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SUMMARY
1. City buyers most frequently patronized department stores and

small-town buyers general dry goods stores in purchasing household textiles.
2. The majority of both small-town and city buyers purchased afternoon dresses, slips, window curtains, bath and hand towels
ready-made.
3. Better designs, more attractive colors, more suitable sizes available in ready-made textiles than in made-at-home ones, and the
lack of time, desire, or skill to make the articles desired were
the most important reasons for buying household textiles readymade. The greater durability and the lower cost of the made-at
home articles· and, in some cases, the inability to get desired
sizes in ready-made articles were the most important reasons for
making textiles at home.
4. The majority of small-town buyers paid less than $1.50 per window for ready-made curtains and less than 50c per yard for materials for living room curtains and less than 25c per yard for
materials for bed rooms. The majority of city buyers paid less
than $2.00 for ready-made living room curtains and less than
$1.50 for bed room curtains. They paid less than 75c and 50c
per yard respectively for materials.
5. The majority of small-town buyers paid less than 30c for bath
t owels and less than 20c for hand and dish towels. The majority
of city buyers paid less than 40c for bath towels, less than 30c.
for hand towels, and less than 20c for dish towels.
J)
6. The majority of both city and small-town buyers paid less than
$1.50 for ready-made sheets and less than 45c per yard for sheeting for double beds.
7. The majority of small-town buyers paid less than $2.00 for all
cotton blankets, less than $4.00 for part cotton, and less than
$8.00 for all wool ones. The majority of city buyers paid less
than $2.00 for all cotton, less than $5.00 for part wool, and less
than $8.00 for all wool blankets.
8. City buyers as a rule paid higher prices for household textiles
than did small-town buyers with same incomes.
9. As size of incomes of buyers increased, higher prices were paid
for household textiles, department stores were patronized more
frequently, ready-made articles were bought more often, and
larger sizes and more attractive materials were purchased.
10. Durability was considered the most important quality of sheets
window curtains, towels, and of part wool and all cotton blanket~
and was second in importance to warmth in all wool blankets.
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11. Inability to secure sizes desired and the inability to secure blankets and window curtains which do not f ade or shrink were difficulties most frequently encountered in buying the household textiles studied.
12. The inability to secure articles desired because the dealers patronized did not carry them was encountered more often by smalltown than by city buyers.

Consumer Demand In Missouri For
Selected Articles Of Household
Textiles
JESSIE

V. CoLEs·x·

INTRODUCTION
household textiles faces almost all families
buying
of
problem
The
today. Whether they purchase these t extiles ready to use or whether
they buy materials to be converted in the household into finished articles, they encounter many problems in buying.
Consumers must decide what household textiles they wish to buy.
They must decide not only the kinds of articles but the particular
qualities they wish them to possess and the sizes best fitted to their
needs. They must also decide how much they can afford to pay for
specific goods. However, they often encounter difficulties in secm·ing kinds and qualities of household textiles desired in the stores to
which they have access. The kinds desired may not be available. Consumers may not be able to identify qualities desired in the goods offered. They may find goods desired but at prices higher than they
can afford to pay.
On the other hand, makers and sellers of household textiles often
find it difficult to supply goods which best fit consumers' needs. Because goods today are not generally made to order for consumers and
because consumers are inarticulate in expressing their wants, taking
goods which are offered even though they may not be what they want,
producers must often guess at the kinds and qualities of goods consumers want and the prices they can pay.
Data concerning what consumers of household textiles want is seriously lacking. This study was, therefore, undertaken to find out what
consumers want in particular household textiles, the types of stores
they patronize in buying them, whether they prefer to buy them readymade or to make them at home, the prices they wish to pay, the qualities they consider important, and the difficulties encountered in buying and using these articles. An effort was made to secure these facts
from consumers with incomes of various sizes, living in communities
of di,fferent sizes, and having access to different types of stores. The
data should be of interest and of use to consumers, to those assisting
consumers in their buying problems, and to makers and sellers of
household textiles.
*Associate Professor of Home Economics. Louise Woodruff and Marjor ie Cholle'tt, as
graduate students at the University of Missouri, contribut.>.d to the collection and analysis
of different parts of the study. Margare't Brainard supervised the study f rom February
to July, 1937.
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Four Household Textiles Studied
Sheets, blankets, window curtains, and towels were selected for
study. These articles are used in all households and are purchased frequently or, if not purchased frequently, represent a considerable outlay of money. They may be purchased in many kinds of stores located
in almost every type of community and are available in many qualities and at a wide range of prices.
Questionnaires dealing with each specific commodity were collected
from buyers with the aid of various individuals and organizations including home economics extension agents and home economics teachers. Information was secured from buyers in large cities in 1936 and
1937 and from those buying in small towns in 1937.
Data were secured from 2748 questionnaires. From 636 to 747 questionnaires were collected for each commodity. (Table 1.) Since some
buyers contributed information regarding two or more commodities,
1612 individual buyers contributed to the study.
TABLE 1.-NUMBER OF BUYERS CONTRIBUTING INFORMATION
SPECIFIC HOUSEHOLD TEXTILES
Commodity
Blankets .. ..... .. . .. . . . . .. .. .... .... . . . • ...... .
Window Curtains .. ............ . ...... ....... •.
To\vels . .. . .. .. .... . . . . . .......... . . .... . .. ... . .
.Shee.ts ......................... ............... .
Total .... . ..... . . .. ... . .. . ...... . ......... .

CON CERNING

Total
Buyers

Small-Town
Buyers

City
Buyers

683
636
682
747
2748

425
382
412
456
1675

258
254
270
291
1073

Small-Town and City Buyers Studied
The majority of buyers studied lived in rural areas, that is, on
farms or in villages under 2500 population. Almost 35 per cent lived
on farms and over 21 per cent in villages. Twenty-three per cent lived
in small towns or cities of 20,000 population or less, most of which had
between 2500 and 5000 population. 1 About 20 per cent lived in St.
Louis or Kansas City or in suburbs of these cities. Almost one-half
of the counties of the state were represented in this group. ( Table 2.)
TABLE 2.-WHERE BUYERS OF HOUSEHOLD TEXTILES LIVED
Locality
City (1) ...... .... .. . ................... . . ...•
Suburb (2)
.. . .. .. .. . ................ . .. ... . .
Small-Town (3) .. . . • .. ... ... . ... ... . .. ... .. .. .
Village (4)
. ... .... . .. • . .. ..... . .... .. . . .• •. .
Country (5) ...... .. . .. .. . . .. ... ... .......... .

· All
Buyers

Small-Town
Buyer s

Per Cent
18.9
1.8
23.0
21.5
34.8

Per Cent
28.2
31.8
40.0

City
Buyers

Per Cent
58.3
5.6
12.3
23.8

(1) St. Louis and Kansas City; (2) Suburbs of St. L ouis and Kansas City; (3) Towns
and cities varying from 2500 to 20,000 in population; ( 4) Under 2500 population; (5) Open
country or farms.
'Buyers were asked to name specifically the' town or city in which they usually
bought their household textiles. If the place named had a population of over 20,000, the
questionnaire was discarded.
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The size of the community in which buyers live was not as import~
ant, however, in studying practices and problems of buyers as the type
of stores to which they had access. In this study, buyers living in
rural areas and small towns or cities who patronized stores typical
of these areas were classified as small~town buyers. Although al~
most three-fourths lived in rural areas, they did not generally pur~
chase household textiles in stores found in villages but instead pa~
tronized stores typical of small towns or cities.
The practices of the buyers patronizing stores in small towns or
cities were compared with a group of buyers living in or near Kansas City and St. Louis and having access to stores typical of large
cities. Over three-fourths of this group lived in the cities, in suburbs, or in small towns near the cities while one-fourth lived on
farms close enough to the city to patronize city stores. (Table 2.)
Approximately 54 per cent lived in the city of St. Louis or in St. Louis
County and 46 per cent lived in Jackson County in which is located
Kansas City.

Incomes of Buyers Studied
The sizes of their incomes were given by approximately 90 per cent
of the buyers studied. The median income of the entire group providing information concerning their purchases of household textiles
was $1301. Thus, one-half had over this amount and one-half had
less. This figure corresponds very closely with the median income of
$1285 for non-relief families in the United States in 1935-1936 who
had two or more members. 2
Incomes ranged in size from under $500 to over $4500. However,
the largest portion of the buyers studied had incomes between $500
and $1500. Almost 38 per cent had incomes under $1000 and 58 per
cent had less than $1500. Only 25 per cent had $2000 and over and
only 14 per cent had $2500 and over. (Table 3.)
TABLE 3.-DISTRIBUTION OF INCOMES OF BUYERS OF HOUSEHOLD TEXTILES

Income Class
All
Buyers

%
14.5
Unde'r $500
23.1
$500-$999
20.6
$1000-81499
$1500-$1999 .......... 16.2
11.4
$2000-$2499
$2500 and Over
14.2
Me'dian Income ...... 81301

············
..........
....... ...

*National
D. C., 1938,
!!National
D. C.. 1938,

'Total
SmallTown
Buyers

%
18.1
26.0
20.2
15.1
10.3
10.3
$1145

Missouri Buyers
Cumulative Totals
SmallCity
Town
All
City
Buyers Buyers Buyer> Buyers
%
6.3
16.7
21.5
18.5
14.0
23.0
$1679

%
14.5
37.6
58.2
74.4
85.8
100.0

%
18.1
44.1
64.3
79.4
89.7
100.0

%

6.3
23.0
44.5
63 .0
77.0
100.0

All Consuming
Units U. S.•

All
Units

%

10.6
24.7
24.0
16.4
9.5
14.8
$1285

Cumulative
Totals

%

10.6
35.3
59.3
75.7
85.2
100.0

Resources Committee, Consumer Inco·mcs in the United States? Washington,
p. 25. These data include non-relief families of two or more persons.
Resources Committee. Cons2tmcr Incomes 1"n the United States, Washington,
p. 21.
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The city buyers had somewhat larger incomes than did the smalltown buyers. One-half of the city group had less than $1679 while
one-half of the small-town group had less than $1145. Over 44 per
cent of the small-town buyers but only 23 per cent of the city buyers
had less than $1000. On the other hand, 37 per cent of the city buyers had $2000 or over but only 20 per cent of small-town buyers had
incomes of this size. The distribution of incomes of buyers in this
study was very similar to that of non-relief families in the United
States in 1935-1936. (Table 3.)
The size of incomes also varied with place in which buyers lived.
The median income of buyers living on farms was only $896 while
that of the buyers living in cities was $1995, over twice as high. 3
Incomes of buyers living in small towns were next largest while those
buyers living in villages were somewhat less but not as low as those
of buyers living on farms. Only 12 per cent of the buyers living in
cities had incomes under $1000, while 32 per cent of the small-town,
40 per cent of the village, and 56 per cent of the farm buyers had less
than this amount. Conversely, 32 per cent of the city buyers but only 5 per cent of the buyers living on farms had $2500 and over.
(Table 4.)
TABLE 4.-DISTRIBUTION OF INCOMES ACCORDING TO WHERE BUYERS LIVED,*
Villages

Farms

Pe,. Cent

Per Cent

Pc,. Cent

P e•· Cc"t

2.1
9.8
18.6
19.6
17.5
32.4
$1995

12.8
19.4
24.7
16.6
10.7
15.8
$1361

11.9
28.8
22.9
16.5
11 .9
8.0
$1203

25 .8
30.5
18.1
12.7
7.5
5.4
$896

Small Towns

Cities

Incom e Class
Under $5 00 . . . . . . . . . . . . . . . . . . .
$500-$ 999 . . . . . • . . . . . . . . . . . . . . .
$1000-$ 14 99 . . . . . . • . . . . . . . . . • . .
$ 1500-$ 1999 . . . . . . . . . . . . . . . . . . .
$2000-$24 99 .. .. .. .. . .. .. .. .. ..
$2500 and Over . . . . . . . . . . . . . . .
Median Income . . . . . . . . . . . . . . .

*See Table 2, footnote, for classification of communities.

The distribution of incomes of buyers providing information concerning each of the household textiles studied was quite similar to
TABLE 5.-DISTRIBUTION OF INCOMES OF BUYERS PROVIDING INFORMATION
REGARDING SPECIFIC HOUSEHOLD TEXTILES

Income class

Under

.........

$500
$500-$999 ............
$1000-$1499
$1500-$1999 ... . ......
$2000-$2499
$2500-$2999 .. ..... .. .
$3000-$3499
$3500-$3999 ...... .. ..
$4000-$4499
$4500 and Over

·· ········
.. ... .. ...
.. .... ....
........ ..
......

T owels
Sheets
Window Curtains
Blankets
SmallSmallSmallSma llrrown
City
Town
Cit y
City
Town
City
Tow n
Buyers Buyers Buyers Buyers Buyers Buyers Buyers Buyers

%
15.7
28.7
17.5
15.5
11.1
4.1
1.8
2.3
1.5
1.8

%
7.3
15.5
21.6
17.7
16.4
7.3
3.4
3.4
2.2
5.2

o/o
16.5
25.0
22.4
15.3
9.7
3.7
2. 6
2. 3
1.1
1.4

%
4.9
17.9
21.1
18.4
14.4
7.2
5.4
3.1
3.6
4.0

%

%

14.0
2r,. 8
21.8
13.3
11.9
4 .4
2.1
2.1
1.3
2.3

9.0
14.7
24.1
17.5
15.1
6.9
4.1
3.7
1.6
3.3

%
18.6
23.2
18.4
15.3
12.1
4.4
3.9

1.5
1.2
1.4

%
7.1
17.1
19.8
17.9
15.5
7.5
4.8
2. 8
2.4
5.1

3 Buyers living on farms were asked to include the money value of meat, vegetables, dairy
products, fuel, and other products raised or produced by the family for its own use.

RESEARCH BULLETIN

9

301

that for the entire group. It was not identical since, as already mentioned, a number of buyers gave information concerning more than
one commodity. (Table 5.)
Families of Buyers Studied
Number of Years Buyers Had Kept House.-Approximately 90 per
cent of the buyers studied were married. The number of years city
and small-town buyers had kept house was quite smilar. Approximately 80 per cent of the small-town group and 83 per cent of the city
group had kept house 10 years or longer. About 55 per cent of each
group had kept house 20 or more years, while 35 per cent of the smalltown buyers and 27 per cent of the city buyers had kept house 25 years
or longer. Only about 8 per cent of each group had kept house less
than 5 years.
Size of Families.-The median size of families of buyers providing
information was 3.42. This was slightly larger than the median size
of 3.20 for all families in Missouri in 1930. 4 The families studied
were similar in size to all families in the United States since in 1930
the median size was 3.40. Families of small-town buyers were somewhat larger than families of city buyers, the median size of the former being 3.47 while that of the latter was 3.34.
Families with two, three, and four members were most common.
In the small-town group, each of these sizes accounted for approximately 23 per cent of the families and, in the city group, approximately 25 per cent. Although famili es with 5 or more members constituted about 25 per cent of the small-town group, only 20 per cent of
the city group had families this large. (Table 6.)
TABLE 6.-NUMBER OF PERSONS I N FAMILIES OF BUYERS
No. of Persons

One

.. . ............. . •.. .. ................. . . .

T\VO

. • . • . • • • ••.. . • . . .. .

0

•

•

•

•••

0

•

•

••

•

••

-• • •

•

••

•

•

Three ...... . .... ... .... . .. ..... . . •.... .• . . ...
Four .. ...... . ...... ... .. .. ... ... .. . . ...... .. .
Five ..... .. . ...... ... . . . . . . . ... . ..... . . . ... . . .
Six and Over ....... . . . . . .. .. . . ... . . . ...... . .
Median Size . ... ... ... .. ....... . .. . .... . .... . .

Small-Town
Buyers

City
Buyers

All Missouri
Families*

Per Cc11t
5.5

Per Cent

Per Cent

22.4
23.2
22.3
IO.R
15.8
:!.47

3.7
25.3
24.7
25.0

7.6
26.7
22.3
17.3

11.6
9.7
3.34

11.1
15.0
3.20

*United States Department of CnmmP.rce, Bu•Pau of t he C<•nsus, Fifteenth Ccttsus of the
United States, 1930, Population, Vol. VI, p. 728.

There were one or more children under 21 years old living in the
family in approximately 80 per cent of the families of each group.
About 42 per cent of the small-town and 45 per cent of the city
families had children from 10 to 21 years old while 38 per cent of
the former and 35 per cent of the latter had children under 10 years.
There was only a slight tendency for the larger families to have larger incomes.
•United States Department of Comm<'rce, Bureau cf the Census, Fifteenth Ccasus of the
United States, 1930, P opulation, Vol. VI, p. 728.
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Persons Usually Doing the Buying of Household Textiles
Household textiles were usually purchased by the wife or woman
homemaker in 92 per cent of the families studied. Husbands usually
did the buying in approximate ly the same proportion of families as
did children under and over 21 years. The husbands bought household
textiles somewhat more often in families of the small-town buyers
than in families of city buyers. (Table 7.)
TABLE 7.-PERSONS USUALLY DOING THE BUYING OF HOUSEHOLD TEXTILES
Small-Town
Buyers

Persons Doing Buying
Woman Home.maker ........... . ............. .. .............. .
Husband ............... ........... .. ............... •.........
Children Under 21 Years .. ... ... . ............... ........... • .
Children Over 21 Years .... . ....... . ............... ......... .
Others ............ ... .... .. .. ..... . .. ............ · · · · · · · · · · · ·

Per Cent
92.3
3.7
2.0
1.6
.4

City
Buyers

Per C•nt
92.9
2.9
.6
1.9

1.7

Families with low incomes buying in small towns somewhat more
often delegated the buying of household textiles to husbands than
those with higher incomes. About 5 per cent of those with incomes
under $1000 but only 2.6 per cent of those with incomes of $2500 and
over followed this practice. Income apparently did not affect the
extent to which city families delegated buying of household textiles
to husbands.

SHEET:S
Character of Present Purchases of Sheets
Majority of Buyers Purchase Sheets Frequently .-Sheets were ap-

parently purchased rather frequently by the buyers included in this
study. One-half or more of both small-town and city buyers had
purchased sheets within one year from the time data were collected.
Almost three-fourth s had purchased sheets within one or two years.
Less than one-tenth had not purchased sheets within five years.
Majority of City Buyers Purchase Sheets in Department Stores,
Small-Town Buyers in General Dry Goods Sto1·es.-De partment stores
were most frequently patronized by city buyers in purchasing readymade sheets and sheeting but the majority of small-town buyers usually bought sheets at general dry goods stores. General dry goods
stores were second in popularity with city buyers and equal properTABLE 8.-TYPES OF STORES IN WHICH READY-MADE SHEETS AND SHEETING
WERE MOST FREQUiiNTLY PURCHASED
Small-Town
Buyers

Types of Store
Department Stores
General Dry Goods
Mail-Order Houses
Wholesale" Houses*

. ............. . ..........•.... ..........•..
Stores .... . ....•........•. ...... . .........
.......... . .....••...... . ••....... .. ....•..
... • ........... . •........••.... .............

*Included in 1937 questionnaire only.

Per C11nt
21.5
54.7
21.7
2.1

City
Buyers

Per Cent
72.5
16.9

8.8
1.8
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tions of small-town buyers usually purchased sheets at department
stores and at mail-order houses. (Table 8.)
Over Three-Fourths of City Buyers, One-Third SmaU-Town Buyers UsuaUy Purchased Sheets Ready-made.-S heets were purchased
ready-made much more frequently by city than by small-town buyers.
Over three-fourths of the former group but only one-third of the
latter group either always or usually purchased ready-made sheets.
Although about equal proportions of each group usually followed this
practice, almost two-thirds of the city group but only about onesixth of the small-town group always purchased ready-made sheets.
Sheets were never bought ready-made by over two-fifths of the smalltown group.
The most important reasons given for buying ready-made sheets
were the small amount of money saved by making and the lack of
time, desire, or skill of buyers to make them, these accounting for
over three-fourths of the reasons for buying ready-made sheets.
Only about 10 per cent thought ready-made sheets cheaper than homemade ones and only 8 per cent thought them more durable.
The fact that home-made sheets were cheaper and more durable
than the ready-made ones and the ability to get sizes desired were
the main reasons for making sheets at home accounting for almost
two-thirds of the reasons given for making sheets. About one-fourth
made their sheets because they thought they wore better than readymade ones.
Prices Between $1.00 and $1.49 Usually Paid for Ready-Made
Sheets.-Both small-town and city buyers most often paid prices between $1.00 and $1.49 for ready-made sheets for double beds since
63 per cent of the city and 57 per cent of the small-town buyers usually paid these prices. Almost twice as high a proportion of smalltown buyers (21 per cent) as of city buyers (11 per cent) paid less
than $1.00. On the other hand, 26 per cent of the city and 21 per cent
of the small-town buyers paid over $1.50.
As in the case of sheets for double beds, the majority of both
groups of buyers paid from $1.00 to $1.50 for ready-made sheets for
single beds. However, a higher proportion paid less than $1.00 than
in the case of double-bed sheets. Altogether, approximately 83 per
cent paid less than $1.50 while 17 per cent paid $1.50 or more (Table
9.)
TABLE 9.-PRICES USUALLY PAID FOR READY-MADE SHEETS
Prices

99c or less .. .. . . . .. •. .. . .. ..
$1.00-$1.49 .. .. ... ...... .. .. . .
$1.50-$1.99 . .. .. . . . . . ... .. . .. .
$2.00-$2.49 .................. .
$2.50 and over ... . .. . . . . . ... .

For Double Beds
Small-Town
City
Buyers
Buyers

For Single B eds
Small-Town
City
Buyers
Buye.rs

Per Cent

Per Cent

21.5
57.0
17.4
4.1

Per Cent

11.2
62.7
19.0
4.8
2.3

32.7
50.9
10.9
3.6
1.9

Per Cent
20.0
62.5
5.0
7.~

5.0

12

MISSOURI AGRICULTURAL EXPERIMENT STATION

Approximately one-half of the buyers in each group stated that
they paid the prices indicated because sheets sold at these prices were
the best they could afford and over one-fifth because they were the
most durable ones available.
From 25c to 34c Per Yard Usually Paid for Sheeting.-Prices from
25c to 34c per yard were most often paid for sheeting. These prices
were paid for sheeting for double beds by 33 per cent of the smalltown buyers and by 29 per cent of the city buyers. However, the
proportions paying from 35c to 54c per yard were also significant
since from 52 to 54 per cent paid 35c and over while 46 to 48 per cent
paid less than 35c.
Lower prices were paid for sheeting for single beds than for double
beds. Less than 35c per yard was paid for single-bed sheeting by 73
per cent of the small-town and by 87 per cent of the city buyers.
(Table 10.)
TABLE 10.-PRICES USUALLY PAID PER YARD FOR SHEETING

Prices Per Yard

24c or Less .... . . . ..... . . ... .
25e-34c ..................... .
35c--44c ..................... .
45c-54c .......... . .......... .

55c-64c ................. . ... .
65c and Over ............... . ;

For Double Beds
City
Small-Town
Buyers
Buyers

For Single' Beds
Small-Town
City
Buyers
Buyers

Per Cent

Per Cent

Per Cent

12.3
33.4
28.8
21.1
3.8
.6

18.9
28.9
23.3
23.3
4.5
1.1

25.0
47.9
22.9
4.2

Per Cent
26.6
60.0
6.7
6.7

As in the case of ready-made sheets, buyers said they paid prices
indicated for sheeting because these prices were what they could best
afford to pay and because they thought sheetings at these prices were
the most durable ones available.
Sheets 99 Inches Long Most Often Used.-Sheets 99 inches in length
were most often used by approximately 45 per cent of each group of
buyers included in the study. The shorter 90 inch length was more
popular with the small-town than with the city buyers, since 36 per
cent of the former but only 24 per cent of the latter group usually
purchased this length. On the other hand, the 108 inch length was
used by more city buyers (30 per cent) than small-town buyers (19
per cent).
City Buyers More Often Used Wider Sheets Than Did Small-Town
Buyers.-Sheets 81 inches wide were most often used for double beds
by the majority of both small-town and city purchasers. Seventythree per cent of the small-town and 57 per cent of the city group
:said they used this width. The 90 inch width was much more popular with both groups than was the narrower 72 inch. This width
was used by 32 per cent of the city buyers and by 17 per cent of the
small-town buyers.
The 72 inch width was used by the majority of each group for
twin beds. However, for cots the majority of the small-town buyers
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used 54 inch while the majority of the city buyers used 63 inch. The
proportions of city buyers using the wider sheets for all sizes of beds
were larger than were the proportions of the small-town group using
the same widths.
Muslin Sheets Mo st Popular.-Muslin was usually purchased for
sheets by 86 per cent of the city and by 93 per cent of the small-town
buyers. Percale was usually bought by 14 per cent of the city and
by 7 per cent of the small-town group.
Apparently, however, materials other than muslin were preferred
by 20 per cent of the small-town and 24 per cent of the city buyers
since this proportion changed their choices when asked which materials they would prefer if prices were no consideration. Under these
circumstances, the proportion of small-town buyers who preferred
percale was about four times as large as the proportion who purchased
it and that of city buyers about three times as large.
Medium Weight Sheets Most Popular.-Medium weight sheets were
most frequently purchased by both small-town and city buyers, 91
per cent of the former and 87 per cent of the latter usually buying this
weight. Heavy weight sheets were usually bought by 12 per cent of
the city a:nd by 8 per cent of the small-town group. However, the
heavy weight was evidently more popular than the medium weight
with some. About 8 per cent of each group who usually purchased
light or medium weight said they would prefer heavy weight if prices
were no consideration. Thus, heavy weight would have been preferred by 21 per cent of the city and about 16 per cent of the small-town
buyers if they had not needed to consider prices.
Unbleached Sheets Use Less Otten Than Bleached.-Unbleached
sheets were either always or usually purchased by approximately
30 per cent of the small-town buyers, but they were used to this extent by only 12 per cent of the city buyers. Unbleached sheets were
never used by 60 per cent of the city and by 37 per cent of the smalltown purchasers. The remainder sometimes used unbleached sheets.
Undecorated Sheets the Most Popular.-Undecorated sheets were
almost universally used by small-town and city buyers, being most
frequently bought by 99.5 per cent of the former and 98.5 per cent of
the latter. When they bought decorated sheets, approximately onehalf preferred hemstitching. Colored hems were preferred by onethird of the small-town and one-fifth of the city buyers and monograms by one-fourth of the city and about one-sixth of the smalltown group.

Demand for Specific Qualities in Sheets
Durability Considered Most Important Quality.-Durability was
most often mentioned among the qualities considered important in
sheets. This quality accounted for 36 per cent of the choices made
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by small-town buyers and 39 per cent of those made by city buyers.
(Table 11.)
TABLE 11.-QUALITIES

Qualities

Durability . .. . .. .. .... . .. . ... .
Appearance ... .. . . ....... .. .. .
Smoothness of Texture .. .. ... .
'tLaunderability" . . .... . - · . · · · ·
(1)
(2)

CONSIDERED IMPORTANT IN SHEETS

Qualities Considered
Important (1)
Small-Town
City
Buyers
Buyers

Qualities Considered
Most Important (2 )
Small-Town
City
Buyers
Buye rs

Per Cent

P er Cen t

P er Cent

36.4
15.0
19.9
28 .7

38.9
15.6
23 .7
21.8

69.8
2.4
6.5
21.3

P er Cent
72.7
4.9
8.7
13.7

Buyers m a y have named more than one qua lity.
Each buyer n a med the o" e qua lity considered most important.

Not only was durability most often mentioned among the important
qualities desired but there were other evidences of the demand for
this quality in sheets. When the buyers were asked to name the one
quality they considered most important, durability was named by
73 per cent of the city and by 70 per cent of the small-town buyers.
(Table 11.)
The durability of the sheets at the prices indicated was given by
from 20 to 33 per cent of the buyers as the reason for paying specified prices. The greater durability of made-at-home sheets was
ranked high by those following this practice as a reason for making
them. The greater durability of unbleached sheets was the most important reason given by small-town homemakers for using them, almost two-thirds giving this reason. One-half of the city buyers using unbleached sheets also said they did so because they considered
them more durable than the bleached.
Although durability was considered the most important quality, the
majority of the buyers included in this study did not choose sheets
with highest durability at the sacrifice of "launderability" and texture. Neither were they able or willing to pay high prices for high
durability.
When asked to choose between sheets with medium durability and
medium "launderability," those with high durability which were
hard and expensive to launder, and those with low durability but easy
and cheap to launder, 91 per cent of the small-town and 82 per cent of
the city buyers chose those with medium durability and medium
"launderability." However, twice as high a proportion of city as of
small-town buyers chose those with high durability. (Table 12.)
Neither was texture sacrificed altogether for durability. When
asked to choose between sheets with medium durability and smooth
texture as compared with those with high durability and harsh texture and those which were low in durability but with a soft smooth
texture, about 89 per cent of each group chose those with medium
durability and smooth texture.
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12.-RELATIVE IMPORTANCE OF DURABILITY,
TEXTURE, AND PRICE OF SHEETS

Kinds of Sheets (1)

Small-Town
Buyers

City
Buyers

Per Cent

Per Cent

High Durability and Expensive to Launder ................. .
Medium Durability and LeBa Expensive to Launder ......... .
Low Durability-Very Easy and Cheapest to Launde'r ...... . . . .
Kinds of Sheets (1)

7.5
90.9
1.6

15.!
82.7
2.2

Small-Town
Buyers

City
Buyers

9.7
89.2
1.1

10.3
87.8
1.9

Small-Town
Buyers

City
BuyHs

High Durability-Slightly Harsh Texture ................... .
Medium Durability-Smooth Texture ............... .. ....... .
Low Durability-Soft, Very Smooth Texture ... .... . ........ . .
Kinds and Prices of Sheets (2)

"LAUNDERABILITY,"

High Durability at 65c Per Yard ............. • ...... • .......
Medium Durability at 45c Per Yard .................. . ...... .
Low Durability at 25c Per Yard ......................... ... ..

11.6
85.0
3.4

20.1
78.6
1.3

(1) Buyers were asked to indicate which kind of sheet they would choose if prices
were the' same..
(2) Buyers were asked to choose which kind they would buy.

Sheeting of medium durability at 45c per yard was chosen by 85
per cent of the small-town and by 79 per cent of the city buyers in
preference to that with high durability at 65c or that with low durability at 25c. The more expensive sheets with high durability was
selected by approximately 12 per cent of the small-town group and
by 20 per cent of the city group but only 3 per cent of the former
and 1.3 per cent of the latter group chose the cheapest with low durability.
"Launderability" Ranked as an Important Quality in Sheet.s."Launderability" was mentioned as an important quality more frequently by a smaller proportion of small-town buyers than was· durability. Although it was mentioned somewhat less often by city
buyers than was smoothness of texture, it was ranked second to durability by each group when they were asked to name the one quality
they considered most important. (Table 11.) The laundering qualities of sheets were important enough to influence prices paid since
from 10 to 15 per cent of each group said they paid the prices indicated because ready-made sheets and sheeting at those prices were
easiest and cheapest to launder. Sizes indicated were chosen because
the were the easiest and cheapest to launder by 11 per cent of the
small-town and by 8 per cent of the city buyers.
As already indicated, the ease and cost of laundering modified the
desire for durable sheets since a large majority of buyers preferred
sheets of medium durability which were easier and less expensive to
launder than those of high durability. However, a very much higher proportion of each group preferred sheets of high durability even
though hardest and most expensive to launder to those with highest
"launderability" but lowest durability. (Table 12.)
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Textu1·e and Appea1·ance Less Important Than Other Qualities.Although smoothness of texture and appearance were considered least
important of the qualities of sheets, there were evidences that the
buyers included in this study did not ignore these qualities altogether.
As a matter of fact, 9 per cent of the small-town and 13 per cent of
the city buyers considered these two qualities most important. As
in the case of "launderability," ~he majority of buyers preferred
sheets with medium durability with smooth texture to those with
slightly harsh texture even though more durable. The city buyers
placed greater emphasis on texture than did the small-town buyers.
(Table 12.)
Interest in texture and appearance influenced prices paid and also
the purchase of decorated sheets. From 10 to 14 per cent of the buyers paid the prices indicated because ready-made sheets and sheetings
at those prices had the "nicest" texture. Although only a few usually bought decorated sheets, 5 per cent of each group bought readymade sheets because they liked their decorations while 12 per cent of
the small-town and 8 per cent of the city buyers. made their sheets at
home because they could get decorations desired.
Effect of Income on Practices and Preferences in Purchase
of Sheets
One-half of the small-town buyers providing information regarding their purchases of sheets had incomes under $1220. However,
city buyers had somewhat higher incomes since one-half had incomes
of less than $1660 and one-half had more than this amount. About 42
per cent of the small-town buyers but only 24 per cent of the city
buyers had incomes less than $1000. Over 75 per cent of the former and 62 per cent of the latter group had less than $2000. Although about 23 per cent of the city group had $2500 or more, only
12 per cent of the small-town group had incomes this large. (Table
5.)
The sizes of incomes of purchasers included in this study undoubtedly affected the prices paid, the types of stores patronized, the extent of purchase of ready-made sheets, and, to a smaller extent, the
sizes and materials bought.
The proportion of buyers of each group who usually paid less than
$1.50 for ready-made sheets for double beds decreased as sizes of income increased. As might be expected, the proportion paying $1.50
or more was larger in the high than in the low income groups. Likewise, in the purchase of sheeting, the proportion of small-town buyers paying less than 35c per yard for double-bed sheeting decreased
as sizes of incomes increased and proportion paying 35c and over increased. In the case of city buyers, buyers with the higher incomes
more often paid 45c and over than did buyers with lower incomes.
The influence of income on prices paid is also indicated by the fact
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that from 40 to 60 per cent of the buyers stated they paid prices specified because they were the ones they could best afford rather than
because they preferred the qualities sold at these prices.
Buyers of both groups with the higher incomes more frequently
bought ready-made sheets and sheeting at department stores than did
those with the lower incomes. Those with the lower incomes, on the
other hand, more frequently patronized the general dry goods stores
and mail-order houses than did those with the larger incomes.
The practice of buying sheets ready-made was more common with
the high than the low income groups of both small-town and city buyers. The most important reason for making sheets at home was the
belief on the part of the buyers that they were cheaper than the readymade ones. Although only 33 per cent of the small-town buyers either always or usually purchased sheets ready-made, 54 per cent said
they would do so if prices were no consideration.
Although the majority of buyers stated that they preferred the
sizes of sheets they bought, 16 per cent stated that they were the
sizes they could best afford. The proportion preferring muslin if
prices were no consideration was smaller than the proportion actually
buying it while· the proportion preferring percale was much larger
than the proportion actually buying it. Likewise, under these conditions, more buyers preferred heavy weight sheets than actually bought
them.
The importance attached to durability and the less prominent emphasis placed on ease of laundering, texture, and appearance by the
buyers included in this study indicated a need for economy in the purchase of sheets. Although durability was ranked as the most important quality when faced with a choice, the majority were not able or
willing to pay the higher prices necessary to secure the most durable
sheets, having selected, instead, the sheet with medium durability at
medium price. (Table 12.)

Difficulties Encountered in Buying Sheets
Inability to get the sizes desired was a source of difficulty in buying ready-made sheets. This difficulty even led some to make their
sheets instead of buying them since the ability to get sizes desired by
making them was the second most important reason given for making
sheets at home. A portion of those who made their sheets said they
would buy them ready-made if they could get the sizes desired.
Difficulty getting ready-made sheets in the lengths and widths
desired was encountered by from 2 to 20 per cent of each group of
buyers. Both small-town and city buyers more often had difficulty
getting desired lengths than in getting desired widths. The smalltown buyers had more difficulty getting both lengths and widths desired than did the city buyers. In all probability this was due to the
more limited stocks carried by the small-town dealers. The fact that
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the shorter lengths were more frequently used by small-town than
by city buyers may also be related to the difficulty of getting longer
lengths in small-town stores. Those buying at mail-order houses
more often said they had difficulty getting desired lengths than did
those buying in other types of stores.
The great importance attached to durability by the buyers in this
study clearly indicated the need for more adequate methods than are
now available for judging this quality. Since they are at present unable to judge durability adequately, many buyers even in the face of
need for economy, apparently buy sheets which do not provide them
with maximum durability for the price paid.

Difficulties With Wearing Qualities of Sheets
The fact that approximately 75 per cent of the buyers of each group
found that sheets wore out first in the center indicated a need for reenforced centers. Some buyers, 18 per cent of the small-town and 15
per cent of the city group, found that sheets wore out first at sides of
center. Apparently only a few had difficulty with the wearing qualities of hems and selvages.

BLANKETS

Practices Followed in Use of Blankets
Blankets More Popular than Other Types of Bedding.-Blankets
were more often used as bed covering than either quilts or comforts
by the buyers providing information. They were, however, more popular with city than with small-town buyers. Blankets were used as
bed covering by about 53 per cent of the city but by only 38 per cent
of the small-town buyers.

Blankets Used Extensively in Place of Sheets in Winter .-Blankets
were used in place of sheets in winter by about two-thirds of the
small-town and by one-half of the city buyers. Those living in the
couptry followed the practice much more frequently than did those
living in large or small cities. Blankets were used in this manner
by 83 per cent of the small-town buyers and by 66 per cent of the city
buyers living in the country.

Character of Present Purchases of Blankets
Blankets Purchased Frequently.-Although it is often assumed that
blankets are purchased only infrequently, 62 per cent of the smalltown buyers and 51 per cent of the city buyers had purchased blankets within one or two years of the time information was secured from
them. Moreover, blankets had been purchased within one year by
33 per cent of the city and by 44 per cent of the small-town group.
They had been bought within periods of from one to five years by 90
per cent of the small-town and by 81 per cent of the city buyers.
(Table 13.)
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TABLE 13.-FREQUENCY OF PURCHASE OF BLANKETS
Length of Time Since Blankets Had Been Purchase.d
Within 1 Year .... . .... . ........ . . . ............. . .......... .
Wit hin 2 Years ....... .. .... .. ... ... .... . •. . .... . • .. ..... • ...
Within 3 Years .. .. .. .. .......... . ...............•... ........
Within 4 Years ............•.....• .. . .. . ... .... ..• . ...... . . . .
Within 5 Years ..... . ......•. .. ................ .. ....... . ....
Within 6 Years ....... . .................. • . . ...... . .... . . . ...
Within 7 Years .... . . .... • . • ......... . ................... . ...
Within 8 Years ................ • ................... ..... . ....
Within 9 Ye'ars ................ ...... .. .. ......... .. ... ..... .
Within 10 Ye.ars .. . ... . ................... . .. .... .. ......... .
Over 10 Years ... . .... . .. . ..... . .............. . ...... . .... .. .

Small-Town
Buyers

City
Buyers

Per Cent

Per Cent
32.8
18.3
11.1

44.0

18.5
12.0

7.7
11.9

6.8

8.5
2.7

2.5
2.5
1.7
.9
6.8
3.8

.7
1.2
.5

3.2
1.9

Part Wool Double Blankets Used More Frequently Than Other
Kinds.-Part wool blankets were used more frequently by both smalltown and city buyers than were other kinds, having been purchased
by 42 per cent of the city and 48 per cent of the small-town group.
All wool and all cotton blankets were each usually bought by from 22
to 30 per cent. The proportion of city buyers who purchased all wool
blankets was larger than the proportion of small-town buyers usually buying this kind. Wool and silk blankets were purchased by only
one per cent of the buyers. Blankets with 90 per cent wool were most
popular when used as bed covering and all cotton ones were preferred when blankets were used in place of sheets. (Table 14.)
TABLE 14.-PROPORTION OF WOOL PREFERRED IN BLANKETS

Proportions of Wool

None • ................... .....
Less Than 5% .... . ... .. ..... .
5.o/.,..--24o/o •••. •. ..•..••••..••.•
25o/.,..--49% ................... .
50%-74.% •..... . .. .• .... ··· • ·
75%-89% ................ .. . .
90% and Over ..... . . . .. . .... .

For Use As Covering
City
Small-Town
Buyere
Buyers

For Use As Sheets
City
Small-Town
Buye.rs
Buyers

Per Cent

Pe1· Cent

Per Cent

1.8
4.9

1.0
1.0
10.8
13.9
17.9
11.3
44.1

46.2
19.9
15.9
9.2
4.8
1.6
2.4

18.0
12.4
14.7
7.0
41.2

Per Ce11t
51.4
26.6
7.3

8.3
6.4

Although about one-half of each group of buyers used both double
and single blankets, one-half of those using both kinds used more
double than single blankets. Double blankets alone were used by
over one-third of all the buyers, and single ones alone by the remainder.

Larger Sizes More Popular than Small.-Blanke ts in the larger
sizes were more frequently purchased than were the smaller sizes.
Blankets 72 inches by 84 inches or larger were usually purchased by
about 80 per cent or more of each group. The smaller sizes were
purchased by only a small proportion of buyers. (Table 15.)
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TABLE 15.-SIZES OF BLANKETS MOST FREQUENTLY
FOR DOUBLE BEDS

Sizes
66 x
66 X
68 x
70 x
72 x
72 x
80 x
Other

76* Inches .......................... , .. . .... ... , ... ... .
so• Inche's ..... . ....... . .................. .. . ........ . .
70** Inche.s ..... . ............. .. .......... . . . . ........ , .
80 Inches ..... . . . .... , .. , .... . ....... . . . .. . ..... . ..... .
84 Inches ..... .. ........ • .. • .......... . . . . .•...........
90 Inches .............. , ... . ...... . .. .. ... , .......... , .
90 Inches .... . .. ... ....... . ........ ........ ........... .
Sizes .... . . . . . . . . ............ ... ... ... ............... .

PURCHASED

Small-Tow n
Buyers

City
Buyers

Per Cent

Per Cent

1.3
2.9

16.3
32.5
44.8
2.2

1.5
2.6
.7
12.9
24.3
38.2
19.1
.7

*Size not included in questionnaire in 1936.
**Size not included in questionnaire in 1937.

Plaid or Plain Designs with Blanket Stitch or Sateen Binding Preferred.-Plaid designs were most popular with small-town buyers and
plain colors were their second choice. However, the plain colors were
preferred by city buyers with two-tone and plaid designs their second and third choices respectively.
Sateen binding was most popular for all wool blankets and satin
binding was the second choice of each group of buyers. Sateen was
also preferred by the majority for part wool blankets. Blanket stitch
finish was preferred for all cotton blankets and sateen binding was
second in popularity. (Table 16.)
TABLE 16.-EDGE FINISHES OF BLANKETS PREFERRED

Finishe's

All Wool
Cit y
Small-Town
Buyers
Buyers

Per Cent
Hem ............ . . .. .. . ..... . .
Blanket Stitch .. . ...... .. . . .. .
Sateen Binding .............. .
Satin Binding ............... .
Rayon Taffeta Binding

Finishes

5.6
13.3
46.2
29.7
5.2

Per Cent

Per Cent

7.8
7.2
45.1
36.3
3.6

23.4
39.4
32.9
2.2
2.1

Part Wool
Cit y
Small-Town
Buyers
Buyers

Per Cent
Hem ........ . . . .... . . . .... . .. .
Blanket Stitch ..... . ... . ..... .
Sateen Binding . .. .. . ..... .. .
Satin Binding ....... . . . . . . . . .
Rayon Taffeta Binding ... .... .

6.8
12.5
68.8
8.4
3.5

All Cotton
City
Small-Town
Buyers
Buyers

Per Cent
7.5
11.5
69.4
8.1
3.5

Per Cent
22.5
41.7
34.5
1.3

Wool and Silk
City
Small-Town
Buyers
Buyers

Pe>· Cent
7.5
5.4
22.6
43.0
21.5

Pe,· Cellt
12.9
5.6
29.6

31.5
20.4

City Buyers Most Frequently Purchased Blankets at Department
Stores, Small-Town Buyers at General Dry Goods Stores.-Blankets
were most frequently purchased in department stores by 70 per cent
of city buyers. General dry goods stores were next most popular
with these buyers. On the other hand general dry goods stores were
most popular with the small-town buyers, 52 per cent as a rule purchased blankets at these stores, while 32 per cent usually patronized
department stores. (Table 17.)
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TABLE 17.-TYPES OF STORES IN WHICH BLANKETS WERE

MOST FREQUENTLY PURCHASED
Types of Stores
Department Stores ....... ..... . . ............ . .. .. . ... . ...... .
. General Dry Goods Stores ... ... .. ..... . . . .. ... ......... .... . .
Mail-Order Houses ..... ... . ..... ............... .. ... .. ... . .. .
Other Store's .. .... .. . ... . . ..... .......... . . . ............... . .

Small-Town
Buyers

City
Buyers

Per Cent

Per Cent

31.6
51.7
14.9
1.8

70.2
17.7
10.8
1.3

Majority Paid Under $2.00 f01· Cotton Blankets, Under $4.00 for
Part Wool, Under $8.00 for All Wool.-The prices usually paid for
blankets varied according to fibers purchased. Prices between $1.00
and $1.99 were most frequently paid for all cotton blankets by both
city and small-town buyers. Less than $2.00 was paid by approximately two-thirds or more of each group.
From $3.00 to $3.99 was most often paid by small-town buyers for
part wool blankets. Equal proportions of city buyers paid from
$3.00 to $3.99 and from $4.00 to $4.99. Less than $4.00 was paid for
part wool blankets by 63 per cent of the small-town and by 45 per
cent of the city buyers. From $6.00 to $7.99 was most often paid
for all wool blankets. Less than $8.00 was usually paid for all wool
blankets by one-half or more of each group. (Table 18.)
! ')"':

TABLE 18.-PRICES USUALLY PAID FOR BLANKETS
Prices

Under $1.00
$1.00-$1.99
$2.01)-.$2.99
$3.00-$3.99
$4.00-$4.99
$5.00-0ver

Prices

$1.99-Under . ... .. .... . ... . .... . . ......... . ..... . ... .. .. .. .. .
$2.00-$2.99 . . .. ..... . ..... . ...... .. . .. .. . . ... ...... ... .. .... .
$3.00-$3.99 . . .. . ......... . .... .. . .. ..... .. ... . ..... .. ... . .. . .
$4.00-$4.99 ........... .......... . . . ..... .. ...... ..... ....... .
$5.00-$5.99 ...... . .................. . .. .. .. . . . . .. .... . ... ... .
$6.00-$6.99 ....... . . ..... .. .......... ... ... .. . . .. .. . .... . . .. .
$7.00-$7.99 .. . . . ..... . . . .....•. ..... .... ..... . ..... . .... . ....
$8. 00---0ver .... ................ . .... .. ........ . ........ ... . . .

Prices

All-Cotton
Small-Town
City
Buyers
Buyers

Per Cent
10.6
54.1
25.5
6.4
3.0
.4

Per Cent.
11.2
58.2:
16.3
8.2
5.1
1.0

Part Wool
Small-Town
City
Buyers
Buyers

Per Cent

Per Cent

6.0
22.6
34.1
21.1
10.8
2.7
1.8
.9

2.9
16.3
25.5
25.5
16.3
5.7
6.4
1.4

All Wool
Small-Town
City
Buyers
Buyers

Per Cent
7.9
Under $5.00 . . .... ... .. . .... . ... ..... ... .. . .. . ... • ... . ... .....
$5.00-$5.99 ........ • . . .. ...... • . ..... .................•... .. ... ·14. 1
16.4
$6.00-$6.99 .......... •. .. .. ..... . ......•............ . . . . .....
16.4
$7.00-$7.99 ........ ........ .. . ...... ... . . .. . . ..... .. .. ...... .
11.9
$8.00-$8.99 ... . ..... . ..• ....... ........... • ...... . ...........
6.2
$9.00-$.9 .99 . . .. . ..... . . .. . ..•. ... ..... .... ... .... .... .. .. .•..
18.1
$10.00-$10.99 .• ... . . . . . .. . . .•.•. . .....••.•..•.... ... .... .....
9.0
$11.00-0ver ..... ....... ..... .. . .... .. .. .. . .. ........ .... . .. .

Pe r Cent
3.1
11.3
15.5
20.6
11.3
10.3
16.5

11.4
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City buyers paid somewhat higher prices for blankets than did
the small-town buyers, that is, a larger proportion paid the higher
prices and a smaller proportion paid the lower prices for each kind
of blanket.
Demand for Specific Qualities of Blankets
Qualities Considered Important Varied with Fibers Used.-Warmth
was considered important in all wool blankets by the largest portion
of both small-town and city buyers. Softness and lightness of
weight were considered next in importance by the city buyers and
durability by the small-town buyers.
In part wool blankets, durability ranked as the most important
quality followed by ease of laundering and softness. Appearance and
softness were the qualities most desired in wool and silk blankets.
Ease of laundering ranked first among the qualities considered important in all cotton blankets with durability ranking second. (Table
19.)
TABLE 19.-QUALITIES CON"SIDERED IMPORTANT IN BLANKETS
Qualities

Durability . . . . ... ..... . .. ... . .
Ease of Laundering .......... .
Softness . . ................. . . .
Appearance .................. .
Lightness of Weight ......... .
Heaviness of We'ight ......... .
Warmth ...... . .... ... ..... .. .
Long Nap ................... .
Others ... .. . . ........ . ...... . .
Qualities

Durability ............ . .......•
Ease of Laundering ......... .
Softness ..................... .
Appearance . .. ..... . ......... .
Lightne•s of Weight . . .. .. .. .. .
Heaviness of Weight . ........ .
Warmth ..................... .
Long Nap ................... .
Others .... . ............. . .... .

All Wool
Small-Town
City
Buye.rs
Buyers

Per Cent
17.2
9.9
13.8
11.3
13.7
4 .6
24.1
4.8
.6

Per Cent

Per Cent

14.7
9.2
16.7
10.0
16.0
3.3
22.1
7.5

22.6
17.4
16.3
11.7
9.9
2.9
16.3
2.2
.7

.5

All Cotton
Small-Town
City
Buyers
Buye.rs

Per Cent
20.8
27.0
16.3
8.1
10.6
5.6
8.0
3.1

.5

Part Wool
Small-Town
City
Buyers
Buyers

Per Cent
24.3
19.3
16.1
8.2

11.4
4.1
13.4

3.0
.2

Wool and Silk
Small-Town
City
Buyers
Buyers

Per Cent

Per Cent

19.9
27.3
17.8
8.6
13.2
4.9
6.4
1.9

17.2
12.8
15.4
20.7
15.0
2.2
13.2
3.1
.4

Per Cent
16.5
9.7
21.4
18.4
14.6
3.9
10.7
4.8

Durability Ranked High in Desirability.-Although qualities varied
with the :fibers used, the buyers included in this study indicated a very
evident desire for durability in all kinds of blankets. As indicated
in the previous paragraph, it was the most desired quality in part
wool blankets and ranked second in importance for other kinds. When
buyers were asked to name the one quality they considered most important, the preference for durability in part wool and all wool blankets became more prominent and it became of :first importance in all
cotton blankets.
The desire for durability was also indicated in edge finishes pre-.
ferred. Sateen binding was preferred most often for all wool and
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part wool blankets, the blanket stitch for all cotton, and satin binding for silk and wool. (Table 16.) When asked to indicate reasons
for preferring the finishes specified, the buyers indicated that they
preferred both sateen binding and the blanket stitch because of their
durability.
Both small-town and city buyers apparently were willing to sacrifice some durability for attractiveness in blankets. When asked to
choose between all wool blankets with the following characteristics:
(a) Excellent durability, in grey only, edge finished with blanket
stitch; (b) Medium durability, in plaids in a wide choice of colors,
edge bound with sateen ; and (c) Low durability, in attractive twotone reversible colors, edge bound with satin, approximately 60 per
cent chose the blanket of medium durability-only 11 per cent having
chosen the most attractive blanket with low durability.

Warmth Important in Blankets Used as Bed Covering.-Since
blankets were used so largely as bed coverings, the importance of
their warmth giving properties might be assumed. The selection of
wool, the warmest of the fibers, for use in blankets is evidence of
this need since over 70 per cent of the buyers studied most frequently bought all or part wool blankets. It is not surprising then that
warmth was considered the most important quality of all wool blankets. While warmth must also have been important to the buyers concerned in blankets made of part wool, wool and silk, and all cotton, its
importance was modified by the need for economy of purchase price,
for durability, and in the case of wool and silk, appear~nce. All cotton blankets were undoubtedly used in winter as sheets because they
are warmer than cotton sheets.
The amount of wool desired in blankets was also evidence of importance of their warmth providing qualities to buyers. The largest
proportion of both groups of buyers stated that they preferred
blankets with 90 per cent or more of wool for bed covering. Fifty
per cent or more wool was preferred for blankets used as bed covering by about tw·o -thirds of the small-town and by about three-fourths
of the city buyers. (Table 14.)
Attractiveness.-Although most buyers undoubtedly consider attractiveness important in blankets, those included in this study evidently considered other qualities as durability and warmth more important, probably in large part beca~se the more attractive blankets
cost more, are more expensive to care for, and are less durable. The
appearance and softness of silk and wool blankets were considered
their most important qualities. Moreover, the choice of satin binding
for these blankets because of its attractiveness indicates the importance of this quality. Appearance was considered more important in
all wool and in part wool blankets than in all cotton ones. (Table 19.)
The importance of attractjveness was also shown by the fact that
most buyers were willing to sacrifice some durability for the sake of
appearance. Very few chose the most durable but least attractive blan-
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ket. On the other hand, they were not willing to sacrifice all durability
for appearance. Thus, the majority selected a sateen bound blanket
of medium durability in colored plaids in preference to the more
attractive satin bound two tone reversible color with low durability.
The interest of buyers in the appearance of blankets was indicated
by the fact that they wanted blankets which were color fast, preshrunk, and moth-proofed. They were even willing to pay more for
these qualities. Approximately 85 per cent of each group said they
would be willing to pay higher prices for blankets which were preshrunk, while 89 per cent said they would pay more for blankets which
were color fast and moth-proofed.
Effect of Income on Practices and Preferences in Purchase of
Blankets
The incomes of city buyers included in the study of purchases of
blankets were, as was the case with other commodities studied, higher
than the incomes of the small-town buyers. The median income of
city buyers was $1658 but that of small-town buyers was only $1159.
Most of the small-town buyers having incomes less than $1159 had less
than $1000 since 44 per cent of the entire group had less than this
amount. However, only 23 per cent of the city buyers fell in this income group. Over 77 per cent of the small-town buyers and 62 per
cent of the city buyers had less than $2000. Those with incomes of
$2500 or more accounted for 12 per cent of the small-town buyers and
22 per cent of the city buyers. (Table 5.)
The sizes of incomes of buyers influenced their use of blankets as
sheets since 77 per cent of the small-town and 67 per cent of the city
buyers with incomes under $1000 followed this practice but only 29
per cent of the small-town and 33 per cent of the city group with incomes of $2500 and over used blankets as sheets in the winter.
Department stores were patronized by buyers with higher incomes
more often in purchase of blankets than by buyers with low incomes.
On the other hand, buyers with low incomes more often patronized
mail-order houses and general dry goods stores than did buyers with
higher incomes. Department stores were patronized by about 23 per
cent of the small-town buyers with incomes under $1000 and by 55 per
cent with incomes of $2500 and over. Likewise, 49 per cent of the
city buyers with low incomes and 74 per cent of those with incomes
of $2500 most often bought their blankets at department stores. General dry goods stores were usually patronized by 50 per cent of the
small-town buyers with low incomes and by 33 per cent of those with
higher incomes. Approximately 25 per cent of the city buyers with low
incomes but only 8 per cent of those with high incomes purchased
their blankets at these stores.
The sizes of incomes affected prices paid for all kinds of blankets.
As size of income increased the proportion of both small-town and city
buyers paying less than $2.00 for all cotton blankets decreased and
proportion paying over $2.00 increased. Likewise the proportions paying under $4.00 for part wool and under $8.00 for all waol blankets
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decrea sed as size of income increa sed and the propor tions
paying over
these prices increa sed.
The kinds of blanke ts purcha sed were also influenced by
sizes of incomes of buyers . The propor tion buying all wool blanke ts
increa sed as
sizes of incomes increa sed in each group. These blanke ts
were bough t
by 16 per cent of the small-town and 22 per cent of the
city buyers
with incomes under $1000 and by 35 per cent of the smalltown and 40
per cent of the city group with incomes of $2500 and over.
On the
other hand, the propor tion purcha sing part wool decrea
sed some as
size of income increa sed and the extent of purcha se of
all cotton decrease d consid erably . Appro ximate ly 45 per cent of each
group with
incomes under $1000 and 41 per cent of those with income
s of $2500
and over purcha sed part wool. All cotton blanke ts were
usually purchased by about 34 per cent of the lower income group and
by only 19
per cent of the high income group.
Large r blanke ts were more freque ntly purcha sed by the high
income
group than by those with low incomes. In the small-town
group, 36
per cent of those with incomes under $1000 and 62 per
cent of those
with incomes of $2500 and over purcha sed size 72 inches
by 90 inches.
Likewise, in the city group 25 per cent of the low income
group but
48 per cent of the high income group purcha sed this
size. On the
other hand, the propo rtion buying the small size, 72 inches
by 80
inches, decreased as size of income increa sed. Althou gh
about 25 per
cent of each group with incomes under $1000 purcha sed
this size, only
5 per cent of the small-town and 7 per cent of the city buyers
usually
purcha sed the smalle r blanke ts.
The influence of income on purcha ses is also shown in the
reason s
for purcha sing specific sizes and paying specific prices.
In all cases,
the impor tance of what buyers could a,fford decreased as
sizes of incomes increa sed. Their prefer ence for sizes and kinds sold
at prices
indica ted were more impor tant to those in the higher income
groups
than to those with the lower incomes. What they could
afford to pay
was more often given as the reason for buying part wool
and all cotton blanke ts than in the purcha se of all wool ones. The
major ity of
both small-town and city buyers with incomes under $1000
purcha sed
part wool and all cotton blanke ts because they were what
they could
afford and not because they prefer red this kind.
The need for economy due to size of income influenced the
metho ds
of cleani ng blanke ts since buyers with lower incomes less
often had
their wool blanke ts dry cleaned than did those with higher
incomes.

Diffi..culties Encountered in Buying Blankets

Some difficulty was encoun tered by both groups of buyers
in securing sizes and fibers desired . About 9 per cent of the smalltown buyers
and 5 per cent of the city buyers said they had difficulty
gettin g sizes
desired.
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The proportion of those giving information who had difficulty getting blankets in the fibers desired varied from 2 to over 20 per cent.
Most difficulty was encountered in buying all wool and silk and yvool
blankets. Although only 4 per cent of the city buyers said they had
no difficulty getting all wool blankets, about 11 per cent of the smalltown buyers encountered this difficulty, and 7 per cent of the city and
22 per cent of the small-town buyers said they had difficulty getting
silk and wool blankets.
Very few buyers had difficulty getting colors and designs desired although some said they had difficulty getting stripes. Likewise, difficulty getting edge finishes desired was encountered by only from 4 to
7 per cent.
The lack of availability of desired products in the stores they patronized apparently also handicapped some buyers. As might be expected, more difficulty from this source arose with the small-town than
with the city buyers. Fourteen per cent of the small-town and 9 per
cent of the city buyers said they bought part wool blankets because
they were the most satisfactory ones their dealers carried rather
than because they preferred them or because they were the ones they
could best alford. All cotton blankets were purchased by 14 per cent
of the small-town and by 3 per cent of the city group for this reason.
Likewise, the limitations of what their dealers carried influenced
choices of about 8 per cent of both groups in the purchase of all wool
blankets. In addition, the limitations of their dealers' supplies affected
the prices paid by 8 per cent of each group.

Difficulties with Wearing Qualities of Blankets
Considerable difficulty was encountered by both groups of buyers in
the shrinkage and fading of blankets. Wool blankets were more frequently washed rather than dry cleaned since 91 per cent of the smalltown and 88 per cent of the city buyers said they washed their wool
bla.n kets. Buyers living in the country more frequently washed their
blankets than did those living in the city. Buyers with the highest incomes seemed to have blankets dry cleaned somewhat more frequently
than did those with lower incomes. It might logically be assumed that
if buyers made it a practice to wash ·wool blankets they also cleaned
part wool and all cotton ones by this method.
Since the practice of washing blankets was so extensive among
buyers included in this study, their difficulties with fading and shrinkage were important. From 31 to 34 per cent of each group said that
they found all cotton and part wool blankets either always or usually
shrank. In addition, about 50 per cent said part wool sometimes shrank
and 45 per cent said all cotton ones sometimes shrank. The proportion
finding that all wool blankets shrank was even larger since 75 per cent
of the small-town and about go per cent of the city buyers found that
all wool blankets at least sometimes shrank.
Both groups of buyers also encountered difficulty with the fading of
blankets, more often with cotton than with wool. Almost 90 per cent
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of each group found that all cotton blankets at least sometimes faded.
About 65 per cent of the small-town and 70 per cent of the city buyers
found that all wool blankets either always, usually, or sometimes faded.
Reinforced centers and ends are apparently needed in blankets, since
blankets were said to wear out first in the center by 50 per cent of the
small-town and by 44 per cent of the city buyers. Thirty-six per cent
of the former and 38 per cent of the latter group stated that they
wore out first at the ends. Only 10 per cent or less thought they wore
out first at sides of center and a smaller proportion at the selvages.
(Table 20.) The majority stated that the cross wise threads of all
kinds of blankets wore out before the length wise threads.
TABLE 20.-PARTS OF BLANKETS WHICH

WEAR

Parts of Blanket
Center · . .. ...... . .. .. .. .. . .. . . ... . .. . . . .. .. ........ . .. .. . . . . . .
Sides of Center . . . . . . . .... ... . ... . . .. ..... .. . .... ........ . . .. .
Ends . ... .. ......... . .. ..... . ......... .. . .. . ... . .... . ..... ... .
Selvage Edge . ... . . . . .. .. ... . . . ... . .. . .. ..... . ... .. ... .. . ... . .

OUT FIRST

Small-Town
Buyers

Clty
Buyers

Per Cent

Per Cent

50.2

44 .1
10.7
37 .8
7.4

8.9
31L9
5.0

Approximately one-half of each group stated that all wool and part
wool blankets either always or usually lost a large amount of nap soon
after they were put to use. Forty-two per cent of the small-town and
38 per cent of the city buyers said they did sometimes. Less than 10
-per cent felt that their blankets never lost nap soon after using.

WINDOW CURTAINS"

Character of Present Purchases of Window Curtains
Department Stores Popular with All Buye1·s, General Dry Goods
Stores Also Popular with Small-town Buyers.-Department stores
were usually patronized by over 75 per cent of the city buyers included
in the study in the purchase of both ready-made curtains and fabrics
by the yard. Department stores and general dry goods stores were
each patronized in the purchase of ready-made curtains by 40 per cent
of the small-town buyers. However, general dry goods stores were
patronized somewhat more often than department stores by the smallTABLE 21.-TYPES OF STORES IN WHICH WINDOW CURTAINS
WERE MOST FREQUENTLY PURCHASED
Ready-Made Curtains
Types of Stores

Department Stores . . ... . ..... .
General Dry Goods Stores . . ... .
Mail-Order Houses .... . ...... .
Specialty Stores• ......... . ... .

Curtain Materials

Small-Town
Buyers

City
Buyers

Small-Town
Buyers

City
Buyers

Per Cent

Per Cent

Per Cent

76.1
13.6
8.6
1.7

37.2
44.7
16.7
1.4

Per Cent
78.9

40.5
40.8
17.5
1.2

13.1
7.4

.6

•Included in questionnaire in 1937 only.
"The te'rm " window curtains" was used to refer to glass curtains alone and diol not
include draperies.
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town buyers in the purchase of fabrics by the yard. The proportion of
small-town buyers usually patronizing mail-order houses was over
twice as large as the proportion of city buyers buying in these stores.
(Table 21.)
Majority of Buyers Purchased Window Curtains Ready-Made.The majority of buyers included in the study purchased their window
curtains ready-made. The practice was, however, more common among
city buyers than among the small-town buyers. Seventy-one per cent
of the former and 52 per cent of the latter group said they either always or usually bought their curtains ready-made. Approximately 35
per cent of the city and 21 per cent of the small-town buyers always
followed this practice while 36 per cent of the former and 31 per cent
of the latter group usually did. Curtains were sometimes bought readymade by about 40 per cent of the small-town buyers and by 27 per cent
of the city buyers, but 8 per cent of the former and only 2 per cent of
the latter never bought ready-made curtains.
The greater desirability of designs and colors available in readymade curtains was the most important reason for buying curtains
ready-made rather than making them at home. The better styles in
ready-made curtains and the lack of time, desire, or skill to make curtains at home were next most important. Style was more important
to city than to small-town buyers and the lack of time, desire, and
skill to make curtains was more important to small-town than to city
buyers. (Table 22.)
The ability to make curtains in sizes desired and the saving of
money possible because they were cheaper were the most important
reasons for making curtains at home. (Table 22.)
TABLE 22.-REASONS FOR BUYING WINDOW CURTAINS READY-MADE
AND FOR MAKING THEM AT HOME
For Buying Re'ady-Made
Reasons

Fabrics Not Available by the Yard ............. . ...... . ...... .
More Durable Than Made-at-Home Curtains ... . . . ... . ...... . .
Cheaper Than Made-at-Home Curtains .. . . .... ..... .. .. . ..... .
Like Designs and Colors Better Than in Made-at-Home Curtains
Like Style's Better Than in Made-at-Home Curtains .. . .. . ..... .
No Time, Desire, or Skill to Make . .... ....... . .. .. ....... .. . .

Small-Town
Buyer s

City
Buyers

P er Cent

Per Cent

13.1
5.2
9.5
30.1
16.0
26.1

15.6
2.2
6.2
32.2
24.7
19.1

For Making at Home
Reasons

Fabrics Not Available in Resdy-Made Curtains ..... . ......... .
More Durable Than Ready-Made Curtains ....... ; . ..... . ..... .
Cheaper Than Ready-Made' Curtains . . .... . .. . . . ....... . .. .. .. .
Can Be Made in DesirM Colors ........ .. ..... . .. . .. . .... . ... .
Can Be Made in Desired Styles ... . ... ... .. .. . . ......... .. . . .
Can Be Made in Sizes De'sired .... ... .... . . .. .. . . . .. . ...... .. .
Enjoy Making .. .... ... .. ... .. ............. .. . ............... .

Small-Town
Buyers

City
Buyers

Per Cent

Per Cenl

4.8
13.1
20.2
12.7
13.3
25.2
10.7

6.7
9.6
19.9
12.4
16.7
24.6
10.1
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Less Than $1.50 Per Window Usually Paid For Ready-Made Curtains.-Higher prices were paid for ready-made living room curtains
than for bed room curtains by both small-town and city buyers. The
small-town buyers paid lower prices for both kinds of curtains than
did city buyers. Less than $1.50 per window was paid for living room
curtains by approximately 55 per cent of the small-town and 44 per .
cent of the city buyers. On the other hand, less than $1.50 per window
was paid by 78 per cent of the small-town and 71 per cent of the city
group for bed room curtains. Although the largest proportion of each
group paid from $1.00 to $1.49 per window for both kinds of curtains,
a considerable proportion paid less than $1.00, especially for bed room
curtains. Only a few of either group paid $2.00 or over per window
for bed room curtains or $2.50 or over for living room curtains. (Table 23.)
TABLE 23.-PRICES USUALLY PAID FOR READY-MADE WINDOW
For Living Rooms
Prices

99c or Less . .. . .. •. .. . . .. . . . . .
$1.00 to $ 1.49 . . . .. .... .. .. • . ..
$1.50 to $1.99 ................ .
$2.00 to $2.49 ..... . ......... . .
$2.50 to $2.99 ...... . ... . ..... .
$3.00 and Over ............... .

CURTAINS

For Bed Rooms

Small-Town
Buyers

City
Buyers

Small-Town
Buyers

City
Buyers

Per Cc"t

Per Cent

Per Cent

Per Cent

12.3
32.0
16.4
15.6
8.6
15.1

38.6
39.6
12.8
4.9
1.9
2.2

26.8
44.7
17.4
5.9
2.6
2.6

19.5
34.9
19.2
14.7
4.8
6.9

Majority of Buyers Usuall11 Paid Less Than 50c Per Yar·d for Curtain Fabrics.-As in the case of ready-made curtains, higher prices per
yard were paid for fabrics for living room than for bed room curtains.
Also the small-town buyers paid less than the city buyers. Less than
50c per yard was usually paid for living room curtains by 52 per cent
of the city buyers and by 73 per cent of the small-town buyers. Eighty-eight per cent of the former and 92 per cent of the latter group
paid less than 50c per yard for bed room curtains. The proportion of
each group paying less than 25c per yard for bed room curtains was
larger than the proportion paying higher prices. Small-town buyers
most often paid from 25c to 49c and city buyers most often paid 50c
to 74c per yard for living room curtains. Only a few paid 50c and over
for bed room curtains and 75c and over per yard for living room curtains. (Table 24.)
TABLE 24.-PRICES USUALLY PAID PER YARD FOR MATERIALS FOR
WINDOW CURTAINS
For L iving Rooms
Prices Per Yard

24c or Less ... . ..... .. ....... .
25c--49c ...•.•...... . .. . .•....
50c-74c ........•....•...•.•.•
75c and Over .. ... .. .. . . ..... .

For Bed Rooms

Small-Town
Buyers

City
Buyers

Small-Town
Buyers

City
Buyers

Per Cent

Per Cent

Per Cent

Per Cent

19.7
32.3
37.0
11.0

57.0
35.1
6.6
1.3

29.9
42.9
21.9
5.3

48.8
39.8
9.8
1.6
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The majority of buyers said they paid the prices specified for both
ready-made curtains and for fabrics purchased by the yard because
they were the prices they could best afford. Only about 22 per cent
in each case said they preferred curtains sold at prices indicated.
Cotton Most Frequently Used Fiber.-Cot ton was most frequently
used of all fibers for both living room and bed room curtains, being
somewhat more popular for the latter use. It was usually used for living room curtains by about 62 per cent of each group and by 85 per
cent or more for bed room curtains. Rayon and cotton mixtures were
next most popular for both uses, being more frequently used for living
rooms than for bed rooms. Rayon followed rayon and cotton mixtures
in popularity with both groups. (Table 25.)
TABLE 25.-FIBERS USUALLY USED FOR WINDOW CURTAINS
For Living Rooms
Fibers

Cotton ..... .. ...•. . ... . ... . . . .
Rayon ............... . .. . ... . .
Rayon and Cott on Mixture . . .•
Linen ............... .... . ... . .
Silk .. ... . . .. .... . .. .. ....... .

Small-Town

For Bed Rooms

Buyers

City
Buyers

Small-Town
Buyer s

City
Buyers

Per Cent

P er Cent

Per Cent

P er Ce11t

62 .1
9.6
14.7
5.9
7.7

85.2
5.1
7.7
1.5
.5

61.8
9.4
19.6
S.7
5.5

88.3
3.9
5.1
1.5
1.2

City buyers were in general better satisfied with the fibers they
used than were small-town buyers. Thirty-eigh t per cent of the city
but 53 per cent of the small-town groups said they would use different
fibers if prices were no consideratio n.
Marquisette Most Frequently Used Fabric.-Ma rquisette was most
frequently used by both city and small-town buyers for both living
room and bed room curtains, being slightly more popular for bed
rooms. Lace was the second most frequently used fabric for living
room curtains with net following. Dotted swiss was the second most
frequently used fabric for bed rooms and voile third in popularity.
Marquisette , dotted swiss, and voile were the fabrics most frequently
used for bed rooms by 80 per cent or more of each group of buyers.
(Table 26.)
TABLE 26.-FABRICS MOST FREQUENTLY USED FOR WINDOW CURTAINS
For Living Rooms
Fabrics

Ma rquisette ..... .. . . . .... ... . .
Theatrical Gauze ..... . .......•
Dotte.d Swiss . . .... . . .... . . . .. .
Net .... . ....•.•.. .. ...........
Boston Net . . .. . .. .. . . .•.... . . .
Fish Net ............ . .. . .... .
Voile .. . .... . . . ... . ... . . . ... . •
Lace .. . . .. .. .. . ....•..........

Filet Net ........ .. .......... .

Organdy . . .. . .. . ... . ... .. .. .. .
Novelty Weave .•• . ...... . ..• ..

For Bed Rooms

Small-Town
Buyers

City
Buyers

Small-Town
Buyers

City
Buyers

Per Cent

Per Cent

Per Cent

Per Ceat

30.4

23.6
4.1
3.5
15.7
1.8
5.5
5.2
16.9
14.9
.6
8.2*

35.5
1.4
29.7
4.1
.8
.9
15.6
8.1
.8
4.8
3.3

3.4
5.9
13.9
1.6
4.6
4.8
19.6
6.9
.4
8.5

*Listed in 1937 questionnaire only.

36.0
2.8
28.5
2.2
.6
.6
18.7
1.6
.6
4.2
4.2*
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Not all buyers were satisfied with fabrics used. Different fabrics
would have been bought by 30 per cent of the city and 37 per cent of
the small-town buyers if prices were no consideration. This proportion was approximately the same for the small-town group with higher incomes as for those with lower incomes but in the city group a
smaller per cent with higher incomes than with lower incomes were
dissatisfied.
Most Buyers Wanted Pre-Shrunk Fabrics.-Pre-shrunk fabrics
were usually bought in ready-made curtains by about 30 per cent of
the city buyers and by 33 per cent of the small-town buyers. Likewise,
such fabrics were bought by 29 per cent of the city buyers and 31 per
cent of the small-town buyers when buying curtain materials by the
yard. The remainder in each group either said they did not buy such
fabrics or did not know whether they did or not, from 32 to 40 per
cent saying they did not know which they bought.
Although 33 per cent or less said they bought pre-shrunk fabrics,
only 4 per cent of the small-town and 8 per cent of the city buyers
said they did not care for them. Moreover, 70 per cent of the smalltown group and 54 per cent of the city group said they would be willing to pay more for pre~shrunk fabrics than for those not pre-shrunk.
Most Buyers Wanted Color-Fast Fabrics.-Color-fast fabrics were
bought by over 71 per cent of the city and 66 per cent of the smalltown buyers when purchasing ready-made curtains. Likewise, 75 per
cent of the former and 63 per cent of the latter said they purchased
color-fast fabrics when buying curtain materials by the yard. From
7 to 14 per cent said they did not buy such fabrics while from 12 to 30
per cent said they did not know whether they did or not.
Only 11 per cent of the city and 13 per cent of the small-town buyers said they did not care for color-fast fabrics. Moreover, 82 per cent
of the former and 87 per cent of the latter group said they would be
willing to pay more for fabrics which were color fast than for those
which were not.
Ecru and White Tailored Styles Preferred for Living Rooms, Colors
and Ruffles for Bed Rooms.-Ecru was preferred by both small-town
and city buyers for living rooms, being chosen by 47 per cent of the
former and by 44 per cent of the latter group. Cream was next in
importance being mentioned by 35 per cent of each group while plain
colors and figured curtains were each mentioned by less than 10 per
cent of the buyers. From 7 to 9 per cent preferred white for living
room curtains.
Colored figures, ruffles, or hems were most popular with both smalltown and city buyers for bed rooms, being mentioned by approximately 30 per cent of each group. White and cream were about equally
popular, each being preferred by from 22 to 26 per cent of each group.
Tailored curtains were preferred for living rooms by 91 per cent of
the small-town and by 95 per cent of the city buyers while ruffled cur-
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tains were preferred for bed rooms by 91 per cent of the city and 86
per cent of the small-town group.
Demand for Specific Qualities of Window Curtains
Durability Considered the Most Important Quality of Window Curtains.-Althou gh attractiveness was named equally as often as durability when buyers were asked to name qualities they considered important, durability far out-distanced attractiveness when buyers were
asked to name the one quality they considered most important. Over
35 per cent of the small-town and 39 per cent of the city buyers considered durability the most important quality of window curtains.
(Table 27.)
TABLE 27.-QUALITIES CONSIDERED IMPORTANT IN WINDOW CURTAINS
Qualities Considered
Important ( 1)
Qualities

Durability . . . .............. . . .
Attractiveness .. . .. ... .. . ... . .
Color Fastness .... . .......... .
Pre-Shrunk ........ . .. ... ... . .
Ease of Laundering . . . . ...... .
Others .. . ... .. ... .... . ... .... .
(1)
(2)

Qualities Considered
Most Important (2)

Small-Town
Buyers

City
Buyers

Small-Town
Buyers

City
Buyers

Per Cent

Per Cent

Per Cent

Per Cent

23.6
23.9
18.7
13.1
20.3
.4

35.3
21.2
18.8
8.2
16.5

22.8
22.9
19.5
14.2
20.4
.2

39.0
26.0
16.7
6.9
10.6
.8

Buyers may have named more than one quality.
Each buye.r named the one quality considere'd most important.

A considerable portion of those who made their curtains said they
did so because the made-at-home ones were more durable than the
ready-made ones. A few buyers purchased ready-made curtains because they thought them more durable than those made at home. (Table 22.) However, other factors than durability apparently influenced
most of those buying ready-made curtains, in all probability because
they considered the ready-made ones as durable as those made at home
or nearly so.
Attractiveness Ranked Next to Durability.-A s mentioned in the
previous paragraph, attractiveness was named as frequently as durability among the important qualities but fewer of the buyers considered it the most important quality of curtains. It was with this exception, however, considered more important than other qualities. (Table
27.)
The fact that they liked the designs and colors in ready-made curtains was the most important reason for buying rather than making
their curtains indicates the importance of attractiveness to buyers included in the study. The better styles of ready-made curtains, also an
element of attractiveness, ranked second with city buyers and third
with small-town buyers as a reason for buying curtains ready-made.
On the other hand, the ability to secure the colors and styles desired
led a considerable portion of the buyers to make their curtains. (Table 22.)
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The very evident desire for color-fast and pre-shrunk fabrics was also an indication of the importance of appearance in curtains since
faded colors and improper sizes detract from their attractiveness.
Color Fastness and Ease of Laundering Considered lmportant.Color fastness and ease of laundering were mentioned about equally
as often among the important qualities. Color fastness was, however,
considered the most important quality by more buyers than was ease
of laundering. (Table 27.) The desire of most of the buyers for colorfast and pre-shrunk fabrics and the willingness of the majority of
them to pay more for such fabrics is an indication of the importance
of these qualities in fabrics used for window curtains.

Effect of Income on Practices and Preference in Purchase of
Window Curtains
The median income of city buyers providing information regarding
purchase of window curtains was $1689. Thus, one-half had over this
amount and one-half had less. Incomes of small-town buyers were considerably smaller, one-half being less than $1189. The proportion of'·
the small-town group having less than $1000 was almost twice as large
as that for the city group since about 42 per cent of the small-town
buyers and 22 per cent of the city buyers had incomes under $1000.
Almost 80 per cent of the former group and 62 per cent of the city
group had less than $2000. On the other hand, 23 per cent of the city
buyers but only 11 per cent of the small-town buyers had incomes of
$2500 or more. (Table 5.)
The types of stores in which buyers purchased window curtains
were greatly influenced by the size of their incomes. Department
stores were more frequently patronized by the high income group and
general dry goods stores and mail-order houses by those with lower incomes. As sizes of incomes increased, the proportions of both smalltown and city buyers patronizing department stores for purchase of
both ready-made curtains and fabrics by the yard increased. On the
other hand, the proportions patronizing mail-order houses and general
dry goods stores decreased. For example, 37 per cent of the smalltown and 60 per cent of the city buyers with incomes under $1000 usually bought ready-made curtains in department stores while 59 per
cent of the former and 86 per cent of the latter group with incomes of
$2500 and more patronized these stores. Likewise, 20 per cent of the
small-town buyers and 11 per cent of the city buyers with incomes under $1000 purchased fabrics by the yard at mail-order houses. Only 6
per cent of the small-town and 3 per cent of the city group with incomes of $2500 and over patronized these stores for fabrics.
The proportions of both small-town and city buyers who either always or usually bought their curtains ready-made were as large in
low income as in the high income groups. Nevertheless the cost of
ready-made curtains must have influenced to some extent the purchases of small-town buyers since 73 per cent said they would pur-
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chase ready-made curtains if prices were no consideration. Approximately the same number of city buyers said they would purchase
them if price were no consideration as were either always or usually
already doing so.
Buyers with the lower incomes paid lower prices for both ready·
made curtains and for fabrics by the yard than did those with higher
incomes. Conversely the proportion of each group with the higher
incomes paying the higher prices was larger than the proportion with
lower incomes. The same situation was true in purchase of readymade bed room curtains and in purchase of fabrics by the yard for
both living and bedroom curtains.
City buyers paid higher prices for both ready-made curtains than
did the small-town buyers. A higher proportion of them paid higher
prices and a smaller proportion paid the lower prices. This is to be
expected since the incomes of city buyers included in the study as a
whole were higher than those of the small-town buyers. However,
city buyers as a rule paid higher prices than did small-town buyers with same incomes. The proportion of the city buyers paying
the lower prices was almost always smaller and that paying the higher
prices was larger than the proportions of the small-town buyers falling in the same income groups.
The fact that sizes of incomes of buyers influenced prices paid is
also indicated by the data showing that 68 per cent of the small-town
and 73 per cent of the city buyers said they paid the prices specified
because they were the ones they could best a;fford while only about 22
per cent paid the prices indicated because they preferred the fabrics
sold at those prices.
Dissatisfaction with fibers and fabrics purchased because of limitation of what they were able to pay may be implied from the fact that
38 per cent of the city and 53 per cent of the small-town buyers would
have bought fibers other than those they usually purchased if they had
not needed to consider prices. Likewise, 37 per cent of the small-town
and 30 per cent of ·the city buyers would have purchased different fabrics if they had not needed to consider prices. The proportions who
would have bought other fibers and fabrics under these conditions
were smaller for the high than for the low income groups.
Income also influenced somewhat the extent of purchase of preshrunk and color-fast fabrics. From 20 to 26 per cent said they did
not purchase these fabrics because they cost too much.
The high rating placed on durability by the buyers studied may be
interpreted as a need for economy due to size of income and limitation of available money. Although most of those with high incomes
apparently rated durability as high as did those with low incomes,
the decreasing importance of durability to those with high incomes
might have been evident had incomes higher than those reported in
the study .been more common.
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Difficulties Encountered in Buying Window Curtains
Considerable Difficulty Encountered in Buying Pre-Shrunk and Color-Fast Fabrics.-The buyers included in this study were probably too
optimistic in thinking they were buying pre-shrunk and color-fast
fabrics since it is doubtful if these fabrics were as commonly available on the market as would be indicated by the proportion who said
they usually bought such fabrics. This probably accounts in part for
the fact that over 80 per cent of each group had difficulty with fading of color-fast materials and that from 7 4 to 83 per cent had difficulty with pre-shrunk fabrics.
Inadequate labels and misrepresentation by salespersons may have
been responsible in part at least for leading buyers to believe they
were buying pre-shrunk and color-fast fabrics when fabrics did not
actually possess these characteristics. The lack of properly labeled
materials was recognized by the buyers as a handicap in buying since
this constituted over one-half of the total reasons why buyers did not
purchase pre-shrunk and color-fast fabrics.
Price was also a consideration in the purchase of pre-shrunk and
color-fast materials. One-fifth of the small-town and one-fourth of
the city buyers said such fabrics cost too much. However, a large majority of each group said they would be willing to pay more for preshrunk and color-fast materials than for those not pre-shrunk or color
fast.
The failure of dealers to carry color-fast and pre-shrunk fabrics
was also frequently mentioned as a reason for not buying these fabrics. One-fifth of the small-town and one-eighth of the city buyers
said they did not purchase pre-shrunk fabrics because their dealers
did not carry them. This was given as a reason for not buying colorfast materials by approximately one-tenth of the city and one-fifth of
the small-town buyers.
Other Difficulties Encountered in Buying Window Curtains.-As
already indicated, difficulty in getting desired sizes in ready-made curtains was an important reason for making curtains at home. From 18
to 37 per cent stated specifically that they had difficulty getting desired sizes. As might be expected, buyers had more difficulty getting
desired lengths than desired widths. Difficulty getting desired lengths
was encountered by 33 per cent of the city and 37 per cent of the smalltown buyers while 18 per cent of the city and 27 per cent of the smalltown buyers had difficulty getting desired widths.
Difficulty was encountered slightly more often by both groups in
getting desired colors in fabrics bought by the yard than in buying
ready-made curtains. Ready-made tailored curtains were more difficult
to find on the market than ruffled ready-made curtains.
Small-town buyers had more difficulty than did city buyers in getting desired fibers. Difficulty was more often· encountered by both
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groups in securing fibers desired in ready-made curtains than in purchasing fabrics by the yard. Small-town buyers also had more difficulty getting desired fabrics than did city buyers. Both groups of buyers
apparently desired both ready-made curtains and materials by the
yard at lower prices since too high prices was mentioned most often
as the cause of difficulty in getting both materials by the yard and
ready-made curtains.
Small-town buyers were more often limited by what their dealers
carried than were the city buyers. The proportion of those buying
in general dry goods stores who found themselves limited by kinds and
prices their dealers carried was larger than the proportion buying in
other types of stores. The failure of dealers to carry pre-shrunk and
color-fast fabrics was also mentioned often as a reason for not buying
these fabrics.

Difficulties With Wearing Qualities of Window Curtains
The fact that buyers encountered difficulty with fabrics purchased
as pre-shrunk and color fast has already been mentioned. Eleven per
cent of the city and about 8 per cent of the small-town group said
fabrics labeled pre-shrunk either always or usually shrank. About 75
per cent of the latter and 63 per cent of the former group said they
sometimes did. Only 17 per cent of the small-town and 26 per cent
of the city buyers said they never shrank.
Color-fast materials were said to either always or usually fade by
approximately 16 per cent of the city buyers and by 6 per cent of the
small-town buyers. About 66 per cent of the city and 77 per cent of
the small-town group said color-fast fabrics sometimes faded. Approximately 17 per cent of each group said such fabrics never faded.

TOWELS
Character of Present Purchases of Towels
Department Stores and General Dry Goods Usually Patronized for
Purchase of Towels.-The majority of city buyers usually patronized
department stores for the purchase of towels but the majority of
small-town buyers patronized general dry goods stores. About onefourth of the small-town group usually bought towels at department
stores and less than one-fourth of the city buyers purchased towels
at general dry goods stores. Mail-order houses were patronized more
frequently by small-town than by city purchasers. (Table 28.)
TABLE 28.-TYPES OF STORES IN WHICH TOWELS WERE
MOST FREQUENTLY PURCHASED
Types of Stores

Department Stores ........ ... ....... . ... • ....................
General Dry Goods Stores ... .. ........................... ... .
Mail-Order Houses ......... ... ....... .... .... .. ............. .

Small-Town
Buyers

City
Buyers

Per Cent

Per Cent

25.5
57.2
17.3

69.8
22.5
7.7
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Dish and Hand Towels Less Frequently Purchased Ready-Made
Than Bath Towels.-The practice of purchasing towels ready-made
varied with the kind of towels. Bath towels were either always or
usually purchased ready-made by 97 per cent of the city buyers and
by 92 per cent of the small-town buyers. The majority of buyers also
purchased their hand towels ready-made, 52 per cent of the smalltown and 71 per cent of the city group either always or usually following this practice. Dish towels, however, were either always or
usually purchased ready-made by only 11 per cent of the small-town
and by 16 per cent of the city group. Over two-thirds of the former
and over three-fourths of the latter group never purchased dish towels
ready-made. For all kinds of towels, a larger portion of the city than
of the small-town group purchased ready-made towels.
The colors and designs and the convenient sizes available in readymade towels and the lack of time, desire, and skill to make · towels at
home were the major reasons given by both groups of buyers for
buying all kinds of towels ready-made, with one exception accounting
TABLE 29.-REASONS FOR BUYING TOWELS READY-MADE
Bath Towels
SmallTown
City
Buyers Buyers

Reaoons

-----%

Desirable Designs and Colors Available
Easy to Obtain in Si:1.e Desired*
No Time, De'sire, or Skill to Make
Cheaper Than Made-at-Home Towels
Can Not Buy Fabrics by the Yard
More Durable Than Made-at-Home

..
.....
.....

29.5
27.7
15.1
10.0
9.2
8.5

Hand Towels
SmallTown

Buyers

%

%

25.2
20.3
28.9
7.5
12.7
5.4

27.6
28.9
17.5
10.8
5.3
9.9

City
Buyers

%

28.1
21.6
31.4
8.5
3.9
6.5

Dish Towels
SmallTown
Buyers

%

%

27.6
27.6
23.4
10.6
5.0
5.8

*Included in 1937 questionnaire' only.

City
Buyers
18.0
16.5
27.1
24.8
3.8
9.8

·---

for almost three-fourths of the reasons given. (Table 29.) Those who
made towels at home most often said they did so because they were
cheaper than ready made ones and because they could be made in desired sizes. (Table 30.)
TABLE 30.-REASONS FOR MAKING TOWELS AT HOME
Bath Towels
SmallTown
City
Buye.rs Buyers

Reasons

....

Cheaper Than Ready-Made Towels
Can Be Made in Sizes Desired
More Durable Than Ready-Made Towels
Buyers Enjoy Making Towels
Like Fabrics Better Than in
Ready-Made Towels
Designs and Colors Desired
Available Only by the Yard

..... .. ..
..............

Hand Towels

Dish Towels

SmallTown
Buyers

City

Town

Buyers

Buyers

%
28.2
24.2
18.6
18.1

%

%

%

88.1
19.8
19.8
15.1

33.6
24.1
13.9
18.9

39.7
21.1
14.0
18.6

12.1

5.9

4.0

7.0

5.5

1.5

5.0

3.2

2.5

1.1

o/o
28.8
22.7
18. 2
16.7

%

SmallCity
Buyers

*Too few answers to tabulate.

Matched sets of bath towels, wash cloths, and bath mats were either
always or usually purchased by almost 28 per cent of the city and by
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16 per cent of the small-town buyers. Such sets were never purchased
by about 33 per cent of the small-town and 25 per cent of the city
buyers.
Less Than 29c Usually Paid for Ready-Made Bath Towels, Less
Than 19c j01· Ready-Made Hand Towels .-Prices between 20c and 29c
were most frequentiy paid for ready-made bath towels by both groups
of buyers. From 30c to 39c was the second most popular group of
prices. However, a considerable portion of each group of buyers paid
less than 20c for these towels. City buyers on the whole paid higher
prices than did small-town buyers, that is, a smaller proportion paid
less than 30c and a larger proportion paid 40c or more. (Table 31.)
Both small-town and city buyers most frequently paid from 15c to
19c for ready-made hand towels. From 20c to 29c was the second
most popular group of prices and from 10c to 14c the third most popular. Prices between 10c and 30c were paid by approximately threefourths of each group for ready-made hand towels. As in the case of
bath towels, city buyers paid higher prices than did small-town buyers. (Table 31.)
TABLE 31.-PRICES USUALLY PAID FOR READY-MADE BATH AND HAND TOWELS
Bath Towels
Prices

19c or Jess . ... . .. .... . . . .. . .. . . . ... ... . • ... •. . . • .... . . .. . . ..
20c-29c ..... ... .... ... . . .. .. .. ... . . . . . ... . . • . . . . .. .. .. .... ..
30c-39c ...... . . . .... . ... . ..... .. . ....... . ....... . ..... . ... . .
40c-49c • . . . .... .. . . .. .. . . .. . . .. . .... . . . ... . .. . . .. . .... . .....
50c-59c .. . . ... ..... . .. . . . .. . . . . ... . ....... . . . . . .... . ..... .. .
60c-74c . ...... . • . .. .. .... . .... . .... . . ...• . ..... • ....... . ... .
75c-99c ..... .. .. . • . .. . .... . . .. . .. . ..... . . .. ... .. ... . ... .. .. .

$1 and over .. . ... .. . ... .. . . . .. . .... . . .. . .. . . ... . .. .. . . .. ... .

Small-Town
Buyers

City
Buyers

Per Cent

Per Ce>tt

13.2
40.9
26.3
9.6
7.5
1.1
.9
.5

10.9
32.6
24.3
11.8
13.4
2.9
3.2
.9

Hand Towels
Prices

09c or Jess ... .... . ... .. .. . . .. . ... . . . .•. .. . .. .. . . .. .... . .. . . .
10c-14c .... . ... .. .. . .. .. . ...... . . .. .. .. . . . .. .. . .... . . . . . ... .
15c-19c .......... . . .. ......................... ....... . ...• . .
20c-29c . ........ .• . .. . .. ... . .. ... .. . ... .... .. . . •. .... .• .. . . .
30c-39c ...... . .. . . .. . • . ... .. .. . ... ... . . .... .... . . .. ...... ...
40c---49c . ...... . ......... .. ........... • ..... . ......... . . .....
50c-59c .•. . . . . ........... .. ... . ...... . .. .. ......... ... •... . .
60c and over ... .. . . . .. ... . . . ...... . . . . .. . . . .. . . ...... .. . ... . .

Small-Town
Buyers

City
Buyers

Per Cettt

Per Cent

7.0
20.4
29.8
26.3
7.0
3.2
4.2
2.1

1.6
1 8. 6
28.4
26.3
10.5
6. 5
6.1
2.0

From 10c to 19c was paid for ready-made dish towels by over onehalf of each group of buyers. Prices less than 10c were next most frequently paid. Only 13 per cent of the small-town and 8 per cent of the
city buyers paid 20c or more. (Table 32.) Less than 10c per yard for
materials for dish towels. was paid by 50 per cent of the city and 46
per cent of the small-town buyers. Less than 15c per yard for these
materials was paid by almost 90 per cent of the small-town and 80 per
cent of the city buyers.
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TABLE 32.-PRICES USUALLY PAID FOR READY-MADE DISH TOWELS,
AND FOR MATERIALS BY THE YARD
Ready-Made' Dish Towels

Prices

Small-Town
Buyers

P er Ce>tt
09e or less ... . ...... . . . . ...... . ... . . ..... .. ... .. . .. . . ....... .
32.3
10c--19c ...... .... .. . . .. .. ... ... ... ..•. •.... ... . .. . .... • ..... · 54.3
20c-29c .......... . . ........... . .. . . . ... . .. . . ..•. .. . . ......•.
11.0
30c and over .. .... ..... .............. . .•.. ... .. .. ... . ..••. . ..
2.4

City
Buyers
Per Cent
39.5
52.9
6.7
.9

For Fabrics by t he Yard
Prices Per Yard

09c or less . ... ..... ... . ............. . ....... . ............. . . .
10c-14c .. . ....... ... .. . .••....... . .......... . .... . ..........
15c- 19c .. . ......• .. .... . ... . ......• . ... ... . .. .. . . . .. ...... ..
20c--24c •............ . .. ...... .. .•..... . ......... .. ..........
25c--29c . ........ .. .. ... ....... . ....... ...... ......... . . .... .
30c and over ....... . ... . ... . ............... . . .... .. . . .. ..... .

Small-Town
Buyers

City
Buyers

Per Ccat
45.8
43.4
7.1
.5
.9
2.3

Per Ce>tt
50.0
30.0
10.0
4.7
4.7
.6

The towels and materials sold at the prices specified were preferred
by only from 28 to 38 per cent of the buyers in each group. Buyers
were influenced most by what they could afford to pay, from 30 to 65
per cent giving this as the reason for paying prices indicated. From
5 to 10 per cent bought the most satisfactory towels their dealers carried.
Sizes of Towels Varied with Kind.-Bath towels in size 18 inches
inches by 36 inches was the most popular choice of both small-town
and city buyers with 20 inches by 40 inches a close second choice.
These two sizes were usually purchased by 60 per cent of the city and
by 64 per cent of the small-town buyers. (Table 33.)
Hand towels in size 16 inches by 30 inches were usually bought by
one-fourth of both groups by buyers while one-fifth preferred 15
inches by 24 inches. The largest proportion of buyers usually bought
dish towels which were 36 inches square. (Table 33.)
Ease of handling and of launderin2" and economy were in order given the most important reasons for choosing sizes indicated in bath
and hand towels. On the other hand, the fact that the kind t hey used,
such as flour and sugar sacks, came only in the size indicated was the
most important reason for choice of size of dish towels.
Cotton Most Frequently Used for Bath and Dish Towels, Linen for
Hand Towels.-Co tton was most frequently used by a large majority
of buyers for bath and dish towels. Ninety-five per cent of the city
and 93 per cent of the small-town buyers used cotton bath towels. Cotton dish towels were somewhat more popular with small-town than
with city buyers. Eighty-five per cent of the former but only 70 per
cent of the latter group used cotton dish towels. Both linen and mixtures of cotton and linen were used for dish towels by a larger proportion of city than of small-town buyers. (Table 34.)
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TABLE 33.-SIZES OF TOWELS MOST FREQUENTLY USED
Bath Towels
Sizes

15
16
18
20
22
24

inches
inches
inches
inches
inches
inches

x
x
x
x
x
x

80
34
36
40
44
48

inches
inche's
inches
inches
inches
inches

Small-Town
Buyers

City
Buyers

Per Cent

Per Cent

5.6
11.8
35.6
28.2
12.5
6.3

5.5
12.1
33.1
27.3
14.1
7.9

....................................... .
.. . ....... . .. . . ..... . . · · · • · · · · · . · · · · · · · ·
. . . ..•................... · · · · · · .... · · · · ·
. ... . . . . .. .. . .. .. ....... • . .. . · · . .... . · ..
.. ..... .. . ..... .. ... . . .... .... · .. ..... · ·
.. .... ....... ... ...... .. · · · · · . · .. .. .. · · .

Hand Towels
Sizes

15
16
17
18
18
20

inches x 24
inches x 30
inches x 32
inche's X 30
inches x 34
inches x 36

Small-Town
Buyers

City
Buye rs

Per Cent

Per Cent

20.7
24.8
15.4
15.4
13.0
10.7

inches
inches
inches
inches
inches
inches

21.5
26.4
11.5
16.9
19.5
4.2

Dish Towels
Small-Town

Sizes

City
Buyers

Buyers

Per Cent
15
16
16
18
24
36

inches
inches
inches
inches
inches
inches

x
x
x
x
x
x

30
32
34
32
30
36

Per Cent

8.6
8.6
9.7
8.0
16.8
48.3

inches
inches
inches
inches
inches
inches

6.2
7.3
7.7
12.0
9.3
57.5

Linen was most frequently used for hand towels by 45 per cent of
the small-town and by 46.5 per cent of the city buyers. Cotton was
next in popularity for hand towels followed by cotton and linen mixtures. (Table 34.)
TABLE 34.-FIBERS MoST FREQUENTLY USED IN TOWELS
Bath Towels
Fibers

Cotton
Linen
Cotton
Rayon
Rayon

. .. .. .. .. .. .. . . .. . . . . .. .. .. . . ..
. .. . . .. . . .. . . . . . . . . . . . . . . . . . . . . .
and Linen Mixture . . . . . . . . . . . .
and Linen Mixture . . . . . . . . . . . .
and Cotton Mixture . . . . . . . . . . .

SmallTown
City
Buye rs Buyers

%

92.6
2.3
2.5
.8
1.8

o/o
95.2
2.8
1.6

*

.4

Hand Towels
SmallTown
Buyers

%

30.9
44.6
22.8
1.2
.5

City
Buyers

o/o

Dish Towels
SmallTown
Buyers

%

31.0
46.5
21.8
.7

85.5
4.8
8.9

*

.8

•

City
Buyers

%

69.9
17.4
12.3
.4

•

*Too few answers to tabulate.

Apparently not all buyers were satisfied with the fibers they used.
Thirty per cent of the small-town and 37 per cent of the city buyers
said they would use fibers other than those customarily used if prices
were no consideration.
Linen Preferred Over Cotton for Towels.-There was apparently a
real preference for use of linen in towels even though a great majority
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of both small-town and city buyers used cotton for bath and dish towels and almost a third used it for hand towels. Linen was preferred
for durability by 64 per cent of both city and small-town buyers who
had used cotton and linen in the same kind of fabrics, 82 per cent
thought linen preferable because of absence of lint, and 50 per cent
thought it more fast in color than cotton. The appearance of linen was
considered better than that of cotton by 93 per cent of the city and by
R7 per cent of the small-town buyers. Linen was said to launder more
easily than cotton by 65 per cent of the small-town and by 72 per
cent of the city group.
Turkish Toweling Used For Bath Towels, Crash for "Hand Towels,
Flour and Suga1· Sacks for Dish Towels.-Tu rkish toweling was most
frequently used for bath towels by 95 per cent of both groups of buyers. It was also used for hand towels by 16 per cent of the city and by
18 per cent of the small-town group. Crash was the most frequently
used fabric for hand towels with huck next in popularity. (Table 35.)
Flour or sugar sacks were most frequently used for dish towels by
65 per cent of the small-town and by 55 per cent of the city buyers.
Muslin was next most popular with t he small-town group and glass
toweling with the city buyers. (Table 35.)
TABLE 35.-FABRICS MOST FREQUENTLY USED FOR TOWELS
Bath Tow els
Fabrics

Turkish Toweling . . . . . . . . . . . . • . . . . . . . .
Crash . . . . . . . . . . . . . . . . . . . . . . . • . . . . . . . .
Damask . . . .. . . .. .. . . . . .. .. .. . . . . . . . . .
Huck . . . . . . . . . . . . . . . . . . . . . • . . • . . . . . . . .
Flour or Sugar Sacks . . . . . . . . • . . . . . . .
Glass Toweling . . . . . . . . . . . . . . . . . . . . . . .

Muslin

. .. .. .. ..... . .. .. ... . .. . .. .. . ..

SmallCity
Town
Buye rs Buyers

%
94.6
1.9
.2
1.2
1.6
.5

•

~"Yo

.

94.4
2.6
1.9
1.1

•

Hand Towels
SmallTown
Buyers

Dish T owe·ls

City
Buyers

SmallT own
Buyer s

City
Buyers

%

%

%

%

18.2
52.0
7.8
17.5
2.8
1.0
.7

15.8
38.9
18.0
23.7
1.0
2.0
.6

3.0
.2
.6
64.6
13.7
17.5

.4

.3
8.9
.8
.6
55.1
18.9
16.4

*Too few answers to tabulate.

As in the case of fibers, a portion of both groups were not satisfied
with fabrics used since one-fourth of the small-town and one-third of
the city buyers said they would use different fabrics if price were no
consideratio n.
Ma.jority of Buyers Prefer Bleached Hanel Towels, Unbleached Dish
Towels.-Ble ached hand towels were preferred by 63 per cent of the
city buyers but the preferences of small-town buyers were not so pronounced, only 52 per cent preferring bleached and 48 per cent the unbleached. Unbleached dish towels were preferred by 60 per cent of
each group.
Unbleached towels were used by one-third of the city and one-fourth
of the small-town buyers because they were cheaper than the bleached
and by approximate ly one-fourth of each group because they were
thought to be more durable. The ease of laundering unbleached towels
and the fact that they do not show dirt as easily as bleached ones were
also important reasons for using unbleached towels.
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Majority of Buyers Sometimes Used Decorated Bath and Hand Towels.-Decorated bath towels were sometimes purchased by over 60 per
cent of the city buyers and by 55 per cent of the small-town buyers.
Decorated hand towels were bought by 55 per cent of the former and
46 per cent of the latter group. However, only approximately 18 per
cent of each group ever bought decorated dish towels. Woven designs
were by far most popular for bath towels. Woven designs, hemstitching, and embroidery were all popular for hand towels. Embroidery
and applique were most popular for those using decorated dish towels.

pemand for Specific Qualities in Towels
Dumbility Considered Most Important Quality.-Durabilit y was
ranked first among the qualities considered important for bath and
hand towels. In dish towels it was ranked second to absorbency in importance. (Table 36.) When buyers were asked to name the one qualiTABLE 36.-QUALITIES CONSIDERED IMPORTANT IN TOWELS
Bath Towels
Qualities

SmallCity
Town
Buyers Buyers

%
Durability .... . • · · · · · · · · · · · · · · · · · · · · · ·
Attractiveness ... . . . .. . . . .. . .. ... . . . . .
Softness ...... . . • ......... . . . ... . .. ...
Roughness ..................•...... . ..
Absorbency . . .. . .. . ... . . .. . ... .... .. . .
Ability to Dry Quickly ... .... . . ...... .
Heavy Weight . . ......... .. ... . ...... .
Light Weight .. . ... . . . .... . . • ..... .. ..
Ease of Laundering . . .. ... ..... ... . .. .

19.3
13.0
16.4
2.8
18.0
6.4
6.7
1.9
15.5

Hand Towels
Sma llTown
Buyers

%
19.1
10.4
15.6
3.5
17.4
6.9
9.4
2.9
14. 8

21.2
12.2
15.1
1.2
17.3
7.8
2.5
4.1
18.6

City
Buyers

o/tl
19.7
13.0
11.8
1.5
18.1
9.3
3.5
6.7
16.4

Dish Towels
SmallTown
Buyers

City
Buyers

%

%

19.R
9.2
12.1
1.2
20. 8
10.5

20.2
6.7
8.9
.8
22.7
11.7
2.9
6.3
19.8

1.4

6.4
18.6

ty they considered most important, from 30 to 40 per cent named durability as the most important quality of all kinds of towels. Durability
together with absorbency accounted for two-thirds or more of the
answers given. The greater durability of unbleached towels was given
as the second most important reason for using this kind of fabric.
The fact that towels made at home were more durable than the readymade ones was given as an important reason for making towels.
However, although durability was ranked as the most important
quality, other factors largely overcame the desire for durability in the
case of buyers purchasing towels ready made rather than making
them. The greater durability of ready-made towels as compared with
the made-at-home ones accounted for less than 10 per cent of the reasons given for buying ready-made towels.
Absorbency Second in Importance.-Absor bency was ranked first
among the important qualities of dish towels although durability was
almost as important. (Table 36.) Absorbency followed dur~bility
closely as the second most important quality of bath and hand towels.
The fact that bleached towels absorb moisture better than the unbleached ones was one of the reasons often given for using bleached
fabrics.
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Ease of Laun derin g.-W ith both group s of buyer
s, ease of laund ering followed durab ility and absor bency in impo
rtanc e in purch ase of
dish towels and with small-town buyer s in purch
ase of hand towels.
The abilit y of dish towels to dry quickly was
also consi dered impor tant by some buyer s. However, softn ess of bath
towel s was considered more impo rtant than ease of laund ering them.
(Tabl e 36.)
Buye rs also consi dered the ease of laund ering towel
s when select ing
sizes. It ranke d as the second most impo rtant
reaso n for select ing
specified sizes of bath and hand towels and third
most impo rtant in
selection of dish towels.
Textu re and W eight .-Sof tness was ranke d as
a more impo rtant
quali ty in bath towels than in eithe r hand or dish
towels. Appa rently
soft textu res were consi dered much more desira
ble than rough ones
for all kinds of towels. Only a very small propo
rtion thoug ht rough ness an impo rtant quali ty in towel s even in bath
towe~s. (Tabl e 35.)
Appa rently the weigh t of towel s was considered
rathe r unim portant since with one exception less than 10 per
cent of the buyer s in
each group consi dered eithe r light or heavy
weigh t an impo rtant
qualit y. In the case of bath towel s more buyer
s prefe rred heavy
weigh t but in the case of hand and dish towel
s more prefe rred the
light rathe r than the heavy weigh t. (Tabl e 36.)
Altho ugh buyer s showed a prefe rence for heavy
bath towels over
those of light weigh t, they were not able or willin
g to pay highe r prices to get heavy rathe r than mediu m weigh t. Over
81 per cent of the
small-town and 71 per cent of the city buyer s
chose a mediu m weigh t
towel at 35c instea d of a heavy weigh t at 50c
or light weigh t at 20c.
(Tabl e 37.)
TABLE: 37.-RE LATIV E IMPOR TANCE OF
WEIGH T, COLOR AND DESIG N,
AND PRICE OF TOWE LS
Weight and Price

Light Weigh t at 20c ....... .... . .. . .......
....... ....... .... .
Medium Weight at 35c ....... ....... .......
... . ....... ..... .
Heavy We'igh t at 50c ....... . . ....... ..•...
....... ....... .....
Color and Price

All White at 25e ....... ....... ....... .......
....... ....... .. .
White With Colored Border s at 35c .......
....... . ..... ..... .
All Over Design s in Pastel Colors at 50c .......
....... ....... .

Small-T own
Buyers

Per Cent
6.1
81.8
12.1

Small-T own
Buyers

Per Cent
36.7
52.0
11.3

City
Buyers

Per Cent
10.1
71.3

18.6
City
Buyers

Per Cent
44.0
44.0

12.0

Attra ctive ness. -Alth ough appea rance did not rank
high as an importa nt quali ty in any of the kinds of towels menti
oned, it was considered more impo rtant in bath and hand towels than
in dish towels. (Table 36.) On the other hand, the fact that 41 per
cent of the small -town
buyer s and 54 per cent of the city buyer s used
bleached rathe r than
unble ached fabric s becau se their appea rance was
bette r indic ates that
attrac tiven ess was not ignor ed.
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Even though the majority of both small-town and city buyers could
not a·fford to or did not wish to pay higher prices to get the most attractive towels, a very large proportion were willing to pay a higher
price for towels with colored borders than for all-white ones. About
52 per cent of the small-town and 44 per cent of the city buyers preferred to pay 35c for a white towel with colored borders rather than
25c for an all-white one of the same size and quality. On the other
hand, 37 per cent of the small-town and 44 per cent of the city group
chose the white towels at 25c. (Table 37.)
The fact that the majority of buyers sometimes purchased decorated
bath towels and that a considerable portion purchased decorated hand
towels indicated the desire for attractiveness in towels.
Effect of Income on Practices and Preferences in Purchase
of Towels
The median income of small-town buyers who provided data concerning their purchases of towels was $1211 and that of city buyers
was $1564. About two-thirds of the small-town buyers and almost
one-half of the city buyers had less than $1500 per year. However,
almost 20 per cent of the city buyers had $2500 or more while only
l 2 per cent of the small-town buyers had incomes as high as $2500.
The size of their incomes affected particularly the types of stores patronized, the extent to which they bought ready-made towels, and
the prices paid.
As already indicated, the majority of city buyers patronized department stores while small-town buyers most often bought towels at general dry goods stores. However, income as well as locality in which
the did their shopping affected the practice. Among the city buyers
with incomes under $1000, the proportion patronizing department
stores was lower and the proportion patronizing general dry goods
stores and mail-order houses was higher than the proportion of those
with incomes of $2500 and over. For example, towels were bought
at department stores by 54 per cent of the city buyers with incomes
under $1000 and at general dry goods stores by 31 per cent. However,
department stores were patronized by 90 per cent of the city buyers
with incomes of $2500 and over, and general dry goods stores by only 11 per cent of the buyers with these incomes. Likewise, of the
small-town buyers with incomes under $1000, 20 per cent patronized
department stores, 60 per cent general dry goods stores, and 20 per
cent mail-order houses, but of those having incomes of $2500 and
over, 44 per cent bought at department stores, 42 per cent at general
dry goods stores, and 14 per cent at mail-order houses.
The proportion of both small-town and city buyers who always
bought ready-made towels increased as size of incomes increased and
the proportion who never or only sometimes did so decreased. Bath
towels were always bought ready-made by approximately 90 per cent
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of the city buyers and by 68 per cent of the small-town buyers with
incomes under $1000 and by 100 per cent of the city and 90 per cent
of the small-town buyers with incomes of $2500 and over. Likewise,
the proportion of city buyers who always bought ready-mad e hand
towels increased from 45 per cent of the low income group to 61 per
cent of the group having incomes of $2500 and over. The proportion who always bought ready-mad e dish towels increased from about
2 per cent to 10 per cent as income increased from less than $1000
to $2500 and over.
Prices paid for both ready-mad e towels and for fabrics by the yard
by both small-town and city buyers with small incomes were lower than those paid by buyers in the high income groups. Less than
30c was paid for ready-mad e bath towels by about 71 per cent of the
small-town buyers and by 83 per cent of the city buyers with incomes under $1000 and by 20 per cent of those with incomes of
$2500 and over. Likewise, the proportion paying less than 20c for
hand towels decreased from 70 per cent of the small-town and 65 per
cent of the city buyers with incomes under $1000 to about 33 per cent
of each group with incomes of $2500. and over. Although approximately 91 per cent of each group with -incomes under $1000 paid less
than 15c per yard for fabrics for dish towels, only 78 per cent of the
small-town and 67 per cent of the city buyers with incomes of $2500
and over paid this amount.
The influence of income on prices paid is also indicated by the
fact that they were determine d most often by what buyers could afford rather than by their preference s for towels sold at those prices.
From 51 to 57 per cent of the small-town buyers and from 61 to 66
per cent of the city buyers said they paid specified prices because
the were what they could best afford while only from 28 to 39 per
cent preferred the towels at the prices they paid.
The most important reason for making towels rather than buying
them ready-mad e was the fact that they were cheaper, from 28 to 40
per cent giving this as a reason for making towels. All of those making bath towels would always buy them ready-mad e if pr:ces were no
considerat ion. Likewise, hand towels would have been purchased
ready-mad e by 38 per cent of the small-town buyers and by 70 per
cent of the city buyers if they had not needed to consider prices.
Size of income also influenced fibers and fabrics purchased . Fibers
different from those they usually bought would have been purchased
by over 30 per cent of the small-town and 36 per cent of the city buyers if prices were no considerat ion. Almost 25 per cent of the smalltown buyers and almost 35 per cent of the city buyers would have
bought different fabrics if they had not needed to consider price.
The fact that unbleached fabrics were cheaper than the bleached
was the most important reason for using them, 24 per cent of the
small-town and 33 per cent of the city buyers gave this reason for
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using unbleached towels. Economy was also an important reason for
buying selected sizes, being exceeded only by ease of handling and
laundering.
Although buyers considered weight, color, and decoration of bath
towels important, they were either unable or unwilling to pay higher
prices to obtain these qualities since the majority chose instead the
medium weight towels and those with colored borders at medium
prices rather than the heav-y weight towels or the most attractive ones
at higher prices.

Difficulties Encountered in Buying Towels
Although only a very small proportion of either small-town or city
buyers said they had difficulty getting kind or quality desired, some
must have felt they had sufficient difficulty getting desired quality
in ready-made towels to lead them to make their towels. All who
ever made bath towels said they would buy ready-made ones if qualities desired were available. Approximately one-half of the city and
over one-fourth of the small-town buyers who made hand towels said
they would prefer to buy them ready-made. And also if quality desired was available, about one-sixth who made dish towels would
buy them ready-made.
Some buyers had difficulty getting sizes desired. The ability to
make towels in sizes desired accounted for from 20 to 24 per cent of
the reasons for making towels at home. From 5 to 11 per cent of the
buyers said they bought the sizes indicated because they were the
most satisfactory ones their dealers carried or they were the only
ones available at the prices they could afford to pay.
Dealers did not always carry towels at prices desired, from 5 to
10 per cent having said they paid the prices indicated because towels
at those prices were the most satisfactory ones their dealers carried
but not necessarily the ones they preferred had others been available.
Difficulty in getting types of decorated towels desired was encountered by only 3 per cent of each group. Twelve per cent of the smalltown buyers but only 5 per cent of the city buyers who wished to
buy matched sets had difficulty getting them. More difficulty was encountered in securing fabrics desired by the yard than in securing
those desired in ready-made towels. On the whole, small-town buyers seemed to have more difficulty in getting desired sizes and kinds
than the city buyers.
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