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The purpose of this project was to reconvene an interdisciplinary team of faculty and students to 

promote, design, and deliver sexual health messages using interactive technology, and more  

specifically, to test a stigma management communication model via website modules.  This project is 

an extension of an existing website funded in 2009-2010 designed to create a web environment that 

provides university students with sexual health information in a safe, confidential manner. During 

the current grant period, we focused our efforts on creating content on stigma management 

communication practices to promote health outcomes. The following paragraphs illustrate our 

progress over the past year, including our sustainability plan for the future. 

Completed Tasks 

Over the past year, the research team has created three new stigma management videos. The videos 

consist of the following: (1) peer testimonials defining sexual abstinence, (2)a video normalizing and 

empowering students about obtaining a sexually transmitted infection (STI) test and (3) video using 

student interviews based on the caption: “STIs, Hard to Spell, Easy to Catch”. All of these videos 

are prominently displayed on the shealth website as well as accessible via YouTube. 

Three new interactive, “choose your own adventure” learning modules were also created that 

focused specifically on trying to improve how our students manage stigmatizing messages related to 

STIs. 

We held a website launch party, announcing the presence of the website to the university 

community in Sept, 2010.  

We hired a graduate student programmer to continue the development of the website.  We ran a 

contest to find a new graphic design and theme for the website. We also hired a mobile app 

developer through the Application Development Network department at the University of Missouri.  

We conducted a pilot test and main study of the impact of exposure to the new modules and videos 

on students’ stigma management communication styles, sexual health attitudes, and self esteem.  We 

are currently in the process of analyzing these data.  

We converted the existing website hosting to Joomla, a free, open source content management 

system that is much easier for individuals without extensive html and website technical knowledge to 

manage. This switch to Joomla is part of our sustainability plan, since many future changes to the 

website will not require expensive technological assistance to implement.  

 

 



Evidence of effectiveness 

In terms of effectiveness, we have been using Google Analytics to track access to the website.  We 

found a notable increase in traffic to the website shortly after the launch party and have received  

3,261 visits from 2,206 visitors from the United States, India, Brazil, Canada, South Korea, Australia, 

UK, Russia and Italy. These data were collected from June 13, 2010 to June 13, 2011. We finished 

testing the new web content in May 2011 and are currently analyzing the effectiveness of these 

modules on Missouri students.   

This project has also been presented at the National American Association of Sexuality Educators, 

Counselors and Therapists conference in April 2011 and has led to a collaborative book chapter that 

has tentatively been accepted for inclusion in the Health Communication in Media Contexts book. The 

first draft of this chapter is due in September, 2011.  

Challenges Faced 

We have gained a great deal of respect for the skills and attention to detail required to create a 

functional and aesthetically pleasing web space.  We also faced the challenge of driving students to 

the web page.  We have found some success through fliers in the residence halls, and have made 

connections with the residence halls and summer welcome program to assist incoming student 

awareness of our website.  

Future Directions 

Sustainability of the website will be maintained by the Student Health Center. We are conducting a 

usability study in the fall with a target sample to gain additional feedback on the ease of navigation 

to the site. We are also looking for additional grant funding and collaborators to design more 

personalized content to empower visitors. We are in the process of mobilizing the entire website and 

creating a mobile app. This app will contain the safety products maps, STI testing locations with 

longitudinal and latitudinal directions as well as incorporating some of the interactive games that 

already exist on the site. These mobile apps will be released in the fall for new students. 

Furthermore, we intend to address the accessibility of the site through optimization of the website.  

Financials 

The research team originally proposed a budget of approximately $25,000 to IIF, with the majority 

of funding being paid to students for the development of the content and maintenance of the web 

site ($17, 188.54). The remaining expenses include marketing and advertising of the site including 

branding logo for shealth on cups, balloons, t shirts, MU announcements and a $500 student design 

contest for the front page of the site. Food for the launch party was also provided to direct students 

to our table. Student incentives to participate in the research on the STI stigma portion of the 

website included the remaining balance. There were some unanticipated expenses incurred for the 

life-sized cartoons and their mounting from university printing and sign shop. The budget reflects 

these charges. 



 

 

 

 

S-health Grant 
 

Spent 

Total Salaries and Wages 
 

17,188.54 

Marketing and Advertising: 
  Cups, MU announcements, 

front page design winner 
 

1,886.42 

Reproduction: Stand up 
Toons/mounting 
 

 
836.51 

Office Supplies      2,252.70 

Balloons, t shirts, temp tattoos  
  Food for Launch Party 

 
298.85 

Webspace rental 
 

 729.40 

Computer supplies 
 

 572.46 

   Research Participant Incentive 
 

 6,160.00 

Grand Total 
 

$29,924.88 

 

 

 


