
THE UNIVERSI'l'Y OF' ; 
MISSOURI BULLETIN 

C'ffi i.1.>.1.>.crwi i Jt cr ncrri 1 
t 

• awan.&.o. 
1942 

ih 
p 
! ! i 
dd 
! ti !' 
fif i 
f ·, FOR DISTINGUISHED SERVICE 

H ............. ~ IN JOURNALISM 

' ' f I 

.. ,, .. ttmff~ 





VOLUME 43 NUMBER 17 

THE UNIVERSITY of MISSOURI 

BULLETIN : JOURNALISM SERIES : 90 

COLUMBIA : MISSOURI 

MISSOURI HONOR 

AWARDS • • 1942 

For Distinguished 
Service in 

JOURNALISM 

ENTERED AS SECON D CLASS MATTER JANUARY 2. 1914, AT THE POSTOFFICE 
AT COLUMBIA, MISSOURI, UNDER T H E ACT OF AUGUST 24, 19 12; 

ISSUED TWO T I MES MONTHLY-2000 
SEPTEMBER 1, 1942 





Jn Jay H. Neff Hall is this bronze plate of the Journalist's Creed by 
Dl'. Walter Williams, founder and first Dean of the School of Journalism, 
and Tatel' president of the University of Missouri. It has been translated and 
reprinted in thirty-three languages. 





FOR DISINGUISHED SERVICE IN 
JOURNALISM 

1942 

The School of Journalism of the University of Missouri presented five 

bronze medallions as part of its thirty-third annual Journalism Week 

exercises in May, 1942. The ceremony for this thirteenth annual award of 

Medals of Honor took place in the auditorium of Jay H. Neff Hall on 

the afternoon of May 14. 
The newspaper honored was the century-old Cleveland Plain Dealer, 

represented for the occasion by its distinguished editor, Paul Bellamy. 

_ The individuals receiving awards were : 

Henry T. Ewald, president of Campbell-Ewald Company, Detroit; 

Pierre J. Huss, former student in the School, Central European News 

Manager and Berlin bureau chief for International News Service; John 

B. Powell (in absentia), an alumnus of the School, editor and publisher 

for twenty-five years of the China Weekly Review, and then a prisoner of 

the Japanese; and John Donald Ferguson, an alumnus of the School, asso

ciate editor of the Milwaukee Journal. 

.Acting Dean J. Edward Gerald, presiding at the ceremony, explained 

the Missouri Honor .A wards as follows : 

Today we make the thirteenth award of Medals from the School of 

Journalism of the University of Missouri. Each year this award goes to 

newspapers or periodicals, or to editors or publishers, or to persons otherwise 

engaged in the practice of the profession. The medals are awarded for 

distinguished service. 
We do not restrict these recognitions to any particular form of 

journalistic service, nor to any designated number of awards. .A com

mittee of the journalism faculty selects a list of candidates from their own 

survey, and from nominations made from within and from without the 

University. 
Nominations by this special committee are submitted to the Journalism 

faculty. The approved list is then submitted to the Board of Curators . 

.Awards are made to those only who, upon invitation, are present to receive 

them, or when officially represented. 

These awards are not given for particular instances of journalistic 

brilliance. They are long-view awards given for distinguished journalistic 

careers; either of newspapers or of men. 
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An old tradition in newspaper work is that no newspaper or news
paper man can live upon ~he reputation of one day's exceptional work 
or the reputation of one scoop. 

American journalism has aroused civic consciousness, inspired and 
guided city planning, led in the progress and development of communities, 
pointed the way in agriculture, fostered education, exposed frauds, united 
efforts for scientific charity, revealed and brought to trial public enemies, 
and aroused wider interest in literature and art. 

This service by the journalism of America has been rendered alike 
to the community, the individual Commonwealth, and to the whole nation. 
And in the performance of this service that all-important, integral phase 
of the profession, advertising, deserves its place and deserved recognition. 

Newspapers present to their readers also the broad chronicle of 
foreign news. They present also the deeper historic realities that lie 
underneath front page headlines and radio bulletins of both foreign and 
domestic news. 

It is this kind of steadfast, consistent, day after day, high quality of 
journalistic career that the Missouri Journalism A wards seek to recognize. 

The citations were then read: 

THE CLE'VEL.AND PL.AIN DE.ALER 
To the Cleveland Plain Dealer : 

' . 

For having followed for one hundred years a consistent course of 
conduct toward public questions; 

For having deliberately chosen and followed, in dignity and courage, 
a path which leads toward the goal of social and political betterment ; 

For its persistent espousal of sound causes whether or not they hap
pened at the moment to have a majority of public opinion behind them; 

For habitually doing an efficient job of n ews reporting and a sincere 
job of news interpretation, without which no publication can lay claim 
to being a vital newspaper; 

For its part in applying correctives through exposure of public 
wrongs; 

For having won in its one hundred years a reputation as a dependable 
newspaper by reporting fairly and accurately and fully what really hap
pens in a distraught and distracted world; 

For having always observed the highest standards of journalism and 
by so doing achieved both venerable respectability and a vital and con
tinuing career of demonstrated usefulness. 



PA UL BELLAMY 
Editor. Cleveland Plain Dealer 
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Response by Mr. Paul Bellamy 
THE FREE PRESS-CAN IT ENDURE? 

On behalf of the Cleveland Plain Dealer I accept with profound 
thanks the signal honor which you have bestowed upon us. I only wish 
that the gallant company of gentlemen, living and dead, who have striven 
during the past century to build the paper could all be here today, from 
J. vV. Gray, the founder, down to the latest, current copy boy. 

In their name I make the best response I know how to your generous 
act, by pledging you that we shall endeavor to continue to deserve your 
esteem, so far as in us lies. 

The Plain Dealer celebrated its one hundredth birthday January 7. 
1942. In connection with the anniversary we brought out a book detailing 
the paper's history. The volume, which some of you may have seen, was 
written, as a labor of love, by Archer H. Shaw, for many years our chief 
editorial writer. Before the book was composed we had a number of 
conferences with the author in which he outlined his plans. He pointed 
out that the Plain Dealer had made a perfectly terrible record during the 
Civil War, when it was an out and out Copperhead publication. Mr. 
Shaw and all the rest of us decided that he should tell the story straight, 
making no attempt to gloss over our mistakes, because if you are writing 
history you have to tell the truth, or it is not history, but :fiction. It was 
John S. McCarrens, our general manager, however, who supplied an 
additional reason for telling the story with frankness. He said, ''When 
you are writing the biography of a lady who is 100 years old, it only 
adds to the sprightliness of the tale if she stepped out a bit in her youth." 

.And I say that when you have worked 35 years for an institution 
100 years old, or during more than a third of its life, you become very 
fond of it. You don't know when you leave off and it begins, or vice versa . 
.And you start to wonder if it will survive another 100 years . 

.And that is what I am doing today. I am wondering whether the 
Plain Dealer, or any other .American newspaper now in existence, will be 
alive, and be free 100 years from now. In other words, can a free press 
survive? 

The question, I am sorry to say, does not permit of a dogmatic answer, 
nor an answer based on faith and hope alone. We must look at the facts . 

.And when you get out your microscope and begin to examine the case 
ill detail, you find that the solution of the major question: is all bound up 
with the instant problem of how far should free criticism go in time of war. 

To put it another way, when the country is engaged in a life and death 
struggle with an outside enemy, do you have any right to tell your readers 
that your country's cause is unjust, or fatuous or fond? 

Or, to get down to fundamentals, is the newspaper, in such a case, 
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above the duly elected government of the state and justified in so acting Y 
Are we servants of the people, whose rights are guaranteed by the 

people, or do we exist by some divine right, over which neither the people 
nor the government has any power to exercise dominion Y 

These are serious questions and we do well to ponder them. 
The free press, as an institution, we all know is comparatively young. 

As late as the time of John Milton, who died in 1674, we had to go to the 
public book seller, or stationer, I have forgotten his title, but in fact to the 
government, to get a license to print anything. The press was even less 
free in those days than the radio today, which has to obtain a renewal of 
license periodically from government. 

There is no need to review before this audience the history of the 
struggle for a free press which, in its intense phase, lasted only a little 
more than a hundred years before the guarantee of a free press was given 
by the Congress of the United States and ratified later by the several 
states. 

Never was a more stupendous stroke for freedom achieved in a shorter 
time! 

But let us take a look at what we got and why. 
Freedom of the press, in all honesty, was a by-product, albeit a tre

mendously important one, but still a by-product, of the fight against 
absolutism of the state, in those days against monarchical absolutism. The 
people were :fighting the king and the people found the free press a mighty 
ally in their struggle. 

But, to come specifically to the institution in America, men forget that 
it was the people, acting through their duly elected representatives in 
Congress and their state legislat ures, who guaranteed the free press. The 
press didn't do it. The people did. 

I say it was the people who chartered the free press, and they did 
it because they wanted to enjoy the benefits of freedom from absolute rule. 
They gave us our charter because they believed that we would help them 
preserve this freedom. Not because they loved us, not because they wanted 
to favor us or put us in the way of making money, but because they 
thought we would serve their burning and insatiable passion to cr eate 
and maintain liberty on this continent. 

It says in the Book, "The Lord giveth and the Lord taketh away." I 
pray that this may never be said of the American people with reference 
to the Freedom of the Press. 

But I wish I were more positive this would never happen. 
At the moment we are engaged in a different kind of struggle from 

that with which Milton and Peter Zenger were engaged. 
W e enjoy in our America a greater degree of individual freedom than 
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exists anywhere else in the world, but we are locked in mortal combat 

with tyrannies which would destroy our liberties over night and dispose 

of the press 's freedom in one bite. 

The full glow of the lamp of liberty is extinguished over all the earth 

save where the Stars and Stripes and the Union Jack wave. It smolders 

and smokes in the enslaved countries, but shows no incandescence there. 

Very well, we are in a different kind of fight, but one involving free

dom just as much as the old battle against the kings. 

And how are the people, who created the free press; being served in 

tl:iis new struggle, by their creature, the Free Press~ 

This is the crux of the matter. Upon the answer to this question de

pends very largely, in my opinion, the people's decision as to whether this 

child of theirs, the free press, is worth continuing in existence, or may as 

well be suffered to wither and die. 
I shall attempt to answer the question of how well the press is serving 

the country in the present emergency. 

My answer is that the press is serving the country with intelligence 

and zeal in about 98 per cent of its daily outlets. The other two per cent 

are doing a disservice both to their country and to their fellow publishers, 

and if our precious heritage of Freedom of the Press is ever taken away 

from us it will be due to the recalcitrant two per cent. 

Some · eminent newspaper lawyers think of freedom of the press as a 

perpetual grant. Alas, it is not only a new growth, but a lease on suffer

ance. 

But some one will ask: 
''If a publisher honestly hates Roosevelt more than he wants to wm 

the war, has he not a right to say so, this being a free country~", and 

"If a publisher has such an obsession against the British Empire 

that he would rather see her humbled than win the war, has he not a right 

to say so?", and 
''If a publisher despises Communism so much that he would rather lose 

to Hitler than win with Stalin, has he not a right to say so?". 

Our answer is that we would not advise it. He is presuming too much 

on his rights, which were given him to enjoy during good behavior, and 

so long as he remained an effective agency of the people's resolve to 

maintain the democratic way of life. 
And we should say further that if he gets in a jam as a. result of 

putting his supposed rights above his patriotism, he should not expect a 

spontaneous uprising of his fellow publishers to his assistance. 

There are stirrings in Washington and elsewhere looking toward action 

against the recalcitrant two per cent. 
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Archibald MacLeish told the Associated Press members in New York 
in April that they ought to police their own ranks. He should have 
known that this is not possible. There is no power in the newspaper busi
ness to impose such control. 

Only the people, or the government acting for the people, can do that, 
and by government we mean executive, legislative and judicial. 

God forbid it should come to that, but the answer is in the hands of 
the two per cent. 

Democracy is rule of the majority. It presupposes acceptance of the 
democratic contract on the part of the minority, that is, loyal support of 
the government elected by the majority. Without acceptance of this 
contract you have but a phony democracy, in which the losers reach for 
their rifles as soon .as they have lost the election. There are too many 
such democracies already. 

In time of war we all agree that free criticism is more necessary than 
in time of peace, but more than in time of peace it has to be decent and 
mannerly criticism. 

And this is because in war, where the very existence of the country 
is at stake, everything else must be subordinate to delivering on the 
line the all-out maximum, military punch of the nation. And this cannot 
be accomplished when part of the nation is abusing, traducing, belittling 
and ridiculing the rest of the nation. 

The people know this and they are aware that it has been often said 
that democracies are not as effective in war as absolutist states, because 
they insist on talking, orating and knocking their political opponents while 
the enemy is at the gate. We suspect the people will be rather less patient 
than ever before with those who will not pipe down and let the majority's 
government do a job. 

The Washington Times-Herald recently reprinted an eloquent editorial 
by Joseph Medill on the subject. But Joseph Medill had led the supporters 
of Lincoln and largely brought about Lincoln's election. What he said by 
way of criticism about the conduct of the war was accepted as wholly 
sincere. 

He never published editorials or cartoons to the effect that the war 
was superinduced by wily schemers in the North and should never have been 
fought. He was capable of seeing a moral cause a mile away and he 
fought for moral causes. 

I began by talking about the Plain Dealer and I shall end, with your 
consent, in the same way. 

During the Civil War the Plain Dealer was guilty of all the offenses 
I am inveighing against today. We were poor servants of the Republic 



THE UNIVERSITY OF MISSOURI BULLETIN 

and worse exemplars of a free press. I blush with shame when I recall 

that record, but I hope we learned our lesson. 
The Plain Dealer supported Wendell L. Willkie for president in 1940. 

We have opposed and do oppose many of Mr. Roosevelt's domestic policies, 

his favoritism toward labor, his fiscal policy and his radical social ideas. 

But we took the paper out in front, long before any other newspaper in 

our part of the country, for going to war on Britain 's side against Hitler, 

and we did this the moment Germany and England went to war. In 

this we were ahead of Congress, we were ahead of the President and I 

know we were ahead of many of our readers, particularly the isolationists, 

the pacifists, the defeatists and the bundists. 
Then came Pearl Harbor, and the country and the Plain Dealer found 

themselves at one. 
Could not my bitter-ender friends in the newspaper business settle 

on the basis that Pearl Harbor wiped out all that had gone before and 

that we should be a united country now, that we should criticize as much 

· as we want the methods of prosecuting the war, but agree on the main 

objective, which is that press, people and government shall put all they 

have into the struggle in order to win it~ Is this not better than to bring 

the whole house of the Free Press down about our ears~ If such a lament

able result should happen, many will say it was because a few of us hated 

Roosevelt more than they loved our country. This is as sure as the sun sets. 

If only a few of our brothers will come to the table of the Lord, we 

all can be saved, and the people will say to the Free Press, "Well done, 

good and faithful servant. Enter into eternal life." 
But if our recalcitrant two per cent refuse to sign up for the war, and 

the government, acting for the people, cracks down upon them and us, I 

shall have no part in their defense, joint or singular. They will have 

asked for it and they jolly well will have deserved what _they get. 
But I will join with the other 98 per cent in an honest attempt to 

prove that the great majority of American newspapers are loyal, devoted 

and true to the cause of our country, that we do not think we talk with 

God every morning and speak for Him at noon, or that all knowledge 

is given to us alone. 
Rather, let it be said of us that we walk humbly with our country's 

God, that we do not put ourselves above the government but are content 

to be servants of the people's liberty. 
And especially that, until this dreadful war is over we shall discipline 

ourselves to think of that lonely man in the White House, not as primarily 

Democrat or Republican, not as primarily conservative or radical, but 

primarily, Democrat or Republican, conservative or radical, as our com

mander-in-chief. God bless him-the President of the United States. 



HENRY T. EWALD 
President, Campbell-Ewald Company 
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HENRY T. EWALD 
To Henry T. E wald, president and directing head of the Campbell

Ewald Company, one of the oldest and largest advertising agencies rn 

the country : 

For his deep and abiding respect for the business of advertising; 

For his con cept of advertising as the serious business of investing other 
people's money in advertising designed honestly and sincerely to sell 
legitimate commodities and services; 

For his sound judgment and enterprise; 

For his example of civic spirit in giving to Detroit's social agencies 
and charities the benefits of his wide knowledge and long experience; 

For his work in pioneering a testing laboratory for automobile ad
vertising and sales promotion ; 

For his thirty years of service for the advancement and betterment of 
advertising, during which it has become recognized as a profession; 

And for his unselfish work throughout the years in behalf of many 
other public-spirited enterprises. 

Response of Mr. Ewald 
Thank you for this honor which I deeply appreciate, and accept grate

fully on behalf of the cause of advertising, which, 'like journalism, is to 
enlighten, inspire and inform the public. 

And speaking of advertising in these war days-since V?e cannot have 
business as usual, it is certain that we cannot have advertising as usual
or, rather, we cannot have the usual kind of adver t ising. For advertising 
is so much a part of business- what affects one affects the other. Today 
the chief business of industry is to produce materials for war in sufficient 
quantities to assure victory- and the chief business of advertising is to aid 
in that task. The ideal way to harness the tremendous force of advertising 
to the war effort is to define, at once, the relative positions of the Govern
ment, Advertising, and the country's business structure. 

Advertising is purely a function of business. And the United States 
Government is not-nor should it be classed-as a business enterprise. 
Like the church and other social agencies, the Government can benefit 
- and should benefit- by advertising. But it should not dictate the media, 
order the space and pay the bills. 

I know that in advocating this I am running counter to opinion 
among some of my contemporaries in the advertising business, but I feel 
very deeply about it. 

For it is not the Government, as such, that benefits by advertising that 
sells Government Bonds and other Government securities; it is not the 
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Government, as such, that benefits by advertising for recruits for the armed 

services, the salvage of waste for war production or building up the nation's 

morale. It is we-individually and collectively-who benefit. It is our 

liberties that are at stake, yours and mine, and not the Government's 

as such. It is we who benefit by the system of free enterprise that has 

been built through a hundred and sixty-six years of struggle. As Abraham 

Lincoln said, this is in deed, as well as in fact , a Government ''of the people, 

by the people, and for the people.'' It is for us-the people-to keep it 

intact in its power to guarantee our liberties, our lives and our prosperity. 

''But,'' you may ask, ''won't taxes pay for any advertising bills the 

Government might incur?'' 
Yes, taxes could pay. But they shouldn 't. The only legitimate reason 

for taxes is so that the people, you and I, can pay for the operations of 

Government. But when it comes to selling ourselves our own securities, 

which Government paper is, after all-and when it comes to our own 

morale-building activities-these, to me, are altogether different matters 

from routine operations of Government. 
I say little or nothing about the dangers of regimentation in a vast, 

all-comprehensive, Government-paid-for advertising program. These are 

self-evident. 
You may then ask if I believe the Government should advertise at 

all. My answer is definitely YES ! You may then ask, who should pay for 

this adYertising ? And my answer is that it should be paid for by 

America's business and industrial concerns and America's retail stores-

each according to its size and ability to pay. In fact, this offers American 

business a great opportunity ! 
''But,'' you may say, ''isn't the American business man taxed. too much 

already?'' Yes, perhaps he is-but all money invested in advertising 

should, in my opinion, be tax-deductible as a legitimate selling expense. 

Isn't it much better, and much safer, in the long run for us to pay this 

adYertising bill ourselves through the forms created by Democracy, than to 

lJ:lt the Government, as such, pay it? That is why I advocate here, before 

you newspaper men and women four things : 
First-the use of full-page newspaper advertisements to sell War 

Savings Bonds and other Government securities-to salvage waste-to 

build morale-to give publicity to every effort that will help us win the 

Victory. I agree with President Roosevelt when he says that this country 

needs more brass bands, more parades, more inspiration to arouse the 

public's enthusiastic support of these war activities. Full-page newspaper 

space will do this. Remember, this is a full-page country. Full-page news

paper advertising: is a language all Americans understand. 

Second-this advertising to be sponsored by retail stores, banks, 
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manufacturing companies, large and small, the country over, in every 
community. This may be done by these concerns singly, co-operatively, 

in groups, whatever seems locally most desirable. 

Third-that such advertising, for the most part, be prepared through 
the National Advertising Council in Washington, although local ideas and 
suggestions should by no means be discouraged. The point is-there is a 
big job to be done, and full-page newspaper advertisements can help do 
it if they are run consistently and appear CYVer the signatures of the ad

vertisers who sponsor them. 

Fourth-throughout this war period it will become more and more diffi
cult for advertisers, both national and local, to advertise peacetime products. 

Such advertising as I propose would, I am sure, serve to keep trade names, 
hallmarks and reputations fresh and green against the return of normal 

living. 

Of course other forms of media should also be employed-such as out
door boards, radio, national magazines, trade papers and so on, each doing 
the job it can do best. But here, before you who are chiefly interested in 
journalism, I want to center attention on the press which is the long
established champion of liberty and free enterprise in America. 

With almost all normal, peacetime activities facing the test of survival, 
advertising is no exception. But I am sure advertising can stand the 
test. For advertising is as much a part of our system of free enterprise 
as any other factor in our economic life. 

Indeed, I can see how the advertising business can come out of this 
war-time period with great credit to itself. Already advertising is helping 
to win the war. Through advertising we are constantly getting news of 
vital significance to national morale---news that we could get in no other 
way. We are getting this news straight from American manufacturers 

themselves. Recently, for one of our clients we wired a full-page advertise
ment to appear exclusively in newspapers the country over, giving the 
nation ''Good News From the Production Front.'' That was the heading 
on the advertisement. It was good news and is becoming better news 
every day-the news of this industry's war production activities-in ex
cess of anything demanded-with war material pouring out of the fact.ories 
at a tremendous rate of speed. Nationwide editorial comment-letters and 
telegrams from newspaper readers all over the United States-all showed 
how welcome and reassuring that message was. And what a great inspira
tion it was to every man and woman doing this war work! 

The future of advertising lies with the advertising men of today. If 
they now make advertising vital to the national interest it will prosper. 
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The form may change-the media may .change-the merchandise may 

change-selling methods may change-but there will always be advertising! 

When the School of Journalism at this great University of Missouri 

awards a distinction such as this to an advertising man, it means far more 

than an honor paid to an individual. It is a tribute to the profession 

I have the honor of representing today. 
I thank you. 



PIERRE J. H USS 
International News Service 
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PIERRE J. HUSS 
To Pierre J. Huss, International News Service bureau chief in 

Berlin for eight years, Central European manager of that service, former 

student in the Missouri School of Journalism : 
For fearless, accurate and intuitive courage of a fast-breaking and 

complicated series of crises in European affairs of world-wide import; 

For reportorial enterprise and resourcefulness of the highest order in 

analyzing news trends and in obtaining authoritative interviews with 

German leaders ; 
For great personal courage in writing the unvarnished news as he 

discerned it through the trained eyes of a seasoned foreign correspondent, 

portraying vividly and forcefully the full details of German conquest; 

For his forthright factual presentation of world-shaking events over 

a period of years, and for his revealing dispatches concerning the leader 

of the German state. 

Response of Mr. Huss 
In accepting this high honor as bestowed by the School of Journalism, 

I do so with deep gratitude. The more so in that the School itself equipped 

me for the task of going out into the world thirteen years ago to engage 

in the profession of journalism. I discovered soon enough that the basic 

teachings of Dean Walter Williams, and the high ideals and principles 

set down by him for us to follow, at times could undergo severe test. But 

they contained too, the only secret of success in our chosen field. In sub

sequent years, difficult years in foreign lands, I could look back to. my 

four years at the University of Missouri and anchor myself in the teachings 

and ideals of this School. There were times under the Hitler government, 

for example, when factual and objective reporting became a dangerous 

habit. Then again, and especially when Nazi successes on political or 

military battlefields had to be cabled over, there were many who failed 

to understand that the foreign correspondent must first of all report the 

facts, clarifying them whenever possible through informative forecasting 

based not on prejudice but on valid and firsthand knowledge. 

All the more so if he is the responsible foreign correspondent for a 

press association such as the International News Service. It placed those 

of us in Berlin between the devil and deep blue sea, and I might say here 

and now for my American colleagues and the American press associations 

and newspapers represented, that they did their task well and without 

fear or prejudice, despite all handicaps. 
It is in their name and on their behalf, and in the firm conviction that 

the ideals and principles of Dean Walter Williams and Dean Frank L. 

Martin will live forever above and beyond any tribulations, that I accept 

this deeply-appreciated honor. 
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JOHN BENJAMIN POW.ELL 
To John Benjamin Powell, a member of the second graduating class 

of the School of Journalism and now a prisoner of the Japanese in China: 

For his quarter of a century of service as editor and publisher of the 

China Weekly Review in interpreting the Orient to the Occident; 
For his outstanding achievements as correspondent for the Manchester 

Guardian and the Chicago Tribune in reporting the Nationalist Revolu

tion in Central and South China, the Russo-Japanese con:fl.ict on the 

Siberian border, and the Japanese conquest of Manchuria; 
For his series of articles for the Chicago Tribune dealing with the 

Russo-Japanese crisis and preparations for war in the Far East; 
For his work as special representative of American commercial inter

ests in China at Washington from 1920 to 1922 which resulted in Con

gressional enactment of the China Trade Act; 
For his courage, despite repeated threats and attempts upon his life, 

in revealing to the world and denouncing the aggressive intentions of Japan 

in Asia. 

Mrs. Martha Powell Hensley, daughter of J. B. Powell and herself a 

graduate of the School of Journalism, accepted the Medal on behalf of her 

father. 



The explosive force of Hitlerism blasted thousands of 
people out of Germany and Central Europe. Many of 
them came to Shanghai, penniless and hungry. One such 
painted the portrait of JOHN B. POWELL photographed 
here. This was in 1939. Three years later Mr. Powell 
was engulfed personally by the same explosive force, 
now leagued with Japan. 



JOHN DONALD FERGUSON 
Milwaukee Journal 
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JOHN DONALD FERGUSON. 
To John Donald Ferguson, graduate of the School of Journalism in 

1915, and associate editor of the Milwaukee Journal: 
For his rugged and pioneer-like appreciation of real values in the 

writing of editorials; 
For his impersonal approach toward vital questions of the day; 

For his strong convictions free of bigotry ; 
For his capacity to assimilate and closely to evaluate concrete facts 

which equip him well for editorial interpretation and comment in a time 

of confusion and unreality; 
For his integrity and personal traits of character which have made 

his editorial page recognized nationally as among the important indices 

to the views of substantial American journalism. 

Response of Mr. Ferguson 
I thank you. You are exceedingly generous. I think that perhaps 

you are overly kind. But I thank you and I am happy. 
I am happy to be this day in Columbia. Missouri is my home state; 

the University of Missouri, its School of Journalism, my alma mater. It 

has not been my fortune to return to the campus often in the 27 years 

since I was turned out on an unsuspecting world. Or should I say turned 

out, u~suspecting, on the world 1 
I sought out this morning some of the old familiar pathways, path

ways I walked with the dreams of youth. And into my mind surged 

memories, memories and renewed gratitude to this university, to this 

School of Journalism, and to the instructors who, yesterday and today, 

make it more than an assembly line for turning out men arid women 

trained to write a news story, to write an editorial, to write an advertise

ment, and to sell it. There came to me, as I had not realized so sharply 

before, an understanding of the responsibility of the teaching staff of this 

School of ~ ournalism. For you are dealing with young men and young 

women, and not one of them can attend this' school without an impress on 

character. 
Walter Williams was dean when I was a student here, Frank Martin 

his assistant. Years later, I am glad to say, I told them my appreciation 

of their efforts-I would regret it had I not done so while there yet was 

time-and Walter Williams smiled quietly while Frank Martin in that 

mock serious way of his, which made one feel good all over, remarked: 

"We wish the school could say as much for its product." 
All through the years my last talk with Dean Williams has been with 

me. I was leaving old Switzler Hall for the last time. The Dean had 

shaken hands in farewell, He had walked back behind his old fashioned 

desk and had seated himself in his high backed swivel chair. As I reached 
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the door his voice stopped me. ''Ferguson,'' he said, ''always remember 
that all any man ever really needs in this world to be happy are old books 
and new babies." Incidentally, I might mention, I had confided to the dean 
that I hoped to be married within a few months. 

All the way down the joggety M. K. & T. railroad to McBaine, that 
day, and all down the meandering road of life, this final advice and the 
sense of values compressed in it have been with me. When the going was 
hard, to recall it eased the disappointment. When, in achievement, the 
inclination was to boast, to recall it, restrained me. 

And so in this hour, as I hear this citation and this judgment of my 
school on a quarter century of effort, I feel the need of recalling again 
Dean Williams' final advice to one young man who, from here, went out 
into the world in hope and faith. 

You are most generous. And I am happy. Very happy. 
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RECIPIENTS OF MISSOURI'S ACCOLADE 

IN 1930 

THE NEW YoRK TIMES 

LA PRENSA OF BUENOS AIRES 

E. w. STEPHENS, MISSOURI PUBLISHER 
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WARD A. NEFF, PRESIDENT, CORN BELT FARM DAILIES, MISSOURI ALUMNUS 

PERCY s. BULLEN, LONDON DAILY TELEGRAPH 

IN 1931 

THE BALTIMORE SUN 

THE MANCHESTER GUARDIAN OF ENGLAND 

ROBERT P. SCRIPPS, SCRIPPS-HOWARD NEWSPAPERS 

HOUSTON HARTE, EDITOR AND PUBLISHER, SAN ANGELO (TEX.) 

STANDARD TIMES, MISSOURI ALUMNUS 

HENRY F. CHILDERS, MISSOURI PUBLISHER 

IN 1932 

THE ST. LOUIS POST-DISPATCH 

THE FRANKFURTER ZEITUNG 

CASPER s. YOST, ST. LOUIS GLOBE-DEMOCRAT 

FRANK w. RUCKER, VICE PRESIDENT AND GENERAL MANAGER, 

INDEPENDENCE (Mo.) EXAMINER, MISSOURI ALUMNUS 

IN 1933 

THE KANSAS CITY STAR 

THE JAPAN ADVERTISE~ 

THE TIMES OF LONDON 

MALVINA LINDSAY, WASHINGTON (D. C.) POST, MISSOURI ALUMNUS 

CHARLES G. Ross, ST. Loms POST-DISPATCH 

J . P. TUCKER, MISSOURI EDITOR 

HARRY J . GRANT, MILWAUKEE PUBLISHER 

IN 1934 

THE DES MOINES REGISTER AND TRIBUNE 

THE MELBOURNE, AUSTRALIA, ARGUS 

THE CHURCHMAN OF NEW YORK CITY 

CoL. RoBERT M. WHITE, MissouRI PUBLISHER 

HERBERT w. WALKER, GENERAL MANAGER, NEWSPAPER ENTERPRISE 

. . ASSOCIATION, MISSOURI ALUMNUS 
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IN 1935 

THE DALLAS, TEXAS, NEWS 

THE MONTREAL STAR 

WILLIAM SOUTHERN, JR., MISSOURI PUBLISHER 

HARRY E. TAYLOR, PART-OWNER TRAER (IA.) STAR-CLIPPER, 

MISSOURI ALUMNUS 

JAMES WRIGHT BROWN, NEW YORK PUBLISHER 

IN 1936 

THE NEW YORK HERALD-TRIBUNE 

THE TOKYO ASAHI 

FRANK w. TAYLOR, JR., ST. LOUIS STAR-TIMES 

WILLIAM R. PAINTER, MISSOURI PUBLISHER 

EARLE PEARSON, GENERAL MANAGER, ADVERTISING FEDERATION 

OF AMERICA, FORMER STUDENT 

IN 1937 

THE NEW ORLEANS TIMES-PICAYUNE 

HARRY E. RASMUSSEN, PUBLISHER, AUSTIN (MINN.) DAILY HERALD, 

MISSOURI ALUMNUS 

w. J. SEWALL, MISSOURI EDITOR 

DIETRICK LAMADE, PENNSYLVANIA PUBLISHER 

IN 1938 

THE NEW YORK SUN 

THE TORONTO STAR 

E. E. SWAIN, MISSOURI PUBLISHER 

MARY MARGARET McBRIDE, AUTHOR, RADIO PROGRAM CONDUCTOR, 

MAGAZINE WRITER, MISSOURI ALUMNA 

IN 1939 

THE TIMES OF INDIA 

LOUISVILLE COURIER-JOURNAL 

RAYMOND P. BRANDT, CHIEF, WASHINGTON BUREAU OF ST. LOUIS 

POST-DISPATCH, MISSOURI ALUMNUS 

WALLACE CROSSLEY, MISSOURI EDITOR 

H. J. BLANTON, MISSOURI EDITOR 

JOSEPH GLENN BABB, FOREIGN NEWS DEPARTMENT, THE ASSOCIATED 

PRESS, MISSOURI ALUMNUS 
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IN 1940 

THE PORTLAND OREGONIAN 

LYLE CAMPBELL WILSON, CHIEF OF w ASHINGTON BURE.AU OF 

UNITED PRESS ASSOCIATIONS, MISSOURI ALUMNUS 

JAMES KELLY PooL, M1ssouRI EDITOR 

IN 1941 

THE CHICAGO DAILY NEWS 

THE TA KUNG PAO, CHUNKING, CHINA 

THE SOUTHEAST MISSOURIAN, CAPE GIRARDEAU, MISSOURI 

LELAND STOWE, FOREIGN CORRESPONDENT, THE CHICAGO DAILY NEWS 

RALPH H. TURNER, NEWSPAPER ENTERPRISE ASSOCIATION, 

MISSOURI ALUMNUS 

H. S. JEWELL, PUBLISHER, SPRINGFIELD NEWSPAPERS INCORPORATED, 

MISSOURI PUBLISHER 

FRANK H. KING, THE ASSOCIATED PRESS, DALLAS, TEXAS, 

MISSOURI ALUMNUS 

IN 1942 

CLEVELAND PLAIN DEALER 

HENRY T. EWALD, PRESIDENT OF CAMPBELL-EWALD COMPANY, DETROIT 

JOHN B. PowELL (in absentia), EDITOR AND PUBLISHER, CHINA WEEKLY 

REVIEW, SHANGHAI, MISSOURI ALUMNUS 

PIERRE J. Huss, BERLIN BUREAU CHIEF, CENTRAL EUROPEAN MANAGER, 

INTERNATIONAL NEWS SERVICE, FORMER STUDENT 

JOHN DONALD FERGUSON, ASSOCIATE EDITOR, 

MILWAUKEE JOURNAL, MISSOURI ALUMNUS 
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The Missouri faculty committee will meet next October to consider 

recommendations for 1943 awards. Nominations should be sent prior to 

October 1, 1942, to Frank L. Mott, Dean of the School of Journalism, 

University of Missouri, Columbia, Missouri. 
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