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The flood of instructional materials 
on today's educational market is 
overwhelming. If pertinent ques
tions which assist in selecting in
structional materials for classroom 
use aren't well thought out before 
the purchase, many new materials 
may end up stored in classroom 
closets. 

The problem of evaluation and 
selection of appropriate materials 
has been magnified by the large 
number of instructional materials 
available and their increasing 
sophistication. Publisher's exhibits 
provide educators with opportuni
ties for first-hand inspection of new 
instructional materials prior to pur
chase. However, a purchase based 
on first-hand inspection may be of 
no more value than a purchase 
based solely on the publisher's 
advertisement. 

The key to wise buying is learning 
how to ask appropriate questions. 

Today, many teachers are being 
asked for their feelings and opinions 
before materials are purchased. The 
following general questions cover 
several areas which should be 
considered before the purchase of 
any new instructional material. They 
are the types of questions to ask 
when a company is trying to con
vince you of the value of their 
product. These examples should 
also suggest related questions. 

Can teaching objectives be 
met just as effectively with 
the material currently used in 
the present instructional 
program? 
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Frequently, teachers equate the 
potential effectiveness of any 
recent learning aid solely on the 
basis of its newness. The prevailing 
belief is in the inherent quality of a 
product simply because of its recent 
development rather than evaluating 
it on its usefulness as a teaching aid. 
It should come as no surprise that 
often those materials currently 
being used may be equal, if not 
superior, to those being considered 
for purchase. 

Are there reliable research 
findings which support the 
use of the new material? 

A primary consideration in the 
evaluation of all new instructional 
materials should be the review of 
any supporting evidence of its 
effectiveness in a classroom setting. 
Regrettably, there are many educa
tional materials which are sold with 
little, if any, competent research 
basis for their use. Teachers should 
expect there be adequate data to 
support this decision before a 
product is purchased. It is un
fortunate to note the reluctancy of 
some publishers to provide this 
information. The rationale most 
often given for this lack of support 
data is the belief that classroom 
teachers are neither interested nor 
are they qualified to review research 
about an instructional material. In 
reality, this arguement is often a 
cover to mask the lack of available 
studies which support the use of a 
particular product. 



Does the increase in cost of 
the new materials justify the 
change? 

An important part of any material 
selection process is the relative 
cost. The importance of the educa
tional return in relation to the pur
chase expense should be consid
ered. All too often the deciding 
question on cost is simply the pur
chase price with little thought given 
to factors such as the eventual 
number of students who will use 
the product, length of service before 
replacement, and expense of sup
plementary materials. Purchase 
price is important but only when 
these additional considerations are 
taken into account. 

Is the teaching format of the 
new product (length of in
structional time required, 
organization of the materials, 
etc.) designed so effective 
use can be accomplished 
in a classroom? 

One of the most important factors 
in the selection of new material is 
the degree of efficiency with which 
the teacher may use it. Little value 
is obtained from teaching materials 
which require inappropriate teacher 
preparation and detailed classroom 
supervision procedures , or are 
limited in the number of children 
who may participate. It is unfor
tunate to note the amount of money 
spent on products which were so 
inefficient they were never used by 
classroom teachers. 
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Will the material be attrac
tive, motivating, and ap
pealing to the students? 

If one universal characteristic of 
new materials were identified, it 
would be their appealing format. 
Fresh approaches to the use of art 
work, pictures, and page construc
tion are typical of these changes. 
While these innovations may be ap
pealing at first sight, a note of 
caution is needed. Many of these 
changes are only superficial, with 
little, if any attempt to actually 
enhance the purposes for which the 
materials were designed. The 
eventual selection of what is to be 
used for instruction in the class
room should be decided not on how 
the products look, but on their basic 
usefulness as teaching aids with 
children. 

Does the publishing com
pany have a preview policy 
which allows inspection of 
the material prior to pur
chase? 

Perhaps the most effective ap
proach in determining the value of 
an educat ional material is simply 
to try it in the class. No amount 
of prior discussion with various 
salesmen or reading of company 
advertising can adequately sub
stitute for the knowledge gained 
through actually using the product 
in a teaching situation . Not only 
are you better able to make a reason
able decision about a potential pur
chase, but the reactions of the stu
dents in class can be considered. 



Will the publishing company 
provide instruction and ser
vice both before teachers 
introduce the new materials 
in their classes and also 
during the actual use in the 
classroom? 

Traditionally, publishing companies 
have included the development 
and sales of new educational prod
ucts as a primary responsibility. 
While inservice education has been 
a part of many companies policies, 
it often is much more evident before 
a purchase is made. Careful consid
eration must be given to the will
ingness a company expresses con
cerning support both before and 
after the purchase. Accurate 
information can often be obtained 
from other school districts on 
these matters. 

What do other teachers say 
about the instructional ef
fectiveness of the potential 
purchase? 

Other classroom teachers are often 
overlooked sources of information 
on the effectiveness of educational 
materials. Because they face es
sentially the same teaching 
problems, their comments and sug
gestions related to proposed pur
chases are frequently the most 
relevant. Many mistakes in the 
development of an effective cur
riculum can be avoided when other 
school systems are consulted about 
use of materials. 
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If teachers are to select appropri
ate usable materials which meet 
instructional needs, they must learn 
to ask the right questions. 

The questions in this publication 
are suggested for consideration. 
Hopefully, they will provide a 
starting point from which individual 
questions, appropriate for special 
needs, can be formulated • 



Copies of this publication are avail
able at cost of printing and han
d Ii ng. Individual copies may be 
purchased for 50 cents. A 1 O per
cent discount is provided for orders 
of 10 or more and a 20 percent for 
1000 or more. Sales are subject to 3 
percent Missouri sales tax. Make all 
checks payable to the University of 
Missouri. Mail orders to: Publica
tions, 211 Whitten Hall, University 
of Missouri, Columbia, Mo. 65201. 

Other publications may also be 
ordered. 
UED 3 Identification and Charac

teristics of the Culturally 
Different (50¢) 

UED 4 Linguistic and Verbal As
pects of the Culturally Dif
ferent (50¢) 

UED 5 Sociological and Psy
chological Aspects of the 
Culturally Different (50¢) 

UED 6 The Interrelatedness of the 
Language Arts and Its Ef
fects on the Reading 
Instruction of the Culturally 
Different (50¢) 

UED 7 Programs and Teaching 
Techniques Used with the 
Culturally Different (50¢) 

UED 8 The Structure and Control 
of Public Education. A 
Primer for The Public (50¢) 

UED 12 A Functional Learning Re-
source Center for an 
Elementary School (50¢) 

UED 13 Individually Prescribed In
struction . A Critique (50¢) 

UED 19 The Directed Reading 
Lesson, An Organization 
Plan for the Teaching of 
Reading (50¢) 

UED 31 Teaching the Metric 
System (50¢) 

UED 33 Back to the Basics Through 
Teacher Made Tapes for 
Primary Children (50¢) 
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