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ABSTRACT AND KEY WORDS 

 

 

The purpose of this research is to study how journalists in America write and 

compose news headlines, and how they decide to frame news headlines to get more 

people to read their articles when necessary.  

This project recruited 12 journalists from newsrooms across the country, and 

those journalists’ experiences in news range between several months and up to 30 

plus years. This research found that journalists with different backgrounds and 

serve different communities will frame news headline in ways that fit their needs. 

Although there isn’t a universal way to write news headline, most journalists 

interviewed indicated that they tend to include as much information as they can in 

a news headline because they notice that more frequently than not, readers only 

read news headlines instead of the articles.  
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Chapter 1: Introduction 
 

For as long as we can remember, news articles have had headlines. While 

some of the articles may have a short paragraph or bullet points that go along with 

the big, bold printed headline, others follow the simple combination: news headline 

followed by its accompanying text. 

It is commonly agreed that one and perhaps the most essential function of a 

story’s headline is to give a brief idea of what the story is about. After scanning the 

headline, readers can decide whether they’d like to invest more time to read the full 

article. You may realize that some news headlines use a quote or a sensationalized 

statement to attract readers’ curiosity to further their reading or lead them to an 

assumption that affects their future decision-making. 

News headlines that cull elements of perceived reality or highlight partial 

facts of a whole story are especially worthwhile to be reviewed and discussed in a 

digital era, where newsreaders are overwhelmed by so much news on their smart 

devices and have so little time to process. We can’t deny that our reading habits 

somehow changed to adjust and comply to the fast digital media flow. And due to 

the change of our reading habits, journalists tend to create evocative and 

exaggerated headlines to catch readers attention. Therefore, the relation between 

framing and news headlines has tightened.  
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 Although there are pieces of literatures on framing in news, not many of 

them focuses on the framing in news headlines. Thus, this study will discover and 

explore the headline framing tactics, their rationale, and how journalism 

professionals react to this issue. 

 

 

Professional Component 

 

 It turns out the final version of my professional component is quite different 

than what I wrote in my project proposal. 

 As of March. 7, 2022, I accepted an offer from Hearst Television station and 

officially started my curriculum practical training (CPT) for my project semester. I 

moved south to Northwest Arkansas and took the role to be a morning show 

producer at 40/29 News in Rogers.  

 This came after I was accepted by two TV stations on the west coast and 

then got refused by both due to my visa status.  

 While I was looking for jobs in the news industry, I worked in a PR role for 

a crypto exchange in New York. There, I was able to learn how to write articles for 

branding purposes and learned SEO and other strategic communication techniques. 

Although a PR role is not what I was hoping to do, I still believe my time with that 

crypto exchange enhanced my knowledge of search optimization and therefore, 

was a valuable experience for my graduate research. 
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 Luckily, I got to continue my producing journey and write news for the 

NWA community. And I am grateful that 40/29 News is a place that allows and 

promotes my growth. My executive producer and news director were helpful when 

I asked for breaks to conduct my research interviews at work, they both expressed 

interest in my research topic as well. 

Chapter 2: Literature Review 
 

This literature review draws from research on the framing theory in 

communication study, agenda-setting of news media, and the framing effect in 

different types of news headlines. This research is essential for revealing the 

connection between the ideas and backgrounds of content creators and their 

published work.  

Framing theory and definition of framing 

Framing theory is the main theory used and referred in this study. The basis 

of framing theory is that the media focuses attention on certain events or attributes 

of those events and then places them within a field of meaning. (Goffman, 1974) 

To better study and understand framing in news headlines, we should first 

tackle the concept of “framing”.  

According to Robert Entman, A frame repeatedly invokes the same objects 

and traits, using identical or synonymous words and symbols in a series of similar 

communications that are concentrated in time. All this function to promote an 
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interpretation of a problematic situation, or actor and support of a desirable 

response. Besides the general definition of frame, Entman explicated how framing 

looks like in journalism and communication. He defined framing in 

communication and journalism as “selecting some aspects of a perceived reality 

and constructing messages that highlight connections among them in ways that 

promote a particular interpretation. He further explains journalistic framing by 

referring it to Metthes’ definition, which says a professional journalistic frame is a 

“schema, or heuristic, a knowledge structure that is activated by some stimulus and 

is then employed by a journalist throughout story construction” (Entman et al., 

2020). 

In the digital era we live in, the information flow is fast, and it changes 

people’s reading habits as well as how journalists write their content. Tuchman 

(1976) describes journalistic frames as useful tools that journalists apply to cope 

with the tide of information.  

Framing explains why people develop a particular conceptualization of an 

issue or reorient their thinking about an issue (Chong and Druckman, 2007).  We 

all have attitudes to issues we encounter, and we can acknowledge the attitude 

through many measurable attributes. Chong and Druckman noted that our attitude 

toward an object can be measured by our evaluation of the object on the attribute to 

the issue, and the salience weight associated with that attribute. Their study also 
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indicated that one’s frame in thought can have a marked impact on one’s overall 

opinion. For instance, Jacoby (2000) suggests that politicians attempt to mobilize 

voters behind their policies by encouraging them to think about their policies along 

particular lines. This speculation is also true in the newsroom as McCombs and 

Shaw famously wrote that the agenda-setting and attribute agenda-setting influence 

of the news media, they use various examples to prove that media and content 

creator has the ability and power to “shape the pictures in people’s mind about the 

outside world” (McCombs & Shaw, 1972). Past research also signified the relation 

between framing and tabloidization. Tabloidization of the news can result in in the 

use of strong, evocative, exaggerated words, headlines, and images to support a 

frame. (A. Harris, 2015)  

Framing can also explain why you and I will find one event being portrayed 

differently by different news agencies. One of the most recent examples can be 

found in the news coverages on pharmaceutical company Johnson & Johnson’s 

Covid-19 vaccine report, where at the beginning of 2021, the American people had 

their focus on Covid-19 vaccines. One of the vaccine options is the single-dose 

vaccine that was developed by Johnson & Johnson. When the company made their 

vaccine clinical trial report public, the opinions of people toward the vaccine were 

split. Reneau (2021) noted in her article Johnson & Johnson’s vaccine news proves 

it’s vital to read articles and not just headlines that people’s opinions were formed 
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based on the split news headlines of the vaccine trial report. For instance, many 

news editors wrote the news headlines to tell the audiences that the trial result of 

the J&J vaccine did not come out as good as expected, and others wrote to indicate 

the single-dose vaccine is a game-changer as it is easy to distribute and prevent 

severe symptoms and death caused by the virus. 

Keys To Framing 

Previously, researchers distilled two key words when they study media 

framing. Those two are ‘salience’ and ‘attitude’. The word ‘salience’ means to 

make a piece of information more noticeable, meaningful, or memorable to 

audiences. If a writer (e.g., reporter, editor) decides to increase the salience in one 

part of a news story, readers will perceive that part of the story, discern it, process 

it, and store it in their memory (Entman, 1993). As for the word ‘attitude’, 

according to Gordon Allport, an attitude is a mental or neural state of readiness, 

organized through experience, exerting a directive or dynamic influence upon the 

individual’s response to all objects and situations with which it is related. (G. 

Allport, 1935)  

 Since this research is narrowed to study framing and news headline, it 

is necessary to clarify the definition of news headline as well. News headlines are 

usually shorter than 90 characters, typed in bigger size compared to the main 

article. A headline’s purpose is to draw attention quickly and briefly to the story. A 
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news headline is perhaps the first thing you read when you look at a printed 

newspaper or an online news web page. The large type front page headline did not 

come into use until the late 19th century when increased competition between 

newspapers led to the use of attention-getting headlines (Reis et al., 2015).  

 

Framing in different genres of news headlines 

Framing in headlines may be found in all kinds of reporting. Previous 

researchers in different academic fields have given their attention and concerns 

over framed or biased news headlines. They noted news headlines are powerful to 

navigate people’s mentality and decisions, therefore knowing how headlines are 

framed matters to society. 

Framed news headline in public safety reporting. As early as 1953, 

communication researcher Percy Tannenbaum (1953) did a comparison study on 

news headlines’ framing function in a public safety story. He picked a news story 

about a murder trial and wrote three headlines referring to that story. Among those 

headlines, one indicated guilt of the defendant, one innocence, and one was a 

neutral headline. The result was that the group who read the headline that framed 

the guilt of the defendant thought the defendant was guilty more than the other 

groups. The same result was found in the innocence headline group and the neutral 
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headline group. The study has demonstrated the fact that headlines are not 

impotent instruments in the formations of opinions from news reading. 

Framed news headline in political reporting. Gun control has always been a 

central topic of political dispute, and it seems like the media has never agreed on 

how to report gun violence and shootings. Regarding the framing in gun-related 

headlines, researchers at the Boston University collected thousands of news 

headlines from 21 news agencies between the years 2016 and 2018, which as you 

may remember, covers the 2018 Parkland school shooting. One of the emerging 

patterns in news headlines was the conservative-leaning and neutral media are 

more likely to emphasize the mental health of individual gunmen than liberal-

leaning media (Liu et al., 2019). It is to say people who prefer to get information 

from in conservative media see mental health issues in news headlines that refer to 

shooting and gun violence more often. 

Framed news headline in business reporting. Similar findings also appeared 

in the economic field, especially in the stock market. In 2013, researchers from 

Japan analyzed and concluded that there is a significant statistical relationship 

between news headlines and stock index returns and that positive excess profits 

might be acquired by an investment strategy using the news because of analysis 

(Yamashita et al., 2013). 
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Framed news headlines in medical and public health reporting. When 

writing headlines for a medical story, journalists should use precaution and critical 

thinking. Anna Sayburn, a freelance journalist, has an article in the British Medical 

Journal noting that it takes a lot of effort to write a medical story headline and 

make it short, concise, and interesting. She said that although don’t set out to 

mislead in the headline they wrote, they often had to get across a complex story in 

a few words, which can lead to oversimplification (Sayburn, 2017). Journalists 

need to make the story sound exciting, therefore, caution about medical studies or 

medical reports may not be reflected. 

Framing in different types of news headlines 

In research from Dor (2003), news headlines can be categorized into many 

different types, and ‘summarizing headline’ and ‘quotation headline’ are two of the 

most common types. According to Dor, a researcher at Tel Aviv University, news 

headlines do not always well-represent the news story. Some summarizing 

headlines highlight a single detail from the main story and a quotation headline 

might use a quote which the editor decided should be promoted to the foreground.  

Framing in summarizing headline. The J&J vaccine news mentioned at the 

beginning of this paper can be viewed as an example of a summarizing headline 

framed under the writer’s perspective. The original J&J vaccine trial report 

includes but is not limited to a 66% effective rate to the common coronavirus, 85% 
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effective rate of preventing serious illness related to Covid-19, and 100% effective 

rate at preventing death from the virus, etc. As information in the report couldn’t 

be all displaced in the news headlines, news agencies made some vaccine 

characters more salient than others by putting them in the headline.  

Framing in quotation headline. News reporting on the 2021 Texas blackout 

is a great example to show framing in quotation headlines. Since a lot of people 

don’t have expertise in power systems, news served a function to help people 

understand what caused the power outages and the reasons behind them. News 

headlines turned out to be rather split on the cause of the blackout with some 

saying wind turbines were the reason for the power outage and others saying green 

energy was not to blame. Quotation headlines were frequently used in the 

reporting, for instance, right after the Taxes power outage, Brandon Mulder, 

reporter at the Austin American-Statesman wrote an article named “Frozen wind 

turbines hamper Taxes power output, state’s electric grid operator says”. Although 

the article had used many quotes from the state officials regarding the power 

outage, and the editor noted that wind energy only provides less than 20% of the 

state’s power supply, he still decided to promote the quote which indicates frozen 

wind turbine may be responsible for the outage. 

Conclusion and Research Deficiency 
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New technologies are carrying online/digital news forward and probably 

faster than other traditional platforms. A 2011 study found that not only has online/ 

digital news consumption been booming, but preference for online news is also 

trending up even in cities with low internet penetration. (Bamezai, 2011) 

As the digital form is suppressing other news mediums, the concurrent 

influence of the digital platform and frame in news headlines shouldn’t be belittled, 

however, previous studies dedicated on this topic is rather sparse.  

As much as journalists and editors should understand the power of digital 

platforms and the impact of framing in news headlines, news consumers should 

learn to recognize frames in news headlines.  

Framed headlines in different news topics. It seems framed news headlines 

can be in any news story, no matter which field. For instance, without reading the 

main news story, a framed headline of a crime story may inject readers with an 

impression that is contradicted by the main text.  

Frame in different types of news headlines. Framing can be in any type of 

news headline. Although frames can be easier to spot in summarizing headlines as 

in this case, a particular part of a text is emphasized in the headline. Readers can be 

blind by quotation headline since they are likely to trust a quote from experts and 

characters in the article, however, in many cases, headline editors select a 

particular quote for headlines to promote their opinion and ideology.  



 16 

Based on the literature review, two research questions are posed for further 

research. 

RQ1: What aspects are taken into consideration when journalists create news 

headlines? 

RQ2: How does framing differ in different genres of news headlines? 

Method 
 

 This section demonstrated my research design. My purpose and goal for this 

study were to discover problems that exist during the creation and production of 

news headlines and how framing plays a part in the creation of different types of 

news headlines. For these research purposes, I talked to general assignment 

reporters who have already worked for several years in the newsroom. Since I want 

to know their thoughts, insights, opinions, and experiences on this topic, individual 

semi-structured interviews were conducted. 

 Qualitative research methods were used in this study because this type of 

research method intends to find human relations and is helpful when researchers 

want to further the open-ended research questions.  

 Semi-structured interviews are useful for identifying data needed to define 

or explore a problem. It can reveal attitudes, motives, and behaviors, sometimes, it 

can even reveal characteristics that are hidden by the participants. 



 17 

 To answer my first research question, interviewees are expected to answer 

some basic identification questions including their names, the news agencies they 

work for, and how they create headlines for their articles. Below is a list of 

questions that will be asked during the first part of each interview. 

1.  What is your job position? How would you identify your gender? Which 

news agency do you work for? 

2. How long have you been reporting at your organization? 

3. What do you consider the most challenging in terms of engaging your 

audience to your article? 

4. How do you put out a headline for a particular story? 

5. When you are designing headlines, what are the most important thing you 

consider? 

5 (a): How do you frame a headline that people can’t ignore? 

5 (b): How do you want to frame a headline, so people don’t forget? 

5 (c): How do you tell the basic fact of a story in the headline? 

 Interviewees were asked for their input on certain news scenarios in the 

second half of the semi-structured interview. Those scenario questions are listed 

here for readers’ reference: 

1. Imagine you are covering a mass shooting story. There are people who died 

from the shooting, and the shooter is identified as an American male, who 
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struggles with mental illness. There are arguments regarding gun rights and 

the mental health issue of the shooter. How do you plan to form your 

headline and what elements do you plan to include or exclude? 

2. Imagine you are assigned to cover a mask policy story, the state plan to 

implement a mask mandate citing the increasing number of disease 

infections from the health department. However, the state’s democratic and 

republican lawmakers do not share a common ground. Will your headline 

focus more on the party dispute or on the public safety concern? 

3. Imagine a scenario that you just obtained a medical report of a vaccine for 

an infectious disease. In the report, you find out this vaccine only requires 

one dose to provide the protection and it has a similar rate of death 

prevention as other existing two-dose vaccines. However, in terms of 

general prevention, this one-dose vaccine performs not as good compared to 

other vaccines. How do you write your headline based on the medical 

report? 

4. Imagine you are covering a story of blackout in a city. In the release from 

the city, you learned the two main sources for its electricity is coal and 

renewable energy (mainly relying on wind farm). The city says the 

temporary electricity shortage happened because coal mining is on a decline, 

and they had to reserve more coal to guarantee winter heating. You also 
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learned that wind energy isn’t stable, and this year is especially the case. 

You heard complaints regarding the government’s coal management and 

concerns about clean energy. How will you form your headline? 

 

Interviewees 
 

Due to the nature of this research topic, I interviewed 12 journalists across the 

nation. Some of those reporters work for national news agencies like The 

Washington Post, the Associated Press, AL Jazeera …and some work for local 

organizations. My interviewee collection included journalists from different 

gender, different races, and different ages because one of my goals for this research 

is to learn and hear from various angels. Below is a list of my research participants. 

Allison Cho, Allison is the copy editor at The Washington Post. She 

graduated from the University of Missouri and has been with The Washington Post 

for almost two years now. 

Ryan Hanrahan, Ryan is a general assignment reporter at the Buffalo 

Bulletin in Wyoming. He has been reporting for that newspaper for a year and half 

now.  

Laura Ungar, Laura is a medical and science writer for the Associated 

Press, she has been working for the AP for four months. Before the AP, Laura was 
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reporting for Hartford Current, Courier Journal, USA Today and the Delaware 

News Journal. She has been in news industry for 30 years. 

Taniana parifiniuk talesnick, Tatiana is a public health and quality of life 

reporter for The Register-Guard. The Register-Guard is a daily newspaper in 

Eugene, Oregon. 

Jacob Sanchez, Jacob is an education reporter at the Fort Worth Report in 

Texas. Fort Worth Report is a non-partisan and nonprofit news organization. And 

Jacob has been with the paper since March of 2021. 

Yanqi Xu, Yanqi is a staff reporter at Flat Water Free Press in Omaha, 

Nebraska. She has been with the paper for five months. Before her current job, she 

was a data/ investigative reporter at NC Policy Watch, in North Carolina.  

Olivia Love, Olivia is a reporter at Colorado Community Media, which is a 

group that owns about 24 local newspapers in the Colorado.  She writes for those 

publications. She has been with the company for six months. 

Seth Bodine, Seth is a business and economic development reporter at Fort 

Worth Report. He graduated from the University of Missouri in 2020.  

Steve Smith, Steve is a sports staff writer for a group called Colorado news 

Conservancy. He has been working for that company for 18 years. And before that, 

He had worked for another news agency in Colorado for 15 years. 
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Tavleen Alexandra Tarrant, Tavleen is a self-employed freelancer, and 

she is also a graduate student at Columbia University in the City of New York. Her 

freelanced for AL Jazeera, Reuters, and the HuffPost in the past.  

Ellen Cagle, Ellen is the digital reporter for the Kansas City Business 

Journal, a weekly newspaper in Kansas City, Missouri. She has been with this 

publication for three years.  

ShaKeeb Asrar, ShaKeeb is currently a grantee of the Politzer Center on 

Crisis Reporting, and he attends Columbia Journalism School. He was a reporting 

fellow at South Asian Journalists Association as well.  

 

 

 

Chapter 3: Professional Analysis 
 

News headline is hard to create, even for reporters who have been working in the 

news industry for many years. 

Article engagement 
 

Several interviewees who work for local new agencies indicated the 

importance of knowing the demography of the area their publication covers. 

Knowing who your audience is including research and common knowledge of their 

age, race, and political standing affects the news content. This is especially true in 

small-town newspapers where one of my interviewees, Steve Smith, says “in a 
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small town, you know everybody knows everybody”. Besides audience 

demography, several interviewees also mentioned SEO (Search Engine 

Optimization), those journalists’ answers reflect an interesting fact that they didn’t 

get a whole lot of content optimization training until after they started working for 

commercial news publications. Nevertheless, almost all interviewees say audience 

engagement is one of the things they struggle with daily. A few exceptions are 

those who work for national news agencies, their answers didn’t seem to reflect the 

anxiety of audience engagement issue. 

No universal formula to creating headlines 
 

Headline creation is heavily dependent on story type, that’s what most 

journalists said during the interviews. Several journalists say they would first write 

the nut graph for the news story and form a headline base on the nut graph. Allison 

Cho, who works for the Washington Post, says that the newspaper would check out 

how other top national news agencies to try to find a unique angle for their own 

headline. Meanwhile, Tavleen Alexandra Tarrant says that when she was 

freelancing for Al Jazeera and Reuters, she would write a headline first and then 

determine the angle of her article according to the headline she created. When I 

asked those research participants whether they prefer using people’s quotes for 

their headlines, the answers were divided. However, I was able to find patterns 

between their answers. Journalists with data and investigative backgrounds tend to 
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not use quotes as their headline because they normally would try to create an 

explanatory headline to cover as many angles as possible. On contrast, feature 

story writer like Olivia Love thinks using a quote for a headline can be beneficial 

and draws attention to readers. Most journalists say they would use a quote/ quotes 

as/ in their news headline depends on the story they are assigned to cover and 

depending on the people they are interviewing.  

 

Creating attractive and unforgettable news headlines 

 

Using ‘evocative’, ‘punchy’ words and puns are the most common answers 

to this question. Other than these answers, what stood out to me in those interviews 

was that many reporters agree if the news story itself has an immediacy and is 

relevant to viewers’ life, even a basic headline can catch tremendous attention from 

readers and the community. For instance, Laura Ungar said in the interview, that 

when there is a new Covid-19 variant comes out, even if she just writes ‘A New 

Covid Variant’, it would still be quite appealing to readers. Taniana, who works for 

The Registered-Guard, said during the interview, that if there were an important 

deadline in a news story, she would almost always want to include that deadline in 

her news headline. She said including the deadline in news headlines will give 

people a sense of emergency, and therefore, they are more likely to click in and 

read the article. For this question, one of the research participants, Shakeeb, says 

he likes to include numbers. He said numbers stand up to readers, and if he 
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includes numbers in the headline, people will want to further their reading into the 

actual article. And lastly, Ellen Cagle, said she believes it is critical to consider the 

verbs that are used in news headlines. She said the verbs for a story should be 

catchy ideally but, in the meantime, not give away too much information so people 

won’t read the headline and leave. 

 

Fitting basic information into short headlines 

 

Journalists have all kinds of tips on this question. Some say they would lay 

out the keywords they get from interviewing the subject and try to include and fit 

those key elements in the headline, some say they have the mindset of using the 

‘who, when, where and what’ mentality and several journalists said they would 

pinpoint and include the main conflicts in the headline when the strict words count 

doesn’t allow them to include anything else.  

Balancing gunfights and mental health in a mass shooting 

 

In the scenario question I created with Dr. Zhou, we want to know if there 

was a mass shooting that happened in a city, and we later know the shooter has 

mental illnesses and the event brought up the conversation of gun ownership, how 

would journalists plan their headline. Among 12 interviewed journalists, 9 took a 

neutral stand by either saying their headline of this story will include both sides or 

exclude both sides. They stressed that if in the news headline, they weren’t able to 

balance out both angles, they’d rather not mention those angles at all. The other 
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three journalists picked to lead with Gun Rights in their headlines, but every one of 

them has distinguishing reasoning. Ryan Hanrahan says, with his experience and 

knowledge of the area his newspaper is covering, his audience is “very, very pro-

Second Amendment, and very much love their guns”. He said that although mental 

health is also a very important issue in Wyoming, for the community he and his 

newspaper serve, the mental health issue would shy away from gun right in the 

headline. Tavleen Alexandra Tarrant also said that she wouldn’t include mental 

health issues in the headline, because first, the mental health angle would connive 

the gun crisis, and secondly, it stigmatizes people who struggle with mental illness. 

And Ellen Cagle said she would prioritize the gun rights issue as well, but she did 

not have reasoning to back up this decision, just instinct.  

Choosing between the political dispute and public health 

 

Most reporters said, if they needed to cover political disputes over mask 

mandate and public concern over an increasing number of infectious diseases, they 

would frame the news headline to make the public health concern more salient in 

the headline. Most reporters coming from a public health background made it very 

clear that they would like to shy away from politics. Except for personal 

preference, one journalist’s reason for only including public health concerns was 

interesting. He said that if you assume your audiences are news consumers, they 

perhaps already know what side those lawmakers/ politicians stand on. Therefore, 
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what’s more important for us is to bring them what other members of the 

community think. 

Laura, Yanqi, and Jacob took the middle ground for this question, and they said 

they would want to find a middle ground to cover or exclude both angles in the 

headline.  

Writing headlines for a complicated medical report 

 

To learn how journalists react to a complicated medical report, we created a 

scenario where a company just release a one-dose vaccine trial report for an 

infectious disease. Journalists are informed that there are two-dose vaccines that 

offer better general protection against the disease. Meanwhile, the country’s 

vaccination rate is low, and two-dose vaccines take time and effort to give people 

the protection they need. Last but not least, journalists were informed that all those 

vaccines have the same level of death prevention.  

For this interview question, most interviewees say they would, for sure, 

highlight the fact that this new vaccine only requires one dose. Their reasoning is 

straightforward: they want people to get the vaccine as soon as possible because 

the disease is fast spreading, and they believe to inform people the vaccine requires 

only one dose is good for the public’s interest. There were also journalists who 

aren’t sure about their stand on this issue, Tavleen was one of those interviewees, 

and she indicated that it is a good example to think about using a question mark. 
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Her purposed headline is “A new vaccine report is out, how is this new vaccine 

compared to others?” or just simply: “A new vaccine is out, here is what you need 

to know.” 

 

Weighing government management and renewable energy 

 

In the last scenario question, reporters were asked to imagine they are 

covering a blackout in the city and the blackout is due to two main reasons: 

government mismanagement of coal and instability of clean energy.  

In this case, eight interviewees/ reporters decided they will take a middle 

ground between the government management of coal and renewable/ wind energy. 

Meanwhile, four journalists: Yanqi, Tavleen, Taniana, and Ryan said they would 

either only include government management or prioritize the management crisis. 

Taniana and Ryan noted they are more invested in understanding what exactly 

went wrong in the coal management, whereas Yanqi and Tavleen say they are 

afraid of stigmatizing renewable energy for its instability, and they don’t want 

readers to resist this energy option just because of this one event (blackout). 

Conclusion 

 

This study is designed to study how journalists create news headlines, and 

whether they are aware of framing influence the news headline. I also aim to study 

how journalists manage the salience of news headline elements, and whether their 
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consideration and reaction are related to the demography of their coverage area as 

well as their own knowledge and background.  

First of all, when answering the first research question, all journalists 

showed that they are well aware of framing as well as people’s reading habits in 

the digital era. Many admitted creating headlines always takes a long time and at 

least a few tries. Many journalists said that creating a headline is usually a team’s 

effort, where reporters would work with editors to write a headline that is friendly 

for search optimization and attracts viewers. 

The research also finds that journalists’ decisions are heavily dependent on 

the genres and content of the news story, and their choice will also reflect their 

working experience and background. With that said, we discovered that most of 

our interviewees prefer to balance out two or more angles in a news headline. Their 

strategies vary from using a semi-colon to separate the angles, using quotes from 

experts from both angles, bringing up questions in the headlines and letting the 

audience make the best judgment.  

Also from this research, I came across the difference in headline making 

process and mentality between local and national news organizations. Since 

national news organizations are serving readers nationwide, it’s less likely their 

decision will be affected by the feedback of their viewers. And since local news 
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agencies have a tighter relationship with their audience and the community, they 

would find and prioritize elements the community is interested in.  

Deficiency and limitation of my study 

 

This research did not set foot in everyday news topics other than politics, 

public safety, public health, environment, and energy. If further research on this 

topic or related topics is conducted, more aspects and topics should be taken into 

consideration when creating the scenario questions for the in-depth interviews.  

 Secondly, although researchers have studied news frames for decades, 

framing in news headlines is still a relatively new phenomenon. Although we 

commonly agree and assume that the growth of digital media and the development 

of technology changed people’s habits of consuming news and, therefore, 

journalists’ mindset toward writing news headlines, I did not build this into a 

research question and ask my participants during the interview.  

 This study also did not take journalism education into consideration, which I 

believe should also have some level of effect on journalists’ decision-making 

process and their news judgments.  
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Appendix 1: Interview Protocol 
 

I followed the list of questions below to conduct my semi-structured 

interviews with the journalists. I did ask follow-up questions when I think a certain 

conversation with the journalists can be furthered. 

Here are interview questions to answer my first research question: 

6. What is your job position? How would you identify your gender? Which 

news agency do you work for? 

7. How long have you been reporting at your organization? 

8. What do you consider the most challenging in terms of engaging your 

audience to your article? 

9. How do you put out a headline for a particular story? 

10. When you are designing headlines, what are the most important thing you 

consider? 

5 (a): How do you frame a headline that people can’t ignore? 

5 (b): How do you want to frame a headline, so people don’t forget? 

5 (c): How do you tell the basic fact of a story in the headline? 

 Here are questions created for my interviewees to answer my second 

research question: 

5. Imagine you are covering a mass shooting story. There are people who died 

from the shooting, and the shooter is identified as an American male, who 
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struggles with mental illness. There are arguments regarding gun rights and 

the mental health issue of the shooter. How do you plan to form your 

headline and what elements do you plan to include or exclude? 

6. Imagine you are assigned to cover a mask policy story, the state plan to 

implement a mask mandate citing the increasing number of disease 

infections from the health department. However, the state’s democratic and 

republican lawmakers do not share a common ground. Will your headline 

focus more on the party dispute or on the public safety concern? 

7. Imagine a scenario that you just obtained a medical report of a vaccine for 

an infectious disease. In the report, you find out this vaccine only requires 

one dose to provide the protection and it has a similar rate of death 

prevention as other existing two-dose vaccines. However, in terms of 

general prevention, this one-dose vaccine performs not as good compared to 

other vaccines. How do you write your headline based on the medical 

report? 

8. Imagine you are covering a story of blackout in a city. In the release from 

the city, you learned the two main sources for its electricity is coal and 

renewable energy (mainly relying on wind farm). The city says the 

temporary electricity shortage happened because coal mining is on a decline, 

and they had to reserve more coal to guarantee winter heating. You also 
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learned that wind energy isn’t stable, and this year is especially the case. 

You heard complaints regarding the government’s coal management and 

concerns about clean energy. How will you form your headline? 

 

Appendix 2: Interview Transcript 
 

Note: The following transcripts have been edited minimally for clarity. 

 

Interview with Ryan Hanrahan 

 

Q: All right, cool. So, what is your job position? And how do you identify your 

gender, and which use agency you work for? 

 

A: Sure. I work for the Buffalo Bulletin, which is a weekly newspaper in Buffalo, 

Wyoming. In North Central Wyoming, I guess would be the easiest way to 

describe it for a little more than an hour from the Montana border. If that helps. I 

identify I use he/him pronouns. And I'm technically a general assignment reporter. 

But in a small newspaper, we do lots of jobs. We also do, I do some copy editing 

on Tuesdays, when we're putting the paper together, headline writing, pretty much 

anything that goes into making a newspaper, we all do it here. 

 

Q: Gotcha. So um, how long have you been working for Buffalo bulletin? 

 

A: I have been a year and a half this month. 

 

Q: Wow, congratulations. What do you consider the most challenging terms of 

engaging your audience to your article? 
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A: Oh, well, I would say, for us in specific buffalo is kind of a means to be an 

older community. And we have a lot of retirees and such here. So, I guess just 

honestly, just kind of like getting engagement. Generally, we have a lot of people 

who read the newspaper. But in terms of like, the actual engagement for articles, 

we don't have a lot of online feedback, we don't get a lot of comments. So, it's a 

kind of in a in a community like this really just kind of like, actually like getting 

any sort of, like productive engagement outside of a letter to the editor. 

 

Q: Let me extend the question a little bit. Do you think like pictures or news 

headlines would be something that people would take a glance and decided if they 

want to read your articles? Or do you think like, most generally, your audience 

would be a dive into your article just by just, you know, like… 

 

A: Yeah, yeah, no, I for sure think a little bit of both. I would say generally, yes. I 

think the pictures in the headlines help. Obviously, we have some of the ridiculous 

like, for whatever reason, this blows up to be the big story. So, everyone's reading 

it no matter what the headline in the photo says. But I would say generally, yes, 

Jesse is the first photojournalists that the bulletin has had. And I think that has 

really, really increased the amount of people who are picking up the paper and 

reading articles when there's a good photo. And we spend quite a bit of time when 

we're putting together the paper on Tuesday, trying to find that right headline 

balance of accurate and fair, but also something that's going to catch your eye and 

make you want to read the article. 

 

Q: Yeah, thank you. Um, so hopefully, you put out a headline for a particular story, 

what do you think for? Because, you know, sometimes we have to figure out 
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what's the important part of the story and put the most eye-catching elements in the 

headline or put the most important part in the headline. So how do you balance?  

 

A: Yeah, great question. Um, it kind of depends, I think on where which page your 

story lands on, particularly on the front-page stories is a little more difficult at 

times, because we often have a lot less space to work with, because we're trying to 

cram more things on, which is always fun. So, in that case, I think we often are 

kind of trying to look for, like you said, maybe like a catchy short quote that 

someone has said that really kind of encapsulates things. And I think back to 

maybe find a specific example. And we had here with all the crazy COVID things 

going on, we had kind of a knot. They avoided an outbreak essentially in the 

middle school by having them all wearing masks and doing all the sanitizing and 

all that sort of stuff. And so, we went for school. averts disaster was our headline in 

that case. So just kind of, like you said, trying to kind of sum things up, but also be 

catchy and like, averts disaster, or some sort of catchy phrase that people might see 

and catch their eye. And when we get into the more the middle pages of the paper, 

we usually have a little more space to work with. And that's typically where our 

kind of like longer more feature II stories end up as well.  We can generally kind of 

go for a more like, long descriptive headline that if you've made it to page 87, we 

probably don't really need to, like draw you in anymore with a catchy headline. So, 

we can kind of go a little more descriptive as we get a little further into the paper. 

 

Q: Yeah, just a follow up on that we use that we're using, like some of the 

quotations as our heartland. We usually, if we're trying to balance all the different 

people that we interview, because we have what normally we have two set of 

stories. So, if you're decided to use one side as our headline, do you think, well, 
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how do you like, manage, in that situation of people have different ideas, like 

opinion ideas, we want to use a quotation in our headline. So how do we do that?  

 

A: Yeah, good question. So typically, well, I guess I can start with the buffalo is a 

town of 4500 people. So, it's a very small town where most people know most 

other people, which kind of helps us in that regard. There's not really it's you see a 

quote by someone and it's probably by someone that you know, but even taking 

that into consideration, I'd say we typically kind of only tend to do that if it's 

maybe like a public official say we're doing a story on like, we always do the 

classic like the election is coming up, here's how you can go vote and like, here's 

all your polling places and that sort of stuff. And maybe the, the county clerk gives 

us a good quote, and just a quick little quotation or something of that nature. So, I 

think we kind of typically try to go, if we're going to use a quote, maybe for those 

more like, what you would consider like a trusted source in an official or an expert 

in whatever it is that we're doing in that story. 

 

Q: Oh, gotcha. Alright, so we're done to the last question in the first part. So when 

you're designing outlines, what are the most important thing to consider? And that 

will lead us to some, like sub questions. The first would be, how do you frame the 

headline and that people can't ignore? 

 

Oh, good question. Um, yeah, I mean, I think it's, we try to be kind of puny without 

being too terribly puny, I would say, we've got a ridiculous situation going on. 

Right now everyone in our town is up in arms over the cemetery district trying to 

charge an extra fee to do burials on Saturday. Because they have to pay their 

employees more understandably, to work on the weekend. But no one also 

understandably, no one wants to have to pay this extra fee to have a burial on 
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Saturday. And so we've been doing things like Saturday fee survives, and that sort 

of stuff, just kind of trying to play off of, particularly on those ones that are kind of 

like an ongoing story that people kind of know what we're talking about before 

actually really digging into the story, and just kind of trying to play off of those 

like puny moments and, and taking advantage of the the stories that we know 

people are going to read to kind of be more creative with our headlines. 

 

Q: Perfect. And that done to the second would be how do you how do you tell the 

basic fact of story in such a short headline, 

 

A: It can be very, very difficult. Sometimes on our front page, I mean, we get as 

few as three words to tell the basic fact of the story. And so honestly, sometimes, it 

may not I hate to say that, but it may not tell the whole the whole fact. So, I think 

kind of back to when the census information came out. We did one that was fewer 

folks was the headline because we ended up having two words. So, I think I think 

you have to do as best as you can, and at least get something that is even if it 

maybe doesn't tell exactly what your story is telling kind of like after the reader 

gets through, they can realize that that headline kind of like encompasses what they 

read, even if it's in a more broad sense. 

 

Q: That makes sense. And also, the last would be how do you create a headline and 

that people don't forget? 

 

A: Usually, it involves everyone in the office taking multiple looks at it to try to 

get something clever. But no, I would say really, in our office, it's great because 

being in a weekly newspaper we all take to stay to put the newspaper together 

using everyone in our office. So, we really can kind of take that time to sit down 
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and really sit with stories for a while. But that also gives us the advantage that 

myself, our editor, and then at least one or two other reporters all look at the same 

stories, and all have a crack at the same headlines. So, we kind of have the benefit 

of having four minds looking at one story trying to come up with a good headline. 

And usually, we're able to come up with something halfway decent, at least. 

 

Q: So, I'm not like, super … I'm not like a professional journalist in print. I'm more 

like a television person. So, I'm a little curious. So how do you guys form 

headlines, does the reporter propose it first and then the copy editors sort of take a 

look at it, and they discuss and what to put out? 

 

A: Yeah, so we'll, we'll start with the reporter, one reporter will kind of take a first 

look. And they'll kind of put like a draft headline, if you will, on there. And then 

when it gets to the copy editor, they'll kind of take a look. And they can either 

tweak or change or do whatever they like with it there. And then our last stop is to 

our editor who will make the changes and design and so she can tweak again, or 

change or, or stick with whatever, through that process. 

Gotcha. Well, that thank you. That all makes sense now. So perfect. Alright, so 

let's get to this narrow questions. All right, I can, I can also copy and paste into the 

chat box. So, when I read it, you sort of take a second liquor. Perfect. Thank you so 

much.  

 

Q: There we go. This is the first question. So, imagine you're covering a mass 

shooting story. And there are people who died from the shooting, and the shooter is 

identify as American male who struggled with mental illness. There are arguments 

regarding gun rights and the mental health issues of the shooter. So how do you 

plan to form your headline? And What elements do you plan to include or exclude?  
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A: Mm hmm. Yeah, I think that one in particular, I think wouldn't be very 

informed by the area in which our newspaper is, and we are kind of in the middle 

of nowhere in Wyoming. And people are very, very pro Second Amendment and 

very much love their guns here. And so I don't think that would, that certainly 

would not exclude that portion of the story. But I think just kind of knowing the 

area and knowing our readers, that would probably not be the prominent portion of 

our headline. And we have a very strong it's called a Mental Health Coalition. 

Here, that really is suicide and things like that are a big issue in Wyoming being so 

isolated, which obviously is not exactly this, but we have a lot of, of resources in 

that regard and things that we can go to, to talk to people there. So yeah, I mean, 

obviously, that's a difficult story would be a difficult story to cover in a difficult 

headline to try to try to formulate but I think just kind of that would be kind of 

probably a little more based on our area that that would probably tend to be a little 

away at least in the headline from the gun rights portion of that and maybe a little 

more towards the mental health side, obviously, I think both would be an important 

part to explore in the story, but just for, for getting our specific readers to actually 

dive in and read that story. Probably would have to shy away a little bit from that 

gun rights portion. 

 

Q: Gotcha. Um, so the second would be… let me copy and paste. Here the second 

question, imagine you're assigned to cover mass policy story and the state plan to 

implement a mass mandate, citing the increasing number of disease infections from 

the health department. However, the state's Democrat and Republican lawmakers 

do not share the common ground and will your headline focus more on the party 

dispute or the public safety concern? 
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A: Well, I can say we have, unfortunately for about a year and a half now had to 

cover these exact issues. And I would say we've taken a very strong stance that the 

public safety concern is our mainframe in all these stories. And I think we're 

helped a little bit by the fact that specifically here just in our examples, there aren't 

really there's I think we have 13 Total Democratic lawmakers in the entire state 

legislature. So, there's not a whole lot of room for non-common ground. But I think 

even in a situation like this, if you had Democratic and Republican lawmakers not 

sharing common ground, I think that is certainly an important portion to include in 

the story. But the way that we have been operating, and the way that I hope a lot of 

people have been operating is really focusing on that public safety element. And 

like it says in there, if they're citing the number, the increasing number of disease 

infections, I think that's a kind of a perfect obviously not that exact phrase, 

necessarily, but that's kind of a perfect headline right there just kind of built in in in 

their exact reasoning. 

 

Q: That makes sense.  Let’s get to the third one and I'll just read it to you. Imagine 

a scenario that you just obtain a medical report of a vaccine for an infectious 

disease. In the report, you find out the vaccine only requires one dose to provide 

the protection, and it has a similar rate of death Prevention's as the other execs 

existing to those vaccines. However, in terms of general prevention, this one dose 

vaccine performs not as good as compared to other vaccines. So how do you rate 

your headline, based on medical report? 

 

A: Hmm, that's a great question. I see why you were drawn into this research. 

Yeah, I mean, I guess for me on that one, I think obviously, it would kind of 

depend on the amount of space that you have. First, I think if you had the space for 

it, something kind of that can encompass both. I mean, we do a lot of blah, blah, 
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blah, semi colon something else. So, if you would be able to do something like, 

like death prevention, strong, semi colon, and overall prevention, not as much, 

maybe something along those lines would be great. If you have the room, I that is 

usually not the reality to have that much room. Um, and in that case, I mean, I, I 

guess, I think we would probably tend to frame that, especially a year and a half 

into the pandemic. We know people have fatigue, just generally from the pandemic 

and from reading the stories. And I think we would probably, I would think we'd 

probably maybe try to go kind of more with the good news portion of that, which is 

the death prevention is just as strong. And obviously, I think the other portion is, I 

think that's probably you must have both of those in your lead as well. But I think 

in terms of framing that headline, if you have the room to get in both, that would 

obviously be ideal. But I think just kind of the way we've been talking especially 

in, in our community where people were not overly thrilled to be talking about the 

pandemic, even when it started, let alone a year and a half in. I think we would 

probably try to maybe go for a little more of the good news portion of that, and 

then include both of those kind of right at the top of the story.  

 

Q: Alright, the last question would be me copy and paste. So the last would be 

something about the renewable energy. All right, so imagine you're recovering a 

story of black audience city. In the release from the city, you learn that two main 

sources for the electricity for the city are coal and renewable energy. So, the 

renewable energy mainly relies on the wind farm. The city says the temporary 

electricity shortage is because the coal mining is on decline. And they had to 

reserve more coal to guarantee for winter heating. And you learned that the wind 

energy isn't stable. And this this year is especially the case, and you heard the 

complaints regarding the government's coal management also concerned about the 

clean energy. So how would you form your headline? 
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A: I wish everyone could just get along. No very, very good question again. I think 

to me, that just kind of immediately strikes me both in in the story, I think 

obviously, the blackout is an important portion of that, but just kind of stands out 

to me immediately is just kind of government mismanagement is kind of what 

stands out to me immediately. And I think that's probably kind of the way that I 

would go in that headline is, yeah, I don't know exactly what but something just 

kind of about I mean, it seems like they were kind of unprepared for the winter 

season there with the coal. Yeah, obviously, wind is really hit or miss. We have a 

lot of that here. And so, I know that pain very well. But yeah, I think I think to me, 

that headline would maybe be a little more formed it kind of like the concerns over 

what, how the government had prepared for those situations, and kind of how that 

like leads a little more into that blackout there. 

 

Q: Gotcha. Well, thank you for answering all the questions. Do you think I should 

have asked something, but I haven't? 

 

A: No, my gosh, I think you pretty much covered it all, as you said those were 

interesting scenarios to think about. So those are great questions. 

 

 

Interview with Laura Ungar 

 

Q: I'm sorry. Is that okay for me to record it?  I'm so sorry. Can you repeat that?  
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A: Sure. I'm a medical Hold on one second. All right, got to move it off my screen. 

I'm, I'm a medical and science writer for The Associated Press. And I am a woman, 

journalist, been a journalist for 30 years. And what else did you want to know? 

 

Q: Oh, no, that's all. Thank you. So how long have you been working that 

Associated Press? I know you've been working at other news agencies in the past. 

 

A: Yeah, I've only been at the Associated Press for about four months. So not very 

long. Previously, I worked at the courier journal, USA Today and the Delaware 

News Journal. And then way back when I worked at the Hartford current, that's 

kind of where I got my start. And I also worked at Kaiser Health News for two 

years 

 

Q: Yeah, that's perfect. So, what do you consider the most challenging in terms of 

engaging our audience to your article? 

 

A: Hmm, most challenging, I think, getting people to continue with a story by just 

engaging them with real people. So, I think it's really important to I sort of call 

them treats. That's kind of how I look at it, like, people you can relate to that are 

kind of scattered throughout a story. Yeah, that will make people want to continue 

to read something, even if it's sort of a dry subject or a very complicated subject. If 

you bring it to kind of like the human level, people are much more engaged. So. So 

that's what I think is like, Yeah, I mean, I really have to catch them. 

 

Q: Yeah, I remember you talk, talk to us about that in class, and, like the whole 

story is the tree, and you need people as your branches and your leaves. And so 

how do you put out a headline for a particular story? Like do you use? Well, like 



 43 

the basic elements? Like who, what, why or who, what, where? Or like, do you 

usually prefer a quote? Like how do you like generating your headline? 

 

A: Well, at the Associated Press, we have a very strict count of, like 60 characters, 

so you can't fit very much at all. So, a lot of the headlines are very direct. And kind 

of what I tried to do is really encapsulate the heart of a story. And have it been 

more interesting to, so I don't want to just say something kind of boring. I want to 

be able to say, you know, something newsy or, you know, like, I write about 

science. So, I might be like unraveling the mystery of stuttering or whatever I'm 

writing about. So, I tried to, like, bring in words that are evocative, you know, but 

60 characters is like nothing. So, you really can't be that creative. And then I do 

like quotes, but I think you need to put them in some context. And that's really hard 

with a short headline.  

 

Q: Yeah, for sure, yeah. Thank you. So, when you're designing headlines, what are 

the most important things you consider, like how do you frame it so people can't 

ignore? 

 

A: Um, I think if you get the sense of kind of like, the immediacy into the headline, 

that's really important so that they don't ignore it, because it's so immediate, and 

oh, boy, I gotta read this. It's really newsy. Also, I think, like I said, like evocative 

words, like, like mystery, or, you know, things like that, you know, or maybe 

something that's really in the news lately. Like, you know, if it's about like, 

COVID variants or something, you know, we might say, you know, viral mutants, 

like I remember I wrote some headlines to the effect of, like, the Battle of the 

mutant viruses or something like that, because it was like omicron versus delta. 

Yeah. So, I thought that that would kind of like be an evocative way to frame it. 
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Q: Yeah, for sure. Yeah. Thank you. You answered my next question, because my 

next version will be how you put all the headline and people don't forget. So, I'm 

like inviting words. And yeah, that That answers the question. Yeah. So how do 

you, like try to tell a basic fact in such a short headline? 

 

A: Um, I mean, you just have to kind of try a few times I do find, especially with 

the 60 characters I am very like, like the first one usually isn't the best. And I must 

keep going because it's just so hard to capture and also have it be evocative and 

interesting and doozy and all that with being so short. So, I guess that's what I do is 

just keep trying until I hit one that looks good. Yeah. Yeah. And I still am always 

wishing boy, I only have 20 more characters. So 

 

Q: Well, yeah. Well, thank you. Yeah. So that that completes the first part. And the 

second part will be scenario questions, which I think is fun. I create those 

scenarios. I'm going to have the copy and paste the question. Also, I'm going to 

read it, read it to you to something to look at. So, imagine you're recovering the 

mass shooting story, and there are people who died from the shooting, and the 

shooter is identified as an American male who struggle with mental illness. There 

are also arguments regarding gun rights and mental health issues of the shooter. So 

how do you plan to form your headline, and What elements do you plan to include 

or exclude? Yeah. 

 

A: Hmm. Um, and so it has this mass shooting been written about before. Am I? 

 

Q: Yeah, so all these cases are like, it's not like super immediate, it's already 

happened. And you just find out some new information. And they're like, there are 
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conflicts, either. You know, people are talking about the mental health issue of the 

shooter, or like, people are also concerned about gun rights. So yeah, 

 

A: I might say, like, if this thing is in the news, I might, you know, have something 

like mass shooting, raises issues of gun rights and mental illness are raised, you 

know, raises concern clash of those things, you know, so more about sort of like, 

this is bringing out this dispute or this clash? Versus like, focusing in on this 

person has a mental illness, you know, yeah. But I don't think if that's the whole 

story, pretty much is, you know, it that it's bringing up issues of mental you know, 

like, maybe some people think there should be more help for people with mental 

illness or whatever. And then other people are saying, you know, really, this is a 

gun rights thing or something? Um, I mean, is that what you mean that they're like, 

yeah, yeah. Um, then yeah, I think I would have to, yeah, frame it. That would 

frame it was like, The Clash of the two sides. Yeah. Versus like, putting the person 

in the center of it. 

 

Q: Oh, gotcha. Thank you. Yeah. Cool. So next question will be … It’s going to be 

a mask policy story. So, imagine you're assigned to cover a mask policy story and 

the state is planning to issue a mask mandate citing the increasing number of 

disease infections from the Health Department, however, the state's Democratic 

and Republican lawmakers do not share a common ground. And will your headline 

focus more on the party dispute or the public safety concern? 

 

A: Um, I think I mean, I would try to put both in there because I think you know, 

part of the news is that there are these parties disputing this Yeah, but I think you 

know, there's so you try to get the danger element in the headline like something 

like, um, you know, as COVID cases spread across the state or whatever, you 
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know, something like that, like kind of set up like there is a problem here. Yeah. 

Republicans and Democrats fight about mass, or you know, whatever. So, 

something like that. Where I'm not like, purely framing it as these people are 

fighting with this neutral, you know, um, but also just put out there and not that I'm 

taking a side at all, you know, I'm saying there is a COVID Danger, which I think 

is just a fact. Yeah, yeah, 

 

Q: I feel like you like to be as complete as possible in your headlines so far. The 

third one is, I don't know, I feel like your third one is the most interesting. So, 

imagine a scenario that you just obtain a medical report of a vaccine for infectious 

disease, I imagine that's COVID. In that report, you find out the vaccine only 

requires one dose to provide the protection he has a well, and he has a similar rate 

of death provisions and other existing to those vaccines. However, in terms of 

general prevention, this one dose vaccine performs not as good compared to other 

vaccines. So how do you like plan to write your headlines based on medical report? 

 

A: And so, the piece of news that I'm writing the headline for is this report. So yes, 

yeah. Um, I would end up with a new report says or, you know, something like, 

um, so maybe a, you know, one and done vaccine prevents just as good at 

preventing deaths, but, but not, but lower, but has lower rates. So, like, that's not 

the approach. Yeah, I mean, especially if the report like specifically says it does 

this, but not this. I don't think it's fair to just say it does this and not say, but it 

doesn't do so. Yeah, I think you have to, that'd be really hard to fit into 60 

characters. 
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Q: Yeah, that's, that's what I'm thinking because people are, like, worried about if 

they only have like, such a short place where they had to pick angle. So, they sort 

of like frame the news in some way.  

 

A: Well, one way to, to do it is you could do like, report colon. You know, one 

dose vaccine prevents deaths, but not as good at preventing or something? Yeah, 

that's probably too long, too. But like something like that along those lines. Well, I 

don't know. It just takes a long time to figure out how to write headlines. It’s Hard, 

it's hard. 

 

Q: Yeah, sure. And the last question would be a renewable energy story. One 

second. There you go. So, imagine you're recovering a story of a blackout in a city. 

And they're released from the city, you learned that two main sources for his 

electricity is coal and renewable energy. And when we talk about renewable 

energy, when only mentioned that as the, like, the energy we got from wind up to 

him from wind farm, and the city says the temporary electricity shortage happened 

because coal money is on decline, for like, you know, like transaction to clean 

energy. And they had to reserve more coals to guarantee winter heating. And you 

also learn that when energy isn't stable, and this year is especially the case. So, you 

heard compliance regarding the government coal management and concerned 

about clean energy. So how will you plan to form your headline? 

 

A: Okay, let me look at that again. It's complicated. I think again, I would kind of 

look, you know, be real down the middle, you know, views differ on why the 

blackout occurred, you know, or some say black or, you know, as blackout keep 

sitting in the dark you know, one side says coal is to blame the other says we 
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haven't somehow framed the two sides. Yeah. Yeah. I can't write it that quickly. 

But that's what I would do. Yeah. 

 

Q: Like, I remember when the taxes things came on, people were trying to use, like 

officials’ words, but since like officials are like party affiliated. So um, do you 

think in that kind of cases, you would avoid official words? Or like, making sure 

that you've got both parties on in the headline, so people don't get mislead? 

 

A: Yeah, I mean, I think I would it be too hard to you. I don't think this is a case 

where you'd use a quote, because the quotes would be too partisan. You know, I 

think it would be like, just quickly trying to, you know, like I said, like, views 

differ on why blackout occurred, which is the most boring headline ever, but like, 

you know, as has, you know, as city remains in the dark. Um, yeah, I think I would 

just have to keep it simple, like views differ on who's to blame? Yeah. Or what's 

the blame? You know?  

 

Q: Okay. Thank you. And that's, that's all I want to ask. I do have a $15 amazon 

gift card and I will send it to your email. 

 

A: Oh sure, thank you. Appreciate it. 

 

Interview with Taniana parifiniuk talesnick 

 

Q: All right. The short questions, the first one will be. What is your current job 

position? And which news agency do you work for? And how do you identify your 

gender? 
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A: I'm a public health reporter, I covered public health and homelessness for the 

register guard, which is a good ad newspaper in Eugene, Oregon. And I identify as 

a woman. 

 

Q: Okay, cool. And so how long have you been working there?  

 

A: Just over two and a half years.  

 

Q: Um, so what do you consider the most challenging in terms of engaging your 

audience to your article? 

 

A: Well, I just think that there's always a balance of competing with, you know, 

like, so much new, like so much content online, so trying to tantalize a reader, 

while also being certain that what you're writing accurately foreshadows what 

you're going to write about and what they're going to read. So, I think just ensuring 

that you strike that balance, because, you know, headlines really can make or 

break, how much your article gets read. And, you know, we all right to be read. 

But I also, you know, don't care too. If it's just clickbait that's going to show up in 

the metrics too. We're going to know that, you know, readers were kind of, you 

know, clicked for something and they didn't find that. So, you know, you got to be 

honest, you got to be balanced. You don't want to sensationalize, but you do want 

to be read. 

 

Q: I agree. Thank you. And how do you usually put out the headline in for a 

particular story? 
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A: Well, I think it really depends on story. I think I just try to follow the basic rules 

of you know, having a bourbon there making sure folks know what to expect. You 

know, when I'm doing COVID updates, it's, it tends to be pretty unsexy headlines, 

but I just want people to know, like, it's like COVID update, march 7, you know, 

and I know that those are not always super clickable, but it gives people a sense of 

what to expect when I'm writing something, you know, that has some that has more 

attention grabbing content, I can kind of, you know, I can include that in my 

headline but I just generally try to craft something that gives a fair and as thorough 

as possible sense of what the story is going to be about. 

 

Q: When you design headlines, what are what are most important things in 

consider? Like how do you frame it in a way that people can't ignore? 

 

A: Hmm. Good question. All right, I suppose just being like, kind of Stark with the 

facts, like just like I don't know, I'm thinking about a time that I covered like, there 

was a racist vandalism on a plaque that we had. And the police officer that 

responded was actually the great granddaughter of the who the plaque recognized. 

Oh, wow. And this was like, during kind of the height of like, the 2020 social 

protest. So just an interesting time to talk about police and racism. And anyway, I 

think it was really hard to boil down into a headline and I think Stark facts help 

sometimes guide me and so just kind of like I can't remember exactly what I ended 

up with, but something along the lines of like, what a plaque had racist vandalism, 

you know, the great granddaughter responded, but obviously, it wasn't accessible 

Rubble, but I just mean, uh, you know, when I get lost between like, Okay, I don't 

want to be boring, but I really don't believe in sensationalizing because readers will 

call you out for that.  
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Q: Um, how do you make it in a way which it can't be ignored?  

 

A: I think you just start facts. I do the trick, sometimes. Most the time. 

 

Q: Gotcha. Thank you. And similar question. How do you frame a headline and so 

people don't forget? 

 

A: I mean, I think that if, if I'm trying to get them not to forget, hopefully that the 

topic has some level of urgency. And then that's when I usually include deadlines. 

Like, you know, this rent assistance is running out. And here's what you must 

know, you know, like trying to give people dates. If it's urgent, that needs to be 

clear in the headline, 

 

Q: And so how do you tell the basic facts in such a short headline. 

 

A: you just try and try and try again, um, it can be hard, but I think that, you know, 

ultimately, it's kind of a good challenge for a reporter. And to, to know, how to, 

what is the absolute essence of your story, what is happening to the most simply, 

and I think it's about its finding that stark fact. And, and just trying to distill it, and 

cutting out every unnecessary adjective, reducing every flowery explanation, and 

just giving people like, this is rent assistance, running out, whatever. Yeah, 

 

Q: thank you so much. So that completes the first part, and let's get to the 

scenarios, I'm going to read you and also copy and paste into the chat box. So, you 

can see, there we go. Cool. And the first would be imagine you're recovering in 

mass shooting story, and there are people died from the shooting, and the shooter is 

identified as American mill, who struggle with mental illness. And so there are 
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arguments regarding gun rights and the mental health issue of the shooter. How do 

you plan to form your headline? And What elements do you plan to include or 

exclude. 

 

A: Yeah, I know, there's a pretty strong camp that would want to know more about 

his identity, and there's a strong camp that would know want to know more about 

his mental illness, and I think ultimately, got all of the complexity and nuance of 

that would be addressed in the article. You know, and as a local reporter, I find that 

I like for, you know, a smaller community, like I don't really have to write think 

pieces about, you know, people's identities and mental illness and gun rights. 

Usually, you know working for small local newspapers is not always fabulous. But 

what is really a relief about it, is that you can just say, this is what's happening, you 

need to know, so I would probably put in the headline, how many people are dead? 

And then just somehow explain that, like, we have more information, like, here's 

what we know, you know, more, this many dead, more details are out, here's what 

we know. Like that, that kind of entices people to understand the nuance and 

reduce the kind of like, shares with the instinct people must like, share stories 

without reading them, you know, if it confirms the biases, I would just I think if I 

worked for my paper here, like, it totally would depend on the publication. But if 

this happened here, I could see myself just really leading with like, how many are 

dead. And we have more facts here. 

 

Q: All right. So, imagine you're assigned to cover a mass policy story in the state 

plan to implement a mass mandate, setting the increasing number of legendary 

COVID from the health department. However, the state's Democrat and 

Republican lawmakers, lawmakers do not share a common ground on the mess 
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policy. And will your focus more on the party dispute or the public Like safety 

concern? 

 

A: I would say the public safety concern for sure, again, I'm a local reporter and 

covers public health, like I don't cover politics. It's not a big, fabulous magazine. 

It's just a community paper. So, what do people need to know, and I think I've 

written this article many times. And it's basically tends to be like, as cases rise, you 

know, as delta bludgeons us, as you know, very into its control mandate returns, 

something like that. 

 

Q: Yeah. And the second to the last, is a vaccine story. So imagine the scenario 

that you just obtain a medical report of a vaccine for infectious disease, just say 

COVID. In, in the report, you find out this vaccine only require requires one dose 

to provide protection, and it has a similar rate of death prevention as the other two 

existing to two dose vaccines. However, in terms of general prevention, this one 

dose vaccine performed not as well compared to others. So how do you plan to 

write your Heartland based on the medical report? So you probably already 

guessed it, it just the Johnson & Johnson versus Pfizer and Moderna. So, when 

Johnson, trial three, the medical report came out, I feel like there were like, you 

know, dispute around what people were just like, oh, it's not offering enough 

protections compared to Pfizer Moderna, but only require one dose. So how would 

you, you know, balance your headline. 

 

A: I would probably just emphasize that it's one dose. I mean, especially like I 

think reporters must one thing that has been really clear throughout this pandemic 

is that like, I'm, you know, we're in charge of sharing the facts. But we're also like, 

to responsible for like, steering a public health crisis. And that responsibility is 
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kind of, it's like heavy, and it kind of is complicated sometimes. You know, when 

you're sharing the real facts about, like, you know, how a vaccine is shortcomings 

in a time where it feels like the most responsible thing you can do is, do your best 

to like, minimize, you know, fear and doubt. Because you're trying to like, get your 

community to not be sick. So, and I don't sorry, if I'm like, that sounds like a 

biased report. That's where we were at 

 

Q: Yeah, cool. And to the last one. It's about renewable energy. Let me copy and 

paste. So, imagine you are covering each a story of a black God in a city. And in 

the release from the city, you'll learn the two main sources for electricity is coal 

and renewable energy, because they're doing a smooth transition from dirty energy 

to cleaner energy. And the renewable energy they're talking about is mainly the 

wind energy from wind farm. And a city says a temporary electricity shortage 

happened because the coal mining is on decline, and they had to reserve more coal 

to guarantee winter heating. And you also learned that when energy isn't stable, 

and this year is especially the case. You heard compliance regarding government's 

coal management, and concerns about the state stability, for clean energy, so how 

will you form your headline? 

 

A: I mean, I think something that ultimately holds us accountable holds the system 

accountable for failing more so than like, you know, since I'm not a pundit or a 

talking head, I don't have to attack coal, I don't have to attack wind. My job 

community reporter is to attack systems, especially when they fail. So, I think it 

would be more so emphasize that it was like, you know, the system itself failed. 

And then be sure in the story to get to the complications of this transition. 
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Q: For sure. Thank you. And that's all that's all I have. They know much So, I'm 

going to send you a gift card to your Gmail if that's okay. 

 

A: Thank you and good luck on your research.  

 

Interview with Jacob Sanchez 

 

Q: So, the first question would be, which news agency do you work for right now? 

And what is your job position? And how do you identify your gender? 

 

A: I am male man. I worked for the Fort Worth report. I am one of the original 

reporters. I cover education.  

 

Q: Cool. And the second would be, um, so how long have you been working? You 

say you're the origin reporter there. So how long have you at the Fort Worth 

report? 

 

A: I've been with report since March 14th, or 15th of last year. So, it's a year pretty 

much before that. I worked in a first small daily newspaper in temple Texas called 

the temple daily telegram. I worked there for about five years. 

 

Q: What do you consider the most challenging in terms of engaging your audience 

to Article? 

 

A: Oh, that's a good question. That that's the like the big question we're all trying to 

figure out right now. Yeah. As a brand-new news organization that's like, how do 

you start from scratch, it's easy to come into a legacy institution or TV station 
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wherever you want. And just plop in and there's your audience. That's true. There's 

already 1000s of eyes, start new, it's a lot harder, you're starting from scratch. So I 

manage our social media on top of like, the reporting aspects. So and that's 

something that we've been trying to figure out. I think right now, we rely a lot on 

my newsletters, because we have, I think I want to say we have almost 10,000 

subscribers. That's something immediately eight to 9000. But it's roughly 10. 

 

Q: But like, Article wise, what do you think is the most challenging part?  

 

A: I guess the challenging part is to try and get the audience engaged with the 

story, just like I think it's just getting them to that story, right? And making sure 

that they're interested in the story, even if they're, they may not know anything 

about it. Yeah. A big part of our mission is to give people kind of the more the 

veggies, so to speak, more policy, more nuts and bolts of our government school 

systems. And that's always not the sexiest thing ever. So, it's trying to find an 

interesting way to tell those stories because they matter and didn't click getting 

people to click on it can be hard sometimes.  

 

Q: I'm researching all the news headlines and possibly the Framing effect in them. 

So, okay, so how do you put out a headline for a particular story?  

 

A: It depends on the story. I think that's, you know, in journalism, it always 

depends, right? Yeah. I think sometimes for a profile it's a little easier to do like a 

quote like that like little snippet that just like sums it up. And then like put a little 

something after like polling, something. I'm a big fan of like, finding fun headlines 

like alliteration …I love alliteration. I like puns. That's a good way to get people to 

come in like oh, they I wrote like, what is this story about what the pun or 
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something fun? Exactly? Yeah, always do that. But when you get a chance, just 

um, yeah, everybody is trying to be creative in headlines.  

 

Q: So, when you're designing headlines, what are the most important thing you 

consider? Like how do you frame a headline that people can't forget or ignore? 

 

A: I think you have to make it relevant to them in some way. So, you know, I've 

seen a lot of headlines where it's like local man says this. Well, what is local to the 

state to whatever's publishing a headline, right? Like emphasizing this is in your 

city, but Fort Worth or saying or with icy forward school districts, making it very 

specific to the audience that you You're trying to cater to. I think that’s very 

important. One other thing is like maybe making sure it's very like punchy and 

concise. Yeah, editors always say punchy, but punch up that lead. But it's a good 

way to make things something memorable. 

 

Q: And how do you plan to include the basic facts in the headline. 

 

A: So, you can't always get everything in a headline, you know, that's a challenge. 

I mean, we're, thankfully, we're online, so online only, so we can write as long as 

we want. But even then, you also just don't want to have a long headline. Um, what 

I've been doing a lot of is I try to find like, the biggest point of the story, in the 

headline, make that the headline, and if there needs to be some additional detail, a 

bit of secondary headline. Gotcha. That's, that's what I've that's approach I've 

worked that tried to do. 

 

Q: We’ve completed the first part. Second part will be really fun, at least I consider 

it fun. I created for us scenarios, I'm gonna read it to you. And I'll also copy and 
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paste into chat box. You will, you are obviously very experienced. So, I'm sure 

you'll have your opinion on this. So, imagine you are covering a mass shooting 

story. And there are people who died from the shooting, and the shooter is 

identified as an American male who struggle with mental illness. And there are 

arguments regarding gun rights and the mental health issues of the shooter. So how 

do you plan to form your heartland? And What elements do you plan to include or 

exclude? So, consider this is not a breaking news story. You just discover new 

information in this shooting story has already been reported on, on and on. And it 

just got something new. 

 

A: Oh, okay. That's you know, I love headlines, but they're so tricky, right. Like, 

I'm trying to think like, there's a lot to balance here. I'm thinking, I think there's a 

way to tie in both the gun rights and the mental health aspects was off. You know, 

we've seen in recent years, that there have been efforts to kind of put some sort of 

blocks ensure that people who do have mental health issues, can't get a gun to 

maybe there's some way to work or work working both angles,  

 

Q: All right. Thank you for that. And second scenario would be a mask policy 

story. And it's right here. So, imagine you're assigning your you got assigned to a 

cover a mess policy story, and the state plan to implement a mess mandate, citing 

the increased number of infectious disease from the health department. However, 

the state's Democrat and Republican lawmakers are not agreeing with each other 

for the mess policy. And will your headline focus more on the party dispute or the 

public safety concern at this point. 
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A: I'm going to take another Middle Ground answer I think there's a way to do 

both. Okay. I think you can say as cases rise, parties bitter or something, you 

know, something like that. Yeah, I think there's a way to do both. 

 

Q: Gotcha. And I feel like you're gonna stay in the middle for the next two to um, 

Alright, the third one is the vaccines stuff. Well, yeah. Okay. So, imagine a 

scenario that you just obtain a medical report of the vaccine for infectious disease, 

or just a COVID. In the reports, you find out this vaccine only requires one dose to 

provide the protection. And it has a similar rate of death prevention as the other 

existing to those vaccines. However, in terms of general prevention, this one dose 

vaccine performs not as good compared to other two. And how do you plan to 

write your headline on based on the medical report? 

 

A: This one is a little trickier. I think this one, I think you have to it's only one 

report. Right? So, you can't put too much weight into one report. But I think there's 

a nuanced way. I think he didn't say the report but say what to say the facts like 

that. It's still fine to take. It's not as like, it doesn't grab you by the shoulders like 

the other ones. But I think it's, you're really better off, especially if they're just 

skimming through headlines, like we know, they often do.  

 

Q: Cool. So imagine you're recovering the story of a blackout in a city in the 

release from the city of what all just imagined city, you learn the two main sources 

for electricity is coal and renewable energy, and the renewable energy and mainly 

rely on the wind farm in the city says a temporary electricity shortage happened 

because coal money is on decline, since they're doing like sort of a transitioning 

from more dirty energy to cleaner energy. And so plus, he had to reserve more coal 

to guarantee winter heating. And you'll also learn that when energy isn't stable, 
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because the technology wasn't really like, complete, and this year is especially the 

case. You heard complaints regarding of the government co management also the 

concerns over clean the stability of clean energy. So how do you plan to form your 

headline? 

 

A: It's very close to home. I think there's definitely a way to balance both because 

it's coming from an see the official source is tricky, because here in Texas, we had 

official set blaming or blacked out last year on wind energy when that wasn't the 

case. Yeah, it was just some a ton of factors went into that. I think there's a way to 

flat again,  both new renewable energy has its faults, especially if it's like 

something that the city just adopted, and they're trying to work through it. And 

then the whole thing I think you must also put in there, you know, I think this 

probably be a good case where you kind of go a little longer i headline, and maybe 

do a secondary headline. 

 

Q: When you're trying to include both do you usually do like a semicolon, you 

know, separate two of them? So, people can, you know, have idea that you have 

two opposites, you know, angles in your headline or do you do something trickier, 

 

A: I think turn around trying to the example we might use a colon sometime or 

semicolon, especially if it's long, sometimes you can use a comma, but like that 

gets lost. But I think I think if, in this, like, in our society, such or such, since we 

have such a short attention span, it might be better to get the information out, even 

if it takes a little bit longer. And it's not like the best headline ever. Yeah. Because 

I mean, like, the Republican flow of renewable energy fails. It's, it's a great 

headline, but it's not natural. Here's the other thing with our publication. All the 

reporters are uploading all their own stories and designing their own stories on the 
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website. Oh, so like, they are completely in control of the story. So, everything will 

be edited. And they double chatted. And then below If I suggest a new headline, I'll 

tell them like, hey, I suggest a new headline. Let me know what you think. Or we 

have a headline channel or slack. Oh, yeah. Thank you to the slack. I feel like that's 

necessary, honestly. Because at this day and age, people will just look at headlines 

and down with the story. They're not probably gonna read the whole thing.  

 

Q: Yeah, well, thank you so very much for all the answers. I really like all of your 

ideas, and I appreciate it. I will be sending the gift card to you.  

 

Interview with Yanqi Xu 

 

Q: Okay, so what's your current job position? And how do you identify your 

gender? And which news agency do you work for? 

 

A: Flat water free press. I'm a staff reporter. I identify as a female. 

 

Q: How long have you been reporting at your organization? 

 

A: No, not that long. It's like, four, four or five months? Five months? Almost. 

 

Q: Yeah. And, um, what do you consider the most challenging in terms of 

engaging people to Article? Writing? 

 

A: getting a good headline and a good lead? 
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Q: Ha ha that’s true. Um, so how do you put out a headline for a particular story? 

Do you use quotes? 

 

A: No, quote, I don't use quotes. And then also, since I don't really write breaking 

news stories that much, I normally just go with nut graph, I normally just 

summarize my nut graph, because what's important to understand about kind of my 

job is that, I guess, it's like, it's worth noting that my line of, you know, reporting is 

slightly different from other types of stories. So, we might need to, like, explain it, 

because for stories that nobody else is, like spent much time reporting on, if we're 

doing investigative work, it's really important to kind of distill the idea and just 

convey it in the headline with as few words as possible. 

 

Q: Cool. And so when you are designing headlines, what are the most important 

things you consider? 

 

A: I think it needs to be somehow, as comprehensive as possible so that it doesn't 

lose important context. For example. I'm not talking about headlines for my own 

stories, but in general, I think that it's for like information that is new, it's better to 

attribute it to, like sources. And if it's like opinion, instead of facts, you want to say 

it, especially with like, topics like COVID Public Health, a scientific breakthrough, 

I think that is important that you say that, you know, if there's a new study, you 

want to know, that is from a study. And if it's a preliminary study, that is not peer 

reviewed, you want to note that it's like preliminary study, and like preliminary, 

preliminary results, like kind of the status of the progress, I think the context is 

really important. And to I think it's, you know, it's important to kind of lay 

everything out as much as possible, so that you have, you know, everything that 

readers might need to get a quick understanding of this.  it's important to take a 
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human centered approach because humans are the most important part of the story, 

unless it's an animal story, but whatever. It's like, it's less about the numbers more 

about the humans. 

 

Q: Do you usually try to frame headlines and so people can't ignore, like, using 

techniques like punchy words or, you know.. 

 

A: No, I don't. And just because it's easy to overstate something, I think in my 

opinion, it's like easy to be to want to write a catchy headline. But if that's all your 

readers read, that is problematic because, you know, they, they can easily 

misunderstand what you're doing. And I think maybe Caroline Chen said it. She's a 

staff reporter at ProPublica. I think that at a seminar, I somehow remember she's 

saying. Don't quote me on that. But like she said something along the lines of, you 

know, you want your headline to not mislead people. Write it like if that's the only 

thing they read from your story. And I don't know how to… I suck at headline 

writing. Like, honestly, I don't know how to write that clickbait. And I don't know 

what, you know, people are drawn to. 

 

Q: So how do you usually tell a basic fact in such a short headline? 

 

A: Well, I mean, it's not that complicated. A lot of times, you know. For example, I 

would want to kind of showcase what's the main kind of conflict, for example, like, 

for my series, about eviction, I want to highlight the fact that although there's a 

federal moratorium, people are still getting evicted. People are losing their places 

to live. I think that's straightforward. And then you want to get your best data 

finding in there as well. A few it's like a number driven or data driven story. And I 

think that it's important. I mean, yeah, it really comes down to kind of this story, 
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kind of the reporting stage, you have to have a, you have to be able to, to explain 

everything in one sense, I think for every story you write, and headline just simply 

does that it's kind of like a, you know, pared down or streamlined version, let's say 

streamlined version of your net graph, almost. I mean, there are some exceptions, 

but yeah, like if you use like a suspense kind of headline. Yeah. But I think it's, it's 

less common in nonfiction and journalism, maybe. And probably a little bit more 

common in fiction writing.  

 

Q: Okay. Thank you. So, um, here's the scenario questions. And I'm going to read 

it out to you also, copy and paste into the chat box. Imagine you're covering a mass 

shooting story, and there are people who died from the shooting, and the shooter is 

identical, identified as an American male who struggled with mental illness. And 

there are arguments regarding gun rights and issues for his mental health. So how 

do you plan to form your health plan? And What elements do you plan to include 

or exclude consider this is not a breaking story. It's the new information came out 

people will care about the gun rights and his mental health issues. What do you 

plan to form your headline? 

 

A: I mean, it kind of depends on what the story is because here it it's not 

necessarily super clear to me you kind of gave me some information, but I don't 

know if they're the key pieces to the you know. Let's just assume that these are two 

are the everything you were talking about in the in the story. I made them say 

something like…depends on like whether mental health is like an issue but also 

wait, so what am I choosing from or am I including like, to all the newer questions 

have to size and this issue is just mental health.  
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Q: Well, mental health side and then the gun rights stuff. Like, do you plan to have 

both in your headline and trying to come up with one headline that is super 

squeezed? But you know, conclude both sides?  

 

A: I probably would not mention their like mental illness like part. Unless it's super 

essential in this story. I don't see. Oh, yeah, I mean, like, unless that he had like, 

evals. And the system like failed him, like, in terms of like, what kind of mental 

health you say, for example, like, say the doctor gave, like his or psychiatrist, like, 

gave an eval? And then he's not suitable to like, own guns. But he did somehow. I 

think, in that case, I'd probably include it. But it's not quite apparent to me. Like, 

what part of the mental illness like are we talking about and how, why it matters 

and how it matters to the story, if we're doing like a story about kind of the public 

and for the general public, and, you know, like if this just like a follow up. 

 

Q: Cool. Thank you. And the second, that would be a mess policy story. Imagine 

you got assigned to cover mess policy store in the state plan to implement a mass 

mandate, setting the increasing number of infectious diseases from the Health 

Department. However, the state's Democrat and Republican lawmakers do not 

share common ground. And so, will your headline focus more on the party dispute 

or the public safety concern? 

 

A: I also think that it is an interesting question, because I, I'm assuming that these 

kinds of arguments are not new, like, Yeah, from either side. And kind of the, the 

public safety concern is also not due. So, to me, what's kind of the single most 

important thing is that that there is this policy and when it's going to take effect, I 

probably wouldn't create any of those. Unless there's like a breakthrough or like, 

whatever they say, like the dispute is like around something, I probably say that. 
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You know, this thing is kind of sticky point, but I don't see in kind of a general 

sense, why would I include either. 

 

Q: Cool. Imagine a scenario that you obtained a medical report of the vaccine for 

infectious disease. Either report, you find out the vaccine only requires one dose to 

provide the protection, and it has a similar rate of dice prevention as other existing 

to those vaccines. However, in terms of general Prevention's this one dose vaccine 

performs not as good compared to other two vaccines. How do you plan to write 

your headline based on the medical report? 

 

A: What is the medical report? Is it a study?  

 

Q: Yeah. Like the third trial report of this one dose vaccine from the company 

itself. 

 

A: Interesting. I probably like mentioned the death prevention part first because it's 

like probably what matters a little bit more, in my own opinion. 

 

Q: Cool. Last one, imagine you're recovering the story of blackout in a city. And 

from the news release, and you learn the two main sources for its electricity is coal 

and renewable energy. So the renewable energy and mainly rely on wind farm and 

wind turbine, and the city says the temporary electricity shortage happened 

because they're switching from coal mining to cleaner energy. So the coal mining 

is on decline. And they must reserve more coal to bearing guarantee that winter 

heating. And you also learned that when energy isn't stable, and this year is 

especially the case, and you learn that the there's there are compliance all there. 

Regarding government, coal management, also concerns about clean, clean energy. 
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So there's still like two sides and one is the government mismanagement of coal 

and the other side is the on state on state ability of renewable energy?  

 

A: Well, um So, so you're asking me if I want to include both or which was really 

prioritize? Yeah, this is a tough call. Um, I mean, I probably like to talk about the 

government plans, you know, in the headline, just because like wind energy, if it's 

like, you know, there isn't a steady supply of wind energy. It's not like we could 

change anything for the moment I think that for just for now. It will probably like, 

be more to kind of report on and kind of focus on to the power of conservation 

strategy is a little bit more conducive to policymaking in the short term. 

 

Q: Gotcha. Thank you. That's all 

 

Interview with Olivia Love 

 

Q: So, let's start with the first question. What is your job position right now? And 

how do you identify your gender and which news agency you work for? 

 

A: Okay, um, I am a reporter at Colorado Community Media. And that is a group 

that owns about 24 local newspapers in the Colorado area. So, I write for any 

number of those publications. My pronouns are she her. 

 

Q: Perfect. Sweet, and how long have you been reporting at your organization?  

 

A: Six months. 
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Q: Okay. What do you consider the most challenging in terms of engaging our 

audience to your article? 

 

A: Um, it's a good question. Um, I'd say, well, for me, its local news, local news is 

definitely its own its own kind of breed. So, I think, finding that balance between 

like, clickable for everybody, and then also for the local audience. So, finding 

something that's appealing, that's interesting for a local audience, and then like, 

being able to expand beyond that, you know what I mean? Yeah, sure. 

 

Q: Thank you. And what do you so how do you put all a headline for a particular 

story? Do you like, usually use the w(s)? Like, what, when, where why? Or do you 

like, usually prefer quotes?  

 

A: I think it depends on the type of story I'm doing. A lot of a lot of what I write is 

feature reporting. And so, it a lot of it is also lighthearted. I'm able to be a little bit 

more creative with my headlines. And it's, I don't have to be as hard hitting. So, a 

lot of times, you know, I try to make them pop a little bit with like, word play and 

things like that just kind of more grabby, like fun. Not so much like hard hitting, 

especially when it's a feature. And it's just like, oh, that's like interesting, you 

know, something that will grab your interest. Like an interesting fact. Like I did a 

story about donkey racing, which is, for context, I report like up in the mountains. 

So like in Evergreen, Colorado, if you know. So I'm like in the mountain 

communities. So like, there's a lot of weird stuff that goes on up there. That's just 

like, super funny. So a lot of awesome stories up there. So I try to get the, you 

know, put the interesting stuff out first and grab people like that. 
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Q: Oh, I'm so happy for you. Cool. So, when you design headlines…what are the 

most important things you consider? I think you sort of answered that question.  

 

A: Like you consider creativity. And then I do think I do work on, you know, 

longer form stories where, you know, they're not fewer features. They're more like, 

I've been working a lot on disability access stories. And for those one, one headline 

that I wrote that was really effective was I put, I started with a quote that A source 

said to me and a story. And it was the quote, was somewhere along the lines of 

like, I can't research what I don't know. And so I had that. And then the rest of the 

headline was, like, you know, finding like, resources for people with disabilities. 

And from that headline, that headline got clicked by another disability resource 

group, that was like, hey, we see people are saying this quote, like we have 

resources we want to help provide. So that felt to me like I made a really like, 

effective headline by saying that, because it's exactly what I wanted to happen with 

somebody read that. And they're like, oh, I have a solution for that. Here it is, oh, 

you know what I mean, So like, that's, that's was that's probably like, my most 

effective headline so far. I'm like, I felt like I'm doing like exactly what I was 

supposed to be doing when somebody read it and was like, my God here, like, oh, I 

can address what that person said, right here. 

 

Q: How do you frame a headline that people can't ignore and how do you do 

Highland people? Don't forget and how do you tell a basic fact in a headline? 

 

A: Um, so, a headline you can't ignore, I think, I think goes back to something like, 

either depending on the story, I think it, you know, like with a feature, it's 

something like really weird that's going on. I'm not used to seeing the word donkey 

in bold on my newspaper. So that's, you know, that's, that's weird. Or if you know, 
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think about the most, you know, the most startling or the most the most prominent 

fact of your, of your story and like really boil it down to like a couple of words. 

Yeah, you do that if you could do that. You've got a great headline. And I also 

think, yeah, especially in like local community journalism, we get to, we get to be 

a little bit more playful with our headlines and stuff. So I think, you know, some of 

the things that I've had the most success with are just being witty and being funny 

and stuff. Yeah, well, I think those one’s people do remember. Just, you know, just 

kind of funny, and I know there's not space for that in every journalism realm. But 

in local in local news, there is room for it. Yeah. For what I'm doing there is there 

is an opportunity for that sometimes. So, I think it's effective when used correctly.  

 

Q: I'm glad. Um, so do your publican has a strict wordcount for headlines? Like the 

word limitations? 

 

A: We don't have I don't think we have like a hard words count. But like, you 

know, you kind of know if you're over. I don't. Yeah, exactly. It's just kind of like, 

it's obvious when you're going too long.  

 

Q: So once that's complete the first part and let's get to this scenario questions. 

So, I'm going to paste it in the chat box. Also, I'm going to read it to you. So, 

imagine you're covering a mess. imagine you're recovering a mass shooting story. 

And there are people died from the shooting, and the shooter is identified as 

American male, and who struggle with mental illness. And there are arguments 

regarding gun rights and the mental health issues of the shooter. So how do you 

plan to form your health plan? And What elements do you plan to include or 

exclude? So, it's already happened and you're not like the breaking news reporter. 

You just recently discovered new angles to this story.  
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A: Um, yeah, that's so I mean, that definitely is like a hot button issue that gets 

people going. I think, you know, I would try to be as like just factual at the 

headline as I could be. And just kind of be like you know, if I'm, if I'm trying to 

look at different arguments, like question kind of says, different arguments about 

like, gun rights and mental health issues, maybe form the headline, like you know, 

an event that had this like a mass casualty event that happened here's what here's 

what experts on like, either side of the aisle are saying. 

 

Q: So, you're not putting either gun rights or mental health in, you are not 

prioritizing either one of them in your headline, just like yeah, just being more 

complete as possible.  

 

A: I'm gonna just factual eyes the event be like, this is what happened. This is who 

did it. Blah blah blah, and then this. This is where the There's room for 

conversation, and this is the conversation people are having. Like, I think the facts 

need to be laid out first before you get into that conversation. 

 

Q: Yeah, yeah, for sure. Cool. And the second one. Imagine you're assigned to 

cover a mask policy story. And the state plan to implement a masked mandate 

siting the increasing number of, you know an infectious disease from the health 

department, however, the state's Democratic and Republican lawmakers do not 

share a common ground. So, will your headline folk focus more on the party 

dispute or the public safety concern? 

 

A: Coming from a health reporting background, it's definitely going to look at the 

public safety side of things. For me. That's just especially like, if I'm looking at 
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Mass policy, and I want to look at what the state implements. You know, I think 

there's room for like, a follow up being like, yeah, there's dissent between the 

parties, that's actually something that we've been covering a lot, not me 

specifically, but a lot of other reporters in our newsroom, there's been like, a lot of, 

you know, fights between people about it, but it's like, it's our job to be like, this is 

this is the, you know, mandate or whatever. This is the policy that the state has put 

out, you know, this is what you need to read as a citizen, this is what you need to 

follow as a citizen, you know, to be compliant with the law, or the mandate or 

whatever it is. And then, you know, there's room for later to be like, you know, not 

everyone agrees on this. But, you know, the fact the matter is, here's what you need 

to know… 

 

Q: Yeah, absolutely. Thank you for that. And third question is on an infectious 

disease vaccine report. So, it's a little complicated for this one. Imagine a scenario 

that you just obtained a medical report of a vaccine report for an infectious disease. 

In the report, you find out this vaccine only required one dose to provide the 

protections, and it has a similar rate of death promotions and the other existing to 

dos vaccines. However, in terms of general provisions, this Windows vaccine 

perform not as good compared to others. And so how do you plan to write your 

headlines? Like if there's like a complicated medical report, like it does offer the 

same level of death prevention, but not as good as you know, in terms of the 

general implementation. So how do you like to form your headline in this 

situation? 

 

A: Um, I think in a situation like this, where there are other options, you know, I 

think it is okay to, to compare. Yeah. Other options, like to prevent the one dose to 

the two doses. So I think like, maybe a headline, definitely pointing out that fact, 
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like, I don't know, like, new study shows, like, one dose vaccine is less, less 

effective at like, just like general prevention, then, you know, to dose vaccine, and 

then you know, I think going into like, you know, the general prevention is last 

however, like, you know, you're not going to die, but you might get sick. Like, just 

be aware of that. So, I think I think definitely like pointing it out in the headline 

like, yeah, this vaccine is less effective at keeping you from getting sick. I think it's 

a fair thing to say because you have a report that says that. Yeah. And I think that's 

a, you know, a good, I think you should include that in the headline. But then I 

think just in the article explaining, you know, yeah, it's the rest of the report. 

 

Q: Sure, thank you for your input. And the last question, It’s something about 

renewable energy. Okay. Yes. And there you go. So, imagine you're covering a 

story of a black out in a city. And in the release from the city, you learned the two 

main sources for electricity is coal and renewable energy. And when we talk about 

renewable energy, we mainly mean the new clean energy from wind farm. And the 

city says the temporary electricity shortage happened because the coal mining is on 

decline, because, you know, people are switching from coal to cleaner stuff. And 

they had to resort or reserve more coal to guarantee winter heating. And you also 

learn that wind energy isn't stable, and this year is especially the case, you learn 

that there's complaints, regarding government's coal management, and concern 

about clean energy. So how will you from your headline? 

 

A: Okay, um, I think, like, on a topic like this, maybe something like, you know, 

like, I guess, I'm thinking of this article is more of like a explainer between, you 

know, renewable energy and like, traditional coal burning. And so, I'm thinking of 

it as like, I guess, like, you know, like, the, oh my gosh, this way. Like, like 

traditional and is like, oh, I guess coal burning or like, whatever we want to call it, 
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versus like renewable energy, looking at both sides of the aisle, something like 

that. And then kind of going down the list, well, here are the traditional, concerns 

with burning coal, but, you know, here's some of the newer concerns we have with 

renewable energy. This is what the experts are saying. So, then I think, like having 

that headline be like, visually, no, you're just looking at looking at both sides of the 

aisle for that.  

 

Interview with Seth Bodine 

 

Q: Thank you so much. And let's get to it. I'm interviewing all the print journalists 

and editors. And yet, I do have a list of questions. And let's kick off with knowing 

who you are and who you work for. And what is your job position? And in which 

new news agencies you work for? And how do you identify your gender? 

 

A: I, my name is Seth Bodine. I work for the Fort Worth report and started in 

February. And I'm a Business and Economic Development reporter. 

 

Q: Got it. Cool. So how do you consider the most challenging things in terms of 

engaging your audience to your article? 

 

A: Um, I think one thing that's challenging, that isn't really taught. And I think 

journalists just kind of have to figure it out is SEO optimization, yes. To get a 

headline, so that it pops up on Google or whatever search engine you're on, 

naturally. And I've seen articles where this has worked, right. Like when it works 

well, it works really, really, well. And an example I can give you is when I worked 

for so I, I I've worked here at Fort Worth report for a little less than a month, but I 

worked at Harvest Public Media for almost two years, which is a public radio 
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station, but we have print our digital headlines is. So, there's an article that was 

written in years ago, I believe, 2017 2014. Yeah. It's why cows Moo, it's our it was 

the top. It was the top article on our analytics page forever, it will stay there 

forever. Because the tags just…well, it's just optimized so well, that when you type 

in why cows mill, that's the first thing that you find. So, hundreds of people are 

clicking on this article each week, I guess, and still impressive. And it's just the 

way that it was written the headline, that it works well with Google or Yahoo, or 

whatever search engine you're using. And I think that's a critical thing that 

journalists don't really get taught or, like, there's no specialized training. But for 

me, it just feels like I'm guessing. Yes, this is what Google would want. So that's 

probably one of the big things. 

 

Q: Cool. So when you're designing your headlines, what are the most important 

things you consider? 

 

A: I consider if it captures the story, making it as interesting as possible, I guess. 

And as concise as it can be. Because it's not only you know the words, right? It's 

about presentation on a website. If things feel awkward, it's like too long it, it reads 

weird on the phone. So, it must be like the perfect length, like two lines worth. It 

must be not sensationalized, but also not boring. So interesting, I guess. And then it 

has to be accurate in the sense of how do you condense, you know, 500 words or 

700 words or 1000 or 3000 words into a sentence? So, Link, interest, and accuracy. 

 

Q: Yes. Thank you for that. And so how do you frame a headline that people can't 

ignore? And, like, how do you frame a headline, so people don't forget?  
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A: Sometimes it's grabbing a piece of a quote, that makes it pretty dramatic if it's a 

dramatic story. Or, you know, headlines that are structured like sentences worked 

well sometimes, like the kind of two sentence formula like, first x did this, and 

then this happens, or like, yeah, sometimes work or like, you know, why blank? 

Something or like, here's some tips for you know, so it's not always traditional 

headlines, I guess. Like, some stories do better. With like, straightforward stuff. 

Some do better with like, something more. Less concrete, I guess. Or literal, less 

literal. Yeah. And some are, you know, questions or sort of practical.  

 

Q: Yeah. And so how do you tell a basic fact in the headline? Because this, so 

usually, most of the highlands, I know, has word counts. So, it's always like pretty, 

you will just take a clever idea to form all the information like basic information 

into the Highline. So how do you usually do that?  

 

A: I tried to take. Okay, so what if, if people were just to read a headline, what 

would they need to know? Oh, yes. What about what this article is? And then that 

sort of mindset helps me. 

 

Q: So, in the next section, I’m going to read you four scenarios. And I'm going to 

copy and paste it into the chat box so you will be able to read it. Alright, so this is 

the first one. Imagine you're covering a mass shooting story, and there are people 

who died from the shooting. The shooter is identified as an American mill, who 

struggle with mental illness. And there are also arguments regarding gun rights and 

the mental health issue of the shooter. So how do you plan to form your headline 

and What elements do you plan to include or exclude. (Consider you actually, so 

consider this is not a breaking news that you just obtained a new information)  
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A: Um I don't, I wouldn't use names. I think that's a standard practice now to not 

identify shooters to give them more publicity or not show them, or at least in 

headlines, I guess. So I would say something like, questions emerge about 

questions of mental health and gun rights arise from xx shooting? Something like 

that. 

 

Q: So, looks like you would like to include both angles me like boosts? Like the 

two things all together in your hands instead?  

 

A: Yeah. I mean, if it's continued coverage, reminding the audience, you know, 

that's probably the attention deters the event. And sort of the controversy is like, 

arguments or, you know, discussions, questions, people have questions. So people 

are talking about this topic. So, probably mentioned, the place and shooting and 

sort of like the debate or topic, 

 

Q: And the next scenario is, imagine you're, you're assigned to cover a mask policy 

story. The city wants to employment a mask mandate, setting the increasing 

number of an infectious disease from the health department. However, the state's 

Democrat and Republican lawmakers do not share a common ground. And so, will 

your headline focus more on the party dispute or the public safety concern. 

 

A: I would focus on infections. Well…I think that I would include the infections 

first like something like you know, X county or x city, bricks, new threshold, and 

infections as lawmakers argue over protocols. 

 

Q: Oh, that's smart. Okay, cool. Thank you so much. And the third one is for a 

medical trial report, and I'm going to copy and paste. So, imagine a scenario that 



 78 

you just attend a just a complicated medical report of a vaccine for an infectious 

disease like COVID. In the report, you find out this, this vaccine only requires one 

dose to provide the protections and it has a similar rate of death prevention as other 

existing two dose vaccines. So however, in terms of general prevention, not death 

prevention, this one-dose vaccine performs not as good compared to other 

vaccines. How do you plan to write your health plans based on the medical report?  

 

A: Um, I think that I would, okay, let me think for a second. I would just do 

something simple. I would be like; the Johnson and Johnson vaccine is out. It only 

requires one shot. Here's what you need to know, and let the audience to decide on 

themselves. Because I think there is I think like, during those times, there is a lot of 

Googling, there is a lot of, um, you know, SEO, latches on to these things. And so 

if people are just frantically looking on Google as a newsmaker, I wouldn't want 

my headline to dissuade someone from Yeah, a vaccine. And I would want them to 

make you know, because in effect, like the, the, the connotations of words like 

ineffective or like less effective are going to have huge negative connotations.  

Yeah. Um, so, you know, for me, I don't know if I would necessarily base my 

entire article on a report, I would maybe verify with doctors and experts and see 

what they say or like how they interpret this report. Because, you know, a lot of 

COVID coverage was like a lot of trials, a lot of like, initial reports, a lot of 

uncertainties. Exactly. So, you know, I think that it would frame my coverage, not 

specifically on the report itself, while it is important, but like, you know, 

documents, a new study, you know, doctors are saying this here, here's what 

doctors are, are telling us basically, like, got it. Here's what you need to know, to 

make an informed decision for yourself. 
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Q: Down to the one last question. It's about renewable energy. Imagine you're 

covering a story of a blackout in a city. And in the release from the city, you 

learned that two sources for electricity is coal and renewable energy. And here the 

renewable energy mainly relies on the wind farm. The city says the temporary 

electricity shortage happened because coal mining is on a decline because they're 

in a transaction from coal to cleaner energy. And so, they had to reserve more coal 

to guarantee winter heating. And you also learned that wind energy isn't stable. 

And this year is especially the case. So, you did hear complaints from both sides, 

which is regarding the government's coal management, also the concern about 

clean energy so how do you plan to form your headline 

 

A: I would do something about again, like the conflict, right. Conflict is that 

industries are battling each other yet that they can't figure out you know, it's like 

the tyranny of the battle over the future of energy. Yeah, this is the consequence of 

is that we're in a, you know, this is like one side effect of the energy transition or as 

we so um…Uh, I would say like yeah, I wouldn't frame it you know, like coal or 

clean energy. Um I would frame it as like… the blackout reflects larger conflicts 

mean to industries or like the future of or like, but ex state is reliant on energy, 

like, very flawed, both very flawed energy. Like the infrastructure isn't there. So, I 

wouldn't focus so much on like, yeah, yeah, this person saying this and then other 

industries saying this more like this state is reliant on to energy systems that are 

inherently flawed. And that's how this happened is that we have to, you know, like, 

two things that we for the entire state. Yeah. Drying and whole basically, there's no 

safety net for you know, I would say, winter storm reveals holes in state energy 

infrastructure or safety net, basically. 
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Interview with Steve Smith 

 

Q: I'm going to pull up my research proposal for the questions. Okay, cool. So 

we'll start with knowing, knowing more about who you are. So, what is your job 

position right now and which news agency you work for? And how do you identify 

your gender? 

 

A: I identify my gender as a male. I work for a group called Colorado news 

Conservancy, which is run by some former folks who worked at the Denver Post 

and got laid off because of the because of the owners, the owners there are a hedge 

fund that really doesn't have a lot of interest in journalism but is interested in the 

bottom line. 

 

Q: Yeah. So, um, so how long have been have you been working at your 

organization? 

 

A: Um, I have been working and in the Brighton Colorado office for almost 18 

years, but we've had three owners. Okay. God's the group now is the newest owner, 

and they've been with us for a year. And before that, I worked at a paper on the 

west side of town, and I was there for almost 15 years. 

 

Q: Um, so how do you consider the most challenging in terms of engaging your 

audience to your article? 

 

A: I think the most challenging thing is the fact that there really isn't a lot of trust 

between the public and the press. And I, I think one way that you get, you can 

solve that is to use something called a focus group, where you invite people from 
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the community into the paper, and you explain to them what you're doing. Where 

the newspapers and other media are the only business in the world that presents a 

product for the public to see, either every day or in our case every week. And we 

have nothing to hide, we have a process. Excuse me. There's nothing embarrassing 

about what we do. We just need to explain it to people, and I'm happy to do it. But 

other owners that I've worked for have said, well, those folks will get too much 

control over the editorial content, which is not true. It takes too long. That's not 

true either. Because now you can do social media and you can do emails and you 

can do this kind of thing. And then it costs too much money well does it really cost 

that much money to buy lunch for say a half a dozen people once a month? Or 

bring them into your office and make it a brown bag? Everybody brings their own 

and you sit there for an hour and a half and talk about the paper. 

 

Q: So how do you usually put out a headline for a particular story? 

 

A: Depends on the kind of story. You don't want to be rude. And you don't want to 

be crass. But you want something that will bring people into the story and say, 

Ooh, I probably should read that. If it's, if it's a serious crime kind of thing, it's best 

to do it straightforward. Gotcha. However, one of the cities where I do a lot of my 

stuff, they have to make repairs to their wastewater plant. It is state mandated. And 

it's going to cost 30 30 million bucks for a town that has about 8000 people. So 

they're trying to find money and sources and grants and all. Yeah. So in the start 

about a year ago, I was I was trying to outline the issues and why and you know, 

and I was, I tried to come up with a very simple headline, and my boss, whom I get 

along with, you know, wonderfully, he said, Why don't we say that the city is flush 

with options for its wastewater plant? Well, and it worked because it is true, the 

city had a lot of options. But what's so funny about it is wastewater is the process 
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to get rid of the solids out of the plan and into the sewer. Yeah, and you have to 

flush the plan. So now you're flush. Yeah, what's offensive about that? I do a lot of 

high school sports. I prefer high school sports, to government, and lots of chances 

to have fun with the headlines in the sports. But again, you don't want to be rude to 

people, and you don't want to be gross and crass. But I haven't come up in 37 years 

of doing this, I haven't really come across any instances where anybody was really 

trying to be excessively funny at the expense of the subject. And that's good. Cool, 

because there's a lot of ads all over the place, and we don't need to do that. 

 

Q: Yeah, I agree. Cool. So, um, how? So, when you're designing headlines, what 

are the most important thing you consider? And how do you frame a headline that 

people can ignore. 

 

A: You look at the subject of the story. And then you say, okay, counsel, okays 

money for or counsel? No, doesn't like this. And then you're trying to find you 

were wordsmiths. So, there's lots of words that we can use to say the same thing. 

And if you're really, really good, you can come up with some very clever headlines 

to draw people to your story. But again, you don't you want to be mean to people, 

particularly at a community paper. Because you have to go back to those people 

time and again and get information. Yeah, future stories, or you just want to be 

nice to people and, you know, run into him at an event and, you know, chew the 

fat. And like, you remind us that you know, we're not going to talk. Yeah, do that. 

Yeah, you can't do that. But if you're a small paper, like the ones we have, we have 

20 I think it's 26 papers. Now. You're in the community all the time, you're 

representing the paper at all of these events. Yeah, able to walk up to the mayor at 

some event and say, you know, gosh, what about this, be able to have a nice, 

pleasant visit with the person instead of this adversarial thing. It's a small-town 
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paper, you know, everybody they know you; you know them. And if you don't, 

then there's always social media and Twitter, and you know, all the rest. I know 

you. I went to a basketball game a month or so ago. And I introduced myself to one 

of the players that I've seen on Twitter, and I said, you know, I'm sports Lando on 

Twitter. And I know who you are. Oh, never met, but you know. Well, it's very 

important to be as pleasant as you can with your profession. But you'll have a little 

fun with it because we're not doing rocket science. We're not doing brain surgery. 

We're telling people stories. 

 

Q: Yeah, that's absolutely right. Yeah, so how do you how do you usually frame a 

headline and so people don't forget and so they want to come back and revisit the 

article? 

 

A: You use words you use puns. Like the flesh with options for wastewater. Yeah, 

I love that. You can't, you can't do that all the time. Some of the headlines are 

really going to be just bland because the subject is bland. Gray, it doesn't lend itself 

to humor or puns or plays on words or anything like that. A lot of City Council's 

just approve money for things. How many ways can you say Council approves 

money? You can say they approve money. You can say they opened their 

checkbook; you can say they spent money, you know, hand over fist. But it's the 

same thing. Yeah, your chance of a better headline is with a feature story. Or flush 

with wastewater or sports? And it just it depends on the subject. It's, I can't give 

you a one size fits all for all kinds of stories. But you look at the story. You think, 

okay, the council, you know, thinks that wastewater is poopy story, but yeah, you 

can't be afraid to show your personality while you do this. 

 

Q: I agree. So how do you include the basic fact, in such a short headline. 
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That's, that's pretty easy to do. Particularly if, if you've done this for a long time, 

the subject of the story is in the first two or three graphs of the story. Even if you're 

writing a feature, somewhere in the first little bit of the story, you're going to find 

why you wrote it in the first place. And that's what you take to form your headline. 

And it's very, very simple. Very, very simple. 

 

Q: Cool. Um, yeah, so that completes the first part. And the second part is where I 

consider fun. Here are some scenario questions. I will read those scenarios to you; 

I'm also going to copy and paste into the chat box. So, the first one would be, 

imagine you're covering a mass shooting story, and there are people who died from 

the shooting. And the shooter is identified as an American mill, who struggle with 

mental illness. There are arguments regarding gun rights, and mental health issues 

of the shooter. How do you plan to form your hairline? And What elements do you 

plan to include or exclude so not consider it as a breaking news story? It's already 

happened. And this is just new information that we got. 

 

A: Very, very straightforward. You cannot, you can't drift away from just a basic 

headline, six people are dead, mental health, you know, like maybe mental health 

suspected. And then as a sidebar, you can get into the gun rights thing. God, so it's, 

there was an old cop show on many, many years ago called dragnet. And one of 

the catchphrases and dragnet was just the facts. you can tell the story, you can have 

empathy, you can, you know, talk to all the sides, but it's just facts.  

 

Q: Second would be a mask policy story. And here's the scenario. So, imagine you 

got assigned to cover in mask policy story, and the state plan to implement a mass 

mandate citing the increasing number of infectious diseases from the health 
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department. However, the state's the two parties, Democrat and Republican 

lawmakers do not share a common grant on the max policy, and what your 

headline focus more on party dispute or the public safety concern? 

 

A: I think it would be more of the public's concern. Because if you are, if you are a 

connoisseur of news, you're already know who sits where on the political piece. 

Yeah. And I think particularly in small papers like mine, people want to know 

what the public has to say, as opposed to the government. 

 

Q: So, your point is, they will probably know already where the pub millionaire 

like lawmaker stands is. They want to know more through the newspaper of what 

the public think. 

 

A: Because our job is to talk to the public, we can talk to the politicians, and we 

do. But I'm, personally I'd be more interested in what people have to say about a 

masked mandate than the politicians. And because I think I can guess your next 

question. I've got a headline already for that one. Because you can have a little fun 

with this one. Shakespeare had a had a quote that said to be or not to be. Yeah. 

How about using to mask or not to mask? One, one thing you can do in journalism 

and in headlines, anything that is common knowledge, anything that you know 

about, you can use in a story, you can use any headline. And young people may go, 

What in the world? Is he quoting Shakespeare for? Well, that's smart is also short 

and tells everything, there was a I hate to pull so much history on you. But there 

was an announcer a baseball announcer for the LA Dodgers. And he called games 

for them for 67 years. He just retired six years ago; he is the best to ever do that 

kind of profession. His name is Vin Scully. And Vin Scully, talked about 

Broadway shows, actors, Shakespeare books, authors, anything that he could do to 



 86 

liven up the game, because he visited with people. And I think journalists, you, me, 

we can visit with people and be able to chat with them through stories through our 

work, have a little fun with it, and still get them to understand that, you know, 

Council is doing this, the politicians are doing that the high school team is doing 

this, the school is doing that. And it doesn't have to be a sermon. It can be it can be 

a conversation. And Scali was just great at talking to people and never talking 

down to them or over them. And I think journalists can do that, too. I don't think 

they do it very well. But if we go back to, you know, old conservator, let's have a 

conversation about this story. It would be really…. 

 

Q: Thank you. Um, the third one is all by far, I feel like the most interesting one is 

about the vaccinations. So, there we go. Imagine this miracle that you just obtained 

a medical report of a vaccine for an infectious disease. In the report, you find out 

this vaccine only requires one dose to provide the protection, and it has the similar 

rate of death prevention as other existing two dose vaccines. However, in terms of 

general prevention, this one dose vaccine performed not as good compared to other 

vaccines. How do you plan to do your headlines for this vaccine report? 

 

A: Simple, simple headline, just the facts, new vaccine questions raised the deck 

that sort of the second head is some of that other thing about it's a one dose versus 

a two dose, and then you then you launch into the story. And you tell the story, just 

as it is not interpretation, no analysis, just, you know, here's a vaccine, it may 

work. It may not work, you know, Fauci says this local health people say this 

public says this, and you stir it up, and you have to you have a story and you move 

on to something else. 
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Q: The last question. It's about renewable energy and the coal mining, so 

something about the environment? Um, alright, so imagine you're covering the 

story of a blackout in a city. And in the release from the city, you learn that the two 

main resources for electricity is coal and renewable energy. And when we talk 

about renewable energy, we I mainly want to see the energy rely on weather and 

farm and wind turbine. The city says the temporary electricity shortage happened 

because coal mining is on decline because they're switching from coal to more no 

cleaner energy. And they had to reserve more coal to guarantee winter heating. So, 

we also learned that when energy isn't stable, and this year is specially the case, so 

you heard, you heard compliance regarding the government's coal management, 

also concerned about clean energy? So how do you plan to form your headline? 

 

A: Basic Facts? Here's a blackout city says this energy supplier says this. There 

could be a deck a secondary headline, you go into the story. And you know, the 

government says this, The Energy says this. If there is an independent observer 

who has nothing to do with either side, you could use that. But again, very simple, 

straightforward facts. Yeah, you cannot. Just as you're writing a story, you can't 

take sides. You can't take sides on things like power problems, masks, vaccines, 

play it out there. Let other people decide because people are smart. And they can 

make their own decisions about whether to mask whether to vaccine, who to 

believe when it's a power outage. I don't need to do that. Because I'm not smart 

enough. It’s one of the great things about doing this for so long. I've learned a lot 

about politics, wind, vaccines, masks, smelly air masses, but I don't have an 

opinion. If I have an opinion, I can write something I can put my face on it and say 

Steve Smith thinks this. And parenthesis this intense sets will get you 10 cents. I do 

not have an opinion about anything. 
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Q: Yeah, um, I do have a question before I let you go. Um, so in the interview, 

between me and other reporters, I remember there's one. And he was a small-town 

newspaper reporter, and he says the audience not audience. I mean, people who 

read their newspaper are mostly they are they care about gun rights, and you know, 

like they care about second amendments. So he preferred to have the gun rights 

stuff over the mental health issue in the highlights. So do you think if we don’t 

pick any angle in the news holiday, we would lose people's interest? 

 

A: You might very well because everybody in everything is so polarized, but your 

job is just to present facts. You can get present, you know, you can't present facts 

and then say, gosh, I wonder what the gun rights people say or what the mental 

health people say is what happened. We had six people who died. The gun you 

know, and that's where a deck headline, the secondary headline can come in. Your 

main headline is six people died in a shooting gun right say this mental health says 

this. And then you write your story. Gotcha. And you treat both sides fairly. You 

don't say, you know, gun, right. People are nuts and vaccine people are stupid. You 

just yeah, just lay it out there and let other people decide. One of the things that 

annoys me about cable television is the number of analysts who show up and tell 

you what to think. A good friend of mine who passed away almost 11 years ago 

now. He said, I wish they would stop telling me what to think. Because I'm smart. 

And I can do it myself.  

 

Interview with Tavleen Alexandra Tarrant 

 

Q: What is um, what is your job position? You say you were a freelancer, and 

which agency you work for? 
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A: Um, so I was a freelancer in 2020, and 2021, or at least for most of 2021 until I 

went to grad school, because then I didn't really have time to freelance anymore. I 

guess with freelancing, I was self-employed. And so, I would, I guess, it just 

depends on the order. Like I would pitch to several organizations and then see who 

would accept my work. So, I've kind of written for a variety of organized so there's 

never one like agency or anything but mainly, it's me, like, establishing the first 

connection. 

 

Q: Gotcha. What are the organizations that excepted your work in the past? 

 

A: Yeah, um, so I've written for AL Jazeera.  I've written for Reuters. I've written 

for HuffPost. The American Independent men's health Guide, this is a health 

website. Probably the most articles for them. I think I wrote five articles for them. 

What else? Shadow proof? La taco. Yeah, I feel like there's probably some others, 

I'm forgetting.  

 

Q: Thank you. So how would you identify your gender? 

 

A: Female? Yeah. Okay. 

 

Q: And so, what do you consider his most challenging terms of engaging our 

audience to your article? 

 

A: Hmm. That’s a good one. Like getting them? What do you mean? Like, do you 

mean like getting them to like care, like during the article? Or do you mean getting 

them to like, share the article? Like.. 
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Q: Um, I guess you can answer that in two parts, if you'd like to. But um, yeah. To 

get them read your articles.  

 

A: Yeah. I guess like, a lot of times it is the headline, I guess. Right. In I think it is 

the headline. Um, yeah, I think honestly, probably the headline that gets people so 

she like, okay, depends on what, like, um, yeah, like, a lot of times, I have crafted 

my own headline, like, sometimes the editors will, you know, like, they'll be like, 

No, I'm scrapping and putting my own but I guess it depends what the article is, 

like, for a lot more like, I don't know how to explain what is this? Like foreign 

journals, but you know, like, the ones that are like, more clickbitty? That's like top 

10? I know. Those are probably the more like click Beatty ones. And then I guess 

the challenging ones is like the ones that are like about a very serious topic that 

isn't necessarily like, you know, it's like, oh, this is happening, like, I don't know, 

like, let's say like the Ukrainian issue, right. Like, how do you come up with like, 

an enticing headline for that? Like, I think that's kind of hard. Yeah, I feel like 

that's probably like one of the hardest is coming out with a good headline. And 

then a good like, not lot thinking in like terms of film, but like, like, you know, the 

little sub subline that expands a lot when they do that. And I feel like but that's 

important as well. I feel like yeah, and then coming with a good introductory 

paragraph to keep them reading. Yeah, 

 

Q: I totally agree. So that brings me up to something that I'm really interested in, 

because I don't really have a lot of friends work as a freelancer. So, I want to know, 

once you create it, your headline, and the editor, sort of like twist it before? Or he 

or she published it, do they consult you before they publish the article? 
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A: Yeah, so a lot of times they do like usually it's like a Google Doc and so I can 

even see like that they poke so a lot of times it's been Yeah, because I think it 

would be I mean, luckily I've known some I think I've known some people who 

have had their headlines those like twisted and like they got in trouble for me it 

totally change the story or they got in trouble or whatever. And like Luckily, I've 

never had anything like that happened to me like they never like twisted into 

anything like crazy like you know, and what And even if they have, like, changed a 

little bit, I can see, you know because it’s Google Doc, yeah, I've never like had 

them just kind of like publish without console or if they have published without 

consulting, it's usually because they kept everything the same. So yeah, lucky I've 

never had that experience. 

 

Q: Alright, sweet thank you. How do you put out a headline for a particular story? 

If you are like doing, for instance doing a political story and there's like party 

dispute? Or like, if there's like complicated medical report that you need to work 

on. So how do you like put all the information usually form into one small 

headline? Yeah, I guess that's my question. 

 

A: Hmm. That's a good question. Yeah, I feel like sometimes the headline is like, 

okay, when it comes to like, pit when as a freelancer, right sometimes, is 

important. Because when you're pitching a story, you want to have a headline, you 

know, you don't want to just be like, there's a story I'm interested in talking about, 

like, you kind of want a lot of times, I found that I get more accepted if I already 

have a headline, because it's just like, bam, it's there. Yeah. Like, that's the 

challenging thing is coming up with it just based on when you haven't even written 

an article, and you just have an idea. Hmm, yeah, I don't know. So, I guess, 

because like, it just like, it just depends on the story I'm writing. I think it just takes 
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like multiple tries to thinking of something good to say. Yeah, I just figured it's 

kind of hard to come up with a clever headline, you know, covers everything and 

be brief.  

 

Q: Cool. When you are designing your headlines, what are the most important 

things you consider? So, like, how do you frame a headline so people can't ignore, 

especially for online articles. And what do you do to make sure that people don't 

skip on your article? 

 

A: I find like punchy, you know, and it's like it has like, it's not telling the whole 

story, but it's like, this is what it's going to be about, like, but also not something 

that's overly long, like, I guess this isn't it's like freelancing, but like, for example, 

like, right now, I'm writing assignment on I'm writing like an article on these 

homecare attendants, these Chinese home care attendants who are like fighting 

against their agency, because their agency is like promoting like a 24 hour shift. 

Like, you know, cycle. And like, obviously, there's more to it than just that. But I 

basically like title that story like the 24 hour lives of homecare workers, you know, 

because I wanted to come up with something that's just like very, if you see that 

you're like, Oh, what, they work 24 hours, you know, obviously, there's more to it, 

but you have to read, like, yeah, so I think like coming up with something like, 

punchy I guess it's like something that I really keep in mind. Something that like, 

has the core essence of the story inside, but is not going to give it all away. Like 

sometimes, like I think I first started it was very hard, it was much harder. Like I 

would write really, really long headlines, you know, because I'm like, I don't really 

know what to say now that I'm like, a little bit more used to it. It's gotten like a lot 

easier. And I feel like the shorter the headline is like, the more like, like, people are 
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more likely to click on that. Or at least I know, I'm more like I saw one headlines. 

I'm like, I don't want to write one more precedent like, 

yeah, that makes sense.  

 

Q: So, how do you try to frame a headline, so people don't forget?  

 

A: Hmm. Well, like I guess, yeah, like I said before, try and make it like, Punchy. I 

can't think of anything else. I don't feel like I'm like, bad grade at forming 

headlights on like, my, I don't know. 

 

Q: That's fine. how do you tell a basic fact in a headline?  

 

A: I feel like I used to use quotes, but I feel like those ones are so long those 

headlines. Yeah. Well, I feel like who what, where is like, a good thing to keep in 

mind? It's like, you know, but some I feel like I'm just like, the way I write 

headlines maybe because I'm not that good at it. It's very short. Like it's usually 

like I don't even think I think of I just think of like, okay, here's the basic thing of 

the article. And then where does it take place? It's like, okay, bam, you know, it's 

like, for example, it's like, oh, like I wrote this one thing about little Guyana in 

New York. And it was about wedding season. So, I just wrote it's like, wedding 

season in little Guyana. And that was the title, you know, and that tells the story. 

Yeah. And then it's like, you know, so I was like, okay, at least it tells I feel like 

I'm very like basic. Like, I'm like, here it is, you know, I feel like there's like some 

that are like very out there. And I'm like, Wow, that's so good. But I feel like I'm 

not at that level. 
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Q: Gotcha. All right. Thank you so much that completed the first part of our 

interview. Yeah. The second part would be scenario questions. I'm going to read 

and copy and paste into the chat box. And you will be able to read it yourself.  

So, imagine you're covering a mass shooting story. And there are people who died 

from the shooting. And the shooter is identified as an American male who struggle 

with mental illness. There are also arguments regarding gun rights and the mental 

issues of the shooter. So how do you plan to form your headline that and What 

elements do you plan to include or exclude? So basically, the dispute there was 

this, this guy who shot a lot of people has also struggled mental, mental illness 

issues. And people care about gun rights. I want to know, like, which, which part 

of the elements that you would want to put in your headlines so people read your 

story? 

 

A: Uh, huh. Yeah, because on one hand, it's like, hmm. Because I'm wondering, if I 

you put the mental illness thing in the title, then people are going to be like, Oh, 

see, yeah, he shot people because he's mentally ill. So it's a mental illness problem 

and not a gun problem, you know, or gun control. It's just, you know, mentally ill 

people doing this. And that also stigmatizes people are mentally ill. So I feel like 

maybe I would not put that into the headline. And I would like, take that, like, put 

that maybe like, like, high up in the story, but not necessarily in that headline, 

because I feel like if it's just an outline, you know, people like share on social 

media, and then they'll just see that part. And they'll just be like, it's just a crazy 

person, and not really the real issue, which is that there's like, or at least, in my 

opinion, the real issues that there's like, an issue of guns in the US, right? Yeah. 

And so, I think it'd be like, the title would be like, Okay, there's a mass shooter. 

And it was an American man, you know, like, shot? Like, I think I would include 

that part. Because like, I think also, like, a lot of times, like, it is linked to men. 
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And I think it's important to note, you know, and then yeah, like, bring up that, but 

not necessarily put in the mental illness part. 

 

Q: I got you. And the second question is, copy and paste. There we go. So, imagine 

you're assigned to cover mask policy story and the state plan to implement a mess 

mandate, citing the increased number of disease infections from the health 

department. However, the states, Democrats and Republican lawmakers do not 

share a common ground. And will your headline focus more on the party dispute? 

Or the public safety concerns? 

 

A: I think, focus on the public safety concern because that's more important, and 

then put the pub the dispute, like somewhere in the story, you know, like, like, yes, 

it's happening, but also they don't agree, but that's not like the main also, I feel like 

no one's going to click like, that's just kind of boring as well. Like, I feel like, it's 

like more, like, you know, this is like more important if it's just like, here's, you 

know, the state wants to put because there's like higher infections, and that's more 

important anyway, like, okay, they're fighting like, whatever, you know, who cares 

that the main thing is that people are dying and that are getting infected? And that's 

what I would prioritize. 

 

Q: Yeah. Okay. Cool. Sweet. And we're done to the last two questions. Let me just 

read the third one to us a little complicated. Imagine this scenario that you just 

obtained a medical report of a vaccine for an infectious disease. In this report, you 

find out the vaccine only requires one dose to provide the protection, it has a 

similar rate of death prevention when compared to other existing two those 

vaccines. So however, in terms of general prevention, this one dose vaccine 
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performs not as good compared to other vaccines. So how will how will you write 

your headline based on the medical report?  

 

A: Yeah. So um, yeah. If you got, like, complicated, well, information on that this 

one dose vaccine does offer same protection for death. But is performed less as 

good for general prevention. But it only costs one dose to get people vaccinated, 

especially back in the Yeah, we really need general Yeah. I think I phrased it like 

something like, is the one dose vaccine as good as two-dose vaccine like, you 

know, like a question mark. So yeah, like, you know, and then explain it in the 

article I like, because you don't want to be like, yeah, like, no, this one dose 

vaccine is not as good because then people will just read that part. And then they'll 

be like, oh, I don't want to get it. Or you'll say like, the one dose vaccine is 

amazing, you know, and the people be like, oh, I just want to get that without 

knowing all the facts. So, I feel like if you just phrased as a question, people that 

are prompted to like, read it and be like, is it I don't know, let me read. 

 

Q: Cool. Thank you. And the last question would be, so imagine you're covering a 

story of a blackout in a city. In a release from the city, you, you learn the two main 

resources for electricity is coal, and renewable energy, and the renewable energy 

are relied on wind farms. So, the city says the temporary electricity shortage 

happened because coal mining is on a decline, and they have to resorts reserve, 

more coal to guarantee winter heating. And you'll also learn about the wind energy 

isn't stable just yet. And this year is especially the case and you heard compliance 

regarding the government's coal management, and concerns about the stability of 

the clean energy. So how would you form your headline? 
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A: Maybe I would include the government's coal management because, like, you 

know, they're saying, oh, because coal mining is on decline, but like, you know, 

yeah, of course, it's on a decline, like, Duh. But like, that's not really like an 

excuse, like, why weren't they reserved? Like, you know, they reserved a bit like, 

were they managing it like, no, I feel like that's like an important thing to mention. 

I feel like that's probably what I would mention, more than like, the wind energy is 

unstable or like, you know, or that it's on a decline because I think everyone knows 

Coal mining is on a decline, but then why? I guess if there's concerns regarding the 

government's management, I feel like that's something that's important. More than 

concerns are clean else. I feel like with clean energy, there's already like so many 

like companies will use, you know, they'll use that to get like, like all these 

petroleum and coal companies use that kind of thing against it. And so I wouldn't 

want to promote that any further. Like I probably mentioned in the article, but in 

the title, I think I would focus on like, the government's management of, you know, 

this whole situation.  

 

Q: Thank you so much. Also, if you have friends who also want to participate, and 

they are reporters ... please recommend them to me because I'm really struggling 

right now.  

 

A: Thank you so much. It’s my honor to meet you! 

 

Interview with Shakeeb Asrar 

 

Q: Hi Shakeeb, what is the position you were holding? 

 



 98 

A: I was a freelancer. I worked in a full-time journalism position for about one 

year and then starting up 2018. I've kind of been mostly freelancing or working 

articles independently. And yeah, so I initially would do reporting projects in 

Pakistan, where I'm originally from and tried to pitch it to either AL Jazeera or to 

one of the reporting brands that I would get. I've pitched to and gotten my stuff 

published and Christian Science Monitor, South Asian voices, and mostly for AL 

Jazeera Yeah.  

 

Q: So how long have you been working for AL Jazeera? 

 

A: Yeah, I think I'll just utilize one word, which I worked the most with both as a 

staff there initially, and then later, like freelancing and pitching for them. So yeah, 

I think that was the one of the most significant ones. 

 

Q: Gotcha. So how do you consider the most challenging in terms of engaging 

your audience to Article? 

 

A: I would say the most challenging thing is sometimes when you may be talking 

about a perspective that your audience doesn't like. So for instance, I sometimes 

focus on South Asia. And as you know, there are a lot of …kind of political, strong 

political sides, between India and Pakistan. So, every time I would kind of publish 

something, there will always be like, a lot of comments from the other side saying, 

this is not to, or this is not the case, or like they would disagree. So, I think it's kind 

of presenting facts or information that people might not like, is like a challenge that 

I faced. Yeah. 

 

Q: Gotcha. So how do you put out a headline for a particular story?  
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A: Um, so I tend to write headlines that are not super short. So, I don't like 

headlines that are very vague about like, this is what happened in Ukraine 

yesterday, or something like Ukraine is starting a new plan to do this. So, like, you 

know, those work headlines, I usually tend to use the maximum number of words 

that a publication might allow, sometimes it's like, you know, it can be up to like 

10 to 15 words. So, I would normally put the most important aspect of the story. I 

don't, I don't do like the five w's and h in the headline, but it would normally be 

kind of something. So I usually write feature stories and sort of breaking news. So 

I would normally put the character so like, if the story is about this person who is, 

let's say, his blind yet navigating like university as an exceptional student. Maybe 

I'll put something like need the student or meet this person, or so I tried to like to 

put the human first in the headline sometimes because people connect to it and 

then click it.  

 

Q: Thank you. So how do you design a headline so people don't people can't ignore 

it. Like how you catch people's attention.  

 

A: I guess I think isn't mentioned, if there is like a relatable content in the headline, 

that's something that people usually connect. So, if it's a person or something like 

this young, this young girl does this, or this man. This man is known for doing this 

is something. And then I think another aspect is like putting headline in a question 

format that sometimes gets people's attention. So why have we not talked about 

this aspect of slavery? Or? Well, that would be very vague. So why haven't we 

talked about like, for example, the Middle East history of slavery, something like 

that? Yeah, I think would make people click. 
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Q: And how do you frame how and so people don't forget … like how do you 

ensure that people remember the headline? 

 

A: Yeah, I'm trying to think what else I can add beside the points I mentioned. 

Because, you know, as, as a as a reporter, and like, journalists, sometimes we focus 

less on headlines and more and like, the content, and usually the editor who edits 

our work, focuses more on the headline. But I would say like, depends a lot on the 

story. Because if I don't know if people would just remember, I had an article just 

because of the headline, oh, that was a headline, have you read it? It is usually 

people are like, Oh, have you read the article? It was great. And then the headline, 

I feel like, it's like the second most important thing, the first thing that people 

might remember. 

 

Q: Yeah, for sure. Thank you for that. And how do you tell a basic fact in a 

headline. 

 

A: Um, so I think … hypothetically speaking, I think the ideal way is to just either 

use maybe a number if the story has a fact like figure that's most important. So, 

let's say for talking about and a bomb blast or an attack that killed certain number 

of people, I think, then you need to put kind of the number of the who might have 

died in the headline so that we will know the impact. So, if you put like one person 

killed in a bomb attack, that like if there was one person injured, let's say in a bomb 

blast, and maybe that's not the most important thing, you write a bomb blast 

happen at this place. In that case, you would write the place like the fight would be 

where it happened. But if it was like a huge blast, where let's say like 50 people 

died, I feel like that would show the impact of that incident. So you would 

probably be like 50 people got injured or 50 people got killed in this attack. So I 
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think kind of finding a small fact or number from the story that's most important 

that shows the impact. Why this story is important. that to the headline. 

 

Q: Thank you. So that completes the first part. And let's go to the fun part, which is 

narrow questions. I'm going to copy and paste it into the chat box and you will 

have a look when I read it to you. So cool. Imagine you're recovering a mass 

shooting story, and there are people who died from the shooting. And a shooter is 

identified as an American male who struggled with mental illness. And there are 

also arguments regarding gun rights and the mental health issue of the shooter. So 

how do you plan to form your helmet? And What elements do you plan to include 

or exclude. So, to be more specific, so this, this news already broke, and we just 

recently no new angles of the story that this person is struggle with mental illness? 

And also, people are talking about, again, the gun rights are, you know, have to be 

like something on the table? So, if you were to write a headline for this story, what 

portion of that mental health or gun rights, would you put in the headline. 

 

A: Yeah, so I think, for this story, if I'm doing this within the US, like assuming 

that my audience is American, I don't think I would need to put that it's an 

American male. Just because I think people would assume this happened in 

America. Yeah, I'm doing a domestic story. I would probably put. So, it's tricky, 

because I think as someone from the Global South, I'm a person of color, I usually 

tend to avoid stereotyping, where, for example, I feel like if this person was a 

Muslim, or a Christian or something, I feel like, as a Muslim that would have been 

propped up in the headline, another Muslim male killed this many people. So I, but 

I would try to avoid mentioning like gender, race, color or religion in the headline 

about this person. And then between gun rights and mental health, I would 

probably put, I think, the fact of the shooting, I'm assuming I'm doing like a, like a 
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story, the first story on this this incident, so I wouldn't get into like, oh, there's a 

gun rights issue, or there's a mental health issue, I would just put first like, for 

example, a student, a male person, or whoever, whoever it is, like a person went on 

a shooting spree and killed this many people are like, in XYZ city, xy people died 

in a in a school shooting, or in a mass shooting, whatever it is. So, I would put that 

so I don't think in the headline, I would put either mental health or the rights issue. 

If I was doing a follow up story later about guns. Right, then I think that's one that 

I would prioritize first, like, in another in another incident, a man was able to 

purchase, like weapons or something. 

 

 

Q: Gotcha. Interesting. So, the second question would be a mask policy story. 

Right here. So, imagine you're signing your science to cover a max policy story, 

the state plan to implement a mass mandate, setting the increased number of 

COVID. From the health department, however, the state Democrat and Republican 

lawmakers do not share a common ground on the mess policy? And will your 

headline focus more on the party dispute? Or on the public safety concern? 

 

A: For me, it would focus on the public safety concern first, because that's 

something that is the most important thing, I think, in this story, because that 

directly impacts the health of the individuals. So, I would probably focus on having 

or not having the mask could potentially cause distances damage. And then within 

the story, also talk about however, these two political parties cannot get an 

agreement.  

 

Q: Interesting, cool. And the second to the last is a medical report story. Yeah, so 

imagine a scenario that you just obtain a medical report of a vaccine trial report for 
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an infectious disease. In that report, you find out the vaccine only requires one 

dose to provide the protection and it has the similar rate of death prevention as 

other existing to those vaccines. However, in terms of general prevention, this one 

dose vaccine performs not as good compared to other vaccines. So how do you 

plan to write your headlines there?  

 

A: So again, I think if this is the first time, we are talking about the one dose 

vaccine, I in my headline would probably focus on the fact that we have a one dose 

vaccine that provides a certain level of protection. So, in the headline, I would 

probably be like this one dose vaccine gives you XYZ percentage of immunity or 

like this much protection. I think that will be my story. And then within the story I 

will talk about, however, this protection is less compared to other vaccines like 

Pfizer or Madonna. In another case, if like this vaccine has been out for a while 

and people already know, the protection rates of Madonna, Pfizer and Johnson's, 

then I would say, according to a new medical report, Johnson and Johnson 

Johnson's protection is less than other vaccines. 

 

Q: Gotcha. Yeah. Cool. Thank you. And last question is renewable energy. So, 

imagine you're covering the story of a blackout in a city. And in a release from the 

city, you learned that two main sources for its electricity is coal and renewable 

energy. And when we talk about renewable energy, it’s the one from wind farms, 

and the city says the temporary electricity shortage happened because coal mining 

is on a decline, for switching to cleaner energy. And they had to reserve more coal 

to guarantee winter heating. And you also learned that wind energy isn't stable, and 

this year is especially the case, and people were complaining that government's 

coal management and also concerned about the stability of clean energy. So how 

do you plan for your headline for this story? 
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A: Okay, so in this story, I feel like we I wouldn't assume for a fact that the 

blackout is because of shifting to the coal mining or that because coal miners are 

decline, because I tend to not immediately put official statements address, maybe it 

is because of mismanagement in the NGO in the city government, or maybe they 

just want us to be favorable to coal mining and serve renewable. So I would 

probably pose a question in my headline, something like, is coal mining the reason 

the city is facing more blackouts, or something like that? And then in the story, I 

would explore different sides about like, whether it's Coal mining is on the decline, 

or is it mismanagement of the electricity production? Or if it's something else that's 

like, you know, causing these blackouts? 

 

Q: Yeah, for sure. Thank you. Thank you, for all your honest opinions. I appreciate 

it. 

 

Interview with Ellen Cagle 

 

Q: Hi Ellen, let me pull up the questions. We have two parts of the questions. And 

the first part will be general questions just know you, who you are, and like, where 

do you work? And second part will be narrow questions. I am going to start with 

the simple questions. So, what is what is your current job position? And how do 

you identify your gender? And which news agency do you work for? 

 

A: Okay, I'm cisgender woman. My title is digital reporter. I kind of do a little bit 

of everything with that job. I like I write stories; I edit stories. I do social media. I 

like work on print production. Like I kind of have my hand in like every part of the 

newsroom. Yeah. I work for the Kansas City Business Journal, which is a weekly 
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newspaper in Kansas City. We are like online every day and then in print once a 

week. 

 

Q: Oh, cool. That's nice. So how long have you been at the Kansas City Business 

Journal? 

 

A: For three years. 

 

Q: As a reporter, what do you consider the most challenging in terms of engaging 

your audience to your article? 

 

A: Hmm. I think like, getting them onto the site is challenging, because, I mean, 

obviously, there's so many websites that are like competing for your attention. It's 

always a challenge to like, get people into a story. And once they're in like to keep 

them reading throughout the story. 

 

Q: Yeah, for sure. Thank you. And so how do you typically put out a headline for a 

particular story?  

 

A: So, I'm not sure how universal This is. But we must write three headlines for 

every story. Oh, just one of them is purely like an SEO headline. So that's like the 

most specific like, that's the one that has the names in it like the company name. 

Yeah, the person's name. That one's like the least creative. And then we do an 

email headline, which is like, our chance to be creative. So, these are the headlines, 

the email headline appears in like our newsletters, which that is our biggest like 

driver of traffic to our website. So that is like the vaguest headline that we use. So 

we'll usually try to like very, very like the mega of the story in that email headline. 
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So instead of like Nate, if a story's about like T Mobile, which is based here in 

Kansas City, or partially based, will say like, Kansas City company, or Overland 

Park company, instead of like saying team at will, because we want people to like 

click into the story. And then the third headline is called the news headline. And 

that's kind of like a mix between like this specific SEO and then the, the, like, more 

vague email headline, so I don't know if that really answers your question. Usually, 

I'm trying to write one headline that like, pinpoints exactly what the story is. And 

then another headline that is more open ended. That is going to like, entice 

someone to click into it to read more. 

 

Q: Cool, cool, thank you. And so, when you are designing headlines, what are the 

most important things you consider? 

 

A: I always want to be able to deliver on a promise for a reader. So like when 

people talk about clickbait I do think it's like a very fine line between having a 

clickbait headline and being able to like deliver on that promise. Because I don't 

think it's a crime to like, want someone to click on your story and to have an 

exciting headline That's like going to get them into that story. Yeah, but I always 

want to make sure that I'm like, able to deliver on whatever. I'm like giving them in 

the headline. 

 

Q: Yeah, I agree. Um, so how do you frame a headline so people can't ignore. 

 

A: I think verb choice is important. I mean, it's the same when you write a story, 

like using a vigorous verb. I'm honestly just not giving it all away. Yeah. And it 

can't be boring either. Like, I see so many headlines like, you know, those two 

sentences like headline constructions of like, this happened. Here's what it means. 
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Like, I don't think that's terrible, but I also don't think it's like that exciting. Yeah, I 

I just want it to be like, unique and not boring. Punchy words… 

 

Q: And a headline so people don't forget, like, people, you know, when people 

refer to the similar issues happen in their life, they'll think about your article. Like, 

how do you achieve that? 

 

A: Like quotes. Sometimes a source can just say it's much better than the dross 

itself. And like using that in the headline can kind of make it stand out. I also think 

puns, this is another thing that other people probably like will not agree with other 

journalists. But I do think a pun can be like a good way to have a headline. Stick in 

someone's mind. 

 

Q: So how do you try to tell a basic fact in such a short headline?  

 

A: Um, that's hard. I think it just depends on the story. Like, if it's a breaking news 

story, I have no problem kind of like putting it all in there. But then, like a cover 

story, or like an investigative story. Those things are so nuanced that you can't put 

it on the headline, like it's impossible. Yeah. Um, so yeah, it really just depends on 

the story I'm writing, or the story I'm writing the headline for. 

 

Q: Gotcha. Thank you. And that complete the first part. And the second part …I'm 

going to read it to you also copy and paste your chat box. So, you can see. Okay, 

cool. So the first one is, imagine you're recovering a mass shooting story, and there 

are people who died from the shooting. The shooter is identified as American mill 

who struggle with a mental illness. And there are there are also arguments 

regarding gun rights in the mental health issue of the shooter to how do you plan to 
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form your highlight and What elements do you plan to include or exclude? So 

consider this is not a breaking news story. You just know, you just knew the new 

information.  

 

A: I just need to think for a minute. I think I would. I don't think I would play up 

the mental illness part that much because I just think that is cliche and ethically 

questionable, perhaps. Yeah. The gun rights stuff. I think I would put the focus 

there without being too specific about mental illness and the headline. 

 

Q: And the second question is about mask policy. And there you go. So, imagine 

you got assigned to cover a mask policy story. And the state, the state plan to 

implement a mass mandate, citing the increasing number of infectious diseases 

from the health department. However, this is, like the two parties of the state 

lawmakers do not share a common ground. So will your hand focus more on the 

party dispute or public safety concern? 

 

A: Definitely. I would shy away from politics and focus on the public health aspect 

of it. I mean, the politics stuff, at the end of the day is not like the important stuff. 

 

Q: Um, so and the third one would be a medical report that you just observe. So, 

imagine that you just obtain a medical report of a vaccine for an infectious disease. 

In the report, you find out this vaccine only require one dose to provide the 

protection. And he has a similar rate of death prevention as the other existing to 

those vaccines. However, in terms of general prevention, this one dose vaccine is 

not performing as good as other vaccines. So how do you plan to, you know, 

include, or exclude in the headline? 
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A: So, yeah, like the trial report, it's about this one dose vaccine. And yeah, yeah, 

the good part is one dose, and the other part is, you know, general prevention not 

as good. Yeah. I think I would say that it's one dose in the headline, say that. It is, 

has the same effectiveness in terms of like death prevention as the two dose one. I 

don't think I would include anything about like the general prevention and the 

headline. Yeah. Because, to me, that's just not as important as death dimension. 

 

Q: Cool. Gotcha. Thank you. And the last question, imagine you are covering a 

story of a black God in a city. And in the release from the city, you learned that 

two main sources for electricity is coal and clean energy. And when we talk about 

the clean energy, we mainly mentioned the energy from the wind farm, and the city 

says a temporary like electric electricity shortage happen because there's coal 

money is on decline. And, because they want to reserve more coal to guarantee 

winter heating. And you also learned that when energy isn't stable, and this year is 

especially the case, so like, you heard complaints from both side and one wall 

people are talking about the government coal management, and people are 

concerned about the stability of the clean energy. So how do you plan to include or 

exclude or like, how do you form your headline? 

 

A: Okay, I need to read this again. Hang on. Yeah. This one's hard. Yeah. I mean 

to me the, the like, interesting newsy thing is the having to save more coal to 

guarantee winter heating. Yeah, just on a first pass. I think that's where my mind 

would be. This one's hard because I feel like you can't include like every element 

of that complex in a single headline. There's just too much there. As much as I 

would like to have like very nuanced headline. Yeah. I think that is like probably 

the part to me that sticks out is like something I would focus on.So like, just how 
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government manage that coal. So, you know, it's during a trend transition between 

coal to cleaner energy, right.  

 

Q: Yeah. Cool. Gotcha. Thank you so much. And then that’s all I have. But yeah, 

anyway, I really appreciate your time, and it's a great honor to meet you. Thank 

you so much. 

 

Interview with Allison Cho 

 

Q: What is your job position? And how do you identify your gender? And which 

news agency do you work for? 

 

A: I’m a multi-editor slash copy editor at the Washington Post right now. Identifies 

female, she, her pronouns. 

 

Q: So how long have you been reporting at your organization? 

 

A: I've been here for maybe a year and a half is almost two years. Yeah. 

 

Q: And what do you considered the most challenging in terms of engaging your 

audience to your article? How do you frame a headline that people can't ignore? Or 

like people don't forget? 

 

A: That's really... writing headlines is probably the most difficult part of my job. At 

least for me I don't really write online headlines, but I do write the printed ones. I 

think most difficult part of writing headlines people have probably seen the same 

story somewhere else, so you do try to write a headline that stands out and try to 
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find a different angle with a story that people maybe haven't seen before. But 

sometimes yeah, sometimes they will have seen the same story somewhere else 

which is it's difficult. 

 

Q: So, since headlines are usually short, how do you really tell a basic story in it? 

 

A: Usually know which keywords you want to have online. So that's usually what I 

would start with talking to the reporter and editor to make sure we are not missing 

what needs to be in there. 

 

Q: Well, that makes sense. So, do you have tips to form headlines for different 

types of stories? 

 

A: Political stories and news stories I think from what I've seen, we tried to just 

make it as straightforward as possible. Mostly because we try to you know, publish 

it as soon as possible sometimes. So, you don't really have time to like to get super 

creative with it since you know the names of the people the keywords and stuff so 

obviously knew the context. So, I don’t think we are creative as much.  

 

Q: Well, yeah, that that answers the first part. Now I'm going to read you the four 

questions. Imagine you're covering a mass shooting story. There are people dead 

from the shooting, and the shooter is identified as an American who struggle with 

mental illness. There are arguments regarding gun rights and the mental health 

issue of the shooter. So how do you plan to form your elements? So, there's two 

major arguments.  

 



 112 

A: I probably focus on the gun rights issues like if this is the first article we have 

on the shooting, I probably put how many people died. I probably focus on the gun 

rights issues over the mental health issues and was like, you know, this is third or 

fourth story refit and, on the shooting, and everything else is kind of older news 

that maybe focus on that generates issues. 

 

Q: Okay. Cool. And the second scenario is the mass policy story. Imagine you're 

assigned to cover a mass policy story, the state plan to implement a mask mandate 

citing the increasing number of disease infection from the health department. all 

over the state Democrat and Republican lawmakers to not share the common 

ground. Will your headline focus more on the party dispute or the public concern?  

 

A: It's a good question. I guess it just depends on like, what the story is focusing 

more on the story to work on the mask. We have more quotes from people who are 

more quotes about politicians specifically about the mask mandate, focus on the 

mandate, but of the stories about the politicians and how they're divided over it. So, 

it just depends, I guess what the reporter wrote. 

 

Q: Okay…So the third would be imagine a scenario that you just obtain a medical 

report for vaccine for an infectious disease. In the reports you'll find out this 

vaccine only requires one dose to provide the protection. And it has been the rate 

of death prevention as other existing to dos vaccines. However, in terms of in 

terms of general prevention, this Windows vaccine perform not as good compared 

to other vaccines. So how do you plan to write your headline based on the medical 

record? So this Windows has the same protection as others to death, but any boy 

helps people to get vaccinated faster, does open slowly cost one dose. And, but the 
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general prevention is lower or perform not as good to compare to others. So how 

do you plan to show this medical report? 

 

A: Um probably tried to make sure to say that it's a single dose vaccine and then 

probably also say like, a single dose vaccine was less effective, experts say or 

something. That's the first article we have on accuracy that is available, but it's less 

effective or something like that.  

 

Q: And the fourth question. imagine you are covering a story of a black God in a 

city. And in the release from the city, you learned that two main sources for 

electricity is coal and clean energy. And when we talk about the clean energy, we 

mainly mentioned the energy from the wind farm, and the city says a temporary 

like electric electricity shortage happen because there's coal money is on decline. 

And, because they want to reserve more coal to guarantee winter heating. And you 

also learned that when energy isn't stable, and this year is especially the case, so 

like, you heard complaints from both side and one wall people are talking about the 

government coal management, and people are concerned about the stability of the 

clean energy. So how do you plan to include or exclude or like, how do you form 

your headline? 

 

A: This I probably focus on the call for the story and why they're increasing it 

rather than the thoroughness. Yeah. So why do you pick coal over? Like? What 

Why do you pay coal for it? Instead of like having renewable energy. Do you think 

people will care more about government management over the source? Yeah, I 

think I think it's more interesting that, at least for me, I think it's interesting that 

they're increasing coal or why they're using. I think that's the most interesting part 

of the story for me. 
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Appendix 3: Project Proposal 
 

INTRODUCTION 

For as long as we can remember, news articles have had headlines. While 

some of the articles may have a short paragraph or bullet points that go along with 

the big, bold printed headline, others follow the simple combination: news headline 

followed by its accompanying text. 

It is commonly agreed that one and perhaps the most essential function of a 

story’s headline is to give a brief idea of what the story is about. After scanning the 

headline, readers can decide on whether they’d like to invest more time to read the 

full article. You may realize that some news headlines use a quote or a 

sensationalized statement to attract readers’ curiosity to further their reading or 

lead them to an assumption that affects their future decision making. 

News headlines that cull elements of perceived reality or highlight partial 

facts of a whole story are especially worthwhile to be reviewed and discussed in a 

digital era, where newsreaders are overwhelmed by so much news on their smart 

devices and have so little time to process.  

 Although there have been many literatures on framing in news, not many of 

them focused on framing effect in news headlines. Thus, this study will discover 
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and explore the headline framing tactics, their rationale, and how journalism 

professionals’ reaction to this issue. 

 

PROFESSIONAL COMPONENT 

News Producer at FOX4-WDAF 

 I’m currently in the second round of my job interview for a part-time 

producer role at WDAF, a Fox-affiliated television station licensed to Kansas City, 

Missouri. I’ve got an offer from a blockchain and cryptocurrency company as a 

content marketing specialist; however, I want to wait a little longer for other 

applications to process. Other possible job offers include internships at Nightline 

and ABC News’ digital team.  

If I end up getting the offer to be a producer at WDAF, I will be placed in 

the producing team of their weekday morning show, which runs from 4 a.m. to 10 

a.m. There, I hope to continue learning from colleagues and supervising producers. 

WDAF covers news from Missouri and Kansas, the length of its shows and the 

volume of the news can be a challenge for a new producer like me. I should go 

beyond my previous experience and step out of my comfort zone to accept it and 

take it as my responsibility.  
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I also hope to bring my data analysis and visualization skills to WDAF’s 

newsroom. I want to be able to request and analyze data obtained from local 

government and come up with meaningful and interesting news pieces. 

 

 

THEORETICAL FRAMEWORK & LITERATURE REVIEW 

To better study and understand framing in news headlines, I must first 

address the concept of “framing”. According to Chong and Druckman (2007), 

framing refers to the process by which people develop a particular 

conceptualization of an issue or reorient their thinking about an issue. We all have 

attitudes to issues we encounter, and we can acknowledge the attitude through 

many measurable attributes. Chong and Druckman noted that our attitude toward 

an object can be measured by our evaluation of the object on the attribute to the 

issue, and the salience weight associated with that attribute.  

 A previous study (Chong, 2007) proved that one’s frame in thought can have 

a marked impact on one’s overall opinion. For instance, Jacoby (2000) suggests 

that politicians attempt to mobilize voters behind their policies by encouraging 

them to think about their policies along particular lines. Scenarios like this can be 

commonly seen in news production as well, McCombs and Shaw famously wrote 

the agenda-setting and attribute agenda-setting influence of the news media, they 
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use various examples to prove that media/ content creator has the ability and power 

to “shape the pictures in people’s mind about the outside world” (McCombs & 

Shaw, 1972). 

Framing explains why readers find one event is being portrayed differently 

by different news agencies. News coverages on pharmaceutical company Johnson 

& Johnson’s vaccine report can be a good example. At the beginning of 2021, the 

American people had their focus on Covid-19 vaccines. One of the vaccine options 

is the single-dose vaccine that was developed by Johnson & Johnson. When the 

company made their vaccine clinical trial report public, the opinions of people 

toward the vaccine were split.  

Reneau (2021) explains in her article Johnson & Johnson’s vaccine news 

proves it’s vital to read articles and not just headlines that people’s opinions were 

formed based on the split news headlines of the vaccine trial report. For instance, 

many news editors wrote the news headlines to tell the audiences that the trial 

result of the J&J vaccine did not come out as good as expected, and others wrote to 

indicate the single-dose vaccine is a game-changer as it is easy to distribute and 

prevent severe symptoms and death caused by the virus. 

 

Definition of terms  



 118 

 Two keywords need to be addressed and defined to continue to talk about 

framing. The two words are salience and attitude. 

Salience. The word salience means to make a piece of information more 

noticeable, meaningful, or memorable to audiences. If a writer (e.g., reporter, 

editor) decides to increase the salience in one part of a news story, readers will 

perceive that part of the story, discern it, process it, and store it in their memory 

(Entman, 1993). 

 Attitude. According to Gordon Allport, an attitude is a mental or neural state 

of readiness, organized through experience, exerting a directive or dynamic 

influence upon the individual’s response to all objects and situations with which it 

is related. (G. Allport, 1935) 

 Since my research focus on framing in news headlines, it is necessary that I 

also define news headline. News Headlines are usually shorter than 90 characters, 

typed in bigger size compared to the main article. A headline’s purpose is to draw 

attention quickly and briefly to the story. A news headline is perhaps the first thing 

you read when you look at a printed newspaper or an online news web page. The 

large type front page headline did not come into use until the late 19th century 

when increased competition between newspapers led to the use of attention-getting 

headlines (Reis et al., 2015). 

News headline framing in different types of stories 
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Framing in headlines may be found in all kinds of reporting.  

Previous researchers in different academic fields have given their attention 

and concerns over framed or biased news headlines. They noted news headlines are 

powerful to navigate people’s mentality and decisions, therefore knowing how 

headlines are framed matters to society. 

Framed news headline in public safety reporting. As early as 1953, 

communication researcher Percy Tannenbaum (1953) did a compared study on 

news headlines’ framing function in a public safety story. He picked a news story 

about a murder trial and wrote three headlines referring to that story. Among those 

headlines, one indicated guilt of the defendant, one innocence, and one was a 

neutral headline. The result was that the group who read the headline that framed 

the guilt of the defendant thought the defendant was guilty more than the other 

groups. The same result was found in the innocence headline group and the neutral 

headline group. The study has demonstrated the fact that headlines are not 

impotent instruments in the formations of opinions from news reading. 

Framed news headline in political reporting. Gun control has always been a 

central topic of political dispute, and it seems like the media has never agreed on 

how to report gun violence and shootings. Regarding the framing in gun-related 

headlines, researchers at the Boston University collected thousands of news 

headlines from 21 news agencies between the years 2016 and 2018, which as you 



 120 

may remember, covers the 2018 Parkland school shooting. One of the emerging 

patterns in news headlines was the conservative-leaning and neutral media are 

more likely to emphasize the mental health of individual gunmen than liberal-

leaning media (Liu et al., 2019). It is to say people who prefer to get information 

from conservative media see mental health issues in news headlines that refer to 

shooting and gun violence more often. 

Framed news headline in business reporting. Similar findings also appeared 

in the economic field, especially in the stock market. In 2013, researchers from 

Japan analyzed and concluded that there is a significant statistical relationship 

between news headlines and stock index returns and that positive excess profits 

might be acquired by an investment strategy using the news as a result of analysis 

(Yamashita et al., 2013). 

Framed news headlines in medical and public health reporting. When 

writing headlines for a medical story, journalists should use precaution and critical 

thinking. Anna Sayburn, a freelance journalist, has an article in the British Medical 

Journal noting that it takes a lot of effort to write a medical story headline and 

make it short, concise, and interesting. She said that although don’t set out to 

mislead in the headline they wrote, they often had to get across a complex story in 

a few words, which can lead to oversimplification (Sayburn, 2017). Journalists 
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need to make the story sound exciting, therefore, caution about medical studies or 

medical reports may not be reflected. 

Framing in different types of headlines 

In research from Dor (2003), news headlines can be categorized into many 

different types, and ‘summarizing headline’ and ‘quotation headline’ are two of the 

most common types. According to Dor, a researcher at Tel Aviv University, news 

headlines do not always well-represent the news story. Some summarizing 

headlines highlight a single detail from the main story and a quotation headline 

might use a quote which the editor decided should be promoted to the foreground.  

Framing in summarizing headline. The J&J vaccine news mentioned at the 

beginning of this paper can be viewed as an example of a summarizing headline 

framed under the writer’s perspective. The original J&J vaccine trial report 

includes but is not limited to a 66% effective rate to the common coronavirus, 85% 

effective rate of preventing serious illness related to Covid-19, and 100% effective 

rate at preventing death from the virus, etc. As information in the report couldn’t 

be all displaced in the news headlines, news agencies made some vaccine 

characters more salient than others by putting them in the headline.  

Framing in quotation headline. News reporting on the 2021 Texas blackout 

is a great example to show framing in quotation headlines. Since a lot of people 

don’t have expertise in power systems, news served a function to help people 
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understand what caused the power outages and the reasons behind them. News 

headlines turned out to be rather split on the cause of the blackout with some 

saying wind turbines were the reason for the power outage and others saying green 

energy was not to blame. Quotation headlines were frequently used in the 

reporting, for instance, right after the Taxes power outage, Brandon Mulder, 

reporter at the Austin American-Statesman wrote an article named “Frozen wind 

turbines hamper Taxes power output, state’s electric grid operator says”. Although 

the article had used many quotes from the state officials regarding the power 

outage, and the editor noted that wind energy only provides less than 20% of the 

state’s power supply, he still decided to promote the quote which indicates frozen 

wind turbine may be responsible for the outage.  

Conclusion 

New technologies are carrying online/digital news forward and probably 

faster than other traditional platforms. A 2011 study found that not only has online/ 

digital news consumption been booming, but preference for online news is also 

trending up even in cities with low internet penetration. (Bamezai, 2011) 

As the digital form is suppressing other news mediums, the concurrent 

influence of the digital platform and frame in news headlines shouldn’t be belittled, 

however, previous studies dedicated on this topic is rather sparse.  
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As much as journalists and editors should understand the power of digital 

platforms and the impact of framing in news headlines, news consumers should 

learn to recognize frames in news headlines.  

Framed headlines in different news topics. It seems framed news headlines 

can be in any news story, no matter which field. For instance, without reading the 

main news story, a framed headline of a crime story may inject readers with an 

impression that is contradicted by the main text.  

Frame in different types of news headlines. Framing can be in any type of 

news headline. Although frames can be easier to spot in summarizing headlines as 

in this case, a particular part of a text is emphasized in the headline. Readers can be 

blind by quotation headline since they are likely to trust a quote from experts and 

characters in the article, however, in many cases, headline editors select a 

particular quote for headlines to promote their opinion and ideology.  

 

RESEARCH QUESTIONS 

Based on the literature review, two research questions are posed for further 

research. 

1. What aspects are taken into consideration when journalists create news 

headlines? 

2. How is the framing effect differ in different genres of news headlines? 
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RESEARCH METHOD 

 This section will demonstrate my research design. My purpose and goal for 

this study are to discover problems that exist during the creation and production of 

news headlines and how framing plays a part in the creation of different types of 

news headlines. For these research purposes, I plan to talk to general assignment 

reporters who have already worked for several years in the newsroom. Since I want 

to know their thoughts, insights, opinions, and experiences on this topic, I will be 

conducting individual semi-structured interviews.  

The Rationale for the Method  

 Qualitative research methods will be used in this study because this type of 

research method intends to find human relations and is helpful when researchers 

want to further the open-ended research questions.  

 Semi-structured interviews are useful for identifying data needed to define 

or explore a problem. It can reveal attitudes, motives, and behaviors, sometimes, it 

can even reveal characteristics that are hidden by the participants. 

Research Design 

Participants. I will recruit six journalism professionals to participate in the 

study. These six professionals should currently work or have worked as general 

assignment reporters, which they are reporting on broad topics and story genres.  
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Interview procedures. After I recruit my interview participants, I will let 

them know I’m going to conducting conduct a one-on-one interview with them 

individually, and all the interview-related content will not be disclosed without 

their permission and confirmation.  

I will start the conversation by asking simple questions like ‘How long they 

have been working in the news industry’ and go further to ask about some common 

issues they encounter when they work with editors/reporters. As they are getting 

comfortable with the interview, I will start to ask harder questions. This easy-to-

hard questioning process will gradually lead them to my study, in which they will 

provide their opinion regarding framing in news headlines. 

Here are interview questions to answer my first research question: 

11. What is your job position? How would you identify your gender? Which 

news agency do you work for? 

12. How long have you been reporting at your organization? 

13. What do you consider the most challenging in terms of engaging your 

audience to your article? 

14. How do you put out a headline for a particular story? 

15. When you are designing headlines, what are the most important thing you 

consider? 

5 (a): How do you frame a headline that people can’t ignore? 
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5 (b): How do you want to frame a headline, so people don’t forget? 

5 (c): How do you tell the basic fact of a story in the headline? 

 Here are questions created for my interviewees to answer my second 

research question: 

9. Imagine you are covering a mass shooting story. There are people who died 

from the shooting, and the shooter is identified as an American male, who 

struggles with mental illness. There are arguments regarding gun rights and 

the mental health issue of the shooter. How do you plan to form your 

headline and what elements do you plan to include or exclude? 

10. Imagine you are assigned to cover a mask policy story, the state plan to 

implement a mask mandate citing the increasing number of disease 

infections from the health department. However, the state’s democratic and 

republican lawmakers do not share a common ground. Will your headline 

focus more on the party dispute or on the public safety concern? 

11. Imagine a scenario that you just obtained a medical report of a vaccine for 

an infectious disease. In the report, you find out this vaccine only requires 

one dose to provide the protection and it has a similar rate of death 

prevention as other existing two-dose vaccines. However, in terms of 

general prevention, this one-dose vaccine performs not as good compared to 
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other vaccines. How do you write your headline based on the medical 

report? 

12. Imagine you are covering a story of blackout in a city. In the release from 

the city, you learned the two main sources for its electricity is coal and 

renewable energy (mainly relying on wind farm). The city says the 

temporary electricity shortage happened because coal mining is on a decline, 

and they had to reserve more coal to guarantee winter heating. You also 

learned that wind energy isn’t stable, and this year is especially the case. 

You heard complaints regarding the government’s coal management and 

concerns about clean energy. How will you form your headline? 

Interview Protocols. If we are still in the Covid-19 pandemic during the time of 

the interview, zoom/ online interview can be used to ensure the safety of my 

study’s participants, myself, and others who provide help along the way. Although 

hybrid interview techniques like telephone and zoom can be used during a special 

time, in-depth interview is more commonly conducted in a face-to-face setting 

(Zhou & Sloan, 2015). Therefore, I would still ask my participants to meet me and 

conduct the interview in person following Covid-19 health procedures.  

Transcription. No matter the interviews are conducted in person or online, I 

will emphasize the fact that our conversations and interviews will be recorded for 

reproducibility purposes. If recorded through Zoom, I will be using the transcribing 
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tool. And I will check the recording to make sure every sentence makes sense 

before I analyze them. 

INTERVIEW SUBJECTS 

 The following section introduces the six study participants I have in mind. 

This does not guarantee that I can successfully recruit all of them next semester. 

 Laura Ungar - Laura Ungar is a medical and science writer for the 

Associated Press. She has been a journalist since 1990, previously working for The 

Hartford Courant in Connecticut, The News Journal in Wilmington, Del., The 

Courier Journal in Louisville, Ky., USA Today, and Kaiser Health News. 

 Yue Yu – Yue Yu is the Statehouse politics reporter at Tennessean. She 

graduated from the University of Missouri in 2019 with a master’s degree in 

investigative journalism. Before joining the Tennessean, she was a local 

government reporter at The Commercial Dispatch. 

 Yanqi Xu – Yanqi Xu is a data reporter at the Flatwater Free Press. Before 

she joined the paper, she covered a verity of topics in the state of North Carolina. 

One of her proudest pieces was the housing inequality story in a county of North 

Carolina. 

 Marcia Koenig - Marcia Koenig is the metro editor at the St. Louis Post-

Dispatch. She is a Mizzou graduate and has worked at the paper for 41 years.  
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 Roland Klose - Roland Klose is the enterprise editor at the St. Louis Post-

Dispatch.  She joined the St. Louis Post-Dispatch in February 2013 as business 

editor, overseeing a staff of about 10, covering a range of news.  

  Mike Hendricks - Mike Hendricks grew up in Omaha and joined The 

Kansas City Star’s reporting staff in 1985 after stints with two Iowa newspapers. 

He is a member of the investigations and watchdog reporting team. 
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