35, 10:05, 10:30

EPIC (PG) (1:10, 4:10), 7:10

HANGOVER 3 (R) (2:00, 5:00), 8:00, 10:30

STAR TREK: INTO DARKNESS (PG13) 
(1:15, 4:30), 7:25, 10:30

IRON MAN 3 (PG13)
(1:15, 4:30), 7:30*, 10:30*
*TIMES NOT SHOWING TUE

DIGIPLEX
Cinema

Fairgrounds Square Mall
INTERNET TICKETS
www.CINEMACENTER.com

 Showtimes on Web or 610-921-8112
GIFT CARDS AVAILABLE!

DAILY
MATINEES!

SENIOR SAVE DAY
Every Tuesday
$5.25 each*

(*Excluding 3D Movies)

WARNER BROS. PICTURES
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“Stoker”
★★½   (out of four)
R, 92 minutes, 20th Century Fox
Story: With Park Chan-wook’s fi rst English lan-
guage fi lm, the Korean director of the 2003 cult 
hit “Oldboy” makes the transition to Hollywood 
without losing any of his visual verve. This vio-
lent psychological thriller looks fantastic, even 
when an attack with garden shears spurts blood 
onto a cluster of Queen Anne’s Lace fl owers. But 
“Stoker” is so in love with fetishizing creepiness 
that it forgets to be creepy. The images may be 
haunting, but the events aren’t. After India’s fa-
ther dies, her Uncle Charlie, who she never knew 
existed, comes to live with her and her unstable 
mother. She comes to suspect this mysterious, 
charming man has ulterior motives and becomes 
increasingly infatuated with him.
Who’s in it: Dermot Mulroney, Matthew Goode, 
Nicole Kidman, Mia Wasikowska
Notable extras (on Blu-ray only): “A Filmmaker’s 
Journey” featurette; deleted scenes; behind-the-
scenes featurettes on “Mysterious Characters,” 
set design and creating the music; “Red Carpet 
Premiere: Emily Wells’ performance of “Becomes 
the Color,” with free song download.
Availability: In stores

New releases

“Quartet”
★★★ (out of four)
PG-13, 97 minutes, The Weinstein Company
Story: This movie, set in a cozily appointed retire-
ment home for aging musicians called Beecham 
House, features delectable British veterans Tom 
Courtenay, Billy Connolly, Pauline Collins and pro-
fessional force-of-nature Maggie Smith. A pas-
sel of real-life musical stars populate the home’s 
colorful cast of supporting players. The sensitive-
ly attuned writer Ronald Harwood (“The Pianist,” 
“The Diving Bell and the Butterfl y”) started with 
Italy’s Casa di Riposo per Musicisti, chronicled 
in the 1984 documentary “Tosca’s Kiss,” turned 
that concept into a stage play, then adapted his 
own script for the screen. “Quartet” could easily 
have been condescendingly dotty, soupily maud-
lin or simply misplayed in every manner. Instead, 
everyone and every theme harmonizes sweet-
ly. This subtle, sure-footed delight is made all the 
more enjoyable by the fact that it was directed by 
a 75-year-old fi rst-timer named Dustin Hoff man.
Who’s in it: Tom Courtenay, Billy Connolly, Pau-
line Collins, Maggie Smith
Notable extras: commentary with Hoff man and 
behind-the-scenes featurettes.
Availability: Redbox, Netfl ix, in stores

“Jack the Giant Slayer”
★★★ (out of four)
PG-13, 117 minutes, Warner
Story: Much like the imaginary fl oating land 
called Gantua, situated halfway between 
heaven and Earth, and populated by a race 
of CGI giants, this fairy tale-inspired fi lm is 
stuck between two extremes: Too scary for 
very young children, yet too silly for most 
older fans of director Bryan Singer. Loose-
ly based on the English folk tale about a boy 
who discovers a magic beanstalk that leads 
to the realm of an evil giant, the fi lm in-
cludes scenes of pitched battle that resem-
ble “Lord of the Rings” outtakes, as well as 
the kind of belching-and-fl atulence humor 
popular with kids. Couple that with man-
eating giants, and the question seems ob-
vious: Who exactly is this movie for? There 
are a couple of nifty, if less than jaw-drop-
ping, special eff ects. But the whole thing 
never feels entirely real.
Who’s in it: Nicholas Hoult, Stanley Tucci, 
Ewan McGregor
Notable extras: Deleted scenes, gag reel. 
Also, on Blu-ray: “Become a Giant Slayer” 
interactive experience. Also available
in 3-D.
Availability: In stores

“21 and Over”
★★½   (out of four)
R, 93 minutes, 20th Century Fox
Story: This fi lm is basically “The Hangover” but 
younger; the fi rst-time directing duo of Scott 
Moore and Jon Lucas penned both scripts. Here, 
the cause for partying is the 21st birthday of Jeff  
Chang (Justin Chon). His best friends from child-
hood surprise him at college with a plan for de-
bauchery. The only kink is that Jeff  has — no, not 
a wedding — a med school interview the follow-
ing morning and doesn’t want to incur the wrath 
of his domineering father by showing up with the 
shakes. Fast-talking party boy Miller (Miles Tell-
er), however, won’t take no for an answer. And 
while the far more reasonable Casey (Skylar As-
tin) senses danger, he goes along for the ride. 
Somewhere between that fi rst beer and Jeff ’s 7 
a.m. appointment with dad, countless outlandish 
misadventures unfold.
Who’s in it: Justin Chon, Miles Teller, Skylar As-
tin
Notable extras: Gag reel, “Levels of Intoxication” 
and “Tower of Power” featurettes.
Availability: Netfl ix, in stores

— From wire reportsw

By Nicole Evatt
Th e Ass ociat ed Press

LOS ANGELES — No one 
is more surprised than Kev-
in Rahm that his “Mad Men” 
character Ted Chaough has 
become a major player in the 
AMC drama’s sixth season.

“I’m always surprised,” 
Rahm said of the series’ many 
twists and turns. “It wasn’t 
until Don said, ‘Do you want 
to get in some trouble?’ that 
I was like “Oh, oh!” The fi rst 
time I read (the script) I was 
like ‘Oh, yes! Yes, we should 
merge!’ And you know Matt 
(Weiner) had told me that 
there were big things coming 
for the character, but I didn’t 
see it.”

Rahm’s character appeared 
in a handful of episodes in 
past seasons as the boss of a 
competing advertising firm. 
But the recent merger of his 
and Don Draper’s companies 

— along with a shocking kiss 
with Peggy Olson (Elisabeth 
Moss) — has thrust Ted to 
the forefront of the 1960s 
ad-world drama.

In a recent interview, the 
one-time “Desperate House-
wives” actor compared leading 
man Jon Hamm to Hollywood 
megastar George Clooney and 
discussed why he’s staying 
tight-lipped about that Ted/
Peggy lip lock.

Initially you wanted to 
be a lawyer?

Kevin Rahm: My intent 

was to go to law school. … And 
then what I realized quickly 
is what I wanted was to be on 

“L.A. Law.” And ironically now 
I get to work with Mr. (Harry) 
Hamlin.

You also share the screen 
with Jon Hamm. What’s 
that like?

The first scene two years 
ago when we met in the Beni-
hana on the Honda episode — 
it was daunting. I mean Jon’s 
the nicest guy, a genuinely 
good guy and so he makes it 
easier. … He’s just a good guy. 
I call it the “Clooney eff ect,” 
when you don’t get famous till 
you’re 30 or in your mid-30s. 
Adam Carolla said in his pod-
cast last week that he thinks 
of us (men) like cement and if 
it’s still wet you can write into 
it, but once it hardens you’re 
going to be the guy you are.

What do fans usually 
want to talk about?

It’s weird. I had someone 
yesterday stop me from (my 
role on) ‘Friends.’ So I think 
it depends on whatever their 
milieu is, but more and more 

“Mad Men.” … They all want to 
know what is going to happen 
(with Peggy and Ted), if some-
thing is going to happen and if 
it does — when. I got to meet 
a lot of the “Downton Abbey” 
cast last night and I’m a huge 
fan of “Downton.” So I’m like 

“Oh my God! I love your show!” 
And they in turn (ask about 

“Mad Men”) and I’m like “Oh 
my God that’s right. I’m on a 
show, too!”

So you have fan moments 
too?

Oh, absolutely. I’m a fan 
first and foremost. I watch 
way too much television and 

like a lot of shows so I’m al-
ways excited to meet those 
people and hope they’re not 
douchey.

So what exactly was the 
deal with the Ted-Peggy 
kiss?

You can argue that it’s out 
of gratitude. You could argue 
that he’s completely in love 
with her and he’s fi ghting it. 
That’s the other thing that 
is exciting about the show is 
that we don’t know. It’s not 
handed to you — or us — on a 
silver platter.

It is impossible to get 
spoilers from “Mad Men” 
actors. Why is that?

For threat of life and limb! 
It’s been pounded into us. 
Matt (Weiner) gives a speech 
before every table read and 
he says “Welcome. We’re re-
ally happy to have you here. 
You’re part of the family now 
and if you say anything we 
will destroy you.” So yeah, 
he explains the commercial 
viability of the show is that 
no one knows. And that’s rare 
these days. … That’s what cre-
ates the buzz about Bob Ben-
son and Ted and Peggy and 
Don. What’s going to happen 
to Don? Megan wears a shirt 
with a star and everyone all 
of a sudden goes to the (Sha-
ron) Tate killings. But that’s 
what can happen because of 
the secrecy.

I understand you recent-
ly celebrated your one year 
anniversary with your wife 

Amy Lonkar, a cardiotho-
racic surgeon. How has 
married life been?

It’s the best decision I ever 
made. She grounds me in a 
great way.

COURTESY OF AMC

Actor Kevin Rahm as Ted Chaough in a scene from “Mad Men.”

‘Mad Men’ actor bites off  bigger role in Season 6

Top Redbox rentals
The top 10 DVD rentals at 
Redbox kiosks from June 3-9:

“Warm Bodies”1. 
— Summit
“Mama” — Universal2. 
“Safe Haven” Fox3. 
“Escape From Planet 4. 
Earth” — Weinstein
“Broken City” — Fox5. 
“Parker” Sony6. 
“Gangster Squad”7. 
— Warner
“Jack Reacher”8. 
— Paramount
“The Last Stand”9. 
— Lionsgate
“The Guilt Trip”10. 
— Paramount

— McClatchy-Tribune

Nicholas Hoult 
in a scene from 
“Jack the Giant
Slayer.”

DAILY 3:00 & 7:00
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AT ANY PRICE

DON’T JUST SEE A MOVIE, EXPERIENCE IT AT 

IMAX  IMAX  IMAX

610-374-2828 • rctheatres.com
FREE PARKING •DIGITAL PROJECTION & SOUND

 READING MOVIES 11 
  & IMAX

CHILDREN UNDER 3 NOT ADMITTED TO PG13 or R RATED MOVIES 
AFTER 6PM. SHOWTIMES SUBJECT TO CHANGE WITHOUT NOTICE

FRIDAY, 6/14 THRU WEDNESDAY, 6/19

MAN OF STEEL (PG13) 
IMAX (12:30) IMAX3D 3:45, 7:00, 10:15

SPECIAL IMAX3D FEATURES:
TUE: BORN TO BE WILD

WED: HUBBLE THU: UNDER THE SEA

Tickets are now on sale for:
World War Z & Monsters University 

 begins THU, 6/20 at 8:00

FREE Summer Kids Movie - Puss in Boots (PG)
Tue, Wed, Thu 10AM - Groups at 9:30, call to schedule

MAN OF STEEL IN DIGITAL 3D 
(PG13) (12:45, 4:00), 7:15, 10:20

MAN OF STEEL (PG13) 
(1:00, 1:30, 4:15, 4:45), 7:30, 8:00, 10:30

THIS IS THE END (R) (1:10, 4:10), 7:15, 10:10

THE INTERNSHIP (PG13) 
(1:05, 4:05), 7:05, 10:05

THE PURGE (R) (1:35, 4:45), 7:45, 10:20

AFTER EARTH (PG13) 7:20, 9:55

NOW YOU SEE ME (PG13) 
(1:05, 4:05), 7:05, 10:05

FAST & FURIOUS 6 (PG13)
(1:20, 4:40), 7:35, 10:30

EPIC (PG) (1:10, 4:10)

STAR TREK: INTO DARKNESS (PG13) 
(1:15, 4:30), 7:25, 10:30

SHOWING IN IMAX

FEATURING IN DIGITAL:

DIGIPLEX
Cinema

Fairgrounds Square Mall
INTERNET TICKETS
www.CINEMACENTER.com

 Showtimes on Web or 610-921-8112
GIFT CARDS AVAILABLE!

DAILY
MATINEES!

SENIOR SAVE DAY
Every Tuesday
$5.25 each*

(*Excluding 3D Movies)
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Music

Country

Vince Gill & Paul Frank-
lin. “Bakersfield.” MCA 
Nashville.

For those dismayed by con-
temporary country music’s 
lack of steel guitar and shuffl  e 
rhythms, “Bakersfi eld” is your 
antidote.

With Vince Gill no longer 
competing for top radio hits, 
he turns his attention to one 
of the bedrock styles of the 
traditional American music 
that he loves. Recruiting Paul 
Franklin, by far the most re-
corded pedal steel guitarist 
in Nashville in the last 25 
years, Gill swaggers into the 
Telecaster-and-steel country 
sounds of Merle Haggard and 
Buck Owens, heroes to these 
two musicians and millions 
of others who revere brawny, 
succinctly poetic working-
class music.

Gill’s tender tenor swings 
into these classic lyrics in a 
manner that tips his hat to 
the distinctive styles of both 
masters, yet finds his own 
honky-tonk persona through 
them. While Gill’s voice rises 
to the occasion, his Fender 
guitar and Franklin’s pedal 
steel are just as substantial, 

both coming up with inven-
tive licks that pay tribute to 
the originals without being 
carbon copies.

Balancing fi ve songs from 
both the catalogs of Haggard 
and Owens, the selections in-
clude standards such as Hag’s 

“Branded Man” and “The 
Bottle Let Me Down” as well 
as Owens’ “Together Again” 
and “Foolin’ Around.” But the 
album benefi ts from reaching 
beyond the well-known hits.  
Gill and Franklin dig out less 
familiar gems such as “Hold-
ing Things Together” by Hag-
gard and “He Don’t Deserve 
You Anymore” by Owens, 
both as good as anything on 

“Bakersfi eld,” a great country 
album in any era.

— By Michael McCall
The Associated Press

Jazz

Preservation Hall Jazz 
Band. “That’s It!” Sony/
Legacy.

With high-profi le collabo-
rations at Bonnaroo (Jack 
Johnson) and the Grammys 
(The Black Keys), the Pres-
ervation Hall Jazz Band has 
been reaching out to a wider 
audience. Co-produced by Jim 

James of the indie rock band 
My Morning Jacket, “That’s 
It!” continues this trend as 
the first album of entirely 
new compositions in PHJB’s 
50-plus-year history.

Preservation Hall’s original 
mission was to preserve the 
authentic sounds of New Or-
leans jazz by presenting musi-
cians with direct links to jazz’s 
founding fathers in the early 
20th century. Now under the 
leadership of tuba player Ben 
Jaff e, whose parents founded 
the Hall, the band’s current 
lineup is preserving New 
Orleans jazz in the 21st cen-
tury with a fresh-sounding 
repertoire that keeps the 
brass-heavy acoustic instru-
mentation and rhythms from 
the past.

The title track gets things 
off  to an exuberant start with 
blaring horn section blasts 
prefacing Mark Braud’s blis-
tering trumpet solo. Some 
tunes sound as if they were 
lifted from the band’s stan-
dard repertoire, including the 
gospel-inspired “Dear Lord 
(Give Me the Strength)” and 

“Come With Me,” a love song 
to the Crescent City sung by 
the band’s oldest member, 
81-year-old reedman Char-
lie Gabriel.

The humorously spooky 
“Rattlin’ Bones” with trom-
bonist Freddie Lonzo’s grav-
elly vocals evokes Dr. John’s 
R&B style. “August Nights” 
is a smoky ballad with Clint 
Maedgen providing sultry vo-
cals and Braud playing muted 
trumpet. The instrumental 

“Yellow Moon” draws on Afro-
Cuban infl uences.

But most of all what the 

band preserves is the infec-
tious joy of New Orleans jazz 
sure to get listeners tapping 
their feet if not dancing.

— By Charles J. Gans
The Associated Press

Singer/songwriter

K.T. Tunstall. “Invisible 
Empire/Crescent Moon.” 
Blue Note.

“ We are fighters in our 
prime,” K.T. Tunstall sings 
to her father on her new al-
bum, and the words resonate 
with poignancy now that he’s 
gone.

“Invisible Empire/Crescent 
Moon” focuses on the death 
of Tunstall’s dad last year, 
and from her sorrow sprung 
perhaps the best set of songs 
yet by the Scottish singer. She 
recorded the album in Ari-
zona, where the stark desert 
landscape depicted in the 
cover art perfectly matches 
the musical mood.

Tunstall  finds beauty 
amid the bleakness, and her 
intimate alto eloquently ex-
presses her emotions as she 
contemplates mortality. Co-
producer Howe Gelb provides 
graceful support with sparse 

but distinctive wow-and-fl ut-
ter arrangements.

“We’re all made of glass … 
with one eye on the clock,” 
Tunstall sings in “Made of 
Glass,” and there’s comfort 
in her candor. 

The songs are neither sen-
timental nor heavily spiritual, 
although the final composi-
tion offers an epitaph for her 
father as a choir swells, sing-

ing with angelic fervor at the 
end about the end.

— By Steven Wine
The Associated Press

Audio reviews

By Gary Graff
The New York Times Syndicate

Like so many artists before 
him, country star Trace Ad-
kins has succumbed to the 
power of love on his latest 
album.

Not by design, though.
“Love Will … ,” the Louisi-

ana-born singer/songwrit-
er’s 11th studio album, lives 
up to its name with 11 tracks 
focused on love of all kinds, 
from the fi rst single, “Watch 
the World End,” to the gospel-
fl avored title track and a re-
make of “Kiss You All Over” 
featuring the original hitmak-
ers, Exile.

Adkins’ original plan, how-
ever, hadn’t been to produce 
a themed record. He was 
planning to follow “the same 
recipe that I always use on 
every album,” and even had 
a record fi nished by the end 
of summer 2012.

Things changed, however, 
after he participated in the 
NBC series “The Celebrity 
Apprentice,” fi nishing second 
to television news personal-
ity Piers Morgan but raising 
$102,000 for the Food Allergy 
& Anaphylaxis Network. Ad-
kins found himself thinking 
in a diff erent way.

“Our plan was to have an 
album release in the fall,” 
the 51-year-old musician 
said, speaking by telephone 
from his home in Brentwood, 
Tenn., “and then the ‘Appren-
tice’ thing came up and every-
thing got pushed back several 
months.

“In the meantime I ran 
across three other songs I 
just had to record, and they 
happened to be ‘Watch the 
World End,’ ‘Love Will …’ and 
‘Say No to a Woman.’ So when 
I recorded those three songs 
and looked at how they would 

work with the stuff  I’d already 
recorded, it was then that I 
noticed that I really had eight 
love songs already recorded 
and here were three more 
and, you know, I could put 
out an album of nothing but 
love songs, and it would be the 
fi rst time I’d done something 
like that.”

Adkins’ career has been 
marked by hit singles in a 
humorous vein, including 

“(This Ain’t) No Thinkin’ 
Thing” (1997), “Honky Tonk 
Badonkadonk” (2005) and 

“Hillbilly Bone” (2009), a 
duet with Blake Shelton. The 
twice-married father of fi ve 
has pulled on the heartstrings 
occasionally, with sentimental 
tracks such as “You’re Gonna 
Miss This” (2008) and “Just 
Fishin’” (2011), but he even 
had a Top 20 country hit 
called “This Ain’t No Love 
Song” (2010).

He has no explanation for 
what took him in the opposite 
direction on “Love Will … ,” 
which debuted at No. 6 on the 
Top Country Albums chart 
and No. 14 on the Billboard 
200 in May. With a voice that 
straddles the line between 
deep tenor and baritone, 
Adkins actually comes off  as 
something of a country-music 
Barry White.

“ Well, that would be a 
moniker that I would accept 
and wear and wouldn’t be 
ashamed of,” the singer/song-
writer said with a chuckle. 

“But I don’t really know why 
I was in that kind of frame of 
mind for this album. Maybe 
somebody could psychoana-
lyze me and fi gure that out. I 
was just kind of drawn to that, 
I think. I don’t know why, I 
really don’t.

“But I approach (love songs) 
different, for sure,” he said. 

“It’s a completely different 

vibe. You treat them differ-
ently.”

“Watch the World End,” a 
duet with Colbie Caillat, was 
written by Adkins’ friend 
Brett Eldridge and Jeremy 
Spillman, and Adkins was 
hooked as soon as he heard 
it.

“I just think it’s such a pro-
found lyric,” he said. “There’s 
a song I wrote years ago called 

‘The Rest of Mine,’ which basi-
cally said, ‘I can’t tell you I’ll 
love you for the rest of your 
life, but I’ll love you for the 
rest of mine.’ Those profound 
kind of statements like that, 

that’s what really turns me 
on about love songs.

“And this one had it. It’s that 
ultimate profession of your 
love and loyalty for someone 
to say to another person, ‘If I 
knew this world were com-
ing to an end today, I would 
get to you at breakneck speed. 
You would be who I’d want 
to spend my last minutes 
with.’ ”

Caillat is a friend of El-
dridge, and both Adkins 
and producer Frank Rogers 
thought she’d sound good on 
the song.

“Frank and I discussed the 
background vocals,” Adkins 
recalled, “and I said, ‘I think 
this song would sound cool as 
more of a duet, as opposed to 
regular backgrounds.’ Then 
we started thinking about 
who that might be, and we got 
a note to Colbie through Brett, 
and it all worked out.”

Rogers was the one who 
found the album’s title track, 
knowing that Adkins also is a 
fan of co-writer Chris Staple-
ton. 

“Chris wrote this song years 
ago,” Adkins said, “and no-
body’s ever done anything 
with it. 

“Frank said, ‘With this al-
bum we have here, with just 
love songs, I think this could 
be something we might want 
to consider.’ He played the 
demo for me and I just loved 
it.”

It was Adkins’ idea to add 
the Harlem Gospel Choir to 
the mix.

“They gave it that big gos-
pel feel I wanted this song 
to have,” he said. “We knew 
exactly what we wanted to do 
with it before we ever got in 
front of a microphone.”

On a less profound level is 
“Kiss You All Over,” a lustful 
cover of a tune by the pop hit-
makers Mike Chapman and 
Nicky Chinn that Exile took 
to No. 1 in 1978. 

Exile sings on the new track 
and actually brought the idea 
to Adkins in the fi rst place.

“It came up in conversation 
that it’s the 35th anniversary 
of the song coming up, and 
they wanted to redo it and put 
me singing the low part,” he 
recalls. 

“They said something to me 
about it, and I was like, ‘What, 
are you kidding me, man? I 
can’t tell you how many days 
I spent at the drive-in after 
football practice doing what-
ever while that song was play-
ing.’ 

“That song was a hit around 
the globe. It was just massive. 
So I was like, ‘Yeah, sign me 
up! I’ll sing on that.’ ”

To sing it with Exile, Adkins 
added, capped off  the whole 
experience.

DANNY CLINCH

Country music star Trace Adkins.

Trace Adkins’ latest album all about love
“There’s a song I 

wrote years ago 
called ‘The Rest 
of Mine,’ which 
basically said, ‘I 
can’t tell you I’ll 
love you for the rest 
of your life, but 
I’ll love you for the 
rest of mine.’ Those 
profound kind of 
statements like 
that, that’s what 
really turns me on 
about love songs.
Country music star 
Trace Adkins
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LOVE IS ALL 
YOU NEED

DON’T JUST SEE A MOVIE, EXPERIENCE IT AT 

IMAX  IMAX  IMAX

610-374-2828 • rctheatres.com
FREE PARKING •DIGITAL PROJECTION & SOUND

 READING MOVIES 11 
  & IMAX

CHILDREN UNDER 3 NOT ADMITTED TO PG13 or R RATED MOVIES 
AFTER 6PM. SHOWTIMES SUBJECT TO CHANGE WITHOUT NOTICE

FRIDAY, 8/9 THRU WEDNESDAY, 8/14

FEATURING IN DIGITAL:

SHOWING IN IMAX
ELYSIUM IMAX3D (PG13) 
1:10, 4:10, 7:00, 9:40

PLANES IN DIGITAL 3D (G) (4:20), 9:40

PERCY JACKSON: SEA OF MONSTERS 
IN DIGITAL 3D (PG) (4:05), 9:40

FREE KIDS MOVIES - FINAL WEEK: Hotel for Dogs (PG) 
Tue, Wed & Thu at 10AM Groups welcome at 9:30 – call to schedule

TICKETS NOW ON SALE FOR
Eric Clapton’s Crossover 2013 – Tuesday, August 13

BARGAIN TUESDAYS ALL SHOWS ALL DAY $5.25
(Excluding IMAX & Eric Clapton, Additional fee for 3D)

11:30 Special IMAX3D Features: FINAL WEEK
TUE: BORN TO BE WILD

WED: SPACE STATION THU: UNDER THE SEA

PLANES (G) (1:30), 7:10

ELYSIUM (R) (1:30, 4:30), 7:20, 10:10

WE’RE THE MILLERS (R) (1:30, 4:15), 7:30, 10:15

PERCY JACKSON: 
SEA OF MONSTERS (PG)(1:05), 7:10

SMURFS 2 (PG) (1:20, 4:20), 7:15, 9:45

2 GUNS (R) (1:40, 4:35), 7:15, 9:50

WOLVERINE (PG13) (1:30, 4:30), 7:30, 10:30

THE CONJURING (R) (1:40, 4:40), 7:35, 10:25

GROWN UPS 2 (PG13) (1:15, 4:10), 7:00*, 9:40*
                                                 *TIMES NOT SHOWING TUE.

DESPICABLE ME 2 (PG) (1:30, 4:40), 7:25, 9:50

DIGIPLEX
Cinema

Fairgrounds Square Mall
INTERNET TICKETS
www.DIGIPLEXDEST.com

 Showtimes on Web or 610-921-8112
GIFT CARDS AVAILABLE!

DAILY
MATINEES!

SENIOR SAVE DAY
Every Tuesday
$5.25 each*

(*Excluding 3D Movies)
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Fashion

pain medicine during or after 
the procedure.

“As soon as they’re done, 
p a t i e n t s  c a n  g o  t o  t h e 
gym, back to the office, re-
sume all normal activities,” 
said Reedy, who has used 
CoolSculpting about 50 
times. 

“Really, there’s no way 
anyone can tell you’ve been 
here.”

Trisha was able to help her 
husband and father when they 
chopped fi rewood the day af-

ter her procedure, and her dad 
never had any idea she’d been 
to Reedy. 

Friends, however, can tell 
the diff erence in her stomach 
now.

Reedy said the surgery’s 
subtle nature is appealing 
to his male clients, many 
of whom would never have 
considered something that 
required downtime or left 
them with obvious scars. 

He  sa i d  h e  h a s  u s e d 
CoolSculpting to reduce male 
breast fat with good results. 

He also hopes Zeltiq, the 
maker of the device, will soon 
release an even smaller head 
to use under the chin.

While most patients will 
not lose weight thanks to 
CoolSculpting, Reedy said 
the firming they see should 
be permanent “if your weight 
is stable.”

“The key with any proce-
dure,” he said, “ is that the 
expectation match what the 
technology can deliver.”
Contact Kimberly Marselas: life@
readingeagle.com.

Leaving the fat out in the cold
[ From D1 >>> ]

Pittsbur gh Post- Gazette

Thinking about going 
gray? Stylist and salon 
owner Ron Booth of Studio 
Booth is also a top colorist 
who suggests several ways 
to ease the transition so 
there isn’t a white stripe 
down the middle of your 
head. 

Great results can be 
achieved by bleaching the 
hair and then using a pale 
platinum dye to give it 
some warmth.

“It’s a softer look and easy 
to wear because the line of 
demarcation will be mini-
mal,” Booth said.

Some women prefer to go 
completely gray or white, a 
trendy look at the moment 
for younger women such as 
Lady Gaga and Kelly Os-
bourne. 

Just back from seminars 
in New York, Booth said a 
new take on gray is to use 
pastel pink and lavender 
washes.

Less drastic is adding 
highlights or lowlights, 
which are especially eff ec-
tive on salt-and-pepper 
hair. 

Using a process known as 
balayage creates natural-
looking streaks that help 
to blend the colors. 

The proportion can 
change as you gray. Booth 
likes to leave the hair 
around the face natural 
and add highlights to the 
rest so new growth requires 
no maintenance.

Once you do go gray, 
Booth said, there are ways 
to enhance and brighten 
the color so it doesn’t look 
drab. Coarse, dull gray hair 
can have a fl at look. 

A good conditioning 
treatment followed by a 
clear glaze will close the 
hair cuticle and make it 
shiny.

White and gray hair can 
yellow because of chemi-
cals and minerals in tap 
water. Booth suggests us-
ing a clarifying shampoo 
once a week to get rid of 
any discoloration. 

For regular shampoos, he 
suggested several products 
that have a violet base, such 
as Phyto’s Phytargent and 
Subtil Gloss Shampoo in 
Platine. 

They deposit a hint of 
color on the hair, which 
neutralizes the yellow and 
subtly brightens.

“Beauty is in the eye of 
the beholder,” said Booth, 
who admits he thinks col-
oring hair can take 10 years 
off  a woman’s appearance. 

“Some people don’t mind 
the gray. If it works for 
you, go with it. If it doesn’t, 
cover it up.”

How to go
gray with
style, grace

By Aimee Blanchette
(Minneapolis)  Star Tribune

MI N N E A P O L I S  — 
Johnny Woodside’s 
cycling clothes are 

almost as cool as his name. 
The 30-year-old Minneapolis 
hydrogeologist dons fl annel 
shirts, wears Red Wing boots 
and has a tapered mustache. 
Forget the blinding neon 
spandex get-up.

“The last thing I want to do 
is walk into the bar and hear, 

‘Lance Armstrong ’s here,’ ” 
said Woodside, who bikes to 
work, to happy hour and ev-
erywhere in between.

As more people trade four 
wheels for two, retailers are 
courting bike lovers by tap-
ping into the cycling lifestyle. 
From boutiques that carry 
commuter-friendly clothing 
lines to hip bike hangouts 
with craft beer and coff ee, ev-
ery corner of the local cycling 
scene has a pit stop for people 
with a fashion sense.

“It’s not a bunch of bike 
geeks anymore,” said Luke 
Breen, owner of Calhoun Cy-
cle in Uptown Minneapolis.

Minneapolis has the na-
tion’s second-highest bike 
commuter rate behind Port-
land, Ore., and the number is 
growing. Bike traffi  c in the city 
rose by 47 percent between 
2007 and 2011, according to 
the U.S. Census Bureau.

Bike fashion is more than a 
passing fad.

“The bike has become a part 
of my identity,” said Katrina 
Wollet, a 24-year-old market-
ing specialist who recently 
gave up her car, but not her 
style. “Just like clothing, it’s 
an extension of my taste, per-
sonality and lifestyle.”

To feed this common phi-
losophy, grease-stained repair 
shops are transforming into 
stylish hangouts. With its mix 
of bikes and artisanal coff ee, 
Angry Catfi sh has become a 
thriving hub of local bike cul-
ture in south Minneapolis.

Over at the new Handsome 
Cycles shop in Minneapolis’ 
North Loop, smart wool is 
the new Lycra. Custom bike 
frames line the back of the 
store. In front, tables display 
neutral-colored streetwear 
designed for cycling: from 
jeans with reflective lining 
and hidden pockets to polo 
shirts that will take you from 
the bike to the golf course. 
One wall features an impres-
sive collection of shoes, even 
waterproof leather options 
for a business suit.

Looking for jerseys plas-
tered with sponsorships or 
loud prints?

“Not here: So much of that 
stuff  is just so ugly,” said Hand-
some co-owner Ben Morrison. 

“A full Lycra kit looks great on 
you if you’re 6-foot-1 and 150 
pounds. But for most people 
it’s not comfortable and it’s 
just not them.”

Until recently, commuting 
to work often meant packing 
an extra set of clothes and an-
nouncing your arrival at the 
offi  ce in an outfi t of unfl atter-

ing spandex and clickety-clack 
cycling shoes.

“There hasn’t been a lot of 
gear out there that you can 
wear comfortably in the of-

fice,” said Greg Kurowski, 
who commutes 25 miles from 
Victoria, Minn., to downtown 
Minneapolis several days a 
week.

The president and CEO of 
Periscope advertising agency 
said he’s had to wear his rac-
ing gear on hot days.

“Now, there are cycling-
specific technical clothes 
that breathe better, wick 
moisture,”  Morrison said. 

“They don’t look like normal 
cycling clothes. You can wear 
this stuff  to the offi  ce and it’s 
making commuting by bike a 
lot more feasible.”

But commuter-friendly 
clothing isn’t cheap. The pants 
in Levi’s commuter line ($78) 
are water- and odor-resistant, 
feature refl ective tape on the 
cuffs and have a loop for a 
bike lock at the waist band. A 
Lands’ End bike blazer ($250) 

also has refl ective tape, hid-
den pockets and a spot for 
earbuds. Mostly, it just looks 
like a stylish sport coat.

When Lisa Austin started 
biking frequently in the early 
’90s, she recalled, there were  
zero options for women’s bike 
clothes. Not even a Lycra jer-
sey. Now the options are wide 
open.

“It’s refreshing to see people 
biking and wearing anything 
they want,” she said.

For her that means skirts, 
and even heels.

“They’re totally easy to ride 
in,”  Austin said.

Cyclists are hitting the local 
runways, too.

“All of this is helping to re-
defi ne our bike culture,” said 
Patty Soldner, events man-
ager for the Bicycle Alliance 
of Minnesota, which plans to 
hold its second bicycle fashion 
show next year.

Then there are the blogs, 
such as San Francisco-based 
Bike Pretty, which inspires 
people to, well, ride a bike and 
look pretty. Blog entries in-
clude: “How to ride in a maxi 
skirt” and “How to dominate 
hills in a dress.”

Zachariah Schaap ascribes 
to a larger movement called 
cycle chic, which refers to 
cycling in everyday fashion-
able clothes. The 27-year-old 
graphic designer and co-
founder of “30 Days of Biking” 
shows up to meetings on his 
bike wearing button-up cus-
tom-made shirts and ties, and 
leather-soled dress shoes.

Schaap said cycling in 
streetwear requires no more 
effort than any other com-
mute in Minnesota’s tempera-
mental weather, and provides 
much more of a payoff .

“Being stuck in a car dur-
ing rush hour is the bane of 
my existence,”  he said. “I’d 
much rather look fancy on 
my bike.” 

Tips for biking in style
■ Wear a skirt: You can do 
it without fl ashing people. 
A-line or wider styles work 
best. Equip your bike with a 
skirt guard or fashion a gar-
ter out of a headband and 
safety pin. Skirt weights 
keep hems in check.
■ Wear heels: Pedaling in 
heels is easier than walking 
in them. Just make sure they 
fi t properly.
■ Suit up: Invest in a pan-
nier bag made to carry a suit 
without wrinkling it.
■ Stay dry: Invest in fenders 
if you commute year-round.
■ Safety fi rst: Always wear 
a helmet (hopefully a styl-
ish one), plus refl ective tape 
and lights.
■ Don’t sweat: Racing 
around like you’re in the 
Tour de France will only 
make you perspire. Slow 
down and savor the views.

STAR TRIBUNE (MINNEAPOLIS)

For those who use bicycles for commuting to work or errands, cycling fashion is going from span-
dex to multi-functional such as these Chrome shoes, Vulpine Vneck and Chrome hoodie on her and 
Rapha shorts and MPLS socks on him.

For commuters, spandex out

These water-resistant and odor-repellant denim jeans with re-
fl ective tape on the interior cuff s are the latest trend for cycling.

Buy it NOW at 
READINGEAGLE.COM/

BIGDEALS

Take advantage 
of today’s 
new deal!

$25 for $50 worth of
BBQ party catering

at The Pig Pit



31

NEW YORK — Neil Patrick Harris is returning to the 
stage — and not to hand out awards.

The four-time Tony Award host and former “Doogie Howser, 
M.D.” will star on Broadway in the spring as the gender-bent 
rock chanteuse at the center of “Hedwig and the Angry Inch,” 
the cult musical that was made into a cult movie.

The rest of the creative team members, cast, dates and 
the theater will be announced later.

Written by John Cameron Mitchell and composer Ste-
phen Trask, “Hedwig” was an unlikely hit fashioned out 
of a strange story: a tale of obsession, glam rock, a botched 
sex-change operation and a quest for identity.

Mitchell starred in an off -Broadway production that played 
for two years starting in 1998 in the dilapidated ballroom 
of an ancient Greenwich Village hotel and reprised the role 
in a 2001 fi lm version. In a statement, Mitchell said: “Who 
better to pass the wig to but the fi nest entertainer of his 
generation?”

NEW YORK

Perry talks Russell 
Brand, John Mayer 
with magazine

Katy Perry “goes there” 
with Vogue about two of her 
high-profi le relationships, 
as the magazine’s July cover 
story.

The singer said of ex-
husband Russell Brand 
that she “was in love with 
him when I married him” in 
2010. She also added that she 
hasn’t heard from the come-
dian since Brand texted her 
on New Year’s Eve of 2011 
to say he wanted a divorce, 
about 14 months later.

She also goes on to say she blamed herself for their breakup 
until she “found out the real truth” which she “can’t neces-
sarily disclose.”

Perry also opens up to Vogue about her on-again-off -again 
relationship with John Mayer saying she “was madly in 
love with him” and still is. She also said he has a “beautiful 
mind” and a “tortured soul.”

NEW YORK

Tony Awards spur box offi  ces on Broadway
There were smiles at many 

Broadway box offi  ces last week 
as a big financial bounce fol-
lowed the Tony Awards, with 
the biggest winners being “Pip-
pin,” “Matilda the Musical” and 

“Motown: The Musical.”
Numbers from The Broadway 

League indicate exposure and 
statuettes on the June 9 telecast 
helped many shows have their 
most profi table weeks ever and 
break theater records.

NEW YORK
‘World War Z’ draws massive crowd
in Times Square

Thousands of fans brought Times Square to a standstill as 
they waited to catch a glimpse of Brad Pitt at his premiere 
for “World War Z.”

The 49-year-old actor took his time on the appropriately 
designed “Z-shaped” red carpet, often breaking way to sign 
autographs.

Pitt stars in and produced the apocalyptic thriller based 
on the book by Max Brooks.

He plays a former United Nations in-
vestigator who traverses the world 
in a race against time to stop a 
pandemic that is threatening 
to decimate humanity.

His partner and mother 
of his children, Angelina 
Jolie, serves as a U.N. Am-
bassador.

So how does she feel about 
him representing the U.N in 
the fi lm?

Pitt laughed, saying: 
“She just didn’t want 
me to embarrass 
them.”

NEW YORK

Diving great Greg Louganis to marry in fall
Former Olympic diving 

champion Greg Lougan-
is plans to get married 
this fall.

People  magazine 
said the 53-year-old 
Louganis will marry 
paralegal Johnny 
Chaillot.

The four-time gold 
medalist is the only 
man to win consecutive 

Olympic titles in springboard and platform diving — in 
1984 at Los Angeles and 1988 at Seoul.

After his diving career ended, Louganis revealed he 
was gay in 1994 and announced he was HIV-positive a 

year later. Louganis is helping Olympic hopefuls as an 
athlete mentor for USA Diving.

PITTSBURGH

Group wants to knit cover for Warhol bridge
Andy Warhol’s art doesn’t often conjure warm and fuzzy 

images — but a proposed tribute to him just might.
An arts group wants to cover a downtown Pittsburgh bridge 

named for Warhol with knitted blankets.
Allegheny County Council must sign off  on the plan. But 

if it goes forward, the Fiberarts Guild of Pittsburgh will use 
machine-knitted blankets to cover the bridge’s towering 
superstructure while individual blankets knitted by more 
than 1,200 volunteers will be used to cover its walkways.

The bridge will be covered in mid-August, with blankets left 
in place for about a month. After the blankets are removed, 
they’ll be washed and distributed to homeless shelters.

D2 WEDNESDAY, JUNE 19, 2013 READING EAGLE, READING, PA.

Actress Gena Rowlands is 83
Actress Phylicia Rashad is 65
Rock singer Ann Wilson (Heart) is 63
Actress Kathleen Turner is 59
Actress Mia Sara is 46
Actress Robin Tunney is 41
Actress Zoe Saldana is 35thescoop

By Ryan Nakashima
The As s oc i ated Pr es s

LOS ANGELES — There are 
about 600 versions of Adele’s 
Oscar-winning song “Skyfall” 
on the Spotify subscription 
music service. Not one of 
them features Adele.

Adele’s label, XL Record-
ings, keeps her music off  of all-
you-can-listen subscription 
plans until download sales 

peter out. In the meantime, 
copycat artists fill the void, 
racking up royalty revenue, 
often before customers real-
ize they’ve been listening to 
someone else.

Alice Bonde Nissen found 
that out the hard way. She 
once paid $17 a month for 
Spotify’s premium service 
in Denmark. Bonde found 
a version of “Skyfall” and 
mistakenly clicked on a fol-

low button to become a fan 
of GMPresents and Jocelyn 
Scofi eld, the name for a cov-
er-song specialist with some 
4,600 Spotify followers. Sco-
fi eld, who didn’t respond to 
a message seeking comment 
for this story, has the most 
listened-to cover of “Skyfall” 
on the service.

“When I found out that I 
couldn’t fi nd the original ‘Sky-
fall’ (and some other hits) I 
decided to quit Spotify,” Nis-
sen said.

Thousands of cover songs 
crowd digital music services 
such as Spotify and Rhapso-
dy and listeners are getting 
annoyed. The phenomenon 
threatens the growth of these 
services and could hold back 
the tepid recovery of a music 
industry still reeling from the 
decline of the CD.

Streaming services put a 
world of music at listeners’ 
fingertips with millions of 
tracks, everything from the 
latest pop hits to age-old vio-
lin concertos. For a fl at fee — 
usually about $10 a month in 
the U.S. — users can listen to 
as many songs as they wish. 
The music resides on the 

provider’s servers and gets 
transmitted, or streamed, to 
subscribers as they listen on 
smartphones, tablet comput-
ers and PCs.

The services allow users to 
store songs on their devices 
as long as they keep paying. 
But because such a vast se-
lection can be stored online 
in the so-called cloud, when 
listeners search for popular 

songs, they often fi nd oddball 
renditions.

Cover songs are perfectly 
legal in the U.S. and have a 
long tradition in the music 
industry. Some covers are 
even more famous than the 
originals. Which do you think 
of fi rst, Aretha Franklin’s soar-
ing 1967 version of “Respect,” 
or Otis Redding ’s original 
from two years earlier? How 

about Jimi Hendrix’s funky 
1968 rendition of “All Along 
the Watchtower”? 

Does anyone even remem-
ber that Bob Dylan wrote and 
sang it in a release six months 
before?

The diff erence today is that 
anyone with a computer, a 
microphone and an Internet 
connection can create and 
distribute a cover.

Today’s 
birthdays

Singer-dancer 
Paula Abdul 

is 51
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Neil Patrick Harris performing at the Tony Awards earlier this 
month.

Neil Patrick Harris plans 
return to Broadway — to act

COURTESY OF VOGUE

Katy Perry on the July 2013 
cover of Vogue magazine, pho-
tographed by Annie Leibovitz.

COURTESY OF VOGUE

THE ASSOCIATED PRESS

Adele performing “Skyfall” during the Oscars in Los Angeles. 
There are hundreds of copycat versions of Adele’s Oscar-winning 
song on the Spotify subscription service, confusing customers 
who think they are buying Adele’s version.

Cover songs: Homage or irksome marketing ploy?
Andrea Martin in “Pippin”

Brad Pitt
at the premiere
of “World War Z”

NEW YORK 

Lil Wayne: I’m not stepping on U.S. fl ag in video
Lil Wayne said he wasn’t 

intentionally stepping on the 
American fl ag when shooting 
his latest video.

Video of the rapper from his 
video shoot for the song “God 
Bless Amerika” hit the Web on 
Monday. In it, he appears to be 
stepping on top of the Ameri-
can fl ag. But he said in a Face-
book post Tuesday the fl ag on 
the ground will not appear in 
the clip. He said it was never 
his intention “to desecrate the fl ag of the United States of 
America.” He said the fl ag will reveal people behind him in 
the video.

Tune in for credible, high-quality information 
and highly engaging conversations about 
current topics of medical interest, hosted by 
a diff erent panel of doctors each week.

THIS
WEEK’S TOPIC

Allergy
Problems

Host
Dr. John Dethoff 

TONIGHT • 6 - 7 P.M.

Call 610-374-8800 or 1-800-323-8800
with questions or comments

NEW YORK
NYPD investigating burglary
at actress’s penthouse

The New York Police Depart-
ment is investigating a burglary 
at actress Famke Janssen’s 
Manhattan penthouse.

Police said the “X-Men” ac-
tress told offi  cers that when she 
came home Saturday, she found 
a children’s book that didn’t 
belong to her near her bed.

Police said the book, “The 
Lonely Doll,” was on a shelf be-
side her bed. It’s about a doll 
that wants to play with someone and is friended by two 
teddy bears.

Police said there was no sign of forced entry and the 
apartment wasn’t in disarray. It wasn’t clear if anything 
was taken.

Janssen told authorities she’s the only one with access 
to her penthouse.

Police said the investigation into the burglary continues.
Janssen plays telepath Jean Grey in the “X-Men” franchise. 

She played a Bond girl in “GoldenEye.”

LONDON
Kiri Te Kanawa 
gives ‘Downton’
an operatic 
touch

“Downton Abbey,” the 
world’s favorite country-
house soap, is getting a 
dose of opera.

Producers said soprano 
Kiri Te Kanawa will appear in the upcoming fourth 
season as real-life diva Nellie Melba.

The New Zealand-born singer said “I couldn’t say 
yes fast enough” to appearing in a show she loves — and 
enjoyed her time on set so much she named her new 
dog Abbey.

Te Kanawa sang for journalists at a preview of the new 
season.

NEW YORK
Miley Cyrus, Robin Thicke to perform
at MTV Video Music Awards

Miley Cyrus and Robin Thicke will perform their sum-
mer anthems at the MTV Video Music Awards later this 
month.

MTV also announced a new award called best song of the 
summer. Both Cyrus and Thicke are nominees. Cyrus’ “We 
Can’t Stop” and Thicke’s “Blurred Lines” will compete with 
Daft Punk’s “Get Lucky,” Selena Gomez’s “Come & Get It,” 
One Direction’s “Best Song Ever” and “I Need Your Love” 
by Calvin Harris and Ellie Goulding.

Cyrus and Thicke are now tied with Bruno Mars as 
the second-most-nominated act with four each. Justin 
Timberlake and Macklemore & Ryan Lewis lead with 
six apiece.

Lady Gaga, Katy Perry and Kanye West will also per-
form at the VMAs, to air live from the Barclays Center in 
Brooklyn, N.Y., on Aug. 25.

LOS ANGELES
Lifetime renews ‘Devious 
Maids’ for second season

The Lifetime channel said it’s 
renewing “Devious Maids” for a 
second season.

Lifetime said the series about 
the lives of domestic workers 

and their wealthy bosses has 
proved the network’s 

fastest-growing dra-
ma since its June 

debut.
“Devious Maids” 

is from “Desperate 
Housewives” cre-
ator Marc Cherry 
and includes Eva 
Longoria, who 
starred in the 
ABC drama, as 
an executive pro-
ducer.

Inspired by a 
Spanish-language 
telenovela, the 

“Devious Maids” 
ensemble cast in-

cludes Ana Ortiz 
and Judy Reyes. 

Lifetime ordered 13 
episodes for the sec-

ond season.
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Political activist Phyllis Schlafl y is 89
Civil rights activist Vernon Jordan is 78
Author-journalist Linda Ellerbee is 69
Songwriter Jimmy Webb is 67
Actress Tess Harper is 63
Actor Larry Mathews is 58
Actress Debra Messing is 45thescoop

Fr om wire reports

NEW YORK — Jack Johnson and Train are among the 
headliners in the second season of public television’s newly 
renamed performance show “Front and Center.”

The series, known last year as “Front Row Center,” will 
have nine one-hour musical performances starting in Sep-
tember. The show announced Wednesday that songwriter 
Johnson will be the fi rst performer. In the second show, 
Train performs its latest album in its entirety. “Front and 
Center” tapes its shows at intimate performance halls in 
New York City.

Other guests on the second season include Buddy 
Guy, the Preservation Hall Jazz Band and the Rides, 
featuring Stephen Stills. Former Ozzy Osbourne 
guitarist Zakk Wylde will perform with the Les 
Paul Trio.

The show airs at diff erent times on PBS stations 
across the country.

By John Carucci
The Ass ociated Press

NEW YORK — It doesn’t 
take much to get Jennifer 
Aniston and Jason Sudeikis 
going on a good comedic riff . 
Just the mention of some 
random subject and the two 
engage in banter like they’re 
reading from some comedic 
script.

One inspiration: Aniston’s 
enduring but long-gone series, 

“Friends.”
Aniston: “ ‘Friends’ is off 

the air.”
Sudeikis: “I know, but I just 

did an episode of it.”
Aniston: “That’s strange.”
Sudeikis: “I play Monica’s 

uh … "
Aniston: “Brother? Other 

brother?”
Sudeikis: “Stepbrother. We 

kiss. It’s taken a dark turn. 
Courteney Cox does not play 
Monica in this one.”

Aniston: “No! We’ve all been 
replaced?”

Sudeikis: “It’s like ‘The Car-
rie Diaries.’ Everyone plays 
you guys in high school.”

Aniston and Sudeikis, who 
shared the screen in 2011’s 

“Horrible Bosses,” team up 
again for “We’re the Millers,” 
which has Sudeikis’ charac-
ter assemble a motley crew 
to play his family in order to 
complete a drug deal.

Like “Horrible Bosses,” the 
new film — Aniston plays a 

stripper posing as a mom — 
is a dark, subversive comedy. 
Aniston said what makes it 
appealing is that it’s fun.

“It’s highbrow, but not too 
highbrow,” the 44-year-old ac-
tress said in a recent interview.  

“It’s based in reality, but obvi-

ously, a crazy reality. I think 
it’s fun to have a zany group 
of people in these situations. 
And it feels different. That 
merging of pot smuggling, 
stripping, dealing, children, 
fake family, all of that.”

Much of the focus of “We’re 

the Millers” has been Anis-
ton’s decision to strip (she’s 
not fully nude) in the movie, 
and her impressive, toned 
fi gure. Aniston, a fi tness buff , 
said she worked out every 
morning to prepare for her 
big moment on-screen. She 
said much of that talk comes 
across as a backhanded com-
pliment.

“When I was little, my mom 
in her 40s looked like a mom 
in her 40s,” she said. “We have 
sort of erased numbers. I have, 
at least. I think we’re also very 
health-aware. Nutritionally, 
we are very aware of what’s 
good for us and what’s not 
good for us, way more than a 
couple of generations ago. So 
I think we are learning how 
to keep our bodies fi t and our 
minds fit and (keep) every-
thing up and running.”

She added: “I hate when 
people tell me ‘For your age, 
you look great.’ I can’t stand 
that.”

In one memorable scene, 
Aniston lets co-star Kathryn 
Hahn get a handful of her 
breasts. Sudeikis didn’t have 
to deal with anything quite 
as intimate, though a scene 

with Nick Off erman penetrat-
ing his ear with a wet fi nger 
proved to be decidedly un-
comfortable.

“It’s not enjoyable, per 
se. I don’t mind a Q -Tip in 
there, but Nick is a man’s 
man. That’s a strong, girthy, 
calloused fi nger. He was full 
in there, I couldn’t hear any-
thing but my own heartbeat,” 
Sudeikis said as Aniston broke 
out in laughter.

For Sudeikis, the fi lm may 
further solidify his box-offi  ce 
appeal outside of “Saturday 
Night Live.” While “Horrible 
Bosses” was a success, it was 
also an ensemble comedy. In 

“We’re the Millers,” he gets top 
billing, along with Aniston.

Although Sudeikis has made 
it offi  cial that he won’t be re-
turning to “SNL,” he said it 
hasn’t sunk in that he’s really 
gone.

“Truth be told, I won’t feel 
it until September and the 
shows starts up again and I’m 
not there,” he said. “Summers 
off  is par for the course.”

But the 37-year-old admit-
ted to feeling something when 
his portrait was placed on the 
wall of former cast members.

Today’s 
birthdays
Actor Ben

Affl  eck is 41 
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Jack Johnson performs at the Bonnaroo Music and Arts Festival 
in Manchester, Tenn.

Johnson, Train highlight 
performance show

Miley Cyrus, left, in Los Angeles and Robin Thicke in New York.

THE ASSOCIATED PRESS

Jason Sudeikis and actress Jennifer Aniston star in “We’re the Millers.”

Aniston, Sudeikis have comedic chemistry together

Eva Longoria

NEWARK, N.J. 

‘Real Housewives of NJ’ stars plead not guilty
Husband-and-wife stars of 

the “The Real Housewives of 
New Jersey” pleaded not guilty 
in federal court Wednesday to a 
host of fi nancial fraud charges 
that allegedly stretch back to 
2001.

Teresa and Guiseppe “Joe” 
Giudice made their pleas in 
U.S. District Court. Two weeks 
ago, before their initial court 
appearance, a brief tussle had 
broken out between the couple and a horde of reporters and 
photographers. On Wednesday, marshals set up barriers to 
form a walkway into the building.

The Giudices were charged last month in a 39-count indict-
ment with conspiracy to commit mail and wire fraud, bank 
fraud, making false statements on loan applications and 
bankruptcy fraud. U.S. District Judge Esther Salas set a trial 
date of Oct. 8, but attorney Henry Klingeman, representing 
Teresa Giudice, said he expected the trial to be pushed back 
into 2014 due to the complex nature of the case.
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By Melissa Healy
L os Angeles Times

WASHINGTON — Of the 
many powers mothers wield, 
few are more extraordinary 
than the power to nudge a 
child’s health prospects in 
one direction or another sim-
ply by having incubated that 
child in her womb. Research 
is uncovering more and more 
instances in which a pregnant 
woman’s own health issues 
powerfully infl uence those of 
her child. A new study dem-
onstrates this is especially 
true of her weight status, and 
shows that weight-loss sur-
gery can change the picture 
dramatically.

Research has already shown 
that the children that obese 
women bear before and after 

they have undergone bariat-
ric surgery are diff erent from 
each other. Compared with 
their peers born to obese 
women, children born to 
mothers following weight-
loss surgery are signifi cantly 
less likely to be obese. They 
have healthier blood pressure, 
lipid profi les and metabolic 
function.

A study, published in the 
journal Proceedings of the 
National Academy of Sciences, 
makes clear that weight-loss 
surgery does much more 
than change the example a 
mother sets for her child, or 
the consumption patterns 
she passes on at the high 
chair and the dinner table. 
Looking at groups of siblings, 
children born to the same 
woman before and after she 

has undergone weight-loss 
surgery, Canadian researchers 
found signifi cant diff erences 
in the way genes infl uencing 
weight, metabolic function 
and inflammation express 
themselves.

The phenomenon is called 
fetal programming. A wom-
an’s nutrition, her stress levels, 
her exposure to toxic pollut-
ants and her own health sta-
tus can bend a baby’s genetic 
make-up not by changing the 
code, but by tweaking the way 
those genes carry out their 
program.

The researchers rounded up 
20 mothers who had under-
gone gastric bypass surgery, 
and 50 of the women’s chil-
dren became their subjects. 
Half of the subjects were born 
before their mother’s surgery 

and half were born after. The 
average age of the kids born to 
heavier mothers was almost 
15 years old; the children born 
after their mothers’ surgeries 
were just short of 10 years old 
on average.

The researchers combed 
through the two groups’ genes 
to look for differences in 
methylation, the tiny groups 
of chemicals that piggyback on 
DNA molecules and in myriad 
ways, infl uence how that DNA 
is expressed. They found 5,698 
genes that showed distinctly 
diff erent patterns of methyla-
tion between the two groups. 
Those diff erentially methylat-
ed genes were overwhelmingly 
involved in insulin sensitivity 
and glucose regulation (pro-
cesses that run amok in those 
with type 2 diabetes) and in 

inflammatory processes (a 
hallmark of cardiovascular 
diseases, auto-immune dis-
orders and disorders of the 
musculoskeletal system and 
gastrointestinal tract).

The findings suggest that 
a woman who goes into a 
pregnancy extremely obese 
is doing more than passing 
on genes that predispose her 
child to obesity and the health 
eff ects commonly associated 
with it; she may also be pass-
ing on the code that inclines 
those genes to behave in un-
healthy ways. But maternal 
obesity does not set that code 
in stone; if reversed, as it was 
for these women by bariatric 
surgery, the chemicals that 
direct genetic expression may 
well become a force for good 
health.

Study: Babies born after moms’ weight-loss surgery are healthier

By Matthew Nojiri
R ea ding E agle

School is out for the 
summer, and the halls 
at Lorane Elementary 

are empty except for a little 
boy named Elijah.

Elijah’s parents are in a 
third-grade bathroom, look-
ing at soap and paper towel 
dispensers while asking a 
special-education consultant 
about declining full-time help 
for their son.

“I just want to make sure 
that over the fi rst few weeks 
of school that if he has more 
needs than expected, that 
we are not closing any doors,” 
said his mother, Karen Bar-
soum of Exeter Township.

Elijah stands 34 inches tall 
and weighs about 30 pounds. 
Just a month away from his 
5th birthday, he is about the 
size of your typical 2-year-
old.

“Every time we’re in the 
stores, and we’re at the check-
out, he’s telling the person at 
the register: ‘I’m going to be 
5 in July. I’m going to kinder-
garten, and I’m going to play 
soccer,’ ” Karen said.

Elijah, who has a rare form 
of dwarfi sm, will be heading to 
Lorane for kindergarten when 
school starts in late August, 
and the planning to make sure 
he has everything he needs 
already has begun.

Karen said she and her hus-
band, John, thought about 
enrolling Elijah in a private 
school, but decided the Exeter 

School District was the right 
choice for their family.

“We want him to do every-
thing,” Karen said. “We don’t 
want him to be protected too 
much. We want him to be in 
the community like anyone 
else. His educational level 
is right on target. He only 
has physical limitations by 
height.”

A challenge
Elijah is short, but strong.
When his parents wanted 

to buy him a lower basketball 
hoop, Elijah insisted on shoot-
ing on the higher rim.

In the fall, he will play soc-
cer with other kids in Exeter. 
His mom spent a long time 
searching for cleats in his 
size.

“I think he likes a chal-
lenge,” Karen said. “He has 
such strength in his upper 

Elijah Barsoum of 
Exeter Township has a 
rare form of dwarfi sm, 
but his parents don’t 
expect that to hold him 
back as he gets set to 
start kindergarten.

Little boy, big step
Dwarfi sm facts
■ The are more than 200 
distinct types of dwarfi sm, 
and the most common form 
is call achondroplasia, a ge-
netic condition that results 
in disproportionately short 
arms and legs.
■ There are 30,000 people 
with dwarfi sm in the United 
States, and 651,700 world-
wide.
■ More than 80 percent of 
people with dwarfi sm have 
average-height parents, sib-
lings and children.
■ It is very rare to have any 
type of mental impairment 
with dwarfi sm.
■ Preferred terminology for 
someone with dwarfi sm is 
short stature, having dwarf-
ism, little person or dwarf.
■ The term “midget” is an-
tiquated and can be per-
ceived by some as a rude, 
slang word. 
Source: Little People of America

A 23-year-old man who 
lost his arm in an accident 
has lost his self-esteem and 
gained weight. He’s been 
chosen to embark on a jour-
ney with Chris Powell on 
“Extreme Weight Loss,” air-
ing at 8 p.m. on ABC.

WHERE TO GO
Play Quizzo Trivia at 7:45 
p.m. at The Works, 1115 Bern 
Road, Wyomissing

SAY WHAT?
“Once a 
year, go 
someplace 
you’ve 
never been 
before.”
— Dalai 
Lama

TODAY’S FUN FACT

Elijah Barsoum makes paper 
airplanes in the art room of 
Lorane Elementary School. 
Elijah visited the school to get 
comfortable with the building.

READING EAGLE: RYAN MCFADDEN

Elijah Barsoum of Exeter 
Township, 4, with his mother, 
Karen, at Lorane Elementary 
School. Elijah has a form of 
dwarfi sm. His parents and 
therapists took him to school 
to get a feel for the building. To 
get him walking to the library, 
they coaxed him by fl ying 
paper airplanes down the hall.

A one-minute kiss burns
26 calories.

MEDICAL MARVELS
Ten important fi rsts of mod-
ern medicine, according to 
listverse.com:

Clinical trial:1.  in the 
1700s, to fi nd a treat-
ment for scurvy
Use of epidemiology: 2. 
1850s by Dr. John Snow 
in London
Vaccination program:3.  
mid-1800s in the United 
Kingdom
Surgery under general 4. 
anesthesia: 1804 by Jap-
anese doctor Seishu Ha-
noaka
Powder-based pills:5.  
1843 
IV needle:6.  mid-1800s
Medical journal:7.  New 
England Journal of Medi-
cine, 1812
Nondirect blood transfu-8. 
sion: done by Albert Hus-
tin, a Belgian doctor, in 1914 
Defi brillation:9.  per-
formed in 1947
Motorized ambulance: 10. 
introduced in Chicago 
in 1899

TRIVIAL PURSUIT
How many inkblots are on 
the standard Rorschach test?

Answer: 10.

[ See Little >>> D3 ]
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extremities that he can use 
his will a lot of times to do 
things.”

During the visit to the 
school, Elijah dangled on 
playground equipment using 
his long arms and went down 
a slide about a dozen times 
without tiring.

His parents have the jitters 
that come with sending their 
only son to school, but they 
also worry about the logistics 
of getting him through the 
school day.

“Remember, he’s focused 
right now,” John said as he 
watched his son hang on 
the playground equipment. 

“There’s going to be a lot of 
kids, and he could get dis-
tracted and forget his hands 
(and fall).”

Surprising news 
At 15 months, Elijah and his 

parents visited a pediatrician, 
who advised the family to get 
an X-ray because Elijah was 
not yet walking.

The results showed Elijah 
had the bone structure simi-
lar to someone with dwarfi sm. 
Additional genetic tests con-
fi rmed the diagnosis.

In medical terms, Elijah has 
spondylo-meta-epiphyseal 
dysplasia (SMED), a gene mu-
tation that results in skeletal 
abnormalities.

The diagnosis came as a 
surprise, because Karen and 
John are both average height, 
but most children with dwarf-
ism come from parents of av-
erage height, Karen said.

While it varies from person 
to person, the average height 
of an adult with dwarfi sm is 4 
feet, but typical heights range 
from 2 feet 8 inches to 4 feet 
8 inches tall, according to the 
Little People of America, a na-
tional nonprofi t that provides 
support and information to 

people of short stature and 
their families.

“We’re at peace with what-
ever it’s going to be,” Karen 
said. “Quite frankly, that is 
something the doctor does 
not want to get involved with 
predicting. We know he’s not 
going to be tall.”

At the school
Elijah’s parents were in 

the elementary school bath-
room last week staring at the 
dispensers and wondering 
if their son would be able to 
reach them.

A special-education con-
sultant, Amy Spina; an occu-
pational therapist, Monica 
Humphrey; and a physical 
therapist, Carol Chabinec, 
were also there, answering 
the parents’ questions and as-

suring them that they would 
be ready for their son in the 
fall.

They walked around the 
halls and classrooms, ask-
ing Elijah to test chairs and 
to reach for doorknobs, light 
switches and lunch trays. 
They wanted to see where 
he will need a step stool and 
what will need to be adapted 
for his reach.

The goal is to make Elijah as 
independent as possible, they 
said. He is eligible for more 
help, but the plan for now is 
to give him only occasional 
assistance from an aide when 
he needs it.

“Elijah is probably the fi rst 
student we’ve had in recent 
history with dwarfi sm,” said 
Barry N. Webb, supervisor 
of special education at Ex-
eter. “He may need some as-
sistance in reaching some of 
the items, and we’ll have staff  
members to help him, but in 
other areas he’ll be very in-
dependent. We’re very much 
looking forward to his years 
here at Exeter.”

After the two-hour visit, the 
therapists said they were en-
couraged that Elijah seemed 

to get around the school just 
fine and could use most of 
the school chairs, tables and 
bathrooms without major 
modifi cations.

“I think we’re going to go for 
the minimal approach for now 
and see how it works,” Chabi-
nec said after the visit. “It’s 
never perfect, and there’s al-
ways things we need to change, 
but for the large part, he’s 
going to be able to do what 
everyone else does.”

Getting ready 
For Elijah and his family, 

getting prepared for kinder-
garten is about more than 
measuring the height of dis-
pensers and chairs.

His mother has been work-
ing with local officials, in-
cluding state Rep. Thomas 
R. Caltagirone, a Reading 
Democrat,  to raise aware-
ness about dwarfism. She 
understands dwarfism is a 
rare condition, and that some 
people might react diff erently 
to Elijah, “wondering if he 
is a genius or a baby” in the 
hallways.

In April, Caltagirone in-
troduced a resolution into 

the state House recognizing 
dwarfi sm, and plans are in the 
works to recognize October as 
Dwarfi sm Awareness Month, 
Karen said.

Webb said the district 
knows the family’s concerns, 
and the teachers, students and 
staff will be prepared when 
Elijah arrives.

“A lot of this is making sure 
people know how you address 
somebody with dwarfism,” 
Webb said. “That’s the other 
piece, that we have to make 
sure other students are aware. 
That the faculty and public in 
general are aware.”

The special-education con-
sultants and therapists said 
they want to be sure that the 
only things on Elijah’s mind 
in the fall are his schoolwork, 
making new friends and set-
tling into his new routine.

As they left the school 
last week, Karen said she 
felt ready, but she was still 
searching for any details left 
unchecked.

“The only thing left is get-
ting him on the school bus,” 
she said.
Contact Matthew Nojiri: 610-371-
5062 or mnojiri@readingeagle.com.

Re adi n g Eagl e

The Miller-Keystone Blood 
Center, 2745 Leisz’s Bridge 
Road, Bern Township, has 
scheduled the following blood 
drive sites:

Wednesday: Valley Ponds  ■

Community Association, 102 
Lexington Way, Caernarvon 
Township, 3 to 7 p.m. New Life 
Bible Fellowship Church, 2960 
W. Philadelphia Ave., Oley 
Township, 4 to 8 p.m.

Thursday: Caernarvon Town- ■

ship Municipal Building, 3307 
Main St., Caernarvon Township, 
9:45 to 11:45 a.m. Lowe’s, 2625 
Shillington Road, Spring Town-
ship, 10 a.m. to 2 p.m. Blandon 
Fire Company, 30 W. Wessner 
Road, Maidencreek Township, 
3 to 7 p.m.

Friday: Lutheran Home at  ■

Topton, 1 S. Home Ave., Top-
ton, 7 a.m. to 1 p.m. Lowe’s, 20 
Wildnerness Trail, Tilden Town-
ship, 10 a.m. to 3 p.m.

Saturday: Redner’s, 5471  ■

Pottsville Pike, Ontelaunee 
Township, 8 a.m. to noon. Ma-
sonic Lodge, 300 Seventh 
Ave., West Reading, 8 a.m. to 
noon.

Sunday: Calvary Bible Fellow- ■

ship Church, 4891 Penn Ave., 
Lower Heidelberg Township, 
8:30 a.m. to 12:30 p.m. Red-
ner’s, 3205 N. Fifth Street High-
way, Muhlenberg Township, 10 
a.m. to 2 p.m.

The MKBC has appoint-
ments available for the follow-
ing hours: 6:30 a.m. to 8 p.m. 
Mondays through Thursdays, 
6:30 a.m. to 5:30 p.m. Fridays 
and 6:30 a.m. to 1 p.m. Satur-
days.

Appointments are required 
and may be made by calling 

the blood bank at 610-926-
6060.

•••
Reading Health System will 

present the following classes 
and support groups:

Wednesday: Be Heart Smart  ■

for Your Health Lunch Educa-
tion Series, 11:30 a.m. to 2 p.m., 
the Highlands at Wyomissing. 
FLOW: Friendship, Laughter, 
Openness and Workout, 1:30 to 
2:30 p.m., Reading Health Re-
habilitation Hospital, 2802 Pa-
permill Road, Spring Township. 
Combats feelings of isolation, 
fatigue, pain and low self-es-
teem, as well as muscle weak-
ness and balance concerns. Tai 
Chi for Parkinson’s disease, 3 
p.m., Reading Health Rehabili-
tation Hospital. Hatha Yoga, 5 
to 6 p.m., Reading Hospital for 
Post-Acute Rehabilitation, 610-
988-4357. Tai Chi, 5:30 to 6:30 
p.m., Reading Health Rehabili-
tation Hospital. Cesarean Birth 
Night, 6:30 to 8 p.m., Confer-
ence Center.

Thursday: Amputee Support  ■

Group, 4 to 5 p.m., Reading 
Health Rehabilitation Hospital. 
Nutrition with Cancer and Oth-
er Chronic Illnesses, 5 to 6:30 
p.m., Conference Center. Heal-
ing Yoga Classes, 6 to 7 p.m.,  
Reading Health Rehabilitation 
Hospital.

Saturday: Dare to Prepare,  ■

9:30 a.m. to noon, Conference 
Center.

Next Tuesday: Rise Up and  ■

Shine — Parkinson’s Disease, 11 
a.m., Reading Health Rehabili-
tation Hospital. Infertility Sup-
port Group, 7 p.m., Women’s 
Clinic, Suite 245, Doctors Of-
fi ce Building.

Except where otherwise not-
ed, call 484-628-4357 for in-

formation or to register.
•••

Gam-Anon, a support group 
for families of compulsive gam-
blers, meets Tuesdays from 
8 to 9:30 p.m. in Christ Unit-
ed Church of Christ, Kutztown 
Road and Euclid Avenue, Tem-
ple. Contact Shirley at 717-335-
3711.

•••
Classes on tai chi for arthri-

tis and/or diabetes will be held 
Tuesdays from 7 to 8 p.m. in 
Sokols Hall, 411 Crestmont St. 
For more information, call 610-
823-3879 or email trinityta-
ichi@yahoo.com.

•••
Overeaters Anonymous, a 

12-step recovery group, meets 
at the following times and lo-
cations:

Wednesdays, 1:15 p.m., Refor- ■

mation Lutheran Church, 3670 
Perkiomen Ave., Reiff ton.

Thursdays, 7:30 p.m., annex  ■

of Atonement Lutheran Church, 
Wyomissing.

Saturdays, 9:30 a.m., Read- ■

ing Hospital Education Center, 
B-Building, Sixth and Spruce 
streets. For more information, 
call 610-780-2170 or visit www.
scpoai.org.

•••
Grief Share Support Group 

meets Thursdays from 1 to 3 
p.m. and 7 to 9 p.m. at Refor-
mation Lutheran Church, 3670 
Perkiomen Ave., Exeter Town-
ship. Call 610-779-0534 for de-
tails.

•••
A Grief Share group meets 

Tuesdays through Sept. 3 from 
6:30 to 8:30 p.m. at Hope Lu-
theran Church, 550 Fleetwood 
Road, Richmond Township. Call 
610-682-4970 for information.

•••
A Grief Share Workshop and 

Support Group meets Mon-
days from 7 to 8:30 p.m. at 
St. Catharine of Siena Roman 
Catholic Church, 2427 Perkio-
men Ave., Mount Penn. Call 
610-370-1174 for details.

•••
A DivorceCare support 

group meets Monday eve-
nings at West Lawn United 
Methodist Church, 15 Wood-
side Ave., West Lawn. For in-
formation and to sign up, call 
281-797-8408. There is a one-
time $15 fee for a participant 
workbook.

•••
Flower Power: Plants as 

Helpers will be held Monday 
at 7 p.m. at the Breast Cancer 
Support Services offi  ce, 529 
Reading Ave., Suite C, West 
Reading. For more information, 
call 610-478-1447.

•••
The Berks Visiting Nurse 

Association will off er a blood 
pressure clinic Wednesday 
from 11:30 a.m. to 12:30 a.m. at 
the Wernersville Senior Center, 
Brenner Building, Wernersville 
State Hospital.

•••
A free HIV test will be con-

ducted Thursday by Co-County 
Wellness Services, 429 Wal-
nut St., from 9 a.m. to 4:30 
p.m. All testing is confi dential. 
For more information, call 610-
375-6523.

Health Digest appears Tuesday. 
Items for publication must be submit-
ted, in writing and at least one week in 
advance, to Health Digest, Reading Ea-
gle Company, P.O. Box 582, Reading, PA 
19603. Or email life@readingeagle.com. 
Include a contact name and phone num-
ber.

Health digest

Elijah Barsoum tries a bathroom door at Lorane Elementary 
School . He couldn’t open it, so his parents and therapists are 
thinking of ways to make it easier for him.

Little Exeter Township boy prepares to take a big step

READING EAGLE: RYAN MCFADDEN

Elijah Barsoum plays with his mother, Karen, in his new class-
room at Lorane Elementary School. 

“We’re at peace 
with whatever 
it’s going to be. 
Quite frankly, 
that is something 
the doctor does 
not want to get 
involved with 
predicting. We 
know he’s not 
going to be tall.”
Mother Karen Barsoum

[ From D1 >>> ]

Have you
considered

other options for 
your ongoing

osteoporosis care?

• Are a woman 60 years of age or older;
• Had your last menstrual period more
than 5 years ago;

• Have been receiving oral bisphosphonate treat-
ment for osteoporosis for at least 3 years;

• Have never broken a hip because of osteoporosis.

Hope for tomorrow, begins here today

Call 610-375-2466
2760 Century Blvd., Wyomissing

If you have been 
diagnosed with 
osteoporosis, we invite 
you to learn more about 
a clinical research study 
taking place in your area. 
This research study is testing 
the safety, tolerability 

and effects of an investigational drug on bone 
mineral density in postmenopausal women with 
osteoporosis. You may qualify for this study if you:

The study doctor will determine if you are
eligible to participate, and will discuss the

benefi t and risks of the study with you. 

To learn more about how to participate
in the 076 study, contact: 
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Movies

By Michael 
Rechtshaffen
The Hollywood  R eporter

LOS ANGELES — Steal-
ing the moon can be a tough 

act to follow, as 
reformed crimi-
nal mastermind 
Gru and the cre-

ative team behind the $540 
million-grossing 2010 smash 

“Despicable Me” discovered 
when it was time to dream up 
an encore.

After all, it was no mean 
feat to successfully juggle 
all that lunar lunacy with a 
delightful companion plot 
involving a trio of orphaned 
girls who, in turn, steal Gru’s 
heart. While the new edi-

tion doesn’t quite catch that 
inspired spark, there’s still 

plenty to enjoy here, courtesy 
of those zippy visuals and a 

pitch-perfect voice cast led by 
the innately animated Steve 
Carell.

Expect the movie’s min-
ions to once again turn up 
in droves in what is certain 
to be a stellar Fourth of July 
holiday weekend.

“Despicable Me 2” finds 
Carell’s Gru more or less 
embracing his newly domes-
ticated life after adopting 
Margo (Miranda Cosgrove), 
Edith (Dana Gaier) and little 
Agnes (Elsie Fisher), even 
swapping his more nefarious 
activities for a startup jelly-
and-jam-making operation. 
But he soon fi nds himself in 
a stickier situation when he’s 
dispatched by the top-secret 
Anti-Villain League to track 

down the perpetrator of a 
fresh heist involving a ginor-
mous electromagnet.

Setting up an undercover 
operation in a mall cupcake 
shop, Gru is reunited with 
fresh AVL recruit Lucy Wilde 
(Kristen Wiig, proprietor of 
Miss Hattie’s Home for Girls 
in the prior film), with his 
suspicions set on the gregari-
ous owner of a Mexican res-
taurant (a terrifi c Benjamin 
Bratt), who bears a nagging 
resemblance to El Macho, a 
notorious villain believed to 
have perished while riding a 
shark into a volcano with 250 
pounds of TNT strapped to 
his chest.

It’s those sort of details 

that lend the “Despicable Me” 
franchise an irresistible Loo-
ney Tunes-style nuttiness, 
one even more prevalent 
this time around in the ab-
sence of a more substantial 
plotline.

Still, returning directors 
Pierre Coffin and Chris Re-
naud and the returning writ-
ing team of Ken Daurio and 
Cinco Paul again maintain the 
energy at a brisk, buoyant clip, 
while Carell and the rest of 
cast add an extra layer of di-
mension to those expressively 
drawn characters.

Also amusingly returning 
to the fold is Russell Brand 
as rickety resident mad sci-
entist Dr. Nefario, Steve Coo-
gan as AVL head honcho Silas 
Ramsbottom and Ken Jeong 
as Floyd Eagle-san, now the 
owner of a wig store.

Back again to imbue the 
production with a pleasing 
visual and aural snap are 
production designer Yar-
row Cheney and on-a-roll 
Pharrell Williams, whose 
springy songs blend nicely 
with Heitor Pereira’s bright 
score.

Those who foolishly opt 
to leave at the start of the 
end credits will be missing 
out on another entertaining 
3-D demonstration again led 
by a handful of those wacky 
Minions.

‘Despicable 2’ is another zany escapade

UNIVERSAL PICTURES

Characters Lucy, voiced by Kristen Wiig, and Gru, voiced by Steve Carell in “Despicable Me 2.”

FILM 
REVIEW

“Despicable Me 2”
★★★ (out of four)
Rated PG for rude humor 

and mild action
Starring Steve Carell, 

Miranda Cosgrove, Dana 
Gaier, Elsie Fisher, Kris-
ten Wiig, Benjamin Bratt, 
Russell Brand, Steve Coo-
gan, Ken Jeong

Directed by Pierre Coffi  n 
and Chris Renaud

Running time: 98 minutes
Venues: Digiplex of Fair-

grounds Square, R/C 
Reading Movies 11, Fox 
Berkshire, Fox East

By Sandy Cohen
The Ass ociated Pr ess

LOS ANGELES — The bud-
dy-cop movie has been around 
for decades, typically starring 
two mismatched male char-
acters, except for those few 
instances where the buddies 
are actually a man and a dog, 
as in 1989‘s “K-9” and “Turner 
& Hooch.”

Now Sandra Bullock and 
Melissa McCarthy are getting 
into the mix with “The Heat,” 
and fans are warming quickly 
to the concept.

Movie website Fandango 
said “The Heat,” from 20th 
Century Fox, was the most 
popular offering when it 
opened, totaling 35 percent 
of nationwide ticket sales.

“It’s taking a genre that 
very much appeals to one 
demographic and inserting 
stars who appeal to another 
demographic,” which makes 
the fi lm equally appealing to 
men and women, said Dave 
Karger, chief correspondent 
for Fandango.

“It has the action and it has 
the comedy, which the guys 
are probably going to go for, 
then the female-friendship 
angle, too,” Karger said. 

“ Women just love Sandra 
Bullock and Melissa McCa-
rthy and are excited to see a 
big summer movie with two 

women in the lead.”
The standard buddy-cop 

formula is at play here, with 
Bullock playing an uptight, 
lonely FBI agent who’s 
paired with McCarthy’s foul-
mouthed, no-nonsense Bos-
ton police offi  cer to take down 
a drug dealer.

But having women play the 
incompatible cops makes the 
fi lm unusual, if not downright 
groundbreaking. (The 1988 
movie “Feds” focused on the 
comedy of two women ac-
cepted to the FBI training 
academy.)

“As insane as it sounds, it’s 
such a unique thing to have 

two women,” Karger said. 
“They thought of putting 
a dog in there before they 
thought of putting a woman 
in there, but that’s Hollywood 
for you.”

It’s not only unusual to 
see two women take on the 
buddy-cop genre, but also 
two women over 40 opening 
a big summer picture, said Ta-
tiana Siegel, who covers the 
film industry for the trade 
publication The Hollywood 
Reporter.

“You might see two women 
in a movie like a Sundance 
movie, but this is a major, 
heavily marketed summer 

movie with franchise poten-
tial that in the past would 
have featured two men star-
ring in it,” Siegel said.

But she added that the 
film is no great risk for Fox 
because of its relatively 
modest  budg et and the 
star-power of McCarthy and 
Bullock.

Karger said “Bridesmaids” 
cleared the way for this fi lm: 

“Clearly, the massive success 
of ‘Bridesmaids’ allowed a 
movie like this to exist.”

“The Heat” is directed by 
“Bridesmaids” director Paul 
Feig, who declined to be in-
terviewed for this story.

20TH CENTURY FOX

‘Heat’ broadens buddy-cop movie mix with 2 women
Melissa 
McCa-
rthy, left, 
and San-
dra Bull-
ock in 
a scene 
from “The 
Heat.”

Box office
Estimated ticket sales for Friday through Sunday at U.S. and 

Canadian theaters, according to Hollywood.com. Final domes-
tic fi gures will be released today.

1. “Despicable Me 2”  $82.5 million
2. “The Lone Ranger”  $29.4 million
3. “The Heat”  $25.0 million
4. “Monsters University”  $19.6 million
5. “World War Z”  $18.2 million
6. “White House Down”  $13.5 million
7. “Man of Steel”  $11.4 million
8. “Kevin Hart: Let Me Explain”  $10.1 million
9. “This Is the End”  $5.8 million

10. “Now You See Me”  $2.8 million

CLASSIFIED 
CALL 610-376-1527

find your roots 
every Wednesday

Berks

Country

DON’T JUST SEE A MOVIE, EXPERIENCE IT AT 

IMAX  IMAX  IMAX

610-374-2828 • rctheatres.com
FREE PARKING •DIGITAL PROJECTION & SOUND

 READING MOVIES 11 
  & IMAX

CHILDREN UNDER 3 NOT ADMITTED TO PG13 or R RATED MOVIES 
AFTER 6PM. SHOWTIMES SUBJECT TO CHANGE WITHOUT NOTICE

FEATURING IN DIGITAL:
DESPICABLE ME 2 IN DIGITAL 3D 
(PG) (12:45, 4:05), 7:05, 9:30

MONSTERS UNIVERSITY IN DIGITAL 
3D (G) (1:00, 4:00), 7:00, 9:35

DESPICABLE ME 2 (PG)
(1:00, 1:30, 4:20, 4:40), 7:25, 9:50

THE LONE RANGER (PG13)
(12:30, 4:00),7:00, 7:15, 10:00, 10:30

THE HEAT (R)
(1:40, 4:40), 7:30, 10:25

WHITE HOUSE DOWN (PG13)
(1:10, 4:20), 7:25, 10:30

MONSTERS UNIVERSITY (G)
(1:45, 4:45), 7:30, 10:00

WORLD WAR Z (R) (1:15, 4:35), 7:35, 10:20

THIS IS THE END (R) (1:10, 4:10), 7:15, 10:30

SHOWING IN IMAX
MAN OF STEEL (PG13) 
IMAX (2:00) IMAX3D 5:00, 8:00

12 NOON Special IMAX3D Features: 
TUE: BORN TO BE WILD

WED: SPACE STATION THU: UNDER THE SEA

FRIDAY, 7/5 THRU WED., 7/10

Tickets are now on sale for:
PACIFIC RIM IN IMAX3D & GROWN UPS 2

begins THU, 7/11

FREE Summer Kids Movie - Megamind (PG)
Tue, Wed, Thu 10AM - Groups at 9:30, call to schedule

DIGIPLEX
Cinema

Fairgrounds Square Mall
INTERNET TICKETS
www.DIGIPLEXDEST.com

 Showtimes on Web or 610-921-8112
GIFT CARDS AVAILABLE!

DAILY
MATINEES!

SENIOR SAVE DAY
Every Tuesday
$5.25 each*

(*Excluding 3D Movies)DAILY 3:00 & 7:00

Theatre
www.goggleworks.org

Discussion On Monday Nights

610-374-4600
2ND AND WASHINGTON STS., READING, PA

THE EAST

FOX BERKSHIRE 
800 Berkshire Blvd., Wyomissing, 610-374-1123

GROWN UPS 2 C Thu:  7:00, 9:25
PACIFIC RIM C Thu:  10:00 PM
DESPICABLE ME 2 B Fri to Sun:  10:45,
12:10, 1:10, 2:30, 3:30, 7:10; Mon to Thu:  12:10, 1:10,
2:30, 3:30, 7:10
DESPICABLE ME 2 IN 3D B 4:50, 9:30
THE LONE RANGER C 12:30, 3:45,
7:00, 10:10
THE HEAT E Fri to Sun:  11:00, 1:45, 4:20, 6:00,
7:15, 8:45, 9:50; Mon to Wed:  1:45, 4:20, 6:00, 7:15,
8:45, 9:50; Thu:  1:45, 4:20, 7:15, 9:50
WHITE HOUSE DOWN C 12:00, 3:50,
7:00, 10:00
MONSTERS UNIVERSITY A Fri to Sun:
11:10, 12:40, 1:30, 4:00, 6:30, 9:00; Mon to Thu:  12:40,
1:30, 4:00, 6:30, 9:00
WORLD WAR Z C Fri to Sun:  11:00, 1:40,
4:15, 7:20, 9:55; Mon to Thu:  1:40, 4:15, 7:20, 9:55
MAN OF STEEL C 3:00, 7:00
THIS IS THE END E Fri to Wed:  10:00 PM
SHREK FOREVER AFTER B
Tue to Thu:  10:00 AM

FOX EAST 
Route 422, Exeter, 610-779-8121

DESPICABLE ME 2 B 11:30, 2:00, 6:45, 9:10
DESPICABLE ME 2 IN 3D B 4:20 PM
THE LONE RANGER C 12:00, 3:30,
7:00, 10:10
THE HEAT E 12:30, 3:45, 7:10, 9:50
MONSTERS UNIVERSITY A 1:00, 4:00,
6:30, 9:00

Showtimes for July 5-11

$5 Tuesdays Both Theatres
3D extra

GIFT CARDS & ADVANCE TIX AT THEATRES OR

FOXSHOWTIMES.COM

FAMILY FILM SERIES
at Fox Berkshire

Free Admission Tues, Wed & Thurs 10am
7/9-7/11 Shrek Forever After
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By Michelle Napoletano Lynch
Reading Eagle

Loretta and Bob Bausher were fortu-
nate to fi nd the perfect house without 
a hunt.

“My mother heard the owners of this house 
were planning to move,” Loretta said. “We 
drove to Stouchsburg and I knocked on the 
door while Bob waited in the car.”

They were invited in and charmed by the 
quality features and old-fashioned appeal of 
the small-town home.

“We clinched the deal immediately on a 
handshake,” she said. “The owners never had 
to list the house.”

It’s been 34 years since they moved in and 
the Baushers still love the early 19th-century 
home, formerly owned by Carroll Hopf and 
his wife, Claudia, an internationally noted 
scherenschnitte artist. 

Claudia creates intricate paper cutouts 
in vivid colors and painted a bright, folk-art 
woodland mural on the walls lining the home’s 
hallway and stairwell. Loretta and Bob person-
alized the well-preserved mural by mounting 
fanciful songbird carvings on the walls for a 
three-dimensional eff ect.

While the Baushers found the reproduction 
bar-and-grill tavern look of the kitchen appeal-
ing, it proved inadequate for their needs. 

“I love to cook,” Loretta said. “I freeze and 
can, and we do a lot of entertaining. So, we had 
to make the kitchen more practical.”

They enlarged it by enclosing a porch, and 
then added extra counter space. Bob fi xed the 
grill in the open position, and Loretta uses it 
for hanging dried herbs, pots and utensils. She 
suspends her basket collection from another 
area of the kitchen ceiling.

The couple preserved the original fi re corner 
during the kitchen renovations.

“This was never a fireplace,” Loretta ex-
plained. “A stove fi t into the recess.”

The adjacent dining room was part of the 
formal living room before the previous owners 
divided it. Both rooms connect to the Baush-
ers’ cozy TV room, decorated with items from 
her collection of Berks County redware and 
his collection of arrowheads.

“This is my most treasured piece,” Bob said, 
pointing out a modest display of arrowheads 
in a frame. “These were collected by my father 
with my grandmother when he was a child 
growing up in the Shartlesville area.”

He has amassed more than 8,000 Native 

American stone tools, arrowheads, spear 
points and other artifacts. He began hunting 
for the relics as a boy on his family’s dairy farm 
between Robesonia and Bernville. 

“Ich bin ein bauer kind,” he said in the Penn-
sylvania Dutch dialect. “That means, ‘I am a 
farm boy.’�”

Although Bob lived on the farm until age 19, 
he settled comfortably into small-town life, 
working fi rst at Textile Machine Works, then 
in construction and, fi nally, as a professional 
truck driver. Retired for seven years, he now 
spends time maintaining his collection, fi sh-
ing and gardening.

The Baushers are always adding to their 
garden, which was featured this year on a tour 
benefi ting the Robesonia Library.

“I am not fi nished dressing up my garden,” 
said Loretta, who grew up in Newmanstown 
and worked in administration for Gloray 
Knitting Mills and in human resources at 
the Wernersville State Hospital.

Their garden features a variety of plants, 
statuary, trellises and a pergola. Punched tin 
lighting fi xtures in the garden and through-
out the house were made by a Robesonia 
crafter.

An old outhouse and stable are used to 
house gardening equipment. There also is a 
two-story outbuilding with a fi replace.

“We call it the Butcher Shop,” Loretta said. 
“It was used for heavy chores such as laundry, 
soap-making and butchering tasks.”

They are considering connecting it to the 
main house, though the extra space is not a 
necessity in the spacious home.

There was plenty of room for Bob’s late 
father when he moved in with the Baushers 
for a year in 1992. Loretta’s mother also lived 
with them during the last four and a half years 
of her life. They now share their home with a 
rag-doll cat, Bluebelle, named by their 9-year-
old granddaughter, Tori.

“This is Mimi’s, PopPop’s and my house,” 
Tori said, using her names for her grandpar-
ents and leaving out her 3-year-old sister, 
Scarlett.

The girls’ father, the Baushers’ son, Byron, 
grew up in the house and enjoys bringing 
his daughters and wife, Beth, for overnight 
visits from New Cumberland, Cumberland 
County. The quaintly decorated guest quarters 
accommodate the extended family with the 
same rural charm and comfort recognized 
by Loretta and Bob when they discovered 
the house.

Michelle Napoletano Lynch is a former editor of the Histor-
ical Society of Berks County’s Review. She is a partner with Su-
san Speros in a Berks-based historic preservation and research 
consulting fi rm. Contact her at Berksgal@live.com

A cut-paper scherenschnitte artwork by the 
Hopfs hangs in the house.
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Bob and Loretta Bausher, in the living room of their home in Stouchsburg, gladly host granddaugh-
ters Scarlett, 3, and Tori Purcell, 9, for overnight visits. The home dates from the early 19th century.

The living room refl ects 34 years of decorat-
ing by the Baushers.

Stenciling decorates the tops of the walls in 
the living room.

An old crock with a collection of canes and an 
umbrella occupies a corner.
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The hallway and stairwell were painted by former owners and artists Carroll and Claudia Hopf.

Country house 
is still perfect 
after 34 years

By Kate Murray
R E A D I N G  E A G L E

W ith hot weather upon us and sum-
mer camp in full swing, it’s time to 
consider hydrating yourself with 

not only plenty of water, but other naturally 
sweet options such as watermelon. 

Last summer I tasted yellow watermelon 
for the fi rst time when it was delivered by 
my local CSA. Little did I know, this juicy 
gem was grown right here in our community. 
The yellow-fleshed watermelon is slightly 
smaller than the regular red watermelon 
(weighing in at about 5 to 7 pounds) with a 
thinner rind and fewer seeds. They are hardly 
distinguishable from their red counterparts 
on the outside, but when you slice in to them 
you see a gorgeous, welcoming shade of bright 
yellow. The fl esh is juicy and just a bit sweeter 
than traditional watermelon.

Keep in mind, what grows together goes 
together. If you’re bored with plain old cubed 

watermelon, combine it with chopped cucum-
ber, heirloom tomatoes, the juice of a lime, 
fresh mint, salt and pepper for a decadent 
watermelon salad sure to please any palette 
on a hot day.

For a healthy snack in the afternoon, 
try this refreshing drink recipe with either 
yellow or red watermelon: 

3-4 cups of cubed watermelon.
2 cups ice.
Juice of a lime.
A spring of mint.

Blend watermelon and ice to desired con-
sistency and garnish with lime and mint. The 
watermelon is so ripe and sweet at this time of 
year you don’t need any other ingredients.

However, don’t forget the most important 
rule about watermelon: It should always be 
eaten alone. It isn’t a good idea to eat water-
melon as a dessert, especially after consuming 
a meal. The melon family is the fastest digest-

ing food on earth. If 
you eat melon after 
eating a meal, the 
gastric juices in 
your stomach will 
digest the melon 
fi rst, even if you ate 
it last, and leave all 
the other food to 
digest slowly.

It is best to eat 
melon alone, and 
wait at least two 

hours before eating again. This goes for all 
melon, including honeydew and cantaloupe, 
making any fruit in the melon family a great 
snack at about 3 in the afternoon.

When eaten the right way, fruit will cleanse 
your body of toxins and help keep your diges-
tive system in check. 
Kate Murray is certifi ed in plant-based nutrition and the 
author of “A Silent Cure in My Back Yard.” Find more recipes 
at: asilentcure.org.
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By Kate Murray
R E A D I N G  E A G L E

If you really understand the science behind 
the claim, then you know that healthy fats can 
make you thinner.

 However, it’s important to be judicious 
with healthy fats, and properly understand 
how to incorporate them into your diet. Good 
examples of healthy fats are avocados and 
nuts. Here are a few reasons why these fats 
are essential to the human body:

■ Help to regulate heart rate and blood 
pressure.

■ Help with the absorption of vitamins A, 
D, E and K.

■ Strengthen the linings of your cells.
■ Help maintain healthy hair and skin.
■ Make you feel full, if consumed properly, 

and can aid in weight loss.
Coconut is everywhere these days, and it’s 

being touted as a “healthy fat,” mostly because 
of its creamy mouth-feel. Coconut is popular 
with vegans and health-food followers in non-
dairy milk, ice cream and yogurt.

Here is what you need to know so you don’t 
mistake coconut as a health food: It’s high in 
saturated fat; 10 out of 12 grams in a quarter 
cup. Saturated fat raises blood cholesterol 
levels and low-density lipoprotein (LDL) cho-
lesterol levels, increasing the risk of cardio-
vascular disease. Saturated fat is commonly 
found in animal products such as milk, cheese, 
yogurt, ice cream, eggs, meat and poultry.

While it’s true that some research points to 
coconut milk fat being unharmful, it’s a good 
idea to decipher the word. Even though coco-
nut milk is derived from the plant, it is still a 
fat that contains a lot of calories of limited 
nutritional value. This doesn’t mean it’s bad 
to consume; it just means if you are stick-
ing to healthy, low-fat foods or trying to lose 

weight, this 
is not the 
best choice. 

The taste 
and creami-
ness of co-
conut milk 
can easily be 
substituted 
in recipes: 
A dd 1 tea-
s p o o n  o f 
high-quality 

coconut extract, such as Silver Cloud Estates 
or Flavorganics, to 1 cup of nondairy milk. 
You’ll need 1½   teaspoons and 1½   cups of 
milk for the equivalent of a typical can of 
coconut milk.

Here is a great morning substitute for your 
store-bought orange juice, which contains 
40g (about 10 teaspoons) of added sugar per 

serving. The tropical fruits in this recipe are 
sweet enough that you don’t have to add any 
other ingredients, except maybe some maca 
or spiralina if you really want to be prudent. 
Your taste buds will thank you. So will your 
waistline.

Pineapple-Mango Morning 
Smoothie
2 cups cubed pineapple — about ½   a pineapple 

if you buy it whole.
2 cups cubed mango — about 2-3 mangoes.
1 medium orange ( leave the fi brous white part, 

but remove seeds)
1 cup nondairy milk.
1 teaspoon high-quality coconut extract. 
2 cups ice.

Blend until desired consistency.
Kate Murray is certifi ed in plant-based nutrition and the 
author of “A Silent Cure in My Back Yard.” Find more recipes 
at: asilentcure.org.

Why some fats don’t make you fat
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Travel

By Alice Short
L os Angeles Times

LI S B O N  —  D o  y o u 
daydream about lux-
ury lodgings with well-

stocked bars and sculpted 
gardens? Discreet clerks and 
waiters who will attend to 
your every need? 

Or do your fl ights of fancy 
tend toward something more 
rustic: a walled fortress, per-
haps, with commanding views 
of the lands below?

To put it another way: Do 
you want to stay in a palace — 
or a castle?

Sometimes it’s possible to 
do both, as I discovered on 
a spring trip to Portugal. It 
turns out the “royal treat-
ment” fulfi lled a fantasy that 
I wasn’t even aware of, until I 
walked right into it. My hus-
band Steve and I had spent a 
few days in Madrid, visiting 
our daughter who was study-
ing there, and we had decided 
we needed to see more of the 
Iberian Peninsula. We took a 
train to Basque country for a 
few days and then fl ew from 
Bilbao to Lisbon.

We headed for the Pesta-
na Palace in the Portuguese 
capital, an elegant hotel in a 
quiet residential area. A late-
19th-century palace holds 
the reception, bar and din-
ing areas, which were made 
by 20th-century decorators 
to look like 17th- and 18th-
century French salons. The 
palace and its grounds border 
on opulent, with an “I-come-
from-old-money-or-I’m-
good-at-faking-it” vibe.

We arrived too early to 
check into our room, so we 
jumped in a cab for an eight-
minute ride to 5 Oceanos, one 
of several restaurants with 
alfresco dining in a relatively 
new marina. Our expecta-
tions were modest, but the 
scene — singles, couples and 
families biking, strolling and 
skateboarding past scores of 
diners sipping white port and 
Vinho Verde — proved invigo-
rating. The food — white-bean 
stew with chorizo and codfi sh 
tongue — wasn’t bad, either.

Charming and sane
It later occurred to us why 

we felt so at ease at the ma-
rina: With the boats, fl ip-fl ops, 
short-shorts and buff  bodies, 
it had all the charms of home 
with none of the insanity that 
has come to defi ne, say, Venice 
Beach, Calif.

We didn’t see any short-
shorts at the Pestana Palace, 
at least not in the public spac-
es. Guests and staff  use their 
indoor voices, and personal 
space is honored, particularly 
at breakfast, where soft-spo-
ken waiters assist the coff ee- 
and mimosa-deprived.

The fi rst meal of the day is 
a fairly elegant aff air: buff et 
tables devoted to carbs both 
sweet and savory, meats and 
cheeses, fruit, juices and the 
ubiquitous omelet station. 
At dinner, menu choices in-
clude codfish tongue soup, 
lobster, caviar, the ubiquitous 
cod, wild partridge, octopus 
and mullet stew and orange 

pie with foie gras foam. The 
dining rooms, like many in 
the main building, bear the 
imprint of decorators who 
dream in plaster and gilt. And 
castle-worthy ceilings mean 
there’s plenty of it.

The bar area includes two 
rooms with dark-red chairs 
and Persian carpets and those 
very high ceilings, but one 
evening we took our drinks 
to the Louis XV Room, a large 
space with “statement” chan-
deliers, blue velvet couches 
and the plaster and gilt we 
had come to expect. The walls 
are adorned with mirrors and 
paintings. It was quite a space 
in which to consume a club 
sandwich and a beer.

The hotel grounds at the 
Pestana Palace include, among 
other amenities, indoor and 
outdoor pools, an Asian pavil-
ion, a spa and a gym. Most of 
the 193 guest rooms are in two 
wings adjacent to the palace. 

Our room, about 260 square 
feet, was a sea of blue: blue 
walls with stenciling, blue 
carpeting with white designs, 
blue armchairs.

All that color coordination 
and good taste made us feel 
as though we had landed in 
someone else’s life, but after 
our first full day in the city, 
devoted to a walking tour (Se 
Cathedral, St. George’s Castle, 
the Belem Tower, shots of a 
cherry liqueur called ginja), 
we were tired and grateful 
just to rummage through 
the minibar and watch the 
fl at screen.

Off  to imaginary war
After two nights in Lis-

bon, we drove about an hour 
north to the medieval town 
of Obidos to get our warrior 
on by checking into Pousada 
de Castelo, a hotel set within 
a castle that is part of the 
walled village. There’s noth-

ing like battlements and cren-
els to send your imagination 
into overdrive, and to remind 
you that rustic can be just as 
charming as rarefi ed.

We registered, then hiked 
a series of broad stone steps, 
passing a strategically placed 
suit of armor or two, to our 
lodgings. The room — nine of 
the 17 are within the castle — 
measured about 12 feet square, 
a relatively cramped chamber 
with space for a bed, armoire 
and small table that doubled 
as a nightstand.

It was a short walk out a 
set of double doors to reach 
the castle walls and views 
of towers and whitewashed 
buildings, cobblestone streets 
and balconies draped with 
bougainvillea. It’s easy to 
understand why centuries 
of Portuguese kings “gifted” 
their queens with Obidos as 
part of the wedding ritual. (In 
the 13th century, King Afonso 
II gave title to the village to 
his queen, Urraca, a practice 
that was continued until the 
19th century.)

We wandered the village 
streets, which are narrow 
and lined with shops selling 
plastic souvenirs, cork purses, 
pottery, and ginja, which is 
sometimes consumed in tiny 
chocolate cups. The village is 
touristy but has a relaxed vibe, 
and no amount of tchotchkes 
could tarnish a stroll through 
streets that have hosted kings 
and queens, minstrels and 
knights, craftsmen and jug-
glers.

We went for a late lunch at 
Tasca Torta, a slip of a restau-

rant run by a soulful young 
man who spoke to us about 
his new baby and his strug-
gles to run a small business in 
Portugal. While he regaled us 
with tales of bureaucracy and 
frustration, we dined on steak 
with a fried egg and fries.

Afterward, our proprietor 
pulled out a hidden plastic 
bottle fi lled with homemade 
ginja, redolent of cherries, 
cinnamon and brandy and 
exponentially better than the 
blander product we had sam-
pled elsewhere in Portugal.

We waited at least three 
hours before ordering a glass 
of wine in one of two rooms 
the hotel has devoted to eat-
ing and drinking. The bar is 
decorated with a tapestry and 
dark paintings. Glancing up, I 
noted the carved-wood ceil-
ings, which seemed old and 
venue-appropriate, but then 
Steve said the wood appeared 
to be new and secured with a 
nail gun. But that didn’t both-
er us; we were in a castle. 

Getting pampered in 
peace or imagining 
warfare of past times 
both within reach of 
tourists

If you go
Telephones: To call the  ■

numbers below from the 
U.S., dial 011 (the interna-
tional dialing code), 351 
(country code for Portugal) 
and the local number.

Where to stay: Pestana  ■

Palace, 54 Rua Jau, Lisbon, 
213-615-600 or 210-401-711, 
www.lat.ms/18z8rbF. Part 
of the Leading Hotels of the 
World group. The rooms 
are fairly spacious and look 
as though their interior de-
sign was taken seriously. 
The grounds should inspire 
many explorations. Doubles 
from about $272.Or stay at 
Pousada de Castelo, Paço 
Real, Obidos, 210-407-630, 
www.lat.ms/14QC7f1. Most 
of the rooms in the castle 
are relatively small, but you 
may be inspired to don a 
suit of armor and boil some 
oil to pour over the battle-
ments. Doubles from $270.

To learn more: Portu- ■

guese National Tourist Of-
fi ce, 646-723-0200 (dial 3 
for tourism), www.visitpor-
tugal.com.

— Los Angeles Times

Ginja, a cherry liqueur, is often 
off ered and consumed in choc-
olate cups in Obidos, Portugal.

Portugal’s palaces and castles
off er many royal good times

LOS ANGELES TIMES

Looking out over the whitewashed, red-tiled homes and businesses of Obidos, a walled medieval village about an hour north of Lis-
bon, Portugal.

A glimpse of what lies beyond the wall in the town of Obidos, 
Portugal.

Charles J.
Adams III
Travels with Charlie

I was telling a friend 
about a recent trip to 
Holland when he smiled 

and commented, “What a 
goofy country that is. They 
can’t even make up their mind 
what it’s called, ‘Holland’ or 
‘The Netherlands.’”

I shook my head in conde-
scending agreement. But then, 
I felt I had to clear things up.

Having been there several 
times, I knew that although it 
is just a section of The Nether-
lands, Holland has become the 
de facto name of the nation.

Then, expanding on his 
“goofy” comment, I reminded 
him that folks from Holland 
or The Netherlands are called 

“Dutch.”
We both mused how we who 

live in Pennsylvania Dutch 
Country owe that moniker 
not to the Dutch, but the 

“Deutsch,” or Germans.
Intrigued by the subject, I 

offered the thought that on 
a higher level we live in the 
United States, but do not call 
ourselves United Statesians. 
We live in the United States 
of America. Those 50 subdi-
visions are states, are united, 
and are within America. Thus, 
we are “Americans.”

I’ve always been fascinated 
by demonyms. Although it 
sounds evil, “demonym” is 
the word that describes what 
people of certain places call 
themselves.

How residents of Man-
chester, England become 
Mancunians and how folks 
from Glasgow are Glaswegians 
remain mysteries to me.

And then, there are those 
happy folks from the Kyrgyz 
Republic — known as Kyrgyz; 
and residents of Saint Kitts 
and Nevis, who are Kittian 
and Nevisians.

Things really get dicey on 
the British Isles. First, the 
British Isles refer to the is-
lands of Great Britain and Ire-
land. Oh — and about 6,000 
other lesser isles.

The biggest British Isle con-
tains Scotland and the United 
Kingdom. But part of the Unit-
ed Kingdom is on the island of 
Ireland. It is Northern Ireland, 
which is on Eire, the island, 
aka Ireland, but it is not part 
of Ireland, the republic — or 
something like that.

All that aside, what about 
those folks who live in Eng-
land? They are not England-
ers. They are English. But, 
those folks who live in, say, 
Massachusetts, are not New 
English — they are New Eng-
landers.

Demonyms can be demonic 
if not used properly. A famous 
example was President John F. 
Kennedy’s utterance of “Ich bin 
ein Berliner” on June 26, 1963.

JFK was in Berlin to sup-
port the West Berlin people 
shortly after the Berlin Wall 
was built. His declaration was 
to assert that he considered 
himself one of them.

Critics quickly quipped that 
as a “Berliner” is a local name 
for a jelly donut, the presi-
dent proclaimed that he was 
a pastry. Supporters said the 
criticism was unfounded. The 
story remains embedded in 
the urban legends fi le.

And then, there’s my home-
town, Hamburg. I am proud to 
assert that “Ich bin ein Ham-
burger!”
Contact Charles J. Adams III: life@
readingeagle.com.

The name game
for inhabitants
of various places
is perplexing
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Re adi n g Eagl e

Cambridge-Lee Industries 
LLC, Ontelaunee Township,  
announced Friday that it has 
appointed Andrea J. Funk 
as its new CEO. 

Funk assumed responsibili-
ties as CEO 
eff ective Aug. 
3,  succeed-
ing Edward 
Kerins, who 
has retired 
f r o m  C a m -
b r i d g e - L e e 
after 39 years, 
in which he 
s e r v e d  a s 
CEO for the 
past three years.

Funk has been at Cam-
bridge-Lee for the past three 
years as chief fi nancial offi  cer 
and treasurer, and has spent 
more than 20 years in vari-

ous fi nancial and operational 
positions in manufacturing 
companies, most recently at 
Carpenter Technology Corp. 
and the former Arrow Inter-
national. 

She holds an MBA from the 
Wharton School of Business.

Cambridge-Lee is a leading 
manufacturer and distributor 
of seamless copper tubes and 
industrial metals products.

Dan Erck, executive vice 
president of Cambridge-Lee’s 
industrial metals division, 
and Dave Zellers, director of 
plumbing sales, will continue 
in their capacities.

Good Life hires
Heilenman

Conor F. Delaney, man-
aging partner of Good Life 
Financial Group, Wyomiss-
ing, announced the hiring of 

Norman E. Heilenman, an 
executive and founder of the 
former Berkshire Bank.  

Heilenman also will be a 
member of the Good Life’s ex-
ecutive team, joining Delaney; 
Courtnie E. Nein, managing 
partner; and longtime busi-
ness partner and friend Rich-
ard Gromis, chief operating 
offi  cer.  Heilenman will serve 
as the organizations business 
development officer, where 
he will work with Delaney on 
continuing to grow both the 
local and national Good Life 
brand.

Good Life has five offices 
throughout the United States 
and is hoping to double that 
by the end of the year, Dela-
ney said.  

The company hopes to 
oversee about a billion dollars 
in assets by the end of 2013, 
Delaney said.  

“ T h e  s u c -
cess of our 
b u s i n e s s 
m o d e l  i s 
p r e d i c a t e d 
o n  b o t h  a 
clear vision 
and then the 
execution of 
that vision,” 
Delaney said.  

“The first step was success-
fully acquiring Rick.  Norm 
represents the next phase 
of execution which includes 
developing some of the ma-
jor markets throughout the 
United States.  His attributes 
and previous experience give 
me signifi cant confi dence in 
continuing to grow Good Life 
throughout Berks County and 
beyond.”

Good Life was founded by 
Delaney and Nein in 2012. 

Customers opens loan
offi  ce in Philadelphia

Customers Bank, Wyo-
missing, said it opened a loan 
production offi  ce in Philadel-
phia with a goal of lending at 
least $300 million over the 
next three years. 

Its emphasis is on afford-
able lending, mortgage and 
small-business programs tar-
geted to African-Americans, 
Latinos and other minori-
ties.

“There are too many banks 
around Rittenhouse Square 
and Market Street in Philadel-
phia all trying to go after the 
wealthy and large businesses,” 
said Jay S. Sidhu, chairman 
and CEO. “We believe the best 
contribution a community 
bank can make in Philadel-
phia is to serve the under-
served and help with higher 

percentage homeownership, 
stronger small businesses and 
greater availability of aff ord-
able lending. That’s what cre-
ates a stronger economy over 
a period of time.

“Community involvement, 
serving the underserved, es-
pecially the African-American 
and Hispanic communities in 
the low- to moderate-income 
neighborhoods, is in the DNA 
of Customers Bank. We have 
been working on our plans 
for Philadelphia for about a 
year now. In 2012, we made 
about $31 million in mortgage, 
small-business and commu-
nity development loans in 
Philadelphia, up about six-
fold over less than $6 million 
in 2011.”

Richard Ehst, president, 
added that the goal is about 
$80 million in 2013 and more 
than $100 million by 2015.

Cambridge-Lee names Andrea Funk as new CEO

Norman E. 
Heilenman

BUSINESS LOG

Andrea J. 
Funk

By David A. Kostival
Reading Eagle co rrespo nd en t

As a former infantry offi  cer 
in the Marines, KC Trost, 31, 
Morgantown, said he is us-
ing skills he acquired in the 
Marines to run his new busi-
ness.

Trost opened Trost Insur-
ance, an offi  ce for Farmers In-
surance in Elverson, Chester 
County, in May.

“Working as an insurance 
agent practically goes hand 
in hand in working as a re-
cruiter in the Marine Corps, 
Trost said. “I had a good sales 
track record and a great deal 
of recruitment management 
already in place.”

Trost always wanted to be 
in the military.

He attended Penn State 
University with the intention 
of becoming a Marine Corps 
offi  cer.

After college, he served in 
the Marines as a captain, with 
two deployments to Iraq.

Most recently, he worked 
out of Hawaii in the recruit-
ment offi  ce.

But Trost had to leave the 
Marines in 2012 because of 
an injury. He had suff ered a 
shattered ankle on one of his 
deployments.

“I wasn’t sure what to do at 
that point,” Trost said. “Af-
ter I spent a couple of months 
sending out resumes I was 
recruited by Farmers Insur-
ance.”

Trost said the idea of going 
into business for himself was 
appealing.

“I liked the challenge of 
building a business from the 
ground up,” he said.

Trost spent six months go-
ing through Farmers’ training 
program in King of Prussia, 
after which he was licensed as 
an insurance agent in Penn-
sylvania.

While he didn’t have any 
previous experience in sell-

ing insurance, Trost said that 
didn’t matter to Farmers In-
surance.

“I had the business savvy,” 
he said.

After getting his license, 

Trost said, his fi rst step was 
to fi nd the right location.

He found offi  ce space in an 
old farmhouse in Elverson, 
which had been converted 
into professional offi  ces.

Trost said he really liked the 
idea of locating in Elverson.

“I am able to be part of a 
small community and reach 
out to potential clients in 
Lancaster, Chester and Berks 
counties,” Trost said.

As an exclusive agent for 
Farmers, Trost sells auto, 
home and life insurance.

Trost said his background 
in the military taught him 
that hard work will produce 
results.

To date, Trost has sold 330 
policies for a total of 180 cli-
ents.

“Many of my clients have 
told me that they appreciate 
the fact that I always follow 
up with them,” Trost said. 

A short-term goal is to hire 
another agent for his offi  ce.

“With another producer 
agent, I will have the ability 
to grow exponentially,” Trost 
said.

As a long-term goal, Trost 
said he would be proud as a 
Penn State graduate to open a 
second offi  ce in State College 
someday.
Contact David A. Kostival: money@
readingeagle.com.

Morgantown resident 
KC Trost came home 
to start a business.

Marine skills serve him well

READING EAGLE: TIM LEEDY

KC Trost returned home to Morgantown from the Marines in 2012 and started an insurance com-
pany in May in Elverson.

Trost Insurance
Address: 50 S. Pine St., El-
verson
Phone: 610-286-7645
President/owner:  KC Trost
Started: May 1
Employees: himself and two  
part time
Hours: 9 a.m. to 6 p.m. 
Mondays through Fridays, 
Saturdays by appointment

The  Washi n gt o n  Po st

Americans are taking ad-
vantage of greater credit 
availability without a heavy 
reliance on plastic, a trend 
that economists say bodes 
well for a healthy recovery 
in consumer credit.

The Federal Reserve re-
ported that borrowing, ex-
cluding mortgages, surged by 
$13.8 billion in June to $2.8 
trillion, a 5.9 percent annual 
rate increase. Nonrevolving 
credit, the category for stu-
dent loans and auto fi nanc-
ing, shot up $16.5 billion for 
the month, off setting a $2.7 
billion decline in credit card 
spending.

The Fed does not provide 
precise numbers for auto 
or education fi nancing, but 
it said student loans issued 
by the federal government 
climbed $3.3 billion in June. 
That means car loans were 
probably responsible for 
most of the midyear gains.

It is a notable shift in con-
sumer behavior.

“People buy cars when they 
feel better about their job 
prospects,” said Dean Baker, 
co-director of the Center for 
Economic and Policy Re-
search. “It’s one of the better 
signs for the economy.”

Americans delayed re-
placing their aging vehicles 
during the recession, but 
they have reversed course. 
Auto sales are booming, with 
consumers purchasing cars 
and trucks at an annualized 
rate of 15.6 million in July 
and 15.9 million in June, the 
strongest pace since late 
2007, according to Ward’s 
Automotive Group.

Lenders have loosened 
credit standards, and inter-
est rates have remained at 
historic lows. The average 
interest rate on a 48-month 
new car loan, according to 
the website Bankrate, is hov-
ering around 2.6 percent.

Even though consum-
ers are willing to take out 
new-car loans, they appear 
reluctant to take on high-
interest-rate credit card debt. 
Credit card debt has tumbled 
16.5 percent from its July 
2008 peak, although the use 
of plastic has picked up this 
year, according to the Fed.

People may not be charg-
ing as much as they used to, 
but that does not mean they 
are not shopping. Americans 
increased spending in June 
by $59.4 billion, or about 0.5 
percent, the fastest pace in 
four months, according to the 
Commerce Department.

“What we’re seeing is in-
dicative of a healthy, well-
functioning credit market,” 
said Ezra Becker, vice presi-
dent of research and consult-
ing at TransUnion, a credit 
bureau.

Wage stagnation and 
higher payroll taxes may 
be making Americans skit-
tish about running up their 
credit cards. Researchers at 
the Commerce Department 
said incomes inched up 0.3 
percent in June, after rising 
a mere 0.4 percent in May.

“Ultimately, it will take 
a rise in wages to fuel con-
sumer spending and bor-
rowing and an economic 
recovery as a whole,” said 
Amy Traub, a senior policy 
analyst at Demos, a public 
policy organization.

Analysts say more credit 
card borrowing could boost 
spending, which accounts for 
70 percent of the economy, 
and may be needed to im-
prove lackluster growth.

But economists say the 
lower credit card borrow-
ing in June should not raise 
any alarms. The decline fol-
lows a $6.4 billion increase in 
credit card borrowing in May. 
In fact, overall borrowing in 
May jumped 7.5 percent from 
the prior month,  the largest 
increase of the year.

Consumer borrowing 
surges amid decrease 
in credit card debt

➜ ➜➜
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RoyalBcPA 1.48 –.13 +23.3
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Intel 243847 22.51 +.06
SiriusXM 227888 3.82 +.02
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AT&T Inc 34.80 –.49 +3.2
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AmExp 75.50 –.69 +31.8
BkofAm 14.45 –.16 +24.5
Boeing 105.33 –.51 +39.8
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Chevron 122.50 –.57 +13.3
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ExxonMbl 90.72 –.43 +4.8
GenElec 24.25 –.08 +15.5
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HomeDp 78.97 –1.07 +27.7
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Money rates and commodities

Fr om wire reports

U.S. wholesalers cut their 
stockpiles in June for a third 
straight month even as their 
sales rose again. The combina-
tion suggests businesses have 
underestimated demand, a 
trend that could lead to stron-
ger economic growth in com-
ing months.

The Commerce Department 
said Friday that wholesale 
stockpiles fell 0.2 percent in 
June from May. That followed 
a 0.6 percent drop in May, the 
biggest in 20 months, a modest 
0.1 percent decline in April.

Wholesalers haven’t shrunk 
their stockpiles for three 
months or longer since Sep-
tember 2009, which was three 
months after the Great Reces-
sion ended. The decline shows 
that many remain cautious 
and are keeping inventories 
lean, despite three straight 
months of solid sales growth.

In June, sales at the whole-
sale level rose 0.4 percent. 
That followed a 1.5 percent 
increase in May and a 0.8 per-
cent gain in April. 

American Greetings
is taken private

The card company Ameri-
can Greetings Corp. Inc. is 
no longer trading on the 
New York Stock Exchange 
after being taken private by 
the family that has run the 
company for more than a 
century.

The Weiss family said it 
would acquire the company 
in April, along with a group 
of investors. The deal, which 
closed Friday, values the com-
pany at about $580 million, 
or $878 million including 
assumed debt and the settle-
ment of stock options.

American Tower to pay
$811 million for towers

American Tower Corp. 
said it agreed in separate 
deals with wireless service 
provider NII Holdings Inc. 
to buy up to 2,790 towers in 
Brazil and 1,666 in Mexico for 
a total of about $811 million.

The Boston-based wire-
less communications infra-
structure company said the 
acquisitions give it signifi cant 
scale in its Brazil and Mexico 
operations. It plans to use 
cash on hand and borrowing 
under existing debt facilities 
to fund the deals. The deals 
are expected to close in the 
fourth quarter.

H&M pulls headdresses
from Canadian stores

Swedish fashion chain 
H&M stores across Canada 
have pulled faux feather 
headdresses  from their 
shelves after receiving com-
plaints the items are off ensive 
to aboriginals.

Emily Scarlett, a Toronto-
based spokeswoman for the 
Swedish chain, said the hair 
pieces, patterned head bands 
with bright pink and purple 
fl owers, were part of the com-
pany’s summer music festival 
collection called “H&M Loves 
Music.”

Scarlett said the company 
received three complaints.

Frank’s International
shares surge in IPO

Shares of oil and gas ser-
vices company Frank’s Inter-
national NV surged in their 
debut on the New York Stock 
Exchange. It rose $4.35 to 
close at $26.35.

The company’s IPO had 
been priced above expecta-
tions. Frank’s sold 30 million 
shares for $22 per share, and 
the company said it will re-
ceive $618.6 million in pro-
ceeds after expenses and 
discounts.

The Dutch company pro-
vides tubular services to the 
oil and gas industry. Its shares 
are trading under the ticker 
symbol FI on the NYSE.

Frontier Airlines
may have buyer

Frontier Airlines may be 
sold to a private-equity fi rm 
in Phoenix that wants to turn 
Denver’s airline into an ultra-
low-fare carrier, comparable 
to Spirit Airlines and Allegiant 
Air. Republic Airways Hold-
ings, which owns Frontier, 
told investors that it signed 
a nonbinding agreement with 
an unnamed buyer.

Indigo Partners LLC, a 
Phoenix fi rm that invests in 
low-cost airlines, is reportedly 
the potential buyer. An Indigo 
spokeswoman said the com-
pany could not comment.

Hilton Worldwide
plans IPO

Hotel chain Hilton World-
wide Inc. has tapped four 
banks to take the company 
public, according to a person 
familiar with the matter.

Hilton’s initial public stock 
sale, expected to take place 

next year, will bring to a close 
one of the most storied chap-
ters in leveraged-buyout his-
tory. 

Publicly held Blackstone 
Group bought Hilton during 
the buyout frenzy in summer 
2007, when multibillion-dol-
lar deals were taking place by 
the day. The deal’s enormous 
size, $26 billion in cash, which 
was a 40 percent premium 
over the stock price at the 
time, included Blackstone’s 
assumption of about $7.5 bil-
lion in debt.

Carlos Slim bids
for Dutch telecom KPN

America Movil SAB, owned 
by Mexican billionaire Carlos 
Slim, said it will launch a bid 
for the 70 percent of Dutch 
telecom company Royal KPN 
NV it doesn’t already own.

The $3.20 per share bid 
represents a 20 percent pre-
mium to Thursday’s closing 
price, and values the part of 
KPN that Movil doesn’t al-
ready own at $9.6 billion and 
the whole company at around 
$13.4 billion.

Ackman pushes for
Penney chairman to go

Activist investor Bill 
Ackman  said he has lost 
confidence in J.C. Penney 
Co.’s board and its chairman 
should be replaced.

The statement is the latest 
development in the increas-
ingly public squabble between 
Ackman, whose Pershing 
Square management has a 
nearly 18 percent stake in the 
company, and the rest of J.C. 
Penney’s board.

The disagreement is over 
how long it will take to fi nd a 
new CEO for J.C. Penney. Ack-
man said the process should 
take 30 to 45 days. The board 
has said CEO Mike Ullman is 
the right person for the job.

SEC seeks admission
from JPMorgan

The Securities and Ex-
change Commission is ne-
gotiating a settlement with 
JPMorgan Chase & Co. in 
which the bank would be re-
quired to admit wrongdoing in 
its handling of a multibillion-
dollar trading loss initiated by 
one of its traders, a person fa-
miliar with the matter said.

If the SEC gets its way, the 
deal would apply a standard 
recently unveiled by SEC 
Chairman Mary Jo White 

that demands an admission of 
misconduct in certain types of 
civil settlements. The agency 
has routinely used boilerplate 
language that allows defen-
dants to pay fi nes without ac-
knowledging liability, a policy 
that has been criticized by 
some judges.

Priceline fl irts with
historic $1,000 mark

Priceline.com came close 
to becoming the fi rst stock in 
the Standard & Poor’s 500 in-
dex to ever cross $1,000.

Investors jumped onboard 
Friday after the travel book-
ing company reported better-
than-expected second-quarter 
earnings. The stock started 
trading at $992.03 and rose 
to almost $995 before leveling 
off . At the close, Priceline was 
up $36.14 to close at $969.89.

 Tumblr founder
to get $81 million

 Yahoo Inc.’s recently com-
pleted acquisition of Internet 
blogging service Tumblr in-
cludes an $81 million payment 
to Tumblr founder David 
Karp as long as he remains 
on the job for the next four 
years.

The retention payment dis-
closed in a regulatory filing 
Thursday is part of the wind-
fall that Karp and Tumblr in-
vestors realized by agreeing to 
sell the service for $1.1 billion 
in May.

Karp turned 27 last month. 
He started Tumblr in 2007, a 
few years after he dropped out 
of high school in New York.

Wall Street sinks
slow summer trading

Trading volume was light, 
typical for a Friday in August. 
All three major stock indexes 
ended the day, and the week, 
lower. For the Dow, it was the 
fi rst losing week since June.

GrubHub and Seamless
complete combination

Rival online takeout servic-
es Seamless North America 
and GrubHub have complet-
ed their combination into one 
company. The new company 
will operate under the name 
GrubHub Seamless, continue 
to include both brands and 
cover about 25,000 restau-
rants. Financial terms were 
not disclosed. The deal was 
announced in May.

The Bottom Line
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30–yr. bond +4⁄32 pt./3.638%
10–yr. note +⅔  2 pt./0.00%
Aluminum 80.82¢/pound
Copper $3.3085/pound

Lead $2,120.00/metric ton
Platinum $1,500.60/troy ounce
Silver $20.399/ounce
Zinc 83.68¢/pound

■ Health and Beyond LLC 
is recalling the sleep prod-
uct Tranquility, found to have 
doxepin, a pharmaceutical, 
and chlorpormazine for psy-
chotic disorders.

The product could result in 
dizziness. Health and Beyond 
has not received reports of 
adverse events. The product 
was distributed wholesale, 
retail and via the Internet.

Details: drlarrydirect@
gmail.com.

■ About 5,000 Wegmans 
playmat sets, made by Hol-
gate Toy Division, Pepperell, 
Mass., in the United States 
and sold at Wegmans from 
October through June for 
about $25. 

Holgate received a report 
of the wheels detaching. No 

injuries were reported. The 
set includes a playmat and a 
toy car, delivery van, tractor 
and school bus.  

Details: 855-344-7488; 
www.holgatetoys.com.

■ Giant Bicycle is recalling 
XtC bicycles and seatposts 
made by Giant Manufactur-
ing Co. Ltd. in Taiwan; distrib-
uted by Giant Bicycles Inc., 
Newbury Park, Calif.; and sold 
at bicycle stores between No-
vember and May for $4,300 
to $7,700 for the bikes and 
$200 for the seatposts.

The seatposts can crack. 
Giant received fi ve reports of 
the seatposts breaking. No 
injuries have been reported.   

Details: 866-458-2555; 
www.giant-bicycles.com-
en-us.

Recalls
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Trucks move into the container terminal at the Port of Wilmington in Wilmington, N.C. The government reported Friday how much 
wholesale businesses adjusted their stockpiles in June and how much they collected in sales.

Wholesale stockpiles fall 0.2% in June
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A bungalow on the 
beach. A cabin for 
weekend getaways.

Second homes, designed for 
relaxation, are often decorated 
with hand-me-down furniture 
and other cast-off s from the 
owner’s main living space.

But, say interior designers, a 
bit of creativity can transform 
a small vacation home into 
the perfect haven — a place 
to combine family heirlooms, 
funky fl ea-market purchases 
and a few new pieces, with 
style and on a budget.

“Second homes are all about 
the three f ’s: family, friends 
and flea markets,” said de-
signer Brian Patrick Flynn, 
founder of Flynnside Out 
Productions. “There are re-
ally no rules, but the one thing 
to keep in mind is that second 
homes are the best place to 
showcase your personality 
by filling them with one-of-
a-kind pieces packed with 
sentiment and history.”

Some ideas for getting this 
laid-back, layered style:

Mix and match
A mix of decorating styles 

is great; just don’t overload 
the space, says HGTV host 
Sabrina Soto, a judge on this 
season’s “HGTV Star.”

“Mixing in multiple ele-
ments can create an over-
whelming and cluttered 
interior,” Soto said, so “avoid 
over-accessorizing with knick-
knacks and space holders.”

She also advises against 
“grouping a certain style in 
one corner and the other style 
in another.”

Go ahead and combine two 
plaid chairs with a fl oral sofa, 
though. Kyle Schuneman, au-
thor of “The First Apartment 
Book: Cool Design for Small 
Spaces” (Potter Style, 2012), 
recommends mixing the scale 
of the patterns but keeping 
the scale of the furniture the 
same.

“So if you have a small sofa, 
keep the side chairs in that 
same scale. Then with the fab-
ric in the room, for instance, 
use a small pinstripe, a me-
dium plaid and a large graphic 
pattern as your three mix-ins. 
By keeping the patterns in a 
diff erent scale, it keeps it from 
getting too busy and fi ghting 
each other for attention,” he 
says.

Color can also help one 
piece stand out: Paint an old 
wooden dresser a bold yellow, 

Schuneman said, then “keep 
the other pieces muted with 
just textures of metals and 
woods.”

And even when styles are 
drastically different, Soto 
said, “consider their color. 
If they’re in the same color 
range, they’ll fi t perfectly to-
gether in one space.”

Flea market fi nds
Second homes are often in 

small towns with weekend fl ea 
markets and antique shops. 

Flynn suggested mixing your 
own family hand-me-downs 
(your grandfather’s old read-
ing chair, say, or your dad’s 
collection of “Hardy Boys” 
books, or a painting made by 
a relative) with fl ea-market 
purchases that connect with 
your personal history.

For the kitchen of his week-
end home in the Hollywood 
Hills, for instance, Flynn 
bought a vintage Circle K 
sign at the Rose Bowl Flea 
Market.

“I grew up in Fort Lauder-
dale, Fla., and spent a ton 
of time at the Circle K on 
weekends” getting ready for 
the beach, he said. “Every 
time I walk past the dining 
room, I kind of feel that care-
free, beachy feeling all over 
again.”

A vintage item picked up for 
$5 can sometimes become the 
star of a room.

“My living room walls are 
completely covered with fl ea-
market art picked up for next 
to nothing. Best part? Every-
one always asks me what gal-
lery I source all of my amazing 
art from,” Flynn said.

Blending old with new can 
be fun: “In my bedroom, I up-
dated the floors with white 
vinyl plank and custom win-
dow treatments made from 
high-end Schumacher chi-
noiserie fabric. But the 1960s 
bubble chair and a 1970s wood 
dresser picked up for $60 at 
the Long Beach Flea Market 
are vintage,” Flynn said. “The 
blend helps keep everything 
somewhat fresh and current, 
but not feeling like ‘I got this 
all from the same catalog.’”

Maximize small rooms
Second homes are often 

small, so decorate with that 
in mind.

“A cluttered space will al-
ways appear smaller,” Soto 
said, so keep a smaller room 
clean. 

She suggested hanging 
shelves to keep items off  the 

Family, friends and fl ea markets are key considerations according to designer
DECORATING A SECOND HOME

By Jennifer Hetrick
R ea ding E agle

Chemical sprays for getting 
rid of weeds are not the only 
option out there. In fact, some 
more natural choices are on 
the table (or in the cupboard 
and at the kitchen sink) but 
also plenty efficient, afford-
able and kinder to your health 
and the environment, too.

As the co-founder and 
co-manager of the organic 
community garden in Kutz-
town and author of “Home-
sweet Homegrown: How to 
Grow, Make and Store Food, 

No Matter Where You Live,” 
Robyn Jasko is always quick 
to suggest natural approaches 
of saying adieu to weeds.

“I fi nd that if you do a little 
extra work in the beginning, 
you can take a preemptive 
strike against weeds and 
save a lot of time and main-
tenance later on,” Jasko said. 

“I am a huge fan of mulching 
with newspaper and straw to 
naturally block out light and 
prevent weeds from grow-

ing in the fi rst place, versus 
dumping a bunch of Roundup 
and pesticides on your food or 
lawn to kill existing weeds.”

Jasko has been practicing 
natural weed-killing on her 
own for more than a decade.

“Vinegar spray is great for 
weeds, so if you apply a spray of 
undiluted vinegar on weeds on a 
sunny day, it will kill any foliage 
it touches in 24 hours or less and 
make short work of weeds,” she 
said. “Boiling water also works 
really well, except you have to 
get the water onto the root of 
the plant to really zap it.”

Since these techniques will 

work on any plant foliage, it’s 
important to be careful not to 
get apply them near plants 
that you do like and want to 
keep in your gardens.

“These methods are very ef-
fective and have no negative 
side eff ects,” Jasko said. “And 
they are completely safe and 
natural. Also, you will save 
money versus buying chemi-
cal pesticides.”
Contact Jennifer Hetrick: realestate@
readingeagle.com.

Living Green is a monthly feature that 
features local tips for making your 
home and landscape more energy-effi-
cient and gentler on the environment.

SPECIAL TO THE READING 
EAGLE: JENNIFER HETRICK

Vinegar
applied
to foliage 
works as
a natural
weed killer.

Killing weeds naturally
LIVING GREEN

COURTESY OF BRIAN PATRICK FLYNN/DANIEL COLLOPY

Above: A living room designed by Brian Patrick Flynn that uses a 
colorful red, white and blue palette balanced by wood tones and 
muted browns to create a rich, layered look in this weekend home.

Left: A small bedroom designed by Brian Patrick Flynn includes 
mixed high-end and inexpensive items in a weekend home. Flynn 
updated the fl oors with vinyl plank fl ooring and had custom win-
dow treatments made from Schumacher chinoiserie fabric. But 
the 1960s bubble chair and a 1970s wood dresser cost very little 
at the Long Beach Flea Market.

[ See Second homes >>> F3 ]
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floor, and using mirrors to 
make rooms appear larger 
and brighter.

“Incorporate pieces with 
dual purpose, such as stor-
age ottomans which can act as 
seating while concealing your 
clutter,” she said. “Stacking 
chairs or nesting tables are 
great, too.”

Schuneman agreed: “Usu-
ally with a second home you 
use it for relaxation and en-
tertaining, so keep the pieces 
double duty. Benches that can 
work as side tables, poufs that 
can work as extra seating, and 
a desk that can also work as a 
bar or buff et at night.”

F l y n n ’s  s e c o n d  h o m e 
doesn’t have any guest bed-

rooms, but he often hosts 
friends there. Ceiling-mount-
ed draperies in the dining 
room let him partition it off  
and use it as a sleeping space 
for guests.

Local fl avor
Schuneman suggested fi ll-

ing your weekend home with 
family photos but buying 
the frames locally — maybe 
something made by an artist 
or craftsman.

“Also, bringing in local fl o-
ra like driftwood or maybe a 
stump or natural elements 
that bring the outside in really 
makes it feel like a destina-
tion home,” he said, “and for 
free.”

If the home has a nice view 
of mountains or water, Flynn 
suggested using a monochro-
matic palette inside to draw 
the eye outside. 

But if there is no view, it’s 
“ideal for going crazy with 
color,” he said. “Since I love 
the all-American aesthetic, 
I painted my walls and ceil-
ings a deep shade of slate 
blue, then used tons of red 
and white as accents.”

D o n ’ t  h a v e  a  s e c o n d 
home?

“You don’t have to actu-
ally have a second home to 
create that warm, well-worn, 
welcoming feeling” in your 
main home, Flynn said. “It’s 
all about a great edit, and just 
making a space that makes 
you forget about work, forget 
about bills and forget about 
anything else except rest and 
relaxation.”

Online
http://fl ynnsideout.com/
www.hgtv.com/sabrina-

soto/bio/index.html
w w w. k y l e s c h u n e m a n .

com/

COURTESY OF BRIAN PATRICK FLYNN/DANIEL COLLOPY

A living room by designer Brian Patrick Flynn features art on the 
walls bought second-hand at fl ea markets for this Southern Cali-
fornia weekend home. The whimsical mix of paintings and prints 
provides a perfect spot to hide a fl at-screen television.

[ From F1 >>> ]

Second homes get second-hand boost

The Ass ociated Press

PHILADELPHIA — After 
decades of near silence, a 
passive voice is making itself 
heard in American architec-
ture.

So-called passive houses, 
which have been around 
in Europe but never really 
caught on in the United States, 
are built around the idea of 
making houses airtight, su-
perinsulated and energy ef-
fi cient.

The goal: a house that cre-
ates nearly as much energy 
as it consumes. Think of be-
ing able to keep your house 
warm without a traditional 
big furnace, and cool with no 
air conditioning unit.

“At this point there’s no rea-
son why any developer can’t 
now build this way,” said Tim 
McDonald, whose firm has 
designed and built energy-
efficient buildings with eco-
friendly materials for more 
than a decade in Philadelphia, 
and recently entered the 
world of passive housing.

Signature features often 
include thick outside walls 
and roofs, highly insulated 
windows and frames, and a 
south-facing orientation. The 
ventilation system pulls in 
fresh outdoor air and pumps 
out stale indoor air, but not 
before it’s used to heat or cool 
the incoming air to the same 
temperature.

Houses built this way can 
stay comfortable using 90 
percent less energy than 
traditionally constructed 
homes, according to the Pas-
sive House Institute US, an 
Illinois-based certifi cation, re-
search and consulting group.

Though the idea was born 
in the U.S., the roughly 20,000 
internationally certifi ed pas-
sive houses worldwide are in 
Europe, predominantly Ger-
many, Austria and Scandina-
via. Fewer than 100 exist in 
the U.S., but that’s changing, 
from chilly New England to 
toasty Arizona to muggy Ba-
ton Rouge, Louisiana, said 
Katrin Klingenberg, Passive 
House Institute US co-found-
er and executive director.

“People associate the pas-
sive house movement with 
Europe, but it comes out of 
the (American) oil embargo 
and energy crisis in the 1970s,” 
she said. “Then political 
change happened, (energy) 
prices came down … but in 
Europe that didn’t happen, so 
they had reason to continue 
the research.”

The shift was symbolized 
most clearly, perhaps, at the 
White House, when solar pan-
els installed in 1979 during 

President Jimmy Carter’s ten-
ure were removed in 1986 un-
der President Ronald Reagan’s 
administration. The Obama 
administration promised in 
2010 to put them back but has 
not yet.

Making the old new
Going passive isn’t solely 

the realm of new construc-
tion, either.

In McKeesport, outside 
Pittsburgh, a historic YMCA 
is being turned into a multi-
unit passive building to house 
people at risk for homeless-
ness. In New York City last 
year, Julie Torres Moskovitz’s 
fi rm Fabrica 718 retrofi tted a 
110-year-old Brooklyn brown-
stone into the city’s fi rst certi-
fi ed passive house.

“There’s a whole movement,” 
said Torres Moskovitz, author 
of the new “The Greenest 
Home” (Princeton Architec-
tural Press, 2013) on super-
insulated and passive house 
design. “It’s a hotbed in Brook-
lyn of doing these retrofi ts.”

McDonald’s firm, Onion 
Flats, first tackled a three-
home, low-income housing 
development completed last 
fall, Pennsylvania’s first to 
be certifi ed under guidelines 
set by the International Pas-
sive House Institute, based in 
Germany.

The stylish, 1,900-square-
foot Bellfi eld Homes in North 
Philadelphia have a heating 
and cooling system one-eighth 
the size of what similar tradi-
tionally built homes require, 
because they were built with 
an “airtight, superinsulated 
thermal envelope” that helps 
reduce energy use by 90 per-
cent, McDonald said.

“Some passive houses are 
complex, but we took on the 
idea that we could do it … with 
everyday construction,” he 
said.

Onion Flats’ next effort 
is The Stables development, 
with three of 27 luxury town-
houses completed and passive 

house certifi cation pending. 
Up next will be Ridge Flats, 
with shops and 130 apart-
ments that McDonald’s fi rm 
wants to make the nation’s 
fi rst passive-certifi ed mixed-
use project of its size.

Will they work here?
Critics say passive houses 

work better in Europe be-
cause temperatures are rela-
tively stable compared to 
many parts of the U.S. They 
also cite some pricey materi-
als, and predict it will be tough 
convincing Americans to part 
with their thermostats and 
let their homes regulate their 
own temperatures.

The Stables homes are 
selling for about $700,000: 
That’s for a 2,500-square-
foot luxury townhouse with 
four bedrooms, three baths, 
garage, garden, and energy-
savvy bells and whistles like 
solar panels, green roofs and 
airtight construction. Mc-
Donald said the price is com-
parable to nonpassive homes 
with similar amenities, in part 
because of cost savings from 
prefabricating the homes in 
modular sections and assem-
bling them on-site.

“The way buildings have al-
ways been built is ineffi  cient, 
so we’re tweaking the ways 
they’re built,” McDonald said.

Sasha Best, her husband, 
and their 2- and 6-year-olds 
were moving from Manhat-
tan’s fi nancial district into one 
of The Stables townhouses 
in late June. After living for a 
year in a high-effi  ciency home 
in Germany, they returned 
last year to New York, where 
Hurricane Sandy’s destructive 
tear led them to rethink where 
they wanted to call home.

“We wanted a house that felt 
solid, that was large enough, in 
an urban environment that was 
part of a community, that feels 
like it’ll last 100 years,” she said. 

“We looked at 25 houses and 
within 10 seconds of walking 
into (our) house, we knew.”

THE ASSOCIATED PRESS

Passive homes in Philadelphia are designed to create nearly as 
much energy as they consume.

Builders get aggressive 
with passive houses

Ken stated the following…
”Black stains on asphalt 
shingle roofs are Algae. 
Gloeocapsa Magma is the 

scientific name given 
to this bluish green 
air born algae. Algae 
floats through the air 
like pollen. It lands 
on your roof and 
feeds on the crushed 
limestone filler the 
shingle manufactures 
put in the shingles for 
weight. 

In the late 70’s and early 
80’s, petroleum prices rose 
significantly. Petroleum 
prices drastically 
increased forc-
ing the shingle 
manufacturers to 
find a cheaper al-
ternative and use 
crushed limestone 
as the primary 
filler for weight. 

This limestone 
is a natural food 
source for algae, 
moss, and lichen 
to feed on. The stains are 
black because algae feed on 
the crushed limestone in the 
summer and get a black pro-
tective shell in the winter. 

The following year, more 
algae land on your roof and 
the whole process starts over. 

Jeffrey Hogue

 BERKS COUNTY HOME STAGING 
STARTS AT THE TOP

When marketing a home 
it is important to make the 
right fi rst impression. As 
many of you that read my 
articles know, I 
use a bucket lift 
truck to capture 
the best home 
photos I can. I un-
derstand that the 
fi rst impression 
a berks County 
home buyer gets 
comes from the 
home photos on 
the internet. 

No matter how high my 
cherry picker can go or how 
good my camera and pho-
tographic skills are, I cannot 
overcome problems with a 
home. Especially if they are 
very large and noticable. 

More and more I notice 
black streaks on asphalt roof 
shingles. It is mostly on Berks 
County homes that have 
north facing roofs. The home 
may be grand, the landscap-
ing perfect but the roof looks 
worn and dated. 

I started to look for an-
swers and found a company 
called Shingle Roof Cleaning, 
LLC. It was and is quite ap-
propriately named. I spoke to 
one of the owners, Ken Laity, 
and he explained what was 
happening. 

It takes about seven to ten 
years for the algae to accumu-
late so much that the heavy 
rain will push the dead algae 
cells down the roof, causing 
the black streaks.”

 I introduced Shingle Roof 
Cleaning, LLC to several of 
my customers who had is-
sues with the look of their 
roof. The transition was 
amazing. The homes went 
from average to WOW! 

For more about the algae 
removal process visit their 
web site at www.shingleroof-
cleaning.com or call them at 
484-388-1689. 

When you put so much ef-
fort into your home and make 
it look just like you want it to, 
it just makes sense to con-
sider how the roof looks. The 
roof is one of the largest and 
most important parts of any 
home. It does more than keep 
you dry. It could be the dif-
ference between getting TOP 
value or not.

Jeffrey C. Hogue

For more on this subject visit
www.jeff reyhoguerealtor.com

Weichert Realtors
Neighborhood One

65 Commerce Dr., 
Wyomissing, PA 19610

PH: 484-525-0112



34

!!! voi cover
page 0

Tuesday, July 2, 2013Tuesday Jullllly 2
Reading Eagle

pages 8-10

i



35

Sara Stoltzfus
2013 Graduate, Exeter

Summer nights are the 
most memorable part 
of my summer, spent 
catching fi refl ies, swap-

ping stories and hanging with 
friends and family around a 
campfi re. There’s nothing like sit-
ting around a warm blaze of red, 
orange and yellow and listening 
to the soft crackles while looking 
at the blissful night sky.

I love cooking over a camp-
fire and going beyond making 
s’mores.

One of my favorite traditional 
campfi re items is making what 
I call “hobo stew” with my fam-
ily in Bemidji, Minn.  I’ll share a 
little family tradition. To make 
hobo stew, we start with building 
a fi re and align logs horizontally 
so a heavy pot can be placed on 
top.

The fire usually burns 10 to 
30 minutes, so there are lots 
of smoking coals. We want the 
smoky flavor to permeate the 
stew. Next, everyone chops their 
favorite vegetables: potatoes, car-
rots, turnips, onions, mushrooms, 
cabbages, peppers, green beans, 
peas, etc. We add those to the pot 
along with tomato juice (fresh 
or canned). We then set the pot 
in the hottest part of the fi re and 
bring the contents to a boil. Fi-
nally, we add hot Italian sausage 
to the contents and cook. Give 
it a stir here and there until ev-
erything looks cooked. Feel free 
to add spices and seasonings, if 
desired.

The magic of the fire, smoke 
and ingredients work together 
and make a great stew. We usually 
serve it with fresh garden salad 
and a loaf of bread.

Another treat I enjoy over a fi re 
are banana boats. Take a banana 

Campfi re cook’s arsenal includes skewered veggies,
gooey bananas and (hot) Italian sausage

.r
e

ad
in

g
e

ag
le

.c
o

m
    

    
RE

A
D

IN
G

 E
AG

LE
, R

EA
D

IN
G

, P
A

.

8

TU
E

S
D

A
Y

, J
U

LY
 2

, 2
01

3

Backyard BBQ
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BLAZE
OF GLORY

and cut a slit in it. Scoop out the 
middle and fi ll the banana with 
peanut butter, Nutella, chocolate 
chips, nuts, marshmallows and 
whatever else your heart desires. 
Wrap the stuff ed banana in tin 
foil and hold it over the fi re with 
tongs, a grilling fork or long stick. 
Make sure the banana stays se-
curely attached.

Put the speared banana in 
the fire and let it cook for 8 to 
10 minutes. Be sure to rotate it 
and check frequently. Your ba-
nana should come out a gooey 
piece of heaven. Who ever knew 
a dressed up banana could taste 
so delicious?

In the summer there is a boun-
ty of fresh vegetables in farmers’ 
markets, roadside stands and su-
permarkets. I love roasting veg-
etables. It’s easy to wrap ears of 
corn on the cob in foil and roast 
them over the dancing fl ames. I 
also love cutting up my favorite 
vegetables and putting them on 
skewers.

These are just a few of my fa-
vorite campfire cooking ideas. 
There are endless possibilities 
and techniques on how to make 
enticing meals and treats. So one 
day this summer, go ahead and 
try a new way of cooking, build 
a fire and whip up something  
delicious.

COURTESY OF SARA STOLTZFUS, 2013 GRADUATE OF EXETER

Sara Stoltzfus, a 2013 graduate of Exeter, cooks over an open fi re.

A banana boat is a gooey concoction 
of a banana stuff ed with peanut butter, 
marshmallows, Nutella and more and 
roasted over an open fi re.

Sara Stoltzfus makes a banana boat over the campfi re at her 
Exeter Township home.
S St lt f k b b t th fi t h

The magic of the 
fi re, smoke and 
ingredients work 
together and make 
a great stew. We 
usually serve it with 
fresh garden salad 
and a loaf of bread.

MCCLATCHY-TRIBUNE

Crackers, chocolate and 
marshmallows are basic
ingredients to make s’mores.

Steal Your Fest
Where: Shartlesville
When: Aug. 1-4
Tickets: $50-70 (Prices vary)
Featured Artist(s): Twiddle, Pi-
geons Playing Ping Pong, Spiritual 
Rez and more
Website: stealyourfest.com/

8th Annual Bears Picnic
Where: Hughesville
When: Aug. 1-5
Tickets: $55-115 (Prices vary)
Featured Artist(s): Dark Star Or-
chestra
Website: abearspicnic.com/

Musikfest 2013
Where: Bethlehem
When: Aug. 2-11
Tickets: $30-60 and up (Prices 
vary)
Featured Artist(s): Styx, Foreign-
er, Ke$ha, Carly Rae Jepsen
Website: www.musikfest.org/

Electric Adventure
Where: Jackson, N.J.
When: Aug. 3-4
Tickets: $40-150 (Prices vary)
Featured Artist(s): Morgan Page, 
GTA, Liquid Todd, Doctor P
Website: electricadventure.com/

Farm Fest 2013
Where: Vernon, N.J.
When: Aug. 9-11
Tickets: $50-85 (Prices vary)
Featured Artist(s): Unlimited 
Gravity, Unlike Pluto, Patrick Mor-
gan
Website: farmfestmusic.com/

The Peach Music
Festival 2013
Where: Scranton
When: Aug. 15-18
Tickets: $150 (four-day pass)
Featured Artist(s): Dopapod, Ga-
lactic, Grace Potter and the Noc-
turnals, Lotus
Website: thepeachmusicfestival.
com/

Hot August Blues and 
Roots
Where: Cockeysville, Md.
When: Aug. 17
Tickets: $49-169 (Prices vary)
Featured Artist(s): Grace Potter 
and the Nocturnals, Galactic, 
Antibalas
Website: hotaugustblues.com/

Equifunk 2013
Where: Equinunk
When: Aug. 16-19
Tickets: $175-$350 (Prices vary)
Featured Artist(s): Soulive and 
the Shady Horns, and Maceo 
Parker
Website: www.equifunk.com 

Brandywine Folk Festival
Where: Kennett Square
When: Aug. 23-25
Tickets: $25-75 (Prices vary)
Featured Artist(s): Roadkill 
Ghost Choir, Good Old War, 
Secret Sisters
Website: brandywinefolkfestival.
com/

Stir Fry Music Festival
Where: Barto
When: Aug. 23-25
Tickets: $80 (3-day pass)
Featured Artist(s): Zach Deputy, 
Kung Fu, Turkuaz, The Primate Fiasco
Website: stirfrymusicfest.com

Peace of Mind 3
Where: Elizabethville
When: Aug. 29-Sept. 1
Tickets: $40 (advance), $50 (at 
the door)
Featured Artist(s): Consider the 
Source, Willie Jack and the North-
ern Light
Website: peaceofmindfest.com/

Cornstock Acoustic Mu-
sic Festival
Where: Tunkhannock
When: Aug. 30-Sept. 1
Tickets: $10-120 (Prices vary)
Featured Artist(s): Hickory Proj-
ect, Old Friends, Garcia Grass
Website: cornstockfestival.com/

Evolvefest 2013
Where: Pottstown
When: Aug. 30- Sept.2
Tickets: $250-350 (Prices vary)
Featured Artist(s): Consider the 
Source, Wynne Paris
Website: evolvefest.com/#

Made in America 2013
Where: Philadelphia
When: Aug. 31-Sept. 1
Tickets: $100-170 (Prices vary)
Featured Artist(s): Beyonce, 
Deadmau5, Macklemore and 
Ryan Lewis
Website: madeinamericafest.com

Grace Potter and the Nocturnals are a featured act at the Peach 
Music Festival and Hot August Blues and Roots this summer.

Kayla Aulenbach
Junior, Conrad Weiser

L ooking for something 
fun to do? Here are lo-
cal festivals, all within 
about a 100-mile radi-

us of Reading. There are festi-
vals of many diff erent genres of 
music, so you are sure to fi nd 
one you like. Happy festival-
going.

Kind Roots IV
Where: Blain
When: Thursday through Sunday
Tickets: $60 (Through today)
Featured Artist(s): Keller Wil-
liams, Kung Fu
Website: kindroots.tickets.mu-
sictoday.com/KindRoots/calen-
dar.aspx

Jersey Shore
Music Festival
Where: Lakewood, N.J.
When: July 20
Tickets: $31-156
Featured Artist(s): Papadosio, 
the Hush Sound, Aer, River City 
Extensions
Website: thejerseyshoremu-
sicfest.com/

31st Annual R&B Picnic
Where: Morrisvile
When: July 20
Tickets: $20-45 (Prices vary)
Featured Artist(s): Nighthawks, 
Billy Price and the Billy Price 
Horns
Website: buckscountybluessoci-
ety.org/Home_Page.html

Mountain Folk and 
Roots Fest
Where: Biglerville
When: July 26-28
Tickets: $65-$80 (Prices vary)
Featured Artist(s): the Felice 
Brothers, Angelo M., Ryan Mont-
bleau Band
Website: www.jibberjazz.com/
mfr/home.html

Mixtape Festival
Where: Hershey
When: July 26-27
Tickets: $188 (two-day pass)
Featured Artist(s): Train
Website: mixtapefestival.com/

Jammin’ for 
the Animals V
Where: Kempton
When July 26-28
Tickets: $45-65 (Prices vary)
Featured Artist(s): Earphunk, 
Juggling Sons Project
Website: www.jamminfortheani-
mals.com/JFTA/HOME.html 
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Summer Playlist

MUSIC FESTS

THE ASSOCIATED PRESS

Beyonce performs during her Mrs. Carter Show World Tour 2013, 
in Zurich, Switzerland.  She is a featured performer in the Made In 
America festival Aug. 31-Sept. 1 in Philadelphia. 

It’s a Made in America, Equifunk, Stir Fry, Kind Roots kind of summer

Megan Jones
Voices intern

2013 graduate, Exeter

Summer calls for an im-
peccable playlist to lis-
ten to on the beach, at 
the pool or cooling off 

in the air conditioning. Here are 
a few of my favorite songs that 
epitomize summer.

1. “Summertime Clothes” by 
Animal Collective: AnCo does 
what it does best, using repeti-
tion, unique beats and cryptic 
lyrics to paint a picture of a very 
sweaty summer.

2. “Summer Mood” by Best 
Coast: The entire disography of 
Best Coast is perfect for summer 
listening. Bethany Cosentino and 
Bobb Bruno (Best Coast) sing of 
California, summer relationships 
and warm weather.

3. “Cecelia” by Simon & Garfun-
kel: Ahh, good ol’ Simon and Gar-
funkel. This song just puts me in a 
good mood. It’s a classic, feel-good 
song your parents will appreciate.

4. “Come on Eileen” by Dexys 
Midnight Runners: After it was 
featured on the “Perks” movie 
soundtrack, I fell in love with this 
song. Grab hands and dance in a 
circle to this song.

5. “Lemonade” by CocoRosie: I 
had this song on my August play-
list last summer. Drink a tall glass 
of lemonade while listening.

6. “Tongue Tied” by Grouplove: 
A popular song last year. I like 
to listen to this loudly in the car 
with friends. It just makes me feel 
like a teenager.

7. “Myth” by Beach House: The 
band name suggests it all. This is 
a good song to mellow out to.

8. “Flowers in Your Hair” by 
the Lumineers: Listen to this 
song while making fl ower crowns 
in a fi eld.

9. “Surfi n’ U.S.A.” by the Beach 
Boys: The Beach Boys are a sum-
mer staple. Listen to any one of 
their songs and imagine yourself 
surfi ng in the ’60s.

10. “Summertime Sadness” by 
Lana Del Rey: All good things 
must come to an end, even sum-
mer. This a good end-of-summer-
say-goodbye song.

Top 10 summer 
songs to groove to

are easy picking
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Professional Analysis

The Boston Marathon winds its way each year though the tight, compact 

streets of its namesake. The course goes by many homes, and people will sit 

on their front porches while runners pass. Dan Zedek, who often watches the 

marathons with his children, says it’s a time when everyone comes together. 

That meant that the bombs that went off in April at the marathon’s finish line 

struck a personal chord for many in the city, he says.

As an assistant managing editor at the Boston Globe, Zedek says he, 

and the team of designers he oversees, wanted to capture how the incident 

affected the city. “We set ourselves fairly ambitious goals of ... storytelling,” he 

says. “And one of them was to try and recreate what happened on those two 

or three blocks.”

With that idea in mind, one of the Globe’s data visualization journalists 

created an interactive map that visitors to the Globe’s website could click on to 

show where they were during the bombing. There was also an option for them to 

select if it was OK for the Globe to contact them. Around a thousand people filled 

out the map, Zedek says, and about 350 agreed to be contacted. That led to an 

in-depth story of what it was like to be near the finish line that day. There was 

also a package in print offering analysis into the bombing, along with day-to-day 

coverage online and in print of the bombing and its aftermath.

This one example shows that for the Globe, digital storytelling and 

design are a high priority. This is also reflected in the platform for this 

5 - Analysis

http://www.bostonglobe.com/
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journalism. BostonGlobe.com is a subscriber-driven news website meant 

to mirror the reading experience of the organization’s print edition. It does 

this largely through the way the website is designed. This approach is 

something of anomaly in the newspaper industry. Just take a look at any 

news organization’s website. There’s a good chance it will have a different 

design from the print edition. Some websites even have a separate name 

or a distinct identity. 

A more consistent branding between online and print has advantages. 

When two products are similar, and branded in a similar way, consumers see 

the new product as a better fit with the existing brand. So, in this case, having 

an online product that’s consistent with the print edition makes it easier for 

readers to draw a connection between the two. More importantly, though, the 

consistency seen at the Globe results from designers being more involved 

with the paper’s digital platforms. That leads to better digital design, which 

can influence readers. Previous research shows that a high-quality website, 

from an aesthetic perspective, can give people a more favorable view of a 

product. The involvement of designers in the Globe’s digital editions sets it 

apart from some newsrooms, but appears to be changing as designers at 

some larger papers are starting to become more involved with their respective 

organization’s digital products. As with the Globe, these efforts have paid 

journalistic and financial dividends. 

These were some of the findings from four case studies of large, metro 

news organizations. This researcher interviewed design directors as part 

http://misq.org/what-signals-are-you-sending-how-website-quality-influences-perceptions-of-product-quality-and-purchase-intentions.html
http://misq.org/what-signals-are-you-sending-how-website-quality-influences-perceptions-of-product-quality-and-purchase-intentions.html
http://misq.org/what-signals-are-you-sending-how-website-quality-influences-perceptions-of-product-quality-and-purchase-intentions.html
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of a graduate research project at the Missouri School of Journalism. These 

in-depth interviews included conversations with: 

• Michael Whitley, Assistant Managing Editor, The Los Angeles Times

• Paul Nelson, Presentation Director, The Virginian-Pilot

• Andres Quesada, Creative Director, Gannett Digital (works extensively 

with USA Today)

• Dan Zedek, Assistant Managing Editor, The Boston Globe

These four organizations were selected because all have earned acclaim 

for their print design, and each one offers a slightly different insight into digital 

design at large news organizations. The Los Angeles Times website has the 

same identity (name and logo) as the print edition, but its website is fairly 

traditional in its design. The Virginian-Pilot, on the other hand, has a website 

with a different name and identity from the print edition. USA Today has a web 

presence heavily influenced by the tablet. And the Boston Globe, as noted 

earlier, uses a new website to emulate the experience of its print product. 

Large organizations were selected because a paper’s circulation size, accord-

ing to other research, is the best predictor of the quality of its design since 

these larger papers have more resources they can devote to design.

A unified Los Angeles Times brand.

Michael Whitley says that one of the most important aspects of the Los Ange-

les Times’ page one design is a consistent approach. Readers, he thinks, expect 

a quick-to-digest product. This means that the front page often looks similar from 

day to day, with more time devoted to the design of the paper’s inside pages.

http://www.latimes.com/
http://pilotonline.com/
http://www.usatoday.com/
http://www.bostonglobe.com/
http://www.fastcompany.com/1336384/case-conservative-web-site-design
http://www.fastcompany.com/1336384/case-conservative-web-site-design
http://webcache.googleusercontent.com/search?q=cache:Rbm5uJfkQekJ:www.poynter.org/how-tos/newsgathering-storytelling/visual-voice/188996/+&cd=3&hl=en&ct=clnk&gl=us
http://fontsinuse.com/uses/62/bostonglobe-com
http://jmq.sagepub.com/content/80/2/348.abstract
http://jmq.sagepub.com/content/80/2/348.abstract
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That same consistency exists online. There, a top story takes up two 

columns, with an ad to the right. Below this are a collection of links to other 

stories. Some of these links feature a photo and extended summary, while 

others are shorter, breaking news items. 

This templated design rarely changes, except in cases of large news 

stories, when the right-side ad disappears to make room for the top story. 

Whitley says he thinks readers expect that same consistency on the home 

page as they do in the print edition, and they might know what the lead story 

is already about. That’s why links are prominent to other stories, he says. 

There’s also a consistency in how each product is branded. The Los 

Angeles Times’ Blackletter nameplate is the same across all platforms, and all 

of these products use a similar modular and minimalistic design. Although this 

is the case, Whitley and the designers he oversees are not intimately involved 

in the design of each product. For instance, the Times has an iPad app that 

was created in-house, but Whitley didn’t play a role in its development. 

Whitley is actively involved with an upcoming redesign of the Los Angeles 

Times’ website, however. He says it will be responsive to a user’s device and 

more ‘dynamic’ than the Globe’s responsive website. He says that means 

something that offers more in the way of graphics and video. He also hopes 

that the responsive website — not the app he had little to do with — becomes 

the main source of Los Angeles Times news for tablet readers. 
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Two brands of Pilot.

The Virginian-Pilot’s website was one of the earliest journalism websites, 

according to Paul Nelson, presentation director. At that time, it was seen as 

something that should be separated from the newsroom operation, since it 

was disruptive technology. “And the business idea at the time about disruptive 

technology was if you take that technology, in this case the website, and give 

that to the newsroom, the newsroom, because its traditional and somewhat 

hidebound, is going to drag it down and not let it fulfill its potential,” he says.

This meant that designers in the newsroom, including Nelson, had little 

to do with the website’s design or branding. The Pilot’s designers, of course, 

are much more involved with the paper’s award-winning print design, which 

usually includes dramatic front page presentations of the day’s news. “We try 

to illustrate the lead story and make the lead story look like the lead story,” 

he says. “We don’t like to say, ‘oh well, this is a one-and-a-half column lead 

story, and here is a four-and-a-half feature centerpiece that we’re using to 

buffer the size of whatever the lead is’.”

Nelson thinks that approach is too similar to newspaper design of the 

1980s. For the most part, he says, the newsroom supports the Pilot’s more 

unorthodox design approach. Editors consciously try to help find visuals for 

Pilot designers, and design is often a focus of short-term and long-term story 

planning meetings. 

But that discussion seems to begin and end with a story’s print presen-

tation. Digital presentation of a story isn’t ignored in these meetings, but it 
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does seem to be relegated to rather simple ideas, such as whether a story will 

have a slideshow. This is likely because of the lack of involvement the Pilot’s 

designers have in the look and feel of the website. This could begin to change 

soon, though. There are no plans to redesign the website, but Nelson did say 

that the Pilot is creating an iPad app that his designers are involved with. The 

idea is that this app will be almost like an evening edition of the Pilot, with a 

design that mirrors the print edition. Part of the app will be RSS-based and 

templated, with the other part of the app being actively designed daily. It’s 

currently in the testing phase, Nelson says. “We want it to look slick, we want 

it to look like a magazine,” he says. “People tend to read longer-form stories 

(on the tablet), so we want to be able to make it easy and inviting for them to 

just be sitting in their chair in the living room, flipping through the stories.”

Nelson and his design staff also recently did some light redesign work on 

the websites that cover specific communities within the Pilot’s coverage area. 

These include websites, or channels as Nelson calls them, for communities 

such as Norfolk and Virginia Beach. After these sites were redesigned, 

Nelson says advertising opportunities on them quickly sold out for the year. 

They’ve also been able to sell some advertising for the new app.

That gets at a larger issue the Pilot’s designers face when deciding which 

project to focus on. In order to justify a redesign of its existing, main website, 

for instance, Nelson says it would have to actually bring in more revenue for 

the organization. Programming time is too valuable to use on a project that 

won’t see a return, he says. 
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Constant Reevaluation at USA Today.

USA Today’s recent digital overhaul also illustrates how designers being 

involved with a organization’s digital product can have advantages for a news-

room. The paper is the largest client for Gannett’s digital design team. Creative 

Director Andres Quesada has worked closely with USA Today on that redesign 

process and continues to work closely with the news organization. 

The newly redesigned website and print edition are branded consistently 

and share some design characteristics, such as the distinct colored labels for 

different sections, the circle logo and typography that is unique to the organiza-

tion. Although these few similarities exist, the two products were developed and 

designed separately, and Quesada wasn’t involved at all with the print design. 

But Quesada still worked closely with USA Today on the project. He says 

he met early and often with the organization’s executives about the goals for 

the site, and he worked with Fantasy Interactive, the agency selected to help 

with the website redesign. Going into the project, Quesada says he thought the 

site was stale and didn’t really standout from any other news site that had stood 

the test of time. “One of the major goals was just a way to tell stories visually, 

and I think that’s why we saw the design happen the way it did,” he says.

The new website design, Quesada says, takes a lot of cues from tablet 

design. Square images are used throughout, with one large image and a 

reverse-type headline occupying the main story hole. Next to this is a slightly 

thinner, but equally tall breaking news bar of several links. Down the page, a 

grid of nine or so stories are featured from the paper’s various sections. 
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One of the biggest challenges in the redesign, which Quesada admits 

is still a problem, is how the site packages stories. He said the new content 

management system made it easier for editors to tell a larger story on the 

home page by arranging the top story and the first few secondary stories to 

complement each other. But, Quesada says a problem occurs if, later in the 

day, a new top story or secondary story emerges that pushes part of this larger 

story package further down on the home page. He says just because a more 

important piece of news comes along doesn’t mean the larger story package 

should be broken up. Currently, he and his designers are working to come up 

with a way to address this. 

This example, of how stories are packaged and how Gannett Digital is 

reevaluating this, illustrates a larger development philosophy his team of de-

signers use in their work. It is a philosophy of constant iteration, where a prod-

uct is reevaluated immediately after it is launched. With this mindset, nothing is 

really ever complete, according to Quesada. Designers’ and developers’ ideas 

are used, alongside market research, to inform future changes to a Gannett 

Digital product. “And those learnings help us grow the product effectively and 

more quickly,” he says. “The chief aspects of product are that you are building 

constantly, you’re constantly adapting, you’re constantly building that thing 

because the marketplace constantly changes, their usage constantly shifts. 

As a result, you need to make sure you’re accommodating them effectively, or 

you’re going to end up sitting in the wrong place with regards to what you’re 

putting into, and how you’re instructing your designs or your applications.”
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Here again, the marketplace is what’s driving the close communication and 

involvement Quesada has with USA Today’s digital design. 

Two different kinds of Boston Globe readers.

The Boston Globe found, after researching the online audience for Boston.

com, found a couple of distinct patterns that visitors followed on the site. In 

many cases, visitors to site wouldn’t stay for very long and were mainly scan-

ning headlines. 

Another, smaller group of visitors were spending more time on a specific 

page of the site that listed all of the stories in that day’s print edition. 

“They were clearly reading, looking for depth,” Zedek says of these visitors. 

“And, you know, what we realized is that we really have two audiences within 

the site. One of which was so heavily engaged, we thought we could actually 

get them to pay for it, which actually turned out to be the case.”

With that business motivation in mind, the organization developed Bos-

tonGlobe.com, a subscription model site mentioned earlier. So far, it’s been 

successful, Zedek says, and the paper’s circulation is higher now than it has 

been in 10 years — a change largely driven by digital subscriptions. Sunday 

print subscriptions, which can be bundled with digital access, have also risen 

dramatically.

Of all the newsrooms studied, the Globe is by far the most integrated 

when it comes to newsroom designers working with all of the paper’s digital 

platforms. Not only does this lead to its products having a similar look and 

consistent brand, but it also leads to more thoughtful digital storytelling. At the 
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Globe, a story’s online component isn’t the last thing designers think about 

— digital elements of a story instead are an integral part of the organization’s 

journalism. 

These case studies show that editorial designers don’t always work with 

or influence the design of a news organization’s website. In all of the papers 

studied here, though, designers, to varying degrees, are becoming more 

involved with the design of digital news products. This greater integration, at 

three of the four newsrooms studied, has paid financial dividends. The Pilot, 

for instance, did some light redesign work on a suite of community news sites 

and quickly sold out advertising opportunities on them for the year. And at 

the Globe, circulation has increased following the launch of its new, premium 

site. Finally, USA Today has a seen an increase in traffic to its site since was 

relaunched. 

More importantly, having editorial designers work with digital platforms 

can lead more sophisticated and in-depth digital storytelling. Instead of the  

online component being an afterthought for a narrative, it can be considered 

by designers as a storytelling opportunity from the start. This can lead to 

such features as the Globe’s interactive map of the Boston Bombing, which 

let online visitors leave comments about where they were when the tragedy 

unfolded. On a more general level, USA Today’s redesign offers readers of 

the online edition a visual experience, optimized for the tablet, instead of a 

static website that doesn’t reflect the current reality of how people consume 

news.



46

As time goes on, digital news products will only become more important, 

even if they haven’t yet supplanted an organization’s print edition. Design is 

one way to strengthen this emergent, and soon to be dominant, platform. If 

newsrooms are willing to make it a priority, strong digital design offers financial 

and journalistic rewards.
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Appendix

Modifications to original proposal

In the course of completing the analysis portion of this professional project, 

some changes were made to the original project proposal. The original proposal 

is included later, and what follows summarizes all modification made to it. 

• Updated introduction to make it more current. 

• Secured a professional project at the Reading Eagle, not at the Buffalo News

• The original purpose, to find out why design differences exist between 

a newspaper’s print and digital platforms, remained the same, but the 

research didn’t really support the framing theory framework discussed in the 

proposal. 

• Although some of the proposed questions were used in each interview, 

other questions were developed during the course of the analysis, based both 

on research of each publication and on responses from interview subjects. 

This was in line with the project’s semi-structured interview philosophy.

Original Project proposal

Introduction.

As a journalist, I belong to two worlds. Throughout my first four years at 

MU, I focused myself on city government reporting. I’ve sat through council 

meetings and sifted through campaign finance data. I found it worthwhile to 

inform people about what their government was doing. The Missouri Method 

has prepared me well for this path. I’ve worked as a reporter and copy editor 

at the Missourian, and I’ve held several internships.
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But, for the same amount of time I did this, I practiced art photography in 

high school. I spent countless nights in the Arkansas Arts Center darkroom 

and loved taking pictures. That was a huge part of my life — and that visual 

experience was sorely missing when I only worked with words. Slowly, I real-

ized that design was at the intersection of these two paths. With that in mind, 

I applied to the Masters program at MU. Since being accepted, I’ve tried to 

learn as much as I can about visual journalism. 

Last spring I worked as a front-page designer at the Missourian (J7500). 

This fall I helped create VOX’s iPad app, and I’ve worked on the Missourian’s 

print desk. Next spring, I’ll learn more about digital design and will create 

covers for VOX. These experiences have taught me everything I know about 

design. 

I’m able to bring together different elements — text, photos, graphics, 

captions, headlines — and present them in a way that creates a unified story. I 

can also distill a narrative, finding the best details or concepts to highlight in my 

design. Most importantly, I’ve learned how to lead a diverse set of storytellers. 

But, all of this knowledge has come from my time at MU. That’s why I’m applying 

for this professional project. Experience outside the academic setting would give 

me a chance to see what its like to design in a professional newsroom, and it 

would help me find a job. Immediately after graduation, I would like to work as a 

designer at a news organization with a visual mindset. Ideally, I’d like to design 

news pages. A few years down the road, I plan to move away from print design 

and focus more on interactive work for the web, or for tablets. 
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Professional component.

To further these goals, I hope to work as a print designer this summer to 

satisfy the professional component of my project. I have applied to several 

news organizations for a design internship, and expect to hear back from 

them around the start of the new year. At these organizations, I would design 

several print pages a night. 

My experience at MU has prepared me for these opportunities. These 

news organizations place a strong emphasis on content-driven design and 

conceptual thinking that can illustrate a story. I have honed those creative 

skills in my design classes at MU, and my news judgment as a reporter helps 

me make content-driven decisions. 

Although I don’t know where I will work yet, there’s a strong chance I 

might get a position at the Buffalo News in Buffalo, New York. After talking 

to the paper’s art director, there’s a good chance they will bring me on this 

summer. 

For my project, my supervisor would likely be the person I’m reporting to 

for my professional work. For the final report, my abundant physical evidence 

would be copies of the pages I design. I would also detail my work and any 

lessons I have learned in weekly field reports. These would serve as a way to 

summarize what I’ve done during my professional component and reflect on 

how my graduate education has informed what I’m doing. This would include, 

for instance, descriptions of any ethical issues and new skills or responsibili-

ties learned.
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Analysis Component.

For the professional analysis part of this project, I would study the 

differences in the designs of a news organization’s website, tablet edition and 

its print product. The results of this study would be distilled in a professional 

analysis. Using this as a starting point, a small, purposive sample of editors 

would be interviewed in-depth about these design differences. The purpose 

would be to find why or why not these differences exist.

The inspiration for this project came from a summer spent at The Kansas 

City Star, which rightly prides itself on its in-depth, investigative and explan-

atory journalism. The print edition reflects this focus, often featuring a large, 

1A centerpiece that tends to be a serious news story. The website, though, is 

a different beast. It features one or two photo galleries in a main display spot. 

Next to that is a “breaking news” bar with the website’s latest updates. All of 

this is surrounded by other headers and section tabs. It’s easy to see then 

how the design of the website would make it harder to prominently display a 

large, in-depth story. It would be more likely to be lost among the series of 

other elements shown online. Likewise, breaking news briefs are generally 

shuffled to an inside page of the print edition, because these stories lack the 

front-page weight of a centerpiece story. Each product’s design, in a way, 

determines the content that it can display. 

This analysis, which would try to illuminate this idea on a larger scale, 

would be relevant to the field because it’s important for news organizations 

to be conscious of design’s effect. This topic is directly related to the profes-
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sional component, where I’ll be working as a designer at a place similar to 

the ones I’m studying. I also hope to one day work as a web designer. So, 

this project would help me think about the future of online journalism in a new 

way, and it could lay the groundwork for a later professional venture. 

Theoretical framework .

My theoretical basis for this project will be visual framing theory. Framing 

occurs, according to Entman (1993), when certain parts of a perceived reality 

are selected and given more prominence in communication than others. 

Most of the scholarship related to framing theory seems to deal with 

textual communication. One example of this, and an often-cited study, is 

when Entman (1991) compared the destruction of Korean Air Lines Flight 007 

and Iran Air Flight 655. Both planes were mistakenly shot down by Soviet and 

U.S. Forces, respectively, but the way U.S. media portrayed both incidents 

shows the power of framing. Entman writes that the coverage of the Soviet 

incident “emphasized the moral bankruptcy and guilt of the perpetrating 

nation,” while the coverage of the U.S. incident focused on “the complex 

problems of operating military high technology” (p. 6). 

A subset of framing theory looks at how news images and visuals are 

used to establish frames. Rodriguez and Dimitrova (2011), write that images 

are “powerful” framing devices (p. 50) because they are easy to mentally 

process and appear to be accurate representations of reality. In an attempt 

to standardize visual framing analysis, both researchers outlined four levels 

of visual framing. These levels are like layers of an onion, with each deeper 
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layer corresponding to a search for deeper meaning in an image. The first 

level, therefore, focuses on visuals as denotative systems, while the last level 

of analysis searches for ideological meaning in images.

Fahmy and Kim apply the theory of visual framing in a 2008 study that 

looks at war photography shown in the New York Times and in the Guardian. 

By analyzing roughly 1,200 images, they found the British newspaper showed 

more images of looting and more genuine pictures of combat, which the New 

York Times didn’t show. They attributed these differences to the differences of 

public opinion in each country (with most Americans supporting the war, and 

most British against it), and the more partisan nature of the British press. 

In another visual framing study, Schwartz (2011) looked at the portrayal of Lat-

in American candidates in the news media. This study found evidence that Latino 

candidates in several western states were shown using favorable visuals, such 

as personalized portraits. This more serious frame for Latino candidates reflects a 

growing sense in the media of these candidates’ legitimacy, Schwartz writes.

Most framing analysis, like these examples, appears to be issue-focused, 

looking at how a specific incident or topic is portrayed (and framed) visually 

by the media. In fact, Borah (2011), in a content analysis of framing studies, 

writes that this tendency to equate a frame with a specific topic is a weakness 

of how the theory is applied. A few studies, though, have taken a longer, yet still 

issue-based view on framing. In one, Braman (2011) outlines the early principles 

behind the Internet’s development. She then shows how those principles still 

frame the design and functionality of the Internet today. Those principles includ-
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ed ideas about wide spread accessibility for the Internet and the principle that 

the Internet should be self-aware — gathering data on its own operations.

Pyka (2010) also applies framing theory to a larger topic. She looks at 

how the covers of German magazine Der Spiegel, since its inception in 1947, 

present German nationalism and patriotism. Roughly 85 percent of all the 

magazine’s covers depicted a sign or symbol of German nationalism. The 

design of the magazine, she also writes, underwent a large transformation, 

but many of the same themes are in place (such as its red border and a 

similar nameplate design).

By focusing on adjusting minor characteristics of the layout, such as 

replacing the small photo captions with larger and more colorful headlines, 

and changing the orientation of the banners, Der Spiegel still kept its main 

elements that helped accentuate the face on the cover. The transformation 

in layout provided additional insight into the role of design in relation to the 

theme of this study, namely how Der Spiegel portrayed patriotism and nation-

al identity through particular visual practices. (p. 50 – 51)

This appears to be the closest a study has come to looking at how a 

design can impact or frame the content it presents. As a result, the study 

being proposed would be on new theoretical ground in some ways. That might 

be ambitious for a professional analysis, but the tenets and ideas behind 

visual framing could easily apply to design. Take, for instance, the four layers 

of framing analysis Rodriguez and Dimitrova (2011) identify. News design 

could easily be seen as a deeper, subtler frame around news content. Every 
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time someone readers a story, they are consuming that content through the 

frame of a design. In the process of designing a single news page, dozens 

of decisions are made that either directly or subtly influence how a story is 

perceived. In print design especially, these design decisions are a reflection of 

how newsworthy a publication deems a story. A story stripped across the top 

of a front page with a 90-point headline is going to be considered the biggest 

news of the day, likely by both readers and editors. If the same story was 

given a 30-point headline and moved a bottom corner of a paper’s front page, 

it would be seen as less important. That’s the power of design, and why it is 

important. It literally functions as a frame around content, and it’s a frame that 

uses different elements to determine how a story is understood and perceived 

by a reader. Although this is a relatively unexplored area of framing theory, I 

think it is a more appropriate use of the theory than how it is typically applied.

Methodology.

In this analysis of news products, the first step would be to select a 

sample size for the project. For this project, I will choose a purposive sample 

of four news organizations from a wider pool of large news organizations, 

determined using the circulation size of each organization’s daily print 

edition. Those with a circulation greater than 100,000, according to the Audit 

Bureau of Circulations, would be included in this pool. This level of circula-

tion was chosen as a cut off because it included more than 80 newspapers 

and has also been used as a cut-off level in other studies to mean a “large” 

newspaper (Hansen, et al, 2003; Lacy and Blanchard, 2003; Russial, 2009). 
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I wanted to study large newspapers because the organizations that publish 

them likely have more financial and human resources to invest in design. 

The purposive sample drawn from this larger group is meant to include news 

organizations that could offer other journalists or professionals valuable 

information about the ways design influences an organization’s print, tablet 

and web products.

These papers in this sample include: The Boston Globe, USA Today, 

The Virginian Pilot and The Los Angeles Times. The accompanying 

literature review shows the reasoning behind these choices, but each one has 

won numerous design awards or generally wins high praise for the design of 

its print edition. This was an important selection factor, because like circu-

lation size, it can indicate an awareness of design that other organizations 

might lack. Each one of these organizations also represent distinct kinds of 

relationships between digital and print design that can be found at other news 

organizations. This means others in the journalism field would find the results 

of this analysis relevant.

For this analysis, I’ve chosen to limit my study of each organization’s 

news products to specific parts of the overall design. For newspapers, I’ll 

analyze the front page. For websites, I will study the home page, and will do 

the same for tablet editions or apps. This main page should be the one that 

receives the most day-to-day design attention, and thus makes it a good 

benchmark for this analysis. Some news organizations have more than one 

website or tablet app. If this is the case, I would study only one of the news-
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paper’s main websites or apps. Although this method ignores other digital 

products, it would ensure a consistent approach. 

I would then contact these four news organizations to find a newsroom 

official (such as a managing editor or art director) who can speak about the 

design philosophy behind each organization’s print and digital products. Each 

person would be interviewed using an in-depth, semi-structured approach. 

This official doesn’t necessarily have to be a design expert — what is more 

important is that they grasp the fundamental goal of each product’s design. In 

some cases, there might not be a newsroom official familiar enough with each 

product to comment on all three. In this case, I’d interview additional people, 

with each one commenting on a product they are most familiar with. 

As stated above, each of these interviews would be semi-structured 

and in-depth. This methodology would allow for the right balance of 

flexibility and consistency in the questions asked. A basic set of questions 

(listed below) would be asked of each newsroom official, with additional 

questions based on specifics related to each news organization. Of 

course, minor modifications would be made to the questions if multiple 

people had to be interviewed for the same organization. This would be 

done to tailor questions to each officials’ expertise in the news organiza-

tion (either the print or online product).

Before conducting these in-depth, qualitative interviews, I would 

study the three products of each news organization. This is meant to 

inform the interview process so that I could ask questions tailored to each 
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news organization. Although I would look at several distinct elements in a 

design, this is not meant to be a quantitative content analysis. For a period 

of several weeks, I would look at each product, with the following areas 

in mind: Story placement and content category, typography, photography, 

mechanical color, story presentation, advertising, design structure or 

grid, nameplate, infographics and other design elements. The following 

questions show how I would think about each category and what I would 

be looking for in each design:

Story placement and content category

What genres of stories are generally featured in each product? Are they 

typically briefs, features, in-depth investigative stories? How are these various 

kinds of stories displayed in the design?

Typography

How many different headline styles are used? Using Lupton’s 

(2004) classifications for serif and sans-serif type, how would these 

headline typefaces be classified? Is any one headline a dominant 

element?

Photography

How many photographs are present on each design? Are any of these 

photographs substantially larger than the others? What is typically depicted 

in the images? Are they hard news subjects, or lighter, feature photographs? 

What is the source of these images (staff photographs, wire photographs, 

user-submitted, stock art, etc.)?
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Mechanical Color

Aside from color photographs, are any other colors used in the design 

that aren’t naturally present (the color of the paper, for instance)? If so, what 

colors are they and how are they incorporated into the design?

Number of articles (Online)

For the website edition, the number of articles will consist of what 

stories include a headline and at least a small portion of the story on the 

home page. Teases will be only a linked, smaller deck. 

Number of articles (Print & Tablet)

For the print and tablet editions, a story will be counted as something that 

features the headline and a good portion of the story (at least more than a 

single paragraph). Teases would consist of smaller deck and short description 

that either links to or teases to a full story on another page.

Advertising

Are any advertisements present on the design? How large are they 

relative to the rest of the design? How prominent are they? What kinds of 

products do these advertisements typically advertise?

Underlying Structure

Is there an discernible grid or column-based structure underlying the 

design? If so, how many columns does it use?

Nameplate

Is the nameplate part of the design? Is the nameplate used in the news-

paper the same as the nameplate used online and in the tablet edition?
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Infographics

Are any infographics present in the design? How large are they, relative 

to other elements in the design?

Other design elements

Are any other “design elements” on the page, such as lines (or rules), 

small decals or illustrations. Describe any other sort of elements that stand 

out in a design.

Studying these news products while thinking about these questions will 

help me gain valuable background about each publication and will help me 

better tailor my questions, making them more specific to each news product 

I’m studying.

Ultimately, the goal of these interviews is to find out why design differenc-

es do or don’t exist between a news organization’s online and print products. 

Here is the proposed list of basic questions that would either be asked of 

newsroom officials or used as the basis for questions more tailored to the 

specific organization. Basic information about each subject (name, title, etc.) 

would be gathered at the end of each interview.

1. What is your role in the design of the print newspaper, online website 

and tablet edition/app?

2. Does the role of design differ between the print edition, website and 

tablet?

2. How conscious is your organization, as a whole, about visual journal-

ism and design? 
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3. Briefly describe the design process for the daily print edition?

4. I would ask a question here specifically about why the content present-

ed on each platform does or doesn’t vary. 

5. How would you describe the overall look and feel of the print product? 

Is the design itself trying to communicate something to readers? If so, what? 

6. How would you describe the design of the news website?

7. How would you describe the design of the tablet edition?

8. What were the circumstances surrounding the design of this website?

9. What surrounded the development and design of your tablet app?

10. Why are the designs of the print edition, website and tablet similar/

different? What’s the reasoning behind this?

11. Other follow-up questions might be mixed in this structure, and other 

questions that arise from studying each design would also be asked.

With these questions, the goal is to determine what the design for each 

news product is trying to do and find out why differences or similarities 

exist between the three products. These interviews, once complete, will be 

transcribed and analyzed using the constant comparative method of analysis. 

This method of analysis will be used so that themes are not conceived of 

before the data is analyzed, and so that statements made in the interview can 

be reevaluated throughout the coding process. 

Literature Review — Methodology.

Although existing literature about news design is scarce, a review of 

scholarly and professional sources supports the methodological choices 
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made for this analysis. These choices included determining which news orga-

nizations to study. As explained earlier, large organizations were desirable for 

several reasons. The definition of a large news organization, in this analysis, 

is one with a daily circulation higher than 100,000. This level has been 

used several times before (Hansen, et al, 2003; Lacy and Blanchard, 2003; 

Russial, 2009). For instance, Russial studies how copy editing isn’t a priority 

for most online stories at news organizations. He addresses his questions by 

sending out surveys to various newsrooms and divides those newsrooms into 

three circulation groups (30,000-49,999; 50,000-99,999; More than 100,000). 

From this circulation level of more than 100,000, four news organizations 

were selected as a purposive sample for this analysis. 

The Boston Globe.

The Boston Globe, about a year ago, unveiled its new website, Boston-

Globe.com. This website is a premium, subscription-based alternative to the 

organization’s larger website, Boston.com. The new website garnered attention 

(Lawson, 2012, SND, 2012) when it was launched because it featured a re-

sponsive design. This technique describes a website that tailors its appearance 

to the device a reader is using. So, if a reader visits the website using a tablet 

computer, the website will know this and present a design optimized for that 

screen size (Marcotte, 2011). Although the organization created this innovative 

design solution, it also tailored this online product so that it’s similar to its 

print edition. Simply look at the organizations’ three products (its print edition, 

boston.com and bostonglobe.com). The premium website is obviously meant to 
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capture the feel of the print version. It uses the same headline typefaces as the 

print edition and also features a similar minimalist and modular design. Using 

the same typefaces for both products was a goal from the start, according to 

Miranda Mulligan, then the creative director for the Globe’s digital products 

(Coles, 2011). Mike Schwartz agreed on the importance of the newspaper’s 

type. His firm, Upstatement, assisted with the redesign.

If you go to Boston’s bars and restaurants you can see framed front 

pages of the Globe from the Sox wins in 2004 and 2007 to the C’s in 2008, 

and I’m sure they are mounting the Bruins pages as we speak. The type is the 

face of the Globe, and the Globe is the face of Boston. (para. 8)

This shows how the Globe sees its digital and print offerings as closely 

related — essentially based off the same Globe brand. This viewpoint would 

be interesting to study because it seems to reflect an exception in online news 

design. Although the website is cutting edge in its embrace of responsive tech-

niques, it tries to closely mirror both the content and design of the print product. 

USA Today.

Where the Boston Globe was influenced by its print product in its online 

design, USA Today seems to have taken the opposite approach in its first 

substantial redesign since its inception more than 30 years ago. The news-

paper, according to a press release from the company (USA Today, 2012), “is 

completely reimagined resulting in a unique modern and visual format that 

delivers the essential news of the day. The redesign includes increased color, 

photos and infographics” (para. 4).



63

Several, including Haughney, of the New York Times (2012), write that 

the redesign of the print product takes cues from websites and will feel famil-

iar to online readers with its greater use of color and redesigned state briefs 

packages. For its part, the redesigned website was done to more mirror tablet 

design than a print newspaper, according to an interview (Kirkland, 2012) 

with Fantasy Interactive’s Anton Repponen. He said the website’s design 

was heavily influenced by the iPad and that they didn’t want it to look like a 

traditional newspaper website. “And we really wanted to stay away from that. 

We wanted to make this project interactive. It’s a USA Today Web-based app. 

It’s news, but it’s not a newspaper” (para. 7).

This web-centric approach to design is interesting, and its potential 

influence on the print edition merits further study in this professional analysis. 

Although the print redesign might resemble a digital product, was this inten-

tional, and, if that’s true, why was it done?

The Virginian Pilot .

One of the most respected visual papers in the country is The Virginian 

Pilot. It routinely wins visual design awards and is generally regarded as a 

well-designed paper. A casual look at a few of its front pages shows that it 

has a visual style where news stories routinely receive large, blown-up treat-

ment that dominates the paper’s front page. 

Even someone who isn’t a designer can tell this isn’t the case for its 

website. The name (pilotonline.com) is different, and the website features 

more breaking news than a dominant, visual element on the homepage. Like 
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the original inspiration for this project, The Kansas City Star, there seems to 

be a separation between this organization’s website and print product. Given 

its award-winning reputation for visual journalism, it would be worthwhile to 

study why its website isn’t similar to the paper. 

The Los Angeles Times.

Another news organization that routinely wins awards for print design, the 

LA Times (SND, 2012), has a different website presence altogether. It doesn’t 

feature specialized typography like the Boston Globe’s premium website, but 

it does have a clean, modular look (Artley, 2009), with fewer articles displayed 

than on PilotOnline.com. This design, unveiled in 2009, seems to take a 

different approach than some sites, such as the Virginian Pilot. However, as 

Kuang (2009) notes, it is a fairly standard format that countless news organi-

zations use: 

The overarching idea is to organize information into columns, oriented 

around how quickly the information in those columns flows. Fast moving stuff 

goes in the center. Slower stuff, like columnist entries or meta-information 

about what’s popular goes on the rails. (para. 7)

All of these publications, save for the Pilot, have a dedicated app either 

for iPad, Android or Kindle users, which makes it possible to include tablet 

editions in the news products that will be studied. The Pilot also has an app, 

but it appears to be only a way to read pdfs of the daily paper — not an app 

specifically designed to present content with an original design.
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In-depth interviews .

Although these choices were largely based on industry writings, the 

in-depth interview process behind this analysis is informed by scholarly re-

search. Rubin (2005) writes that the goal of an in-depth, qualitative interview 

and subsequent analysis is to “discover variation, portray shades of meaning, 

and examine complexity.” He goes on to write that the analysis should provide 

an individual understanding of a complex topic. From a general standpoint, 

this is why qualitative interviews were chosen for this project. By following 

up with interviews, the hope is to explain why these design differences 

exist, which wouldn’t be as easy to determine with quantitative, structured 

interviews. The coding method described, constant comparative analysis, 

has also been extensively described in the literature. Glaser (1967) outlined 

this analysis method as a kind of melding of two approaches. One was purely 

qualitative and based in theory building. The other was based on drawing 

quantitative conclusions. This method, though, is more open to interpretation, 

yet still grounded in a data-driven approach, he writes. 

Literature Review — Topic .

Design has had an influence on newspapers since the 1960s, according 

to Ong (1987). This was largely borne of necessity amid the rise of television 

and lowering circulation numbers, he writes. Magazine publishers and ad-

vertisers, a decade earlier, had already adopted some techniques of design, 

including a greater awareness of typography and the use of images (Allen, 

1981). But newspapers didn’t embrace design until the 1960s, starting with 
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the New York Herald Tribune. By the early ’70s, thinking about design had 

started to change across the industry. Jack Sissors, a professor at Medill 

School of Journalism, urged editors in 1969 to adopt design standards. “This 

new concept (total design) is needed because American newspapers do not 

reflect the contemporary scene. Their designs tend to be a hindrance rather 

than an aid to communication” (Allen, p. 18).

Newspapers across the country began to follow this advice. Editors saw 

a redesign as a way to reinvent a struggling publication. This didn’t work for 

some papers — The Herald Tribune folded during this time — but the overall 

design and readability of American newspapers improved (Allen). The next 

large change in design came along with the advent of USA Today in the early 

1980s. Its emphasis on color and graphics quickly affected many newspapers 

in the country (Berry, 2004). Arguably, though, some of the biggest changes 

in newspaper design have come in the past few years. As newspapers have 

shuttered or stopped printing daily editions, almost all have created an online 

presence, and some have created editions tailored to the tablet. These 

changes were almost unimagined more than 20 years ago. At an American 

Press Institute meeting in 1999, several industry experts met to discuss the 

future of newspaper design (Black, 1999). Some, mostly from technology 

companies such as Microsoft, foresaw the rise of tablets, but the majority of 

newspaper editors didn’t see the printed product changing much in the next 

20 years. In fact, when asked what the newspaper of 2020 would look like, 

only Roger Fidler considered an entirely digital existence. He wondered how 
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carriage designers, in 1899, would have envisioned the horse-drawn buggy of 

1920. 

Some surely would have thought themselves quite clever for adding 

electric headlamps or perhaps an electric buggywhip. A few bold designers 

might even have added a touch of color to the otherwise drab black carriages. 

But, as we can see with the clarity of hindsight, none of that would have 

mattered. (p. 124)

Although design and medium has shifted in the preceding decades, there 

has been a strong interest in the design of newspapers for roughly 50 years. 

What explains this? Over the years, why have newspapers put such a focus on 

design?

One explanation can be found in the circumstances surrounding the 

original adoption of early design standards: competition. This, Ong writes, is 

what spurred editors and publishers to incorporate design into their newspa-

pers. Before, it didn’t matter much how appealing a paper was visually — it 

still could be successful. This changed as other forms of media grew in 

popularity. Something similar happened in Taiwan after a newspaper ban 

was lifted from the country in 1988 (Lo et al., 2000). After this, the number of 

newspapers there grew drastically. With this increased competition, papers 

that once had a state monopoly had to adopt design standards in order to 

remain relevant. The effect of this competition can be seen in Barnhurst’s and 

Nerone’s 1991 study of front page changes from 1885 to 1985. At the start of 

this period, nearly 25 stories (and 12,000 words) began on the front page of 
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several studied papers. By 1955, that number stories dropped to 16, and it 

had dropped to 5.7 by 1985. That trend, likely, has continued.

In his research, Lowrey (2003) set out to find why design varies between 

different newsrooms. Previous studies, he writes, looked at overarching 

influences on design, such as “corporate ownership, competition, and broad 

cultural changes” (p. 348). Lowrey takes a different approach, studying how 

the influence of designers at a newspaper influences how well it is designed. 

Using a survey of papers with circulation larger than 50,000, he found 

that design quality is most strongly predicted by a paper’s size. Graphical 

prominence, or how large photos and graphic elements are displayed, was 

more tied to the influence of designers within an organization. These findings 

reinforce the assumption that large newspapers recognized for design quality 

are likely to have design as a focus and have more resources to devote to it. 

Both of those facts are important assumptions this proposed analysis would 

make in its methodology. Lowrey’s literature review provides some further 

reading on newspaper design research, but much of that literature is from the 

1990s.

More current research about news design is scarce, and it appears non-

existent when trying to compare a news organization’s print and web design. 

Scholarly research about design generally, though, shows why news organiza-

tions might place an emphasis on design. These studies look at the ability of 

design to influence perceptions. In one, Wells, Valacich and Hess (2011) look 

at how a website’s quality, particularly its design and aesthetics, inform people’s 
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views of a product. They found that in this digital world — where consumers often 

buy goods without ever seeing them in person — that a high-quality website can 

increase the positive perceptions those consumers have about a product (p. 

392). 

In another study, Kudrowitz, Te and Wallace (2012) used sketches of 

potential toaster designs as a way to see if a sketch’s quality determined how 

the idea itself was perceived. For this research, they had four artists sketch 

differing ideas, with each idea rendered with four different sketches. One 

sketch for each design was simplistic and amateurish, while other sketches 

were more professional. Each design featured a “high-quality” sketch that 

used shading and detailed markings to create a polished drawing. These 

sketches were consistently rated the most creative idea, no matter which 

idea was presented. The authors write that a more complete and detailed 

sketch could make it easier to evaluate an idea’s creativity, but they also write 

“Another possible explanation is that we simply prefer and value things that 

are aesthetically pleasing” (p. 275)

This finding, that design can influence perceptions, seems likely, at least 

up to a certain point. Similar results can be found in older research about print 

newspaper design. 

Click and Stempel III (1974) looked at how color images influence 

readers’ preferences. Using papers that were similar in design, they found 

readers scored papers with colors images much higher on a scale of 20 

traits. In fact, pages with color imagery ranked higher in 19 of the 20 
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scoring categories. Similarly, Bain and Weaver (1979) found that a group 

of participants preferred bold-light and regular-oblique headline contrasts, 

along with stories that didn’t jump. Simpler layouts, as opposed to dogleg 

text arrangements were more popular, too. “These experiments imply that 

a high story count is self-defeating” (p. 57). Instead, they advocate for 

fewer stories and larger images. 

In her study of newspaper design preferences, Siskind (1979) outlined 

the criteria for a modern, well-designed newspaper page.

A well-designed page would be composed of type set with abundant 

white space and paragraph heads. Headline type would consist of the most 

readable faces set in a combination of upper and lower case, with certain 

typefaces used to hint the essence of each story … Photographs would have 

obvious impact and meaning rather than rely on stories for explanation. (p. 

55) Using this as a guide, she presented study participants with four mock-up 

pages. These pages used either a traditional or contemporary design, with a 

well-designed variant for each style. Her study found that respondents over-

whelmingly favored the contemporary, well-designed page, which featured a 

horizontal layout, several pictures and headlines with bolded keyword. Also 

above the fold and just underneath the non-traditional nameplate is an exten-

sive index for the rest of the paper. Although these design would likely appear 

antiquated to today’s page designer, the study’s conclusion, echoed by other 

similar research, remains relevant: Design does matter.
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Publication Possibilities.

The results of this research would be distilled into a professional analysis. 

The Journalism School will consider all professional analyses, including this 

one, for possible publication on the school’s website. Along with this outlet, 

this analysis could be published in several trade journals, such as Columbia 

Journalism Review, Editor & Publisher, or American Journalism Review.
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This interview, unlike the others, wasn’t directly transcribed from a previous recording. A tech-

nical problem prevented this. This interview was then transcribed from memory in the following 

days. Thus, all the questions and responses should be considered rough paraphrases. The 

researcher does stand behind the overall accuracy of these notes, though.

Los Angeles Times Transcript

Interview With Michael Whitley, Assistant Managing Editor.

Tell me a little bit about your position and what you do at the Times. You’re an assistant editor 

for design? 

Involved in all aspects of the storytelling process as it relates to de-

sign. Really part of the whole process, short and long-term. Overseas de-

sign staff, and the visual direction of the organization, across all platforms. 

What’s your background in design?

Well, I have a background as a reporter and photojournalist. Spent 

most of his career as a photojournalist. 

On the whole, how conscious is the LA Times about design and visual journalism?

Very conscious. “I think we are one of the most smartly designed 

newspapers in the country.” A consistent front page and a disciplined ap-

proach. 

Paraphrasing: The reader, on the front page, expects a readable 

product, something that is consistent that they can easily read. So, LA 

Times meets that expectation with our front page.

We believe that the front page story, when it goes to a jump page, is 

still the most important story in the paper. So you might turn to the jump 
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page to see a (multi) column photo run large for that story (instead of play-

ing the jump on the bottom of one page). 

The front page is meant to show the reader what the most import-

ant stories of the day are -- so that’s why it is kept consistent and quick to 

digest. 

Some papers go for poster front treatments. Our view is, in this age, 

with people being so connected (paraphrase, esp.) they know what the 

news is, they don’t need a poster front to announce it. So we give them 

something more (substantial?). 

That also means that when we do decide to change that up and go 

with a larger play for a story, that’s our way to tell the reader that this is a 

really big deal. 

(all of this he naturally flowed into from the above question)

On inside pages, we try to change it up more though. “I think we 

spend more time on inside pages than almost any other newspaper in the 

country.” 

Especially true in Sunday editions. Our Sunday business section is 

going to look very different than our daily business section. More inclined 

to do illustrations. Spend time on things. 

You’ve talked about the paper’s consistent design, how do your designers adapt to that?

Throughout the paper, we have a very deliberate and consistent 

style. Specifiic colors, a locked-down grid. It can take new designers a 

little while to get used to this, they might want more freedom to change 
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an element’s color. But I don’t consider that adding value to a storytelling 

package. 

The style is so structured on the basic level to allow designers room 

to really add value to the stories they are working with -- extra infobox for 

example.

Usually, designers get this after a little while and don’t worry about it. 

That, or they find out they don’t really like working here (laughs jokingly).

So, how does the design process play out each day for the print edition. What kind of long-term/

short-term meetings do you have?

*Heavier paraphrase*: Morning budget meeting for A1. This meeting 

determines what will go on the front, and also goes into the inside budget/

design for the section.

What about meetings for longer-term projects? How does that process work?

We do have project meetings, where we discuss everything we have 

going on. We aren’t interested in publishing something if it isn’t the best it 

can be. So when we’re in long-term project meetings, we never say some-

thing has to be published by a certain date, we more aim for a general 

time of the year, say ‘this should run sometime in the fall’. Now, at some 

point you have to give yourself a deadline, otherwise nothing will get done, 

but we don’t publish a project unless we know it is ready. 

Are your digital platforms part of this planning process, too?

Yes, of course. Digital is part of the conversation from the start. We 

want to look at ways to things differently online, and not run what was in 
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print online. And we’re not going to run something in the paper if its digital 

component isn’t completely ready. 

Speaking of your digital products, I wanted to talk about the design of your website. I know you 

said you’re in the process of a redesign, but I noticed your current website seems to be based 

off a set template.

It is. We think readers online are expecting the same consistent ap-

proach. We’ve found if someone is coming to our site, they might already 

know what is going on in the main story, so we want to offer them many 

other links, right there.

I have seen this template change though, such as during your coverage of the Moore, Okla. tor-

nadoes a few weeks ago. 

Yes, we can change the site. 

How often does that happen? 

We do that for big news events, but again we try not to do that too 

often, so that when we do, our readers know it is a really important story. 

Although, for us, what we consider a big story could be something happen-

ing across the world, like the Tsunami in Japan, or the wildfires in Arizona.

Do you ever feel limited by the templated nature of the website? 

Not really. We still do a lot of projects online

I noticed in the print edition, on several occasions, graphics ran on the front page of the paper. 

But I didn’t ever notice graphics on the homepage. Why is that? 

You must’ve missed them. We do large graphics projects a lot on the 

website, things even more in-depth than our print presentations. Online, it 
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is all about the immediate. What affects you? School rankings, tax dollars, 

roads. Those are the kind of things people care about most, and we’re able 

to offer personal information/relevance (what is the school like that your kids 

go to, for instance, or statistics that apply to your block/neighborhood.), more 

than we ever could in print because it would take so much space. 

What can you tell me about the proposed redesign?

First and foremost, we are making a responsive site that will adapt to 

the user’s device.

Similar to what the Boston Globe has done with their site?

Yes. Ours will be hopefully more dynamic than theirs, though.

What do you mean by ‘dynamic’?

Well, we want something that offers more interaction through graph-

ics, videos.

When will it go live?

Sometime in the fall is all I can say.

Finally, I’ve downloaded the iPad app for the times. Do you know when it was developed?

Gosh, I don’t remember, it’s been a little while.

What can you tell me about the process behind its design? 

We weren’t involved in it. Didn’t say exactly, but it was created in 

house.

Can you speak to its design at all?

No.
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Is the idea that the new website would replace the current apps, or would it more supplement 

them? 

My hope is that the redesigned website, since it will be responsive 

and easier to access than an app you have to download, will be the prima-

ry way for someone to (interact with the LA Times’ journalism -- not sure of 

the actual wording used here.)

Would you have liked to be more involved in its design? 

Can’t say. (this exchange above was pretty brief.)

Following up to my earlier question about planning meetings, how involved have you been in the 

site redesign, then?

Everyone has been very involved, we have daily meetings about it, 

and everyone is giving their input into its design. 

After thanking him for his time, I close interview out. 
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Virginian-Pilot Interview Transcript

Interview With Paul Nelson, Presentation Director.

Like I said, this is all part of a graduate project for the University of Missouri, as part of my 

Masters, and I’m kind of interested in how the design of different platforms can have an effect on 

the content shown on each platform - that sort of thing. My questions will hopefully get at that. I 

guess starting off, though, why don’t you — you know I have an idea of what you do at the Pilot 

— but just for the record why don’t you tell me a little bit about your position and your responsi-

bilities.

Okay, I’m the presentation director and I oversee all of the design 

work that’s done at the paper on the editorial side. That includes 11 de-

signers who handle the main sheet pages ….

…………. Skype call drops.  Skype call resumes ………… 

Hi

Hi

Real quick, what’s your phone number? If this drops again, we’ll just do this the old-fashioned 

way.

Okay, it’s 757-222-5823. 

Okay, so you were saying you oversee the team of 11 designers at the Pilot? 

Yeah, and then also the features copy desk and a group of folks who 

are tab designers who handle community news — tabloid-size products. 

Also, appended to my team is, well I’ve got the graphics department, 

which is one person now — used to be like four or five — and the Joint 

Ventures, which is like special sections. It’s like a magazine we put out, a 
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quarterly. The automotive editor is part of that. There is another assistant 

presentation editor, that sort of thing. But the core of the job is the design 

and presentation of the paper. 

And now, what sort of background do you come from in design? 

I started out — After graduating from Missouri I started out as a reporter, 

and then, after that, it was copyediting, which, in the late 80s, also generally 

included ‘layout’. It wasn’t really called design. And so I did copy editing and 

layout from that point on, and then sort of gradually drifted more into layout 

and design, but the copyediting part of it has always helped me. So, I became 

design team leader in 1999 and director of presentation in 2006. 

Now, while you were copyediting, after you moved on from reporting, was that all at the Pilot or 

was that at various other papers? 

No, reporting was at the Jefferson County Journal, outside of St. 

Louis, copyediting and layout was at the Guinette Daily News, which was 

outside of Atlanta, which is … That paper is no longer in existence. And 

then I moved here in 1990, I was here for about five years, went to the De-

troit Free Press, … lost my job in the strike in 1995 and came back to my 

old job here after about eight months and I’ve been here ever since. 

Obviously, being a designer myself, I know quite a bit about the Pilot’s design style and reputa-

tion, but I guess one of my first questions is, I’m curious how conscious people aside from the 

designers in the newsroom — like the rest of the editorial staff on the whole — how conscious 

are they about story presentation and packaging?

They’re very conscious about it. The whole philosophy of how we 

present the news has been sort of driven down through the organization 
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over the last twenty years, since we started taking the approach we take 

now.

We try to illustrate the lead story and make the lead story look like 

the lead story. We don’t like to say, oh well, this is a one-and-a-half column 

lead story, and here is a four-and-a-half feature centerpiece that we’re 

using to buffer the size of whatever the lead is. We feel like we can take 

whatever the lead story is, and with the various tools in our toolbox, adjust 

the tone, the size of the package enough — everything we need to do to 

make it appropriate for whatever story it is. 

And there are still some people who I think would prefer a more 

traditional-looking newspaper. Sort of like most other newspapers do now, 

with sort of like the newspaper design from 1985. For some people, that’s 

where the evolution of newspaper design stops. 1985, its color, and then 

you’ve got a four-column centerpiece, or a three-column vertical center-

piece, and either a strip story on the top and an off lead, or just a lead 

story in the upper right corner and then off to the side. 

There are still people who’d rather we do that. But most people here, 

they’re all on board with the design, and they do a lot to help us. They 

know that we are always looking for visuals, and if they know about photo-

graphs, they’ll get photo assigned.

And sometimes, for bigger stories, we’ll do what’s called a maestro 

session, where we all get together with a designer, photo editor, OK you’re 

familiar with that ...
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(I nodded my head here as a passive acknowledgement that I was listening, but had done this 

several times during the interview, not sure why he took that this way). No, I’m not. I’ve heard 

of the — and I’m sure we’ll go into later — but I’ve heard of the daily meetings, the pods I think 

they’re called, but I’ve not heard of the maestro sessions. 

The maestros are for more like project-size things or Sunday pieces. 

and then we’ll get the reporter, the editor, the managing editor — since she 

coordinates those — the photo editor, the designer, me, maybe an artist or 

two. And we’ll all get together and say, OK, here’s what we’re doing, here’s 

the story and try to figure out how we want to get that visually. What do we 

want — do we want to take photos, if so what do we want to take photos 

of? Do we want to do an illustration? Is it a combination, what kind of infor-

mation do we need for graphics, that sort of thing. 

So visual planning?

Yeah, It also includes now what we want to do online, and then also 

for the tablet. We’re working on a tablet product right now that we hope to 

get going later this month.

OK

And then the pods, the reason they’re called pods, pod is an old term 

that was a carryover from when we redesigned in 1993, I think it was. The 

idea was that you would have a group of people assigned to each section 

front, a pod of people. It would have been a designer, a copy editor, a photo 

editor and a graphic artist. And they, those four people, would focus all of their 

attention on that section front. But then when we submitted our plan to man-
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agement, that this is what we wanted to do, the complement would’ve been 

increased so much, they just laughed and said ‘that’s not going to happen.’ 

But for whatever reason, that particular term stuck around, and that’s what 

we call our 6:15 evening news meeting. That’s when the designers of A1 and 

then the local front, B1, basically present their pages and talk about ‘here are 

the stories on the pages. Here’s what I’ve done with it and why.’ Sometimes, 

if they’ve had time, they’ve done alternate versions of those pages. We’ll kind 

of get an idea of which page has the right vibe, which one we like the best, 

which one tell the best story, that sort of thing. 

Ok, alright.

Oh and for that 6:15 pod, anybody can go to that, we’re just standing 

behind the workstation where those designers work. There’s always like 

a senior editor or managing editor or the exec-editor editor, photo editor, 

copy editor, slots, me. So there’s a whole bunch of people that we try to 

solicit opinions. 

We do a lot of different things here, things that are kind of out there, 

and we like to get an idea early in the night, rather than 11:30 if anybody 

has any issues or problems or suggestions for making it better. We get 

that ironed out quickly instead of letting it drag out. 

Other than the maestro meeting, which you talked about, the pods, are there any other sort of 

long term meetings you take part in?

Sometimes I got to the 10 o’clock meeting. That’s where we do the 

initial inventory of what we have coming in and get an idea of whether we 
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are going to have a lot of stories coming up or ... Mainly checking in with 

all of the city editors to see what they’ve got on tap, and then, after that, 

there’ll be a 3:15 news meeting, where we set the lineup for the front. Of 

course, it’s changeable after that, but kinda set the lineup for the front. And 

then that helps determine what we’re going to have for the local front and 

the local section after that and then the 6:15 pod meeting. 

And the local section is Hampton Roads, correct?

Yeah, that’s the Hampton Roads section.

So, we touched on the front page philosophy, how would you then describe the design style of 

the entire print edition?

Hmm… the design style. I don’t know, I think of it as we try to fig-

ure out what story, we do we want to say with the lead story. That kind 

of is what everything is derived from. So, me .. I’ll talk with some ideas 

with whoever is doing the page, Robert Souhavens the assistant pre-

sentation director, we both like to start with the headline. What do we 

want do we want to say about the story and how do we want to say it? 

…. Garbage truck outside makes hearing hard …. Then we think about 

the visuals … typographic, we really just want to know what the story is 

and how to tell it. After that, we think about how large to make the lead 

package and how do we accommodate the other stuff on the page. Typ-

ically, we’ll have a total of 3 or 4 stories on the page. We almost always 

have a 2x5 ad in the corner. We often promo stuff over the flag. 

Yeah
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We run stuff, you know, type in the flag, photographs and part of that 

is to enable us to make the pictures big enough to have visual impact, 

and the other is that saves a lot of space.  You know, so you don’t have 

to have this separate part for a headline under a photograph. For us the 

philosophy is what story do you want to tell, figure out how you’re going to 

tell it, make it compelling, make it interesting, and connect to it readers in 

any way we can.

So, for designers working on that front page, what are some of the challenges they run into?

Well, probably like for most places, its getting everything to fit on the 

page, but also not like its jammed onto the page. So, you know, its kind of 

a dance of space allocation, that sort of thing. 

They’ll all write sample headlines for stories on the page, because 

we always like them to read the stories before they start designing, so 

they’re not just drawing rectangles and filling in dummy type. 

The designers, you know, on the front, will write all factbox material. 

We call it double edits. The idea behind that is that the story has been ed-

ited by an editor, and then the designer will edit it again to pull out pieces 

of information that can help our types of readers who don’t want to go 

through the 25 inch story, who just want the headline and whatever other 

blocks of text or captions or things like that, so they don’t have to read the 

entire story but still feel like they’re getting something out subscribing to 

the newspaper.
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So, writing the headlines, they do some of their photo editing, you have 

to be, you can’t expect all good stuff to just be handed to you and it to be in a 

usable form. You’ve got to be able to be a good journalist and follow the news 

and be able to take part in discussions. Designers do, they’re not just handed 

a list of four stories and a sheaf of photo proofs. You know, its like we want to 

know ‘what do you think of this story?’; ‘How do you think we should play it’; 

‘Where do you think it should run?’; ‘The lead, should it not be the lead, why 

or why not?’. That sort of thing. They’re definitely not just people who arrange 

stuff on the page, they really figure it out and make the page work and you 

know try to address all of journalistic issues for the page. How are we going to 

give the best possible presentation of that day’s news to the readers. 

You know, it sounds like that’s kind of a wider role than designers have at most places, is that 

difficult for designers at first — being that involved with the stories — pulling out fact boxes, 

writing headlines, that sort of thing.

Yeah, actually if you come from a larger paper especially, you’re less 

likely to have such a deep role in the creation of a page. At larger papers, 

there tends to be more of a silo where these people write the headlines 

and edit the stories and these people layout the pages and these people 

produce the photographs and then give them to you as the designer to put 

them on the page. But then you put them on the page in the way they think 

they should go on the page, that sort of thing. 

Smaller papers, where you do everything, kind of gives you I think 

a deeper understanding of everything that goes on and a lot of times can 

make people at smaller papers better suited to work here. 



89

That’s an interesting point, let’s see here, (looking at questions). I guess moving onto the digital 

products, it looks like the Pilot has two sort of distinct brands or identities. PilotOnline for online 

and the Virginian Pilot for print. What was sort of — can you speak at all to the original thinking 

behind having the two different entities?

The PilotOnline was one of the earliest news websites, I think it orig-

inally went live in ‘93 or something like that — before anyone even knew 

there was an internet. But the idea behind it kind of having a different iden-

tity was that because it was considered to be disruptive technology. And 

the business idea at the time about disruptive technology was if you take 

that technology, in this case the website, and give that to the newsroom, 

the newsroom, because its traditional and somewhat hidebound, is going 

to drag it down and not let it fulfill its potential.

We’re going to be like, ‘you can’t put a story about a light being out at 

this intersection in the number 2 position because that’s not news, but its 

news to people who are online and maybe traveling through that intersec-

tion and want to know if the light at that point is out. And I use that as an 

example because years ago we did do that and that story got like a thou-

sand hits. A traffic light out at Greenbriar, it’s what — it was serving two 

different audiences and probably felt that the newsroom was not the group 

of people to handle the print audience and then the online audience, and 

so by giving it its own group of people to put it out who weren’t beholden 

to the editors of the newsroom, it allowed it to grow and expand and be-

come — have its own identity. Since then, the people who work for, are 

more a part of the news operation, and reporters and editors are more a 
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part of the online operation. Although we still don’t control the website. The 

editor can’t say I want the website to look like this, but he could say this 

needs to go in the lead position. 

So, they do have control over story placement?

Yeah, but for the most part, it’s left up to the folks who handle the 

online operation day to day and we have a senior editor who handles that, 

but she’s a part of the newsroom. 

But it is the same content more or less, right?

Yes, but it just has different priorities. The idea is we break it online, 

and then explain it in print. So, you know you might get three or four para-

graphs online, but then 18 inches of it in print the next day. 

So are you involved in the presentation of the website in any way?

Not really. Occasionally, some of my folks will produce some icons or 

something like that. We’ll repurpose some print graphics for online. Some 

of my folks do some producing, upload some stories. 

Other than that, we don’t really have a huge role with the website. 

We will have a pretty role with our tablet app, which is coming out soon. 

We’re trying to get it to a point where we can do a full-scale run. That was 

supposed to be happening yesterday and today, but there’s still some is-

sues we’re ironing out with our vendor.

And that app, it is sort of based, its based on the Denver Post apI 

don’t know if you’re familiar with that?

I think I’ve seen it once or twice. 
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It’s the kind that has sort of the tiled approach of photographs and 

things like that, and then the stories. But, what we’re doing, that’s going 

to sort of reside in the back of our apThe first four stories you encoun-

ter on the app will be designed more like a smaller scale magazine cov-

er. Those won’t have interactivity beyond photo galleries and video and 

links — we’re not going to have that spin stuff around in a photograph 

kind of thing — (appears to be joking), but it will have a much slicker 

feel than the cookie-cutter, take-an-RSS-feed-and-shove-it-into-an-app 

kind of look. 

It’s going to come out at six o’clock at each evening, Monday through 

Friday, and then 6 a.m. on Sunday. And it’s called the Evening Pilot, has 

its own editor and reporter. The idea is we serve people in the morning 

with the paper, with the website in the afternoon. In the evening we didn’t 

really have a product for them, cause our website … pause … The use of 

news websites tends to go down when people aren’t at work. 

So, we thought, OK the Evening Pilot is sort a return to the evening 

newspaper. And we’re going to try and make it — give it a little personality, 

make it interesting. There may be some content that is just special to it, 

that may not appear in the paper or on the website until the next day. And 

just hope that it catches on. There’s a window there that people use their 

tablet to consume news, we’re just hoping to tap into that. 

Yeah, I take it you’ve read Mario Garcia’s book on designing for tablets?

No, no.
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Well, he talks about research that shows people like to lean back in the evening using tablets. … 

pause … But, that’s all pretty interesting. I’m curious, is the design going to look more like the 

website, or is it going to look more like the print edition? 

It’ll look a lot more and feel a lot more like the print edition for those 

four featured stories. 

What’s the thinking behind that?

Well, part of it is the website doesn’t look that good. We want it to 

look slick, we want it to look like a magazine. People tend to read lon-

ger-form stories (on the tablet?), so we want to be able to make it easy 

and inviting for them to just be sitting in their chair in the living room, 

flipping through the stories, it’ll be designed slickly. It’s designed to engage 

people visually and take advantage of the awesome quality you get, espe-

cially with the retina displays, to display photographs and that sort of thing. 

The idea is that the print product just looks better than the online product, 

so we want to carry that over to a device, that for the first time in our lives, 

a designer can design something and it will actually look the same as it 

does on the screen. 

What’s the sort of technology behind that? Is it an RSS thing on the backend with that sort of 

tiled approach, with Mag+ or Adobe DPS on the front side? 

It’s RSS feeds on the background, and some of the text on fea-

tured stories is RSS, but the rest will be basically jpegs that we upload 

via Drupal, our content system for online and then those get plugged into 

spots they have setuAnd we have a number of different templates, so we 
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can have fact box material off to the side, lift outs or photographs — we’re 

still wrangling with some details. Do photographs go all the way to the 

edge, or do they have to stay inline with the story? 

So, I take it you’ve been pretty involved with making the mockups for those templates and every-

thing. 

I’ve had a designer who’s done most of the mockups, but I’ve worked 

with him. He and I, along with several other people, are part of the team 

that conceived the app and put it into place, and are now trying to get it 

finally done and working. 

We work with a company called Spreed in Toronto. Their design work 

was done by these guys in eastern Europe. 

I guess that’s globalization for you. 

Yeah, guess so.

Uh, what can you tell me about the business model. Will this be something available to subscrib-

ers or will there be a separate pay structure? How’s that going to work?

We’re going to be launching a thing called All Access sometime this 

summer — the timing is still being worked out. That would involve — you 

no longer would get our website content for free, you’d get a fixed number 

of views and then have to start paying, like the New York Times does, and 

a lot of other sites are starting to do. So you can — there will be two sub-

scription models. You can get All Access which is print and then that gives 

you access to everything online as well, including also you can get digital 

only, and I think that will include the app, but I don’t know if they’ve decid-
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ed that yet or not. Currently the app is not going to be marketed as some-

thing separate. 

And I can follow up with you once this goes live, because my research will go into the early fall. 

Hopefully it will be done by then. Our original launch date for the app 

was June 1 and the original launch date for all access was even before 

that. 

Well, that’s how those big projects go. 

Yeah, absolutely. 

You mentioned the design of the website, is that something that might be redesign sometime 

soon? Is that in the works at all? 

PilotOnline is not going to be redesigned anytime soon. I think the 

feeling is — we would have to figure out if redesigning it would allow us to 

make more money. They really look for the business case if they are going 

to allocate the programming resources to it. 

Now, we do have a sister website, hamptonroads.com, which has 

been primarily a local entertainment type website, and we are going to 

start meeting soon, trying to reconceive that — figure out what is it and 

how is it different from PilotOnline and what we should do with it and how 

should look like. 

That’s something if you take a look at it now, you know, it’s awful. It’s 

something that we will be willing to spend some money on to improve if 

we feel like we can improve if we feel like we can then use to make some 

money off of. 
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Something we have done recently are each of the cities in Hampton 

Roads, Virginia Beach, Norfolk, Chesapeake, Portsmouth, Suffolk, all have 

their own city channel now, and we sort of did some redesign on those, 

and we were actually able to sell out the entire year’s worth of advertising 

inventory before we even launched them, just based on the descriptions 

of what we were going to do, and those have been popular and are do-

ing well for us. We also have been able to sell out our sponsorship ads in 

advance for the app, and we’re selling interstial ads with the app as well, 

along with strip ads along the bottom.

Now, interstials, I’ve heard that term before, that’s after X number of swipes, you see an ad

Yeah, up pops an ad.

When you said each city has a channel, is that like a mini-site?

If you go to PilotOnline.com and pick the Virginia Beach tab under 

news, and pick a city, that’s like its own selfcontained thing. If you go to 

Virginia Beach Beacon.com that’s the city site part of PilotOnline, but we 

give it its own URL. That Virginia Beach Beacon, that’s the community 

news tab we produce for city of Virginia Beach readers, so there’s that sort 

of brand recognition tie in. 

Alright, let’s see here. Now earlier, when you mentioned that you discussed digital things at 

these meetings too, like at the maestro meeting for big projects, could you kind of describe what 

you sort of talk about in regards to digital. 

We’ll talk about if do want to repurpose graphics for online. Is there 

a timeline? Is the photography going to be good? Do we want to do a 
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slideshow that highlights more photos than in print? We have coming up a 

summer series on this spy ring centered in Norfolk in the 80s.

That sounds pretty cool

Yeah, this navy guy was selling submarine secrets to the Russians, 

and brought a friend and also his son into the whole thing. So we’re do-

ing that over the course of 12 days. We typically don’t put those summer 

series online, we kind of force people to buy the paper to get it. But after-

wards we’ll do a nice, high-quality reprint that people can buy, and we’ve 

found we have a really nice secondary market for republishing our stories 

and our content, that sort of thing. 

But in this case, there are some things they are doing online, but I don’t 

remember exactly what they are. I know for the tablet, since we don’t have a 

lot of interactivity, we’re going to do a slideshow add-on of extra content about 

spies and stuff like that for the tablet. So basically, it’ll be a series of slides 

that you can flick through. Hopefully, that will get them interested enough that 

they’ll go back and read that day’s excerpt in the paper. 

A little while ago, I saw a series, I think its an older series, A Chance in Hell, showing the combat 

medics and their work overseas. I noticed you all did a mini-website for that, correct, or like a 

special landing page on the website.

Yeah

Is that something you do often? Or is that like a one-off sort of thing? 

That is sort of the thing we do with those big projects. Unfortunately, after 

they’ve run, they’re kind of hard to find. It’s like, I would be very hard pressed 
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to find the A Chance in Hell landing page. I could do it I think, but its not like I 

could go to projects and then, oh here they all are and then click on it. 

I’d have to do some searching, and sometime our searching isn’t that 

great. But yeah, that is the sort of special stuff that we’ll do when we have 

enough people and enough lead time, you know, we can do stuff like that for 

our projects. 

We’ve done other ones, what was it … started in 2005, a yellow fever 

epidemic in 1855, and then U-boats hunting merchant ships off the coast 

at the beginning of World War II, we had a hurricane in 1933 that we did 

one on. Stuff like that, we’ll expend some extra effort to make them look 

nicer on the website.

And those were all summer series, the ones you mentioned there?

Yeah, everyone except for Chance in Hell, that was sort of like its 

own series. The summer series tend to focus on historical stuff, and we’ve 

gotten a good response to them. 

There’s an editor at the Missourian that always says that. … When did you go to MU by the way? 

(used this to look at questions). 

I originally graduated in’85, started out as an engineering student at 

Rolla. And then I transferred up to the main campus, beginning of ‘82, then 

got into the J-school.

I’ve never heard of someone coming to the J-school after going to Rolla for engineering. 

Yeah, well I never should have gone to Rolla in the first place. 
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I’m just going through my questions — we kind of jumped around a little bit, which is fine, but 

I want to make sure we didn’t miss anything. No, I think that’s about it. When did you say the 

tablet app will be on the app store?

I don’t know, the plan was to have a dry run yesterday and today, but cur-

rently the app is not functioning. Once its functioning, we can do a complete dry 

run, and then we could submit it to apple. It could be a couple of days, it could be 

5 to 6 days. I don’t know exactly what the problems are with the functionality right 

now, so I can’t say — we’re not sure whether it is on our end or the vendor’s end, 

so I can’t say ‘oh yeah, we think it will be ironed out by the end of the day today. I 

would say within a couple of weeks it’ll show up on the Apple store. It’ll be free at 

that point because all access isn’t something that will .. until the end of the sum-

mer at least, that’s the paid subscription thing.

Well, I may get back in touch in a few weeks and may want to see some mockups, or that sort of thing.

Yeah, I can send you some. 

Other than that, I think, you’ve answered all of my questions. This was really helpful.

Good, good. Well, if you have any other questions,  just let me know.

Yeah, I’ll be sure to. 

Email, phone, whatever. 

Well, thank you for taking time out of your day to talk with me.

Yeah, it was nice talking to you and good luck with your research. 

Alright man take it easy. 

You too, have a good one. Bye.

Bye



99

USAToday Interview Transcript

Interview With Andres Quesada, gannet Digital Creative director.

Alright, so thanks again for talking to me. Like I said, this is for my graduate project at the University 

of Missouri for my journalism Masters, I guess. And what I'm really interested in is just looking at 

how design of different platforms can influence the content shown on those platforms.

That's changed some as I"ve kind of done my interviews, you're my last one actually, but any-

ways first off, tell me a little bit about your position and what you do at USA Today.

Sure, I am sharing, control over all of the digital designers for Gan-

nett Digital.

OK

So that's basically all Gannett products that get designed, get de-

signed here. That's the mobile design team, information architects, web 

design team and the interaction design team.

OK

And that includes USA Today, all Gannett digital local properties and 

broadcast that are piping through. So, everything that's going on for mo-

bile products, website  get architected, and thought of and designed by the 

teams here at Gannett Digital, and I'm the creative director. 

OK, very cool. So how many people is that?

That's approximately 16 or so. About 18, with interns. It's a good squad. 

And what sort of background do you come from, in design?

I come from the world of startups. I worked at AOL when I first start-

ed design, gah, it must be 15, 16 years ago. And then, after that, worked 
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in a number of small agencies in the metro area, in the DC area. As well 

as a bunch of startups. 

And I was at a startup until right before coming to Gannett digital. 

Was that like a web design startup or a digital agency?

The one I left was solely mobile, so they did mobile products. From 

AOL onward, it was a mix of web, mobile, mobile only, web only, but I've had 

my feet in both worlds. Were some of those startups you worked at, were 

those with a journalism focus, or were those more just web in general?

I don't come from a focus or a background in journalism at all. So, I 

don't touch editorial at all. I haven't had products that were associated with 

editorially driven or associated with editorial content, like USA Today is 

since I got here, before I got here. 

This is my first step into it, which kind of gives me, it kind of gives me 

and other people that have worked at Gannett digital a little more clarity in 

terms of product branded design and development, rather than the editori-

al focus one would expect from a journalist. 

So you think you're a little more concicous about brand development, that sort of thing?

It's almost like if I leave the building to get opinions about things 

I'm trying to make a decision on, sometimes I get enlightended by 

people who are completely outside of my business. So, it is just being 

able to see the things that you work on without the hindrances of the 

day-to-day operations and the things that brought you up in that indus-

try. It adds to a little bit more clarity, but I wouldn't say I'm any more 
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clear about things than any person in this building, but it doesn't hurt to 

have somebody in the room that doesn't have a journalism background 

talking about product. 

I guess one thing I'm kind of curious about, especially in light of the 

redesign, you're the creative director with a team of designers underneath 

you, what would you say is your sort of sense, in the newsroom as a whole 

about how concious is it would you say about design and story packaging 

and visuals, that sort of thing?

In the newsroom, they are extremely concious of it. Some of the pre-

miere conversation topics that come to me from the publisher or the man-

aging editor, from any executive staff for USA Today primarily … Because 

they're our premiere client and they happen to be in the building, it is easi-

er to have constant contact with them and talk about what their needs are. 

I've been in their daily briefings pretty regularly. They invite me to go up, 

so I'll sit there and talk to them about what their day-to-day is, or just listen 

to the editorial staff about what they want to push to the digital products 

every single day, in terms of priority.  

A lot of the conversations happen outside of those meetings tend to 

be driven by how can you give us more packaged content. How can you tie 

stories together in a thread for us so we can further push that narrative to our 

users. It makes sense to us, but we don't have the tools to get it done. 

And we'll work with them to actually to finese or adapt the product 

accordingly to take that into consideration. But I'd say right off the bat, that 
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question is the most predominant question that comes out of that group 

regularly.

So how can we better package our content?

How can we better package it, how can we tell stories more effective-

ly, and how can we tell stories that are related to each other more effec-

tively. 

And how are you trying to do that? 

Well, the -- I'll give you an example of how we didn't. When it came 

out of relaunch for USAToday.com. Not talking mobile so much, though as 

we're talking this mobile actually became -- the systemic failure for mobile 

actually became inherited from the relaunch because a lot of the web-cen-

tric ideas were passed down to mobile, which was a mistake, but we can 

talk about that a little later. 

For web, what happened is relaunch, while visually beautiful, in 

terms of a storytelling mechanism, there were a lot of failings with the ar-

chitecture designs of the website that weren't isolated or identified before 

it went to product. 

One of those is effectively grouping stories. What the design 

had done, and what the CMS platform had made easier, is the ability 

to program into that space visually any number of stories that you 

want to during the course of the day. So if you want to tell a story 

you could put any number of articles, all aligned nicely at the top of 

the page. 
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And you're just talking about that home page view. Yeah, exactly, 

you're user will see them all. But the problem with that is that some of 

those stories are good to sit there for a while, but some of them aren't and 

sometimes there are stories that pipe in during the portions of the day that 

take precedence over those stories, but that doesn't mean that package 

shouldn't somehow be broken up, but the design didn't take that into con-

sideration. 

OK

If something new comes into the newstream during the day, and they 

need to bring it up to the top of the page, and they want to keep that array 

of programmed content up there because it is all relevant, there is no way 

to do that effectively.

So what we did, after launch, was conversations and research where 

packaging became a lot more of an issue. So we're going into some ex-

ercises now for the design of the homepage and section fronts that ties 

packages to those pages a lot more effectively than just giving them that 

array of squares they can put images in. 

So if something does come through, like a Sandy Hook Elementary 

School incident, or a Trayvon Martin decision ruling come down, you will 

see a major element come on the page in a breaking news story, for ex-

ample. And then pipe its way through an evolution into a packaged area, 

and then into a packaged area with more content, and then a larger area 

with an array of content that actually makes sense in an arc. And then the 
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newsroom will actually have the ability, for major events, to show the user 

the importance of that thing visually at the top of the page. 

And we're actually doing that now. That's the sort of thing we learned 

from relaunch that we didn't quite cover 100 percent and we're trying to 

get with the newsroom as often as we can to isolate as many of the needs 

going down the road, without having them as surpises for the UI later. 

OK, so would this packaging approach, be focused on the home 

page like you were saying is now currently the option unless it gets bro-

ken up. Or would it take on the approach of maybe like pretty big element 

on the homepage, with a landing page that has a centered idea. Or is the 

idea to keep the package all on the home page?

Right, and we do have the ability to do a landing page type of treat-

ment type of aggregate, which is a 'topic page' for us. So there was a 

Trayvon Martin topic page and there is. It's automatically generated by 

our platform. Seven stories in to getting tagged with a tag, if its a new 

one, a story will generate its own topic. So the newsroom has the ability to 

spin those up as often as they want. It also increases SEO and broadens 

our taxonomy internally, but what -- that being said, that gets done for us 

already, so there is nothing to be fixed there. What needs to be fixed is 

pointing people to that more effectively. 

Yeah, how do people even find that to begin with?

Right. The only way we had to do that before was creating a little 

square that was programmed on the page that said 'go here for Trayvon 
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Martin stories". It's less effective if you're showing a larger packaged 

grouping on the home page as the homepage as the trial is wraping down 

its verdict. 

It becomes more effective tool in the latter way than how we've done 

it before. We've got the endpoint, the topic pages, we just need the start-

point for the home front and the section fronts. 

OK. That makes sense. So you mentioned the daily meeting you sometimes go to. Are any sort 

of long-term strategy meetings or short-term meetings that you're a part of with USA Today. 

Short-term meetings happen pretty regularly with the publisher and 

his senior staff. We get pulled in through those through the digital officer, 

David Payne, meets with them pretty regularly. When things become that 

important in those meetings, that they want to execute something off that, 

then they'll start pulling in myself and others into a broader conversation 

on 'OK, we have an idea or problem -- help us solve it, we think it should 

be solved this way, what do you guys think.' Then we'll do little idea ses-

sions based off of that. So those happen fairly frequently and it gets all 

over the site from any number of types of ways content gets piped into the 

pages from market data, to weather, to news stories, etc. To alerts. 

The larger ones become prioritized project initiatives. Like this home-

page package redesign. That's a larger one. Once it became something 

more than conversations, then it became a prioritized project and it gets 

put into a queue for Gannett Digital, and it got ranked over everything else 

within a certain grouping of work over a certain timeframe, and that's when 
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it involves more than just a few people like myself or senior staff that ropes 

in the front-end ux like dev positions. That entire department gets pulled 

into it. Whether there's any programed aspects of that content, that new 

design. That being said, the CMS platform team, core and presto, have to 

get pulled into it and these are people whose time is extremely, extremely 

sensitive because they're working on a lot of major local initiatives right 

now to get those people on platform. So, it spirals on  well beyond my po-

siiton. I'm not in any way the most important person in this room. There's 

like a lot of departments that are integral to everything we do. Design is 

just a part of that puzzle. 

Yeah, now how involved were you, were you on board yet when the redesign happened? I imag-

ine so, right? 

Yeah, I was here, I was one of the senior designers for the design. 

OK, so I guess one thing -- I've read a fair bit about the redesign obviously -- but I'm kind of 

curious about your take, going in, about what the sort of goals were for that redesign from I 

guess you're more from a digital perspective and how those goals were sort of met with the end 

product. 

In terms of like the paper perspective, I got to see designs before 

I lot of other people did simply because I had to meet with Wolff Olins 

because I had to talk a lot about brand, and they were the brand design 

agency that was hired for the paper as well as for the logo. So, but digital 

was where I focused my time for work. For relaunch, a lot of the conver-

sations happened early on with the executive creative director, the prod-

uct owner for the entire design group, as well as myself and others and 
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fantasy interactive, which was the agency. We -- the goals for the entire 

project was that USA Today hadn't really seen a revamp digitally well on a 

decade. So it was due. There was nothing about the digital presence that 

made it special. It was like a lot of old sites that had undergone the test of 

time and not had anything done to it to make it refreshed for the next gen-

eration of news storytelling. 

So there was nothing special about it. It was a lot of lists of links, 

nothing visually interesting about it. Brand was old, and since they were 

redoing the brand, that needed to be addressed as well. One of the ma-

jor goals was just a way to tell stories visually, and I think that's why we 

saw the design happen the way it did. It didn't pipe through here with just 

a few people and got muscled through like 'I like that design, let's go with 

that design.' There was a large, there were several different companies 

brought on board initially to make a pitch for the design. 

All of them had the, I think, similar types of mandates put against 

their pitch, all of them went in the same direction for visual storytelling, all 

of them tried to pull an app experience into the design as well, knowing 

that tablet was where a lot of users digested most of their news content 

during the day. Mobile was playing a big part, even though mobile wasn't 

part of the relaunch project per se. 

Major, major goal was to make news visual. The demographic re-

seach that they came out with showed a lot of different types of newsroom 

personas. Some are scanners, some are people that drove through news 
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on the go, some were actual readers, some were visual readers, but the 

predominance of that populace of personas drove FI to isolate the visual 

aspect of storytelling more so than anything else. That's why we came up 

with the design that was so extremely photographic in nature and isolating 

color as a way to point the user in a specific direction. 

All of those things had a really good effect on our userbase that goes 

to digital products for USA Today. Consumption started to go up a little bit 

more. Stories that were less visual before, but were more visual now, were 

actually getting a lot more notice than they were in the past, and overall, 

by the industry, it was really well received as the next step in journalism. 

I think it succeeded in being able to meet the goal of visual storytell-

ing. I think it also succeded in part, not wholly, in keeping the user directed 

at certain things. And that was one of the most important things we actu-

ally isolated after relaunched going into new design efforts now is to how 

to effectively use the design and this visual idea of design for a publication 

like USA Today, online to get users attention, but to drive them to certain 

places. So, you can have a lot of visuals -- look at CNN's iPad app. It's a 

lot of squares with a lot of you know headlines on top of those, it's very 

congested, but it's extremely visual. But its so visual, you almost don't 

know exactly what you're supposed to look at first. 

So, we didn't want to have that happen to us. We wanted to make 

sure if we made it visual, that we kept the attention focused on specific 

things. 
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So, is that done by having a hierarchy?

Visual hierachy is extremely important immediately, so that the 

user knows what is the most important thing on the page, and so they 

know what's the next most important, so they can go from that to some-

thing else. Not just visual hierachy, the structural hierarchy as well. 

Visual plays into that, but the user has to understand that going down 

the page, there's specific organizational structure to the design, even if 

they don't identify it conciously, they drive down the page knowing 'the 

way this page is constructed, I understand I go here for all of the most 

important things of the moment, and I go here for things that are casu-

al reading, and I go here for other things. We need to be able to make 

sure the architecture, and the design and the grid for the design is 

worked out so that it actually operates that way 100 percent of the time. 

If we fail at any point in time in doing, in maintaining that structure we 

actually fail that user, or a large portion of the user base in finding what 

they need to find. You see news stories that we might think are very 

important not getting any visibility. 

So you mentioned -- you were talking earlier you know you've seen more user traffic, more atten-

tion given to less visual stories that have become more visual ones. How does that -- I guess I'm 

kind of wondering what that looks like. Are there just more photos being pulled for those stories. 

How are those stories that were less visual being made more visual? What's going on there?

Well, I mean, pre-launch the site was driven mostly by lists, so there 

was little to no visual associated with USAToday.com at the top part of the 

page, the major hierarchy of the page. There was thumbnails, and there 
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was a ribbon of content that was a belt of information that the user was 

supposed to identify as these things, these promos are important to you, 

but there was no major visual context for them to lay their eye on constant-

ly. 'These are the most important things of the moment, and I understand 

that'. So, from that to the new USAToday, there's a discernable and abso-

lute difference, and a lot from even if you were going to look at publica-

tions like the Washington Post in its current digital state for the .com and 

where we are, there's lots of links that are driving the top portion of the 

page. It's almost as if they wanted to reproduce the paper product online, 

knowing that their paper product does very well and thinking that that can 

be transfered over to digital and that it can be done well is I think a mis-

understanding of how users actually digest content digitally. So we didn't 

want to make that mistake at all, so that's why the decision was made to 

go where we went with relaunch. From there to relaunch there was an 

absolute shift in how we wanted to present the news. I hope I'm answering 

that question for you.

Yeah, I think so. 

It's just very important to us to maintain the approach we're doing 

right now, whether in a new adaptation of that design, or even just main-

taining the current design, so that the users understand clearly what we're 

trying to say to them without us having to get them to read a series of 

links, whether (they use) large typefaces or small typefaces -- it's still just 

text they have to read. 
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So, I think we're successful so far in doing that. I hope we continue 

that success. I think that its going in the right direction. 

So you're kind of talking about getting away from that sort of breaking news roll that most news 

websites kind of have on their you know -- they have their main story and on the side is their 

breaking news links, and its 10 or so links to breaking news stories. 

Some of those, sometimes that's necessary, I think we're going to 

have to maintain that to a degree. Not all of our users are users that di-

gest news by photograph first, so a bay of news stories that is -- as long 

as you're separating these things hieracrhically, if you want to maintain the 

visual, you can still maintain a list of top 10, top 5 and still get those most 

important stories, as long as you segment that top 5 list against that visual 

accordingly, so that people know 'OK, there's a main visual, there's a sec-

ondary visual, and there's maybe a list of links that are at the top portion 

of the page, and everything else that will go under that is organized appro-

priately for me. I think that's still OK, there's a way, there's a place in the 

world for digital products where lists can be merged with visuals, and they 

kind of share the same space well. 

I think there's -- more often than not, we see those lists taking more 

precedent on the digital product than the visual, because that seems to be 

more something that was inherited from a paper product mentality, than a 

digital product mentality. We're OK designing content in that way, as long 

as it doesn't dump everything else off the path that we're trying to go. And 

that's just considerations we undertake constantly. It's the same as when 
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you get into an article, you may lead with a large photo, and then you've got 

the article text, but you've got a related bay of story links -- they go off to the 

side. You can't drive the users attention away from the content they are there 

to read by throwing 40 related visual links all over the page, at the top of the 

page. Even if they're visual, and they may be interesting, and they may drive 

users to that content, it beats the purpose of the article itself.

Yeah.

There just considerations from an aspect of design. 

Ok, now also related to the redesign, you also mentioned that -- how FI was involved. Were they 

the ones invovled with the specific branding of USAToday, or was that another?

That agency is called Wolff Olins?

Wolff Olins, that's right. 

And what was the thinking behind the new USAToday brand, if you have any insight into that?

I wasn't privy to the conversations that led to that. I think the direc-

tion they wanted to go, and I may be off base a little bit, but the idea, the 

point being the simplest rendition of both direction and the globe, of like 

all in one at the same time, was kind of emblematic of what USAToday 

represented. We were both a focus for specific places in the United States 

and for all of the United States in terms of news and story telling. It kind of 

-- in its simplicity, it achieved a great deal. Anytime you see -- and I know 

this from brand -- enough to know if you launch a new brand, especially on 

an iconic brand, and it differs greatly enough from the last iteration of that 
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brand, that everybody is familiar and happy with, you're going to get a pre-

dominance of people disliking it, almost immediately. It's almost a visceral 

reaction. At the same time you get that, you get a large portion of people 

enjoying it greatly. I think that in itself is an identifier for its success. And I 

don't think many people disagree with or dislike the brand now. It kind of 

grows on you nicely, as a matter of fact. A lot of designers here actually 

had a visceral reaction in the negative direction, and grew quickly over a 

period of days and weeks to actually enjoy it greatly. It's very easily to get 

it adjusted to. 

So when you were first working on some of the digital designs, were you working closely with 

print -- the print design folks -- with the sort of look. 

Not at all. Those two endeavors went separately from each other. 

The closest thing we knew we were going to get from print that was affect-

ing us was the logo and font treatments. They came up with a font family 

that was made specifically for USAToday and they handed that to us -- 

They handed iterations of that to us as they were finalized. So a lot of our 

designs had to be adapted each time they gave us a new font family that 

was adjusted, we'd have to go back in and swap out in our designs. And 

each time they gave us a new logo — actually, for the longest time we just 

had the placeholder old logos sitting in our designs and at a certain point 

we had to swap it out. It wasn't there during a lot of original presentations 

to editorial, because even editorial hadn't seen that logo yet. We didn't 

want it to be something they focused on instead of the website design. 
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So, other than that, and the fonts -- the print edition and the site do share the same fonts cur-

rently, right?

That's Right. 

That's what I thought, but I wasn't positive. So that was pretty much where that ended, that sort of … 

Yeah, beyond that nobody here got a chance to see it, in terms of 

the design staff, I got lucky enough to see it. I was in a meeting to talk 

brand with the executive creative director, when she was here, we had an 

executive creative director that was leading the design team back then. 

She's since moved on to something else, but while she was here, she had 

me accompany her to talk brand and color with Wolff Olins, who were in 

the building in a room that was privately screened-off and inaccessible to 

only a few people in the building. I walked in and saw the newspaper up 

against the walls, and that was not supposed to happen. I don't think they 

expected anyone to come with her. And they started covering everything 

with black board when they realized there was somebody except her in the 

room. 

Seriously? That's crazy, very top secret. 

I asked them about that, and they said that's the way they've done 

business. Their agency does that for just about every new brand that they 

do for lots of clients. There's a team at their office that gets cordoned off 

and runs private and dark from the rest of the company. -- It gets far more 

constrained there, in their offices than it does here. 

It's almost like a sequestered jury or something. 
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Exactly, because they don't want anything to leak. Sometimes these 

brand initiatives are pretty big and they're wrapped in large dollar amounts 

for big campaigns that are national or multi-global and they have to main-

tain secrecy as a result. So there's, it was a little weird because I have 

never been a part of that kind of thing and first seeing that, but it works 

for them and it works for this too. The fewer number of people that knew, I 

think the better for the way they were going to work the brand out. 

Well, I mean all it takes is a tweet pic or an instagram or something and the cat's out of the bag. 

Yup.

So, I guess going back to the site, I kind of wanted to touch. You were kind of talking about mo-

bile earlier, maybe just want you to talk about that a little bit more with how it relates to the new 

website. 

Sure. So there was a time here at USAToday where most of the 

digital product for mobile was done by third party groups. The design, 

the backend that powered it, etcetera. There are development teams 

that have worked on product here. But here's a good example. The 

iPhone app for USAToday, right after launch, the code was still wholly 

owned by another group, by an agency that did it. So when we came 

up in house with the design and the code all done here, they had to run 

two USAToday apps in the app store for a short amount of time until 

that other one was just taken out. 

We no longer contract with outside groups to do anything original 

here. It's all done, all the artwork is done in house by mobile design 
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teams here. I have about 6 or 7 mobile designers that are working on 

all mobile platforms to design for USAToday as well as for the local 

properties and broadcast. There's a mobile development team that's 

all in-house that are here, but they're not, they gain part-contractors 

to help them in their endeavours, but it's still keeps all of the stuff in-

house. It's not an agency that does the work. So, I'm pretty proud of 

that, I don't know if many of our competitors can say the same. It gives 

a lot more control and a lot more freedom to express ourselves with the 

design and with the development. 

The mobile product design is interesting. What it does is, by having 

all of that done here, it actually gives us absolute control over what we 

consider to be the evolution of the product. I entertain constantly with my 

designers a vigorous reevaluation of design almost immediately after we 

put something up live. Typically, what will happen is, since the designer 

has lived with that aspect of design for a number of weeks through an AG-

ILE sprint -- Are you familiar with AGILE methodology?

Uh, yeah. Well, I've never worked in an AGILE environment, but I've heard of it before and kind of 

know how it works. It's just the idea that you're meeting and reassessing almost on like a daily 

basis and kind of reiterating your work as you go. 

Right, and so, it's built more for development, so it's built off of rapid 

development intiatives. You're cycling constantly to small launches rather 

than bundling everything into a giant launch that goes out at once. So the 

idea of perfect doesn't exist. 

Yeah.
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Because you're constantly moving and adapting. Whatever lessons 

you're learning, you're still roping those into future sprints. Sprints are 

merely timeframes that a core team will work on. It's a small group, of 

about eight people, that work on it. So, for design, since it wasn't built for 

design, we usually stay in those sprints, but we cycle about a week ahead, 

so there's no dependancy on us by the time they start their work. So the 

designers here will typically sit on something for a number of weeks, work-

ing through sprints, working through their timeframe to deliver to develop-

ment team. By the time it gets to development team, their not extremely 

happy with the design by the time it goes out. They're perfectionists -- al-

ways want to adapt it. Always want to make it, some things influence them 

by the time they get it to a final form. So, what will is, we reassess the de-

sign based on the whole product, and we'll like make an internal decision, 

if needed, along the way, to start redesigning that aspect for it for a later 

iteration. 

OK

It's not going to happen necessarily right away -- It's going to be cou-

pled with research that we gather to illustrate that 'hey we were right about 

that' or 'look the marketplace shows we were wrong about that, and we 

should probably just keep it as is.' And those learnings help us grow the 

product effectively and more quickly. We'll push those to builds as soon as 

we can, cause the chief aspect about product that is sometimes hard for 

people to get used to in places like this -- not Gannett Digital, but outside 
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of Gannett Digital -- the chief aspects of product are that you are build-

ing constantly, you're constantly adapting, you're constantly building that 

thing because the marketplace constantly changes, their usage constant-

ly shifts. As a result, you need to make sure you're accomodating them 

effectively, or you're going to end up sitting in the wrong place with regards 

to what you're putting into, and how you're instructing your designs or your 

applications. So, there's a lot to take into consideration for tablet and mo-

bile. 

Can you give an example of how that's, you know, an example of that process of reiterating and 

stuff has been used on a product. 

Um, sure. There's a good example. The USAToday app and the 

iPhone. If you were to open it up and tap on the navigation. You  would 

open up the navigation which would include all of our sections to the 

left, and then to the right of it would be subsections of those sec-

tions, as well as other links that weren't sectional. They're kind of pro-

grammed into the space by Atoro because they think they're important. 

Like if you were in sports, you would see top stories, and a bunch of 

information for subsections, and somewhere micrf in there you would 

see photo galleries, sports gallery of the day, maybe see something like 

coaches' poll. None of those things are navigation, they are features to 

navigation. So, some of the learnings that we gathered through design, 

and I think designers and developers are the most apt to notice these 

things -- because we kind of live app consumption and we're in the ac-
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tual product constantly trying to change it and make it better. The iso-

lation for that aspect of design was why is that second tier navigation 

necessary? We don't have specific data that shows our users want to 

go to NFL first or that they want to go to politics first. We have a lot of 

evidence that users are going to the sections and driving through that 

content there. If that's true, how can we better design the interfaces to 

meet that need, and that's aspect one of the design and aspect two of 

the design is to simplify that design so that we have a more direct ap-

proach for the user driving through content. We can get them to some-

thing more effectively. They can get to it more effectively, so therefore 

they'll stay there and be happy and comeback more.

And the thing that we isolated with the navigation, and this was fairly 

recently -- and we had been eyeballing for a while as designers -- is based 

in a web-centric methodology of one click to location, you know mega-nav 

approach. You know a user must get to the people section of life as quickly 

as they can get to top stories of Life, but why? That's, for me, like that's 

an aspect of web still that isn't sensible. It was like a bit of ego rather than 

product thinking.

Yeah, is that because someone might not care how many taps it takes, if it two taps that isn't a 

big deal?

Consider this. Say there is a million people going to the life sec-

tion. How of many of those want to go to people versus games? Actually, 

games is where they really want to go, so why isn't games, they want to go 
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there more than they want to go to top stories, so why don't we put them 

above top stories? People can't do that, because that goes counter to the 

way the hierarchy of the news should be fed by the newsroom to us, to 

our product. If that's the case, then it … audio goes out for a second … 

beforehand, which defeats whole the purpose of the chain of thought that 

happened with one click to one thing. So, if we can argue that effectively, 

and get the user both in a way that makes sense. For me, it's not about 

getting them there quicker, its about keeping them there longer and having 

them come back.

OK.

If they're more pleased with how content is delivered to their inter-

faces, because it's sensible, and its simple. Then, they're going to come 

back later in the day, and they're not going to ditch that app for some other 

compepitor's app because they aren't happy with the way the news was 

delivered. They're going to come back again because they were pleased 

and we've kind of done our job right. So, we're constantly -- that's one 

thing we're constantly thinking about and that we're probably going to see 

some changes to in the app going down the road. 

Very cool. Thank you, that did kind of make a good specific example. I guess that was one thing 

I wanted to talk about too. I noticed that USA Today, you know, when I was looking around on 

the site, and on my iPad -- I don't have a ton of devices -- it does seem like you can tell the apps 

are sort of done in house, and that they're not -- they're very much in USA Today style. What sort 

of is the, what is the misson of the apps compared to the website? Are those serving the same 

purpose, just for different devices? Or do they actually have different purposes altogether? 
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Well, they're serving people's consumption differently. I think that's 

a very important differentiation. For our client, they're serving the client 

in the same way -- They're getting news to our users across many differ-

ent devices. That goal is met, whether it is met effectively is a task our 

design thinking actually starts to become more tasked with -- the idea 

of users digesting or driving through content on web the same they do 

on mobile -- it doesn't exist. They are not the same way, they don't hap-

pen in the same amount of time. I was talking to a designer the other 

day about this on our team, and I said there's actually there's this weird 

transition that takes place, and I've noticed it even in myself. I will pe-

ruse the news when I get to work for 20 minutes quickly on USAToday 

and I'll go through that news source or another news source in a certain 

way. During the day, when I'm moving, I'm usually checking the news at 

specific parts of the day, when I have free time, but I'm doing it in transit 

with a device, and that mobile device is, it's not that device forcing me to 

change the way I do it. I actually undergo some sort of shift when I hold 

that device and my behavior actually changes completely from how I go 

through the news or look for news on a desktop. I'm faster, I read less 

headlines, I digest content on articles more quickly, and I page through 

content quickly. I'll swipe through vigourously, through news content to 

get to something of interest, whereas on the newspaper, if I sit a desk 

like a kitchen table, it's almost like a luxury moment where I can actually 

just page through and easily get to something that's of interest. The web-
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site I'll do something similar to the newspaper -- A little more quickly, but 

on digital products, for mobile products, I'll rip through content a lot more 

quickly than any other place that I look for news. And its a shift in me, 

I don't know if its because the device is inheritently geared to you that 

way, you feel that because its something you hold in your hand you can 

go more quickly, but it's a mental shift in how I consume news also. So, 

if I'm doing it, there's a good chance our users are doing it, and I think 

we've got a lot of research that indicates that. And that being the case, 

then we can't design the interfaces in any way like each other, because 

there's no way of thinking that can force us in that direction. The design 

has to be for the user, for the device, for the way they consume news 

on that device. So that's why, that's why, when I mentioned earlier, after 

relaunch a lot of our mobile products seemed to have inherent design 

traits that came from the web design -- iPad had the navigation, a left-bar 

for extra content that drawed out. That was designed specifically from 

the website designs. Those choices were done out of I think expediency 

rather than out of good product design, and they're going away, most of 

them, if not already gone. 

This thinking you're talking about, is that why USA Today didn't go with more of a responsive 

site, Iike you've seen other companies do. 

I don't know what the decision was early on  to not do that. I know 

fantasy interactive had pitched it, but I don't know why Gannett decided 

against it. I don't think it's a bad idea to not have responsive, I think that 
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the challenge for mobile products going forward is native over HTML5. 

I don't necessarily think you have to a completely free-form, responsive 

layout. It's very difficult to do. I mean Boston.com, or what was it, Boston-

Globe.com, they're one of the only ones, as a large news organization, did 

it. And did it fairly well in terms of responsive layout. The Verge does it, 

Polygon.com does it, SBNation does it. We met with those guys

Vox Media?

Yeah, we met with the Vox Media designers at a conference recently 

in San Francisco. They're on a sister-track with USAToday and their prod-

ucts, but they chose to go purely responsive. So there's not app interface 

for The Verge or Polygon, there's an HTML5 implemention and it's fully 

responsive. And that's great, but there's something to be said for native 

applications to drive content. You get a lot of freedom -- there are some 

hangups -- but we have debates about those in house with development 

and product and I think we'll have debates going forward in the future. I 

don't think anybody has really answered that question, 100 percent. USA-

Today, whether or not we -- There is no move, not from my perspective or 

anybody else's in house to adapt the site fully responsive. I think there are 

some aspects of responsive that we inherited from launch. There's flexibil-

ity in a right bar that happens. That's the most. That's not really a respon-

sive switch to the site. There will be some more ways to draw responsive 

into the content well for the section fronts going forward, but not a com-

pletely built-out web-to-phone transition. 
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So more like doing some slight tweaks at different sizes to optomize the design? 

For the major shifts in browser size, which are your desktop to tablet, 

down to phone there is a huge difference. We can accomodate levels of 

responsiveness down to tablet effectively, and have done so for USAToday 

for this relaunch, we'll just keep moving in a more simplistic way of design 

to get content to transition better, because right now there's a lot of com-

plication in the FI design that I think we could adapt and make more effi-

cient for switches in browser size that will drive content. 

Alright. OK, well I think you've answered all my questions. I do have some questions specific to 

the print edition, but it sounds like you might not be the best person to ask since your focus is 

kind of digital. Do you know who would be a good person to talk to for that?

For the print design itself? I know that the executive creative director, 

who is no longer here, no longer in this office, was responsible for main-

taining a great amount of control over design for the paper. You'd be able 

to find her in our New York office, and her name is Agusta Duffy. 

Agusta Duffy, OK. Does she have the same Gannett-style email?

Yeah, probably, ADuffy@Gannett.com. 

Alright, well thanks for taking the time to talk with me, this was all very interesting, especially 

the insights with mobile and tablet and how all that figures into it. 

Yeah, no problem. It was a good talk. 

Alright, well have a nice day. 

You too. Bye. 

Bye.
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Boston Globe Interview Transcript

Interview With Dan Zedek, Assistant Managing editor.

So I am the lead of the teams that do print and digital design. The 

print design side includes infographics, as well as the night production and 

layout that’s done here, as well as traditional design. The digital includes 

a number of UX designers — three UX designers, a digital design director, 

and then two people who are developers slash data visualization special-

ists.

And what sort of background do you come from in design?

Well I started off as a reporter. I’ve done design for a lot of platforms. 

Most of my career I spend doing magazines, both national and regional 

magazines on a variety of subjects. Everything from health and music to 

politics and I also worked for a lot of alternative weekly papers. Art direct-

ing alternative weeklies -- I started off at the VV, I worked for a couple of 

alternative weeklies in San Francisco and Seattle and Dallas.

So you didn’t really have much of a start in newspapers?

I didn’t have a start in newspapers. I mean, Alternative weeklies are 

sort of a bridge sort of thing, but I’ve always been a passionate newspaper 

fan, newspaper reader. So, when I moved to Boston there was an oppor-

tunity to do a fill in for somebody who was on maternity leave at the Globe 

and I really liked the people a lot. And when that was done, I went off to 

do another magazine, and they called me back and offered me the design 

director position. So, I’ve been here ever since. Primarily, I work on print. I 
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design the ideas section that comes out on Sundays, it’s kind of an opinion 

page, and I do the front page two days a week. But I do digital projects as 

well. Most recently I did some video work, some video animation work. I’m 

also involved in the redesign of Boston.com that’s happening right now.

Oh interesting. 

We just finished an iPhone app for BostonGlobe.com.

Yeah, we’re going to talk about that later. 

Oh OK. Also in the digital space, I’ve sort of headed up our e-book 

effort. We’re doing about one e-book a month at this point. I kind of design 

those and supervize the work as well. 

I’m just getting down that e-book thing, I didn’t know that was something you were doing. 

Ok.

I guess, first off, I know, obviously with the responsive website, with the print design, you’re 

designers are very concious about visual packaging and planning and design. What … 

Camera falls of his desk …. (laughs) You fell down, but you’re back 

up (laughs)

That’s alright, um, so what sort of, the newsroom as a whole — How concious would say the 

newsroom as a whole is about visual planning, design, story packaging that sort of thing. 

I would say quite involved. Our editors have really kind of have been 

real prostelitizers for that as well. It is a really collaborative newsroom. So 

if you were walking around, what you would see, the editors’ desk for let’s 

say the sports seciton, is right next to the desk for the Boston.com produc-
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er. The producers, and editors and reporters sit and work together. So, just 

physically we’re close together. Where we do the front page of the paper is 

right next to where we do the front page for Boston.com and frontpage for 

BostonGlobe.com. So there’s a lot of geographic proximity, which leads to 

things like people hanging out and having beers together, which leads to 

good journalism as we all know.

But in addition to that, we do a lot of planning, a lot of discussions about 

upcoming stories, and those always involve, you know, editors, photo editors, 

designers, infographics staff, and web producers. So, there’s a lot of discus-

sion from the earliest stages of how we’re going to tell the story in different 

ways. I think initially we tended to work a little more sequentially, where we 

would sort of think of a story for print, then think how we were going to repur-

pose it for online. At this point, that’s like four or five years ago. We’ve really 

kind of changed fairly completely, so that we’re thinking about video -- in the 

morning news conference where the editors pitch stories they’re working on 

for that day, we’re talking right then about what would the video be for that, is 

there an interactive graphic with that, so.

So its a pretty integrated planning process?

Yeah, it is. It’s integrated from a perspective that we all sort of sit 

together and work together. But its also integrated very much from a plan-

ning perspective. 

And when did that sort of -- you said four or five years ago, that was more like how most news-

rooms do it, where digital is the last thing thought of. When did that sort of change. Was that a 

concious process to change that, or did it sort of naturally occour?
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Well, a few different things happened. For one, Boston.com was orig-

inally not in the same building as The Globe. Which, at the time, we kind 

of thought it was a positive strategy, to make it sort of a start up, to give it 

its own space to grow. And I think a lot of news organizations did that. The 

Washington Post was famously across the river, their online site. 

So, We brought them here about 4 or 5 years ago. So that was the 

beginning of a real sort of integration of just having people getting to know 

each other, and getting physical proximity to each otehr. Beyond that, 

we’ve increasingly been working with reporters and doing a lot of cross 

training so our reporters all our blogging, tweeting, they all have training 

in how to shoot video on their iphone. You know, so, we just really strated 

kind of really conciously thinking about our job very differently, you know. 

So now a reporter goes out to report a story, they’re not thinking like I’m 

doing a story for tomorrow’s paper. 

Yeah.

They’re thinking they’re going to a press conference and they’re 

going to tweet from what the mayor is saying, and then turn it into a blog 

item, which will then turn into a longer piece for online, which will then turn 

into a story for the next day’s paper, with maybe a slightly more analytical 

spin. Does that make sense?

Yeah, definately. 

We really think about this you know this ongoing sort of cycel of 

the news and just having multiple platforms that it comes from. There’s 
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certainly people here who only work for one platform or another, but 

they’re very very few reporters who don’t blog and tweet. I mean like 

really, really few, like, I don’t know, half-dozen out of two hundred. 

Everybody expects that is part of your job, you’re expected to have a 

social media presence as well. You know, and we do a lot of training 

around that. A lot of it was about, was about training. And people re-

ally embraced that. I think that the younger staff was already sort of 

looking, was already living in that world. And interestingly enough the 

older staff was sort of used to that because they sort of all worked at 

the paper when there was a PM edition. So this idea that do like many 

write throughs through the day — it was actually a very natural thing 

for them. So there was very little resistance. And then we also, we 

hired strategically as well. Hired developers for the newsroom, we hired 

infographics specialist. Now, we hire someone that’s infographics, we 

expect them to do the interactivies. It starts with the interactives, and 

do a small print one afterwards. We really go where the story leads us. 

We hired videographers, we have a whole video crew. 

Particularly proud of our work in video. Last year, we won more em-

mys than any local tv station. That was kind of a big coming of age for the 

newspaper. 

What TV station is that?

It’s not a TV station …

Oh OK, just videos you put on your website. Oh wow, OK.
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And we won not just more than any TV station, we won significantly 

more than any TV station. 

That makes sense, you had me confused at first, but that is pretty cool. 

We have talked about that (a tv station). … We’ve expanded really sort 

of aggressively where there are opportunities. I mentioned the e-books, that’s  

a small thing. we also have this streaming radio station now, which is fairly 

successful, called radio ..., for Boston.com. We bought an alternative radio 

station that was up for sale and brought it in here. So. 

It sounds pretty cool.

It is, it is.

I guess going back, you talked about some of the meetings, but I’d like you to go a little bit more 

in-depth about this sort of short-term and long-term planning meetings you’re involved with and 

how those work, and who all is involved with them. 

Well, I mean the short term ones are really what’s going in, you 

know, what’s happening that day, what’s happening that next day’s paper. 

So, let me just take an example. When we have the daily, the daily news 

meeting, you know, we will actually discuss could we get video with that, 

or do we already have someone shooting that. Or they’re bringing their 

phone to shoot some video for us. We’ll talk about interactives right then 

and there. We have a very short turnaround for interactives, we do many 

of them live. We have a very similar model to tweeting, blogging. We’ll of-

ten come up with a very simple interactive at first and develop it as the day 

goes on. So, I don’t know if that sort of explains it.
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Yeah.

We just sort of have all the people there and ask the editors, you 

know, what time is this. You know, just really sort of practical questions to 

get it going. For bigger projects we’re really involved in. In the  (can’t un-

derstand) project is worth checking out if you haven’t seen it. 

I don’t think I have.

It’s pretty great, its at BostonGlobe.com/68blocks. Check it out later, 

but this is a neighborhood not too far from the Globe, ironically enough, 

that has some the highest — most murders in the city. We sort of report-

ed on it for years. We’d go out, when there was a shooting, and report on 

that. Sometimes come back when there was a resolution. But we never 

really felt like, and this is over decades, for a while we felt we never real-

ly given that story its due. So we took a sort of longer look and sent four 

reporters and videographers and photographers. We actually rented an 

apartment there and they lived there for almost nine months. Became part 

of the neighborhood, talked to people and writing what became a real-

ly successful series that was richly textured and really layered. And that 

kind of explained a little bit the bad stuff that happens there, but also went 

much deeper into what it was like to live there and sense the ordinaryness 

of the neighborhood.

So, you know, right form the very beginning, photo and video and 

interactives were involved with that. We decided to do this sort of massive 

data scrapping project. In the end we collected every 9-1-1 call from the 
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last 10 years, every crime rate, every complaint to the city about rodents, 

every landlord complaint. Just to sort of tell the story, we went in really 

close on one block that was particularly blighted and just did a sort of pan-

oramic looking at every house on that block for the past five years. WHo 

lived there, what had happened. Photographically, we did some amazing 

photo essays, as you might expect, a lot of video. But we also handed out 

flip cameras to kids in the area and actually did their own videos. 

Like a shootback project. 

Yeah 

That’s pretty cool

We scrapped every instagram photo that was posted that was geo-

coded for the area, contacted everyone we could find, and asked them to 

actually do interviews so they could do voiceovers for their images.

So, I mean, if you look you’ll see some really great stuff. A lot of 

these different storytelling methods. And we really all supported each 

other as we’re working through reporters, editors, photographers. Every 

week we’d be talking about, you know, what we’re finding about 9-1-1 calls 

informed our reproting. What the photographers saw informed the videog-

raphers, Etecertra, …

So, the idea for doing the instagram thing came from our developers who 

knew such a thing was possible, and the reporters who thought it would be re-

ally great to contact these people and get audio. To like the crew of people who 

actually had to contact all these people. It was a real across the board effort.  
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So that’s an example that embodies the long-term planning?

Yeah, just sort of what’s possible and just what’s — I guess the point 

I was trying to make in a fairly long-winded way it’s not that everybody has 

a job on a big project, it’s that there’s a lot of cross pollination as well. You 

know a lot of sort of things that we did that don’t seem exactly like any-

body’s job. But that’s the way people tend to think of things here. It’s more 

about storytelling. What’s the best way to tell this story. And a lot of the 

stuff you see on site started with somebody saying, wouldn’t it be cool if 

you know dot-dot-dot. 

Sometimes those things just aren’t possible. Some of the things that 

seemed like they were really easy, like getting murder statistics was in-

credibly complicated. But, you know, sometimes some things, you know, 

having the kids shoot these videos turned out to be rich, wonderful things. 

Now, in the end it turned into a series of townhalls that we held where 

readers, people from the community and officials came together to talk 

about the experience. It was not without controversy, some interesting 

conversations.

I’ll have to check it out. The idea of actually like putting them in an apartment for nine months, 

as opposed to just dropping them in for a few weeks. 

Well, I think that’s a criticism journalists often have of ourselves: Our 

take could be superficial because we’re on to the next story. We pride our-

selves on being able to jump into a situation and report it out, but … (trails 

off).
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In the end, I don’t actually know if this series answered the question, 

‘why this neighborhood. I think there were some suggestions of answers in 

there, but what it did do, was like I said was a much more layered sense of 

this neighborhood that’s struggling sometimes and succeeding sometimes. 

So, let’s see here, just trying to figure out what direction I want to take this next. Well, I guess, 

since we’re already talking quite a bit about the digital side of things, we’ll just continue with 

that. 

Yeah

I guess I was kind of curious — I’ve read a lot of information, because I’m interested in web 

design, about the Globe’s responsive design project. I guess one thing I was wondering is could 

you talk a little bit about the sort of genesis was, where did that idea come from for a new sort of 

web presence for the Boston Globe come from?

Yeah, well we had done some research on the audience for Boston.

com, which is a very successful website — The sixth or seventh largest news 

site — and what we found is these two very distinct groups of readers or 

users. We had people who came really often, for a very short amount of time. 

They basically were scanning headlines, they were looking for something 

to do or engaging in a conversation, comment or something like that. That 

was about two-thirds, like I said. The other one-third would come. They were 

drawn to today’s globe page, which was basically a dead page. It was the 

stories from that day’s paper. They spent a lot of time there, and they were 

spending like an outlandish amount of time on the site. They were spending 

like 25, 30 minutes at a go. They were clearly reading, looking for depth. And, 

you know, what we realized is that we really have two audiences within the 
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site. One of which was so heavily engaged, we thought we could actually get 

them to pay for it, which actually turned out to be the case. So when we set 

off to design BostonGlobe.com, you know one of the first thoughts was that 

this should be a reader experience. That it would be a subscription model, 

which already meant that there would be fewer ads on the site, you know, 

by design, but that it would be — it was sort of a reader’s experience. It was 

somebody who was a news junkie, a newspaper loyalist, almost kind of read-

er. And that drove a lot of the design decisions, starting from typographically 

and the basic layout, we want to look like something you could spend a lot of 

time on and would want to spend a lot of time on. At the same time there was 

some interesting work being done around responsive design originally. This 

local guy, Ethan Marcotte. If you don’t know him, you should check him out. 

I’ve read his book, actually. 

Oh, ok. Well that book started off as like an article on A list apart. you 

know, just basically, wouldn’t it be cool if dot-dot-dot. And our vice presi-

dent for product Jeff Moriarty, was interested in that, intrigued by that. And 

working with our digital design director at the time, Miranda Mulligan, they 

sort of started exploring it and actually got in touch with Ethan, who was 

working for a small, I guess they call themselves 

Is that Upstatement?

It’s not Upstatement actually. 

It’s called, oh my god. Just dropped out of my brain. Uhm oh my god, 

I can’t believe this. It’ll come back to me. 



136

They’re basically a development crew. We already started working 

with Upstatement. We gave them some prototypes I designed in about 72 

hours of what the site would like. And that’s about 75 percent of the way 

the site looks.

Upstatement is a local design firm we knew, it was made up of past 

globe interns actually, designers. 

Oh OK.

Super talented guys, really, really talented. We put them in touch 

with, … ah I thought it was going to jump into my head. 

(laughs) 

Tha’ts really going to piss me off until I get a hang of it. 

Yeah, you’re fine. ….

This is killing me, I suddenly can’t … I don’t know why its dropped 

out of my brain. Anyways, they’re name just disappeared from my head for 

a second. It’ll come back to me. 

That’s alright. 

It’ll come to me at some point. Anyways, we had Upstatement start 

working with them — They’re right next door to each other as it turned out. 

Oh OK.

Or across from each other in a warehouse district. And they worked 

sort of hand in hand to develop this idea of responsive design and put it 

into play. Cause nobody had really done it, sort of solving a lot of problems 
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along the way. And you know there are some problems we never really 

solved. It’s tough doing a responsive site.

Yeah definately.

Especially for things like infographics, it can be really trickey. Cause 

we have to think whenever we’re building a graphic, how will this work on 

many different platforms. 

Well, you get a site like the Boston Globe, that’s so much content, so many different use cases 

that you have to account for. 

— Yeah, yeah, right.

Anyway, the idea really became we wanted the site to be a com-

panion for people.  We really wanted to sort of acknowledge what peo-

ple’s reading habits were like. In my example: I get up I and loook at 

my tablet for a while, I go down stairs read the newspaper and then 

while I’m riding the subway to work I’m looking at my phone. And at 

work I might be looking at my desktop during the day. 

We wanted to sort of acknowledge that and be there for read-

ers in that way. So, its not really just the responsive design, but 

there’s also a fairly elaborate machinery to allow you to save sto-

ries and read them later on any device, things l ike that. We were 

really trying to go where the readers were and use their habits as 

our guide. 

So you said you sort of designed the initial mockups for the site yourself. How else were you 

involved with its deisgn.  Were you involved through the whole process?. 
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Oh yeah, absolutely.

I kind of designed — It is interesting to look at the original designs — 

They were very sort of tablet influenced in a way. In some ways that didn’t 

end up in the final design, but a lot of the stuff ended up sort of exactly as 

we imagined it. We wanted to give a lot of guidance in terms of mood and 

brand and things like that, what the basic experience should be. And then 

we guided them really really closely throughout the process. We did some 

of the designing internally, Upstatement did a lot of the design, but we did 

some internally as well. And then, in the end, we ended up getting Ethan’s 

group to help with some development work as well. We did some develop-

ment work in house and they did some as well

And you said it was pretty consistent — I mean its pretty obvious — but you said its pretty con-

sistent with the print edition.

Yeah, I think it is and it’s branded in a sense of the experience rather 

than the very specific details. if you look at the very specific detials, we re-

drew a lot of our typography for the web, we reimagined the ways articles 

work — a lot of different things — because its not the print edition online. 

We actually have a pdf reader product. 

Yeah.

Which I really despise, but which has been successful for certain audi-

ence. You know, obviously you want to use some power of the web, so the idea 

was not that it look exactly like the paper, but that the experience feels sort of, 

sort of similar. The values be sort of the same that translate into a new world. 
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Now talk a little bit about the redesign of Boston.com. Sort of the goals behind that and where 

that’s sort of going, if you can. 

Yeah, sure. I mean, I can a little bit. We want to sort of sharpen the 

contrast between the two sites. Its going to be even quicker, much more 

social, more about engagement. There going to be very few long articles 

on there. Its going to be much more image driven. But its all going to be 

about user engagement. We’ve been looking at a lot of interesting work, 

and also been frustrated by what’s not been done out there — trying to 

solve some of those problems as well. It’s an advertising driven site, so 

we’re enaging heavily with how advertising can coexisit with editorial, 

and how that sort of intermingled stuff in the middle can also work in 

a way that’s satisfying both to readers and advertisers. Sort of brand-

ed content, sponsored content, and we want to give people things .. so 

when you read a movie review, you can buy your ticket right there. When 

you’re reading a sports story, you can buy a ticket right there. You can 

buy a house, buy a car. You can comment, get in the conversation, you 

know, not every story is a long story. Some are really just all about com-

ment, short videos. We’re also exploring the ideas of aggregating more 

than we have — So its not just our content, but its sort of a destination 

site that aggregates stuff. And we’re going responsive, which is a   huge, 

huge challenge. One of the things about BostonGlobe.com that makes 

the responsiveness possible is that we have very few ads, we have only 

certain ad shapes on there. When you start looking at every possible ad 
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shape, it becomes a much much trickier proposition. So we’re dealing 

with that. And in some ways, we’re going to be creative and in ways that 

I’ve seen anybody else doing.

That’s pretty cool

Yeah, it is. 

What was I going to say? So, I guess you said Boston.com, the desks are very close together, its 

an integrated newsroom. Is that going to be changing with this new site, or will the relationship 

sort of remain the same?

The relationship will remain the same, but I think it will just sort of … 

you know, think about this being different ways of telling a story. I mean, 

you approach something like, i don’t know, the controversy surronding 

(name of dude here) being on the cover of rolling stone. Those different 

sites and are going to handle that story really really differently. Boston.com 

might all about conversation and comment and live chat and much more 

sort of socially driven in some ways. And BostonGlobe.com is probably 

deeper and more analytical and more ‘us’ directed rather than user direct-

ed. Does that make sense?

Yes, yes that does. 

I think that’s true in a lot of stories. We sort of imagine there are dif-

ferent ways of telling stories for different audiences. 

And you said the business model for Boston.com would be advertising based. It would still be 

the sort of the same ‘most of the articles on there are free’. 

That’s right, its going to be entirely free. 
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Ok, let’s see. 

Now, going to the print edition. I guess first just sort of give me your take on the sort of design 

style for the print edition and front page. 

OK, well I think the Globe is really a paper for readers. That’s really 

sort of our strength. You know, when I look at some of the stuff that wins 

design awards — we certainly win our share — but even going back to 

events like the boston marathon bombing or 9/11, you see these sort of 

award winning covers of the twin towers burning, or whatever it is. That’s 

not who we are. I mean, for me, after a huge event like that happens, I 

want the newspaper to help me make sense of the world, to understand 

it. So we are always really story-based. Although I think we’re a strong 

paper visually, its a strong paper visually for people who like to read as 

well. 

I think we sort of aim to have an elegant presentation. And we have a 

really smart readership. And we sort of look for solutions that sort of flatter 

a smart readership. We try to come up with solutions that aren’t right on 

the nose, that might make people think a little bit, that might push them a 

little bit. If you look at the redesign of our art section, it is sort of a distilla-

tion of that — I don’t know if you have seen that. 

I don’t think I have. 

We have a tumblr site that has some of our recent work. It’s Boston-

GlobeDesign.Tumblr.com. And its just a place where we post, you know, 

post stuff and you can get a sense of some of …
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I love seeing the process, that sort of stuff -- its really interesting. 

So I think that’s sort of our style. We aim -- I think the best compli-

ment people pay to each other here is that ‘wow, that’s a really smart solu-

tion. That’s smart and surprising. We still have a lot of staff writers. it’s all 

about sort of staff writing. We really want to make all of the content shine. 

All of the designers here are really careful readers as well. So, that’s kind 

of it. We did sort of an interesting thing this year that I haven’t really seen 

many other newspapers do. We got rid of our skyboxes on the front page. 

Oh, the above the flag teases?

Yup, totally gone. You know, it was something everybody did about 

seven or eight years ago. I feel like it is sort of an unexamined proposi-

tion that those are effective. They are supposed to drive newstand sales, 

but what we found in doing research is that what drives newstand sales is 

news actually. 

So if you are somebody that doesn’t usually buy the newspaper, 

seeing that there is a feature on popsicles that day is not going to make 

you to want to buy the newspaper. What is going to make you want to buy 

the newspaper is the marathon bombing. That’s when a really big event 

happens, that’s when you’ve got to read the paper, even if you only buy 

the paper four times a month or four times a year. So, first of all, it wasn’t 

sort of reaching that audience at all. The basic premise was flawed and 

the second premise was that it sort of led people who were subscribers 

to know the sort of range of stuff that was in the paper that day. And I just 
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don’t think it actually -- I don’t think they needed that help. They knew the 

paper welll anyway. And it allowed us to open up the front page, we made 

the flag bigger. We kind of used more space for stories. We still have a rail 

some down the left of the page. Kind of shows you some of that … 

Now I guess you alluded to it several times and I wanted to talk about it. The Boston Marathon 

bombings. Obviously it was  a huge story, and I know it was a hectic time, but can you talk a little 

bit about what it was like sort of from a design perspective. I’ve seen all of the front pages, I’ve 

seen some of the splash pages online that you did. What was sort of the process behind that 

while it was going on, talking about those two products and their designs and how to approach it. 

Well, we had very sort of different approaches. Obviously, we were 

using the website to update people live as it was going on, so it became really 

clear that the newspaper was going to be interpreting and explaining and 

giving sort of deeper background. In the same way, we wanted to keep the 

images online fresh and up to the moment. A lot of them were our own, we 

had photographers there to cover the marathon really heavily  anyway.

Those initial videos Steve Silva did, he was there to cover the finish 

line. And he became like a combat photographer instantly. 

For print we really thought about the images that are going to be 

indellible, that are going to be icons of this moment, that are going to sort 

of capture what we did. 

Have you ever been in Boston?

Yeah, briefly, for a college tour a while ago. Toured Fenway, that’s about it. 

It’s a small, very compact town, and the marathon winds its way 

through the city, so you know, I alwasy go out to watch the marathon, my 
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kids go out to watch the marathon — it runs right by our house — so, and 

its also, in a town that’s not notable for being super friendly, its a day that 

everybody -- it’s like everybody’s on the front porch, hangs out, chats. So 

it was an intensely personally experience aside from it being a crime story. 

So it sort of affected the psyche of the town, so we tried to just sort 

of capture that. Now, beyond that online, we set ourselves fairly ambitious 

goals of sort of storytelling. And one of them was to try and  recreate what 

happened on those two or three blocks. We set off to try to do the story of 

everybody who was on those blocks, find them, trace how they got there, 

what their steps were. To do that, one of our developers, data visualization 

guys (name of person muffled), built this sort of interface, which was basi-

cally a map where you could click and show where you were standing and 

say what your story was. There was a place in there where you could say 

could we contact you and tell us about your story. 

Something like 350 people you know clicked — Like a thousand peo-

ple filled out the map, but 350 of them, a huge number said you can con-

tact us. We contacted each and every one of them and used their stories 

to pull it all together. And we had this incredibly ambitious attempt, I think 

was a week after, maybe it was two weeks after, to basically tell the story 

of what happened, from start to finish. I guess it was two weeks, because 

it involved the capture as well. 

So, we, I talked about that 68 blocks project. In a way, the work did 

there kind of prepared us for this large, collaborative project that involved 
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everybody in the newsroom. Everybody. Interns, people who just happend-

ed to be walking by, we all just ended up staying there all night and just 

kind of working on it.

I don’t know if that answers your questions at all. 

Yeah, yeah. I guess, is there anything in particular that stands out. Any big lessons you learned, 

anything you wish you did differently, or things you think you did well. 

Yeah, well I think we really used crowdsourcing in a way that we 

haven’t before. I think we were really aware of that all along. Both crowd-

sourcing in a sense of letting people share their stories from a really 

traumatic even for the city, but also crowdsourcing in terms of gathering 

information, you know. And by the time you’ve got to the resoultion, the 

shootout and stuff like that, everybody was involved. One of our producers 

who normally works on the regional editions, got off the subway, the ‘T’ 

as we  call it here, and got off at Kendall Square, near MIT and was just 

looking at Boston.com and saw there was a cop shot at MIT. We have this 

public bicycle rental thing across the city. He just grabbed a rental bicycle 

and just started peddaling toward MIT and just pursued the chase all the 

way to Watertown where it was going on. It was a  pretty small distance, 

it’s like two miles, three miles. And you know so everybody was really in-

volved on a lot of different levels. 

So on the social level, letting people comment about it. On the crowd-

sourcing level of getting people    to send in their videos to identify where 

they were to add their stories in the mix, to sort of cross check stories. 
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It was really, really huge. And we also felt like in print that you want a 

special section to kind of wrap it all up. And if you look at the special sec-

tion, it uses the timeline element to pull you through and kind of survey it. 

And the ideas section had a special thing, basically about what it 

means to live in a city when something like this happens. It looked at 

that from a lot of different perspectives. From what it’s like to  grow up 

in Baghdad -- we had somebody on our staff who had done that and 

wrote about that, to — I don’t know, it’s on the tumblr thing, you can 

see it -- A lot of different takes, from the newsy to the more intellecutu-

al, so …

Now, going on to, kind of wrapping up, talk about the iphone app. you touched on it, I read a 

Nieman Labs post about it. I don’t actually have an iPhone myself, so I wasn’t able to check it 

out myself, but talk a little bit about that app and the sort of idea behind it and how you were sort 

of involved with it. 

So, when we decided to go with responsive design, one of the things 

driving that, and something we had a bit of debate over, was whether we 

should be in the app store. And we decided not to go that route at all. For 

a number of diffenent reasons. One, is there’s so many different platforms. 

We didn’t want to be in the position of having to develop for all of these 

different platforms with different capabilities.  

And we have sort of limited developer resources here, and we didn’t 

want to be tied to that, either. We didn’t want to loose the ability to get 

subscriber information that the app store had and we didn’t want to give 

up 30 percent of our cut to Apple. So that’s been a really successful strat-
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egy for us. Our circulation now is higher than its been in 10 years, and its 

driven by digital subscriptions. That’s pretty striking. 

That is. 

And our Sunday circulation is also up really dramatically, becuase for 

the price of getting the Sunday delivered to your house, you can also get 

complete digital access. So its driven both print and digital audience. 

At the same time, the app store, there’s a lot of people there really 

looking for stuff. So we started experimenting with the idea of doing some 

native apps, and we’re looking to do more of them that are more sort of 

niche targeted. BostonGlobe one was a little bit controversial in house. 

Whether the pricing and marketing, whether it really made sense. It’s early 

days, it’s been only two or three weeks. It looks like a big success so far, 

it looks like we’ve reached a lot of people who were not subscribing to 

the site, but I think we’re going to wait another three weeks, four weeks, 

to see whether the initial people who subscribed in the first month resub-

scribe before we declare victory. 

I have kind of mixed feelings about the app, actually. It feels sort of 

conservative to me in terms of implementation. Partially by design, but it 

also feels … it actually looks a lot like BostonGlobe.com on your smart-

phone. It really keeps that branding. We tested a lot of different, more 

radical notions and none of them were really what people were looking for 

us to do. One area where did do a lot of development was personalization. 

You can build your own sort of news site in a way. 
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Cause you can select the sections you want, right. 

The sections and topics that you want. There was a lot of interest 

from the test groups in that. Personally a little skeptical about it. People 

don’t actually tend to do a lot of that customization when its available. So, 

we’ll see. It’s sort of a toe in the water for us. We talked about doing a 

sports app, we’ve talked about doing an opinion app. So, you know, we’re 

sort of testing the waters a little bit.

And we have such high tablet readership, it probably makes sense 

for us to do stuff on the tablet as well. But, it’s kind of early days. As you 

can sort of tell from the e-books and the radio station, we’re really -- we’re 

very aggresive about trying stuff and killing it if it doesn’t work. We’re not 

really precious … We’ve never done an e-book before and explicitly one of 

the ideas about doing the e-book was that we were going to try out dif-

ferent methods. There’s some we’ve basically hand-coded with freeware. 

There’s some where we’ve used this thing called, this cloud-based soft-

ware called Vook, that does, I don’t know, it develops for multiple plat-

forms. We’ve done some that are iOS only. We’ve done some that were 

Android only, Kindle only. And every one we both want to -- we have two 

sort of explicit goals: one is to make money and two is to market them as 

a subscriber benefit. And they’ve been fairly succesful in bringing in new 

subscribers, because they basically cost the same amount on the ibook 

store or Kindle store as a month’s subscription. So, they sort of bring peo-

ple in that way. 
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So, if you do a month’s subscription do you gain access to those as well then?

Exactly. So those have been successful. And the sort of hidden agenda 

for us has been to learn about this world and learn what did work and what 

didn’t work. So if you look at it from that end, we’ve tried a lot of different 

things. So if you look at the 68 blocks ebook, its really really rich interactive. 

There’s all kinds of features you couldn’t get in the paper. There’s some that 

are recipe collections that include videos on how to prepare stuff. There’s 

some that are really really e-book. Just text on your tablet basically. 

Very much like an e-reader sort of thing?

Exactly. An e-reader experience. And we’re sort of experimenting 

with all of those. There are some that were products in print that are now 

on the e-book, like 68 blocks for example, which is a collection that was 

imagined that way. But there’s some that are collections of columns. We 

had a really popular column about things to do with your kids on the week-

ends. So we collected you know, here’s some of those, cheap eats. And 

there’s some that really come completely out of nowhere.

So, we have this one photographer, Dave Ryan, who really likes to 

ride in helocopters. And he goes out whenever there is a big fire, disaster, 

shoots the scene from that helocopter. While he is up, he takes amazing 

shots of the city and the surronding areas, just really interesting images 

visually from the helocopter. 

He’s been doing this for 20 years, so we decided to do a Boston by 

air book. It’s really almost like outtakes of the stuff he’s shot while he’s out 



150

shooting news stories. So that was really like, really only possible because 

this platform and it did spectacularly well. 

Is the design for those all done in house?

Yup. 

Can you talk briefly about what some of your other ideas were for the iPhone app, or can you not 

really go into that? You mentioned some things that were kind of more out there. 

Um …. (long pause) … I mean, we talked about doing a lot of loca-

tion aware stuff

OK.

But its, actually its not really what people want, in a way. Sometimes 

it is, sometimes it’s not. You know you live in the suburbs, you work down-

town, you don’t really want location news, you know what I mean. We talk-

ed about doing that with some of the art stuff. So dinner and a movie be 

kind of linked in to what’s nearby.  We may still develop that in the future. 

We looked at some much more visual interfaces, but they didn’t really feel 

that satisfying. Those were some of the ideas we had. 

Visual interfaces like a photo-a-day sort of thing?

The interface was more visual-driven, rather than text-driven. But in 

the end, I think all of those ideas are valid, but for the BostonGlobe iP-

hone app, you’re looking at an audience where the real draw is the Boston 

Globe brand. 

We worked with an outside developer for the first time on a project, which 

wasn’t really a great experience. It made me want to do it more in house in the 
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future. So, I don’t know, if I sound a little bit mixed on it, it is because I am a little 

mixed on it. We don’t know how its going to do yet, I’m really behind the idea of 

responsive design. And doing an iPhone app reminds me of all the reasons that I 

am. It doesn’t work on Android, it doesn’t really work on an iPad — It’s not de-

signed for an iPad. In the end, is it too thin of a slice? We’ll see. 

Well, I think you’ve answered all of my questions, I won’t keep you much longer, I know we’ve 

been talking for a little while. Real quick, have you looked at the financial times app, I think they 

take a real interesting approach, where its not really an app, but you can still save it to your 

home page. 

It’s really, really interesting. Actually some of that stuff, the saved 

stories, is in the BostonGlobe app. But some of the stuff they’re doing, sort 

of caching for offline reading, those are things we’ve been looking at right 

from the very beginning. It presents some technical challenges, but I think 

their thinking is very interesting. 

Yeah, I just thought I’d mention it. 

Yeah, actually one of the surprises to me is that this year, for the first 

time responsive design for news organizations is starting to catch on. It 

took a while for it to happen, I think the technical challenges were more 

daunting for some. It’s interesting talking to CNN about their attempt to do 

a responsive site, and hearing about the things that slowed them down. 

But I think the FT is one news organization that we actually looked at 

and said ‘oh we actually like what they are doing.” We think they’re doing 

some really smart and interesting things. And they had an app initially as 

you know, or may know, and got rid of it actually. 
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I think I had heard that.  Well, anyways, thank you so much for taking the time to answer all of 

my questions. 

Sure. Email me if you have any questions. 

Will do. And do you have any idea when Boston.com redesign might 

launch?

I think we might see it toward the end of this year. 

So November, Decemberish?

December, January probably.

OK, well thank you, I was just curious. 

Yeah.

Well, have a good day. 

OK, you too, bye-bye.

Bye
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During the early phases of this project, samples were gathered from each 

organization included in the study. These examples included two weeks of 

screenshots and front-page PDFs from each organization’s print and digital 

products. Samples of these examples are included below for each organiza-

tion.

The Los Angeles Times

Website Samples
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Website samples
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The Virginian-Pilot

Website Samples
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Print Samples
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USAToday

Website Samples
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Print Samples
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Boston Globe

Website Samples
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Print Samples
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