
Prod um 
bearing MU's 
nine names or 
seven emblems 
boost the 
University's 
visibility and 
increase funds 
for athletic 
scholarships. 
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From diapers to coffins, 
compan ies arc cager to imprint 
their products with college 

emblems. 13ut these days 1hey need 
the schools' blessing, which isn't 
always forthcoming. 

KU wiped out a plan to sell 
diapers with a picture of the rival K 
Srnte Wildcat inside. Penn State 
buried a proposal to market a coffin 
that played the school song. (Which, 
by the way. isn't Amazing Grace or 
Taps.) Wisconsin banned condoms 
wrapped in packages thal d isplayed 
its mascot, Bucky Badger, and the 
words, "Get Lucky, Bucky." 

MU'srejectsarenotso 
outlandish~ an occasiona l ugly 
Ti ger, a nimsy toy, a liquor boHle 
pourcr shaped like a Tiger's head. 

I3utlikeuniversitiescvcrywhcrc, 
MU is protecti ng its name and 
image through a collegiate licensi ng 
program. In order to use MU's name 
and emblems, manufacturers and 
retailers must secure the 
University's approval and pay a 7 
percent royalty. Nationally, royalties 
average from 6 percent to 8 percent. 

"The focus is to control our 
marks and make sure they arc on 
quality items and tippropriate 
items," says Linda K. Gilbert. MU's 
licensing coordinator. "We are a 
quality institu tion of higher 
learning, so we do turn down some 
items." 

Last year 's royalties of $57 ,000 
are expec1ed 10 double this year, 
boosted by MU's No. 1 basketball 
ranking. "Volume picked up the 
ent ire basketball season," Gilbert 
says. From the first day of the No. l 
rank ing, which Mizzou held for four 
weeks, she fie lded an average of 
five new licensing inquiries a day, 
including one from Nike. 

Naturally, sales go up when fans 
flock to buy "We're No. I" 
shirts. However, says John 

Fainnan, K State's licensing 
coordinator, ''We may overstutc the 
irnpuct of sports on the amount of 
sales. A lot of it is the image of the 
university and where products are 
displayed. We saw a big increase 
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The Tiger paw is 
the emblem 
reproduced 
most ohen on MU 
products. In 
addition to these 
graphics, "If 
H's o black-and
gold tiger and in 
Missouri, we 
have control," 
says Undo K. 
Gilbert, 
MU's licensing 
coordinator. 

~~~;:rs;~:i~~~ ~~~i~;I~: ~:~t up tF~~;P;j 
even when we didn'1 make the rinal 
Eight (in the NCAA basketbal l 
tournament)." 

Universities do not pay taxes on 
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royalties, which they use in various 
ways. MU and Nebraska use the ir 
royalties exclusively for athletic 
scholarships. At Oklahom:1 
royalt ies go toward women's 
spons. Other Big Eight school s 
d ivide royalties among athlet ic 
programs and scholarships, general 
scholarships, the band progrnm, 
advert ising and the provost's 
office. 

Oklahoma leads the Bi g Eight 
wi lh more than $400,000 in annual 
royalties, but offi cials there are 
cautious iibout making 
comparisons . "We aren't in a 
marketing position," says Dan ny 
Davis. OU's coordinator of 

Manufacturers 
who want 
to use MU's name 
on a product must 
choose 
one of these 
variations. 
Besides 
controlling their 
names, 
universities use 
licensing 
agreements to 
ensure quatlly 
and good lasla. 

trademark 
licensing."Wc' re 
not in the posi tion 
of going to a 
company and 
saying, ' We want 
you to do a shirt 
wi th our name on 
it, and We're 
going to charge 
you 8 percent of 
your sales.' The 
emphasis is that 
you are protecting 
your school's 
image and that 
your school owns 
property in the 
marks it has, and 
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MU 'sGi lbert 
agrees with Davis 
on the importance 
of protecting the 
Un iversity 's 
image. For the 
record, Mizzou 
controls the nine 
names, li s1ed at 
left, and the seven 

graph ic e lements, shown on Page 
II. 

Additionally, "If it's a black
and-gold tiger and in Missouri, 
we have control," Gilbert says, 

even if it isn't the official mascot. 
MU 's Tiger paw is the most 
popular emblem, with the roaring 
Ti ger a close second. 

Like most universities, MU 
didn't have a licensing program 
before the 1980s . The Amana 
Woolen Mill s, in the Amana 

Co lonies in Iowa, was the first and 
on ly MU licensee in 1982. S ince 
then the program has grown to 
include more than 250 licensees 
with approx imately 900 products. 

As co llegiate licensi ng has 
grown, some schools have hired a 
private licensing agent to manage 
their programs, with commissions 
ranging from 33 percent to 50 
percent of royalties. But MU 
prefers to be independent, Gilbert 
says. " II gives us more control and 
provides a persona l relation ship 
with our licensees." 

As such, Gilbert reviews 
samples of e:ich proposed 
product: tape di spensers, beach 

towels, backpacks, steamer trunks, 
macrame lawn chairs, trash cans, 
deck furniture , penmmts, tumblers, 
tennis shoes, linens, mirrors, 
stuffed animals, folders, stationery, 
musical bu11ons. sunglasses. Then 
there arc such novelties as Thumb 
Ball, a miniature basketball game 
you suction to the wall, and gold 
ping pong ball earrings with the 
black MU emblem. " I almost 
turned them down," Gilbert says of 
the oddball earrings, "but al l the 
universities are doi ng them! '' 
Nacho chips packaged in a wrapper 
di splayi ng the University's name 
also got the go-ahead. 

But clothing by far is the most 
popular single product. "Before 
'82. collegiate sporlswe:ir wasn't in 
the market as it is today," Gilbert 
says. ' 'Now you see it everywhere . 
Manufacturers on the East Coast 
sell our things there and are doing 
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very well." One licensee asked to 
sell MU products to a franchise in 
GreatBri1ain. 

Columbian David Roloff, BES 
'78, MA '82, says his designs have 
been spoued in all parts of the 
United Stales and in Europe. A 
designer and wholesaler. Roloff is 
known for such wacky shirts as his 
best-selling "Moo Moo Mizzou" 
depicting a Holstein. 

Another of his creations, 
however, was deemed loo 
outrageous. The shin pictured 
footballs or basketballs and the 
slogan, "Missouri's Go1 Balls." 
Although MU officials hailed 
production, Roloff was allowed to 
sell remaining stock. Undaunted, he 
seized the opportunity as a 
marketing tool, advertising the 
shirts as censored. 

"The licensing department was 
really nice about.it; I just played it 
up for the publicity," Roloff says. 
"They are careful about profanity 
or double meanings." 

Assisted by two student interns, 
Gilbert scouts out unlicensed or 
unfit products, often with 
information fro m current licensees. 
"They report when there's a new 
person in the murket," she says. 

Nonetheless, Gilbert says, "We 
know there arc people not 
licensed. and chances are they 

may not know we have a licensing 
program." So far, a letter or phone 
call has solved the problem for 
MU, Gilbert says. But sometimes 
universities resort to stronger 
tactics. Oklahoma State 
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commanded a $3,500 penalty from 
a store that sold T-shirts showing 
i1s mascot, Pistol Pete. behind bars 
after the school wns placed on 
probation by 1he NCAA. 

But the most elusive bootleggers 
simply print a shirt for a specific 
game and arc gone in a mnller of 
hours. Gilbert sidelined two 
obscene T-shirt messages at the 
MU-KU football game last fall. Her 
counterpart at KU, Mike Reid, has 
been frustrated in his a!lempts to 
locate the party responsible for 
''Screw Mi1 .. zou" T-shirts seen on 
his campus. "I like a healthy 
rivalry," Reid s:iys, "but I won't 
stand for things 1ha1 arc demeaning 
to other schools. I don't want 
people to do that to us." 

Anew label helps consumers 
identify officially licensed 
products. Along with 28 other 

schools in the Independent 
L1beling Group, MU has rights IO a 
label designating rncrchnndise as a 
"Collegia1e Licensed Product." 

Another label, "Official ly 
Designated Collegiate Product," is 
used by 111 schools in !he private 
Collegiate Licensing Co. 
consortium. 

Tom Tunnicliffe. owner of Tiger 
Spirit, a Mizzou-goods store at l 11 
S. Ninth S1. in Columbia, has asked 
suppliers to display the collegiate 
labels. In addition, he will post a 
sign to infonn customers that 7 
percent of their purchase goes to 
MU. "Every collegiate product we 
sell is licensed," he says. "The 
royalty goes to 11 good cause." l!I 

Mi.~souri motorists can apply for collegiate 
license plates and at the same time contribute to 
academic scholarships beginning July I. 
Mizzou's design features Truman the Tiger 
holding the black-and-gold MU trademark on a 
white background. Anyone may display an MU 
license-alumni, students, friends, fans. 

The personalized license number goes to the 
right of the MU emblem. There's room for one 
to five lellers or numbers without a dash, or 
four with a dash. So something like MUCAT or 
2-4MU, for instance, would get the green light, 
providing no one beats you to it. 

Collegia1e plates cost $15 more than regular 
plates, plus an annual $25 donation 10 the 
University, which will be used for academic 
scholarships for Missouri students. Total 
unnuul cost for passenger vehicles will range 
from $5810 $91, depending on horsepower. 
Cost for trucks will be either $65.50 or $78, 
depending on the zone and gross weight. 

Here's how to apply. First, send your $25 
donation, earmarked for collegiate license 
plates, to MU in care of the Development 
Office, 117 Alumni Center, Columbia, Mo. 
65211 . (See coupon in ad on Page 5.) The slate 
Department of Revenue requires colleges to 
process al least 450 licen.~·plate donations 
before it will accept applications or 
manufacture the plates. Upon meeting its quota, 
MU will send donors an "emblem use 
authorization statement." 

After receiving your statement, you may 
ob1ain an application from your local license 
office. Be prepared to list up to six choices for 
your personalized plates, in case of duplication. 
Send the completed application, your emblem 
use authorization statement and $15 vanity 
plate fee to the Motor Vehicle Bureau, P.O. 
Box 100, Jefferson City, Mo. 65105-0100. 

All collegiate plates will expire in October 
of each year; those issued this year won 't 
expire until October 1991. MU licenses are 
renewable each year with a $25 scholarship 
donation to MU for collegiate plates and 
payment of applicable licensing fees. -Carol 
Hunter 

MIUIUll H ll MNUS 13 


